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Superstore Commitment 

Federated Group Sets Move 
Into Video, CD Software 



1985: YEAR OF STUDIO DIGITAL 

Manufacturers Cite Recording, Mastering Sales Boom 



BY EARL PAIGE 

LOS ANGELES One of the most 
visible U.S. home electronics retail 
chains is moving forcefully into pre- 
recorded software. The Federated 
Group is adding home video product 
and Compact Discs to its inventory 
mix. 

Already a dominant West Coast 
merchandiser. Federated has begun 
erecting separate software depart- 
ments in an initial flight of "10 to 
15" of its 40 existing Federated out- 
lets, all superstores ranging from 

Electronics 
Stores Like 
Sound of CD 

BY JOHN SIPPEL 

LOS ANGELES Bullish Compact 
Disc hardware sales are prompting 
major U.S. home electronics chains 
to continually broaden model selec- 
tion and in some cases add software 
inventories. 

The 12 Videoland stores in Texas, 
recently acquired by the Federated 
Group here, introduced approxi- 
mately 125 CD titles five months 
ago. reports Sam Crowley, former 
Disc Records executive and now a 
marketing executive with Video- 
land "We've beefed that up to 200 
titles, and it might be a lot more by 
midyear." Crowley states. His CD 
buyer. Lil Vinyard. purchases all 
(Continued on page fl> 
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2<.,<KH)tn.S'i\<K«ls M u;tiv fri t Accord- 
ing to newly appointed video rental* 
manager Mark Cilula, those opera- 
tions wilt each offer 2.20*1 video ti- 
tles and "all the CDs available" 
once the departments are fully 
stocked. 

Recent expansion has already vir- 
tually doubled the chain's size while 
extending f'ederated's market 
reach well beyond its original 
Southern California base. Texas has 
represented a retail beachhead with 
a group of newer Federated stores, 
with the central South ackuowl 
edged as a target for expansion. 

Further fueling that growth, as 
well as the new video software ori- 
entation, are 12 Videoland outlet* 
acquired this fall, adding appm\i 
mately GOO staffers already versed 
in home video sales and rental 
Overall strategy projects that video 
and CD software will join Federat- 
(Conttnuvd on page SOt 



BY STEVE PUPLER 

NEW YORK This will be the wa- 
tershed year for digital recording 
technology, say manufacturers, 
who are projecting the greatest 
sales to date of both digital multi- 
track and two-track mastering re- 
corders 

Spurred by the accelerating pub- 
lic awareness of digital audio 
through the growth of Compact 
Hisc, and record labels' increasing 
demands for high quality digital 
masters, at least one major manu- 
facturer is speculating that "most 
<>f the North American studio com- 
munity will invest in digital record- 
ing technology this year." 

Tore Nordahl, president of Digi- 
tal Entertainment Corp.. the Ameri- 
can arm of Mitsubishi Digital, says 
his firm is coming off a good year 
and looking forward to an even bet- 
ter one "In he says, "we de- 
livered 14 of our X-800 :t2-traek digi- 
tal recorders, and close to 50 X-80 



two track mastering machines to 
some of the top studios in the coun- 
try, likv Lion's Share and United 
Western m b(M Angeles." 

As for 1985. Nordahl predicts that 
his firm will have close to 50 32- 
Iraek inuchities in the field in North 
America, and somewhere between 
80 and 100 two-track recorders. 
These sales will occur, he adds, 



without the use of incentive dis- 
counts, as DEC "does not anticipate 
any significant reduction" in the X 
HOO's $170,000 price tag to help meet 
projections. 

"The .'12 track recorder has cost 
the same for about a year and a half 
now." he notes. "The machine is 
very expensive to build, and what's 
(Continued on page ft) 



$5.95 Transfer Deal 

Two Companies Introduce 
Video Titles for Below $10 



BY TONY SEIDEMAN 

NEW YORK Prerecorded video 
has broken the $10 retail barrier. 
Western Publishing Co , one of the 
nation's top publishing companies, 
is putting a complete line of product 
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Vou don't have Ihe right to remain silenl play this record k)ud' 
THE RIGHT TO ROCK (GM-6-5041) The debut album from 
KEEL Produced by Gene Simmons Out now On GoW Mountain 
Records and BASF chrome cassettes Manufactured and Distrib- 
uted by MM Records. Inc 



THE BONGOS. "BEAT HOTEL" NFLt-8043— their lirsl full LP. 
lealurmg Ihe single, "SPACE JUNGLE" (video coming sooni 
Additional hot cuts "THE BEAT HOTEL" A "BRAVE NEW 
WORLD " Producer John Jansen 

"BEAT HOTEL —CHECK INTO IT on RCA Records and 
Cassettes 



out at a wholesale price of $8. 

At the same time. Video Com- 
munications . which has offered 
product via direct mail to consum- 
ers for $9.95, has created an unusu- 
al transfer service which will enable 
consumers to get hard-to-find titles 
for $5.96. 

The Western Publishing whole- 
sale tag will enable the mass mar- 
keters who sell Western's print ti- 
tle:- in t'. ai Jlo for the video easily 
Western wouldn't confirm what 
(Continued on page 40 



Labels Preparing 
Clip Payment Plans 

NKW YORK Record companies 
are gearing up to enact various pay- 
ment plans sometime this year 
which will have almost every label 
charging broadcast and cable out- 
let* for the clips they use. 

This is the latest development in 
the corporate controversy that has 
split promotion and business affairs 
departments since the beginning of 
the video clip boom. 

"It's going to happen, but it's a 
question of when and how it will be 
administered." says CBS Records 
(Continued on page SO) 



GET READY FOR THE REAL THING ! 





IT'S COUNTRY BOY RICKY SKAGGS 
wranji WITH HIS COLLECTION OF 

'FAVORITE COUNTRY SONGS" 

Included here are his hard-to-find early selections 
("Sweet Temptation," "I'll Take The Blame"), the 
recent hit ("You May See Me Walkm' ") and some 
just plain favorites ("A Wound Time Can't Erase," 
"Waitin' For The Sun To Shine"). QUITE A 
COLLECTION! 

Produced by RICKY SKAGGS ^^^^^t^L 




PLAYING TO WIN 
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Slight Impact Seen 

LABEL MOVES DON'T FAZE VID DISTRIBS 



BY TONY SE IDE MAN 

NEW YORK Home video distribu- 
tors maintain that record compa- 
nies' entry into video wholesaling — 



Pair Label in 
License Deal 
With MCA 

NEW YORK Pair Records, estab- 
lished two years apo with a two- for 
the-price-of-one album/cassette 
line, has made its first license deal 
with MCA Records. 

Sam Goff. general manager of 
the label, says Pair will offer a mini 
mum of 30 albums this year culled 
from the catalog of MCA. which 
joins CBS, Capitol. WEA and RCA 
in providing source masters for 
Pair 

Goff says Pair, with offices in 
Passaic. N J. and Chicago, will mar- 
ket at least 60 albums in 1985. They 
will join a current catalog of **3 al- 
bums, featuring name acts covering 
the entire music spectrum. This 
year's new lineup of releases will 
feature performances by Vikki 
Carr. Gordon Lightfoot, Johnny 
Cash. Andy Williams, Tony Ben- 
nett, the Doors, the Rascals and, 
from MCA. Tanya Tucker. Mel Til 
lis, Loretta Lynn and Cher. 

Goff expects to attend Midem, 
where he hopes to draw material 
from foreign companies to add to 
the Pair catalog ik\ LICHTMAN 



the most recent such move was by 
CBS Records (Billboard. Jan. 191 — 
w ill have slight impact on their busi- 
ness. It will, they claim, only incre- 
mentally broaden the video soft 
ware retail base, while adding more 
competition to a marketplace that's 
already highly competitive 

Distributors surveyed by Bill- 
board see home video as both too 
small and loo fragmented a busi- 
ness for single-line distribution to 
have a major impact at present Sam 
Weiss, president of Win Records & 
Video, says the CBS move "hasn't 
affected us at all, and I don't know 
why it would. I don't think they ran 
do it with one line." 

Weiss' comments are echoed t>y 
almost every video distributor con- 
tacted, although these executives 
concede that record companies us- 
ing their branches for video have 
become powerful forces in the in- 
dustry. But, they say. that has not 
threatened the traditional video dis- 
tributor base 

RCA Records distribution has 
had very little impact on his compa- 
ny's business, says Sound Video Un- 
limited vice president Stan Meyer 
He adds that record branches have 
"got to steal some of our business" 
eventually, hut that the amount 
he'll lose isn't likely to he crippling 

The major factor in the impact a 
record company's use of its distnhu 
tion wing will have is the amount of 
attention, time, effort and money- 
devoted to the effort, distributors 
say "If it's CBS Records handing it 
over to their record sales people, 
who also have a world of other 
things to do, we don't see it as a real 



threat," says "lie video distributor 

MCA and Warner have had im 
pact because of the degree to which 
they have supported their home vid 
eo efforts, distributors say. Both 
companies created separate staffs 
and hired additional employees to 
attack an industry that is often far 
different from the record business 

Video distributors say they ex- 
pect loyalty to be strongest among 
their biggest customers, who have 
never gotten into the habit of shop- 
ping around for the wholesaler with 
the best price the way mom-and-pop 
stores and small chains do. 

The current video distribution 
system simplifies accounting and fi- 
nances tremendously for large ac- 
counts, video distributors note, with 
retailers able to get one bill for all 
the product they order. Going to 
multiple sources would mean deal 
ing with a crazy quilt of prices and 
payment structures, they say, one 
with which the financial size of the 
video business does not yet justify 
getting involved. 

"CBS Records is powerful in the 
record industry. They're powerless 
in the video industry." says one vid- 
eo distribution executive, noting 
that CBS /Fox Video is one of the 
great powers of the video indus- 
try — but that it is not completely 
unified with the CBS parent 

Win's Weiss says he almost hopes 
for the day when the home video 
business is big enough to support 
branch distribution. Then the busi- 
ness will be so large, he says, that 
all those who survive will be as well 
off as those who once had exclusive 
record distributorships. 



BIN Unveiling New Database Service 

Territorial Rights Reports Set for Debut at Midem 



NEW YORK Billboard Informa- 
tion Network (BIN), a division of 
Billboard Publications Inc., intro- 
ducing a new database service, Ter- 
ritorial Rights Reports, at Midem 
'85, Jan 28-Feb. 1 in Cannes. 

Serving customers in about 30 
territories, the database will pro- 
vide information on territorial 
rights for records and songs as they 
debut on the various charts pub- 
lished weekly in Billboard maga- 
zine. Among areas to be served by 
the database are Europe, Central 
and South America, the Far East. 
Australia. New Zealand and Cana- 
da. 

As records enter Billboard's Hoi 
100, Adult. Black. Dance and Coun- 
try singles charts, international cus- 
tomers will be able to obtain specific 
information relating to a record or 
song's copyrights The information 
will be made available the day after 
it is entered into the system, which 
will be from four to six days prior to 
Billboard's release. Subscribers in 
major music territories throughout 
the world will have access to the 
name of the company holding the 
copyrights, the contact, an address, 
telephone number and telex num- 
ber. 

The information contained within 
the Territorial Rights Reports sys 
tern will be collected on a territory 
by-territory basis, allowing the cus- 
tomer to determine which rights are 
available worldwide or in a particu- 
lar country. Because the informa- 

BlllBOAflD JANUARY 26. 1985 



tion will be made available prior to 
Billboard's publication, customers 
ran get a jump on licensing deals 

If subscribers choose, they may 
retrieve data on four types of re- 
ports. Information is available on 
different songs and masters, coun- 
try by country, or all titles on a par- 
ticular chart in a specific area. 

The new service will be delivered 



through state-of-the-art technology 
and updateil continually. Communi- 
cations with the database will be 
achieved by placing a local tele- 
phone call within the country of ori- 
gin and then connecting directly to 
the Billboard computer through in- 
ternational packet switching net- 
works. 



Nippon Columbia, CBS/Sony 

CD Production Stepped Up 

TOKYO — Both Nippon Columbia and CBS/Sony are dramatically stepping 
up production of Compact Discs, with the former investing some $2 million 
in its Kawasaki plant to increase monthly production from 300.000 units to 

-,(«I.("MI 

The actions by both companies come on the heels of a decision by Sony 
here to manufacture at least 700,000 CD players this year, an increase from 
150.000 last year. 

To produce 41X1,000 units a month in November and December. Nippon 
Columbia had its plant operating on Sundays and through the holidays to 
meet demand. But despite this, many Japanese record stores were cleaned 
out of CD software after the holiday period. 

Nippon Columbia is also getting inquiries from foreign record companies 
to supply CDs in units of a million annually, hence the major investment in 
production facilities. 

CBS/Sony's new U.S. plant in Terre Haute, [ltd, is big enough to allow 
substantial production increases beyond its initial goal of 3011.00(1 CDs a 
month. The company's Oikawa plant in the Shizuoka area near Tokyo in- 
creased production to around 800,000 CD units monthly last August, but 
most of these were exported to the U.S. When the Indiana plant is expand- 
ed, the Oikawa center will concentrate almost totally on CDs for the domes 
tic market. 
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CD: Consumer Reassurance Stressed 

Lively Discussion at CES Specialty Audio Workshop 



BY IS HOROWITZ 



LAS VEGAS Audio retailers who 
promote Compact Disc players as a 
quality stepup rather than as a com- 
ponent that may quickly render a 
consumer's present stereo equip- 
ment obsolete are likely to serve 
their interests better, as well as the 
commercial prospects of the new 
technology. 

This was one point among many 
that engaged the interest of a well- 
attended specialty audio workshop, 
held as part of the Consumer Elec- 
tronics Show here Jan. ">. Dealers 
heard an often pointed discussion 
on factors that affect the quality of 
CD software and hardware Those 
who know more about how record- 
ing! are made are better able to in- 



terface constructively with custom- 
ers, they were told 

Consultant and market research- 
er Martin Polon. one of the work- 
shop panelists, stressed that a 
prime stumbling block m the promo- 
tion of CD has been concern that ac- 
quisition of a player will force the 
replacement of all other compo- 
nents in home sound systems. Con- 
sumers have to be reassured, he 
said 

As prices of both hardware and 
software fall. CD comes well within 
discretionary spending patterns, 
said Polon. He added that his re- 
search indicates consumers rate im- 
proved audio second only U'hind the 
VCR as a home entertainment item, 
a happy augury for the future of la- 
ser disk technology 



Ruling Overturned 

New CTI Benson Hearing? 



LOS ANGELES The California 
Court of Appeal here has reversed a 
Superior Court judgement of a civil 
1H77 suit in which Creed Taylor of 
CTI Records charged Warner Bros 
Records with interfering with his 
pact with guitarist/singer George 
Benson. 

The reversal of Judge Eli Cher- 
now's original dismissal of Taylor's 
charges against the label could lead 
to a re-hearing of the suit hy the ap- 
peals court. However, Warner Bros 
Records is appealing the appeals 
court decision. 

In addition to seeking $10 million 
damages from Warner Bros. Rec- 
ords, Taylor's suit sought to require 
Benson to make two albums for CTI 



before he l>e allowed to again record 
for Warner Bros. 

In December, 1975. Warner and 
CTI contractually agreed to a deal 
whereby from Jan. 1. 1976, through 
Dec 31, 1977. Benson would provide 
two albums to CTI, whose release 
would be staggered on a six-month 
basis with the release of Benson al- 
bums delivered to Warner Bros. 

Taylor alleged that the defendant 
label had illicitly induced Benson to 
move to Warner Bros, and not com- 
plate his obligation to the plaintiff. 
Taylor claimed Benson provided 
two albums to Warner Bros, while 
failing lo provide CTI with any 
product. 



Questionable CD quality, particu- 
larly of early rock product, exer- 
cised a number of retailers in the 
audience. They were told that the 
"harsh and edgy" sound complained 
of was due, in many cases, to poorly 
remastered analog product, inade- 
quate filtering components and im- 
perfectly understood encoding and 
decoding techniques. 

The passage of a digitally record- 
ed signal through intermediate ana- 
log steps on the way to CD was an- 
other potential quality hazard that 
is fast being corrected now that pro 
cessing procedures are being re- 
fined, according to the panel ex- 
perts, including Studer Revox exec- 
utive Tom Mintner. studio designer 
Chips Davis and recording studio 
manager Lee Walters. 

Panelist Emiel Petrone of Poly- 
Gram Records pointed to the coding 
his company places on CDs. to iden- 
tify whether a recording was origi- 
nally produced and later mastered 
as digital or analog, as useful data 
for retailers fielding consumer in- 
quiries He boasted of CD quality 
control methods that kept defec- 
tives at the Philips plant in Hano- 
ver, West Germany, to a claimed 
rate of .003%. 

Petrone urged hardware manu- 
facturers to adhere more rigorously 
to quality standards, warning 
against cutting corners for econo- 
my. A number of complaints were 
voiced that certain disks wouldn't 
play through on some machines, al- 
though they performed projierly on 
others Not all players are equally 
resistant lo vibration or minor en- 
coding errors, it was said. 

Moderator of the workshop was 
Paul Gallo of Pro Sound News. 



Magnate Eyes Publishing 

Lefrak Looking for Music Deals 



BY IRV LICHTMAN 



NEW YORK With big dollars to 
match a strong inclination to be a vi- 
tal music industry factor. Sam lef- 
rak. the New York real estate mag- 
nate, is on the acquisition trail. 

Lefrak, who 10 years ago started 
The Entertainment Co., a record 
production/music publishing com- 
bine, in association with Charles 
Koppelman and Martin Handier, has 
issued a mandate to Herb Moelis, 
executive vice president of his year- 
old Lefrak Entertainment Co, Ltd, 
to closely monitor available music 
deals — particularly, though hardly 
limited to, music publishing. 

Although his nine-year associa 
tion with The Entertainment Co., 
which ended early last year, pro- 
duced some buyouts — including the 
Jim Webb catalog— Lefrak is seek 
ing a broader ownership pattern in 
deal making. 

For instance, be has juni |iaid sev- 

For The Record 

Raits 'Out Of The Cellar" was cer- 
tified double platinum in December 
by the Recording Industry Assn. of 
America. It was missing from the 
list of December certifications in 
the Jan. 12 issue. 



eral million dollars for the publish- 
ing and master recording rights to 
material by the late artist/writer 
Jim CnH-e, and has acquired a 50% 
stake in the active Dayton-based 
music production/music publishing 
outfit Troutman Music. The latter 
deal came with the assistance of 
Norby Walters, the talent represen- 
tative who recently entered into a 
talent-search association with the 
Lefrak company. Among Croce's 
self-penned hits are "Time In A Bot- 
tle." "Bad. Bad Leroy Brown," "Op- 
erator" and "I'll Have To Say I 
Love You In A Song." 

Moelis says the desire to make 
publishing and talent deals — 
marked by an unsuccessful attempt 
to buy Chapped Music and a still un 
resolved bid for ATV Music — are 
part of an overall strategy to take 
copyrights and talent lo "the next 
level, whether it's recordings, films 
or video." 

He says that Lefrak continues to 
rely on cash for his deals, whether 
it's "|1 million or $100 million It 
makvs un diItVr«*inv " Mih-Iis him- 
self claims broad entertainment ex 
pertise, having had a long associa 
lion with music mogul Don 
Kirshner and MTVed as executive in 
charge of production for a number 
of tv movie of the week presenta- 
tions. 



Films and video figure heavily in 
Lefrak's blueprint A Jim Croce tv 
bio is planned, as are bios of the late 
Patsy Cline and Jerry I^ee Lewis. 
Moelis maintains that the Lefrak 
company should have a greater 
presence in country music, and 
points to bids to buy into Combine 
Music/Monument Records with 
Dolly Parton and Lonmar Produc 
tions — with a bid that awaits credi- 
tor approval around the end of Feb- 
ruary With Lonmar. lefrak is look- 
ing for further associations, 
including home video software re- 
leases of both original and existing 
programming. 

As for the Croce deal, Moelis in- 
tends to establish a new label entity 
that would be marketed by another 
company He claims that Croce's re- 
cordings continue to sell at a total 
rate of about 250,000 copies a year 

Lefimk puts great store in owner- 
ship of song copyrights, having 
first ventured into this field in the 
late 50s when, he recalls, he ac 
quired rights in North America to 
Domenico Modugtm's smash, "Vo- 
lare." The owner of many apart- 
ment hoUMSi he draws this analogy: 
"A copyright is like renting an 
apartment, with the exception that 
you don't have to paint every two 
years." 




Easing the Pain. Morns Levy. left, owner of the New England-based 
Strawberries chain, donates a 530.000 check to CBS Records Boston branch 
manager John Madison for use in the Ethiopian Relief Effort The contribution 
was a resull of Strawberries sales of the Band Aid single Do They Know It's 
Christmas " 



Executive Turntable 

RECORD COMPANIES. Harold Child* becomes president and chief executive of- 
ficer of Quincy Jones' Qwest Records, Los Angeles. He was senior vice 
president at PolyGram. and prior to that was with A&M Records for many 
years. Childs will be responsible for overseeing all label operations, includ- 
ing artist acquisition and production, marketing and promotion arms. 

H M E. Records. New York, makes the following appointments: Eton 
Gregory as director of national promotion. Allan Cohen as controller. Alan 
Sherman as director of creative services; Bob Cutarella as director of a&r, 
Rich Totoian as national director of AOR promotion; Pamela Newman as 
national director of CHR secondary promotion; and Mair Faibish as assis- 
tant to the chairman Gregory' joins from Warner Bros., Cohen from Chrys- 
alis, Sherman from PolyGram. Cutarella from Chappel Music, Totoian from 
CBS anil Newman from WEA. 



H H E , which is distributed by CBS, also appoints the following as pro- 
motion/marketing managers on the local level, Jim* Rilello, CBS Baltimore 
Washington branch; Jerry Goodman, Atlanta; l.en Evanoff. Cleveland; 
Jon Matthews. Dallas; Marvin Gleicher, Chicago; Greg Phifer. San Fran- 
cisco; and Ron Farber. Los Angeles. 

Doreen D'Agoslino is appointed vice president of Private Music in New 
York. She joins from Capitol Records, where she served for eight years as 
press and artist development manager and national promotion manager. 

Arista Records, New York, names Abbey Konowitrh vice president of 
video and artist development. He will continue to oversee the areas of arust 
development and product management for the label 

Jack Hopke becomes Eastern artist development manager for Warner 
Bros. Records. New York He was New York promotion manager for WEA. 





HOPKE ACOlMVIVA 



BLUM OAVENPCWT-LEKX 



Kaihy Acquaviva becomes West Coast publicity manager for Atlantic 
Records. Lofl Angeles. She returns to the label from Paramount Pictures, 
where she worked in studio relations. 

In New York, the Epic/Portrait/ Associated labels division of CBS pro- 
motes Robert J. Smith to director of merchandising for the East Coast, and 
Dun Heck to the newly created post of vice president of product develop- 
ment Smith was associate director of product management. Beck was di- 
rector of merchandising. East Coast. 

Lisa Jakohsen is elevated to publicity coordinator at ASM Records. Hol- 
lywood. She has been working in that department since last spring. 

Jewel Paula Records. Shreveport. I-a . appoints Lenny Lewis executive 
coordinator for all product released and head of national promotion. 

DISTRIBUTION REUIUNG. Import. ml Record Distributors appoints Steve Sin- 
clair manager of the company 's group of labels in New York and Jeff Nr- 
ben national director of promotions in the Western region. Sinclair was vice 
president at Enigma Records; Neben was a salesperson in Los Angeles. 
Sounds Good Import Co., Santa Monica, Calif., promotes Bonnie Levelin 

(Continued on pagr 7i) 



•1 



BILLBOARD JANUARY 2b. 1985 



We come from 

aland 
dowm mda... 

Cmidem) 

The Australasian Performing Rights Association 

J. Albert & Son Pty. Ltd. 
Allan's Music (Australia) Pty. Ltd. 

AvanGuard Records Bullseye Productions 

The Bill Armstrong Organisation Bestall Reynolds/Big Time Records 

Boosey & Hawkes Pty. Ltd. Bellbird Music Pty. Ltd. 

Carinia Records Pty. Ltd. CBS Songs (Australia) Pty. Ltd. 

Chappell/Intersong Pty. Ltd. Essex Music of Australia Pty. Ltd. 

Festival Music Pty. Ltd. Festival Records Pty. Ltd. 

Jonathan Music (Aust.) Pty. Ltd. Hot Records 

Image Records Pty. Ltd. MMA Music 

J&B Records Mushroom Records Pty. Ltd. 

Lennard Productions Possum Music Pty. Ltd. 

MCA Music/Chris Gilbey Music TelmakTeleproducts Pty. Ltd. 

Penjane Music (Aust.) Pty. Ltd. Wizard Records/Robie Porter Music 

Warner Bros. Music (Aust.) Pty. Ltd. RCA Limited 

Come and see us at The Australian Stand 
Avenue 10 — Palais des Congres 
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Record of the Year Nominee 



Chicago Sustaining Comeback Momentum 



BY PAUL GREIN 



For the suth Straight year. Bill- 
board is running a five-part se- 
ries on the Grammy nominees in 
one of the top categories. This 
year's category; record of the 
year. Chicago kicks off the series 
this week; with pieces to follow on 
Tina Turner, Cyndi Lauper, 
Huey Lewis & the Sews and 
Bruce Springsteen. 

The pop music industry is laced 
with comeback stories, but the re- 
bounding acts usually score one or 
two hits and then fall back into ob- 
scurity. Chicago has broken this 
pattern by sustaining the momen- 
tum of its 1!*K2 recovery. 

In fact, the group's momentum 
has actually accelerated: Whereas 
"Chicago 16" sold a reported 1.2 
million in the U.S.. "Chicago 17" 
has sold 2.8 million, and has pro- 
duced hark-to-back top five sin- 
gles. 

"1 still can't believe it" exclaims 
Peter Cetera, Chicago's principal 
singer and songwriter — "that 
we've managed to resurrect our- 
selves; that we're back in the ball- 
game again." 

Cetera says he's especially en 
thused that the band has become a 
hit with a new generation of pop 
fans: "Prior to "Stay The Night' we 
were under the assumption that it 
was that same audience that has 



kind of grown up with us, and that 
very few of the alliums were being 
sold to younger people. After 'Stay 
The Night,' we found out that it's 
almost the opposite. We still have a 
lot of the old funs, but I think most 
of our fans now are the younger 
kids." 

Cetera says he first noticed the 
change six months ago when the 



band was playing two nights in 
Puerto Rico. 

"We got real polite response for 
all the oldies, but when we did 
Me Tomorrow' and 'Hard To 
Say I'm Sorry' it was like a totally 
different crowd. We said, 'Wait a 
minute. We better rethink this set, 
because these people don't know 
fContinued on page 79) 
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Red Label Using Big-League Marketing 



by moira Mccormick 

CHICAGO Red Label Records- 
claim of operating as both an "inde- 
pendent and profitable" label is 
showing signs of turning from phi- 
losophy to prophecy as the logo 
chalks up a two-for-two record in 
charting its first releases. 

Formed less than a year ago, Red 
Label's first album, "Sincerely" by 
former Stax and Columbia act the 
Emotions, spawned three charting 
singles and enjoyed a 17-week run 
on the black album chart last year 
Its second effort, former disco diva 
Linda Clifford's 'Sneakin' Out" al- 
burn and single, is currently making 
upward progress on both black 
charts. 

In addition to the name value Clif- 



ford and the Emotions possess, the 
success of their records is atlribut 
ed largely to the laliel's knack for 
clever and polished marketing cam- 
paigns. The marketing emphasis is 
a natural for Red Label It was 
founded by Richard E. Meyer, for- 
mer chief of Beecham Cosmetics, 
who orchestrated one of the first 
major music marketing coups: Jo- 
van perfume's sponsorship of the 
Rolling Stones' 1981 tour 

Red Label's marketing vice presi- 
dent Mitch Berk, another Beecham 
veteran, says the company will give 
the same commitments to its devel- 
oping acts. Silent Treatment and 
Code Rock as it has for its initial 
stgnings A case in point is the mer- 
chandising campaign surrounding 
Silent Treatment's month-old ""Hu 




Bolngo Men Go Bonkers. Omgo Bomgo members and MCA Records 
executives ham it up at the Universal Amphitheatre <n Los Angeles after 
perlorming material from their own album and that of the group s lead singer 
Danny Elfman, whose solo dobut So Lo" is now out on MCA Shown from left 
are MCA's Glen Lajeskt and Steve Moir, Elfman and MCA's Thorn Trumbo. 
Richard Palmose. Harold Sulman and John Schoenberger 



man Contact" album. 

With a video of its first single, 
"Life On Earth," aired on MTV, the 
album got extra sales support via a 
joint holiday promotion between 
Red Label and the Bally Corp, the 
owner of 450 video game arcades. 
Bally 'h shopping mall outlets -its 
played Silent Treatment posters and 
both played and gave away the sin- 
gle to its young customers. In addi- 
tion, all of Rally's seasonal advertis- 
ing featured music from the pop/ 
rock group. 

An independent with substantial 
finances, Red Label appears to be 
playing the video game on a par 
with the major leaguers. While 
Berk won't disclose exact figures, 
he says Silent Treatment's special 
effects-laden clip cost "considerably 
more" than what he calls a "typi- 
cal" clip budget of between 150,000 
and $70,000. The Linda Clifford al- 
bum is accompanied by two clips, 
and Berk says video will play an in- 
tegral role in promoting all future 
Red Label projects. 

To enhance its 24- track recording 
Hludio, Red label's executive vice 
president and chief operating offi- 
cer is Richard Tufo. an experience*! 
producer who has worked with 
Aretha Franklin, Curtis Mayfield, 
Ciladys Knight and several other 
name artists. 

Berk says follow up albums on its 
first three ucts are in the works for 
next year, adding that he antici- 
pates releasing eiL-ht (ii \2 .tll.mns 

in 1966. According to Berk, Red La 
bel's a&r policy will cover the spec 
trum from r&b to rock, with an eyt 
toward "building acts rather than 
I'hurning out big hits." 
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by Paul Grein 

WaRNER BROS, and its distrib- 
uted labels account for five of this 
week's top 10 singles, and three of 
the top four albums. 

On the Hot 100, Madonna'* 
"Like A Virgin" (on Sire) holds at 
No. 1 for the sixth straight week, 
followed by Chicago's "You're 
The Inspiration" (on Pull Moon) 
at number three, Jack Wagner's 
"All 1 Need" (on Qwest) at six, 
Don Henley's "The Boys Of Sum 
mer" (on Geffen) at eight and 
Prince's 1 Would Die 4 U" at 10. 

And on the Top Pop Albums 
chart. Madonna's "Like A Virgin" 
moves back up to number two. 
Prince's "Purple Rain" dips to 
three and "Chicago 17" moves up 
a notch to four. Billboard's No. 1 
album for the sixth week is Bruce 
Springsteen's "Born In The 
U.S.A." on Columbia 

"Like A Virgin" is the highest- 
charting album by a female solo 
artist since Stevie Nicks' "Bella 



What Love Is." jumps two notches 
to numlier two on the Hot 100, on 
its way to becoming the group's 
first No. 1 hit. Both " Double Vi- 
sion" and "Waiting For A Girl 
Like You" peaked at two. the lat- 
ter for a record-setting 10 weeks. 

"Love Is" is already No. 1 in 
Britain, where it's also Foreign- 
er's first chart-topper. The 
group's only previous top 10 hit in 
Britain was "Waiting For A Girl 
Like You." which leaked at num- 
ber eight. 

• Kort-igner's Mick Jones talks 
about the recording of the new al- 
bum and the group's upcoming 
tour. Talent, page 41.) 

IT'S NOT UNUSUAL these days 
for a hit album to generate four or 
even five chart hits, but it is re- 
markable when an album is still 
churning out hits a full year and a 
half after its release. And that's 
just what's happening with Billy 



Warner Bros, makes a powerful 
showing with singles, albums 



Donna" reached No. 1 in Septem- 
ber, 1981. And no female soloist 
has placed a single at No. 1 for 
more than six weeks since Olivia 
Newton-John topped the chart for 
10 weeks in 1981-82 with "Physi- 
cal." 

"The Boys Of Summer" is Don 
Henley's third top 10 hit apart 
from the Eagles. And all three 
have appeared on different labels. 
"Leather And Lace," a duet with 
Stevie Nicks which was featured 
on "Bella Donna." was on Modern; 
"Dirty Laundry," the biggest hit 
from Henley's solo debut album, 
was on Asylum, and "The Boys Of 
Summer" is on Geffen. 

Glenn Frey. Henley's partner 
throughout the '70s in the Eagles, 
is still looking for his first top 10 
solo hit — though he probably 
won't have to look much longer. 
"The Heat Is On," Frey's single 
from the MCA soundtrack lo 
"Beverly Hills Cop," leaps eight 
points this week to number 29. 

Finally, we should note that "I 
Would Die 4 U" is the fourth con 
seculive top 10 hit from Prince's 
"Purple Rain" soundtrack That 
makes "Purple Rain" only the 
third soundtrack in chart history 
to generate four top 10 hits, fol- 
lowing "Saturday Night Fever" 
and "Grease." 

Foreigner this week col- 
lects its sixth consecutive top 10 
album, as "Agent Provocateur" 
jumps five notches lo number 
nine That's the group's entire out- 
put since it signed with Atlantic 
eight years ago. 

Foreigner's first single from the 
new album "I Want To Know- 



Joel's "An Innocent Man." which 
this week yields its sixth charted 
single. "Keeping The Faith." 

What's more, the single debuts 
at a very solid number 57. which 
means it's likely to follow the fire 
previous "Innocent" singles into 
the top 20 "Tell Her About It" 
(still Chartbeat's favorite) peaked 
at No 1. "Uptown Girl" at three, 
"An Innocent Man" at 10. "The 
Longest Time" at 13 at "Ijeave A 
Tender Moment Alone at 27. 

All of these hits were produced 
by Phil Ramone. who also did the 
honors on Julian l.cnnon's "Too 
Late For Goodbyes.' which enters 
the Hot 100 at number 52. That 
gives Ramone two of this week's 
top three new entries. 

ReO SPEEDING: REO Speed- 
oagon is moving impressively 
with "Can't Fight This Feeling" 
(Epic), the second single from the 
group's album "Wheels Are Turn- 
ing." The hit jumps 12 points to 
number 34 in its second week, 
which puts it just five notches be- 
low the peak position of the al- 
bum's first single. "I Do' Wanna 
Know." 

Because that song wasn't fully 
accepted at pop radio, the album 
got off to a slow start: It has taken 
12 weeks to finally crack the top 
50. But the album now appears to 
be taking off It jumps eight 
notches this week to number 44. U 
the album continues to make 
jumps like that, it will have con- 
founded those pundits (including 
yours truly) who tabbed it as one 
of the disappointments of the sec- 
ond half of '84. 
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Catch the Style! 



Produced by Hobert Forman and Don Evans 
in association with Richie Wise 

Thank you Stephen Stills. Tom Scott and June Pointer who appear courtesy of Atlantic Records 
and Planet Records . , . thanks to Nicolette Larsen for your artistry on "The Only One' and to the 
special memory of a great artist. Andy Kaufman who appears on Karma Karma " 





Available on Scotti Brothers Records & Vi 
Distributed by 
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160 San Gabriel Drive 
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SPECIAL REPORT: ^1 HOLLAND 

...newslme... 

DUTCH KCOM industry turnover in the last quarter of 1964 wa it leaal 
2.V':. up on the same three month* of 19K:i, giving an estimated full- 
year turnover of $i:t"> million anil perhaps more, according lo Rob Ed- 
wards, deputy managing director of NVPI, the Dutch 1KIM branch. 
Since 1978. when a record turnover of $177 million was posted, the fig- 
ures have dipped year after year. Final 19K4 figures are expected at 
the end of February 

THE lON6-»W»ITfD le\ \ mi blank i a -• ■•tu-s and recording hardware still 
hasn't arrived in Holland Hut this spring, top-level talks involving the 
government and the 180 members of parliament w ill push the pro-levy 
arguments Dutch authors' right* group BUM A/STEMKA and the na- 
tional record industry hope the levy will become fact before year's end 

TNI THOUGHT, a progressive Dutch pop band, has been signed by MCA in 
the I'.S. for a worldwide eight-album deal First package is "The 
Thought," due out Feb 8 on the new Icon label set up by MCA and 
Frontline Management The four-person group tours the Benelux 
countries the same month and then takes in West Germany, the U.K., 
the U.S. and Canada through July. 

FOR THE rifth consecutive year, the annual Christian Artists Music Sem- 
inar will be held in Holland. Aug 5-10, at the cultural center De Bron 
( The Source "). More than 1.000 delegates will debate aspects of 
Christian music worldwide, with entertainment provided by more than 
SO different acts. 

TELSTM RECORDS, otherwise Benelux Music Industries, is not at llideoi 
this year, further reflecting the group's troubled times In 1984, 17 of 
the company's 46 staffers lost their jobs, mainly because the label's 
best-known act. Doe Maar, suddenly decided to split up after having 
sold more than three million singles and albums in Holland 

WIU.EM HOOS 



International 

BAD NEWS FOR THORN EMI MUSIC ARM 

U.S. Losses Contribute to Disappointing Six Months 



LONDON Losses sustained by 
t'.ijiilnl Kt'inrd*. in Wirtli America 

put Thorn Elfl'i music division 

nearly $5 million in the red during 
the financial half-year ending St-pt 
M0, 1!IH4, according lo company 
chairman and chief executive Peter 
Luster 

Profits in the consumer electron- 
ics sector were also hit by a slump in 
U.K. video hardware demand and 
color television business, slipping to 
$36.H million from $-17.4 million in 
the comparable period of P>>:: lak 
ing the pound sterling exchange 
against the I'.S. dollar as $1.15. 

Overall, trading profits were $'232 
million for the half year on turnover 
of $1.65 billion, compared with $227 
million on $1.52 billion in 1983. Al- 
lowing for interest costs and depre 
ciation charges, net pre-tax profits 
were $46.2 million ($64 million*. 

Commenting on the results, Lais- 
ter said attention had been drawn to 
weaknesses in the music and con- 
sumer electronics product areas at 
Thorn EMI's last annual general 
meeting Between them, he said, 
they had accounted for more than 
the total difference in profit before 
interest between the two first half 
years However, noted Laister. mu- 
sic losses were confined to North 
America, and more recent figures 



Windsong Takes Over 



U.K. Distributor Pinnacle Is Rescued 



LONDON British independent la- 
bel distributor Pinnacle, which went 
into receivership last November 
(Billboard, Nov. 24 », has been res- 
cued following a takeover by export 
company Windsong here. All 28 in- 
house staff will retain their jobs, 
and most of the labels handled, 
nearly 30 in alt. are staying with the 
company. 

However. Windsong managing 



director Steve Mason has disbanded 
Pinnacle's special sales strike force, 
causing four redundancies, and re- 
vamped the sales team. "I had to 
shake up the sales force," he says. 
"Previously there was no system 
for selling." In addition, former 
managing director Tony Berry has 
left the company, following in the 
i--'! ; - of chairman Terry Scully, 
who left shortlv after the initial col- 



Teldec Chiefs: Why Merge? 

Label Hanging Tough in Germany 



BY WOLFGANG S PAHR 
m HAMBURG Company mergers are 
not the only solution to the prob- 
lems of West Germany's contract- 
ing record marketplace, according 
to Thomas Stein and Willy Zursch- 
_ miede, joint managing directors of 
Teldec here. Rationalization, struc- 
tural change and the abandonment 
of enshrined habits can also main- 
lain competitiveness, they say. 

"The company has been going for 
35 years with varying degrees of 
success." says Stein. "In every 
firm's history there are ups and 
downs which you have to overcome. 
The main thing is to be prepared to 
adjust your perspectives when nec- 
essary/' 

Stein, who is responsible for rep- 
ertoire, has already implemented 
two important changes. First, tele- 
vision compilation releases have 
been dramatically cut back In the 
* last year, there has been only one. 
the highly successful "Super-Hit- 
Parade aer Volkmusik," which has 
now reportedly sold more than 
320.000 unit*. Says Stein: "Televi- 



sion records must not lead you to 
put everything on the line They'll 
only work if they are original and 
fill a gap tn the market." 

Secondly, Teldec's release sched- 
ules have been slashed over the past 
three years. Album issues were 
down 48% in 1988 compared to 19*2, 
and singles were down 32% down in 
1984 compared with the 1983 tally, 
with 12-inch releases also cut "This 
means a concentration of our pro- 
duction and promotion budgets and 
a chance to work more effectively 
on our most important releases," 
Stein says. 

The Teldec chief also says he is 
eager to become less dependent on 
chart numbers, aiming to exploit 
back catalog and package special 
series such as the company's Car- 
sette tapes. "Chart positions 
shouldn't Ire the only basis for suc- 
cessful activity," he says. "Exploi- 
tation of catalog is also vital, but we 
have to develop new marketing 
plans for current tastes, to enable 
buyers to re-discover new aspects 
of older product." 

(Continued on pmje 6S) 



show evidence of recovery. Some 
analysts suggest second half music 
profits could be as high as $17 mil 
linn. 

In the financial year to March, 
1984, Thorn EMI's music division 
made a profit of $18.75 million, most 
of it in the second six months In the 
six months to September, 1983. 
profits were only $1.84 million. 

Contraction of the U.K. video 
market from a peak of 2.2 million 
machines to 1.5 million last year has 
led to over-supply and heavy dis- 
counting, cutting the profits of 
hardware arm Ferguson from $18 
million to near the break-even point. 
The company's planned increase in 



lapse. 

Mason says that the takeover 
went through without serious com- 
petition, and the receiver allowed 
Pinnacle to continue trading 
through the New Year while a pur- 
chaser was sought. Windsong has 
not taken on responsibility for the 
company's debts, and Pinnacle's 
electronics division, the source of its 
major problems, has been sold sepa- 
rately. 

Mason says he now hopes to 
make the indie scene more profes- 
sional. "We hope to be keeping the 
professional labels." he says, "but 
the guy who walks in with 500 sin- 
gles in a paper bag may find things 
rather difficult." In practice, 4AD 
and Flicknife are the only label cli- 
ents to have left Pinnacle, the for- 
mer going to The Cartel and the lat- 
ter lo Spartan. 

Better-known labels, including 
Cherry Red Records, had already 
opted to stick with the troubled dis- 
tributor. Managing director Iain 
McNay said at the time: "It's wrong 
for people to panic and go off to ma- 
jor companies for inferior deals. We 
are owed around $90,000. and it 
doesn't l»M>k as though we are going 
to get any of it. but it's really uiipor 
tant that the largest indies stay 
with Pinnacle." 

Mason now promises a better ser- 
vice to clients. "The labels' reaction 
to our takeover has been fantastic," 
he says, "and having done a good 
jot) buying and distributing product 
abroad for years, we now look for- 
ward to using our selling expertise 
in the U.K. as well. We have felt 
frustration ourselves at being a la- 
bel and not getting any domestic 
sales Potential hits dropped out of 
the charts simply because no one 
was pushing them." 

Pinnacle's problems and the de- 



VCR prices is regarded by most ob- 
servers as ill timed and unlikely to 

stick. 

Similar problems affected large- 
screen tv receiver sales, while on 
(he High St rental side an increase 
of video rentals from 800,000 to 
900,000 was below the company's 
target. Nevertheless, in his interim 
report, Laister noted: "We continue 
to hold our base and to perform 
than the competition." 

Access to in-bouse VCR and tv 
production through Ferguson is a 
significant factor in rental competi- 
tiveness, and may persuade Thorn 
KM I that it cannot afford to dispose 
(Continued on page 68) 



Billion-Guilder Mark 

Record Philips Prof it Seen 



AMSTERDAM Philips made a net 
profit of norfl thun one billion 
Dutch guilders (roughly $285 mil- 
lion) in 1984. It was the first time 
the giant Dutch electronics compa- 
ny has hit the billion-guilder peak. 

Philips president VVisse Dekker 
gave the news at a corporate party 
in Eindhoven. Holland. Philips turn- 
over last year was worth more than 
50 billion Dutch guilders, cumpared 
with 4(1.2 billion m 1983, when the 
net profit totalled 647 million Dutch 
guilders 

Detailed sales figures covering 
last year will be made public in late 
February, but Dekker confidently 



predicted that 1985 turnover and 
net profitability would show further 
substantial increases. 

Previously, 1973 had proved Phil- 
ips' most successful year, when net 
profit was 846 million Dutch guil- 
ders, but its turnover that year was 
much smaller than in 1984. 

Soon after making his announce- 
ment of the firm's 1984 success, 
Dekker went on to Brussels, where 
he presented a basic plan for "Euro- 
pean industrial unification." He said 
that the main plank of his sugges- 
tion was to achieve a more homoge- 
nous European market, certainly 
before 199(1. 



Discover 

DlSCODY! 

A Unique Franchise Opportunity 




rh» business opportunity available in 
today's entertainment industry is o 
DisCody b-onchise DisCody is a lost- 
growing leader in "Professional Audio/ 
Visual" — o field of entertainment which 
itself has grown at a tremendous rate 

Perhaps you 've seen the DisCody 
Catalog s impressive lineup of lighting, 
sound, ond special-effects supplies, an 
inventory so comprehensive that the disc 
/oefceys. nightclub owners, and entertain- 
ers who rely on it all call DisCody "The 
Source" Now you can lap into the excite- 
ment ond rewards of providing everything 
m the professional audio/visual field on 
a wholesale! retail basis 

/f owning your own business in the dynam - 
ic enferfo/nmenf industry sounds like 
the kind of opportunity you d like lo further 
explore, discover DisCody by calling 
today 



DisCody Corporation 
465 N AnoheimBlvd 
Orange. CA 92668 



800-228-7622 

or tn CoUforniQ- 
714-937-1237 
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The Way It Was 

THE BRILL BUILDING: A GUIDED TOUR 



BY JEROME DOC POMUS 

The public ofti'ii has to sort out 
right from wronp. and the truth 
from lies. Most of the time it's like 
shooting loaded due, or groping 
blindfolded in a world that's already 
too dark and shadowy. 

A case in point is a recent item in 
the New York Post which toW of a 
Hollywood musical being planned 
based on a "group of young song- 
writers who worked out of the 
famed Brill Building" in the '60s. 
Those mentioned included Carole 
King. Gerry Goffin, Neil Sedaka, 
Barry Mann and Cynthia Weill 

Let me pull your coat about the 
Drill Building and the Brill Building 
writers of the '60s. and along the 
way I'll expose you to some of the 
flavor of the address and its inhabit- 
ants. 1 was there, so I know more 
than a little bit about it. 

First of all. Carole. Gerry. Neil, 
Barry and Cynthia are hugely tal- 
ented songwriters, and more than 
one of them. I'm proud to say, are 
friends of mine. One thing they 
have in common, besides their ex- 
traordinary ability to write great 
music, is that they were all under 
the aegis of publisher Don Kirshner 
in the '60s. And his offices were at 
16S0 Broadway, not 161it Broadway, 
the address of the Brill Building 

Consequently, the "Brill Build- 
ing" songwriters in the movie will 
lie represented by a group who visit- 
ed the building occasionally to 
breathe its musty, sacred, stale air, 
and pray for osmosis But they did 
not work out of a Brill Building of- 
fice 

Occasionally they brushed up 
against all the legendary Brill 
Building characters like Ihe roly- 
poly gin rummy shark, publisher 
George Wiener. And then there was 
songwriter Johnny Jungletree, 
a.k.a. John Leslie McFarland. who 



every Friday afternoon made Ihe 
rounds to hustle weekend money 
He told such inventive hard-luck 
stories that no one could refuse him 
anything. 

Then there was weird l^irry, who 
leaned up against the front en- 
trance and directed obscene sounds 
at everyone who walked in and out. 
And how about old Mrs "What s 
Her Name." the ancient dowager 
publisher who had so many facelifts 
her face resembled some strange 
portrait of Dorian Gray in transi- 



and Fabian. The biggie was the 
King himself. Elvis Presley When- 
ever Col Tom Parker, Presley's 
manager, was in town, he'd check 
out the offices and check up on his 
interests. 

What a trip it was to watch "the 
Colonel" in action. He'd have two or 
llir.f l.-i.-phorn-- u-umg ;it lb.- salne 
tune. He'd be chewing on a big ci- 
gar, his feet up on the desk, triple- 
talking big deals, none under six or 
seven figures. At the same time he 
would wink and smile at me as if to 




'I was digging it 
all with my mouth 
wide open and 
my eyes bulging' 



Doc Pomus, still acttir as a songwriter, is 
Htirktng on an autobiography with the help of 
Peter Gurnlnirk 



lion? 

Hill A Kange Songs, the firm that 
I was contracted to at the time, was 
located in the |>enthmise nf the Brill 
Building. It was owned by .lean and 
Julian Aberhach, two sauve and fas- 
cinating Austrian-born business- 
men w ho were also connoisseurs of 
fine art. They hel|ied sponsor the ca- 
reer of Bernard Buffet, the noted 
modern French painter, and the 
walls of their luxurious offices were 
adorned with his and other valuable 
paintings. Their taste was impecca- 
ble, and they were knowledgeahle. 
Eventually, they owned galleries. 

Jean and Julian were conceptual 
business geniuses They develojted 
the idea of sharing publishing com- 
panies with famous recording art- 
ists. Their roster included people 
like Eddie Arnold. Frankie Avalon 



say, "They're just there to be tak- 
en — and they love it." I was digging 
it all with my mouth wide open and 
my eyes bulging. 

We got so friendly one day that 
CoL Parker made me an honorary- 
member of his "Snowman Society." 
This was a club he organized for 
people he thought were or were ca- 
pable of being con artists. He even 
sent me a framed certificate with 
my name in huge letters. 

Hill & Range's professional de 
partment was headed by Paul Case, 
a brilliant musicman who success- 
fully made the transition from Brill 
Building Broadway show tune plug- 
ger to rock'n'roll song pusher — and 
he was the best. He had the most 
amazing instincts about songs, 
songwriters and singers. He could 
immediately find the weakness in a 



song, point out the strong points, 
and his rate of hit predicting was 
phenomenal. 

Case was a hyper character in his 
late 50s with a twinkling eye always 
on the ladies and a cigarette forever 
dangling from his lips. He was 
warm and wonderful A dear, dear 
man who died much too early. 

And then there was Little John- 
ny, a lovable 16-year-old weirdo, 
who ran errands for Hill & Range 
and gophered for Stan Shulman, 
who managed Ray Peterson and 
Curtis l*ee Johnny pretended on 
different days to be Paul Anka's or 
Joe Pepitone's brother. This helped 
him gel clothes at a discount from 
Harry Cotler's store, located across 
the street from the Brill Building's 
49th St. entrance. 

And how abou' Phil Speetor. who 
used to write w ith me after hours at 
my office? He was and still is one of 
the great practical jokers He delib- 
erately opened a window leading to 
the roof one evening, knowing it 
would set off an alarm. The police 
came running with drawn revolv- 
ers. One nervous cop kept pointing 
his pistol in my direction, and his 
hand kept shaking The more it 
shook, the touder Phil laughed. 

That w as the Brill Building of the 
'60s. Barry, Cynthia, Neil, Carole 
and Gerry were never residents, so 
they didn't really have too many 
clues. They were just passing 
through, and only sometimes Trust 
me, I was there. 

My ex partner. Mort Shuman, and 
I wrote for many years in a little 
cubbyhole in the penthouse. All 
around us and below us were end- 
less songwriters, banging on the pi- 
ano, plucking guitar strings and 
scratching the pads, all hunting for 
the hits and the lost chords. And we 
did it day after day and night after 
night Every minute of it was won- 
derful and wild! 



Letters to the Editor 



Articles and letters appearing on 
this page serve as a forum for the 
expression of menu of genernf in- 
terest. Contributions should be 
submitted to Is Horowitz, Com- 
mentary Editor, Billboard. 1515 
Broadusiy. Sew York. N.Y. 10036. 



GRAMMY GAFFS 

This year's list of Grammy nomina- 
tions is shocking and upsetting, for 
the names and titles inrlud**d as for 
those missing. 

Never mind the sheer horror of 
seeing Pia Zadora among the rock 
vocals nominated, but how could 
anyone place Stevie Wonder's "I 
Just Called To Say I Love You" in a 
songwriting category for quality? 
It's the most sophomoric ditty this 
side of the romper room 

Eliminations are just as disheart- 
ening. No nomination for Prince's 
"When Doves Cry" as record of the 
year No mention of Path l.ahV|l*- in 
the r&b vocal category. And again, 
Daryl Hall & John Oates are dis- 
missed entirely. 

The Grammy* can now take their 
place alongside the Golden Globes 
for pure ineptitude. Pia Zadora m 
deed! 

Carl i ,, 
(Mm 



A WIFE'S PLACE 

I was disappointed to see such hype 
made over the musical collaboration 
of producer Phil Ramone and his 
wife, Karen K anion ( Billboard, Jan. 
12). In my opinion she should stay 
home and support her husband's en- 
deavors in the music industry It 
would be a shame if some talented 
unknowns In ' their opportunity to 
work with a musical genius like Ra- 
mone because they were beaten out 
by his wife. 

Joseph E DavitJson 
Wh!le Pla-ns. N Y 



ALIENATING GATS 

In his article on chart surprises 
(Jan B)i Paul Grein left out a very 
important factor in the disappoint- 
ing sales of Donna Summer's "Cats 
Without Claws" LP 

A good jiorcentage of Summer s 
fans :ir<- gays who helped lirin^ her 
to the attention of the American re 
cord buyer. Her remarks about ho- 
mosexuals after the release of "She 
Work- Hard Kor The Money" 
prompted gays to boycott her re- 
. ..pi .! ilid 1 1 1 in gay • lull 'I l>i 
was evidently reflected in her fail- 
ure to reach the sales of which she 
was previously capable 

John Matara/20 
West Orange H J 



SMALL-TOWN RADIO 

As musk director for a small-town, 
modern country radio station, I'm 
used to being discouraged Besides 
the local county fair, the nearest 
arena featuring country music con- 
certs is a good two-hour drive, mak- 
ing it difficult — if not impossible — 
for our personalities to hear artists 
in a live setting, let alone grab a 
quickie interview for the home 
folks. It's just as difficult for our 
listeners to go concert- hopping, so 
they rely on us for entertainment 
and information about their favorite 
reronling artists. 

We do our best, but without help 
from the record companies, why 
bother? Why should a radio station 
go to the trouble of chasing down 
Li I staffers just to get one copy of 
a new LP? 

It's true that everybody wants to 
send you the 15, and that's line But 
a one-sided single doesn't give you 
the opportunity to hear all an artist 
has to offer. Send the album, and 
the MDs and jocks at least have the 
chance to pick the cuts they tike 
best and work them into their 
shows It's simple. Provide the LP 
to radio and potential customers are 
10 times as likely to hear u song 
they like, as opposed to just the 4.Y 

I'm not asking for much — just the 
overdue rcsjvect that small-town ra- 



dio deserves from the labels. We're 
willing to play the songs if the re 
cord bosses keep us on the mailing 
list. Us non-metro jocks just don't 
have the time to track down dozens 
of new records a week. Excuse me. 
I've got to take out the garbage. 

Marty Kirtg 

Mus< CVector. WSKE 
Emett, Pa 



SPURRIN6 PROMO SALES 

If the sale of promotional records is 
the problem everyone claims it to 
be. then how come about 10% of the 
Hot Dam e/Disco chart is composed 
of promo-only releases? I don't get 
serviced with everything, and as a 
professional DJ I have to have these 
records. The only way I can get 
I hern is through my local used rec- 
ord store or Goldmine magazine 
Some rare promo 12-inch disks fetch 
up to $20 in the collectors' market. 

On the one hand labels an* moan- 
ing about the sale of promotional 
records, and on the other they are 
creating a market that wouldn't ex- 
ist if these records were available to 
the general public. 

Laze* The Am«er" WoHenberger 
Tmlvy Park, 111 
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THE NARM CONVENTION 
BRINGS BUYERS CLOSER 
TO SELLERS 





ur drearn is to 



introduce recordings of 



musical quality by a diverse 



roster of uniquely talented 



artists, and to present 



their work with care, 



integrity and vision. ^ 



\ru York City. Jan nan 1985 



THE MANHATTAN FAMILY OF DEDICATED MUSIC PEOPLE 
BRUCE LUNDVALL - STEPHEN REED STAN SNYDER GORDON ANDERSON BRUCE THERIOT 
BRUCE GARFIELD GERRY GRIFFITH VARNELL JOHNSON • SARI BECKER JAYNE IIPMAN ■ GEOFF BY WATER 

DIANE NIXON • TERRI BURKE • BRIDGET SULLIVAN • FRED KRESSNER • LISA JACKSON • CANDIE TAYLOR 



AND SUPPORTING SERVICES 

GRAPHIC DESIGN: MANTEL KOPPEL A SCHER PRODUCTION CHRISTINE MARTIN BLUE NOTE REISSUES MICHAEL CUSCUNA 





THE ARTISTS OF MANHATTAN RECORDS 



GRACE JONES • AL DIMEOLA • URGENT • PIECES OF A DREAM • THE TOUCH 
MICHAEL MASSER WORLD SITIZENZ- ROBBIE NEVIL DOPPELGANGER 
TANIA MARIA • T. S. MONK & ERIC MERCURY • VICIOUS PINK • OUTBAR 
THE ORIGINAL CAST OF MA RAINEY'S BLACK BOTTOM 



ASSOCIATED PRODUCERS MICHAEL BEINHORN PATRICE RUSHEN & CHARLES MIMS 



And announcinfi the return and exclusive worldwide distribution of the 
incomparable Blue Mote Label, the finest in Jazz since 1939. 



MANHATTAN RECORDS IS A NEW CAPITOL /EMI COMPANY 



I 




LIVE FROM PARIS 

Invite your listeners to a live Album Party 
co-hosted by Judy Libow, Dan Neerand 
members of Foreigner. Thursday, January 24. 
Uve-via-satellite from Paris! Hear the latest 
Foreigner news along with highlights from their 
new Ip'Agent Provocateur"on Atlantic Records. 
Vive la musique! An exclusive production of 
NBC Radio Entertainment in cooperation 
with Ofredia, Paris. 

To join us in Pans, call (212) 664-5538. 




Sponsored, in part, by Budweiser, 
and Agree Shampoo & Conditioner. 

Thursday, January 24. 
1 0 PM Eastern, 9 PM Central, 
8 PM Mountain, 7 PM Pacific 

Management: 

Bud Prager E.S.P. Management, Inc. 

NBC RADIO 
^ENTERTAINMENT 



is. 





F O R E I G N E R 

AGENT PROVOCATEUR 





adio 




Georgia Outlet Bids Goodbye to Country 

WVOC GETS THE 'KISS' OF TOP 40 



Doing It On 92. Tommy Boy crooners the Force M.D s loin WKTU New York 
morning man Jay Thomas lor a hvo a capolla Christmas carol during the holiday 
season Shown from left are Tnsco Pearson, Mercury Nelson. Jesse Daniels. 
TC D Lundy. Thomas and Sieve Lundy, while newsman Chip Gpolla holds the 
mike 



COLUMBUS. Ga "We felt il was 
as far as we could go in the format," 
explains WXLK (K-92) Roanoke 
music director Don O'Shea about 
the switch of co-owned WVOC-FM 
here from cuuntry to top 40 WNKS 
"Kiss-FM" (Vox Jox, Jan. 12). 
"We've been consistently coming in 
with an 1 1 since we took the station 
over a year ago, hut we fell we 
could do better than that " 

While the spring Arhitron shows 
WVOC's ll.fi in a solid fourth place 
position ;in.l formal dominant tn tin- 
market, it pales in comparison to the 
success K 91i has been enjoying 
"We had a 82.6 in the fall l>ook." ex- 




Rarely DOES a week go by that someone doesn't 
phone and ask, "Hey. where's The Real Don Steele?" 
Well, Boss Radio fans, you can soon cease your won- 
dering, 'cause the unofficial word is that Steele has 
been on the Greater Media payroll for some time now. 
He's slated to do afternoon drive at KRI.A Loa Ange- 
les when the ownership changeover occurs sometime 
in February Other equally unofficial words are that 
KRLA morning man Dave Hull will be exiting as PD 
Mike Wagner takes on that shift. Also exiting to 
make room for Steele is afternooner Michele Roth. 
And yes. Johnny Hayes will continue to count 'em 
down in middays, but night — well, that's still up in the 
air, so we hear. 

And apparently we hear pretty good, cause last 
week's rumor in Vox Jox about C.C. Matthews leav- 
ing WGCL Cleveland for the KWK St. Louis PD post 
came true. Exiting the outlet are station manager Bob 
Burch and PD Steve Perun, and sure enough we've 
got another rumor for you. We hear VP/GM Nancy 
Poole Leffler will also be making new plans, although 
everyone seems to deny it. 

ThIS JUST IN John lender's replacement for the 
coveted KKBQ-AM-FM Houston PI) post has been 
named. The position has been filled in-house by 
KSDO-FM San Diego PD Dave Parks. Taking over 
for Parks as PD of the San Diego Gannett property is 
MI) Mike Preston. 

Have you heard the latest High Point, N C. rumor? 
Seems Bernie Mann's WGLD is expected to go from 
easy listening to AC under Kent Burkhart's guid- 
ance. We don't know about that, either, but we do 
know that WGLD news director Frank Hammon has 
walked across the hall to the AM oldies side of the op- 
eration as news director for WCOG. 

Now, those of you who heard the rumor that 
WQUE-AM GM Phil Zachary was the leading candi 
date for the WASHington PD job. forget it. Seems 
Zachary indeed is on the move, but not back to pro- 
gramming. He's taken over the GM post at Charles- 
ton's AC WCSC and "Ecstasy" IWXTC, obviously 
easy listening) Zachary's 'QUE- AM duties will be ab- 
sorbed by WQI E-FM VP/GM Bill Stocffnaas. 

The "Quiet Storm" is moving downwards toward 
the light of day. as the eclectic fare now airs from 9 
p.m. to 2 a m on New York's WBLS . . Across the 
street at WRKS, they've got a new MD, and a very 
able one at that, as Power 99 (Wl'SL Philadelphia) 
night man Fred Buggs heads for the Big Apple. He 
starts Feb. 4. Kiss, by the way, now sports a revamjied 
lineup with Ken Webb still in mornings, followed by 
Chris Welch. 10 a m to 2 p.m.; Carol Ford afternoons 
from 2 to 6 p m.; Chuck Leonard. 6 to 10 p.m.; 
Yvonne Mobley, now in the 10 p.m. to 2 a.m. slot, and 
Jheri (don't let the spelling fool you, he is a guy I 
Young on overnights The urban station programmed 



by Tony Q is still a solid No 1 in the live boroughs 

Thf. BEASLEY BROADCASTING GROUP has ■ 
new vice president in Larry Williams. N'n, not the one 
who did "Bony Moronie"; this one's been managing 
Beasley's WBLX Mobile, where Harry Williams is 
up|K'd from GSM tn GM Set-, you don'l even have to 
change your address labels. Just consider it a typo. 
Other news from the Mobile urban nutlet has morning 
man Sonny Love upped to PD. l^ive, as you'll recall, 
was the first announcer hired by the station back in 
74. 

Several vacancies were filled last week with the ap- 
pointments of Mark Steinmetz as GM of KQRS-AM- 
FM Minneapolis (Stemmi'l/, uh<> r*-pl;o-es Mike Hen- 
derson, had been GM arn>ss town at WI.TF.I; Kevin 
Kenny as PD at WKJJ Louisville (the former WFPS 
Freeport. HI. PD replaces Leigh Jacobs); and WRIF 
Detroit air personality Michael Mayer, who takes 
over the PD reigns from Mark Passman, 

We don't know how we did il. but once again typos 
have claimed the ratings of WJLB Detroit. We said 
they slipped to a 5 4. Sorry, they're still a solid number 



The Real Don Steele 
prepares to come back 



three at a 5.8 We also can't explain how WVBF was 
listed twice in Boston, but if you know what we're 
talking about, then note it should have read W.M.IX 
the first time. Our able-bodied helper on this assign- 
ment, Kns Sofley. claims her alcohol blood level was 
normal. If you've found any more errors, please be 
kind when you call to yell 

We also forgot to tell you about an ownership 
change and format switch in Pittsburgh last week, so 
in case you've been lying awake wondering what 
would become of WNUF. here's the facts: Empire Me- 
dia bought the Class B FM licensed lo New Kensing- 
ton from Mill Hammond for $1.5 million, and prompt- 
ly signed it off the air Word is the suburban big band 
outlet will re-emerge under consultant George Johns 
as Classy 101 ( WWCLl . The AC station will be headed 
by WYLK Rochester VP/GM Steve Godofsky. who'll 
move tn Pittsburgh as GM and serve as president of 
Empire Media's broadcast division. Coming on board 
a- GSM is Alan Murdoch, late of WAMO, B-94 
( WBZZ) and WDVE, while the PD chair will be occu- 
pied by R-104 (WBSB Baltimore's Mark Rivers. 
Meanwhile, back in Rochester. GSM Larry Leibowitz 
is upped to GM at the Empire Media nostalgia outlet 

Bill Conway's back in print. Having left the PD slot 
at Tulsa's KRMG ( Vox Jox, Jan. 12), he's now on the 
scene in that post at Charlotte's EZ-104 And what 
about Ralph Rhoads. you ask? All the staff has been 
told is that he's already accepted a job in "an unknown 
top 10 market " (And you thought you knew them 
all!) Before he does, however, he can be found in 
Phoenix installing a music computer system at K K I ,T 
there The big rumors in Charlotte, though, contin- 
ue to surround EZ's competition. Capitol's WLVV. 
Word now is that it definitely will be country, and the 
new call letters will be WLVK Add those to the grow- 
ing speculations. 

Up in Norfolk. Dale Parsons' replacements have 
been announced. Handling the WTAR AM side is PD 
Bob Ridle, while Nick O'Neil takes over that slot on 
Y-96 (WLTYI. 

(Continued on page JO) 



claims a jubilant O'Shea. "And tra- 
ditionally the fall is our weakest 

time." 

The lop 10 station continues to be 
No. 1 in every demographic, he 
noles, "And we're hoping for the 
same success in Columbus." 

The switch will put WNKS in 
competition with Ihe to|»-rated ur- 
ban nutlet, "Foxy" (WFXE, at a 
22.8). as well as top 40 107 Q 
( WCGQ, at an IK ()l. whic h has been 
in the format for more than a de- 
rail*' I rtian AM nut l< 1 \V( IKS is in 
third place at a 12.0 in the lX-station 
nirtr.) 

Seemingly, a contemporary void 
does not exist. But WXLK general 
manager and program director 
Russ Brown — who also serves in 
that capacity at WN KS, where he is 
currently doing afternoons until the 
nght personality is chosen — says he 
feels confident that the new ap- 
proach will be accepted "He did 
quite a bit of research in the market 
and tool his findings to our owner 
[Roanoke native Aylett R. Cole- 
man, who has no other broadcast in- 
terests at present J and got the go- 
ahead immediately," says O'Shea, 
who will also be doing music for 
WNKS. 

"We'll be a bit more urban than 
Roanoke." notes O'Shea "Not only 



because of 'Foxy's' success, but 
also because it's a WK black mar- 
ket." 

"We'll also I* daypartmg a great 
deal, with a great amount of infor- 
mation in mornings [which are han- 
dled by Phil Beckman of Norfolk's 
WGH], and in middays [done by 
WNKS operations manager Dave 
Foster) we'll lean more towards 
AC. Our oldies-to-current ratio will 
be about 65% gold then. We'll get 
heavier in afternoons, and by night- 
time it will lie full tilt top 40." 

Nights are being done by WROQ 
Charlotte's Cat Collins from fi to 10 
p.m., crosstown WCGQ jock Mark 
Gunn handles 10 p.m. to 2 a.m., and 
WKZL Winston-Salem's Jim Kelly 
is on overnights. 

But O'Shea and Brown are bank- 
ing on aggressive promotion tactics 
to really bring the station home. 
"We'll definitely be a high visibility 
station," says O'Shea. "Heavy bill- 
boards, participation in every major 
event. We'll be hard to avoid. On the 
air we're running a 'Kiss The Q 
Goodbye' jingle to get people's at- 
tention, and we'll be giving away 
America's favorite prize: money. 

"We're patterning it after our 
high profile in Roanoke. And to give 
you an idea, last year we gave away 
*K2.000 in cash alone." 



Pat Riley Returning to WLAC 

Resuming 'Affair' with Nashville 



NASHVILLE While several sta- 
tions claim to be "personality radio" 
but somehow seem to downplay 
(hat approach promptly at 10 a.m., 
WLAC-AM-FM here is proving its 
commitment by "putting a morning 
show on in the afternoon," says 
WLAC-AM-FM general manager 
Vic kurnore. who has just an- 
nounced the return of WLAC veter- 
an Pat Kiley. 

"He ll start on the 29th." says 
Rumore. "and right now we've got 
promos on the air teasing the audi- 
ence with 'Guess who's coming back 
home?' " 

"It really is like coming back 
home to me," says Riley, who 
worked at WLAC-AM as morning 
man from 1975 to 1!1K0. This time, 
he'll handle afternoons on the 
i i. nr^r .lohns-vonsulunl WLAl ' FM 
"Classy" side, teaming up with a lo- 
cal actress who will Income part of 
the "Pat & C.B." show. 

"I spent more time here than any- 
place else in my career," Riley says, 
"and when I left. I suffered with- 
drawal pains for over a year. 
There's no question I'm here to stay 
in Nashville, and I hope at WLAC. 
You'd have to pry me out of this 
town with a nuclear weapon." 

Riley originally came to WLAC- 
AM from Mack Richmond's WMEX 
Boston, where "I was doing morn- 
ings and making more money, but 
you get into the top 10 markets and 
everything is promotion and bottom 
line. I quit and moved to Nashville 
to help Ruddy Blake when he was 
doing "Programmer's Digest'." 

The Tennesse love affair began at 
once. "This is the consummate me- 
dia town," says Riley. "Everything 
is here: video, radio, all the record- 
ing studios. sUndup comedy This w 
show business." 



Riley's success was so evident in 
that five-year span that once again 
he was lured away with big money 
offers. "I went to Washington 
[WWDC-FM and WAVA] and then 
Baltimore f WBSB. where B-104 PD 
Jan Jeffries took him to Chicago's 
WAGO]. and when I got to Chicago 
I knew that wasn't what I wanted to 
do." 

Steve Casey 
Moves to VH-1 

CHICAGO Steve Casey, who was 
fired as WLS-AM-FM operations di- 
rector in mid-December, has as- 
sumed the role of director of music 
programming for MTV's new VH-1 
channel. 

This marks Casey'B second stint 
with MTV. he served on what he 
calls "the start-up crew" in the 
same capacity from October, 1980 
until the music channel's debut in 
1981. He then spent a year with 
John Sebastian in the Sebastian-Ca- 
sey AOR consultancy before joining 
WLS in March. 1983 as operations 
director. 

Casey says his experience at 
"adult- oriented top 40" WLS should 
stand him in good stead with the 
adult-oriented VH-1 "For people 
over 25, music and radio have begun 
to take more of a backseat in their 
lives," he says. VH-1, on the other 
hand, "may help revitalize music for 
that [age group]." 

Casey, who is in the process of 
moving to New York, first came to 
W LS as music director in 1979, hav- 
ing previously served as research 
director and air personality for KHJ 
Los Angeles. 

MOIKA MriOKMH K 
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NBC's Bongarten Keys on Entertainment 

Development of New Network Called Priority for *85 




Buzzards Take a Bow. WMMS Cleveland personnel les! Iheir anti-persp»rant 

while celebrating (heir renewed status as station of the year m the Rolling Stone 
Readers Poll the fifth consecutive such victory for the station Marking the 
victory from left are WMMS's Jim Marchyshyn. Betty Korvan. T R . Matt The Cat. 
Captain Kenny Clean, Kid Leo. John Gorman. Spaceman Scott, Denny Sanders. 
Len "Boom Boom" Goldberg, Dia and Buddy Baker 



Changes in Tucson Market 

AC Alterations atKWFM, KTKT 



LOS ANGELES As NBC Radio 
president Randy Bongarten starts 
out 1985, his attention is focused on 
his latest responsibility, the cre- 
ation of the NBC Radio Entertain 
ment Network. 

Since taking over as NBC head 
last year. Bongarten admits. "The 
network aspect is something I've 
had to learn more about It'.- defi- 
nitely an important priority in '85." 
In addition to overseeing the suc- 
cess of NBC's Talknet. NBC Radio 
Network, The Source and now NBC 
Radio Entertainment. Bongarten— 
who joined the company as VP/GM 
of WNBC New York in 1983 after 
running General Electric's radio 



NEW YORK In a surprising resig- 
nation, Barbara Crooks is ending 
her 1 1-year alliance with Selcom Ra- 
dio here to pursue other interests, 
"not necessarily" in the radio sales 
rep vein, according to Crooks, who 
took on the presidency of Selcom 
Radiu in October, 1983 As of Jan. 
31, Selcom Inc. executive vice presi- 
dent Bob Smith will stand in for 
Crooks until a replacement is cho- 
sen. 

"I'm a gutsy broad,'' quips 
Crooks, who says that she had set 
out to accomplish certain things for 
Selcom during the last year. Among 
her achievements. Crook lists 
"changing Selcom's perception to a 



It s FORMALIZED NOW: The 
Daytime Broadcasters Assn. 
I DBA) held its last board of direc- 
tors meeting and has voted tit dis- 
solve itself and merge with the 
NAB And roifa. that meeting was 
followed by the first meeting of the 
NAB's Daytime Broadcaster Com- 
mittee. Committee chairman Gary 
Capps urged all former DBA mem- 
bers to become active members of 
NAB. 

THIS YEAR IT S Radio S5"— al- 
though it's still the joint NAB and 
NRBA Programming Conference, 



group — is also in charge of compa- 
ny-owned WNBC/WYNY New 
York, WHYS Washington. KNBR/ 
KYUU San Francisco, W1IAQ/ 
WKQX Chicago and W.I IB Boston 

"The lO&Os] are doing very 
well," says Bongarten, who cites 
the success of New York AM top 40 
personality outlet WNBC in particu- 
lar. "Howard Stern is No. 1 in 
adults 25-54 by almost 40% over his 
nearest competitor," WI.TW With 
morning man Don Imus a success 
as well, Bongarten contends that 
the only thing standing in the way 
of other such performers on WNBC 
is "financial consideration. Those 
guys are expensive. But we most 



more visible one and creating more 
dynamic advertising campaigns." 

Having attained these goals, 
Crooks now says, "It's time to do 
something for me ." 

Other changes at the sales rep 
outfit include Peter Moore's promo- 
tion to president and chief executive 
officer of Selcom Inc. Moore retains 
responsibility for the direction of 
Selcom sister firm Torbet Radio, the 
Selkirk Communications subsidiary 
here of which Moore was president 
prior to his promotion Meanwhile, 
former Selcom inc. president Lou 
Faust moves over to chairman of 
the board for that division 



to be held Sept. 11-14 at the I oew - 
Anatole. Dallas, as we told you ear- 
lier. Among the other developments 
for the U|K-oming conference is the 
revelation that the steering commit- 
tee, after surveying nearly 100 PDs, 
found no indication of drug and 
plugola activities at the last conven- 
tion on the part of indie promoters. 
However, according to a source, 
there will be "more discretion" giv- 
en to who's invited to attend from 
the record industry. 

Ml TI'AI. NEWS has reorganized 
and expanded its staff Among the 



likely will Ih- broadening the image 
of the station further." 
WYNY. the topic of rumors since 

Denise I liner'* appointment a- I'D 

last year, "is not going to go AOR". 
laughs Bongarten. "Denise is going 
through a period of evaluation right 
now, but 1 don't think you'll see any- 
dramatic changes." 

The changes that are coming cen- 
ter on the new network, in particu- 
lar its marketing. "We've taken the 
long form programming out of The 
Source and started NBC Radio En 
tertainment to handle long-form not 
only aimed at AOR. but other 
demos and formats as well." Bon- 
garten says. The Source will now 
concentrate on hourly news and in 
formation and its lineup of BO and 
90-second features such as "Rock 
Report," "Coping With" and "Mon- 
ey Memo." 

While the new network's pro- 
gramming will be overseen by The 
Source's Frank Cody, who will now 
handle the programming for both 
networks, NBC Radio Entertain- 
ment will have its own sales and sta- 
tion clearance people 

"Long form programming is a 
highly competitive field," Bongar- 
ten acknowledges, "hut we've made 
a big commitment to it. We're going 
to back off the traditional [long- 
form fare of concerts]. We'll do 
some, but we'll be more involved 
with other types of programming," 
such as Radio Entertainment's first 
weekly venture, "Live From The 
Hard Rock Cafe " "We've got Billy 
Crystal as the host for the first 
month, and guests lined up like Lit- 
tle Richard " 



additions is award-winning journal- 
ist Nelson Benton as White House 
correspondent. Peter Maer is named 
Senate correspondent, and Dan 
Scanlan will be covering the House 
of Representatives. In other Mutual 
News news, the network was once 
again chosen as the audio pool at 
the Presidential inauguration cere- 
monies — for the third time. 

FaIR OR UNFAIR'' That's the 
question the FCC will ask the public 
and broadcasters during hearings 
scheduled for Feb. 7-8 on its ongo- 
ing inquiry into the Fairness Doc- 
trine and whether it should be abol- 
ished, which was launched last 
April The meetings will be open. 
For information, call the FCC at 
12021 032 7792. 

The FCC HAS nixed a proposal 
that would further advance minor- 
ity ownership in broadcasting, say- 
ing it is "contramcd by the Commu- 
nications Act" from okaying the 
plan to authorize an automatic re- 
versionary interest of minority buy- 
er in a broadcast license in seller-fi- 
nant i-.l l r.insai-1 i"ti- 

DoN'T FORGET. Pi's The NRBA 
wants you to remember to raiBOnd 
to its third annual Radio Program- 
ming Survey The results will help 
assess 1984's trends and where the 
various formats stand. Get 'em in 
by Jan. 31. NRBA asks 



TUCSON The adult contemporary 
market here goes through some ups 
and downs this week as KWKM and 
KTKT make ready to alter their 
fare. A long-standing void in Tuc- 
son's FM AC market will be filled 
next Monday (28) as Class C 
KWFM dumps its successful AOR 
format to adopt AC Meanwhile, 
fledgling AM AC outlet KTKT is 
dropping its local programming in 
favor of Translar's Satellite AC ser- 
vice, a move that takes place Feb. 1 
and puts all of the KTKT air team 
on the job hunt 

Sold by Sandusky Broadcasting 
to Suncom Ltd. last March, KWFM 
is now under the direction of the 
new owner's corporate PD. Howie 
Castle, most recently PD at Sandus- 
ky's KBPI Denver. Castle says he 
plans to hold KWFM's interim PD 
post for "at least six months" until 
a full-time PD is named. He re- 
places the departed Rick Allen. 

"While we beat our major com- 
petitor [AOR-formatted KLPX] in 
the last ratings," says Castle, "we 
had made the decision to go AC be- 
fore the book came out." Castle 
says KWFM's decision to switch 



LOS ANGELES The state of 
rock'n'roll from radio to video will 
be the prime topic of discussion at 
"Rockers '85," a meeting scheduled 
for March 10-13 at the Sheraton Pre- 
miere Hotel in Universal City. 

Keynoting the confab will be radi- 
o's Scott Muni; representing the rec- 
ord industry point of view will be 
Richard Palmese Muni, a longtime 
New York personality, currently 
serves as operations manager for 
WNEW FM there, while Palmese is 
executive vice president of market- 
ing for MCA Records. MCA has also 
been named official record company 
host. 

Goodphone Communications 
president Mike Harrison, who has 
recently stepped down from his 
K M ET programming position to re- 
turn to his consultancy full-time, 
has been named director of the 
event, which is aimed at those in- 
vnk.-.l ■ ,wr> facet .it top III anil 
AOR music. 

"When I took over as PD at 
KMKT 10 months ago, I told (GM 



formats was based on the fact that 
Tucson has no other FM AC outlets 

As for the rest of the KWFM air 
staff. Castle notes that "AOR and 
AC presentations are basically the 
same," and that "we may lose one 
personality, but I think the rest will 
stay the same." 

Across town. KTKT/KWFM gen- 
eral manager Lee Dombrowski ac- 
knowledges that as an AM AC, 
KTKT has "made no gains in the 
marketplace," and that Translar's 
AC service was chosen for its ability 
to deliver "totally heavy, consistent, 
quality programming." Dom- 
browski says KTKT's air team was 
notified several weeks ago of the 
decision, and that one personality. 
Ed Alexander, has already landed a 
spot with KCEE, the AM counter- 
part to KWFM. while former PD 
Chris Hayes and MD Mike Daniels 
are still available. 

Dombrowski. who spent 13 years 
with KWFM. says the news of that 
station's switch is "great" for 
KLPX. the Lotus Communications- 
owned AOR outlet that fell just be- 
hind KWFM in the fall Arbitron rat 
ings. mm i in mi-. 



Howard Bloom) I'd be leaving when 
the station was back on track." says 
Harrison. "The timing on this 
turned out to be great, because 
K MET is where it should be, and al- 
though I'll be staying on doing my 
weekend talk show and will contin 
ue to be involved, the time has come 
to get back to my business. 

" 'Rockers' is becoming so con- 
suming that I really can't continue 
programming full-time. We're ex- 
pecting this will become an annual 
event. Already the demand is 
there." 

In addition to the scheduled ses- 
sions, the conference includes the 
first annual ARM I Academy of 
Rock Music) Awards ceremony; an 
exposition of the latest radio, video 
and music innovations; and a tie-in 
with the T.J Martell bowling party, 
which will be held dunng the meet- 
Artist showcases, listening parties, 
concerts and hospitality suites arc 
also planned. 

For further information, phone 
(818) 343-3952. 




Mutual Responsibility. Participants in Mutual Radio Network's simulcast ot the 
1984 Country Music Assn Awards gather m Nashville to congratulate 
themselves Standing trom left are WHN New Yon\ program director Joel Rabe. 
production manager George Thomas, producer Keven Delany. eieculive 
producer Dick Carr, production assistant Pam Green. Lee Arnold, on-site 
technician Skip Woolwme and Mutual vice president, station relations. Ben 
Avery 



Selcom's Barbara Crooks 
Leaving After 11 Years 
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ATLANTA 






KBRQ-FM 


country 


IS 


1.8 


W2GC 


contemporary 


92 


to.s 


ADEN 


news 


16 


I 4 


«H)>im 


contemporary 


91 


99 


Ain 




6 


u 


wpch 


easy listening 


70 


90 


APPL (AJJ2) 




.3 


1 0 


WVEE 


urban 


91 


65 










WSBAM 


MOB 


68 


7.1 


KTCl 9 ARKS 


8. KBRt) AM 7. KAOX 5 


KLS2 


WKHX 


counlry 


10.0 


67 


IklDRI 4. KRX 


AM 2 






WklSFM 


MM 


69 


67 












AC 


<3 


S3 




HOUSTON* 






wst fm 


AC 


41 


3.S 


AMIQ 


urban 


107 


9.4 


WFO« 


oMrtvAC 




33 


KK6Q-FM 


contemporary 


89 


97 


WCST 


lytwi/talk 


29 


U 


KIKK FM 


country 


75 


76 


WAOK 


Hack 


46 


29 


KO0A 


easy listening 


68 


7.4 


WYAYtwrnTt 


AC 


1.1 


24 


KITR 


AC 


45 


63 


YVIGO 


black 


3.1 


28 


ASRR 


AOR 


55 


53 


WPIO 


counlry 


26 


19 


KFMK 


AC 


41 


48 


WCNN 


news 


23 


13 


KlOl 


AOR 


58 


46 


WQXI-AM 


cadies 


12 


12 


KQUE 


nostalgia 


46 


U 


mil 




LI 


10 


ATRH 
HXAS 


news/talk 
country 


43 
49 


44 

4.1 


WXU 1. * 1 ■ « FX 1 K 11 ; 5M 5 WGKA 3. WKIS 


APRC 


news/talk 


36 


37 


AM 3 








KRBE-FM 
KVOA 


AC 

black 


44 

IS 


2.7 
26 




BALTIMORE 






KIEF 


classical 


14 


2.2 


WUF 


easy listening 


It 


97 


KILT 


country 


1.7 




WFJAt 


AC 


80 


8.2 


KXV2 


Spanish 


13 


13 


win 


AOR 


69 


80 


ACOL 


religion 


8 


17 


WKYV 


urban 


S3 


62 


ALAT 


Spanish 


1 5 


U 


WPOC 


country 


6 2 


SS 


KIKKAM 


country 


13 


10 


WWINFM 


urban 


29 


49 


AABQ AM 


contemporary 


16 


1 0 


W>ST AM FM 


AC 


42 


46 










WFJS8 


contemporary 


75 


44 


kCOH 8. KITH 7. AJOl 7, KIVL 6, ANU2 6 


KHCB 


WMAR 


contemporary 


34 


42 


5 ARBE < KZRQ 3. 






WCBM 


news/talk 


32 


38 










WCAO 


country 


41 


16 


KANSAS CITY 






WITH 


aKU |ji 


43 


U 


WOAF 


country 




11 4 


WFFJR 


AC 


64 


32 


KCMO AM 


news /talk 


80 


77 


WWIN-AM 


Hack 


26 


39 


AMBR 


easy listening 




7.5 


WEBB 


Mack 


17 


27 


K8EQ 


contemporary 




i.7 


WFJGR 


gourmet rock 


21 


25 


KISI 


AC 


69 


45 


WQSR 


contemporary 


12 


U 


KUDl 


AC 


6 3 


63 


WMFS 




< 


1 1 


RFRF-FM 
KVYS 


country 
AOR 


68 

59 


6.1 
5.8 


WOW | 








KMBS 
APRS 


news/talk 
black 


16 
47 


4 9 

47 




DALLAS 






WHB 


AC 


37 


44 


KVIl FM 


AC 


10 7 


99 


KCM0FM 


country 


37 


4.1 


«»lt! 


news 


71 


80 


K22C 


contemporary 


22 


38 


WBAP 


country 


63 


69 


KJLA 


nostalgia 


43 


3 7 


KKOA-FM 


urban 


7.1 


67 


KKCI 


AOR 


30 


2-7 


KMC FM 


easy listening 


59 


63 


KPRT 


ret g on 


1 1 


2 5 


KPU 


country 


47 


59 


KCFX 


AOR 


IS 


1 3 


KECl 


AOR 


43 


U 


KCXl 


urban 


IS 


1 1 


KAFM 


contemporary 


59 


u 










KSCS 


country 


66 


44 


KXTR 9. ABEA 


1. AFAF AM 1 






KTXQ 


AOR 


40 


43 










KMCC 


AC 


29 


4 1 










HOAJt 


easy t<stenmg 


34 


37 




MIAMI 






K2EW 


AOR 


45 


29 


WHYI 


contemporary 


84 


94 


KNOK 


Mack 


32 


25 


WIYF 


easy Irslenmg 


76 


76 


KTKS 


contemporary 


t 


21 


WIM2-FM 


contemporary 


75 


6.7 


KROU 


Mm 


1.7 


17 


WW1F 


AC 


31 


56 


«PBC 


religion 


IS 


16 


WEDR 


urban 


34 


49 


KLIM 


country 


17 


IS 


WQFJA AM 


Spanish 


72 


48 


WRR 


:li-.-. - 1 i.-,' 


14 


IS 


WIO0 


AC 


30 


40 


KlUV 


AC 


21 


14 


WSHE 


AOR 


30 


38 


KAAM 


nostalgia 


2.1 


IJ 


WCMQ FM 


Spanish 


27 


37 


HESS 


Spanish 


10 


1.1 


WHWS 


news 


30 


3.7 


KVIl-AM 


AC 


J 


u 


WAXY 


AC 


37 


35 


KKOAAM 


urban 


1 1 


10 


WAIA 


AC 


37 


37 










WIN! AM 
WOCN 


news 


38 


32 


KFJ2 1. KSSA J. KME2 3 






Spanish 


19 


31 










WRMC 


religion 


31 


29 


DENVER/BOULDER 




WKI)S 


country 


29 


2.S 


KOSI 


easy kslemng 


99 


97 


WIVE 


AC 


27 


25 


KPKE 


contemporary 


79 


77 


WTMI 


classical 


u 


27 


KOA 


news itark 


57 


67 


WFJBA FM 


Sparest! 


27 


21 


KOAQ 


contemporary 


50 


60 


WE2I 


AC 


22 


19 


NIMN 


AC 


52 


59 


WCAO 


AOR 


1 1 


1 8 


KKJI 


AC 


50 


49 


WSUA 


Spanish 


14 


16 


KRXV-FM 








WLQY 


nostalgia 


23 


15 


(KPPl FM) 


contemporary 


33 


47 


WKAT 


nostalgia 


19 


14 


KBCO 


AOR 


40 


45 


WRBO 


black 


9 


13 


KA2Y 


AOR 


42 


44 


WCMQ AM 


Spanish 


15 


12 


KYCO 


country 


49 


42 


WCBS 


news 


13 


17 


K6P! 


AOR 


44 


4.1 


WQAM 


counlry 


16 


12 


KVOO 


classical 


25 


3.9 


WMBM 


rehgron 


9 


1 1 


«E2W 


nostalgia 


32 


3J 








KHOW 


AC 


47 


36 


WTTL 9. WBSS 3 






Hi 


country 


40 


36 










ANUS 


news 


29 


32 










K«2n 


Mm 


20 


25 


MILWAUKEE /RACINE 




AOKO 


urban 


24 


19 


WTMI 


MOR 


14 7 
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rvotfjf n rr il 


Monday Su ll 


day, 


ti it. m. 






Spring 


Fall 


Call 


Format 


'84 


14 


WE2W 


easy kstenme 


H 1 


97 


WQFM 


AOR 


7 7 


86 


WOKY 


MOR 


6 1 


68 


WMII 


country 


48 


59 


Wkll 


contemporary 


70 


57 


W1UM 


urban 


55 


53 


WMYX 


AC 


51 


51 


WISN 


contemporary 


<9 


38 


WBCSFM 


country 


46 


36 


WMGF 


AC 


27 


32 


WEMP 


olrjies 


2.9 


2.0 


WFMR 


classical 


18 


2.4 


WNOI/ 


urban 


il 


25 


W2UU 


contemporary 


31 


24 


WRKR FM 


contemporary 


10 


1 6 


WAWA 




8 


12 


wan 


contemporary 


14 


y 


WBCSFM 


country 


4 


1 0 


WRJN 7, WBKV AM 6, WBKV-FM 5. W172 

.4 


5. WYLO 




PHOENIX 






KTAR 


newt 


92 


11.4 


XQYT 


1 If iFlf 


80 


SO 


KKLT 


AC 


S.S 


5.5 


KMEO FM 


uty Intcnmg 


59 


SB 


KOPA-FM 


t f.l' nf 


45 


5J 


KOY 


AC 


46 


4 6 


KL2I 


AC 


37 


4 2 


A0K6 


AOR 


7.4 


41 


KOOl-FM 


AC 


49 


36 


KHEP.FM 


CUiiiXj! 


2.3 


28 


KIFF 


nostalgia 


29 


26 


KUKCJ 


urban 


26 


26 


KSTM 


AOR 


20 


27 


AWA 


Spam ih 


14 


19 


KJJIFM 


counlry 


2.0 


LI 


MM AM 


counlry 


LI 


15 


KPHX 


Spartnti 


8 


U 


AFLR 




9 


17 


KOOL AM 


AC 


II 


u 


KOPA 


AC 


7 


u 


KJIJ AM 9; KMEO AM 8. KRDS 


9. K22P-AM 6 


KMLE 4. KM2K 4 








PITTSBURGH 




K0AA 


news/talk 


155 


14 9 


WSHH 


easy listening 


45 


97 


WB22 


ccnlempcuary 


74 


88 


WOVE 


AOR 


79 


79 


WHTX 


contemporary 


61 


55 


WTAE 


AC 


47 


S3 





prior rutiny 




Spring 


Fall 


Foimal 


84 


84 


AC 


17 


45 


Hack 


55 


4.0 


Ilk 


34 


39 


nostalgia 


41 


16 


country 


32 


34 


AC 


47 


32 


easy listening 


45 


23 


news 


28 


21 


contemporary 


22 


18 


counlry 


16 


14 




12 


10 


6. WAMO-AM 5. WASP 4 




SEATTLE 






news/talk 


78 


10 7 


MOR 


65 


85 


contemporary 


65 


7.4 


easy listening 


62 


66 


AOR 


47 


5.4 


nostalgia 


46 


46 


easy listening 


48 


45 


AC 


42 


44 


contemporary 


47 


44 


contemporary 


39 


33 


MOR 


34 


37 


classical 


29 


3.1 


country 


30 


3.1 


AC 


3J 


30 


counlry 


33 


26 


AOR 


37 


15 


AC 


37 


27 


rehgton 


24 


21 


news 


IS 


19 


urban 


16 


18 


AC 


2.1 


U 


AC 


10 


12 


counlry 


77 


12 




8 


10 



wwsw 

WAMO FM 

WTKN 

WIAS 

WOSY 

WHYW 

WFtlt 

KQV 

WYOO 

WEEP 

WFIUF 



KIRO 

KOMO 

KUBE 

KBR0 

KISW 

kill AM 

KSEA 

AISY 

KP17 

ANBQ 

KVI 

AINOFM 

KMPS-FM 

KJR 

ARPM 

K20K 

KE2X 

KCMS 

KING-AM 

KKFX 

KIXI-FM 

KKMI 

KMPSAM 

KCIS 



MET 6. KTAC 7. KWY2 6. KHIT 5. K122 5 

TAMPA/ST. PETERSBURG 

WWBA 
WRBQ FM 
WMCC 
WPLP 
WFLA-FM 
WDUV 
WCULFM 
WAVE 
WGULAM 
WRQB AM 
WRXB 

WIFW 9 WXCR 7. WTAN 5 WCBF 4. WPLA 3 



easy listening 


135 


133 


contemporary 


112 


11.2 


contemporary 


32 


35 


talk 


29 


35 


AC 


25 


23 




16 


21 




19 


21 


AC 


22 


14 




12 


14 


contemporary 


17 


12 


brack 


18 


LI 







Spring 


Fall 


Call 


Formal 


18 


84 




WASHINGTON D.C. 




WMAt 


MOR 


66 


9.7 


WCAV 


easy listening 


15 




WAYS 


urban 


82 


7j 


WHUR 


Marji 


71 


6.4 


wwoc fw 


AOR 


53 


51 


WROX 


contemporary 


56 


5j 


WLFT 


AC 


47 


44 


WAVA 


contemporary 


4.1 


4.4 


WM2Q-FM 


country 


41 


4J 


WPCCFM 


AC 


41 


3.9 


WTOP 


news 


41 


37 


WASH 


contemporary 


76 


2J 


WOIY 


urban 


37 


2J 


WGMS-TM 


classical 


17 


24 


WPKXFM 


country 


28 


2J 


WXTRFM 


oldies 


24 


21 


W12R 


AC 


18 


U 


WHFS 


progressive 


1.7 


16 


WWRC 


talk 


47 


15 


WOL 


black 


17 


12 


WYCB 


religious 


19 


11 


WTKS 


easy kslening 


J 


10 


WWDC 


nostalgia 


J 


10 



WNTR 8. WFRE 6, WCMS S, WPOC-FM 5. WUST 4. 
WIYY 4. WM2Q-AM 3. WPGC-AM 2 



HOLD 
THE 
PHONE! 




Dial rJOO-223-7524 loll tree 
lo place an ad m ACTION- 
MART. Billboard s classi- 
fied advertising section 
For quick results, call Jell 
Serreiie today (NY resi- 
dent dial 212 764 7388) 



'Southern Gold' Mastermind 

Crockett's Oldies Have Emotional Appeal 



RALEIGH If an oldies show is go- 
\r\£ bo last, contends Larry Crock- 
ett — the host, writer, director and 
entire production team for Raleigh 
based Capitol Kadin Network's 
"Southern Gold"— it's got to have 
emutional appeal "People listen to 
oldies for the record they haven't 
heard in 15 years that brings back a 
flood of memories," he says. "Rut 
most oldies you hear on the radio 
don't do thai anymore Some of 
them you hear so often you'd be- 
lieve they were current*." 

The problem with the lesser 
played oldies is deeper than listener 
recall, Crockett says The real issue 
faced by producers of nationally 
syndicated oldies show is regional 
bias. 

"The records that were popular 
here in the Carohnas m the 'tills are 
not necessarily the same songs peo- 
ple were buying in Cedar Rapids," 
he notes. "In the late 'Ms, for in- 
stance, during the protest era, the 
hippie lifestyle was not as big here 
On most radio stations here, if a top 
40 PI) had a choice of adding the 



new Cream or going four deep into 
the Mai-velcttcs, Motown would al- 
ways win out" 

Punctuating that point is the re- 
gional craze of beach music, which 
started as far back as the late '40s. 
"People would spend their vaca- 
tions at the beach — especially Myr- 
tle Beach," says Crockett. "The 
memories associated with that week 
off from work, or school, were al 
ways very pleasant. The music was 
different All the jukeboxes were 
loaded with rhythm & blues songs 
which you couldn't hear on the radio 
in cities like Raleigh or Charlotte ." 

So the vacationers would return 
home taking their memories and 
music with them, "and when they'd 
call the local radio station to request 
those songs they'd say, *I want to 
hear that music we heard at the 
beach,' which became 'beach mu- 
sic.' " 

Through the years, the trend has 
remained Carolinians still flock to 

the shore, and bfach music contin- 

u 

me interested in Uuiug a regional 



oldies show." says Crockett. "I was 
doing mobile discos in the mid '70s. 
and a good percentage of the re- 
quests focused on black oldies and 
beach music " 

The first thing Crockett discov- 
ered was that the material was hard 
to find "I had a great record collec- 
tion — that's how I got my first job 
in radio. I was hired as a weekender, 
but my record collection was as big 
a draw as I was. But when I started 
looking to fill in the holes with 
beach music,' I discovered it was all 
out of print" 

Delaying the syndicated radio 
idea to produce "Ocean Drive. Vols. 
I, II. Ill" and a television compila- 
tion of the same name, still adver- 
tised on MTV. Crockett first hit the 
airwaves in syndicated form with 
"Rhythm Tracks." a three-hour 
weekly show targeted to the music 
tastes of the Carolinian, including 
several artist interviews. 

"Have vou ever tried to find Wil- 
lie Tee*" jokes CroeV-tt of t1»- 

aoeup. 

(Continued on page 91) 
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B iiboord HOT 100 SINGLES RADIO ACTION 



A mmU§ n»lK.n»l *nd Trpon*i cnmpiUtHm i>t IN- ttxnt Added »«<ydi 
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REGION 1 

CT.MA.MF..NY Slate.RI.VT 



JULIAN LENNON 

TOO LATE FOR GOOOBYES 



JOURNEY 

ONLY THE YOUNG 



LITTLE RIVER BAND 

PLAYING TO WIN 



WGUY Bangor ME 
WIGV Bath. ME 
WHTT Boston MA 
WXKS-FM (KISS) Boston. MA 
WBEN-FM Butfalo. NY 
WKBW Buffalo. NY 
WNYS Bullalo. NY 
WER2 E.eter.NH 
WTICFM Hartford. CT 
WFEA Manchester. NH 



WKCI(KCIOI) New Haven. CT 
WJBQ Portland. ME 
WSPK Poughkecpwe NY 
WPRO-FM Providence. Rl 
WMJQ Rochester. NY 
WPXY Rochester. NY 
WGFM Schenectady. NY 
WFLY Troy Albany. NY 
WRCK Utlca/Romc. NY 



NATIONAL 

I ?K fttKJRIIRS 



JOURNEY 

ONLY THE YOUNG ran 



JULIAN LENNON 

TOO LATE FOR GOODBYES »i,>r.iic 



SURVIVOR 

HIGH ON YOU scotti «»os 



BILLY JOEL 

K.EEPIN THE FAITH cuiuvan 



FRANKIE GOES TO HOLLYWOOD 

RELAX m tsuuwc 



NEW TOTAL 

ADOS OK 

93 93 

92 92 

48 4B 

56 56 

88 88 
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REGION 6 

■'■'■■'•'■''>' TN.TX 



JOURNEY 

ONI Y THE YOUNG 



JULIAN LENNON 

TOO LATE FOR GOODBYES 



ERIC CARMEN 

I WANNA HEAR IT FROM YOUR LIPS 



KHFI Austin. TX 
WFMF Baton Rouge. LA 
WQID Bilo-i. MS 
WKXX(KXX106) Birmingham 
AL 

KITE Corpus Chrriti. TX 
KAFM Dallas. TX 
KAMZ El Paso. TX 
KSET El Paso. TX 
KISR Eon Smith. AR 
WQEN (Q 104) Gadsden, AL 
KILE Galveston. TX 
KKBQ (93-FM) Houston, TX 



WTYX Jackson MS 
KKYK Little Rock. AR 
KBFM Mcallen-Brownsv. TX 
WMCFM(FfcVlOO) Memphis 
TN 

wjoq.o :©:> Meridian MS 

WABB FM Mobile. AL 
WHMY-FM Montgomery. AL 
WWKX(KX104) Nashville. TN 
WF2BIB97) New Orleans LA 
WTIX New Orleans. LA 
KITY San Antonio. TX 
KTFM San Antonio, TX 



REGION 2 

OE.DC MO.NJ NY Metro. PA WV 



JULIAN LENNON 

TOO LATE FOR GOOOBYES 



JOURNEY 

ONLY THE YOUNG 



SURVIVOR 

HIGH ON YOU 



WFBG Altoona. PA 
WJLK-FM Asbury Park. NJ 
WBSB (B 104) Baltimore.MD 
WMARFM Baltimore.MD 
WVSR Charleston. WV 
W2YQI2 104) Frederick. MO 
WKEE Huntington. WV 
WBLI l ong Island. NY 
WHTZI2 100) New York. NY 
WKTU New York, NY 
WPLJ New York. NY 
WKHI Ocean City. MD 
WCAU-FM Philadelphia. PA 



WUSL Philadelphia PA 
WBZZ (B 94) Pittsburgh. PA 
WMTX Pittsburgh, PA 
WPST Trenton. NJ 
WASH Washington. DC 
WAVA Washington. DC 
WROX (Q 107) Washington DC 
WOMP-FM Wheeling. WV 
WILK Wilkes Barre. PA 
WKRZ Wilkes Barre. PA 
WQXA(Q106) York PA 
WYCR York. PA 



REGION 4 



JOURNEY 

ONLY THE YOUNG 



JULIAN LENNON 

TOO LATE FOR GOODBYES 



SURVIVOR 

HIGH ON YOU 



WKDD Akron. OH 
WBWB Bloommglon. IN 
WCIL FM Carbondale. IL 
W8BM FM (B 96) Chicago. IL 
WGCI FM Chicago. IL 
WLS AM/FM Cnicago. IL 
WKRQ (Q 102) Cincinnati. OH 
WDMT Cleveland. OH 
WGCL Cleveland. OH 
WNCI-FM Columbus. OH 
WXGT-FM (92X) Columbus. OH 
WC2Y Detroit Ml 



REGION 7 

AZ Southern CA.CO.HI.Southern 
NV.Nwt.UT 



JOURNEY 

ONLY THE YOUNG 



JULIAN LENNON 

TOO LATE FOR GOOOBYES 



WORQ Detroit. Ml 
WHYT Detroit. Ml 
WNAP Indianapolis. IN 
W2PL Indianapolis. IN 
WVIC Lansing. Ml 
WZEE Madison. Wl 
WKTI Milwaukee. Wl 
W2UU Milwaukee. Wl 
WKZW(KZ93> Peoria IL 
WRKR Racine. Wl 
W20K Rocklord, IL 
WSPT Stevens Po.nl. Wl 



SURVIVOR 

HIGH ON YOU 



KKXX BakersliekJ. CA 
KIMN Denver. CO 
KOAQIQ103) Denver. CO 
KPKE Denver. CO 
KLUC Las Vegas. NV 
KITS 1 os Angeles. CA 
KKHR Los Angeles. CA 
KOPA Phoen... A2 
KZZP Phoeni..AZ 
KFMY Provo UT 



KDZA Pueblo CO 
KRSP Salt Lake City. UT 
KSDO-FM(KS 103) San Diego. 
CA 

XTRA San D«go CA 
KtST Santa Barbara. CA 
KHVT Tucson. A2 
RRQQ Tucson. A2 
KTKT Tucson. A2 



REGION 3 

fL.GANC SC.East IN VA 



JOURNEY 

ONLY THE YOUNG 



JULIAN LENNON 

TOO LATE FOR GOODBYES 



BILLY JOEL 

KEEPIN' THE FAITH 



WISE Astwville. NC 
WQXI FM (944) Atlanta. GA 
WVEE(V103) Atlanta GA 
WZGC'Z-93) Atlanta GA 
W8BQ FM Augusta. GA 
WSSX Charleston. SC 
WBCY Charlotte. NC 
WCKS(CKIOI) Cocoa Beach 
FL 

WNOK FM Columbia. SC 
WNFKI100) Daytona Beach FL 
WDCG(GVIOS) Durham Raleigh NC 
WFLB I ayelteville. NC 
WRQK Greensboro. NC 



WANS Greenville.SC 
WOKI Hno.ville, TN 
WHYI(VIOO) Miami. FL 
WINZFM(I95) Miami. FL 
WKZQFM MyrtleBcach.SC 
WNV2 Norfolk. VA 
WBJW Orlando. FL 
WRVQIQ94) Richmond. VA 
WXIK (K-92) Roanoke. VA 
WAEV Savannah. GA 
WZAT(Z102) Savannah. GA 
WRBQ(QIOS) Tampa.ri 
WSEZ Winston Salem. NC 



REGION S 

IA kS.MNMO.NE ND OR.SD 



JOURNEY 

ONLY THE YOUNG 



SURVIVOR 

HIGH ON YOU 



JULIAN LENNON 

TOO LATE FOR GOODBYES 



KFYR Bismarck NO 

KFM2 Columbia. MO 

KIIK Davenport IA 

KMGK Des Moines. IA 

WEBC Dukith. MN 

KQWB Fargo. ND 

KKXLFM Grand Forks. NO 

KRNA Iowa City. IA 

KBEQ (Q 1 04) Kansas City. MO 

KDWB AM Minneapolis, MN 

KDWB-FM Minneapolis MN 

WLOL Minneapolis. MN 

KJYO(KJIOI) OklahomaClty 

OK 



KQKQ Omaha, NF 
KKLS-FM Rapid City. SD 
KKRC Sioui Falls. SO 
KHTR SI Louis. MO 
KDVV Topeka. KS 
KAYI Tulsa. OK 
KRAV Tulsa, OK 
KFMW Waterloo. IA 
KtYNFM Witih.ta.KS 



REGION 8 



JULIAN LENNON 

TOO LATE FOR GOODBYES 



JOURNEY 

ONLY THE YOUNG 



FRANKIE GOES TO HOLLYWOOD 

RELAX 



KYYA Billings. MT 
KBBK Boise. ID 
KTRS Casper. WY 
KMGX Fresno. CA 
KVNO-FM Fresno. CA 
KGHO Hoquaim WA 
KOZE Lewislon. ID 
KHOP Modeslo.CA 
KOSO Modeslo. CA 
KIDD Monterey. CA 



KMJK Portland OR 
KSFM Sacramento. CA 
KWOD Sacramento. CA 
KSKD Salem. OR 
KITS San Francisco. CA 
KWSS San Jose. CA 
KSLY San Luis Obispo. CA 
KPLZ Seattle. WA 
KUBE Seattle. WA 
KNBQ Tacoma, WA 



IS 
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Bira HOT 100 SINGLES RETAIL ACTION 



A .»■-'• . ■!■> ■ all . Of I ■' < nri|^r^ mite 

imtMH mo««m«nl indic*l<«* of iigrvl-cant Mure 

potential bul not y«l on the loo 30 Itill Of IN* retMltn 

and ont-stop* currently reporting to th» Hot 100 s.n^u- ciwi 



REGION 1 

CIMA.Ml.NY Stele.RI.VT 



DAVI0 LEE ROTH 

CALIFORNIA GIRLS 



DEEP PURPLE 

KNOCKING AT YOUR BACK DOOR 



ALPHAVILLE 

BIG IN JAPAN 



Bm Gee Oat Latham. NY 

Bulljlo Enterprises 1 Slop Buffalo. NY 

Cambridge 1-Stop Frafningham. MA 

Cinjn Oewitt, NY 

Central Record I Tap* S Windsor. CT 

Cutter's New Haven. CT 

Dicks One Stop Dedham, MA 

Discount Records Cambridge. MA 

Easy Records 1 Stop N Qutncy, MA 

Everett Musk Everett. MA 

Good Vibrations Boston. MA 

House of Guitars Rochester NY 

Music Suppliers One-Stop Needham. MA 

Northeast I Stop Troy. NY 

Peters 1 -Stop Norwood. MA 

Record Giant Utica. NY 

Record Theater Buffalo. NY 

Rhody's Warwick. Rl 

Trans-World 1 Stop Latham. NY 



REGION 2 

DC 0 C .MO.NJ NY Metro PA.VYV 



DAVID LEE ROTH 

CALIFORNIA GIRLS 



JOHN PARR 

NAUGHTY NAUGHTY 



BRONSKI BEAT 

SMALL TOWN BOY 



A 1 One Stop New York. NY 

All-Service One-Stop Union. NJ 

Alpha Rack New York. NY 

Bene! Dtst Bronx. NY 

C«M I Stop Hyattsville. M0 

Eastern One-Stop Philadelphia. PA 

Elroy Enterprises Roslyn. NY 

Gallery ol Sound Wilkes Barre. PA 

Harmony Music Bronx. NY 

JIR Music World New York. NY 

JEK Enterprises Baltimore. MO 

Kemp Mill Beltsville. MD 

Mobile One-Stop Pittsburgh. PA 

Musk Factory Brooklyn NY 

Musical Sales 1 Stop Baltimore. MD 

Musicden Edison. NJ 

National Record Mart Pittsburgh. PA 

Oasix Bethel Park. PA 

Oasis Pittsburgh. PA 

Peaches Rockville. M0 

Record & Tape Ltd. Washington. DC 

Record Bar Morgantown. WV 

Richmond Bros 1 Stop Pennsauken. NJ 

Sam Goody Masapequa Masapeoua. NY 

Sam Goody Baltimore. M0 

Seasons Four Records Hyattsville. M0 

Shulman Rec. Co. Gnnammson. NJ 

Tape King One Stop Hillside. NJ 

The Wu Brooklyn. NY 

Tower New York, NY 

Universal One-Stop Philadelphia. PA 

Waxie Maxie Washington, DC 

Wee Three Philadelphia. PA 

Win 1 Stop Long Island City. NY 



NATIONAL 

140 REPORTERS 



BRONSKI BEAT SMALL TOWN BOY MCA 

DAVID LEE ROTH CALIFORNIA GIRLS wumie >ros 

OEEP PURPLE KNOCKING AI YOUR BACK DOOR MCACUn 

AUTOGRAPH TURN UP THE RADIO «ca 

TINA TURNER PRIVATE 0ANCER capitol 



NUMBm 

RtPomiNc 

n 

25 
16 
16 
13 



REGION 3 

FI.GA.NC SC.EmI tn.va 



JOHN FOGERTY 

THE OLD MAN DOWN THE ROAD 



DAVID LEE ROTH 

CALIFORNIA GIRLS 



BRONSKI BEAT 

SMALL TOWN BOY 



Album Den Richmond. VA 

Bibb One Stop Charlotte NC 

Camelot Atlanta. GA 

Camelol Daytona Beach, FL 

Camelot Winston Salem. NC 

Coconuts Atlanta. GA 

Coconuts Jacksonville, FL 

Grapevine Records Charlotte. NC 

Jerry Bassin's 1-Stop N Miami Beach. FL 

Nova Records 1 Stop Norcross. GA 

One Stop Atlanta. GA 

Oz Records Stone Mountain. GA 

Peaches Clearwater. FL 

Peaches Greensboro, NC 

Peaches Richmond, VA 

Peaches Ft Lauderdale, ft 

Q Records Miami, FL 

RPM Associates Fairfax. VA 

Record Bar Savannah, GA 

Record Bar Durham. NC 

Sounds Familiar Columbia. SC 

Specs Miami, FL 

Starship Records Savannah. GA 

Tara Records 1-Stop Atlanta. GA 

Tidewater One-Stop Norlolk. VA 

Tracks Records Norton*. VA 



REGION 4 

■_IN.HV.Ml.OH.WI 



DAVID LEE ROTH 

CALIFORNIA GIRLS 



BRONSKI BEAT 

SMALL TOWN BOY 



TINA TURNER 

PRIVATE DANCER 



Ambat One- Stop/ Record Theater Cincinnati. OH 

Angot 1-Stop Detroit. Ml 

Buzzard's Nest Columbus. OH 

Camelot N Canton, OH 

Centra Columbus, OH 

Flip side Records Arlington Heights, IL 

Gemini One Stop Cleveland, OH 

Laury's Records Des Plains. IL 

Mainstream Records Milwaukee. Wl 

Martin & Snyder Dearborn, Ml 

Music Peddlers One Stop Troy. Ml 

Musicland Nomdge. IL 

Northern Record 1 Stop Cleveland. OH 

Oranges Chicago. IL 

Peaches Cincinnati. OH 

Radio Doctors Milwaukee, Wl 

Rapid Sales Madison, Wl 

Record City Skokie. IL 

Record Works Belleville Park. IL 

Rose Records Chicago. IL 

Scott's 1-Stop Indianapolis. IN 

Sound Video One Stop Niles, IL 

The Record Store Chicago, IL 

Vinyl Vendors Kalamazoo, Ml 

Wax Works Owensboro. KY 



REGION 5 

IARSMNMONENDOR.SD 



BRONSKI BEAT 

SMALL TOWN BOY 



SADE 

HANG ON TO YOUR LOVE 



JOHN FOGERTY 

THE OLD MAN DOWN THE ROAO 



Brown Bros. One Stop Minneapolis. MN 

CML One Slop St Louis, MO 

Camelot Wichita. KS 

Dan One Stop Minneapolis. MN 

Great American Music Minneapolis. MN 

Hastings Lawton. OK 

Music Vision SI Ann, MO 

Musicland Minneapolis, MN 

Musicland St louls, MO 

Musicland Minneapolis. MN 

Record Bar Cedar Rapids, IA 

Record Bar Norman, OK 

Strectside Records St Louis. MO 

The Record Shop Edma, MN 



REGION 6 

AL.AR.LA.MS. west TNTX 



AUTOGRAPH 

TURN UP THE RADIO 



SHEENA EASTON 

SUGAR WALLS 



GLENN FREY 

THE HEAT IS ON 



Camelol N Richland Hills, TX 

Camelot I ittle Rock. AR 

Camelot Piano. TX 

Central South One-Stop Nashville. TN 

Disc Records El Paso, TX 

Discount Records Nashville. TN 

H W Daily Houston. TX 

Hastings Arlington. TX 

Hastings Austin. TX 

Hastings Houston, TX 

Hastings San Antonio, TX 

Hastings Tyler, TX 

Melody Shop Dallas. TX 

Music City One-Stop Nashville. TN 

Musicland Birmingham. AL 

Peaches Memphis, TN 

Poplar Tunes Memphis. TN 

Star Records El Paso. TX 

Sunbelt Music 1 Slop Dallas. TX 

Texas Tapes & Records Houston, TX 

Western Merch. One Stop Houston. TX 

Wherehouse Records Metaire, LA 



<Coorrighi 1 985, Billboard Publ-calronv Inc 
No part ol tr»t^ puoUation may be 
reproduced, stored in any retrieval system or 
transmitted, in any form or by any means, 
electronic mechan.cal. photocopying, 
recording, or otherwise, without the prior 
written permission of the publisher 



REGION 7 

A7,Wh»xnCA.CO.HI.Soij»r>«rnNVHM,UT 



TINA TURNER 

PRIVATE DANCER 



OEEP PURPLE 

KNOCKING AT YOUR BACK DOOR 



AUTOGRAPH 

TURN UP THE RAOlO 



Abbey Road One Slop Santa Ana. CA 

Alta One-Stop /West. Merch. Salt Lake City, UT 

Associated One-Stop Phoenix. AZ 

Canterbury's Pasadena, CA 

Circles Records Phoenix. AZ 

Dan- Jay Denver. CO 

Licorice Pizza Giendate, CA 

Ltconce Pizza San Diego. CA 

Lowell's Whittier. CA 

Middle Earth Downey. CA 

Music Box Function. CA 

Musicland Murray. UT 

Odyssey Records Las Vegas, NV 

Peer Records Anaheim. CA 

Record Bar Colorado Springs. CO 

Record Bar Salt Lake City. UT 

Record Retreat Los Angeles, CA 

Show Industries Los Angeles, CA 

Sound Barrier Tucson, A2 

Tower Anaheim. CA 

Tower Las Vegas. NV 

Tower Los Angeles. CA 

Tower ElCajon. CA 

Tower Panorama City. CA 

Tower San Diego, CA 

Tower San Diego, CA 

Tower Sherman Oaks, CA 

Tower Tempe. AZ 

Tower Records West Covma. CA 

Wherehouse Mission Valley, CA 

Wherehouse Entertainment Gardena, CA 



REGION 8 

AK Northern CA.IO.MT.NorthernNV .OR. WA.rVY 



BRONSKI BEAT 

SMALL TOWN BOY 



DAVID LEE ROTH 

CALIFORNIA GIRLS 



SHEENA EASTON 

SUGAR WALLS 



Budget Boise. ID 

Budget Cheyenne. WY 

Dan- Jay One Stop Tuilwila. WA 

Eli's Record & Tape Spokane, WA 

Eucalyptus Records Napa. CA 

Leopold's Berkeley. CA 

Music People's 1 Stop Oakland. CA 

Musicland Billings. MT 

Musicland San Jose. CA 

Peaches Seattle, WA 

Rainbow One-Stop San Francisco. CA 

Sea-Port 1 Stop Portland. OR 

Tower Campbell. CA 

Tower Concord. CA 

Tower Sacramento. CA 

Tower Portland OR 

Tower San Francisco. CA 

Tower Seattle. WA 

Westgate Records Boise. ID:. 
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(Continued from page li) 

Remember bob di nphy, who 

exited his PI) post at Cleveland') 
WZZP turned WI.TF last year ' 
Well, Dunphy. who was previously 
associate! with (Jreater Media, is 
hack in action in the Bin Apple This 
go-'round he's PP <>f Bonneville's 
easy listening WRFM. where air 
personality Chris Edwards is upped 
to the newly created operations 
manager post. 

Did someone say Hie, Apple 1 
Since we're on the subject, it's Rood 
to note that one of our perrennial 
faves. Gerry Cattle, is still as crazy 
as ever, and the next lime his ahle 
assistant Lunette Abraham decides 
to work for him, it's a sure liel she'll 
ask for a job description. As it 
stands now, the WAPP operations 
director is about to sell her into 
white slavery. Actually, the pro- 
duced promos are running in con- 
junction with David Lee Roth's 
"California Girls" (which describes 
Lanette, who hails from the Bay- 
Area, having previously worked 
with Cagle at KFRC), but the prize 



is "a night out on the town with an 
authentic California Girl." Seems 
I Minnie will he accompanying -in un 
known winner to Manhattan's Palm 
Restaurant in a restored Mustang 
convertible 

When he isn't playing matchmak- 
er, Cagle is busy hiring personnel, 
including morning man R.J. Harris 
the used to program Milwaukee's 
WISN and WBTT. the Turnier 
WLPX, among other noted achieve 
mentsl ami former KFRC zany lady 

Jane Do in acker. Former morning 
man Perry Stone, meanwhile, got 
so used to tv while guesting on the 
ABC-TV soap "One Life To Live" 
t hat he's dedded to stand in front of 
the camera more often, heading 
north to Boston where he'll serve in 
the vidiot lineup for independent 
music channel BH Perry's the first 
of several V.Is to be hired at the 
Rick Sklar consulted full time 
UHF facility 

Also leaving New York for Bean- 
town is Z-lbO afternooner Mark Se- 
bastian, who takes up that shift on 
CBS's WHTT there Killing thai cm 



eted slot at the Malrite outlet is for- 
mer APPer Ted Cannarozzi, which 
we undoubtedly misspelled, but 
that's why he's in radio and not 
writing a lot. 

Staying with Ilouhleday a mo 
merit, Dave Anthony has filled his 
Kl'WU Minneapolis afternoon 
opening with KWSS San Jose per- 
sonality Craiic Hunt 

Ml AS Willi, I;. AT K VIZ Hick 
Kerituson has bought his Birming- 
ham KM property an AM mate in 
the form of WSGN-AM, which Gary 
Edens has spun off for Jk.tO.OOO 
(WSGN-FM stays put) As you'd 
expect, it will become W7.ZK AM. 
anil like it* soon-to-be-FM counter- 
part, it will feature country as the 
main attraction. 

Remember Kric Tracy, the 
KMPC Los Angeles personality 
who briefly did one of the RKO 
overnight programs'.' Well, these 
days he's been filling in on the 
KABC L A. Talkradio lineup and 
now gets an official title there pro- 
motion/ production coordinator 



Bounce your program off Mutualink. 




IT'LL GET THERE EASTER, 
MORE RELIABLY, 
AND ATA LOWER COST. 



Now you can have your talk show or music 
program delivered to thousands of radio su 
tions across the country simply by bouncing 
K o(f us just once 

We're Mutualink And we can provide the 
reliability, speed and flexibility you need to 
market your program in a big way all at a 
surprisingly small cost. 

This is the same satellite delivery system 
the Mutual Radio Network use-, hnlcli.tr pro 
gramming to its affiliated stations nationwide 
And since Mutual »,is the first commercial 
radio network to develop, mvn and operate 
their own system Minimis been bouncing 
shows across the country (or a prelty longtime 

Short programs or long Live or pre recorded, 
Once a month or daily We can deliver your 
show more efficiently than the system you've 
been using We can do it instantly and even 
simultaneously to stations all over the country 



We'll also build specialized networks to send 
your program to a specific list of stations. 

So start bouncing vour program off 
Mutualink, It's ihr best way logo! it there. 

For more information call Jim Kozlowski at 
(7(K| fiKS 20Ki! or send in the coupon. 
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Official call letters come to Bos- 
ton's WHI E KM. where Kir-t Me- 
dia has still not appointed a PD 
Those new calls are WKKT. which 
we surmise will lie known as "The 
Cat, since. JM Mark Schwartz saw 
that phrase in action during his 
Oklahoma City tenure. 

Playa del Rev consultant Al Pe- 
terson adds another to his fold: 
AOR formatted WAPL. in Apple- 
ton, Wis., of course . Rick Sklar 
meanwhile adds a couple of Miami 
outlets and Greenwich's WGCH. 
The Miami properties'! Here's a 
clue The AM is the station WABC 
hired Cousin Brucie from in the- 
early 'GOs. We'll have the answer af 
ter these important promotions. 

Dave McDonald is upped to VP/ 
CM at Duffy's KCNR-AM FM Port- 
land He had been GSM Upped 
to GSM at ABC's KLOS Los Ange- 
les is Kev in McCarthy. He replaces 
Simon T. . . . WUBE/WMLX Cin- 
cinnati's Terrv Dean joins Group W 
as GSM at KYW Philadelphia. 

The Miami stations Rick Sklar's 
consulting? WINZ-AM-FM. WINZ- 
FM. by the way, i the original 
WAEZ. w hich hack in its easy listen- 
ing days (long before today's 1-95 
incarnation, and even before its 
brief tenure as WOCN-FM) stood 
for owner Arthur E. Zucker. All 
that is to tell you that the WAEZ 
calls, which have belonged to an 
easy listening station in Akron for 
several years now, once again fade 
into the past as the Ohio outlet an- 
nounces a switch to AOR. Yes. 
someone is switching to AOR. The 
new calls of the Group One station 
arc WONE-FM — not to be confused 
with WONE-AM. the country outlet 
also owned by Group One in Day- 
ton, where WTUE-FM also pro- 
grams AOR. 

We ran out of room before we got 
to tell you about a few other switch- 
es as well last week. If you haven't 
heard. KXXY AM is off the Oklaho- 
ma City AM dial There were too 
many country stations there any- 
way, and so it is that KXXY-FM 
continues merrily and successfully 
along in that format as the AM 
branches off m a news/talk ap- 
proach under the direction of news 
director l>ar> I Myers and VP/GM 
Jim Tiller... And guess what? The 
KCNN call letters (remember, they 
were in San Diego for 10 minutes or 
so) are back in action, as the AMer 
at 1340 is both a CBS Radio and 
CNN Radio affiliate. The kickoff 
date was Jan. 15, just in time to pro- 
vide Ok City with exclusive radio 
coverage of the Super Bowl. 

Also slipping into the past, as ex- 
pected, is Seattle's KJZZ. Now si- 
mulcasting the Classy AC fare 
heard on KLSY-FM, the AM station 
at 1540 picked up matching call let 
ters as well. As for jazz, music di- 
rector Carol Handle* has lug plans 
and still needs big record service 
You can continue mailing her prod- 
uct at 5800 15th Ave. NE. *2. Seat- 
tle. Wash. 98105. 

Now that Chris William is en 
sconced at Charlotte's WRlKJ, the 
new I'D at Myrtle Beach's WKZQ is 
ur personality Man Clark. Hack in 
Charlotte. Randv Kabrirh adds 
WNVZ Norfolk personality Bill Ka- 
chur to tin- WKOQ lineup, where 
he'll do 10 p.m. to 2 a.m. 

Miami management mainstay 
Jim Ituller moves from his GM post 
al Ft Lauderdale's WW.IF to the 
same position for rrosstown WCKO 
now that the sale to Sconnix is com- 
plete 



YesterHrts - 

Hits From Billboard lOand 
20 Years Ago This Week 



POP SMGIES-10 Years Aoo 

1. Pleat* Mr. Postman. Carpenters 
MM 

2. Laughter In The Rain, Neil Sedaka. 

MCA 

3. Mandy. Barry Mamie**, eta 

4. Fire. Ohto Players. MfACu*r 

5. Boogie On Reggae Woman. 
Stevie Wonder. 1 *" • 

6 You're No Good. Lmdj RonMadt. 

7. One Man Woman/One Woman 
Man. P*j. Anha with Od.a Coates, 

UMTCOtfltiSTS 

8 Morning Side Of Th« Mountain, 

Donny & Mane Osmond, mgu 
9. Never Can Say Goodbye, 
Gloria Gaynor. wgw 
10. Pick Up The Pieces. 

Average White Band, atuuctc 

POP SINGLES-20 Turs Ah 



2 You've Lost That Lovin' Feelm'. 

Righteous Bros . neuts 

3 Love Potion Number Nine. 

Searchers, up* 

4 1 Feel Fine. Beatles. CAPmx 



7 Mr Lonely. Bobby Vinton, iwc 

6 The Jerk. Lark* mom » 

9 Ho« Sweet It Is (To Be Loved By 

You). Marvin Gave. iamlA 
10 Keep Search*!'. Del Shannon aat* 

TOP ALBUMS 10 Tears Ago 

1 Elton John Greatest Hits. w> * 

2 Fire. 0n>o Players, wiacuet 

3. Miles 01 Aisles. >on. Mitchell 

aceygM 

4 Dark Horse. George Hamson juwif 

5 Heart Like A Wheel. 

Linda Ronstadt, guwtoi 

6 Relayer, Yes. anjwrc 

7 Back Home Again, John Denver. 

8 Average White Band. *njMTB: 
9. War Child. Jethro Tu». oerruua 

10. Goodnight Vienna, Rmgo Starr. 



TOP ALBUHS-20 Tun Aft 

1 Beatles 6S.CAmoL 

2. Where Did Our Love Go. 
Supreme*, nomm 

3. Mary Popptns Soun track. v«t* 

4 The Beach Boys Concert, cviTox 

5. AHard Days Night, Beatles. 

6, My Fair Lady Soundtrack. cOiumm 

7 The Beatles' Story, -awtol 

8 Roustabout Elvis Presley. eca 

vera* 

9 People. Barbra Streisand, columbM 
10 The Rolling Stones 12 X 5. iokmw 

COUNTRY SINGLES 10 Tun Ah 

1 (l'd*Be) A Legend In My Time. 

Ronnie Milsap. <> ■ 
2. City Lights, Mickey Giiley. * *-bc. 

3 M| _ Woman s Man, Freddie Mart. 

4 Then Who Am I. Oartey Pnde. 

5. It s Time To Pay The Fiddler, Cat 

Smith, mca 

6. Kentucky Gambler. Merit Haggard 

canroi 

7 It Was Always So Easy (To Find An 
Unhappy Woman). Moe Bandy, g* 

8 Ruby. Baby. 

Billy Crash Craddock. ak 

9 Wrong^Road Again. Crystal Gayle. 

1 0 Devil In The Bottle. T G Shepard 



SOUL SINGLES— 10 Ytan Ago 

1. Fire. Ohio Players. Mcncum 

2 You're The Fir»l. The Last. My 
Everything. Barry White. 20m 

3 I Wouldn't Treat A Oog (The Way 
You Treat Mel, Bobby Blue Bland, 

duNmui 

4. I Belong To You, I ove Unlimited, 

5. From His Woman To You. 

Barbara Mason, SsjOoam 

6 Happy People. Temptations. «wo* 

7 Don't Take Your Love From Me, 
Manhattans. crxuueiA 

8 One Tear, Eddie Kendncks. 

9 Lei Me Start Tomte. 
Lamont Doner. A«t 

10 Pick Up The Pieces. 

Average White Band. »imu- 
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SOUTHERN GOLD' 

Continued from page 17) 

"Of course we also had Martha 
Reeves and several national names 
It was perhaps the best written 
show that's ever been done — and 1 
can say that because 1 didn't write 
it— and the music quality was phe- 
nomenal But we didn't have syndi 
cator or advertiser support, so after 
about six months, the writer and I 
had to fold it Rut I learned a lot " 

With that knowledge. Crockett 
decided to go it alone. "I didn't 
know if I could wnte or not," he re- 
calls, "but I tried. First 1 scripted a 
show for a local personality which 
was primarily music, but it did so 
well that Capitol Broadcasting 
(owner of WRAI. Raleigh, where 
that show ran] saw what i was talk- 
ing about. When they approached 
me. I told them about 'Rhythm 
Tracks' and gave them my idea for a 
similar program." 

Within months. "Southern Gold" 
was born. Sent on Capitol's satellite 
twice each weekend (Saturday 
morning and Sunday afternoon), 
the three-hour weekly program em- 
phasizes music, augmented by art- 
ist interviews, trivia segments and 
other nostalgia pieces associated 
with "not just beach music." empha- 
sizes Crockett, "but any oldie popu- 
lar here. When you tune in South- 
ern Gold,' it's like radio was here in 
1963. You'll hear the Rascals, the 
Tarns, the Showmen, the Supremes. 
Classics Four, just like you were lis- 
tening lo Charlie Brown on KIX " 
(Brown, today Eddie Weiss, gener- 
al manager of WKIX Raleigh, is 
credited with helping to spread the 
beach sounds inland while he was a 
KIX jock in the '60s.) 

Available on a barter basis, the 
show is already gaining ground out- 
side the Carolinas "We've got over 
40 affiliates in the two states," says 
Crockett, "but the real impressive 
part is the growing number of sur- 
rounding stations. Obviously beach 
music was big in Virginia Beach, 
but we've also got Savannah. 
'Rhythm Tracks' was on as far 
south as Miami, so there's no reason 
'Southern Gold' can't pick up an af- 
filiate or two in Florida, and to the 
west — Willie Tee is from New Or- 



United Wins One, 
Loses One at FCC 

WASHINGTON Less than a 
month after the FCC reversed its re- 
view board's 1983 decision to strip 
the license of United Broadcasting's 
WDJY here and granted United a 
renewal license (Billboard, Jan. 51. 
an FCC administrative law judge 
has granted United a renewal for 
WKDM New York but has denied 
the renewal application for WYST- 
FM Baltimore. 

WKDM was formerly WBNX. 
and WYST-FM was formerly 
WLPL The Washington station giv- 
en its renewal last month was for- 
merly WOOK. 

In denying Baltimore's WYST- 
FM a renewal, the judge cited no in- 
tegration credit against United, and 
a mediocre record in non-enterlain- 
ment programming. The competi 
tor. SRW Inc.. was given a slight di- 
versification preference since it had 
no other station holdings. 

United, the parent company of 
WYST-FM, released a statement 
saying it is confident of a reversal 
upon appeal. 



leans. Or what about Philly? The 
Cameo/Parkway label probably 
sold as many records here as they 
did anywhere 

"Thai's not lo say we want to no 



national. The whole concept is that 
the show is not right for every mar 
ket, but if you were to take a map 
and draw a line from Florida to New 
Orleans and back to Philadelphia. 



you'd com*' up with a triangle that 
fl.it' . to what we're doing And 
when you put a show aimed directly 
at a certain segment of listeners, 
against a generic oldies show which 



is designed not to offend any listen- 
er, it doesn't take long to figure out 
what you'd rather hear." 




Art Directors 



Media timers 



Account Executives 



Presidents 



Production Managers 




I Oxer 40.000 influential 
advertising agency decision 
maker* lo be exact. And 
you can select over twenty- 
five key job functions from 
our mailing lists. 

Want to mail first and 
follow up with a phone cull? 
We've got telephone num- 
bers as well. 



I In addition, you can select 
advertising agencies by 
headquarter* or branch 
offices, geographic location, 
billing ranges and media 
usage. 

Now there is a compelling 
reason to come to the origi- 
nal compiler for advertising 
agency decision maker*. 
For the first time, the 
name* of these influential 
decision makers will be 
drawn from National Reg- 
ister Publishing Company's 
data base which produces 
the Standard Directory of 
Advertising Agencies. 



I Our continuously updated 
list of advertising agency 
personnel is supplied 
directly to us by the agen- 
cies themselves. Any other 
source for agency personnel 
can only be a copy at best. 

So when you need a list of 
Advertising Agency- deci- 
sion makers, go right to the 
original source — NRPC's 
mailing list • >t Advertising 
Agency decision makers. 

Just return the coupon for 
additional information or 
call Nancy J. Olson, List 
Manager at 312-441-2153. 

Call toll free 14*00-323-4601 



SRDS/NRPC 

Marketing Services Division 
3004 Clcnvicw Koad 
Wilmclte. II. 60091 
3I2-441-21S3 
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/ ARTIST 


Compiled IroiTI r*ll>on*l album orienltd 
r«d*0 Jirpijy report* 

TITLE 


1 


4 


11 


5 


JOHN FOCERTY 


THE OLO MAN DOWN THE ROAO 


2 


1 


3 


7 


lOHLICNlH 


1 WANT TO KNOW WHAT LOVE IS 


3 


3 


5 


10 


GIUFFRIA 

CNUILMCA 


CALL TO THE HEART 


4 


J 


1 


11 


DON HFHIEY 

Gl'YIh 


THE BOYS OF SUMMER 


S 


g 


( 


1 


PHILIP BAILEY 


EASY LOVER 


6 


9 


8 


11 


JOHN PARR 

ATIAMTC 


NAUGHTY.NAUGHTY 


7 


8 


IS 


10 


DEEP PURPLE 

uteri «. 


KNOCKING AT YOUR BACK DOOR 


S 


20 




2 


DAVID Ltl ROTH 


CALIFORNIA GIRLS 


9 


12 


23 


4 


GLENN FREY 


THE HEAT IS ON 


10 


1 


13 


6 


DON HENLEY 

CCf'rn 


SUNSET GRILL 


11 


13 


16 


7 


REO SPEEOWAGON 


CAN'T FIGHT THIS FEELING 


12 


15 


17 


7 


JULIAN LtNNON 

ATUIMTT 


TOO LATE FOR GOODBYES 


13 


23 




2 


BRYAN ADAMS 

UN 


SOMEBODY 


14 


< 


1 


10 


THE KINKS 


DO IT AGAIN 


15 


10 


9 


9 


BRYAN ADAMS 


ITS ONLY LOVE 


16 


19 


24 


5 


BRUCF COCKBURN 

^nUUdTlfi AAM 


IF 1 HAD A ROCKET LAUNCHER 


17 


18 


25 


10 


AUTOGRAPH 

HCJk 


TURN UP THE RADIO 


IS 


8 




2 


FOREIGNER 


THAT WAS YESTERDAY 


19 


17 


21 


6 


SURVIVOR 

scorn 8m& 


HIGH ON YOU 


20 


16 


14 


10 


DEEP PURPLE 

HKIDT 


PERFECT STRANGERS 


21 


30 




2 


JOHN 1 OLitHTV 

MMPKDS 


ROCK & ROLL GIRLS 


22 


11 


2 


12 


BRYf.N ADAMS 

KM 


RUN TO YOU 


23 


14 


10 


8 


TRIUMPH 

MCA 


SPELLBOUND 


24 


25 


41 


4 


TWISTED SISTER 


THE PRICE 


25 


NEVr> 


JOI/RNfY 


ONLY THE YOUNG 


26 


33 




2 


PAT BENATAR 


OOHOOH SONG 


27 


29 


45 


4 


DOKKEN 


JUST GOT LUCKY 


28 


24 


34 


6 


MOLLY HATCHET 


STONE IN YOUR HEART 


29 


NEW> 


TMECARS 


WHY CAN'T 1 HAVE YOU 


30 


4t 




2 


GLORGL IHOROGOOD 


GEAR JAMMER 


31 


21 


12 


16 


BRUCE SPRINGSTEEN 

II HH 


BORN IN THE U S A 


32 


24 


7 


13 


PAT BENATAR 

C»fti<.»i". 


WE BEIONG 


33 


31 




2 


ROGER HODGSON 

MM 


IN XOPAROY 


34 


27 


21 


7 


PAT BFNAIAR 


DIAMOND FIELD 


35 


NEW|» 


1 RB 


PLAYING TO WIN 


36 


32 


29 


4 


BUI Y SQUIER 


EYE ON YOU 


37 


NEW|> 


DON HtNLS Y 


ALL SHE WANTS TO DO IS DANCE 


38 


34 


19 


12 


JOHN CAFFERTY & BEAVER BROWN BAND ItNOER YEARS 


39 


39 




2 


CLNtRAl PUBLIL 

AIM 


TENDERNESS 


40 


24 


32 


7 


LOS IOBO<i 


DON'T WORRY BABY 


41 


34 


27 


IS 


RODGER HODGSON 


HAD A DREAM 


42 


37 


39 


4 


CYNOILAUPEH 


MONEY CHANGES EVERYTHING 


43 


42 


33 


19 


U2 


PRIDE (IH 1HE NAME OF LOVE) 


44 




ANGEL tIFY 


UNDERGROUND 


45 


3S 


31 


7 


U2 


WIWI 


46 




MARTIN nRlltY 


DANGEROUS MOMENTS 


47 


45 


W 


7 


BRYAN ADAMS 


SUMMER OF 69' 


41 


36 


a 


15 


Fill HONI YDRIPPI RS 


ROCKIN AT MIONKXI 


49 


41 


11 


15 


BOB SEGER 4 THE SILVER BULLET BAND UNDERSTANDING 


50 


43 


22 


10 


f.ROms 


OUR LOVE 



SUPER BOWL SUNDAY 

K-1DI Kan Francisco (AC) 
Contact Jeff Sadler. PD 
As the Supor Bowl neared (and will 
have passed by Lhe time you read 
this), "49er Kever" reached an in- 
tense emotional level in the Bay 
Area, with fans and non-fans alike 
swept up in the surrounding festivi- 
ties. Obviously, any station would 
have killed to have a block of tickets 
to (rive away. Failing that, several 
options were available, and K-101 
director of marketing Cindy Spo- 
dek came up with one of the more 
clever concepts to date. It's hard to 
say which drew more response — the 
louteil prize or what you had to do 
to win it 

Promotions promised the winner 
"the best seat in the house" for the 
celebrated contest "The house," 
however, turned out to be the win- 
ner's own home, where he would en- 
joy the game on his new wide-screen 
television ( which he got to keep af- 
terwards as well), clad in his own 
pair of 49er team jackets, while he 

Broadcasters 
Move To Fight 
Booze Ad Ban 

BY B ILL HOLLAND 
WASHINGTON The Booze Blues 
is the song the broadcast industry 
doesn't want to end up singing, as it 
attempts to head off the growing 
consumer group movement to ban 
beer and wine ads on radio and tele- 
vision by making the public aware 
of its continuing public service cam- 
paign against drunk driving and al- 
cohol and drug abuse. 

The National Assn. of Broadcast- 
ers (NAB I is particularly worried 
about efforts by groups to push for 
Congressional legislation this year 
because of the tremendous poten- 
tial losses in tv ad revenues. But 
both NAR and the National Radio 
Broadcasters Assn. 4NRBA) are fo- 
cusing on radio as well — where the 
AOR format, long dependent on 
such sponsorship, stands to be hit 
the hardest. 

Witness the surveys taken by 
both organizations asking station 
owners and GMs about the amount 
of alcohol and drug PSAs, public af- 
fairs programs and editorials aim! 
this past year. The returns from the 
NAB questionnaires indicate that 
92 1% of the stations aired PSAs on 
the dangers of alcohol abuse and 
drunk driving, and more than 65% 
aired full-length public affairs pro- 
gramming Efforts continue to be 
taken to document broadcaster in- 
volvement in NAB's active role. 

NRBA's survey, sent out to 4,(KKI 
stations, is still being tabulated, but 
preliminary data from stations in 
the top 100 markets indicates that 
97% aired drunk driving or alcohol 
abuse PSAs. 

With the mood of the new Con- 
gress somewhat cool toward the re- 
sumption of deregulation hearings, 
at least for the present, the broad- 
casters are very aware that unless 
they continue to document involve- 
ment right down to the local level on 
this issue, they might be facing ad 
ban hearings without adequate am- 
munition of their own. 



Promotions 

munched upon the usual ball park 

refreshments, hot dogs and beer, 
served piping hot— and cold, respec- 
tively—by a uniform-clad hot dog 

vendor. 

In order to win the prize package, 
K-101 asked listeners to submit a 
cassette with an original 49er song. 
Entries were judged on the basis of 
lyric content, creativity, originality 
and degree of "team appreciation'' 
expressed. As would be expected 
with such a contest, the real audi- 
ence appreciation came in the howls 
of laughter accompanying the "los- 
ing" entries. 

runs OF ROCK 

KAZV Denver (Rock 107) (AOR) 
Contact: Sandy Weinberger, 

Scott Jameson 
Picking up on the current trivia 
craze. KAZY has come up with a 
six-week contest designed to in- 
crease time spent listening and at- 
tract new cume in a three-stage ef- 
fort 

Part one. "Years Of Rock," has 



been on the air since Jan. 7 and runs 
through Friday (25). as the station 
focuses on the music and events 
from a different year ( spanning the 
AOR target years from 1967-83) in 
the form of musical vignettes inter- 
spersed with news tidbits each 
hour. Throughout the day, on-air 
giveaways will center on associated 
rock trivia questions, with the win- 
ners receiving a Rock Trivia game 
and an invitation to the semifinal 
rounds of KAZY's "Rock Trivia 
Bowl," to be held at the Univ. of 
Denver on Feb. 6. 

Ten finalists will be selected from 
that competition and will go on to 
appear in the televised final round 
of "Rock Tnvia Bowl," which will 
air on Denver's CBS-TV affiliate 
KGMH-TV, Channel 7. on Saturday. 
Feb. 16. Not only will those top scor- 
ers make their television debut, but 
they'll be vying for a $3,000 first 
prize, with $2,000 going to the sec- 
ond place winner and $1,000 to the 
third 

RUI.I.YF. BOR.NSTEC 




Carnivorous Capers. WKPE-FM Cape Cod's morning learn of Al Matthews, 

left and Chns Gironda consult a hungry Iron for antics on their version of the 
popular "Morning Zoo" show 



****************************** 

GREAT FOOD 
OPEN 24 HOURS 

LARRY PARKER'S 
^ DINER^ 




206 S Beverly Or al Charleville, Beverty His. CA • (213) 274 5658 
4676 Admiralty Way. Manna Del R<ry CA • (213) 823 6615 

Telephones at Each Dining Booth 
A***************************** 
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D l.R. BROADCASTING lUrta 
the New Year off on u decidedly 
nostalgic note with the Feb. 2 debut 
I Scott Muni's Ticket To Ride." ;i 

weekly one-hour feature devoted to 
those perennial favorites, the lleu- 
lles. While countless stations and 
syndicators have offered one-off 
specials on the Fab Four, D.I R 
claims Ticket To Ride" is the first 
and only weekly series on the sub- 
ject- 

D I R. principal Bob Mcyrowitz 

says the show was created in re- 
sponse to affiliates' demand for con- 
sistent Beatles fare that goes be- 
yond the group's music. As such, 
"Ticket To Ride" will include inter- 
views with John, Paul, George and 
Ringo, Beatles trivia and noted per- 
formers discussing their feelings 
about the group. As part of the wel- 
come wagon committee greeting 
the Beatles on their first U S ap- 
pearance 20 years ago, when he was 
a jock on "W-A-Beatles-C". the 
show's host. WNEW-FM New York 
air talent Scott Muni, promises to 
share his recollection of the band. 

At presstime, D l.R 's Carol 
Strauss reported that "Ticket To 
Ride" had cleared stations in all top 
10 markets, as w ell as 92 others. 
WNEW-FM program director 
Charlie Kendall and independent 
producer Denny Somach are pro- 
ducing the show for New York- 
based D.I.R. 

As BONA FIDK Cupid's arrows 
are hard to come by these days, En- 
cino. Calif.-based Barnett-Robbins 
Enterprises is making do with its 
"The Lovemakers" Valentine's 
Day music special Part of the com- 
; :-!., - Bis Event Radio Network, 
the three-hour special is now avail- 
able on a barter basis for broadcast 
the week of Feb. H-17. Romantic 
fare on the special includes songs 
and comments from AC sweet- 
hearts such as Barbra Streisand. 
Neil Diamond. Kenny Rogers and 
Lionel Richie . . . Still on this starry- 
eyed subject, Arielle Productions 
brings back "How To Make Love To 
Each Other" for a second year. This 
year, Arielle has teamed up with the 
New York>ba4«d Independent 
firoup of Companies as a develop- 
ment, production and distribution 
partner in hopes of topping its 100- 
plus station clearance figure from 
last year. For those who missed the 
program on its first run. an IGC 
spokesman says the show is "not as 
racy as its title implies." In fact, the 
two-hour cash basis program fea- 
tures 80% music, with a host of AC 
artists discussing the role of ro- 
mance and relationships in their 
songs. IGC's involvement in the 
project represents its new-found 
commitment to radio syndication; 
the firm has also recently linked it- 
self to Cinema Sound Inc. to pro- 
duce and distribute a yet-unan- 
nounced series of programs. 

For THOSE OF YOU planning to 
spend Valentines Day at home with 
your friendly computer, take heart 
and lend an car to a new program 
entitled "A Bit About Computers." 
Offered in twice-daily, 90-second 
spots, the show is a product of Im- 
ages Presentation Corp. of Jericho. 
N Y and features computer expert 
Lawrence Epstein. Billed as a "lis- 
tener-friendly, light-hearted" se- 
ries, the show aims to simplify the 
terminology involved in entering 
the computer age 

KIM FREEMAN 



Below is n weekly calendar of up- 
comma network flfltf fJfHnVfflnTB 
music specials. Shows with ninth 
pic dates indicate local stations 
haiv option of liroiitlcasl time 
anil dates. 

Jan. 25-Feb. 1, Gene Simmons & 
Paul Stanley of Kiss, Metalshop. 
M.II Broadcasting, one hour. 

Jan. 26, Volunteer Jam. Pun II, 

Silver Eagle, DIR/ ABC, 90minuu?s 

Jan. 2t>-27, REO Speedwagon. 
The Hot ObM, RKII Radio Net- 
works, one hour. 

Jan. 27, Krokus, King Biscuit 
Flower Hour, DIR/ ABC Rock Net- 
work, one hour. 

Jan. 27-Feb 8, Nile Rodgers. 
Part II. Rock Over London, Radio 
International, one hour. 

Jan. 2s Feb Ii, Buddy Killen. 
Country Closeup, Narwood Produc- 
tions, one hour. 

Jan. 28-Feb 4. Mickey Gillev. 
Country Music Radio Magazine, 
Creative Radio Network, two 
hours. 

Jan. 28- Fab. -4. Frankie Valli. 
Gary Owens Supertracks, Creative 
Radio Networks, three hours. 

Jan. 28-Feb. 4. Leo Robin Trib- 
ute. The Music Makers. Narwood 
Productions, one hour. 

Jan. 28-Feb. 4. U2. Off The Rec- 
ord Specials. Westwood One, one 
hour. 

Jan 28 Feb I. Mickey Gilley. 
Live From Gilley's, Westwood One, 
one hour. 

Jan. 28-Feb. 4. Dozz Band. Spe- 
cial Edition, Westwood One. one 
hour. 

Feb 13. Ronnie Milsap. Weekly 
Country Music Countdown, United 
Stations, three hours. 

Feb. 1-3, Julian Lennon. Rick 
Dees' Weekly Top 40, United Sta- 
tions, four hours. 

Feb. 1-3. Martha Reeves & the 
Vandellas. Dick Clark's Rock, Roll 
& Remember. United Stations, four 
hours. 

Feb. 1-3. Artie Shaw. The Great 
Sounds. United Stations, four 
hours. 

Feb. 3 -10. Heaven 17. Rock Over 
London. Radio International, one 
hour. 

Feb. 4 10. Larry Gatlin & the 
Gatlin Brothers. Part I, Count 
Closeup. Narwood Productions, 
one hour. 

Feb. 4 11, Emmylnu Harris, 
Country Music Radio Magazine. 
Creative Radio Network, two 
hours. 

Feb. 4 11. Supreme! Salute. 
Gary Owens Supertracks. Creative- 
Radio Network, three hours. 

Feb. 4 11. Herb A I pert. Th, Mu 
sic Makers, Narwood Productions, 
one hour. 

Feb. 8-10. Bobby Vee. Dick 
Clark's Rock. Roll & Remember, 
United Stations, four hours. 

Feb 8-10, Barbara Mandrell. 
Weekly Country Music Countdown. 
United Stations, three hours. 

Feb. 8-10, Jack Wagner. Rick 
Dees' Weekly Top 40. United Sta- 
tions, four hours. 

F.I - in. Eddy Arnold. The 
Great Sounds, United Stations, 
four hours. 

Feb 1 1 17, Teresa Brewer. The 
Music Makers, Narwood Produc- 
tions, one hour. 

Feb. 11-17, Larry Gatlin K the 
Gatlin Brothers, Part II, Country 
Closeup. Narwood Productions, 
one hour. 
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ADULT CONTEMPORARY 
MOST ADDED 

Radio Singles Action 
ADULT CONTEMPORARY 



iMldcxl '«ofd'j on the rsrifco -,ui«jn% (urrmtt, 
rrpurlintf to th* Top Adult Contemporary 

NEW TOTAL 



76 REPORTERS 


ADDS 




KtNNI ROGERS 


25 


«t 


CIWY 






billy joei 


a 


37 


KEEPING THE FAITH 






REO SPEEDWAG0N 


17 


26 


CANT FIGHT THIS FEELING 






JULIAN LENNON 


12 


14 


TOO LATE FOR GOODBYES 






ANNE MURRAY 


15 


SO 


TIME DON T RUNOLII ON ME 







WSKY A»h«v>»«. NC 
WftMM Atlanta. OA 
WSS AM Atlanta, GA 
KEVI Amlm. IX 
WBAL Baltimore. MO 
WFBR Baltimore, MO 
WAFB Baton Rouge, LA 
WJBC Bioominfton. II 
KBOI Boie ID 
WB£N AM Buffalo. NY 
WGR Buffalo. NY 
KTWO Catpt' MV 
WVAF Crurieiton WV 
WBT Curtail* NC 
WCLR Chicago IL 
WVEN Chicago H 
WKRC Cincinnati. OH 
WILT ■ it'. OH 

WLTF Cirvt.land.OH 

WMJI .,! ■ < 

WTVN Coiurnciuv OH 
KMGC Dallas, T* 
WLAD Danbory CT 
WHIOAM Dayton OH 
RHOW Denver. CO 
kXRNT Oat Momtv IA 
WOMC Octroi Ml 
WRIE toe. PA 
WEIM f.fthburg. MA 
DTTICAM Harttord.CT 
WENS Indtanapoliv. IN 
WSU Jackson. MS 
WIVV lachsonvtjta. FL 
KMJJ las Vegas NV 
HOST Los Angetev CA 
WHAS Lou-svtHe. KV 
WRKA iouiiville, KY 
WMU Macon. GA 
WtBA Madison. Ml 
WRVR Memphis, TN 
WAIA Miami. FL 
WISN Milwaukee Wl 
WTMJ Milwaukee. rYl 
WCCO MirmrapotVv MN 
WITE Minneapolis. MN 
KWAV Monleref CA 
WHHY Montgomery. AL 
WLAC-FM Nashville. TN 
WCTC Nev.BrumwNh.NJ 
WPIX Ne* York , NY 
WW DC Node*. VA 
KLTE Oklahoma dry, OH 
KOIL Omaha NC 
KKLT Phoemi, A/ 
HOY Pr.oent.vAZ 
WWSW ,;h.PA 
Hex Poniard, OR 
KCW Portland OR 
WPRO AM Providence. Rl 
W*TF R*lench. f*C 
WRVA Richmond. VA 
WHAM »ocr»ester NY 
KQSW Rock Springs, WY 
WSGW ^agmao Ml 
HSL Sail Lake City UT 
KFMBAM SanOtego.CA 
KFMBFM San Diego CA 
WGY Schenectady NY 
KIXI Seattle, WA 
KKPL Spokone. WA 
KSO SI Louts. MO 
KK JO St Joseph MO 
WfOI Tampa FL 
WWWM Toledo OH 
KRAV T u im.OK 
WLT7 Washington, DC 
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/ ^jy Compiled l,«n ntlionat radio a.rpla; report! 

' / 

^TITLE AOTICT 

/ i*«i I 4 mWMirrAlinauiiftGiAMi 


CD 


i 


3 


10 


YOU'RE THE INSPIRATION niu Moor, nAnHiRrwns HHaHtfPl No Oiin 1 

♦ CHICAGO 


2 


l 


1 


12 


ALL 1 NEED gm'.i ' ill lis rtAirNiR Mros 

JACK WAGNER 


3 


I 


I 


u 


t\f\ UUUA T VOI 1 IS/I imih i 

OU WMAI TUU UU AMrSI* I v?/9 

• JERMAINE JACKSON 


© 


» 


II 


1 


FOOLISH HEART co» umh 1 * iao46S) 

♦ STEVE PERRY 


5 


ii 


II 


1 


CARELESS WHISPER cotirtwi* jnc469i 

♦ WHAM FEATURING GEORGE MICHAEL 


6 


a 


8 


10 


JAMIE Afwst a asi 929 1 

RAY PARKER JR 




9 


17 


7 


1 WAN I IU HHUW WnAI LUVt lb »TIA»(IIC 7 8AM 

♦ FOREIGNER 


© 


12 


13 


9 


» 1 ■ ■ 1 - i . ; M 1 rw . . .... . 

MlbSlNtj TUU W. * 1 ltttb 

♦ DIANA ROSS 


© 


13 


14 


7 


iijvi urs mi v i aire ui'c mine , , . , ■ ,a n . 

nrlAnt nil rVIIS 1 AISC nt, 3 Mint LIAUWIJI* Jti t)*%?i 

BARBRA STREISAND WITH KIM CARNES 


10 


11 


11 


9 


i nuc i irui in ei iruT ■ — -• ■ im 

♦ STEVIE WONDER 


11 


5 


S 


15 


SEA OF LOVE is pahamza ) 9970l< ATCO 

• THE HONEYDRIPPERS 


T2> 


11 


15 


1 


IN NEON CflftN 7 ?*>l 1 WAHISfB twos 

♦ Elton john 


13 


4 


1 


13 


VALOTTE attANTic 7H9fto*i 

♦ JULIAN LENNON 


14 


7 


7 


12 


UflUt KS 1 ANUINLi C*WIO sau 

BOB SEGER & THE SILVER BULLET BAND 


IS 


15 


9 


16 


lurt ii Anr i nun v aji r* litc , , „ . Ma ~_ . - - - . » - , 

♦ PAUL MCCARTNEV 


® 


H 


22 


7 


HAHY LUMt HACR IU ML \J\MH\K 7 85*9* 

THE MANHATTAN TRANSFER 


17 


16 


12 


>) 


SKYLARK asituM 7 8467 1 mi"TR>> 

LINDA RON ST A DT 


18 


22 


21 


6 


20/20 V»aHNEB BROS 7 29120 

GEORGE BENSON 


19 


17 


6 


11 


uuurij nrTnnrp r.nr^ >ll( |i . 

•V r 1 1 Pi UL 1 UPtn uUlj AUT^ipi 1 m^ft 

BARRY MANILOW 


20 


19 


19 


It 


All TUDfllirU Tur Ml f UIT n-ioro,.- 1 1 niciljfCV 

ALL IMKUllurl 1 Ml rl 11*71 1 POWTHait 3 7 uab 19'IP(C 

CYNDI LAUPER 


QD 


M 




2 


V*nmi w.» | j**/^ 

KENNY ROGERS 


22 


21 


a 


11 


• LIONEL RICHIE 


i'j3 


to 




2 


AttrlNlj IHt rWIrt f m i.i«(ii4 n« r.wr.Bi 

♦ BILLY JOEL 


24 


it 


16 


9 


TAXI DANCING i i . 

RICK SPRINGFIELD WITH RANDY CRAWFORD 


-, c 
'25 


31 


35 


1 


MISTAKE NO. 3 MrON'CPlC )404>2' 

• CULTURE CLUB 


(8) 


a 


33 


5 


(C AN I FALL ASLEEP TO A) LULLABY cadTOl 5*30 

AMERICA 


® 


NEW ► 


TIME DON'T RUN OUT ON ME caPUOl wjb 

ANNE MURRAY 


/^»o> 

28 


NEWe 


PARADISE CAFE' *Miil» I yjm 

BARRY MANILOW 


29 


29 


N 


: 


LIKE A VIRGIN 0 swt 7 linn n*pr-t» boo*. 

• MADONNA 


ill 


NEWk- 


CAN'T FIGHT THIS FEELING in juk'ij 

♦ REO SPEEDWAGON 




34 




2 


EASY LOVER coumbia 3804«7« 

♦ PHILIP BAILEY WITH PHIL COLLINS 


32 


NEWk- 


NIGHTSMIFT MOTomirti 

COMMODORES 


33 


IS 




2 


METHOD OF MODERN LOVE K« 1 »'o 

» OARYL HALL & JOHN OATES 


34 


25 


24 


17 


OUT OF TOUCH sen l»la 

♦ OARYL HALL & JOHN OATES 


35 


a 




Z 


THF BOYS OF SUMMER .inc. i enc, 

♦ DON 111 Nit 1 


36 


23 


23 


15 


AFTER ALL ftAWi hwos ' ;*:*>: 

♦ AL JARRE AU 


37 


24 


;j 


12 


THIEF OF HEARTS c»$abi*nca aeojos 7 poivgram 

♦ MELISSA MANCHESTER 


CD 


NEWk- 


TOO LATE IOR GOODBYES • ■■• 

♦ JULIAN LENNON 


39 


39 




? 


WHAT SHE WANTS i»«kh;« 

MICHAEL MARTIN MUFtPHEY 


40 


W 




i 


TENDER YEARS scotti two!, a oammpk 

« JOHN rAFFFRTY 



r • ii n . una 



etailing 



The View from CP Rock's Harris 

Tour Merchandise Called Growing Industry 



J\evv products 




Discwasher ol Columbia. Mo re-introduces lr>e Discwasher Video Head Deaner 
lor bolh VHS and Beta machines The repackaged cleaner also features a 
Ihinner cleaning tape lo protect player heads Suggested retail price is S19 95 



Cassette Racks on the Rise 

More Stores Seen Adding Fixtures 



In this first ef a tu o part report, 
rcteran tour merchandise market- 
er Richard Hams details the ma- 
turity and respect the merchan- 
disc category is gaining, 

BY EARL PAIGE 

SACRAMENTO The whole pan- 
orama of accessories often thought 
of as tour merchandise is a product 
category finally gaining its due re- 
spect at retail, according to Richard 
Harris, general manager at distnb 
utor CP Rock here In many ways, 
tour items — including posters. pro- 
grams, freeze-frames ami hut- 



tons — are starting rnon* closely to 
|iaralh'l records and tapes, and are 
developing as a category with its 
own lot sales patterns. 

Harris, who was in at the very be- 
ginning of the tour merchandise 
hoom, says the product category 
has had an unfortunate image, with 
too many record/tape store buyers 
still regarding tour items negative 
ly. "This came about." he says, 
largely because before we were an 
industry, somebody would pull up in 
front with his trunk full of posters. 
Then you'd never see him again." 

Hams and sales manager Don Ir- 



win say the business has evolved a 
great deal since then. Irwin says he 
was formerly in Tower Records' 
gift store chain, "until we realized 
we were buying at distributor levels 
and might as well become a distrib- 
utor." Harris has been with Tower 
founder Russ Solomon from the be* 
ginning 

Tower Records itself has gone 
through an evolution regarding 
tour items The last of the separate 
poster stores closed Dec. HI in 
Berkeley. 

For a long time, some members of 
parent company MTS's hierarchy 
worried about ('I' Rock and its con- 
nection with the chain, concerned 
that it would be a conflict and that 
Tower's Competitors would be 
turned off. That fear has complete- 
ly dissipated, according to Harris 
and Irwin. 

Noting that even Tower's store 
buyers can look askance at tour 
merchandise — and that, ironically. 
CP Rock may do poorer in certain 
Tower stores than in those of its 
competition — Harris says, "It's like 
being without honor in your own 
house." 

Tour merchandise and its market- 
ers face a new challenge these days. 
Harris and Irwin indicate. During 
the late '70s slump, many stores 
jumped into tour merchandise des- 
perately and half-heartedly. Now 
with record and tape business 
turned around, and the addition of 
video, personal stereo, blank tape 
and other lucrative accessories, 
where is tour merchandise left? 

Irwin says CP is in the process of 
restructuring its inventory stock 
balancing policy. "There's just so 
much space in stores." he says, 
"and we're going lo help stores 
make the most of it." 

CP Rock is also r - using on fewer 
items and will weed out most non- 
music items, says Harris He also 
sees a switch away from the wilder 
novelty items such as "Backslap- 
pers." stick-on button-like disks 
Harris says are in "horrible taste." 
He notes that the tour merchandise 
business has traditionally attempt- 
ed to police and regulate itself 

Harris says Jim Monroe and Alan 
La Winter of Artimis and others 
agreed to form the Professional 
Assn. of Licensed Manufacturers & 
Merchandisers (PALMM), which 
held its first convention a year ago 
"My son, Richard Jr., headed it for a 
while," he says, "but now Paul Kal- 
lush at Pacifica has step|ied in." 

The senior Harris hoped original- 
ly that PALMM could serve much 
like the National Assn of Record- 
ing Merchandisers (MARMi "We 
wanted a kind of NARM. ' he says, 
adding that the intricacies of licens- 
ing took up a great deal of energy. 

From an international standpoint, 
the tour merchandise field is still 

embroiled in license flaps. Harris 

says that inadvertent if not outright 

I tleggmg --till exists in the I'.S. 

because "copyright laws are so am- 
biguous." 



BY JOHN SIPPEL 

LOS ANGELES An additional 
2,000 to 4,000 non record/tape retail 
locations could add self-merchandis 
ing prerecorded cassettes in 1985. A 
survey of label leaders behind this 
market expansion indicates that 
1,000 or more traditional record re- 
tail locations, primarily served by 
rackjobbers. could also add pre- 
packed floor or counter fixtures uti- 
lizing the concept. 

Ira Moss of the Moss Music 
Group, considered a pioneer of this 
extension of distribution, estimates 
that MMG sales manager Tom Di- 
Vita will have 15.0U0 such racks out 
by year's end, and that 10% will be 
in non-record stores 

Moss experimented in early 1981 
with a floor rack that took up two 
sijuare feet and held 180 cassettes 
spine out. Moss currently has a se- 
lection of four different floor and 
counter top fixtures for possible 
customers, a number which he pre- 
dicts will remain consistent through 
the year Moss will prepack titles or 
provide stock from a catalog of 
about 500. primarily classics, with a 
retail price of $3.99. $5.99 and $7.98. 
Like his peers in the field, he sells 
directly or to wholesalers, who rack 
product of many kinds in drug and 
grocery stores. 

Between 500 and 1,000 new retail 
accounts could be added this year. 
Moss opines. 

SQN Entertainment predicts that 
its customer base could rise from 
the present 12.000 accounts to 5.000 
by the start of 1986, according to 
sales chief Herb Dorfmau. Firm 
founder Sum Atleiiberg, a champi- 
on of broadened recorded product 
horizons, formed General Enter- 
tainment, a racking organization 
w ith Nabisco which offered its own 
Moor fixtures, in 1980. 

SQIM's largest single customer is 
the Wuldcnbooks chain, acquired re- 
cently by K mart Dorfman savs 
SyN has 1.000 Waldens, along with 
the majority of the Tower stores, 
till Record World locations and the 
Record Bar. (which! » s testing it in 
its Tracks >tore in Norfolk " 

Dorfman. like others involved in 
this marketing concept, uses a wide 
raiure of millets, such as airp«»rt gift 



stores and mom-and-pop variety 
stores. He speaks of five turns per 
year for a 192-cassette floor rack, 
describing such turnover as gener 
ating $4,000 per square foot annual- 
ly. SQN offers several hundred cas- 
sette titles that could retail from 
budget to $8.99 from a primarily 
leased catalog that contains clas- 
sics, jazz, spoken word and chil- 
dren's cassettes. 

SQN is introducing an A-frame- 
type floor fixture that will hold 200 
cassettes, designed for record/ tape 
stores. MMG's Moss would not di- 
vulge what fixture- are planned for 
1985 debut 

Both Dorfman and Moss empha- 
size the need for UPC and ISBN 
coding on their cassette product, be- 
cause so much of the non- traditional 
sales run through a scanning com- 
puter register. 

Breaking into this approach to 
reaching record buyers is American 
Independent Records, the San Fran- 
cisco firm headed by industry veter- 
an Al Bramy. The company is hit- 
ting health food and book stores 
with a catalog of more than 50 titles 
from an instrumental-only series 
called "Relax America." with a 
price range from $5.98 to $11 98. A 
plastic six -unit holder can easily be 
interlocked with three other such 
units to provide a 24 unit countertop 
plastic fixture The fixture and cas- 
settes are being tested by the Tow- 
er chain. Bramy is appointing rack- 
type distributors nationwide. 

It's believed that Feeling Fine, 
the audio and video cassette line of 
Dr Art Ulene, the tv medical au- 
thority, will soon announce some 
type of merchandising fixture to de- 
but its better-health series Bert Bo- 
gash of the new label would not 
comment on the report. 

Doug Nelson, a veteran in reach- 
ing record buyers through various 
types of retail stores, is readying a 
series of "in America" 15-minute- 
per-side cassettes at $1.89 Nelson 
intends to make leased product 
available in four categories — jazz, 
rock, country and blues — with more 
than one artist per cassette The 
first releases will be on the Jazz In 
America label. 



Counter Intelligence 



A weekly column focusing on the concerns and suggestions of 'retailers 

FREE MUSIC BY THE BUCKETFUL: That's how Musk- Plus hunts work 10 that Call 
forma- based retailer's current WKA promotion m conjunction with the L A. 
Clippers of the National basketball Assn. As Music Plus ad director Alan 
Schwartz explains, contestants, who are selected in a random drawing be- 
fore each Clippers game, get a designated player. And however many 
points that player scores during the following game, the contestant gets 
that many dollars worth of free LPs or cassettes, [f the designated player 
scores 40 points, the contestant receives $40 worth of music, redeemable in 
any of the chain's 34 stores. 

Since the promotion is in conjunction with WEA, all music used on the 
spots and in the print promotion is by WEA artists. But the prize is not 
restricted to WEA product 

However, the chain itself has placed certain limits on the contest. "There 
are restrictions," says Schwartz. "We don't want anyone walking out with 
the Sinatra box And only one of an item can be taken, because we don't 
want people going into our business." 

Controversy has surrounded the Clippers since their defiant move from 
San Diego to Los Angeles this season, becoming the number two local team 
behind the division leading Lakers. But Schwartz says he has "never con 
sidered the Clippers a loser," adding. "They're beautiful to work with 
They're not charging us an arm and a leg like other major league fran- 
chises. They want to make a contribution to the entertainment scene here " 

Since the Clippers do the drawing of contestants and Music Plus an- 
nounces and advertises via the Clippers radio broadcast, the chain has al- 
ready gleaned an unexpected bonus: Last week the team broadcast 
switched from shadow -plagued KIEV to powerful KHJ Schwartz says that 
he's delighted, especially since Music Plus has been gelling all sorts of pro- 
motional help from play-by-play banter by the announcers, pulling for the 
chain's designated player of the game esiicd b> ruin (.hodman 
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California's Compact Dine Warehouse 

CD-Only Store Making Strong Impression 



ALBUMS 

The following configuration ab- 
brrnations art' used: LP — album; 
EP— extended play; CA— cassette. 
NA — price not available Multiple 
records and <>i tapes in a set ap 
pear within parentheses follow- 
ing the manufacturer number. 

POPULAR ARTISTS 

ANGEL CITY 

Two Minute Warning 

IP MCA MCA 4*0* W« 
UHCACHD1 M4I 

SANG BANG 
Lift Pari II 

if to* err. <■•*-' caa mm 

BMP 

Loc H Up 

U» ll>c 8ft CSS no Hi 

CA aft JWH «■ 

COLE. LLOYD. & THE COMMOTIONS 
Rattlesnakes 



DEE. MICKEY 
Love Lights 

CJt Qoc> C*? «C 702* »8 M 

fL ash 4 THE PAN 

fan, Morning Wake Up CaM 

Lf:> CSS no Ui 

L» M ■ . ■ nel>»i 

FORM AN ROBERT 

Cat Juggling 

IFScsm B»M B>; 3994fCS&/n»kU 
CAST' JW4' now 

HASSELHOFF. DAVID 
Night Rocker 

U'SAwthMBfi JM«3'CaS"W<>i> 
CAUT J4I9J nofcil 



ISAAK, CHRIS 
Silvertone 

tPMrnwd-o I «">H-* WlA tlll 
CA A niM »8 VB 

LOOKER 

For Those Who Laughed 

IP Lockout Mi? 1 1001 15 SB 

ROTH, DAVID LEE 
Craiy From The Heat 

C**.'V.V |5 MJ 

SPANOS. DANNY 
Looks Like Trouble 

CASCT ' ■'■ ■ Mktt 

THOMPSON, LINDA 
One Clear Moment 



VARIOUS ARTISTS 
Crazed 

IP XI XI I 111 ir M 
CAJCT 1111 »79S 

VARIOUS ARTISTS 
Dance 60* 



BY JOHN SIPPEL 



VARIOUS ARTISTS 
High Energy 



CAJCT HOB |7M 

VARIOUS ARTISTS 



Midnight 

IPJCIJC11I09i$7M 
CA JCT 1 10« |7 M 

VARIOUS ARTISTS 
Night Life 

LP XI JO I 101 IS M 

ca xi i toi tb n 

VARIOUS ARTISTS 
Rock Of The 80 s 

LPXIJOUOA l**fl 
CA XI IIOA lb«t 



(Continued on page £5) 



WKSTMINSTKR. < uhf Compacl 
Disc Warehouse here is among the 
nation's first Compact Disc-only re- 
tail stores But the store is setting a 
strong example. 

Partners Kanriy Sequeira and Ed 
Dempsey met almut a year ago on a 
plane, headed fur Panama. Se- 
queira, a lunldmg engineer, and 
Dempsey, an industrial manufac- 
turer, were heading for separate 
non-music projects. Finding that 
they had a mutual interest in hi ti, 
anil had both just purchased CD 
hardware, they decided to join 
forces and design their own CD- 
onW outW*t. 

Their store on Beach Blvd. here 
opened five weeks ago, and Se- 
quel ra is already calling the innova- 
tive store a success. The pair opened 
their 1,200 square foot strip center 
location with a flare They have run 
a two-per-day spot campaign on 
KVVIZ-AM-KM, and daily three-inch 
one-column ads have appeared in 
the I.. A Times and the Orange 
County Register. 

"Half of our business thus far 
has been phone calls inquiring as to 
the titles we carry." Sequeira says. 
"Customers come from all over Los 
Angeles They buy about six CDs. 
They seem to be driving great 



lengths to shop our inventory." 

('<tmpart Di « WarehnuM stocks 
l.'iOO different titles, purchased pri- 
marily from one-stops The partners 
haw applied for direct purchasing 
from branches and independent dis- 
tributors in the area "When we buy 
direct, we SJtgMJCt our prices to come 
down," Sequeira explains. They are 
currently using colored s tick -on s on 
the CP packages, which show walt- 
pii-trr' i! pru t'- ringing fmrn $10 !*!! 
tn $lf>!i!i depending on the whole- 
sale price they pay 

A proven business builder has 
been their widely advertised $5.99 
daily rental for a Phase Linear PC 
500 CD player. "We find that we get 
a ltit of people renting who want the 
top quality fidelity for their par- 
ties," Sequeira says. "They'll rent 
six to eight CDs at $1.99 each to go 



along with the player " He says he 
has found no difficulty in explaining 
the simple procedure of jacking in a 
player to an existing stereo system. 
Compact Disc Warehouse does not 
sell hardware. 

As a deposit, the shop asks for a 
credit card number against hard- 
ware or software deposit, or a $300 
deposit for the CD player or $15 de- 
posit for each CD. 

The store motif is futuristic, with 
custom made three-foot-high water- 
fall three ! ier topped Moor browsers 
stretched the length of the narrow 
store, with a single aisle in between 
To enter and exit the store, one 
must pass the register stand CDs 
are stacked face out, with hand-let- 
tered alphabetical artist Gopher di- 
vider cards separating the inven- 
tory. 



'CASSETTES" 
ON DISPLAY 



Cassettes are "Fully Visible" 
A Pilfer proof in the 
'Quick-Vue Displayer" 



Gabor's Second LA. Outlet 

New Odyssey Focuses on Video Rental 



BY EARL PAIGE 



LOS ANGELES After 17 years on 
the West Side here, Steve Gabor ha* 
just opened a second Odyssey outlet 
in the San Fernando Valley The of- 
ten controversial independent retail- 
er is using two of his time-tested 
tactics: deep discounting and 10 
a.m.-lO p.m. hours 365 days a year. 
He is also renting movies, often at 
99 cents a night 

"The record business was buried 
five years ago. and I was happy to 
see it," says Gabor. who claims his 
volume is 80%-90% home video. He 
is, however, adding more Compact 
Discs. 

Other attractions for Gabor in- 
clude a longtime standby, ciga- 
rettes. "We sell them 6% over 
cost," he notes. 

The stores are also featuring gift 
items. Says Gabor: "We just 
brought in $5,000 worth of stuffed 
animals. Our main line customers 
are in their 30s, the video rental 
crowd. We're more into the kind of 
gifts you see at AAHs (the success- 
ful gift chain pioneered here by Lic- 
orice Pizza founder Jim Green- 
wood I . We do well with greeting 
cards, too. 

"We never did anything with T- 
shirts. even when they were hot," 
he continues "The same with but- 
tons — we never carried buttons." 

Another main tactic for Gabor, 
who now employs 20 people, is visi- 
bility. In fact, this is why he took 
more than a year surveying the Val 
ley. "I can't afford the advertising 
the chains can," he says. Thus, he 
figures the intersection of Lanker 
shiem and Vineland is perfect 

"The store is 4.200 square feet; it 
was a University Stereo." Gabor 
says, adding that there is abundant 
parking. "For neighbors. I have Pa- 



cific Stereo and Coast Stereo. My 
first choice was on Ventura just a 
few doors from the big Tower. 
There was a store for rent, but I 
missed it. It was very high rent, 
though." 

Amazingly, the demographics in 
University City are very similar to 
West Los Angeles, where Gabor. 37, 
opened near Bundy at age 20. "just 
out of college." He moved the West 



L A. store about a block and a half 
in 1971, sustaining in 3,000 square 
feet on a corridor that finds him just 
doors from a Licorice and the ong- 
inal Video Station Wherehouse and 
Music Plus are also Wilshire neigh 
bors. along with fellow indepen- 
dents Mr Record and Off The Re- 
cord. 

Of the new location in the Valley, 
(Continued on page (0 
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NEW ODYSSEY 

/Continued from ixiyr .'5) 

Gabor says. "The median income is 
$15,100, compared to HS.tiOU on the 
West Side. Within three miles there 
are 176,000 people, compared In 
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Every Week 
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Billboard 



300,000." 
One big diffaftnoa for the new 

store is (labor's ; - >i i.il !• .sola 

lion "We're two and a hull miles 
from Licorice, Music Plus and a 20/ 
211 Video," he notes Another big dif- 
ference is the Beta imputation at the 
new site We're !«>■';, VHS on Wil 

shire." 

Claiming he carries around 8,000 
video titles, Gabor says he is "99 
cents on everything" Tuesday and 
Wednesday, with "all other days 
$1.99," indicating thai h*- remains 

competitive with video reniaJ giftnl 
Wherehouse, which has a restricted 
number of traffic titles at $1 night 

ly 

Gabor has recently computerized 
his video rental operation and offers 
a free "Odyssey Preferred" rental 
card— further positioning him. he 
suggests, for survival in video 
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by Faye Zuckerrtuun 

A weekly column focusing on 
hardware and software develop 
mentt in the home computer in 
dust ry 

I EAR-END SALES FIGURES 
for third party computer software 
developers reveal that the first 
three quarters of 1984 garnered 
better sales numbers than the last 
quarter, which traditionally has 
done belter than the first three 



the ailing PCjr computer and 
dropped its price The renewed 
popularity, says Scheinberg, 
brought "precedent-setting sales." 

"We were selling one or two 
Home Accountants' per week for 
Junior.'" he says "Then one week 
in E>ecember we received an order 
for 2,000." 

Sierra On-Line, another third 
party software developer, turned 
its sights on PCjr nearly two years 



Software developers are optimistic 
despite a disappointing fourth quarter 



quarters combined. The industry, 
however, grew from a $35 billion 
business in 19Kt to $5H billion in 
T<- I :,i .'nnlmjj I" flit Klei ir-mii > 
Industry Assn. 

The KIA projects that home com 
puter software will be a $75 billion 
industry by the end of L98& But 
program makers are optimistically 
predicting that sales will exceed 
that $75 billion benchmark 

"A lot of boxes filled with hard 
ware were sold this Christmas," 
Mya Hank Scheinberg. president 
of Arrays Inc.. maker of "Home 
Accountant" "We are already sec 
mg those sales translate into soft- 
ware demand " 

Consider what happened to soft- 
ware sales after IBM upgraded 



ago via joint efforts with IBM 
"We were relieved when IBM 
changed its marketing for Junior 
and brought the machine back to 
life." says Ken Williams, presi 
dent of the California firm. He ad 
mils that sales on software waned 
last year. 

Another IBM software maker. 
Bob Slapin, president of Blue 
Chip Software. Mya it - tOQ 8«rij 
to assess the impact of Junior or 
Apple's Macintosh computer on 
software sales. He says that he 
was pleased with his company's 
performance last year. 



S 



OFTWARE FOR ( ommodorc 

61 computers slowed during the 
fourth quarter, manufacturers 



generally agree. But sales for the 
machine itself increased during the 
holiday season, reports indicate, 
and program developers are hop- 
ing to see demand in the wake of 
those hardware sales. 

Wherehouse. Toys 'R' lis. Tar- 
get. Child World, l.icberman and 
Handleman are said to be the pri- 
mary' sellers of Commodore 64 pro- 
grams. "It seems like about 15 
mass merchandisers account for 
85% of our business.'' explains Mi- 
chael Katz. president of Epyx 
Software. 

"Retailers did not buy heavily 
this selling season They probably , 
wanted to keep stocking levels 
low," reports Katz "I think that is 
a good sign Those outlets will 
probably start stocking up. We ex- 
pect to see healthy orders." 

Some 6474 of the company's 
sales are Commodore 64 software 
products But, says Katz. "We are 
beginning to step up development 
on Apple and IBM products We 
have been watching those compa- 
nies closely." 

BlTS ASH BYTES: The rumor 
mill has Apple Computer launch- 
ing "Turbo Mac." a Macintosh 
computer with a hard disk, at ita 
analyst meeting Wednesday (23) 
in Cupertino. Calif. Sources say the 
16/32 Macintosh will go through 
yet another pnee drop after the in- 
troduction of Turbo Mac . . Ac- 
cess Software, the rr.aker of "Raid 
Over Moscow." the controversial 
Commodore 64 program that deals 
with thermonuclear war, is design- 
ing another war game. The new 
game, which centers on a dictator's 
attempt.- to take over the world, 
will be a sequel to the company's 
best-seller "Beach-Head." 



In-Store Play Breaks 'Roxanne' Single 



NEW YORK Retailers who feel 
they're fighting a losing battle 
when it comes to obtaining promo- 
tional records for in-store play have 
a new weapon in their arsenal: the 
recent New York market breakout 
of Select Records' "Roxanne. Rox 
IBM" without the aid of radio. 

The independent rap track by 
New York's IJ.T.K.O. began life as a 
B side, and had the misfortune to be 
"discovered" by club DJs just as the 
Christmas season began in earnest, 
freezing playlists and compounding 
delivery problems. 

"It's not so much that the clubs 
and pools didn't work for this re- 
cord," says Brad I ^e Beau, whose in- 
dependent promo and marketing 
firm Pro Motion worked the record, 
along with Select's Fred Mun.'to 
"But because of the time, it literally 
broke out of the stores." 

LeBeau and partner Joe lliaco 
credit New York's key 12 inch ac- 
counts like Vinyl Mania. The Wiz, 
Bondy's. Rock &i Soul. Mowntown, 
Downstairs and Tower as instru 
mental "Those key accounts are 
good at what they do," notes l,c- 
Beau "When we serviced them with 
the record, Ihey played it " The im 
mediate result was a local kick or 
der of 47.IHKI copies to distributor 
Malverne, and the duo claim the re- 
cord has now topped the I n 

I in the Northeast alone 

Once the record broke through 
the stores, local radio station 
WRKS, the city's lone remaining ur- 
ban contemporary outlet, began to 
see the title via ils sales research, 



leading to airplay. l.eBeau notes 
that the airplay then refueled retail, 
crossing the record to top 40 sta- 
tions WAPP. WPU and WHTZ 

If the marketing duo has a regret, 
its the initial problems of respond- 
ing to demand when the record 
broke. "Buyers were saying it was 
the only record kids were asking 
for," notes I,eBeau "Some of the 
clerks even got to the point of say- 
ing 'we're out of it' before kids 
could ask " He adds that the slack in 
meeting demand probably helped 
create the two "response" records 
that have aireadv hit the street, in- 



cluding "Roxanne's Revenge." 

But Ci&CO and LeBeau emphasize 
that "Roxanne. Roxanne" was 
made by in-store exposure. "The re- 
tail outlets are still the bread and 
butter of the marketplace.'' says Le- 
Beau. "And the urban retail ac- 
counts were responsible for this re- 
cord." FRED (lOODMAS 
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David Lebling says that his facina- 
tion with science fiction books, mov- 
ies and microcomputers is what 
makes him a successful designer of 
software known a* interactive-fic- 
tion, which is distributed by Info- 
corn. 

Lebling co-authored the three- 
year-old "Zork," "Enchanter" and 
"Star Cross," all of which have gar- 
nered positions on best-seller lists. 
Ane for his latest foray into the in- 
teractive-fiction field. "Suspect," he 
has left the sci-fi world behind and 
designed a high-level murder mys- 
tery that Infocom says is geared to- 
ward advanced players. 

The software centers on a news- 
paper reporter who is framed for a 
murder during a high society party. 
"You couldn't get any closer inside 
sources — because you're the prime 
suspect," an Infocom spokeswoman 
explains. The entire game takes 
place in a mansion 

The player determines actions of 
the character and the direction the 
story will Lake through back-and- 
forth dialog with the computer. One 
can interact by talking to other 
characters, using objects or moving 
around. 

The game takes about 20 hours to 
complete the first time, according to 
the company. U costs about $44. 

FA YE Zt'CKERMAN 
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ARISTA GETTING STREET-WISE 

Careful Planning Led to Singer's New 'Clock 9 Clip 



BY TONY SEIPEMAN 

NEW YORK Launching a new art 
ist is one of the most difficult tasks 
in the record business. Video has 
given labels a powerful new tool 
with which to elevate an artist in the 
marketplace. 

But the uses and strategies that 
will make a first-time video for an 
artist's first album work are as com- 
plex and uncertain as the industry 
itself. Video tactics are still unde 
fined; every new project seems to 
make new rules as it progresses. 

One recent effort to use video as 
a springboard to boost a relatively 
unique and hard-to market talent 
has been Arista's creation and pro- 
motion of a video for Janey Street's 
"Under The Clock " 

"Under The Clock" involved an 
unusual investment of money and 
especially time by all those involved 
in its creation. "We spent a great 
deal of time working on a video for 
Janey," says Arista vice president 
of video and artist development Al>- 
bey Konowitch. 

Street s music did not guarantee 
easy hits. Although fresh and acces- 
sible, her character-oriented tunes 
tended to bestride categories rather 
than fit them, with some tracks 
sounding like a harder-edged ver 
sion of Rickie Lee Jones, and others 
having a relatively potent identity 
of their own. "Under The Clock" 
was the second single released from 
Street's debut album 

As a laltel executive. Konowitch 
saw his main task as being able to 
"assemble a team.' putting togeth 
er the various creative personalities 



who would make a powerful mar- 
keting tool for Street 's work. Unlike 
the fast turnaround time on many 
videos, work on getting the |>eople 
and concepts together for "Under 
The Clock" took several months. 

When the first full scale meeting 
was held, at the Billboard Video Mu- 
sic Conference. Konowitch says he 
"went over and approved the script 
sheet by sheet" with Arista manag- 
er of video services Peter Baron, 
video producer Ken Walz, video di- 
rector Michael Oblowitz and Street 
herself 

The high level of involvement was 
a help, not an intrusion. Walz says: 
"If record labels are going to be 
spending money on videos, they 
should at least know what they are 
getting." 

"We were equal partners" in the 
creation of the video, says 
Konowitch. In describing Arista's 
goal for the video, he continues, 
"We wanted an image to be project- 
ed, and we wanted a good feeling." 

"Arista must have a pretty solid 
feel about Janey to spnng for the 
kind of budget that went into 'Un- 
der The Clock,' 11 says Walz, who 
notes that the figure was at a level 
better matching those of perform- 
ers with a known sales history. 

Production on the Street project 
meant filling a number of roles, 
Walz says. "This was Janey's first 
video, so it was important that I 
give her a sense of security, and 
someone with experience to bounce 
ideas off of and talk with," he com- 
ments. 

Walz's involvement with "Under 
The Clock" started while the record 




V.J. Trio. Sometime guest VJ and VH-1 director of programming Kevin Metheny 
joins regular |ocks Don Imus and Scott Shannon at a party celebrating the new 
network's launch From left are Motheny, Imus and Shannon 
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was still in production "I heard the 
working mixes on the single.'' he 
says. Critical for the video itself, he 
notes, was the fact that "we got to- 
gether real well — and that's always 
a big factor " Walz says he has 
"harked out of" projects liefure 
when he's felt that he might have 
problems with the |ierfurmer. 

Director Oblowitz's views were 
also important to the success of the 
project He wanted to "treat it a bit 
like a film." an urge coming in part 
from his background as a camera- 
man 

But in terms of production plan- 
ning, the "Under The Clock" effort 
was mapped out like the relatively 
strict scheduling of a tv commercial, 
says Arista's Baron, who notes the 
"very accurate storyboards" used 
in setting up the effort. 

Although the imagery in Street's 
songs is strong. Oblowitz says he 
was very careful in the way that he 
used it "The whole thing in video is 
not to be too literal," he says. 

"l.'nder The Clock" proved a com- 
plex shoot, with 49 setups required 
in the two days of shooting on New 
York City's streets and in the stu- 
dio. However well the plotting of 
the clip might work, Oblowitz tried 
to make certain that the action was 
as close to the pacing of the music 
as possible. "Every single move is 
timed precisely to the music," he 
says. 

Street says that she "loved" do- 
ing her first clip, seeing no problem 
in playing the dual role of singer 
and actress. "I've taken a couple of 
acting classes out in L.A.. which is 
what everybody does out in L A .." 




Street Talk. The executives and artists behind the promotional clip lor Janey 

Street's "Under The Clock" gather tor a meetjng about the promotion ol the 
clip From lelt are Arista Records' manager ol video services Peter Baron and 
vice president ol video and artist development Abbey Konowitch. video producer 
Ken Walz. Street, and video director Michael Obtowrtz 



she says, and the grounding proved 
a major help in making her video 
performances easier. 

She recommends that artists get 
deeply involved in the making of 
their videos, saying that her work 
with sight as well as sound was 
valuable in terms of sharpening her 
creative abilities and forcing her to 
see her work from several points of 
view at once. 

As for the promotion of "Under 
The Clock." Baron is handling the 
effort He made special mailings of 
material describing Street's work 
several months before "Under The 
Clock" came out, and has been let- 
ting prime video outlets know about 
the artist and her qualities whenev- 
er he contacts them about Arista's 
regular run of clips. 

The video is getting good play on 
a number of broadcast and cable- 

24-Hour 'Vusic 21' 



cast Hhows, says Baron. But even 
though it went into general release 
more than a month ago, the clip has 
not yet made it onto MTV's regular 
playlist. Word is that programming 
executives at the channel felt it 
would better fit VH-l's format, for 
which it is still being considered 
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UHF Clip Channel Tunes Into Las Vegas 



BY JIM BESSMAN 



This is another in a series of pro- 
files of video elip outlets which 
covers hroadcast, cable and syndi- 
cated programmers, as well as 
club pools. 

NEW YORK When l-as Vegas" 24- 
hour video music channel "Vusic 
21" was launched last July It, the 
owners' intentions were to use the 
format solely as a way to acchma 
tize Southern Nevadans to the UHF 
dial. 

"Since we were the only UHF in 
the market, we needed something 
highly promotable." recalls station 
general manager Rick Scott "When 
we came out we had to educate the 
market that there was life on the 
dial above Channel 13. Nothing else 
was as hot or promotable as music 
video " 

So the station devised a cross-pro- 
motion with area 7-Elcvcn stores 
and Burger King outlets which 
gave away some 20,1)00 UHF anten- 
na loops in three months The Bur 
ger Kings, all open there around the 
dock, featured the channel on their 
projection screens and passed out 
literature directing customers to 
the 7-Elevens, where for 99 cents 
they could buy an antenna together 
with instructions for tuning in Vu- 
Mc 21, not to mention a cou|Hin for a 
free hag of Burger King fries. 

"Word spread real quick," says 
Scntt. "Anyone at all interested in 



music in this community soon knew 
about us And the fact that we are 
the only UHF here makes it easier, 
because whenever they hit UHF 
they get us. So now we tell viewers 
who still need antennas that they 
can get them free directly from our 
sponsors." 

Scott cites demand for promotion- 
al apjiearances by station VJs, im- 
pact on local record sales, constant 
request line activity, and surveys 
showing an "impressive" average 
viewership minimum of 16,000 per 
15-minute period in November 
among the reasons for sticking with 



music video. 

"When we began." he says, "we 
felt that the popularity of music vid- 
eo might decline like video games 
did two years ago. and were pre- 
pared to phase it out into conven- 
tional independent station program- 
ming. But fortunately, our fears 
that viewers might get tired of mu- 
sic video haven't come true yet" 

Adds station music director Rob- 
ert Bell: "If we had just come in 
showing reruns of "Gilligan's Island' 
like everyone else, nobody would 
shell out 99 cents for an antenna. 
(Continued on opposite page! 



Clip Puts 'Yuppies' in Motion 

Wall Street Breakers Break Out 



BY FA YE ZUCKERMAN 



1X)S ANGELES Music Motions, a 
conqmny that specializes in distrib- 
uting music video clips to movie the- 
atres, is hoping to make its mark 
producing videos about "yuppies." 
In fact, the New York company con- 
lends that white collar workers 
have been virtually ignored by the 
video music community. 

So it put together the seven-mem- 
ber yuppie musical group, the Wall 
Street Breakers & Corporate Rap- 
pettes. and is set to shoot a promo- 
tional clip that centers on disillu 



sioned white collar professionals 
who feel they have not been taken 
seriously for their sense of rhythm 
and breakdancing abilities The vid- 
eo will show the seven professionals 
breakdancing from New York's chic 
Upper West Side to the trading 
floors in the Slock Exchange on 
Wall St. 

The lyrics were written by the 
group's members, who include Mu- 
sic Motions vice president of promo- 
tion Pamela Henning. linuncial con- 
sultant James Sharmatt, former 
computer consultant Ted Henning, 
(Continued on opposite page) 
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This uTt'kly iistinff of nrw vutvo 
dtps gvnvralfy nvailabiv for pro- 
gramming and or promotional 
purposes includes; Artists, title, 
album (where applicable), label, 
producer production house, di- 
rector. 

Please send information to Hilt- 
board. New Video Clips, 1515 
Broadway. New York. N Y lOatti 
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YUPPIE' CLIP 

(Continued from opptmlr page) 

real estate entrepreneur Daniel 
Steele and marketing expert Denise 
Battaglia. Additional group mem- 
bers are the video's direcUir James 
Steele and Tom Hays, president of 
Music Motions. 

Marteen, best known for his com- 
position work with Taj Mahal and 
Marianne Faithful, wrote the music 
for the single. According to band 
member and director Steele, the 
gruup is also hoping to make an al- 
bum — and. he adds. "The video is a 
teaser from which we hope to cull a 
feature film. 

"The idea is whaky and topical 
enough that if it is produced proper- 
ly, it might just spawn bigger pro- 
jects," says Steele. For now. Music 
Motions is looking for corporate 
sponsors in the form of either ambi- 
ent promotions or a tag line at the 
end of the three-minute clip. 

If the sponsorship doesn't come 
through, we are determined to 
make the video, and will even film it 
on three-quarter-inch video," he 
says. "Ideally we would like to do it 
on : .mil so it can be distributed 
through | Music Motions) to the 
atres." 

According to company president 
Hays, the "yuppie" video is the 
third one the company has pro- 
duced Its first was Carly Simon's 
"It Happens Everyday " 




Saintly Parry. Members oi Ihe band Armored Saint were happy enough wilh 
their new video. "Can U Deliver.'' to turn in their haios and have a party From 
■oft are band members Joey Vora and Gonzo. producer Michael James Jackson. 
Chrysalis International Group chairman Chris Wright, band members John Bush 
and Dave Pochard. Chrysalis West Coast a&r director Ron Fair, video director 
Jonathan Seay and band member Phil Sandoval 



LAS VEGAS CLIP CHANNEL 

(Continued from opposite page) 

But we offered strong program- 
ming in a market with only lH^" ca- 
ble penetration. Viewers had no- 
where else to turn to for video mu- 
sic, so it wasn't hard to sell." 

According to Bell, the channel has 
proved so successful with its initial 
offerings that it is dropping its Vu- 
sic 21 tag in favor of the KKI-R call 
letters and channel number, "since 
we've established that '21 is the 
place to be in this marketplace when 
you want to see music video." 

KRI.R dayparts its music video 
programming, so that mornings fa- 
vor adult contemporary artists like 
Lionel Richie, Billy Joel. Julio Igle- 
sias and Richard Clayderman. Af- 
ternoons bring the "peak Duran 
liuran hours," says Bell, and shift 
towards rock and heavy metal, the 
latter genre dominating after 10 
p.m. with the likes of Judas Priest. 
Wasp and Dio. "Racier" clips, such 
as the Brian He Palma version of 
Frankie Goes To Hollywood's "Re- 
lax." can be seen late-night. 

Heavy rotation features 25 to 30 
titles three or four times a day, with 
the medium concerning some 40 
clips two or three times daily. Light 
rotation is once a day, with "cata- 
log" clips getting on every few 
days. KRLR also screens syndicat- 
ed music shows fitting into its for- 
mat, including "Rock 'N America," 
"Music Magazine" and "Video 
Beat." 

The station staffs seven VJs who 
work four-hour shifts, except for 
the six-hour overnighters. Guest 
VJs have apjieared, including a local 



radio [rersonality who had been abu- 
sive towards the channel, and vari- 
ous contest winners. Studio inter- 
views have been conducted with 
such artists as the Go-Go's, Deniece 
Williams and Hoodoo Gurus. 

Bell says that the VJs — all chosen 
locally — have developed their own 
fotlowings and are in heavy demand 
for such advertiser functions as 
skating rink parties and stereo 
store sales. They also anchor five- 
minute national newscasts four 
times daily, as well as reciting the 
intermittent music newsbreaks. 

Contrasting KRI.R with MTV. 
Bell claims a programming range 
not as "narrow" as MTV's format. 
"We have room for everything in 
our programming," he says, "in- 
cluding country videos from people 
like Waylon. Dolly and Kenny Rog- 
ers, and more black music. We also 
feature more independent label vid- 
eos, like the Fat Bovs' Madhouse 
Rap.' " 

That heavy rotation clip came to 
KRLR through its weekly survey of 
area high schools. "That way we 
can gauge and satisfy our audi- 
ence's tastes," says Bell To this 
end. the station also has a request 
line constantly in use, and also fea- 
tures videos by local artists when 
available. Currently, KRLR is pro- 
ducing a clip of the Generics' "An- 
gry Young Man," which as part of 
radio station KOMP's local artist 
Compilation LP, which grew out of a 
"battle of the bands" giving the 
winning group a video production 



ARE YOU A RADIO DJ 
WHO WANTS TO BE A VJ? 

Channel 66 in the Boston market is the first 
24 hour-a-day full power Major Market Music 
Video TV station. Send us your video 
audition tape or sit in front of a home VHS 
camera and tell us about yourself in 3-4 
minutes. Send tape and resume to: 

PROGRAM DIRECTOR 

Channel 66 • P.O. Box 405 • Fayville, Mass. 01745 

No phone csfts please Channel 66 is an EOE. 
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Genre's Market Share Grows 

MUSIC TITLES FINDING NICHE IN BRITAIN 



BY NICK ROBERTSHAW 

LONDON Though still ;i small pro- 
portion of overall video sales, the 
market for music on video in the 
U.K. is nevertheless growing 
steadily and healthily. At the same 
time, increased exposure for music 
programming on broadcast televi- 
sion is stimulating consumer aware- 
ness, while fledgling cable and sat- 
ellite operations promise to further 
extend the availability of music on 
the small screen by the late '80s and 
■90s. 

Progress for the home video see- 
tor has not come easily When the 
first music video titles from Tina 
Turner, Blondie, Toni Basil and a 
handful of others reached the mar- 
ketplace, there was no ready-made 
audience, no prior experience on 
which to base pricing policies or 
marketing strategies. For a long 
time music videos were almost en- 
tirely absent from the U.K. sales 
charts, and the volumes achieved 
were often barely into four figures 

Today, largely through a process 
of trial and error, music video has 
found its own level and its own 
niche within the video market as a 
whole Tricing has been a key fac- 
tor. Once it became clear that music 
software was essentially a sale 
item, the importance of the psycho- 
logical 20 pounds sterling ($26.50) 
retail mark became apparent, and 
now most full-length programming 
carries a dealer tag around $13. Vid- 
eo EPs are on sale for as little as 
$12. 

Equally crucial has l>een the de- 
velopment of a retail base. Video 
company heads, many of them for- 
mer record business executives, 
were quickly persuaded that music 

video could no! be sold exrliisiveh 

or even mainly through specialist 
outlets, and they have since devoted 
great efforts to encouraging record 
dealers tii stock their product. 

Some companies have established 
dual distribution: Videoform, for in- 
FOR WEEK ENDING JANUARY 26. 1985 



stance, has its own sales force for 
video outlets, but puts its music 
product through the EMI Records 
team Independent Palace Virgin 
Gold has proven notably popular 
with music-oriented lalsds because 
of its record industry-based exper- 
tise. 

When catalogs were small, in- 
vestment costs high ami returns un 
certain, the crusade was something 
of an uphill struggle Dealers still 
complain— the narrow margins 
needed to sustain a sub-20-pound 
price are a regular source of griev- 
ance — but more and more are now- 
doing good business with music vid- 
eos and aiding the growth of the 
market by the additional outlet they 
provide. 

The extraordinary success of 
Vestron's "Making Michael Jack- 
son's Thriller" last year, with U.K. 
sales exceeding 140,000 units, has 
proven a powerful incentive to 
doubtful retailers, particularly the 
High St. chains. Says Vestron man- 
aging director Colin Bayliss: "We 
need the multiples, and Thriller' is 
the only title, for instance, that has 
gotten into all three branches of 
Woolworths. They and Boots The 
Chemist are now experimenting 
with a narrow range of music video 
product, but there is some way to 
go- 

"The entry of record chain Our 
Price is gratifying," Bayliss contin- 
ues. "But we'd like to see all disk re- 
tailers stocking the material, and I'd 
say at the moment probably fewer 
than 50% do." 

Vestron's second blockbuster, the 
Rolling Stones' "Video Rewind," 
could even rival Jackson's success, 
joining a catalog that also includes 
Linda Ronstadt. Neil Diamond, 
Christine McVie and the Beatles' "A 
Hard Day's Night." The company's 
general strategy is to acquire major 
acts on video and not release too 
much at once, but Bayliss agrees 
that there are now indications of a 
broader base to the market. 



Only Jackson, Bowie, Duran 
Duran and Culture Club now sell 
into the tens of thousands, but an 
increasing number of lesser-known 
acts are making the music video 
charts and achieving good average 
sales of 5,000- units plus on the basis 
of a more specialized appeal. 

Recent examples include Chris de 
Burgh (A&M), the Undertones 
I'M 1 1 and Baubaus. whose first 
video also neatly illustrates the still 
volatile nature of the business. It 
first appeared on the now defunct 
Kace International music label, and 
then reverted to record indie Beg- 
gars Banquet when the latter 
launched its own music video label 
last August. 

Most of the major labels are not 
involved in music video. RCA/Co- 
lumbia released its first five titles 
last April, and CIC's debut video 
EP. based on the movie "Streets Of 
Fire." appeared in August. Other 
newcomers include Beggars Ban- 
quet Video, K-tel Films and Guild 
Home Video's Peppermint label 

Available product falls under 
three main categories. Live concert 
programming still dominates, 
though many in the industry believe 
that customers are now beginning 
to expect more from music video. 
Recent examples include Videoform 
Music's superstar-studded "ARMS 
Concert" in two parts and the same 
company's Status Quo farewell 
show "End Of The Road"; If GUV 
UA's first hi ft stereo release, 
"Everly Brothers Reunion Con- 
cert." and A&M's Godley & Creme- 
directed Police "Synchronicity" con- 
cert. 

Promo clip compilations at low 
prices sell well, often marketed with 
audio equivalents. Notable are Vir- 
gin/PMI's "Now That's What I Call 
Music Video" releases, Wiener- 
world/Thorn EMI's "Videos tars," 
"Videotheque" and "VideoHits," 
now also on the moribund RCA Se* 
leruVision disk system and recent- 
(Conttnuetf on page J4> 



Billboard. 



(Copyright 1965 Billboard PuNicalws. Inc No part ol lr.14 publication may be reproduced stored in any 
retrieval system or transmitted, m any lorm or by arty means electronic, mechanical photocopying, 
recording, or otherwise, without the pnor written permission of the publisher 



TOP VIDE0DISKS 









w 

V 

/ TITLE 


Compiled horn national retail store bales reporH. 










/ 


'/// 

/f/e 


Copyright Owner, 
Distributor, Catalog Number 


Pnnctpal 
Performer* 


ii 


M 


| 


1 


i 


2 


! 


PURPLE RAIN 


Warner Brothers Pictures 
Warner Home Video 1 1 398 


Prince 

Apottorwa Kotero 


im 


» 


CCD 
Lmr 


•■ 

KM 


2 


1 


1 


THE EMPIRE STRIKES BACK 


CBS-fo* Video 1425 


Maih Hjm.ll 
Harrison Ford 


I9M 


n 


cto 

Ltifi 


»H 
MM 


3 


5 


U 


GRErSTORE THE LEGEND OF 
TAR7AN. LORO OF THE APES A 


Warner Brothers PKlurrs 
Warner Home Video 1 1 375 


Christopher Lambert 
Andw MacOtmell 


IIH 


N 


cto 

Law 


B» 

h a 


4 


( 


21 


ROMANCING THE STONE A 


CBSFoi Vrieo 1358 


Michael Douglas 
Kathleen Turner 


IMS 


« 


CIO 
Lnct 


19 •> 

MM 


5 


3 


5 


THE NATURAL 


RCA/Columbia Pictures 

■■ ■■ ■ 


Robert Redtord 
Glenn Close 


UM 


N 


CCD 
1.1 1 


!9» 
■ 


6 


7 


19 


SPLASH ♦ 


Touchstone Home Video 213 


Daryl Hannah 
Tom HanVs 


INI 


PC 


ceo 

Ltttt 


KM 


7 


6 


II 


SIXTEEN CANDLES A * 


Universal City Stitdto*. 
MCA Dist Corp 80076 


MiaiyHinKw.itil 

Paul Doolry 


1* 


«. 


CIO 
1m 


.*9M 

:>n 


8 


8 


6 


YFNU A 


C8SF01 Video 4 724 


Bar bra Streisand 


IM) 


K 


CIO 
lawi 


nu 

»M 


9 


10 


7 


ROBIN HOOD 


Wall Disney Horn.- Video 228 


Am mated 


an 


t 


CIO 
Uw 


I9M 
MM 


10 


NEW ► 


POLICE ACADEMY 


Thai add Company 
Warrwr Home Video 2001 6 


Steve Gutlenberg 
Kim Caltrall 




1 


CIO 


?99l 
19 M 




'*ng Industry A«n Of Aixifu (AIAA) w.n lor ulrvlic. 


ntrd rNtlats of 3 7,500 unlit or salevlK 


rrivMl n-nials income ol $ I 5 n 




4 RIAA ■ ■ j' 


or 



Taking Note ol a Genre. RCA/Columbia Pictures Home Video president Rob 
Blattner and stars gather to promote the creation ol the company s new 
MusicVision line at Now York video club Private Eyes Standing from left are 
John Oates. Daryl Hall. Blattner film producer Patrick Montgomery, writer 
Pamela Pago and Robert "Kool" Bell and George Brown ol Kool & the Gang. 

Diverse March Release 

Mixed Bag from Pacific Arts 



LOS ANGELES Classical music on 
videotape, a Japanese mystery dra- 
ma and martial arts by Chinese 
masters spotlight March releases 
from Pacific Arts Video Records. 

At the same lime, the company 
h:is decided In accelerate the release 
schedule of its 10-part Agatha 
Christie "Partners In Crime" series. 

Enthusiasm from bookstore 
chains was the main force behind 
the altered release schedule, the 
company claims. While "The 
Crackler" will still lead off the se- 
ries in February. April will now see 
the release of three more titles: 
"The House Of Lurking Death." 
"Finessing The King" and "The Af- 
fair Of The Pink Pearl." 

List price for the programs is 
$24.95. Instead of the usual card- 
board boxes, the episodes will cunie 
packed in plastic containers. The 
"Partners" marketing campaign 
has also been stepped up, with the 
addition of four- by four-inch "shelf 
talkers," cardboard foldouts de- 
signed to hang off of shelves, and 
other elements added to the point- 
of-purchase mix. The "shelf talk- 
ers" can also be used as mini stand- 
ups. 

"Partners In Crime" was origi- 
nally shown as a series on London 
Weekend Television. It stars 
"Dune" co-star Francesca Annis. 

According to David Bean, presi- 
dent of the California video label, 
the classical music long-form fea- 
tures Part III of the eight-cassette 
"Huberman Festival" and includes 
violinist Henryk Szeryng perform- 
ing Tchaikovsky's "Concerto in D 
Minor for Violin" and Vivaldi's 
"Concerto in A Minor for Two Vio- 
lins and String Orchestra" with the 
Israel Philharmonic Orchestra. 

The 19H2 Hulrcrman Festival was 
held to honor Bronislaw Hulierman. 
the founder of the Israel Philhar- 
monic. Allan Miller, best known for 
directing "From Mao To Mozart," 
took charge of filming the festival 
in Tel Aviv. The title was produced 
by Harry Waterston, and is expect- 
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ed to retail for $39.95. 

Also coming soon from Pacific 
Arts is the English-subtitled "Ire- 
zumi (Spirit Of Tattoo)," directed 
by Yoichi Takabayashi and pro 
duced by Yasuyoshi Tokuma and 
Masumi Kanamam It will retail for 
$59.95. 

The film centers on a young Japa- 
nese woman who, to please her boy- 
friend, submits to having her back 
tattooed. The story becomes sus- 
penseful as the woman gets in- 
volved in a mystery' connected to 
her LattooisL 

"Martial Arts: The Chinese Mas- 
ters," filmed during the All-China 
Martial Arts Champions tour in 
Britain in 1981, features Chinese 
champion Wushu. A spokesman for 
Pacific Arts contends, This film is 
not intended as practical instruc- 
tion, and, in fact, the feats attempt- 
ed are so dangerous that viewers 
must be warned not to imitate the 
procedures." 

Highlights of the competition 
have been preserved on videotape, 
as have slow motion replays, split 
screens and analysis by John Tay- 
lor The title was produced by Rog- 
er Morris anil will sell for $29.95 
suggested retail. 

FA YE n CKERMAN 



Greek Distrib Pact 
Brings Embassy 
To 20th Territory 

LOS ANGELES Embassy Home 
Entertainment broke new interna- 
tional distribution ground in Decem- 
ber when it signed a deal with Vi- 
deosonic for the distribution of its 
products in Greece. This marks the 
2tlth territory in which the indepen- 
dent's video titles are marketed. 

According to John Sarras. owner 
of Greece's Videosonic, 50 titles will 
initially lie available to the firm, in 
eluding "Vice Squad," "Escape 
From New York" and "Eye For An 
Eye." 

The three-year-old Los Angeles- 
based Embassy controls its home 
video distribution throughout Eu- 
rope. Australia, parts of Africa and 
Asia Embassy's most recent home 
video successes include "Children 
Of The Corn" and "Silkwood." 
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VIDEO SOFTWARE RETAILERS 



YOUR BOTTOM LINE 



15 IN DANGER!! 



VIDEO STORE 



SAL£S|B 



FACT 

One-by-one software suppliers ore 
roking owoy the Home Video 
Prorected-Release-Vindow. 

FACT 

New technologies could moke 
renrol-only stores obsolete. 

FACT 

Increased competition is reducing 
your renral volume. 



What can be done? 

VIDEO STORE Magazine has the answer and we're bringing it to you! 

A one-day software sales seminar geared toward showing you, the video software retailer, how to increase videocasserre 
sales and make your store more profitable. 



PREMIER SHOWING I ALSO COMING SOON 



Los Angeles New York Chicago 

Los Angeles/Monriorr Hotel New York Hilton Holiday Inn-Mart Plaza 

February 4, 5 and 6 March 25, 26 and 27 April 29, 30 and May 1 



Seminar Highlights 

• Inaease videocassetre sales 

• Meet with other video dealers 

• Hear from Video Store Magazine's TOP 1 2 retailers 

• Meet wrh decision-makers from major motion picture 
studios 

• Hands-on workshop sessions 

• Talk with the industry's leading authorities 



Registration Fees $50.00 per registrant Includes: 

• Full-day seminar program 

• Continental breakfast 

• Luncheon 

• Certificate of completion for mounting in your store 

• Workbook of seminar materials and key business articles 

• Three month subscription to Video Store Report 

• Sorry no refunds 



Drought to you by VIDEO STORE Mogazine and supported by the following video companies. 

WARNER HOME VIDEO MGM HOME VIDEO THORN EMI VIDEO 

WALT DISNEY HOME VIDEO MGM/UA HOME VIDEO VESTRON VIDEO 

EMBASSY HOME ENTERTAINMENT RCA/COLUMBIA PICTURES HOME VIDEO KARL HOME VIDEO 

INTERNATIONAL VIDEO ENTERTAINMENT PARAMOUNT HOME VIDEO MCA HOME VIDEO 



Limited Space Available. Register TODAY! 

Registration taken by phone. Use VISA or MASTERCARD call our SEMINAR. HOT LINE 
800/421-4618 (outside California) or 714/2508060. Seminar Department: P.O. Box 19531. Irvine, CA 92/13. 
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1944 


tfi 


VHS 
Beta 


21 


21 


13 


FIRESTARTER • ♦ 


Universal City Studios 
MCADisI Corp 80075 


David Keith 
Drew Barrymore 


1944 


ft 


VHS 
Beta 


22 


19 


19 


FOOTLOOSE 


Paramount Mom* Video 
Paramount Pictures 1539 


Kevin Bacon 
John Lilhgow 


1944 


PC- 


VHS 
Rata 


23 


23 


59 


RAIDERS OF THE LOST ARK 


Paramount Picture*, 
Paramount Home Video 1 376 


Harrison Ford 
Karen Allen 


1981 


PC 


VHS 
Beta 


24 


26 


25 


THE BIG CHILL A • 


RCA -Columbia Pictures 
Home Video 10021 1 


William Hurl 
Glenn i . 


198] 


t> 


VHS 
Beta 


25 


30 


32 


TERMS OF ENDEARMENT 


Paramount Pictures 
Paramount Home Video 1 40 7 


Shirley Madame 
Debra Winger 


1983 


PC 


VHS 
Beti 


26 


36 


15 


UP THE CREEK • 


Onon Pictures 
Vestron5043 


Tim Matheson 
Stephan Furst 


1984 


R 


VHS 
Beta 


21 


27 


15 


YENTL A 


C85 f Oi Video 4 7 24 


Barbra Streisand 


I98J 


PC 


VHS 
Bel) 




29 


21 


PURPLE HIAR1S A 


Warner Brothers l ■ • < i ■■ ■ 
Warner Home Video 2001 8 


Cheryl Ladd 
Ken Wahl 


1984 


ft 


VHS 
Bel) 




2t 


18 


ICEMAN A ♦ 


Universal City Sludws 
MCA Dtst Corp 80074 


Timothy Hutton 
Lindsay Crows*- 


1944 


PC 


VHS 
Beta 


30 


24 


12 


BREAKIN A * 


Cannon Films Inc 

Mf,M UA Hortv Video 80044 7 


Ado' to Qu'none^ 
Michael Chambers 


1984 


PC. 


VHS 
Bel) 


31 


35 


34 


SCARFACE A 


Universal City Studios 

MCA Distributing Corp 80047 


Al Pacino 


194) 


R 


Bel) 


32 


N E. W ► 


THE MAN WHO KNEW TOO MUCH 


Universal Classics 
MCA [kit Corp 80129 


James Stewart 

Dons Day 


1954 


PC 


VHS 
Beta 


33 


32 


14 


RACING WtTH THE MOON 


Paramount Pictures 
Paramount Home Video 1 668 


Elizabeth Mc Govern 
Sean Perm 


1944 


PC 


VHS 
Bel) 


34 


39 


30 


THE RIGHT STUFF A 


The Ladd Company 

w i H.,m.- VhSpo i'liui « 


Charles Fr and 
Scott Glenn 


194) 


PC 


VHS 
Beta 


35 


2S 


13 


THE BOUNTY 


Onon Pic lures 
Vestron 5044 


Mel Gibson 
Anthony Hopkins 


1914 


PC 


VHS 
|.„ . 


36 


33 


12 


THIS IS SPINAL TAP 


Embassy Pictures 

Embassy Home f/nleriainmeftt ?0ftl 


Christopher Guest 
Michael McKean 


!*>l 


R 


VHS 
HeD 


37 


34 


16 


ICE PIRATES* *- 


M(,M UA Home Video 80042/ 


Robert Unch 
Mary Crosby 


1984 


PC 


VHS 
Bet) 


3& 


11 


76 


TANK A ♦ 


Universal City Sludiot 
MCADisI Corp 80072 


JftMl Gamei 
Shirley Jones 


1941 


PC 


VHS 
Brtj 


39 


37 


12 


FRIDAY THE 1 3TH THE FINAL 
CHAPTER 


Paramount Pictures 
Paramount How VioW 1 539 


Dana Kimball 
Paul Krata 


1944 


R 


VHS 
Beta 


40 


38 


13 


BEAT STRFFT • 


Orion PkUWH 

v» ttran 504 7 


Gina Belafonte 
H ii li iam r . . ■ r , ■ 


1984 


PC 


VHS 
Beti 



• fin iwding Industry Assn Of America (HIAA» val Inr vile'. In m 
■,jir< licensed rentals of 75 OOOumKor sales ■ be ensed renla' 

• i nr 'national Tape D*tc Assn seal lor sales and- or net rentals at 



(J rentals ol 3/, SOU units o> vile-, hrniedr 
omeol \) million i 1 r fUtd nrK« to Jan I 
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You'd Think They Were Giving II Away. Some of the Winter Consumer 
Electronic Snow's approximately 100.000 attendees crowd the show's floor, 
looking tor the latest in widgets, gadgets and profits 



Music Instruction from DCI 

Warner Distributing How-To Tapes 



NEW YORK Warner Bros. Publi- 
cations, the music print arm of 
Warner Bros. Music, has launched 
an ad campaign to herald its U.S.- 
Canada distribution arrangement, 
effective thin month, with DCI Mu- 
sic Video's line of Instructions] vid- 
eotapes for musicians. 

With a theme of "It's Time You 
Got The Picture ... The DCI Music 
Video Picture!,'' Warner says the ad 
drive will reach its network of about 
.'10.000 music print/instrument re- 
tailers in this country and Canada. 
One key element in the campaign is 
a 22-minute sampler for use as an 
in-store aid. This sampler is free 
with an order of three videos or 
more by March 81. 

The videos themselves list at 
J69.95 in either Beta or VHS for 
mat The 60 minute color produc- 
tions feature instruction by such 
performers as drummers Steve 
Cadd. Louie Bellson and Ed Thig- 
pen. guitarists .John Scofield and, 
with a Feb. 1 release, Adrian Belew. 
and keyboardist Richard Tee In ad- 



dition, another Gadd video is due 
soon, as is a release by bassist Jaco 
Pas tonus. 

According to Frank Military, ex- 
ecutive vice president and general 
manager of the Warner Bros print 
unit, the company made the deal, ef- 
fective Jan 3, to take advantage of 
the "booming educational video 
marketplace. The DCI method is 
unique, and the inclusion of an in- 
structional music folio with the Bell 
son tape is the beginning of a new 
era in instrumental instruction." 
Jay Morgenstern, the firm's presi- 
dent, says the tapes represent a 
"whole new way for a musician to 
learn from the great instrumental- 
ists." 

Music dealers or musicians inter- 
ested in DCI Music Video product 
may contact Mark Pennachio. the 
print division's sales manager, at 
the company's offices at 265 Secau- 
cus Rd . Secaucus. NJ. 07094. 

IKV I.1CHTVU.N 




PIODUGERMM 



THE NEW RECOTON V614 MINIATURE MASTER CONTROL CENTER PERMITS 
INSTANT PROGRAM SELECTION AT YOUR HNGERTIPsi ITl£v*M " 4 „ 
output design ullows selection ol 4 v.d*o sources (. e . VCR Cable TV Antenna 
videogame. Computeri to either or both ol two outputs (such as 2 - TV's or TV ana 
VCRl Vou can even record Cable TV while watchinq regular TV 

For Ihe best possible pKture msisl on Recolon Oo/O Connection 
high performance Video Hookup Cables 
Recolon Selling New Standards ol Techmcal Encellence in Video Auom 
Computer, Telephone and Stereo Headphone Accessories 

nrecDTQn* ,ct '»i«»«»< 

Rucolon Corporation. 4S-J3 Crane Strew. Long Island Cry. Nm Von, 11101 71S.W2-6M2 
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IP CURE CANCER THROUGH MUSIC 

MTV'S ROCK 'N ROLL TO GO: A COOPERATIVE EFFORT BY THE MUSIC INDUSTRY 
TO RAISE FUNDS FOR THE AMC CANCER RESEARCH CENTER. 

PAT BENATAR THE CARS THE FIXX 



HELL IS FOR CHILDREN 



DRIVE 



ARE WE OURSELVES? 



i •« «Ki Ik 






SAY IT ISN'T SO 



REBEL YELL 

P-.n. US— l>UII.I I, 



LICK IT UP 





STEVE PERRY 



SHE BOP 



LUCKY STAR 



OH SHERRIE 

I-.- *. IhMt left iidlloii 





E 




ROUND AND ROUND KING OF PAIN 



HOLD ME NOW 

tram W* Dm f.o; a* im<* I«w4i 





WHAT'S LOVE GOT TO DO WITH IT 



DANCE HALL DAYS 



• i. .. ,i 



MTV NETWORKS INC 



Dur Becord Betailera and Oiatribwtor*i 

K7V' ■ first Lr i» cooing to kick off - ond it'a ane at 

the etrongeat p*ck*a.c* to hit the atorea «nd U.e »ic»lvi» 
in a long tin*. But t-T • ti? new« n tnat all tr o:«»it 
fro* thlB record (record eoopeniee. publiaKera, IrtllMi 
wriUfil will bo denoted to tho AI*C Cancer Beaeerch Center. 
And wo need your nolo to two it moh in-atore visibility. 

Titled 'afTV'B Pock "ft Boll TO Co.* tho a I bun contama 14 
hit unai all Trow different labolo. Our cosnitaent to 
thia project ib ■ . ;■ . and wo need you to poaltion tho elbu* 
for exposure. No certainly hope you will five it 

HTv ia dor**. vi an ea tensive promotion cejgMign for the 
•lbtae, including 10 a«d (0 second oo-alr spots, at* 
ontlcipeto a i-.r.q aelea period and are prepared to promote 
the album through • total advertising ptcUft on en 
mataneive schedule. By doing your port, you'll contribute 
to an important cooperative effort that the entire record 
industry la making to cancer research. 

Match for 'KTV'b MOCk 'n Roll TO Co," rtlanad toon through 
Zlefctra Records and distributed trroueTi MCA. Irian* you very 
in Uiia worthy cause. 
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AVAILABLE ON ELEKTRA MUSIC CASSETTES AND RECORDS 
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iome video 
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il 19B5 Billboard Publications Inc. No part ol Ihrt publication mar bt r 
lyltem, o* transmitted, in any lorm 01 by any m».M' electronic. m< 



! Of otherwise without Ihe prior written pe'TMivon Of Ihe publisher 



Billboard 

TOP VIDEOCASSETTES 
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photocopying, 



SALES 



k 




/ & / 

/ $ / Compiled from national r«t»kl Mora alias reports 

$/ Copyright Owner. Principal 
TITLE Distributor, Catalog Number Performers 


- <r 


BP 

c 

ri 


I 
5 


■ 

1 


1 


1 


1 


PURPLE RAIN 


Warn«t Brother* Pictures 
Warner Home Video 1 1 398 


Prince 

Apoiionia Kotero 


l*M 


* 


VHS 
fell 


2991 
7991 


2 


3 


141 


JANE FONOA S WORKOUT A * 


Karl video Corporation 
KVC-RCA 042 


Jane Fonda 


l«2 


Hi 


VHS 
lata 


59 94 
59 95 


3 


2 


9 


THE EMPIRE STRIKES BACK 


CBSfo. Video. 425 


Mirk Hamill 
Harrison Ford 


I9S0 


«. 


VHS 

eei 


199) 
')5I 


4 


4 


58 


RAIDERS OF THE LOST ARK 


Paramount Pictures 
Paramount Home Video 1 376 


Harrison Ford 
Karen A Ren 


Ml 


«, 


VHS 

tab 


;ii) 

21 91 


5 


1 


63 


AN OFFICER AND A 
GENTLEMAN A * 


Paramount Pictures 
Paramount Home Video 1 467 


Richard Gere 
Obrj /.'inger 


M? 


a 


VHS 
Beta 


.'« 95 


6 


6 


6 


PRIME TIME 


Karl Video Corporation 
Ave -RCA 058 


Jane Fonda 


W4 


lia 


VHS 
Bala 


1995 


7 


S 


51 


STAR WARS 


CBS Fo* Home Video 1 1 30 


Mark Ham." 
Han rson ford 


1971 


It, 


VHS 
lasa 


)99) 
>99» 


8 


11 


6 


THE NATURAL 


RCA CotumbM Pictures 
Home Video 6 20 380 


Robert Redtord 
Glenn Close 


1914 


M 


VHS 
Bala 


/»95 
7999 


9 


21 


45 


TRADING PLACES 


Paramount Pictures 
Paramount Home Video 1551 


Dan Acfcroyd 
Eddie Murphy 


111] 


p 


VHS 
Beta 


7195 
7195 


10 




99 


STAR TREK II THE WRATH OF 
KHAN A ♦ 


Paramount Pictures 

ir , ■ - 


William Snemvr 
Leonard Nimoy 


1917 


N 


VHS 


7495 


11 I 25 


J 


THE LAST STARf IGHTER ♦ 


Universal City Studios 
MCA Dist Corp 80078 


Lance Guest 
Robert Preston 


1914 


IS 


VHS 
Oft] 


• 

79 95 


12 


7 


57 


48 HRS 


Paramount Pictures 
Paramount Home V.deo 1 1 39 


f*cV Norte 
Edd* Murphy 


1113 


R 


VHS 
Ma 


!J3i 
J995 


13 


17 


20 


ROMANCING THE STONE * 


CBS Foi Video 1358 


Michael Douglas 
Kathleen Turner 


1911 


PG 


VHS 
Ball 


im 

7991 


14 


10 


16 


1984 SUMMER OLYMPICS 
HIGHLIGHTS A 


ABC lix 

Continental Video 1014 


Frar* Gitlord 


1914 


m 


VHS 
Bala 


7995 
79 95 


15 


15 


2 


POLICE ACADEMY 


The Ladd Company 
Warner Home Video 200 16 


Steve Guttenberg 
KimCJttrall 


I9J4 


■ 


VHS 

- 


7995 


1G 


14 


70 


FLASHDANCE 


Paramount Pictures 
Paramount Home Video 1 454 


Jenmt*' Beats 


III! 


s 


VHS 

Beta 


HIS 
74 95 


17 


IS 


32 


STAR TREK THE MOTION 
PICTURE * ♦ 


Paramount P*tur« 
Paramount Home v«»o 8858 


William Sratner 
Leonard Nimoy 


1910 


0 


VHS 
BfTi 


24 95 
24 95 


18 


27 


43 


THE JANE FONDA WORKOUT 
CHALLENGE • 


KVC-RCA 

Karl Video Corporation 05 1 


Jane Fonda 


1914 


M 


VHS 
Beta 


5995 
5995 


19 


23 


5 


ROBIN HOOD 


Walt O-snry Home Vidro 228 


Ananated 


111] 


C 


VHS 
Bala 


2995 
7995 


20 


20 


51 


DO IT DEBBIE'S WAY A 


Rayma. Prod P Bro-Amtffin Prod 
Video Association 1008 


Debbie Reynolds 


191] 


M 


VHS 


1995 


21 


13 


20 


FOOTLOOSE 


Paramount Picture* 
Paramount Home Video 1589 


Kevin Baton 
John Lithgo* 


1914 


K 


VHS 
Bell 


J995 
7995 


22 


16 


2 


DURAN DURAN DANCING ON THE 
VALENTINE 


TDV 

Sony Video Software 9 7 W 5 0 7 5 


Duran Our an 


1914 


M 


VHS 
B*>1 


1199 
11 


23 


30 


10 


RAQUEL. TOTAL BEAUTY AND 
FITNESS 


Thorn EMI Home Video 2651 


Raquel Welch 


1M4 


m 


VHS 

sm 


1995 

1995 


24 


28 


16 


AGAINST ALL ODDS 


RCA Columbia Pictures 
Home Vidro 60077 


Rachel Ward 
Jell Bridges 


I9W 


t 


VHS 
Beta 


1995 
79 95 


25 


26 


1 


CONAN THE DESTROYER A « 


Universal City Studios 
• ■ .. , ■ 


A Scrxftar.'enf g£6*r 
Grace Jones 


IH1 


P0 


VHS 


19 Si 


26 


T 


25 


UNCOMMON VALOR 


Paramount Pictures 
Paramount Home Video 1657 


Gene Hecfcman 
Robert Stat a 


III) 


> 


VHS 
Btla 


5995 


27 


33 


11 


SPLASH ♦ 


Touchstone Home Video 2 1 3 


Oaryl Hannah 
Tom Hanits 


l»4 




VHS 
Beta 


1995 
1995 


28 


22 


9 


VIOEO REWIND THE ROLLING 
STONI S GREAT rflDFO HIS* 


Vestron 1016 


The RoHmg Stones 


IH4 


M 


VHS 
Sett 


7995 
2995 


29 


19 


2 


THE NEVERENDING STORY 


W jrncr Brothers Pictures 
Warner Home Video 1 1 399 


Barrett Oltirer 
Noah Hathaway 


1914 


PC 


VHS 
Mi 


1995 
1995 


30 


31 


56 


MAKING MICHAEL JACKSON'S 
THRILLER A ♦ 


Vr-slron 1000 


Michael Jackson 


191) 


M 


VHS 
Ben 


IKS 


31 


39 


12 


FIRESTARTER • « 


Universal City Slud-os 
MCAD.it Corp 80075 


Oa^td Keith 
Ore* Barrymore 


1*4 


■ 


VHS 
Bill 


199! 


32 


36 


1 


MICKEY'S CHRISTMAS CAROL ♦ 


Walt Dnney Horn* Video 225 


Mickey Mouse 


m: 


i. 


VHS 
■Ma 


2995 
2995 


33 


NEW^ 


SIffFETSOf FIRE • 


Universal City Studios 
MCA Dist Corp 80085 


Michael Pare 
Diane Lam 


mi 


PC 


VHS 
Bill 


1995 
6995 


34 


32 


79 


DURAN DURAN • 


Thorn EMIT id 1646 


Ouran Duran 


mi 


«« 


VHS 
lata 


2995 
2995 


35 


24 


14 


ORE YSTOKE THE LEGEND OF 
TARZAN. LORD Of THf APFS A 


Warner Brothers Pk lures 
VV trrm Horr»' VmiVo 1 1 375 


Christoptii'r Lambert 
Anrjif' MarDowell 


mi 


PC 


VHS 


HIS 


36 


a 


II 


HEARTBEAT CITY 


f tr-Mr a rrli^tiwnmrnl 
Warner Home Video 34024 


The Cars 


mi 


M 


Brta 


.-.•.« 


37 


a 


25 


the big chiu a ♦ .'.!.': ,7." '.'T r*™!^* 


mi 


1 


VHS 
Ball 


1995 
1915 


38 


37 


10 


MOSCOW ON THE HIIOSON 




mi 


m< 


■ 


VHS 

tell 


1995 
19 99 


39 


35 


16 


VENTL A 


CBS For Video 4 724 


0 vbra Streisand 


191) 


N 


> H'p 

Sail 


Hit 

19 91 


40 


36 


31 


LIMITED GOLD EDITION CARTOON 
CLASSICS MICKEY ♦ 


Watt Disney Home Video 1 98 


MicWyMovM 


mi 


m 


VHS 


29 95 



• Retarding Industry *<-sn Of Ainmn j f«IA*| vrjl It* •.,»•)■■. l<.-r»'*d rrmlaK ol 3 7 500u 
iaajp| licensed rentals ol 75 000 untls or sales iKttnwd rental intonse of 13 m*on * T ti— 

• • n - tt t-^w f>ic Aisn teal lor sales and or net rmtels ol 1 1 rmilion at *l»ai»-i.»fc- 



MUSIC SALES IN BRITAIN 

(i'unliiiufii tntni page JO) 
ly re-released by Thorn KM I as a 
$40 three-tape collection, and CBS/ 
Kox's August release "Rock Cock- 
tail." selling at only 112 

The third category, and currently 
the least developed, is the quasi-doc- 
umentary production that combines 
jH-rfiirniance with backstage mate- 
rial. Demand for this kind of pro- 
gramming has speeded the move 
into purpose-made productions by 
video labels, as well as by acts and 
managements. Virgin Vision's Da- 
vid Marlow recently set up his own 
company to develop music video 
projects; MGM/L'A has commis- 
sioned Jonathan King to produce a 
series of IS one-hour video pro- 
grams: Polydor's Barry Gibb re- 
cently released what was called the 
"first true video album"; Vestron is 
spending a reported i\ million on a 
Beach Boys documentary; Kmbassy 
has signed a four-way deal with two 
Japanese and one Stateside partner 
to set up projects with established 
and developing artists. 

Broadcast television is becoming 
increasmglv a part of this evolution 
Two of the most interesting recent 
projects — Miles Copeland's "The 
Rebellious JukelHix" series, intend- 
ed for U.S. Showtime, and the Rus 
sell Mulcahy-directed "Duran 
Duran— As The Lights Go Down" — 
involve independent network Cen- 
tral TV and its production arm. Ze- 
nith 

A number of Ixndon's tv facili- 
ties have equipped themselves spe- 
cifically for music video work The 
BBC has released music titles, in- 
cluding specials from its "Old Grey 
Whistle Test" rock show, for home 
video The independent contractors, 
armed with a new agreement with 
the talent unions, are following suit. 

Tyne Tees' influential "Tube" 
magazine program will appear 
when the company lias found a dis- 
tributor, while Thames TV is put- 
ting out Jonathan Miller's "Rigo- 
letto" for the small classical mar- 
ket. 

Besides generating potential 
home video material, broadcast cov- 
erage of pop music does much to 
stimulate interest in music video 
generally Since the arrival of Chan- 
nel Four early in 1983, that cover- 
age has increased dramatically and 
taken on fresh and innovative 
forms, a development coinciding 
with the rise of the video clip and 
providing, in the absence of a Bnt 
ish MTV. the only systematic expo- 
sure for promo clips Few compa- 
nies operating in the home video 
market maintain that network tele- 
vision damages sales; on the con- 
trary. Channel Four's handling of 
the Michael Jackson "Thriller" clip 
did much to excite public demand, 
and RCA 'Columbia deliberately 
premiered Andrew I.lovd Webber's 
"Song And Dane. " on BBC-TV tie- 
fore its video release on the grounds 
that, as company head Steve Ber- 
nard put it, "There is bound to be 
enormous consumer demand after 
this giant and unprecedented pre- 
publicity." 

An additional important rlfei-l of 
Channel Four's emphasis on pup 
h:is been lo o|H*n up the possibility 
of regular tv advertising for both 
ridftO and record companies, by de- 
livering a guaranteed target audi- 
. in • mI young music fans at afford- 
able rates. 

The quality of Britain's broadcast 
battel bsjOn ami the advanced state of 
lioine video penetration are often 
nlcd as factors in the slow start ca- 



ble has made. Market research pre- 
dicts weak demand and no profits, 
and the phasing out of capital allow- 
ances has contributed to an atmo- 
sphere of financial uncertainty. 
Nevertheless, the Cable & Broad- 
casting Bill has been through Par- 
liament, a chairman for the new Ca- 
ble TV Authority— formerly Gil- 
lette's chief— has been found, and 
11 cable franchises have been 
awarded. 

Two music-content program 
channels are already available to a 
handful of viewers in a handful of 
British towns. One is Music Box. 
product of a merger between rival 
Thorn FMI and Virgin /Yorkshire 
TV projects early in 1984 and now- 
helmed by former record company 
head Charles Levison. 

A true MTV equivalent, screen- 
ing up to 15 clips hourly. Music Box 
began independent transmission on 
the ECS-I satellite in July, reaching 
600.000 homes in 10 European coun- 
tries. By February, this figure 
should rise to nearly four million, 
but only 450.000 homes will be in the 
U.K., where cabling currently 
reaches only a small fraction of 
households. Also in business acroBS 
Europe is Sky Channel. Music Box's 
former carrier now actively devel- 
oping its own music programming 
such as "Sky-Fi Music." 

British plans for direct broadcast- 
ing by satellite I DBS I are even less 
advanced than cable activity, and 
commercial viability is even more 
uncertain The government's own 
research indicates it will take two 
million people and seven years to 
make DBS pay, and there are fears 
that if the start is delayed beyond 
its original target date of late 1986. 
which is increasingly probable, the 
system mav not get into business at 
all. 

Initially intended as a BBC chan- 
nel, the project has been re-consti- 
tuted. because of the financial risks, 
as a three-channel affair involving 
the BBC and the Independent 
Broadcasting Authority as improba- 
ble bedfellows with 50% and 30"i 
stakes respectively, plus a third 
grouping of five companies, among 
them Thorn EMI. Granada TV Rent- 
al and the ubiquitous Virgin Group, 
with 20%. 

The probability is that home video 
will dominate the narrowcast mar- 
ket in Britain for the foreseeable fu- 
ture, and that music video will form 
an increasingly important sector 
within it. Some observers contend 
that ssith VCR >alcs slowing and 
software price reductions limited by 
the mechanics of videocassette pro- 
duction, distributors are condemned 
to sales of less than 2A.O0O units for 
ever. Philips' LaserVision videodisk 
system, still clinging to its market 
toehold, is usually ignored in such 
calculations. 

Most video chiefs are bullish, 
however. David Hockman. joint 
head nf PolvGram Music Video, 
says: "For the thn-e years we have 
been involved, sales have shown a 
steady and consistent growth, and 
as the supply of feature films for 
the home \nl,,,, market begins to 
dry up. that trend can only acceler- 
ate." 

Picture Music International's 
Geoff Kempin sees the arrival of 
Beta Hi Fi video machines on the 
market as one of the most encour- 
aging developments: "At last we 
can say, this is hi li with pictures." 
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JUST KEEP DANCING 



AY YESTERDAY 
LE AGAIN. 




STALGIA MERCHANT IS BACK WITH THE 
"EST MOMENTS OF THE SILVER SCREEN. 



more people are trying to recapture the good old days than 

ever before. 

They're looking for the moods. The stars. The songs. 
The famous scenes. And nothing sends them back quicker 
than selections from The Nostalgia Merchant. Films that 
range from "Citizen Kane" to the greats of Laurel and Hardy 

Nostalgia Merchant offers hundreds of video memo- 
ries. Supported with a great advertising program. And now 
priced even lower than ever before: $19.95, $29.95 and $39.95 
(suggested retail prices). 

The Nostalgia Merchant. Soon, the whole tra 
be singing, "Thanks for the Memories" 



NOW ON VIDEOCASSETTE. 

Only available through authorized Media distributors. 




A DIVISION OF MEDIA HOME ENTERTAINMENT. INC 
A Heron International Company 
Los Angeles, Caiito-ma 



OUR INITIAL RELEASE. JUST A SAMPLE OF WHAT'S TO COME: 



Blood! 
Clluen 
Cortkn 

Hunchl 
I Reme 



CLASSICS 

Abe Lincoln In Illinois 
At Sword * Point. 
Blood On The Moon 
Cituen Kane 
Conkan Brothers 
Din 

JtleV» Children 
hchback Ol Notre Dame 
Remember Mama 



Last 01 The Mohicans 
Mr. Blanding Builds/House 
Mr. Lucky 
Murder, My Sweet 
Rock. Rock. Rock 
Room Service 
Santa Fe Trail 
LAUREL 4 HARDY 
Laurel* 'Hardy. Vol. 1 
Laurel & Hardy. Vol. 3 



Laurel & Hardy, Vol. 5 
Laurel 4 Hardy, Vol. 6 
Pardon Ui 
Sons Of The Desert 
Swiss Miss 
Way Out West 
ASTAIRF. 4 ROCERS 
Flying Down Tn Rh. 
Follow The Fleet 



Shall We Dance 
Top Hat 

JOHN WAYNE 
Allegheny Uprising 
Back To Bataan 

Flying Leathernecks 

Fort Aparhe 



HORROR & SCIENCE FICT ION 

Plight To Mars 

Invaders From Mars 

King Kong 

Kronos 

Mighty Joe Young 

Tale^tSfTomnrmw \W ' 




I;. 



\SH IN A FLASK 




Kris Kristofferson and Dreat Williams in 



...If only the truth were known. 
THORN EMI Video is pleased to announce the videocassette release of this year's top conspiracy 
thriller, "Flashpoint!' Inspired by the JFK conspiracy theory, "Flashpoint" stars Kris Kristofferson, Treat 
Williams, Tess Harper, and Rip Torn. It's about what happens when two Texas border guards unearth 
the skeletal remains of a man at the wheel of a jeep, buried in the desert, along with two phone 
numbers that trace back to the JFK assassination. "Flashpoint" thrilled critics and movie audiences 
alike. "Political intrigue, JFK assassination-conspiracy theories, cowboy style shootouts, secret 
agents. ..." raved the Philadelphia Enquirer. 

Make sure you order plenty of "Flashpoint" videocassettes from THORN EMI. The conspiracy 
thriller of 1984 that will make you some thrilling cash in 1985. 

For the THORN EMI distributor nearest you, call toll-free: (800) 648-7650. 




ANOTHER THORN EMI 
HIT VIDEOCASSETTE. 




Copyrighted material 



= ro audio/video 

New Home for American Artists Studios j\ew products 

Minneapolis Facility Moves to Arts Zone Site 



U S Audio s Gate* is a noise gate/expander (hat gives the user four 
independent channels capable of gating or expanding for a very reasonable 
$399 The Gatex utilizes Ihe new Valley People TA-104 VGA to enable rt to 
process audio signals without coloration, according to the manufacturers U.S. 
Audio is located in Nashville 



Video Track 



by mo ira Mccormick 

MINNEAPOLIS Am. tiqii Arti>ts 

Studios has moved downtown from 
its I -or ink' I'ark location to the site 
of a proposed arts business district, 
according i" Uwu Hn-tn \ >'ln>-t ..1 
the production/management firm 
A new recording company, Metro 
Studio, owned by Doug Brow n of 
the Twin Cities firm Good Music 
Agency, had taken over the 24-track 
room which formerly housed Ameri- 
can Artists. 

Husney says American Artists' 
move follows the dissolution of a 
business relationship between him 
and Brown American Artists' new 
home, a 5,000 square foot turn-of- 
the-century warehouse, is located in 
the area slated for a state-funded 
"arts enterprise zone," which is to 
offer a variety of financial benefits 
to artists headquartered there. 

Husney says the arts zone, a joint 
project of Minnesota governor 



NEW YORK 

Stephen miller wai in at Ev- 
ergreen Recording producing and 
engineering Mitchell Forman's 
new album for Windham Hill's new 

Magenta label. Hah* Rowe a i 
on the project. 

Recently opened Big Apple Stu- 
dioH, located on the site of the old 
'>■« I *■■ Hit Factory, is an au- 
dio/video complex incorporating 
Neve, Studer and Mitsubishi digital 
equipment. Projects in progress 
there include: Bob Cutterella pro- 
ducing Road Scholars; a 12-inch 
from Benny Rose titled "Only 
You"; and projects from Mongo. 
Dawn Lewis and Sheer Joy. 

Celebration Recording recently 
completed scoring for a PBS 
"American Playhouse" film, "Noon 
Wine." slated to air Monday 121). 
Music was composed by Paul Chi* 
tiara and produced by Charles 
Yassky. Engineer for the sessions 
wan Michael Farrow, assisted by 
Maurice Puerto. 

At Secret Sound. Ray. Goodman 
& Brown are mixing their upcom- 
ing album for Panoramic Records. 
Al Goodman, Chuck Corrado. Ke- 
vin Owens and Walter Morris an* 
all producing, with BcoM Noll engi 
neenng and Warren Hruleigh as 
Suiting. Also there is Foreign Le- 
gion, cutting a new single with pro 
ducer Paul Shapiro. 

Recent developments at 39th 
Street Music: Roma Baron has 
been producing German vocal duo 
llumpc-Humpe. with Leanne 
Cnger at the console CBS/Silver 
Blue artist Sally Ries, With Richard 
Kaye engineering. And producer. 

Rod Funston has I" mpleting 

two sides for new artiste Radford & 
Ray, again with Kaye at the board 

IK'Kigner recorded and compk ted 
the final mix on his new 12 inch at 
ERAS Recording. Produced bj 
Keilh "Designer" Presrolt and 
Margot Jordan, the single is avail 
able through I'M Records. 

At Studio Apartment, Brian 

Cullman is currently completing 
the score for Catherine Ventura's 
new film, "Au Pair". Working with 
•»re i n producers /engineers 



Rudv Perpich ami a group of Twin 
Cities art business representatives, 
is ex | m'ted to go into elfect within 
the next few > ears "We wanted to 
be the lir>t ones in." he says. 

Husney and filmmaker partners 
Ron Soskin and Ken Crccn plan to 
turn the warehouse into a multipur- 
pose ia< ]ht> dubbed 'RockVRoll 
High Schoo( M Incorporating ■ state- 

of the art 24 track studio with mix- 
ing capabilities, along with tilm, vid 

en, photography and choreography 

departments 

"The facility's purpose will be 
htofbld," he says. "One, it will aid 
in the artists' development process- 
es, whereby they can do test shots, 
learn to hp-sync, etc Two, it will In- 
used to produce commercial vid- 
eos." 

Husney expects the project to be 
finished within two months, with of- 
fices opening within the next 
month. Total cost of the project, he 
says is "well into the high six fig- 



Jenifer Smith and Leslie Winston. 

Activity al The Ranch: Clive Ste- 
vens remixing two tracks for West 
Germany to lie released on Frog 
Records Kevin Reynolds ia al the 

board, with Robbie Nurris assist 

ing. Also, Gwen Mcftac cutting 
tracks for her new single with pro- 
ducer Wayne Cobham Lincoln 

ciapp is at the conaole, with Ken 

Cedar and Robbie N'orris assisting. 

At Power Play in Long Island 
City. Fonda Rae rto ntU cut a new 
single. "Please Don't Make Me 
Wait." with producer/engineer Pal- 
rich Adams. The Intruders were in 
finishing their Poly Gram album 
with producer Leon Bryant. Julian 
ller/feld and Rick Grata engi- 
neered Harroll Gustamachio was 
in producing the hand Comict* for 
H ME/CBS Michael Young engi- 
neered 

LOS AN6ELES 

Melissa MANCHESTER was In 

recent!) at Sunset Sound with pro 
ducer Trevor Veitch recording 
"Water From The Moon." her MCA 
debut album 

Action at Sound Image: artist 
Dcmola Adipoju of King Sunny 
Ade's group is in working on a solo 
project for Moji productions with 
engineer John Kenning. A I P re 
cording artist Rravin is finishing 
tracks for an upcoming album, with 
Steve flrou n at th»- <ontrol> And 

producer/artist Brett Granaoa Is 
tracking a SOU album project, with 
Elliott Peter* engineering. 

Men or, Id ( on Punk Shun is iii 

al Skip Baylor Recording trai king 

a single with producer:- Itilly Hs- 
borne and Zane tiilev Skip Savior 

is engineering Producer Patrick 
Henderson is mixing tracks for an 
Upcoming < arl Anderson album for 
Epic, with Baylor again at the con 

troll And producer K»an Pace e in 
culling traeks on Chubby Checker 

for Even Space Prodoetions Tom 

Met nulry i- eiiguii-tTiiig 

All material for thr Audio 
Track column should Off real to 
Sterctt Duple r, Millboard, 1 ti'i 
Broadway. Sue York, N. Y. tmiti 



urea." 

Husney. who signed Prince to his 
first recording contract in l!»7*.i. 
says he's currently "developing 
groups for Atlantic CHS and 
A&M They include Jesse Johnson, 
former!) Of the Time, whose first 
\ \ M single is due in January, and 
the Girls. Columbia artist Andre Cy- 
mone recently parted managerial 
company with Husney in what Hus- 
ney terms a "mutual business deci- 
sion." 

Metro Studio, having taken over 
American Artists' former space, 
has been hosting a variety of re- 
gional and national bands, accord- 
ing to head engineer Kirby Binder 
They include the Suburbs, the Bing- 
ham Met 'al'e Band I former!) Ui 
mont Cranston) and Jump Street 
(formerly Gypsy). 

Binder says a number of indepen- 
dent engineers regularly work out 
of Metro, including David Rivkin 
(Prince. Lipps Inc ). Peter Martin 
sen (Suburbs. Vixen) and Dominic 
Troiano < formerly of the James 
Gang.) 

Aside from the addition of a Lexo* 
COD PCM 12 digital delay, the equip- 
ment m Metro Studio remains the 
same as when American Artists op- 
erated there, says Binder It in- 
cludes an MCI JH42H console; JH 
16/24-track machine: HOB mixdown 
machine. JUL 44.10. JBL 4311. and 
Auratuiie "»C monitors; Inovonics 
compressor; Eventide 2016 digital 
reverb; Teletronix tube compressor, 
and Lexicon PCM 41 digital delay. 

Binder, who has worked in that 
facility for the last year and u half, 
says a new system of rate packages 
commensurate with budge! and 
purpose of recording project i> m 
the process of being administered 
under new studio manager Larry 
Osterman. 

In addition. Good Mask Agency 
divisions Good Music Management 
and Positive Promotions are head 
quartered m Metro Studio's pre- 
mises, presided over by Mike Gaff- 
ney and Suzanne Duran 



.4 triweekly feature spotlight tug 
noteworthy equipment acquisi- 
tions in the audio and video pro- 
duction, post -production and du- 
plication industries. 

Midi In The News w ■ 

York's Greene Street Recording has 
added ■ number of new keyboards, 
controller! and sequencers. New 
gear at the facility includes Ro- 
land's Master Keyboard Controller 
with Roland modules, the Roland 
SHX 80 Sync Box, a Super Jupiter 
MKS-KO. an MPG xo Super Jupiter 
Programmer, and the Roland Plant 
P HKS-10 and Planet S MKS :t0 
Greene Street has also taken pos- 
session of a new Emulator II and a 
Bel BD SO eight second sampling 
delay unit. 

HEADY Tn Break ground ia 

February is Digital Recorders, a $2 
million. 7.2UO square foot, all digital 
studio complex to be located in 
Nashville's Melrose area The com 
pltX is bemg designed by Standard 
Studio Systems Inc., a recently 
formed design company headed up 



NEW YORK 

MlCHAKI. PETERS conceived, di- 
reeled and choreographed Marlon. 
Randy. Jackie and Tito Jackson 

for the video of their Epic single 
•Body It an i edited bj Bills Wil- 
liams at Another Direction. David 
Seeger. a vie- pre-ideni of Today 
Video Inc.. took charge of the tilm 
to tape transfer for the clip, using 
Today Video's new DSRC. 

Seeger mixed the audio directly 
onto a video, a process rarely per- 
formed for music videos. All 10 au- 
dio tracks are said to have been 
mixed to the picture. 

Jon Small has been hard at work 
producing video clips for Alan Par- 
sons. Deborah Allen and Chicugo. 
Ron Jacobs directed the Parsons 
video for "I«et's Talk About Me." 
off of his Arista album. "Vulture 
Culture." Jacobs also took charge 
of Allen's "Rocking Little Christ- 
ina-, for R( 'A Records Chicago's 
"Along Comes A Woman" was di- 
nt Itn d OJ Jay Dubin for Picture Vi- 
sion, a newly formed company 

Dubin also directed "The Worn- 
bles." a half-hour syndicated tv se- 
ries that features music videos. 



by Nashville producer Norbert Put- 
nam. Digital Recorders, the firm s 
maiden project, will feature two 
fully automated studios equipped 
with digital multi-track recorders, 
two programming and overdub 
suites, two private lounges aftd res- 
taurant, bar and spa facilities. 
Owned by a group of Nashville in- 
vestors, the new complex is expect- 
ed to he completed in July. 

SsOUNDCRA FT SaVS Its new- 
ly opened manufacturing facility in 
Borehamwood, Herts, a London 
suburb, is one of the most advanced 
and extensively automated plants 
for a nod size company in the C K 
According to the rirm, the new plant 
brings all aspect* of manufacturing 
under one roof, including a fully 
automated PCR assembly line. 
Kqually important, - i '..In, Ma 
son, Soundcraft's managing direc- 
tor, is the flexibility the new facility 
gives the company Mason esti- 
mates that changes to the manufac 
'Mini;' plan for a piece of equipment 
CSn now be mude in three weeks 
■ tile i than the two to three months 



comedy and drama It was shot and 
edited at VCA Telelronics. Gary 
Kradely and Ken Gutstein edited 
the shows using the firm's Montage 
system Robert Altman of Robert 
Halmi Productions produced. 
Unsigned rock bands are slated to 
tared «m Campus Network's 
"New Grooves" music video show, 
which will be aired nationally to the 
college community. Aspiring musi- 
cians are encouraged to send three- 
quarter-inch videos to "New 
East Coast People in 

New York. 

LOS ANSELLS 

Hk.WV METAL BAND KEEL 

lensed "The Right'To Rock" at the 
Soundstage and on location in San 
Gabriel. Calif. It was directed by 
Francis Delia, who recently also 
worked with RCA's Nails.' Kurt 
Yandermoullen edited the A&M 
group's clip at K.V.'s Hack Shack. 
It was lensed by Max Pomerleau. 

All material for Video Track 
should be sent to Faye Zueker- 
man. Billboard. 9107 H'itshire 
Bird.. Bci-erly Hills, Calif 90210. 



previously required. 

Also on the Soundcraft front, the 
company's California arm reports 
the delivery of one of its TS 24 con- 
soles to producer/arranger/com- 
poser Kashif. The desk is a 40-chan 
net. fitted with Audio Kinetics Mas 
ter Mix disk-based automation, and 
ha- be.-n installed in Kashif's studio 
in Stamford. Conn., teamed with a 
Sony PCM-3324 24 track digital re- 
corder 

With The Installation of 

a new Solid State I»gic 4000E com- 
puterized console. Kajem Recording 
becomes the first and only studio in 
the Philadelphia region to offer the 
SSL system The new console fea- 
tures SSL's Primary Computer in a 
4S channel mainframe, and Kajem 
reports that its control room, is be- 
ing redesigned by New York's 
Acoustilog to better complement 
the SSL. 

According to Kajem's Kurt 
Shore, the studio's rates are "signif- 
icanlly lower" than other SSL- 
equipped studios in New York and 
other cities 



Audio T rac k 



Sound Investment 
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Despite Accommodation to Video Revolution 



FOREIGNER STILL LOYAL TO RECORDS 



BY PAUL GREIN 



Foreign Agents. Foreigner members await reports on the recent release ol 
their Atlantic album "Agent Provocateur " Standing from left are Lou Gramm, 
M«k Jones. Rick Wills and Dennis Elliott 



LOS ANGELES The rules of the 
game in pop music have changed a 
lot in the three and a half years 
since Foreigner released their last 
studio album. The visual component 
has become much more important, 
us the success of MTV and most of 
today's top acts clearly shows. 

Mick Jones. Foreigner's guitarist 
and co-producer, is aware of the 
market changes, and is adapting to 
them The group has released its 
first video (for "I Want To Know 
What Lovt Is" I. and is planning to 
add u few s|H'Ciul effects when its 
next tour starts in early March. 

Hut video revolution or not, Jones 
makes it clear that his heart is still 
in the record business. 

"Records are still records," he 
says. "I think one of the mam aims 
of an album is to allow you to work 
out your own images. 1 think an 



Manager Builds New Roster 



Cohn's Outlook No Longer Doobie-ous 



by jack Mcdonough 

SAN FRANCISCO When the Doo- 
bie Brothers broke up in 1982 after 
selling a reported 33 million records 
worldwide, it was just the front end 
of a one-two punch for manager 
Bruce Cohn, who was going 
through a marital split at the same 
time that the band he had managed 
for 12 years was calling it quits. 

The combination was sufficient to 
knock Cohn out of the music busi- 
ness for the better part of two 
years "My whole life was in up- 
heaval." recalls Cohn. "For a long 
time I wasn't able to make decisions 
because I didn't know how much 
money I had." 

But now with a turnaround that 
he claims puts him in a position in 
some ways preferable to when the 
Doobies were on top of the world, 
Cohn is back, managing Night 



Ranger. Taxxi. Michael Furlong 
and—yes — a resurrected version of 
the Doobies. 

"After the Doobies broke up." 
says Cohn in explaining his multi- 
act roster, "I told myself I'd never 
get in that kind of situation again, 
where I'd be at the mercy of the 
whims and the ups and the downs of 
one act. I decided that in the future 
I would always have at least two 
acts. 

"After the layoff I realized very 
clearly that managing is like riding 
a bicycle You don't forget I know 
where all the buttons are All I need 
are good songs and an artist who 
can perform well and is willing to 
work hard. We can do the rest." 

Tbe success of Night Ranger is 
the most effective proof of Cohn's 
contention. The band's second al- 
bum, "Midnight Madness," has 
spent more than a year on the 



'Underbelly' Hits the Road 

Low Profile for Blue Oyster Cult 



BY THOMAS K ARNOLD 
SAN DIEGO For most of the '70s. 
Blue Oyster Cult, the granddaddies 
of heavy metal, enjoyed broad- 
based success. Boosted by the 
growing popularity of AOR radio, 
the band consistently sold out multi- 
thousand-seat arenas and scored a 
series of gold albums, even though 
they could boast of onlv one bona 
fide top 40 hit. 1976 s "(Don't Fear) 
The Reaper." 

But with the decline of AOR in 
the last few years. Blue Oyster 
Cult's career has slipped according 
ly: The group's most recent Colum- 
bia album barely cracked the top 50. 
L*ad singer Eric Bloom says the 
reason they haven't toured here in 
more than a year is that they're no 
longer able to (ill the large halls the 
way they used to. 

"There's no such thing anymore 
as AOR. especially in the East," 
says Bloom. "Everybody's top 40. If 
you don't have a hit. you don't get 
any airplay, and since we're an al 
bum-rock band, we're not on the ra- 



dio as much as we used to be." 

So what's a poor band to do? In 
Blue Oyster Cult's case, says 
Bloom, the strategy is to take a step 
backward: For the last few months, 
the group has been playing a series 
of small club dates all over the coun- 
try as Soft White Underbelly, the 
name it used pnor to its rise to star- 
dom in the early 70s. 

"With the current state of the 
American tour business, we're do- 
ing just as well not touring the U.S. 
as Blue Oyster Cult," says Bloom, 
whose band is represented by ATI. 
"Touring here is different nowa- 
days—there are megagroups like 
Michael Jackson and Prince who 
soak up all the purchasing power 
and everybody else suffers as a re- 
sult. 

"So we haven't loured as HOC in 
more than a year, and this is our 
way of letting people know we're 
still around I mean, I talk to people 
all the time who think we've broken 
up, hut just because we're not in 
your town every six months like we 
(Continued on pOfft hJi 



charts and has sold upwards of two 
million units. Their third album is 
ready for February release on Cam 
el/MCA, with Japanese and Europe- 
an touring to follow 

Cohn notes that when he linked 
up with Night Ranger, they were a 
month away from finishing their de- 
but album. "Dawn Patrol." 

"It was recorded and mixed." he 
says. "They were signed to Board- 
walk, but they went Chapter XI in 
the middle of the release. So we 
made a deal quickly, with Bruce 
Bird's help, to put them with MCA 
through Came), and we put them 
with Monterey Peninsula Artists 
for booking. We started recording 
Midnight Madness' before we even 
had the deal because I knew we 
couldn't slow the momentum." 

Cohn credits the $10,000 video 
done for the first single, "Don't Tell 
Me You Love Me," with establish- 
ing the band "That song was top 10 
on MTV for three months. Then we 
were able to follow up the AOR suc- 
cess with a hit single, 'Sister Chris- 
tian.' which got us to a whole differ- 
ent audience And that's ironic, be- 
cause 'Sister Christian' was written 
four or five years ago and was avail- 
able for the first album, but we 
thought it was too soft." 

As for his other acts. Cohn has 
switched the Marin-based trio Taxxi 
from Fantasy to MCA, with veteran 
Tom Dowd set to produce the 
group's fourth package Michael 
Furlong has earned AOR and video 
exposure with the title track from 
his debut Atlantic set. "Use It Or 
Lose It." And Doobies founders 
Tom Johnston and Pat Simmons are 
writing material for a spring re- 
lease, with Cohn indicating that the 
other Doobies "will be invited" to 
join on for a summer reunion tour. 

"I know the audience for the Doo- 
bies is still there, says Cohn "Ev- 
erywhere I go, people ask me why 
they broke up. The answer is that 
after 12 albums in 12 years they 
needed a break, and the only way to 
get a break was to break up. 

"But we left a lot of fans out 
there waiting and hoping for more 
Doobies music, and for this upcom- 
ing album we'll be going back to the 
roots." 



uversaturatiun of video can be 
harmful, inasmuch as you're laying 
your concept on the public, and it 
may not necessarily be the one they 
have or want to have. 

"I'd certainly like to use the medi 
um. but not to overdo it. We haven't 
got any grand scheme of a video ca- 
reer in mind. We're just going to 
use it for what it is: a sort of extra 
promotional boost for the album I 
think some artists just live by it, and 
very often they sacrifice some musi- 
cal content for the video content." 

Jones says that at one point the 
group was considering not doing a 
video. "We were one of the only 
holdouts." he says, "and when I saw 
one or two of the other holdouts fi- 
nally appear with videos, it even 
strengthened that resolve. I think it 
can be quite harmful to a mystique 
It's a delicate thing " 

Could Jones be alluding to Bruce 
Springsteen's debut video for 
"Dancing In The Dark"? "I didn't 
mention any names," he laughs. 

Given Jones' misgivings, why did 
Foreigner make a video at all? "I 
thought by not doing it, people 
might think we were just being pre- 
tentious," he says. "1 thought, why 
make a big deal of it? Let's do one 
and see what happens." 

What does he think of the clip? 
"We managed to do one that's quite 
direct and emotional and relayed 
quite warmly the feeling of the 
song " 

And what of Jones' plans to spiff 
up Foreigner's live show* "Actual- 
ly, we're preparing a visual show 
with a few special effects which I 
don't think have been used before in 
the way we're going to use them." 
he says. "I thought the last tour 
was starling to get fairly visual, for 
us anyway But again. I don't like to 
over-effect a show " 

Still, even after eight years and 
six consecutive top 10 albums. For- 
eigner remains a faceless super- 
group — a characterization that 
doesn't U>lher Jones in the least. 



"That's fine by me." he says. "I 
enjoy the anonymity I don't think 
anybody in the group is desperate to 
be recognized in their own right. I 
think we actually have an identity 
which is being built slowly. It's not 
a flashy image that we have, but I 
like to think we're a group that peo- 
ple tend to take seriously." 

While Foreigner was off the mar- 
ket for a long time between "For- 
eigner 4" and the new "Agent Pro- 
vocateur." Jones says the time was 
gfMnUy accounted for. 

"First, we were recovering from 
the recording and world tour for '4,' 
which represented two and a half 
years' solid work. And then there 
were one or two complications We 
had started the new album with an- 
other co-producer, Trevor Horn. 
But after working with him for two 
or three months, we decided it 
wasn't working that well. So we had 
to sort of re-group." 

What does Jones think was miss- 
ing in that collaboration'' "It was 
basically a clash of two people who 
had very strong points of view and 
weren't that willing to bend." 

When that didn't work out. For- 
eigner enlisted Alex Sadkin, who 
was then just finishing the Thomp- 
son Twins' album, "Into The (tap." 
Says Jones: "I'd known of Alex for 
quite a while, and I liked his work 
with the Thompson Twins and also 
Robert Palmer, Grace Jones and 
James Brown." 

Foreigner has used a different co- 
producer on each of its studio al- 
bums: John Sinclair & Gary Lyons, 
Keith Olsen, Roy Thomas Baker, 
Roliert John "Mutt" I-angt* and now 
Sadkin Jones says the group likes 
to get fresh input, but he also offers 
another reason for the constant 
switching: 

"We do take rather a long time 
making our albums. 1 don't know 
whether many producers want to 
work with us again. I think once 
may be enough for some of them." 

(Continued on page 43) 



Come home 
from the studio. 

Come home lo a Manhattan hotel thai >s really like your 
own apartment on Central Park Around the corner Irom 
Lincoln Center and minutes to the things that are impor- 
tant to you m New York City And while we recently have 
lavished millions on our guestrooms and suites, we 
pride ourselves most on our traditions personal ser- 
vice prompt and courteous attention gracious hospi- 
tality, and good value The Mayflower Hotel 61st St & 
Central Park West New York 10023 See your travel 
agent or call toll-free 800-223-4164 or 212 265 0060 

The Mayflower Hotel 

right on New YonVs Central Park 
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CONCERT FOR HUMANITY 

Vanderbitt Univ., NuMUt 
Ticket*: Sio 

IT WAS A BENEFIT thai benefit- 
ed everybody: Every ticket was 
sold; every act played to an enthusi- 
astic audience, and every ticket buy- 
er got a great deal more than his or 
her money's worth. The Jan. 12 
"Concert For Humanity" here 
(with all proceeds going to the Red 
Cross's Ethiopian Drought Fund 
and African Famine Relief Pro- 
gram) drew a standing-room-only 
crowd 10 Vamlerhilt Univ.'s 1,200- 
seat Langford Auditorium, and 
brought together some of the most 



imaginative musicians and singers 
in town. 

So in tune were audience and art- 
ists that the show ran almost six 
hours. Perhaps because the reasons 
for the benefit were so often cited, 
the audience exhibited a sense of 
warmth and commonality rare even 
for a "good-deeds" occasion like 
this This can largely lie credited to 
the show 's originators: Beth Smith 
of the Nashville Music Group and 
John Cowan, bassist for the New 
Grass Revival. They conceived and 
staged the event in less than a 
month. 

Although no act went begging for 
applause, the clear favorites were 
Kicky Skaggs, John Pnnc and ex 



"THE BANKRUPTCY ACT* 

FOR SALE BY TENDER 
Assets of 

PEZZAZ PRODUCTIONS INC., 

British Columbia 

SEALED TENDERS WILL BE RECEIVED BY [HE 
TRUSTEE UNTIL TWELVE O'CLOCK NOON ON MOM > V) 
THE 11TH DAY OF FEBRUARY 1985. FOR A RECORDING 
AND DUPLICATING ST1 IDIO OR ITS ASSETS, DIVIDED 
INTO 43 PARCELS AND WHICH INCLUDE 

• Quality ( MTice Eumiturt- and Equipment 
- 4 M&stcrine. Recorders 

■ I Electrosound 41 mil Duplicating S>Mem 

■ 1 i <jiis\ 2400 Duplicating Nsslem 

• 6 King Loaders 

■ Heinn Islemann labelling. Sorting and Packaging Machines 

■ I arge quantities of < assellt' Shells, lanes, etc. 

• "Greetings from the Stars" Cassette Tapes lappniximali-h 2SBUDQQ9 
and Promotional Maleria] 

■ Other Recording. Duplicating. Reproduction and Miscellaneous 
Equipment 

• Trustee's Interest in die Lease ol Vancuuw-r l^rcmisrs 

Bids must be accompanied by Ihc deposit of| certified cheque 
payable to the Trustee in an amount equal to at least fifteen 
percent(l5%) of the amount bid and must be contained in j 
scaled envelope clearly marked "PEZZA/ TENDER." The 
deposit will be returned to the bidder if me tender is not accepted 
Any deposit will be forfeited as liquidated damages by the bidder 
to the Trustee if the bid is withdrawn .it any time before receipt of 
the offeror of a notice from the Trustee advising the name of 
the successful candidate, if any, and the amount and terms of the 
successful bid 

Ml offers musl include a statement that the offeror has received 
and complied w ith Ihc Conditions of Tender 
The bulk of the assets located at 550 Cambie Street. Vancouver. 
B.C . Canada, may be viewed on the Jlsl day of January. 1985, 
between the hours ol III 110 A M and 2 00 PM Howtver. 
"Greetings from (he Stars" cassette tapes and display racks are also 
located in California. Toronto, and Winnipeg and may be viewed 
by appointment 

Offerors may attend at (he opening of tenders at 12O0 noon on 

Monday, the 1 1th day of February. 1985. a( the offices ot the 

Trustee. Dunwoody Limited. Vancouver 

DETAILS OF 42 ASSFT PARCE LS FOR SALE AND 

EURT1 II K INI ( IRMATION AND CONDITIONS OF 

II N|)| K M Vl HI dill MM 111 HUM Mil I S SMITH. \l 

THE I NDI RNOTED ADDRESS 

Sealed tenders musl he forewarded In Ihc Trustee's nllitc 

DATED al Vancouver. B C this 4th day January. 1985 

DUNWOOOY LIMITED 
Trustee 
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Amazing Rhythm Ace Russell 
Smith Each performed with a mini- 
mum of fuss anil backing. Skaggs 
did most of Ins seven song set ac- 
eompwiiad only by his own guitar- 
playing I although he did enlist (he 
Revival (o spirit him through the 
rambunctious "Uncle Pen"|. Print-, 
bracketed by a lead guitarist and a 
bass player, stilled the crowd al- 
most solely through the |Miwer of 
his lyrics. Smith enlivened some of 
the most solid singing of the concert 
with snippets of self-effacing hu- 
mor 

But for sheer artistry, no one 
touched the New Grass Revival. 
The stellar quartet brightly thread- 
ed its way through the evening — 
singly, in pairs and in total — always 
attentive in its support of the other 
artists, always masterful in its han- 
dling of the hluegrass, jazz and 
country idioms 

Lead guitarist Pat Flynn was the 
workhorse of the event, backing 
performers time and again, and do- 
ing it mi brilliantly that he racked up 
more spontaneous applause than 
any other picker. Mandolinist/ fid- 
dler Sam Bush, banjoist Bela Fleck 
and Cowan were just as outstand- 
ing in their playing, but had less 
stage time than Flynn to demon- 
strate it. 

Those who stayed until the end of 
the concert — about two-thirds of 
the house — were treated to a lively 
and enormously varied set by the 
Nitty Gritty Dirt Band that ranged 
from such standards as "Mr Bojan- 
gles" and "An American Dream" to 
the more current "l^ing Hard Road 
(Sharecropper's Dream,)" and 
"High Horse." Even with more than 
five hours of music stretching be- 
hind it, the audience demanded an 
encore from the group. 

In addition to the acts performing 
separate sets, there were fine sup- 
port appearances by Dave Loggins. 
percussionist Ambrose Campbell, 
violinist Mark O'Conner and Jason 
Ringenberg (of the Nashville 
Scorchers). 

KIIU IKII MIIKKIS 



SHALAMAR 
DAZZ BAND 

Holiday Star Theatre 
Mrrnltrille. Ind 



Boasting a two-thirds new 

lineup, and pushing a new Solar al- 
bum, Shalamar performed a lively 

"rehearsal" concert here Jan 6 be- 
fore jaunting off on a European 
tour ( A Stateside circuit is due to 
start in March. I Shalamar kingpin 
Howard Hewett was in typically 
golden-throated form, and between 
him and new memlien. Micki Free 
and Delisa Davis, the delighted 
screams of audience members sel- 

I. hi ,i.i|ipi.| 

Backed by a five piece band, Sha- 
lamar skillfully mixed new material 
from Iheir latest album, "Heart 
break," with older favorites such as 
"The Second Time Around." Re- 
laxed and loose throughout the 
show (a bit too much so during the 
set's middle portion, which dragged 
noticeably I, Shalamar seems to 
have gotten over the loss of long 
time members Jefferv Daniels and 
,lo<ly Walley. 

Micki Free's iNirrlerline metal gui- 
tar leads and flashy good looks 
( reminiscent of you know who from 




Ethiopian Aid. RCA artist Vinco Gill takes to the stage lo icxn members ol New 
Grass Revival during the recent Red Cross Ethiopian Drought FunoVAmcan 
Famine Reliel benefit concert in Nashville The live-hour show raised more than 

Si 2.000 (Review, this page ) 



Minneapolis) added an aggressive 
element to the group's increasingly 
mcked-up r&b. Davies' keyboards 
and sorigwriting solidified the front 
line's image as a musically self-con 
tamed unit by the time the group 
kicked into its closing one-two 
punch combination of the crossover 
hits "Dead Giveaway" and "Dancin' 
In The Sheets," it was evident that 
this incarnation of Shalamar is a 
MB force to lie reckoned with. 

Image being as vital as it is to 
Shalamar. a costume change or two 
for the trio didn't seem out of line. 
Hewett's and Free's constant nuz- 
zling and hand-holding of the fe- 
male fans streaming up to the 
stage's edge got to be a bit much af- 
ter a while, but in a way was kind of 
sweet — many performers don't ac- 
knowledge their fans at all. 

The Dazz Band kicked off the eve- 
ning with a strong set of their sig- 
nature r&b/funk. marked by elastic 
bass lines. Presenting a street ver- 
sion of the traditional r&b show 
(matching suits were distinctly au 
courant, and choreography showed 
great dancing influence), the Dazz 
Band's tightness and verve left one 
hoping they'd be coming back next 
as headliners. 

■onu Mri mm k 

STRYPER 
AUTOGRAPH 

Cine Auditorium. Santa Monica 
Tickets; S9.50 adeanec. S10.S0 door 

The CONCEPT OF a born again 
Christian heavy metal band is so al- 
luring, it's tempting to ignore 
Stryper's music altogether and con- 
centrate on the angle. After listen- 
ing to them play for an hour and a 
half on Dec 28. that still seems like 
a good idea. 

Enigma Records' Orange County 
find isn't a terrible band. But it is a 
very ordinary hard nick band, most 
of whose numbers sound like out- 
takes from the last Iron Maiden al- 
bum. However, the songs also in- 
clude lyrics about the love of Jesus 
and following in the footsteps of the 
Lord — and the crowd cheers as 
loudly for blessings as it does for 



guitar solos. 

Since millions of Americans have 
become "born again" since the early 
'70s, and since conventional heavy 
metal is taboo for their teenaged 
children, Stryper falls into a ready 
made consumer niche. This is not to 
say that Stryper's Christianity is a 
gimmick; the bandmates are un- 
doubtedly sincere in their beliefs. 
Their stage show is as manipulative 
as a Jimmy Swaggart fundraiser— 
but no one doubts Swaggart's sin- 
cerity, either. Still, it doesn't make 
either of them better entertainers. 

What can you say about a stage 
set that turns a strobe light cross 
into the "T" of Stryper, and uses 
tv?b fluorescent circles with the lo- 
gos "Devil" and "666" banded by a 
universal "no entry" red slash? 
Some very complex concepts are be- 
ing reduced to laughable simplicity 
here. 

Lead singer Michael Sweet inter- 
rupts the music for brief sermons, 
and guitarist Oz Fox throws Bibles 
and copies of the group's holiday 
single, "Jesus Christ Is The Reason 
For The Season," into the crowd. All 
of this is anchored by Bob Sweet's 
drumming, easily the most interest- 
ing aspect of the show. Unfortu- 
nately, his innovative style often 
works at odds with the plodding 
conventionality of his cohorts. 

Still, the almost full house was ec- 
static, and the number of yellow- 
and black outfits I Stryper's album 
is titled "The Yellow And Black At- 
tack") indicates a devoted follow- 
ing. 

Opening the show was RCA's 
Autograph, a five-man hard rock 
band whose guitarist and keyboard 
player both think they're Eddie Van 
HaLn. Their sound falls between 
Ra* ,the single "Turn Up The Ra- 
dio" is a Ratt ringer) and the dual 
guitar attack of Night Ranger. 

But despite the familiarity of the 
material. Autograph boasts a solid 
keyboard player in Steven Isham. 
and a strong double-kick drummer 
in Kenni Richards. The half-hour set 
hinted that Autograph could find a 
following if it can find an identity. 

rrin.iK ANN VARE 
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NOLAN THOMS 

It's only appropriate that 1!W4 
would close on a note of sibling 
sensibility from big brother to 
little brother. Such is the case 
of Nolan Thomas' "Yo Little 
Brother," which moves up on 
this week's pop and black sin- 
gles charts to 73 and 3K respec- 
tively. 

Broken as a 112-inch by New 
York based independent Emer- 
gency Records, the melodic rap 
tune is the creation of songwrit- 
ers Ann Godwin and Curtis Jo- 
seph and producers Mark Lig- 
gett and Chris Barbosa, the 
same team behind Emergency's 
big hits with Shannon last year. 
Thomas' career also gets a boost 
from Mirage/Atlantic, which 
will promote and distribute all 
his Thomas seven-inch singles 
and albums 

"I didn't know what to ex- 
pect." says the 18-year-old 
Thomas of his first vocal perfor- 
mance at New York's Funhouse. 
He says the autograph hounds 
came as a surprise, but Thomas' 
background should prepare him 
for the mass recognition his tune 
warrants. Aside from his vocal 
ability. Thomas is a gymnast, 
dancer and actor, talents that all 
shine in the clever "Yo. Little 
Brother" video clip 

A New Jersey resident. Thom- 
as commutes to Manhattan's 
School of Visual Arts, where 
he's pursuing a degree in Media 
Arts. 

Thomas 15 managed by Tee- 
man/Steppin/Lyons, (ill) 24J- 
7836. 



BLUE OYSTER CULT 

(Continued from page il) 

used to be doesn't mean we're no 
longer active. 

"We've been touring Europe once or 
twice a year." Bloom continues, 
"and we've also made trips to the 
Far East and New Zealand, all 
places where we're still very big. 
And the kind of U.S. tour we're on 
now is quite a bit of fun— no special 
effects, no lasers, no strobe lights, 
no bombs. You just go out and play." 

Indeed. Bloom adds, while the 
group may be acting out of necessi- 
ty, they've always enjoyed playing a 
scattered date or two in a small, out- 
of-the-way club under the Soft 
White Underbelly name And 
they're finding that a whole tour 
like that— 12 dates on the West 
Coast, eight on the East— provides 
them with a breather of sort*. 

"We don't generally get the 
chance to play a lot of our older ma- 
terial, because every time we've 
toured in the past as BOC. we've 
been out promoting a new album." 
Bloom says. "Right now, we're just 
finishing up our 13th album for Co- 
lumbia, so we're able to try out new 
songs on the crowd as well as dig up 
a lot of old songs from our past. 

"Besides, I think our hardcore 
fans like the chance to be able to see 
us play in a club instead of in an are- 
na or a stadium. That's why we use 
the Soft White Underbelly 



MICK JONES OF FOREIGNER 

(Continued f rum page}!) 

Jones says the group was in the 
studio Tor nine months working on 
the new allium, almut the same 
amount of time they soent on the 
last stuiiio set "We recorded quite a 
lot of extra material," he notes. 
"There are tracks in store for the 
future." 

Did he ever consider nuking 
"Agent Provocateur" a double al- 
bum* "We thought about it at one 
(mint," he says, "but it's a difficult 
decision to make. I haven't seen 
many double albums lately. It's 
hard enough getting one full album 
sounding good." 

Foreigner has been signed since 
its inception in 1977 to Atlantic for 
recording. Bud Prager for manage- 
ment and Dan Werner and Fred Bo- 
lander of Monterey Peninsula Art- 
ists for booking. 

The group hasn't been out on tour 
since it did a series of outdoor festi- 
vals in mid-1982, but is planning to 
go back out in March, when it be- 
gins a tour that will .stretch toward 
the end of the year That trek will 
encompass both the U S. and Eu- 
rope, where "1 Want To Know What 
I/ive Is" is also a smash hit 

Jones says the Tact that the ballad 
' Waiting For A Girl Like You" was 
the group's biggest hit until now 
wasn't a factor in the choice of an- 
other ballad, "I Want To Know 
What Love Is." as the first single 
from the new album. 

"In fact, that was the one thing I 
was sort of dubious about," he 
says— "the fact that people might 
think we'd gone soft or something. I 
certainly want to retain the ruck im- 
age We just put this out because 
the song was so strong, and be- 
cause it was coming out at Christ- 
mas, and it had the right kind of 
mood." 

The song moves up to No. 1 this 
week in Britain, becoming the 
group's first chart-topping hit 
there. "Our first album came out si- 
multaneously with the arrival of 
punk in England," Jones remem- 
bers, "so we were branded an 
American corporate rock outfit. We 
had to overcome that stigma over a 
period of a few years, and I guess 
now we've finally done it." 

Jones, who is joined in the group 
by lead singer Lou Gramm, bassist 
Rick Wills and drummer Dennis El- 
liot, bristles at the "corporate rock" 
tag. "I know how this band was con- 
ceived," he says, "and it certainly 
wasn't in a corporate boardroom. 
That was a term of the limes that's 
become a little passe." 
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TRAX 

by Brian Chin 



I WO INTERESTING SINGLES 
which can only he ileHcribed as be- 
inp irreater than tho sum of their 
very disparate parts SL'nd Street's 
"Can't Afford" (Profile/Black Suit 
12-inch ) is another of that group's 
interesting pop/ hi- NRG /hip- hop 
fusions — how's that for covering 
all bases? Their best since 1982. 
with a "Blue Monday" style up- 
I 




tern[Ki. motorized bottom. A nine- 
minute mix is all break, with a 
strange rap about a street confron- 
tation . . . More in a pop vein. Kim 
Wilde's "Go For It" (MCA 12 inch) 
is another cross of pop-rock and 
disco, in the style of recent Sheena 
Easton. who's moved to more seri- 
ous stuff A lop -III breaker, too. 
|>erha|is. since it's clear that radio 



will never warm up to hip-hop re- 
cords by rap artists. Both seven- 
and nine-minute mixes s|>ort good 
structuring and changes, based 
around a time honored sequencer 
progress ion. 

HoRE SINGLES Kim ( arnes' 
" Invitation To Hance" I EMI Amer- 
ica 12-inch) is another grooving in 
neutral Nile It, production, 
acceptable enough for pop radio, 
though not quite as vividly celebra- 
tory, perhaps, as other dance- 
themed records have been 
. . . Chaka Khan's remixed " This Is 
My Night" (Warner Bros. 12-inch) 
expands the album cut with some 
freaky special effects and un- 
rushed breaks, with Baker-ish. bell- 
like tones. We still hope there's a 
long mix somewhere of the equally 



fine "Love Is Alive." off the now 
platinum album. 

Barbara Fowler's "Knockin' At 
My Door" (Profile 12-inch) crosses 
mainstream soul and high-tempo 
disco in a way that hasn't really 
been possible in couple of years lie- 
cause of the uncommercial aura 
that surrounded Eurodisco until re- 
cently Shep Peltibone mixed 
. Stephanie Wells' "I Wanna 
Love You" (Man 12 inch through 
National Distribution Network. 
71H-729 5800) is in the clasxic Euro/ 
Canadian disco mode, with a sur- 
prisingly smooth sound for a very 
sparse electronic arrangement. 
Doug Riddick mixed the Hip. 

International notes: "Po- 
lice Officer" by Smiley Culture 

(Fashion/U K.), a year-end pop 



crossover in Britain is the fastest, 
funniest wordplay since who 
knows when, the story of how the 
celebrity protagonist gets away 
from a sticky situation with his bra- 
vado, done to a strange, uptempo 
dub-new wave rhythm. "Shan A 
Shan," an updated rock-steady 
rhythm, is another lightning 
tongued boast-and-bio, a sort of vo- 
cal equivalent of a tap dance. 

ASSORTED CUTS: Eric Car- 
men's "I Wanna Hear It From 
Your Lips" (Geffen 12-inch) 
stands the same chance that John 
Waite's "Missing You" did. should 
pop radio drag this mid-tempo num- 
ber onto the dance floor. John Ben- 
in <■ mixed, using extensive percus- 
sion overdubs . . . Jasmin's "Stop 
(Continued on opposite page) 
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DANCE TRAX 

(Continued f rum opposite page) 

(Before You Break My Heart)" is 
in the popular "Shannon" vein, with 
a rhythm track that really moves 
and a smooth, purry vocal . . . Twin 
Image's "My Baby LoVN M< rYotn 
the "Mirrors" album H'apitol) is a 
good melodic soul hip hop. with a 
pleasing musical quality. 

NoTES: Observers and business- 
people on the dance music scene 
have been buzzing a bit lately over a 
succession of comings and goings 
over the past couple of months. For 
example. Capitol and Elektra closed 
their autonomous dance music de- 
partments, although pool service 
and club promotion were reassigned 
to other departments rather than 
being discontinued altogether, as 
sometimes was the case in years 
past 

Whether this is any indication 
that the recent heavy involvement 
of majors, as a group, in 12-inch sin- 
gles and club music generally has 
peaked, is impossible to tell. We do 
know, however, that the last real ar- 
rival of new. trend-setting music on 
the scene took place in 19H1 and 



1982. when major label interest was 
in one of its cyclical periods of hav 
ing bottomed out Those yeurs ush- 
ered in the urban contemporary 
"street" music, the transition of rap 
from a funk-band sound to the n tort- 
electronic hip-hop style, and thr nt> 
surgence of European (especially 
British) influence on dance music 
here. 

There has always been sentiment 
that clubs have the greatest oppor- 
tunitu's to be trend -setters when it 
looks as if they have the least- 
most recently, that charge has been 
made with reference to the explo 
sion of top 40 material on the dance 
floor in remixed form But the glut 
of music itself presents a certain le- 
verage — that of choice — that DJs 
can use in rebuilding what's become 
rather diffuse input into the nation 
al pop charts. 



NEW RELEASES 

(Continued from page JS) 

VARIOUS ARTISTS 
War Of Tht World* 
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I All I 1PK I 3 dance music professionals 

read Dance Music Report 



Top disc jockeys know the Importence ol keeping up on the 
latest Imports That's why leading disc Jockeys from coast to 
coast read DANCE MUSIC REPORT. 

They trust OMR's concise. In-depth coverage ol the newest 
overseas dance records to keep them well Informed and out in 
Ironl. Read the IMPORTS column in DANCE MUSIC REPORT 
and see why serious disc jockeys don't spin without it. 
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□ International $60. 

Please include your name, address, zip code 
and occupation on a saparale sheet of paper 
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"Dance!" you command, and tney do 
why? Because you've mastered 
the perfect blend of light and sound 
to make the mood, back the beat, 
and capture the clientele. 

How? By relying on the Indus- 
try's totally comprehensive 
sourcebook of high-tech devices 
for DJ's and nightclubs the 
DisCody Catalog 
with Dlscodv's unmatched 
selection and expertise, 
you'll be equipped 
to take charge— 
and soy In charge— 
of every audience 
you encounter. 
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OSCILITES. LIGHT SPINNERS. 
MIRROR BALLS. STROBES. 
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Original Motion Picture Soundtrack 
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To get your company's new releases Irtfed. 
either send release sheets or else type the 
mlormetion m the above format on your 
letterhead Please include suggested list 
pnee whenever possible Send to Linda 
Moteski. B.Mboard. 1515 Broadway New 
York. NY 10036 
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To gel your company's new video releases 
listed, send the following information — Ti- 
tle Perlormers. Dtstnbutor / Manutacturer I 
Format(s) Catalog Number(s) for each lor 
mat. and the Suggested List Price (if none, 
indicate No List" or "Rental")— to Linda 
Moteski. Billboard 1515 Broadway. New 
York, N Y 10036 
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To order an ad . . . check the type of ad you want . . . 
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inserijon Minimum ad order. S44 00 

□ Display classified (all ads with borders) $72 00 per column per 
inch, per insertion, 4 insertions $67 00 per. 12 insertions $62 00 
per. 26 insertions $59 00 per. 52 insertions $4800 per Pnce 
discounts are based on insertions in consecutive issues 
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handling Only regular mail forwarded-tapes not acceptable 

Check the heading you want . . . 

□ Help Wanted □ Position Wanted [7] Fo ' Sale □ Wanted to Buy 

□ Used Equipment tor Sale □ Golden Oldies □ Comedy Material 

□ Distributing Services □ Video Hardware Computer Sollware 

□ Business Opportunity □ Schools and Instruction □ Video Sottware 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified. 1515 Broadway, N.Y., N Y 10036. 

Your Name 

Company 

Address . 

City 



. Stale 



Tetephone 

Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

□ American E«press □ Diners Club Q Visa Q Master Charge 

Bank # Credit card # 



Expiration date 
Your signature 



Need to get your ad in fast? Call left Serrette. . 
In NY State phone 212/764-7388... Outside N.Y. 
State phone toll free 800/223-7524 



BLANK AUDIO A VI0€O CASSETTES 
COMPUTER FLOPPY DISCS 

HTM AHNrvERSAFIV 
CHEAPEST PRICES *t TOWN 
• AudO CASMTW9 * VitICO CMMMPI 

On" i Cwut -Can T K»r *f 

Andoi AuOiO ProdudS. Ire 
«I2 14tft Aw« Broohyi NV 11216 

Car Ton fim — i boo) 221 asn 

NV Res 12121 435 7322 



WHY PAY MORE ? 
cassette *nrn o'antts. jm rape 

1-45 cats 65 Ink 89 

4640 C4SS T4 Oik 97 

61 60 cats 6Ti SHfc t 06 

61 90 cats W Rlib 1 15 

caium 4 hm omiciiDtt cairoe 

DvruCaWi -i» •* aw 4 OKI IDC IM 

TRACKM ASTER'wc 

Ijto South Di*ie Hwj Wesr 
Pompano Beach Fla 33C 60 
Tel. 13051 943-133* 



CASSETTE TAPE 
SECURITY DEVICES 

□(signed to* Hum ounns 



ul i iy Aai I 6 Di 



5 SELECTIVE MODELS 



(OH SAMPLES »M0 PWCES- 
C4 D SPECIAL PRODUCTS 

502/B8S-8088 



MISCELLANEOUS 



BUSINESS 
OPPORTUNITIES 



MAN OF MANY 

VOICES NEEDED 



MH L* COO pn i*ahV 4VK1 y* band J*—. Ucar* ft 



5900 Dwrey Street Hot^woodFL 3X21 
Send Ann M> T 



IMII I'l.Mif M 

t.mpt.i i kmi 

00 HELP 
I awl if rvtl.M iriMrl nawpant «4fr4 ■ 
»•"■! UbH m aaarfcriitis; fjrrxdp ti 



.Ml r.r.l .1 . 



DISTRIBUTING SERVICES 



POSITION WANTED 



RH.x>Hli|N». KV'.INEKfl WITH ten .» - . 
p6>nrfx-f in major recording; atudin* with nam 
ertiata ..i . , - - , r ,- in N V am* after Ibrr 
year abaenre from inditutn laravt- rrif^ritiitr ■ 
I718.M9-0619 



fl£a.L ESTATE 



NASSAU BAHAMA PARA DISK l.l.rH .pr. 
Larular hituar (or rnlfftainin.1. bo*ir>ra» and 
rMtdant lb I K r . 
I I2S.000 will mil for S2.500 Call <2\2> HS7 

MM 



I KKMTeU 

All LAMU 4 l«MI,f OllttMS I Up Mill 
tRiNlHltHI' . Ht/ HOCK 1(1 

imii i *i»un. »i i l»*h m i U*t(K»lON 
-t ii mii t • ti MWUVi I i vm atim NV 
OAROtXPORTS. I TO 
I4M LONM I SI AMI AVI 
■kfMlal VS N i IUW 
■ Mill . I \POIMttO NI Vtf I OP. I 



REPRESENTATIVES 
WANTED 





TOLL 




FREE 




CLASSI- 


1 


FIED 




ADS 




HOT 




LINE! 


CO 


CALL 


CM 


NOW 


CJJ 


TO 




PLACE 




YOUR 




AD! 


CO 




(212 764 7388 




in N Y Slate) 



HAPPY 16. h BIRTHDAY. 

January 22nd 
STEVE PERRY 

With hn «■ from 
Fmy X Ju i/i 



UTS CRT SERIfH S' Par a .utu-rnpt.on to 
Let a Get Serum-, with Dan Marter the Chna- 
lian humor nrmkttrr aend 13 00 to 001 LGS. 
PO Rui 230. Oaklawn IL, G04.S-J Make check* 
payable to Dan MartVr U.S u> puhlnhrd 
Huartarl)- 



SOrVGaVR/TtSflS 



• T*m*ml «»i h i iv« sriw v. f aw M' 

* Caf (V a««M lor Fdf t unah racitf * 

ri^UkiXNUVST^sQS 



SONGWRITERS 

Wa tinng KM «ono> la '■ *• sra« p ananja* /y<> 
top satsxv t>*y*n T -E DOOOC BAOS. 
BO/SCA&ds TNI JAC»SONS GEO«G6 
BENSON ate C«ii — <o« traa urnpla tap* 

YV30i\UGm WjWDS 



' Whu to do m\X%t you write the 

song' For helpful information send 
$ I 00 and SASE to: 

Songwriter's Helper 
PO Bon 57 
* i IL 60*41 



tOMMFRi IAI. ROTK SONt.WRlTErVS S»nd 
M vint;» rnawlu> SASK -for rvtum'inkii 
<'ha»* Enlrrprawa eft Ron O LAoach Produr 
MHlwurna. FL 329UI 



SONGWRITINC 



SAI.O RKP ML'SH" tKfcoa dtimmi track 

■■I It.,, r- . I ' " ■ ■ . ' i ■ i ■ .'I 1 **J , lh'l%IS 



MUSIC MATES 
INTRO CLUB 

Meet pre qualified men/vsomen 
songwntere to share your per 
sonal and professional needs 
Free confidential details 

MUSIC MATES/BEt. 
2554 Lincoln Blvd.. 

Suite *398. 
Marina del Rey. CA. 
90292 



HIM KIHt lOR 
WHOLESALE ONLV 

Wr an I'V r«-*«rd» Mjnk judiu. 
t.ljiik Vkrlrty itdcn kaitics. muvics. K- 
CCfAoric*. lurdnjic. CD*«. jltiiunv 
Uprs 

Sirjltfird Pin.. Inc. 
Hb Urnlun Ave. 
dlllH Cm PArt NY 11040 
I7ISI MS*920. 151(1 S77-I4J0 
IMMI III WW, I <•!<■> 6H5220I 



EXPORT TO ALL 
COUNTRIES 12" & LP'S 

We specialize m all disco'danca re- 
leases from U S and Canada We na»e 
the best slock and service Try us 

EXPORT-O-DISC 

855 E. CONKLIN ST. 
FARMINGDALE, NY 11735 

CALL (51b) 694-4515 
TELEX. 4751 158 IMPTDISC 



Budget Cassettes 

Rock Pop Country R ft B 

Classical - )•.•.■ - Cn«id'*n 
Cati o' write tor ■ .,•„< _ , 

Golden Circle Inc. 

45 JeHerion Street Stamford CT 0690? 
203 32* 2436 



ROCK & SOUL 
SPECIAL PRICES!! 

Lowest prices ever' 

Top 12 inch S2.99 
Top LP's S4.99 

BLANK TAPES. AUDIO & VIDEO 

AT VERY LOW PRICES' 
ALSO ALL AUDIO EQUIPMENT 
ON SALE'! 

470 7th Ave. 
(Bet. 35th & 36th Sti.) 

New York City 
Telex 42 6898 EDUNE 
Minimum Moil Order $250.00 



; MAGNEFAX MONO DUPLICATORS 
WITH W MASTtR AND ? SLAVES. 2 
KING 790 LOADERS WITH REPLACED 
MASTER AND RELAPPED RECORD- 
ING HEADS EQU IPMENT 1*4 YEARS 
OLD AND IN GOOD SHAPE 

CALL 

1918)627-5772 



UtH ANOELER REtTiRDINC. Studio currr-Dtly 
operating - rontpHilivr 24 track - all n m 1 sa u ry 
r^jipiraent Sanotu mnuinaa only. '213> 472- 
41 4J tlSlHitl 

THE hUlIK- tlNTnLDTaiaa Nr-» !..■., 
Mattfnal. 64 rar* pholoa. Iimit«d pnnhfui 
1109S Horuon Book* Bo* LMM PramontCA 
WJS 

REtttRt) STORE ON r-.»irrn Lone 

bland. NY All in.rrton' Tutum. I*aa»* inclod 
ad Great potential growth 616' 2M-S7S3 nr 
i AakforUura 



FOR LEASE 



L.A. TEMPORARY APTS. 
Mid WiUhire. but, ht rnc. LARGE 
APTS Furnnhcd n -wi- ■ Plui I Bd 
Full Srr«Kr Kiuhrn. Unrrit, Maid. TV. 
Ualiticf Paid. Ljundn/ Facility. Central 
Htrat &. Air. Po*il. Doorman. Sub T 
Pjrkina;. (larncra Plu» Phone Entrv Sf»- 
trm |>0''Day Up AUo rm w 'out 
kitchen $40 Day Up 

WII.SFIIRF HJw/BM AP1> 
.4«i W. ■'th. 
Lot Ancclci CA 

(21 \t VH-. - 



SUBLEASE AVAILABLE «Mh Sti*H dir«ctl> 
ofTISthAw I'r I- , .«.„...[( , ,,. 1, en 

trrtainraicnt accountiiui and legal tenant* 
Rent conaidarablf beln» arva rale Willin* to 
Kiv* abort at lun« la-rtr. teaM Sevaral apace op- 
tinna I auitar nl appro* ItODaqfl dictdrd inUt 
arparatr orTirra. 2 individual orTinm Cam pro- 
vide uar of recentiunNt vopy tnachine. etc C*4fell 

(2121 "Ml Hat) 1 1 



LPa. S THACKS A NO CASSETTES 
AS LOW AS 22C 

Witt lor our I'ea Qsar" <. *'* -kj fleia«i»ri and 

dritnbunri or*y 

HECORD-WIOE DISTRIBUTORS. INC. 
17SS Chaa« Or. 
Fcnlon (St Louli) MO 63036 
(314) 343-7100 



Whale Other Pn>pt> afr tanaing their 


peicaa. mr 


atrr tlaahing our* *A*fOt Label IPs 


ai low ai 


iOf \ qui chowx of lit raoat nittu 


■ r luu nap 


availabk 




For free catalog call 115 71V 


Ml 


irt ante 




\cvrpto VaitfT 




Bai 391 BC 




JlenuttVn* P4 





LA-WHIT MLeCTlOH 

OP CWMfOi I LPS 



20 IX. Way V 00 »e» 7? oq 

tP CXMOQ 0> K M 90* OB*aUQ *GO*<* 

DrSntt 



tOt >'.-^ : K.I 

tuiunge CA t*0*3 



CD BCYERS 

Compact DikLisIs Most complete 
jimI up-lo-dati- lutinR aviibblt* Pub- 
lished monthls Send for FREE issue 
Disc List 
P O. Box 444 
BirrninKhMm, MI 4-S012 



WHOLESALE ONLY 
WE SPECIALIZE IN 12" PRODUCT 

Alatto oumoi LP*. Cau A* 4£a 
LoweaR PrtoOT' S&m« da.y UPS 
OLO MDSE CORP 

43 OQ S4Vtk Art). UC PIT 1 1 lOl 

|718> 706-OC16 



Utchaai jachaon THRILLER 

1 -arun | 9 50 m 

slaa>o<«M 5 9»M 

ifstT Sti 50 M 

• ■ S • 50«a 

Add S 1 par 0n3e> tor sruppevi 

CATALOG I 100 
WHOLESALE INOUIHIC5 WELCOME 

O-at-ty PrornoRom 
€H)t T *rrj Aire SW 4*90068 
Sao Mateo CAW01 



SAM ASH STORES 
MAIL ORDER SER\ ICF 

Deal with thr prv/nno*iaix \ Y C 'j tarj- 
etf iniciinr, uad aSes/ pnert on Ttuucal 
inrfamMH totiffd and rertWiitr (fAV 
1-800-645-3318 
N V Suie 1-80O-O32-2322 



ENTIRE REt'ORD LIBRARY Perfect foe buai- 
Mtt collectae or ntttomtaltoo 1955 U> peeaent 
Good to e ice I lent condition - aUkujed aod La- 
beled iMSiJS6-3117 



PORSiTIE 91 IS 10. Only MK Mint body, 
rurta well Must fell aoon Bargain at W OOD 
Waah DC i202- J«7 4MB or Patnch .Trjgi M4V 
SIsROdaja 



ITALIAN. SPANISH BRAZILIAN Import*. 
LP'a and caaaettea Unjpnal and ri<n»eat ■rletljon 
Aak for IW raUlos Revival Enterpeiaea 306- 

X2S9TT2 2X20 N W 2Lat 5t . Muuni FL 13142 



DANCE FLOOR 



THE MUSIC SERVICES * 

* MOOULAH LIGHTEO DANCE FLCOH » 

41 Controliiiis. G»to i.sss Hai" isf sr^j, nwror a> 
bans strooaa. rouiors anu log macfwwa ^ 
Call or - - ii * * 

* MUSIC SERVICE • 
« 327 S Miliar HrJ . Akron. OH 44313 > 
„ I2I6IKSMS75 ^ 

* *•*«*•*•****<>* 



RECORDING STUDIO 



M.V.C. . PSatVATI 

mconoHM trvoao FO ti liau 

With beaiititul living loll in Cholsea. 
2600 sq ft , wtttioul nquipmant Porteci 
live mor* personal sludio set up lor 
producer or artisl « 2S0/per month 
Call (212) 691-O0S4 
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HELP WANTED 



N.T.C. Talent Agenc- tMkrng quail 
fied. experienced agent Musi be 
willing to work with now talent as 
wtll is established acts. Sand cam 
plata rasana and salary require 
wants to 



Bob #73aS 
Billboard May. .m. 
1 5 1 S Br oad- a, 
New fork. NY 10030 



PR DIRECTOR POBUCBf Mumc . i . - .. 
Iradr wan. knotalrdfr nl bu*.tn«*. UvhnoUv 
• libra 1 1 rr»urr>» mt ilirii! Mmplo. *-*lar\ mjuirv- 
mmt> Bui 7SSO, Billhoanl Ma^uinr IMS 
in Saw York. NY 10038 



OiSH MANItMINf. IM.IM1H 

Mt ' Mi i MM. VUHk IKI A HISH MAStlHINi. 
Ml l>li< sf I NS II If HAS II MINI i I V.IMI I II 

WITH UIM. III! MIL 111 INIHVIIH'AJ 

I I M l i I \ SI USTArVTI*.! ISt Ml *,M IN 
SAIAKV All Ml Mill MS I >l (KIN ST All KNOW 
AtHM.IT hi- AD 

m I'l v in ■ ■ ■-. miii> 

1h *rsn 



lipfrtanLad .»< talent wajfiasd in pad 

lime u|H*nin|t Af IRA st.itmn hihuI 
Imwiiis vn<) h-or .»nrt festtmr tn 

apt 

WXVV Ita-ho 
flittl Park. HriRhlt A*c 
ii.h Ml) moa 
I Of 



GOVERNMENT JOBS %\&fi&» MtfiM yr.»r 
Now Hinnf - Your Am l> it true' 1 Kind cut 
now Call MU5*«7 Still E>l R lJtM 

OOXTRNMENT JOBS |IS.0lin liWOOn/yr 
pow*b)r All occupation* How U> Find Call 
(rt06ifr.7rtM.lKil WW 



SALES 
Rl I'KI SIM A I I VI- 

lli|{lt iprnl audm tMtt ft4 duplication 
i I mi with ronrplrl lit hi nn r (mm i nit 
i i. 1 , ..■ . i| i'. Ii>.. hit i ■ ■ - t ojwh 
iiiK fur mI<« rrptrwdtafivr in Nrw Yuri. 
L'uv tcmton. Excellent ciintpcittaliiHi 
plan (salary ftlut t ammittumt. hmr 
fit*, and (ttiMth ( i " , ■ fix rilhrr ri 
pcrttntxti pt.ttftt.tn.il faith ttr uittmut 
foUou-ing) M qtialifM-J Iraincr. Send p> 
wmr and r-f.rnr>cri*al mn rri|uircmrnti in 
curihdrncr to; 

Box #7591 
Billboard Mafia/im- 
1515 Broadway 
New York, NY 100.16 



RBlXIRDINl'. OONTRAlTS AVAILABLE in 
Uat U K. amd a Inw Phil. Stoivpraurt. UnoVr 
- .. Road. >.■•■' ;i ■ Sumy, t ng . I 



ELVIS PRESLEY 
IMPERSONATOR 

(VOICE AND LOOKS) 
Send pictures, tape and 

resume to: 
Jammer Productions 

P.O. Box 24001 
Jacksonville. FL H2A 1 
or call: 
(904) 268-5838 



SINGERS COMEDIANS VARIETY «CU lor 
prntranonji! UUral cwnprtiUon Send audition 
Upm lo Snarch For Gold PO Boa 1SQ0O-1O9. 
La> Vera.. NV, SB104 or call Rod Sajbrr O02< 
796-1310 



IF III! // II f I (.HI. I / Idle A MIM. 
OR A DANCE PIECE. WE .ARE LOOK- 
INC FOR YOI " WE ARE A FltM FRO 
DI TTION COMPANY SPECIALIZING 
IN Ml SIC VIDEO 

Cull GLADYS 8ENSIMON 
REN-MOTION PICTVRE CO 
12121 824-WTJ 



PUBLISHING SERVICES 



AMERICA'S FIRST 

Cw^pfSfnvv* t up tent*** (ink lu IP '-w-O^ti* ISat 
INPHWT 

Ttw trot., nriflMCi ClOO* contain, a| AMCtlCAN 
BNIT OH JAPAN! SC 4 CtmiAN IP rfttMn - It* 

tt>i» ftuA-e** ».t*K»t so O0O* aa ~h,»k:»i h 
Itacapt .iHMal ar» <nUu>M Com* pm* 114 »1 
WhO>naW ••rl laKo Wtt HW | WL W — 
VIFtrt «H PRINT 
PO ft . J ■■■ ■ PfWTtUtn ■ ■ - j 



DISTRIBUTING SERVICES 



AMERICA'S LEADING DISTRIBUTOR OF 
BLANK TAPE 4 ACCESSORIES 



Free Catalog Featuring 

o'or ■ V-i| * Keu ■ ScaKh ■ Fvp 
i jo, > BASF i AlllOp • SM| 
Audio TvcAaiti • POMiaarlKt 
OarKtri • Anurx • Wico • jnd 
mni mat ■' 

• 24 Hour Freight ■ 
Paid Service 

- •FiMMiilinaat 

| t I' J P'f.M 1 iif 

OMkn Ontf 

Uti4 or Call Toll Frrc It* Tm. 
Irt* Oalrs BOt 52^2472 



O. I. Ae/imhal S//oe<«« > 



BOXES FOR 
AUDIO A VIDEO 




POSTERS. BUTTONS 
A T-SHIRTS 



, ■■.mi. liinoasi - — ^ 

JorOer 4 S50 3' $ i DO Iiiih Mum 1 1 pl« pakj 
Ito see «n tiy newest of ov 60 ooo - I 

| 1 if lamed mo| 

J e fat ret nag jnceven taw 1 ij 
lolhr button con^anies stuff ycx got stud* I 

|witn It fju e CjyirtgrTK^etnjr.alCrG Off DuttOn | 

JS89d tar a" IpCaVianorrJabuch tc* aDuttor J 

Iasa tor our catalog MOT 

|l4fWiMn)v . . - * fi .>;epori PAIM05| 

1)800! S23-1 197 Iu1aj.ni 

iHfitlf) 277-1966-IMI 
lit you Oon l nave a txisine» prune rjitectory I 
|jtsl«^ pjeai; y«z l' : tffthecatafeg jj 



Uc«na4Kl Rock Mcrchandli* 

Whotnat* Only 

QCV—t .(-■«■:' e : ' ™ J I". : " J: bOn- 

oano» poMoacit tswcon ■namai ora. tacaan 
oopi ono 1 1 M l WW wW iwaatfi tmv put* you a* 



LARGE SELECTION OFRJ R 
POSTERS AND BUTTONS 

ONE STOP POSTERS 

1001 Monterey Pass Rd 
Monterey Parti. Co 91754 
(213) 263.7361 1 1800) 421.6341 
DEALERS ONLY 



POSTERS 

Rock Posters 
ZAP ENTERPRISES 

1251-3 Irolo St 
Los Angeles. Calil 90006 
(213) 732-3781 
DEALERS ONLY 



NEW 



POSTERS 



BUTTONS 



• U-2 

• BANDAIDS 

• KISS 

• DURAN 

• D.L ROTH 
UCENSED 

moieMI 
Coll: Orion 
(216) 661-6656 
Collect foi orders only. 



T-SHIRTS ■■< 5 T-SHIRTS 

• BRITISH FLAG • JAPANESE FLAG • 
• ANIMAL SKIN •SPLATTER • MUSIC • 
• JAPANESE CALLIGRAPHY • NEW WAVE 
• THREE STOOGES • 
LIBER-TEES 
1-800-621-6607 



SWEATSHIRTS 



VHS AND BETA 

VIDEO CASSETTE BOXES 

CARDfOARO SLIP CASES AMO MAILER 90 < £S 
SOFTWARE STORES USE THESE FOR RENTALS 

Also, reel 10 reel*o»es 12* long 
au-bo-cls»ti> bo-«s and 4S RPM 
record backers 

IN STOCK-INSTANT SHIPMENT 

BEAUTIFUL PRINTING 
LOW PRICES-FRCE SAMPLES 

PAK-WIK CORP. 

128 Tivoli St., Albany. NY 12207 
(516) 465-4556 Colled 



SCHOOLS A 
INSTRUCTIONS 



MUSIC BUSINESS CAREER 

A CABf to PROGRAM IN MUSIC COuise 
includes tecotrjiAg tiuavo concert and 
• i. cwoCrtJCtion, ortisi twesentaiion 
and monog«menl iotai<mg and 
•vhoietdhng record promotion ond 
r-narhe'ing cc-evgrt? and move ■ndu>- 
lr> low songwriters and (nunc outXnh- 
wtg, andrrtote Empkjyment assistance 
Accedited fmancoi aid avaiiaDie 
Wnle or cod roi free for hee txocriuic 

and career au'de MUSIC BUSINESS IN 
STirUTE D«pl B 3376 Peochlree 0d 
N E . Attonlo GA 303?6 

B00-554 3346 



HE A HH I tHIHNf. r-. K ihrri-' N.-v. i Lumw i|uur 
la>r ly InatUuta- of Autl.-- Vidni EnfiinKrirtc 
»213i 666-30TW |RJ| Hyperion Drpt D Holly 
wood. CA M027 



SAVE MONEY 



♦ 

« 

j> Up (o 20% off wholesale list prices on -y 

H >Jy Irtenvcd KA.R mefchaodi-ie ^ 

* CaUl now: * 

* I S00 322 8000 (outside Ml) * 

* Of * 

* <313) 666 4594 * 

+ National Trends, Inc ■> 

« 2260 Scotl Uke Hd a> 

L PonlUv. Ml 4S0S4 ^ 



RADIO JOB MART 



RADIO TV JOBS 



* "4p0-u"i trC ftiaaui -^,t. ■.. ay* in 
••qui a ma or no mtpwrnnewt Ona • 
a JA 00 S»Ki)> floniii tn rryiMc 



ar^-caw f»*d*o job uahul r 
iJ'» Oor Oaaoar Dael 1 
m vi-ii Ma.aoaatio* 



AciiowuAirr 

The results are last The 
reach is vasl And (he call is 
Ires' To place a Billboard 
Classified ad. call Jell Serene 
at (800) 223 7524 



WHY YOU 

SHOULD 
MAKE A 

CORPORATE 
COHTRIBU- 
TION TO 
THE AD 
COUNCIL 

The Advertising Council is the biggest 
advertiser in the world. Last year, with 
the cooperation of all media, the Coun- 
cil placed almost six hundred million 
dollars of public service advertising. 
Yet its total operating expense budget 
was only $1,147,000 which makes its 
advertising programs one of America's 
greatest bargains ... for every $1 cash 
outlay the Council is generating over 
$600 of advertising. 

U.S. business and associated groups 
contributed the dollars the Ad Council 
needs to create and manage this 
remarkable program. Advertisers, ad- 
vertising agencies, and the media 
contributed the space and time. 

Your company can play a role. If you 
believe in supporting public service 
efforts to help meet the challenges 
which face our nation today, then your 
company can do as many hundreds of 
others— large and small— have done. 
You can make a tax-deductible con- 
tribution to the Advertising Council. 

At the very least you can, quite easily, 
find out more about how the Council 
works and what it does. Simply write to: 
Robert P. Keim, President, The Adver- 
tising Council, Inc., 825 Third Avenue, 
New York, New York 10022. 
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It WAS ONE of tli»M iik-as that was w. damned 
simple that no one ever tried it." says producer Chuck 
Anderson alKiut his mariachi arrangements for Junn 
Gabriel & Socio Durcal. Anderson's harmonically en- 
riched "cosmopolitan mariachi style" can be heard in 
"Rocio Canta Juan Gabriel. Vol. 6," the latest of the 
Durcal/Gabriel collaborations, on the Ariola label. 

Anderson's innovation consists in treating the trade 
li, in;, guitar and the higher pilebed five string Il7- 
hut In as one continuous instrument Traditionally . 
both instruments played the same chord Anderson 
writes different chords for each, recopls them simul 
taneously and then double-tracks the recording for a 
richer sound. 

The result is a slicker, more modern sound that 
lends itself to non-traditional material, and Anderson 
hopes to apply it to American pop. "I'm convinced we 
can do anything." boasts Anderson. "I'm looking for 
an American artist to try this " Already there's been 
talk of Paul Anka or Johnny Mathis trying it, while 
Vikki Carr and Lani Hall, who are established bilin- 
gual artists, are also possibilities. 

The sound is already crossing over within the Latin 
market. Radio stations that program Latin pop and 
would never think of playing mariachi are picking up 
the Rocio L>urcal songs. 

Anderson claims that his is the first breakthrough 
in mariachi music since the '40s. when Mexican ar- 
ranger. Ruhen Fuentes started adding non-traditional 
instruments to mariachi ensembles backing some of 
the great stars of Mexican music, like Miguel Aceves 
Mejias. 

"I came up with the idea just talking to the maria- 




chis. having drinks with them." recalls Anderson. "I 
realized that their thinking was limited by the limita- 
i uii> of then mstrunn nts. and thai if we could break 
those limitations their thinking would take off." An- 
derson says he has always admired the mariachis' mu- 
sicianship, and maintains that their potential "has 
been both underestimated and undeveloped Maria 
chis." he adds, "are capable of doing marvelous new 
things." 



Anderson's new sound: 
'cosmopolitan mariachi' 



Anderson's Mexican career began in lt^Jfi. when, as 
a Hollywood studio musician, he was signed by famed 
Mexican bandlearif r Luis Arcaraz. The nexl year An- 
derson was already arranging for Arcaraz and for 
many popular Mexican orchestras. 

Soon Anderson found himself working as composer 
and arrantfvr for Mexican radio, television and motion 
pictures. In I960, having finished college studies in 
Mexico, he was contracted by CBS as general music 
director for the Mexican company. His move to the 
major coincided with a new wave of Mexican talent, as 
the Aztec country's musical tastt*s changed from the 
tropical cha-cha and holero to the current pop scene. 

Hundreds of Mexican recordings of the '60s and '70s 
bear Anderson's credit line. For his labors, he was 
honored with the Mexican National Television Award 
and the Httoldo dr Mexico 'a Most Outstanding Direc- 
tor award. He is the only American to win either prize. 




EEPING SCORE 



by Is Horowitz 




GoLD RUSH: TWO CBS Master- 
works albums were certified gold 
in a single day last week by the Re 
cording Industry Assn of Ameri- 
ca. Both are Christmas sets by the 
Mormon Tabernarle rhoir, and 
plaques marking the sales achieve- 
ment will join three more for the 
Salt Lake City group on the office 
walls of Masterworks chief Joseph 
Y. Dash. Th** division now boasts 
nine gold album* and one plati- 
num, Wendy Carlos* Switched On 
Bach " 



blisterpack all CDs in-house. Prod- 
uct comes from abroad in jewel 
box alone. 

Harmonia Mundi will help cele- 
brate Milton Babbitt's 70th birth- 
day next year with the production 
of an album of his piano works per- 
formed by Robert Taub. Sessions 
are scheduled in New York in 
April, with the label's Robin a 
Young producing and David Han- 
rock handling engineering. Of so- 
cial interest will be a piece Babbitt 
is writing just for the occasion He 



CBS Masterworks strikes more gold; 
Harmonia Mundi bolsters its catalog 



HaKMONIA MUNDI ha s added 
the French label Astre* to its list 
of exclusively distributed product, 
bolstering an already considerable 
catalog by another ISO or so titles 
At the same time, the Los Angeles- 
based firm is planning to produce a 
numlier of recordings in the States 
on its own. and, like other compa- 
nies, reporting heavy Compact 
Disc action. 

President Kcne (.oiffiin says 
that CDs contributed 40". of dollar 
turnover in December, on only 
about 100 titles. The company has 
now acquired the equipment to 



will also be at the sessions to pro- 
vide the imprimatur of interpretive 
authenticity. 

There will also he some record- 
ings made with the Philharmonia 
baroque Orchestra under the di- 
rection of Nicholas M ,<...■ .,, I llie 
of the works planned is the Handel 
cantata "Apollo and Dafne." with 
Judith Nelson and David Ttiomai 

as soloists Other project* with the 
Ray Area ensemble are under dis 
cussion, says Young. 

Astree repertoire ranges widely 
and features such artists as the 
Vegh Quarlel. Paul Kudura-Sko- 
da. Ton Koopman and American 



lutenist Paul O'Dettc. Suggested 
list is $11.91?. except for earlier re- 
cordings under the Valois Resur- 
gences logo, which carry a $9.98 
lag. 

As ANTICIPATED. RCA Red 
Seal has cut list prices on digitally 
produced LPs to $10.98. The move 
follows similar action by Polv- 
Cram Other labels are mutter- 
ing over the exceptionally strong 
showing Red Seal made in the 
tirammy nominations. It placed 
one or more candidates in every 
classical category, with three out 
of the five in the best engineered 
group. 

RkCOKI) ODDITIES: Can any- 
one decipher the muffled shout 
heard near the end of the Menuet 
in Christopher dogwood's perfor- 
mance of the Haydn Symphony 
No. 100 on L'Oiseau-Lyre? ... It 
takes five LF sides to contain Cha 
brier's "Le Roi Malgre Lui," and 
that is all Fratn offers in its recent 
version of the opera. The sixth side 
is blank, a rarity today . . . "Sche- 
mata* Liederbuch" is not a title that 
rests easy on the tongue. So the 
CltS marketing aid sent to retail 
• r hi th. I I- I Fllen Sinlimnn 
provides a pronunciation guide for 
the collection of Rach-crafted 
(Continued on page SI) 
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LATIN 



ALBUMS 



Compiled Irom national retail store and one-stop sales reports. 



I 



JOSE JOSE REHEHIONES »,„,i>i 
FERNANDITO VILLALONA FERNANOITO iuiumi ixx 
WILFRIOO VARGAS EL JAROINERO tuu*ni> 
RAY BARRETO TOOO S£ VA A POOER fai»ac,h 
JUAN GABRIEL RECUERDOS 2 wis 



ROCIO OURCAL CANTA A JUAN GABRIEL ahoiawiai 
TOMMY OLIVENCIA CELEBRANDO OTRO ANIVERSARIO tmiiw 
DANNY RIVERA ASI CANTABA CHEITO GONZALEZ urn 114 
MILLIE Y LOS VECINOS ESTA NOCHE «Wni 
RUBEN BLADES MUCHO MEJOR mum 



] i EMMANUEL EMMANUEL K« 1117 

231 JOSE JOSE SECRETOS uwxamoo 

7 OSCAR D'LEON C0NCARINO MM 

1 GU1LLERMO DAVILA DEFINITIVAMENTE K»o-«utw<C)] 

U MARIA CONCHITA MARIA CONCHITA aaai J70O7 



ROCIODURCAL LE CAN 1 A A JUAN GABRIEL VOL 6 AftOUMM) 
MARIA CONCHITA MARIA CONCHITA aaaojoo? 
EMMANUEL EMMANUEL torn? 
JUAN GABRIEL RECUERDOS 2 MHO ton 
GUALBERTO IBARRETO LEONELA 



JOSE JOSE REFLEXlONES amxaihsi 

JOSE LUIS RODRIGUEZ VOY A CONQUISTARTE ckiomi 

WILFRIOO VARGAS EL AFRICANO »»«>. >5 

MIGUEL GALLARDO TU AMANTC O TU ENEMIGO nu TIM 

JULIO IGLESIAS 1 100 BELAIR PLACE enmn 



ANTONIO OE JESUS SIGUEME hmvoio 

PLACIDO DOMINGO 5IEMPRE EN Ml C0RAZON -m io«5 coiumba 
EDDIE PALMIERI PALO PA RUMBA luuu 

LUIS MIGUEL — SHEENA E ASTON TOOO Mt RECUEROA A Tl octw 
VICENTE FERNANDEZ UN MEXlCANO EN LA MEXICO c«s»7i« 



HANSEL Y RAUL HANSEL V RAUL IM 7117 

JOSE JOSE REFLEXlONES AmcxAsosi 

JULIO IGLESIAS 1 100 BELAIR PLACE «snn 

JOSE LUIS RODRIGUEZ VOY A CONQUISTARTE cas J0X» 

PLACIDO DOMINGO SIEMPRE EN Ml CORAZON casioju 



GUALBERTO IBARRETO LEONELA iiuwih 

EMMANUEL EMMANUEL RCA 7331 

GUALBERTO IBARRETO NO JUEGUES CON Ml AMOR 

WILFRIOO VARGAS EL JAROINERO aaausi 

EL GRAN COMBO BREAKING THE ICE combo tow 



RAPHAEL ETERNAMENTE TUYO cssaojia 
RAY BARRETO TOOO SE VA A POOER FAAMU3 
RUDY RUDY kauu 
HANSEL Y RAUL HANSEL Y RAUL tM.;:i 
JOSE JOSE SECRETOS aaaoiaaooo 



JUAN GABRIEL RECUERDOS NO 2 ahwaams 

LOS BUMS Ml FANTASIA aowonojuj 

EMMANUEL EMMANUEL »CA JJ17 

RAMON AYALA EL CORRIDO DEL TUERTO n«Do» i wo 

LA M AFIA HOT STUfF cahaoao 

JOSE JOSE REFLEXlONES a«o.a«0]| 
JOSE JOSE SECRETOS unc* A ecu 
JOSE LUIS RODRIGUEZ VOY A CONQUISTARTE ess 30303 
VICENTE FERNANDEZ UN MEXlCANO EN LA MEXICO CSSW7|» 
LOS INVASORES 1SEXITOS tNiwi 
RAMON AYALA VLS1IDA DE COLOR DE ROSA .«dwi.-m 
DANIELAROMO AMOR PROHIBIOO camaiaaii &aau 
LOS INVASORES DE NUEVO LEON CARINO tmiij 
ROCIODURCAL IE CANTA A JUAN GABRIEL a«xxa«mi 
IS TONICS 1 A NO ME OEJES wtoros.-! ,. ,-.i 



LISSETTE CARICATURA CSS 10141 

VARIOS ARTISTAS AQUI ESTA EL MERENGUE >a.n 

JOSE JOSE REFLEXlONES mimi 

GUILLERMO DAVILA DEFINIT1VAMENTE Wt»-«x>«n oil 

WILKINS LA HISTORIA SE REPITE masaoii 



DANNY RIVERA ASI CANT ABA CHEITO GONZALEZ Aim 114 
JOSE FELICIANO COMO TU QUIERES dcaiiu 
WILFRIDO VARGAS El IAR0INER0 >uun 
CONJUNTO QUISQUEYA CONJUNTO QUISQUEYA vivaooiii 
SOPHY MAS SOPHY QUE NUNCA wivttmj* 



JOSE FELICIANO LOSEXITOS cssioi.i 
PELLIN RODRIGUEZ LOS 15 GRANDES EXITOS khmcajiniau 
JOSE LUIS PERALES AMANECIENOO EN Tl css son: 
CHEO FELICIANO 2S ANOS DE SENTIMlENTO coo* iso 
EL GRAN COMBO EN ALASKA comsojom 



• Hr.ofd mg Indtolry Aiw Of AnwfKA (RIAAI t»Al lor vain ol 500 000 until 
A RIAA iaai to. uiAl Ol on* „.ii..,.n until 
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La Leyenda continua. 



Coca-Cola is proud to Sponsor the 
Julio Iglesias World Tour '85 
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The Texas 
Chart Busters 



The Biggest Show Band On The Road Today 

Is Going World-Wide 




Exclusive Recording Arlisls For CARA Records 
P O Box 8074 • San Antonio. Texas 78208 
(5121 657-9737 

ry Gonzalez (713) 692-8044 • Houston, Texas 



V hrough the years, this country has held Latin music and tal 
ent in its warm embrace, but recent developments are dramati 
calry turning casual affection into big business and toward new 
heights of recognition. 

The past saw the public's favor won by such songs as "Peril 
dia," "Granada. * "What a Difference a Day Makes." 'Amor. 
Amor. Amor," "The Breeze and I." "Malaguena." among a num 
ber of others Similarly, numerous performers caught the pub 
lie's attention, artists such as Xatier Cugat, Carmen CavafJero. 
Desi Amaz, Andy Russell. Nestor Chayres. Jose Me|lca. Jorge 
Negrete. Pedro Infante, all the way to Antonio Carlos Jobim and 
Armando Manzanero 

Today, however, there is a surge cif fresh talent and music 
stemming from Spain, Mexico, Latin America and the U S (ex 
citing the Amencan market) It all started moving several years 
ago. gained momentum, and it Is now beginning to crest in this 
country This comes at a time when the U S Hispanic market 
has grown to Impressive proportions 

Blue chip corporations and major advertisers are aware ol the 
importance of the growing Hispanic market They have also be 
come keenly aware of the the rich cultural contributions being 
made by Hispanics to this country through music They are ea 
gerty encouraging more of the same through substantial sums 
being bestowed upon Hispanic artists In ihe form of corporate 
sponsorships 

The line up of firms engaged in such activities reads like a 
page out of the Fortune 500 To be sure, these sponsors know 
that the most rewarding road to the Hispanic market is through 
music. Each firm, led by its "Hispanic Marketing Director"' and 
armed with a well laden arsenal of "dinero." vies with one anoth 
er as it combs the record charts and studies local market prefer 
ences in pursuit of the artist or group that will best bnng atten 
bon to its product and trademark 

Coca Cola led the way in transforming international superstar 
Julio Iglesias into a household name in the U S on the heels of 
his CBS record releases The affiliation with Julio is long term It 
embraces virtually all aspects of the artist's career from sponsor 
ship of his recent tour of the U S to tv commercials endorsing 
the sponsor's product- 
Pepsi Cola has budgeted a massive campaign to sponsor 
RCA's Menudo The breweries, not to be outdone by the soft 
dnnk companies, are flexing their money muscles to capture a 
piece of the Hispanic market through Latin acts 

Coors has budgeted millions of dollars for the Latin market It 
has sponsored the US tour of Jose Jose while continuing its 
endorsements of a popular Texas group called Mazz. among 
other Hispanic attractions throughout the U S Miller Highlife's 
nationwide support of an "Hispanic Band Program" following 
its sponsorship of Samm Pena's "Bravisimo" hour long syndi 
cated TV musical senes (which was co sponsored by Coca Cola) 
keeps that brand s trademark before the Latin market 

Budwetser to date has been mostly active in regional endorse 
ments of artists such as Patsy Torres and Johnny Hernandez, 
but reportedly is looking to sign a lop name Stroh's similarly 
has budgeted a significant sum to capture its share of the Latin 
market and is said to be pursuing a name attraction 

The bottom line is vigorous campaigns lor the buildup of art 
ists and more across the board visibility The reach of these art 
ists, in some instances, is beyond the 20 million plus Hispanic 
market here Today there is a greater crossing of borders be 
tween Spain. Latin Amenca. and Ihe U S than ever before. 

In addition lo the aforementioned, some ol the artists "hot" 
on the U S breakthrough list include Roberto Carlos. Camtlo 
Sesto. Jose Luts "El Puma" Rodriguez. Emmanuel. Miguel 
Bose. Dyango. Rocio Jurado, Rocio Durcal. Yun. Tito Puenle. 
Willie Colon. Luis Miguel. Oscar De Leon. Ins Chacon. Chara 
tyn. Lissette. Miami Sound Machine. La Mafia. Ramon Ayala. 
Amanda Miguel. Ruben Blades. Lani Hall Mana Conchita— 
and the list keeps growing 

A pair ol accepted big names over the years in the States are 
being ticketed for even stronger support in the future via Span 
ish language repertoi re-Jose Feliciano (RCA) and Vikki Carr 
(CBS) Both were waning in popularity, but now have aggressive 
support for their resurgence 

In the meantime, the record labels are slugging it out for a 
bigger piece ol the Latin music pie as it continues to grow along 
with the expanding Hispanic market Such firms as CBS. RCA. 
EMI. Anola. WEA. PolyGram. and A&M lead the way. while a 
host of independent manufacturers and distnbutors such as Top 
Hits, Buddah Tropical. Alharnbra. Peerless/Blue Bonnet. Cara. 
Hacienda. Freddie. Alshire. Profono. Musica Latino. Pan Amen 
can. among others, add to the intensely competitive Latin field in 
the U S The heat of competition has in no way been doused by 
the problems that have plagued the Latin record industry in this 
country — piracy and home dubbing, which it shares with its 
Amencan counterparts, plus the flow of low priced product from 
south ol the border 

The heavy dollars available in the thriving Latin field has 
spurred the talent agencies today into action more than ever be 
lore Jorge Pinos of the William Moms Agency (representing al 
most everyone from Iglesias and Carlos to Rodnguez and Em 
manuel), (Jiml Adams and (Steve) Levine with Jose Jose head 
ing their roster, and ICM with Miguel Cancel (records for 
Lonmar and is managed by Robyn Knapton and David Brokaw) 
axe working harder than ever before to satisfy the talent demand 

Even a test in exposure of Latin videos is going on in the Mi 
ami area by El Canal Musical They're on the air 24 hours, and. 
although they don't consider themselves an Hispanic MTV. that 
is precisely what they are striving to be. 

Today, thanks to all the forces involved, Viva Latino spells big 
business LEE 2H1TO 

Executive Editorial Director 
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Labels Upgrade 
Quality Product 



£ by MCCTOK KESENDEZ 

& 



ith the explosion ol the Hispanic population in 
Los Angeles alone (25^ ol the total labor force in Southern Cal 
•"■mi is Spanish sumanied, attests the latest figures from the 
U S Census Bureau), succeeding generations of Latins living in 
America are rapidly assimilating the musical tastes of mam 
stream society Concerned members of the Latin record industry 
are beginning to address what could very well become a cntical 
factor in overcoming adverse economic conditions along with 
the blight of piracy and plight of low priced imports 

At least the national head of TH {Top Hits) Records in Miami 
Tony Moreno, believes so "At this time, not one company is do 
ing half as well as they'd like to be doing." observes Moreno He 
compares the current status of the industry to a continuing battle 
ol hot headed, but proud individuals of their profession who |ust 
have to put aside then personal differences in order to better 
themselves as a whole 

A remarkable task lies ahead considering that (he preceding 
two years, notes Rafael Gil. EMI Records' director of a&r and 
marketing division for Latin Amenca. have been nddled with 
economic and political instability throughout the Latin Amen 
can world 

"While inflation decreased in major markets, it has taken off 



Pipeline To Deliver 
To Active Market 



again in Latin America and there are lew hopes to reduce it until 
economic growth in the region is renewed or improved." Gil 
points out "However, due to the enormous wealth in resources 
ol the area (50% ol recyclable and non recyclable resources pro 
duced in the world come Irom the Third World), the recovery 
power is great, and examples ol this are some positive signs on 
the Mexican and Argentine economies On the other hand Bra- 
zil has not improved at all against the economic recession and is 
(Continued an page VL-Si) 



Lain Hall 



Hector Rcsendcz ts a freelance tenter and radio broad- 
caster in Los Angeles. 




'There has been a mistaken belief 
that second and third generation 
Latins will assimilate into American 
mainstream society and listen to con- 
temporary American music such as 
Michael Jackson, Lionel Richie . . . 
However, we are now noticing second 
or third generation Latinos who do 
feel Latin and have not abandoned 
Latino music. It's incredible to see 
how many of them go to see Latin ar- 
tists at concerts. They are some of the 
best fans around.' 

MAXIMO AGUIRRE. general man 



'ha habido una gran creencia erronea 
en que los latinos de segunda y tercera 
generacion se asimilaran a la sociedad 
Americana y que escucharan la musica 
contemporanea como la de Michael 
Jackson y la de Lionel Richie . . . Sin 
embargo, estamos notando que los 
latinos de segunda y tercera genera- 
cion no han abandonado su musica. Es 
increible ver cuantos van a ver a los ar- 
tistas latinos que se presentan en con- 
ciertos. Son algunos de los mejores 
fanaticos musicales que hay.' 

ager, Ariola America Records 



Julio Iglesias 




Talent Crosses Musical 
Borders On Way To World 




f he complexity ol today s Latin entertainment industry be 
comes more interesting to watch and more dlflicult to compre 
hend with each passing season Some criticize it lor trying too 
hard to emulate Amencan trends while others praise it for doing 
exactly |ust that 

( IhM'rvev Kalhy Diaz associate publisher ol the bilingual, 
southwest magazine Caminos, "It's a win some, lose some situa 
lion Julio Iglesias became loo Americanized in order to appeal 
In the American masses, at the expense ol the Latin Spanish 
speaking culture, by putting more English into his act " Free 
lance columnist Nick Barren ol Ad Week's "Latino Marketing 
Insight" soys that while you can communicate lacls and figures 
to someone who is bilingual, you want to communicate to them 
eiiwlioiiallv, which is at the heart ol any selling proposition You 
must talk ko tlu'tn in the mother tongue, that's where they learn 
then basic values 



"Wc Intend to show what the Latin worid is all about. It is a 
large world that many people (in Amencal aren't really aware ol 
and one that is so numerous that it can't possibly be ignored." 
says Rafael Gil. EMI director ol a&r and markehng of the Latin 
division in Los Angeles 

Scottish bom Sheena Easton probably could not agree more 
Teen idol Luis Miguel awl Easton teamed up to record their hit 
smash duet. "Me Gustas Tal Como Eres." earning her a gold 
record in Mexico Easton convinced EMI that her debut record 
ing in Spanish would have high potential Other Amencan su 
perstars have previously made similar ventures Kenny Rogers. 
Lionel Rn hie and Herb Alpert iust to mention a few 

As more Amencan artists and groups are expected to pack 
suitcases lor excursions into Latin Amenca. Latinos will be 
checking into American hotels with lar more frequency 

(Continued on page VLSO) 



'We intend to show what the Latin 
world is all about. It is a large world 
that many people (in America) aren t 
really aware of and one that is so 
numerous that it can't possibly be 
ignored.' 



'Tenemos toda la intencion de mos- 
trar lo que el mercado latino realmente 
es. Es todo un mundo aparte del qual la 
genie Norleamericana no se ha dado en 
realidad cuenta todavia y es tan numer- 
oso que puede ni debe ser ignorago.' 



RAFAEL GIL, Latin division director of aflrr. EMI Records 
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Poly Gram tambien es latina! 





ARGENTINA: 

PolyGram Discos S A 

BOLIVIA: 

Lauro & Cia 

BRASIL: 

PolyGram do Brasil Ltda 
Barclay Discos Llda 

CHILE: 

EMI-Odedn Chilena S A 

COLOMBIA: 

Industnas Philips de Colombia 

ECUADOR: 

Fediscos S A 

ESPANA: 

Fonogram S A 

GUATEMALA: 

Dideca S A 

MEJICO: 

PolyGram Discos S A de C V 

PANAMA: 

Sonomundi S A 

PERU: 

El Virtey Induslrias Musicales S A 

PORTUGAL: 

PolyGram Discos S.A.R.L 

URUGUAY: 

Edisa 

VENEZUELA: 

PolyGram Discos S A 



PolyGram 



Torres' style is cantina-rock and street-ro 
machisimo. . .the sound is crisp and clean. Pats 
Torres speaks the universal language fluently." 
Dave Marsh's ROCK & ROLL CONFIDENTIAL 

SUNBELT LEGEND RECORDS • 611 Oakland • Austin. Texas 7B7U3 • (5I2J-478-3466 



jghted material 



VTION; 




Jesse Castellanus & Associates 

(512)-349-0512 
1006 W. Elsmere Place 
San Antonio, Texas 78201 



"Thanks Anheuser-Busch for your great tour support!" 



CRI-CRI (kree-kree) 
TO MAKE WORLD 
TELEVISION DEBUT 
IN MUSICAL SPECIAL 

Televisa, Mexico's major television network, presents a 
one-hour musical special starring Cn-Cri, the whim- 
sical-but-wise little green cricket who has charmed 
Mexican children and adults alike for 50 years. 
Showing first in Mexico and later in the United States, 
the program is a combination of Cn-Cn's most popular 
songs and tales with choreographed dancing and 
puppets. 

Cri-Cri, born in the magic world of radio m 1934, has 
found a special place in the hearts and minds of genera- 
tion after generation of Mexicans, Now, for the first 
time, Cri-Cri is bringing his fun-filled program to inter- 
national television. 

Hosted by Mireille Mathieu and Placido Domingo, Tele- 
visa invites you to share in Cri-Cri's special world of 
music, dance and fantasy. 

After 50 years of delighting Mexican radio audiences, 
the popular character Cri-Cri (pronounced kree-kree) is 
coming to television screens around the world in the 
musical production "The Tales of Cri-Cri." 

The program is scheduled to be shown first in Mexico 
in late December and is expected to air in the United 
States around Easter. The one-hour program features a 
spectacular combination of songs, ballet and puppets. 
"The Tales of Cri-Cri," which will be broadcast in 
Spanish. English and French, is produced by Mexico's 
Televisa Network and will be distributed internationally 
through local networks 

According to the show's executive producer, Miguel 
Aleman, the program pays homage to music composer 
and creator of Cri-Cri, Francisco Gabilondo Soler. "The 
Tales of Cri-Cri" will be hosted by Placido Domingo from 
Spain and Mireille Mathieu of France. Domingo and 
Mathieu will also sing several of the 14 songs that will 
be presented during the program. Several other popular 
Mexican artists, including singer Emmanuel, will per- 
form during the show. 

Cri-Cri, which most Mexicans know only as a radio 
voice, is actually Francisco Gabilondo Soler, the 77- 
year-old creator and voice of the character, who is bet- 
ter known as "The Singing Cricket." Since he invented 
Cri-Cri in 1934, four generations of Mexicans have 
grown up with the whimsical little cricket character, 
who mixes magic, laughter and fun with serious mes- 
sages and thoughts about daily life and growing up. 

Sometimes referred to as the "Walt Disney of 
Mexico," Gabilondo Soler and his sidekick Cri-Cri have 
won their way into the hearts and minds of Mexicans of 
all ages. Because of Cri-Cri's tremendous acceptance in 
Mexico and several other Latin American countries, 
Televisa decided to introduce him to the rest of the 
world. To do that, they decided on a television special 
featuring the best of Cri-Cri's songs with dance and 
dialogue. 

To bring Cri-Cri to life on the television screen, 
Televisa contracted Kermit Love, the creator of the 
"muppets," to design muppets for the role of Cri-Cri 
and several of his radio world friends, including the 
"gnllonets." a frolicking group of little crickets who 
speak their own special language 

All of the songs presented during the program will be 
accompanied by dancing, choreographed by Murray 
Louis of New York. The music and lyrics are by the 
creator of Cri-Cri, Gabilondo Soler, while the show is 
produced by Fernando Morett. Singing the Cri-Cn 
theme song will be Placido Domingo, Mireille Mathieu 
and Emmanuel. 

Because the program is so musical in its presenta- 
tion, and because it boasts such a fine group of singers 
from many different countries, Televisa recently an- 
nounced that it will release a record album containing 
most of the songs performed during the special pro- 
gram. The record, like the television production, will be 
released in Spanish. English and French 

Aleman explained that the idea is to launch the record 
at the same time in Mexico, the United States and 
France. He said, however, that this could be a difficult 
task "because we want the production to be of the high- 
est quality, and present the record using the same qual 
ity in all those countries." 

Both the record and the television program will in- 
clude some of the most popular tunes performed by 
Cri-Cri over the years, including "Chocolate Bombon I, 
"Chong Ki Fu," "The Cowboy Mouse," "The Doll Dance." 
"The Closet," "The Ugly Doll," and "The Shoe Dance." 
among others. 

Since last February when work on the program began, 
one of *h» most laborious yet important tasks has been 
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the translations of the original Spanish songs into Eng- 
lish and French. Because the songs span such a large 
period of time, they are deeply rooted in Mexican his- 
tory and thought about human nature, peace and love. 
For those reasons, great efforts were taken to preserve 
and convey the original meanings of the songs after 
having been translated into other languages. 

As Gabilondo Soler put it in one interview, "The mes- 
sage behind all of my songs is to promote peace in the 
hearts of all people. Writing each song, each tale, has 
been full of emotion and pleasure, which I wouldn't 
trade for all the money in the world." 

Even though he says most of his songs are written 
with children in mind, the meanings behind them are 
just as appropriate sometimes for adults. 

"There are some people who know my songs very 
well," says Gabilondo Soler, "and there are others, for 
reasons of distance or years, who hardly or do not know 
of them To those who listen to my songs I dedicate my 
imagination, with the hope that the songs evoke in them 
even just a little of what they evoke in me." 

Though Cri-Cri is almost as old as Mexican radio it- 
self, his popularity over the years has not faded. In- 
stead, he has continued to delight and entertain each 
new generation of listeners who faithfully tune in their 
radios each night for the 15-minute program. And just 
as he has done since the night of Oct. 15, 1934, when 
Cri-Cri was born in a radio station in Mexico City, 
Gabilondo Soler sits down to his piano and brings the 
little cricket to life 

With the famous opening line of "Who goes there?" 
Gabilondo Soler answers himself with "It's Cri-Cri. it's 
Cri-Cri." and carries on what has become almost a 
legend in Mexico. 

A legend that has transcended the changes that 
time brings with a message that has appealed to 
youngsters and adults alike for half a century. 
With that kind of support and history. Cri-Cri will 
come to international television for the first time, 
hoping to warm hearts and bring a smile to people 
everywhere. 
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Salsa Losing Popularity To 
Ballads On City Airwaves 



by MAX SALAZAR 



■ or the last few years Salsa's appeal has been wan 
ing It's sales have dropped off by 40%. primarily because of little 
radio air play dunng. the last two years and the Amerwatnidtion 
of Latino youth who have turned to rock and disco to fill the 
void 

Salsa's history in New York spans six decades it began weeks 
after March 17. 1917, when the United States Congress made 
Puerto Rico an unincorporated U S Territory Citizenship was 
offered and a great number of Puerto Ricans look oaths, moved 
to the U S . and began to Latinize New York City In 1920. Ra 
fael Hernandez. Puerto Rico's most beloved song composer, be 
came the first musician to sound a live Latin music note in the 
City when his mo performed at a house party in Spanish Harlem 
Five years later Vicente Sigler became the first Cuban to play 
music in the city Sigler. whose big band played Cuban dan 
zones. Puerto Rican danzas, Spanish Paso DoWes. ballads and 
waltzes, performed at the prominent hotels of mtdttuvn 
Manhattan 

With the passing of time hispanics from all over the world set 
tied m New York and introduced their folklonc music as their 
populations grew Of all the music heard, the most popular was 
Cuban New York City Latinos became attuned to the "hip mu 
sic" in 1941 when the thrilling sounds ol Miguelito Valdes (vo 
calist. Xavier Cugat orchestra), pianist bandleader Noro Morales 
and the then newly formed Machito orchestra just overwtielmed 
music lovers In May 1943. during a rehearsal at the Park Palace 
Ballroom at 1 ]0th Sf & 5th Ave . Machito trumpeter and music 
director. Mario Bauza. invented Afro Cuban jazz- (now Latin 
jazz) when he composed the tune Tanga " Helping to maintain 
early salsa's popularity were the motion pictures made in Mexi 
co and Hollywood which featured the Latin rhythms of Xavier 
Cugat. Casino De La Playa. Lecouna Cuban Boys, L)esi Amaz. 
Noro Morales. Machito and Esy Morales to name a few Its pop 
ufarity kept soaring with the Mambo and Cha Cha Cha mania of 
the '50s, the Pachanga and Boogaloos ol the '60s. and the new 
sound which came out of the improvisation of Cuban music by 
New York and Puerto Rican musicians in the '70s which result 
ed in the word ' Salsa-" No other Latin rhythm can boast such a 
history, yet ballads are being promoted to replace Salsa as Latin 
music's most popular sound 

The most recent 2980 Hispanic census indicate there are 
14.608.673 living in the U S Mexicans number 8240.439. 
Puerto Ricans 2.013.945. and 803.226 are Cuban. In the North 
Eastern TnState area there are 2.022.406 Latinos not including 
the over 100.000 Dominicans not offically counted Satisfying 
the music needs are four 24-hour Latin music radio stations. 
WJIT. WKDM. WKAQ and WADO 13 record distributors who 
slock record itore shelves with Salsa, merengues. ballads. Latin 
ja/2. Mexican rancher as, Columbian Cumbias and Vallenalas. 
Latin rock. Latin soul, the folkohc music of all Latin countries on 
over 50 recording labels In New York. Salsa and the Dominican 
"Merengue " are danced to every day of the week (at least in five 
places) on different days at 25 clubs Latin jazz enraptures its 
listeners on several days of the week at six clubs The folkloric 
music of alJ South American countries are heard weekK at one 




.Vow Safazar is a freelance writer and radio broad 
caster in New York. 



'Our Latin tine has become un- 
profitable because of the strong 
American dollar, bootleg recordings 
and especially the imports. Business 
began to fall off about fiue years ago. 
Puerto Rico, which has always been a 
good market for us. became saturated 
with Venezuelan and Dominican re- 
cordings which underpriced ours by 
three dollars. Their recordings got the 
airplay . . . I will now concentrate on 
videos, and it will not include Latin 
music nor its artists.' 



JOE CAY RE 




'Nuestra tinea de musica latina no es 
ya lucrativa debido a to fuerte del dotar 
Americano, grabaciones piratas y espe- 
cialmente las importaciones. Los nego- 
cios comenzaron a decaer hace cinco 
ahos. Puerto Rico, que ha sido siempre 
unbuen mercado para nosotros. sesatu- 
rd de productos Venezotanos y Domini- 
canos los cuales son tres ddlares baratos 
que los nuestros. Esas grabaciones 
fueron tocados por la radio . . .ahorame 
voy a concentrar en videos que no in- 
cluiran musica latina ni sus artistas/ 

Caytronics 
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nf 14 clubs, in Queens There is not one club in the Tri State area 
whi< h is a ballad" club, vet ballads recieve 60% of all air time on 
the four stations. 

I r.i'.t.'. i- .i'.Ik.'Uus mi kmu,« holds the licenses to pro 
duce, promote and distribute CBS and RCA products, so he 
founded the Merrwana and Salsoul labels, which featured the 
rousing salsa music of Robert Tones and Conjunto Saoco Says 
Cayre. Our Latin line has become unprofitable because of the 
strong American dollar, bootleg recordings and especially the 
imports Business began to fall off about five years ago Puerto 
Rico, which has always been a good market for us. became satu 
rated with Venezuelan and Dominican recordings which under 
pneed ours by three dollars Their records got the air play The 
West Coast and the towns near the Nexican border vwi aluM * 
i marl 

' '.>> ivttre wiped out when we ^ 
had to compete wiih the Mexican import* which sold tor (1.99 T 
and $2 99 I will now concentrate on videos, and I! wilt nor in ^ 

(Continued on page Vl^8) 
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International Sound 
Fuses Cultures in 
World's Mewest Hispanic 
Music Capital 



by MARIA CRISTIMA RUIZ 



ith about 45 different dialects IuuikJ hi the City ol 
Miami, approximately 9 out ol every 10 Hispanics speaking 
Spanish in the home (Hispanics compnse 43% ol Dade Coun 
ly's total population!, the Sound ol Miami can be described as a 
fusion ol many dillerent cultures, more tropical more dance 
oriented, a little reggae, black and where the ballad predomi 
nates any other type of music, but where satsa can't be ignored." 
according to Ron Chaimowitz. lormer vkc president & general 
manager, Discos CBS International 

Concerts, dances, lestivas. beach parties.and discoleques are 
part ol the music scene, with seven full time radio stations serv- 
ing the market 

Miami Radio 

"The Miami Sound is an international sound." according to 
WCMQ's program director. Betty Pino, "especially more inter 
national on the ballad side, but where salsa is also very impor 
tant Musically, Miami is the city that sets the pace lor other mar 
kets in the U S and abroad A hit in Miami is a hit everywhere 
else." Augustin Acosta. WQBA-FM's program director, states 
that "we are making history in Miami with our programming 
philosophies," while specifically referring to its stations bilingual 
music format and special variety shows 

Jose Behar. director of marketing & promotion of Discos A y 
M in Los Angeles (with its product distnbution by RCA in Mi 
ami), couldn't agree more with the above philosophies ex 
pressed by both program directors "For example, when a hit is 
made on top Miami radio stations. New York will delinitely hear 
about it. or for that matter when a hit is made on other radio 
stations in the magic city, because ot all the Hispanics markets in 
the U S . I find Miami's market to be the most organized and its 
radio stations the easiest to work with " 

RCA's Manuel Sosa, vice president for Latin Amenca and 
U SA. also agrees with the lact that Miami is unique as to the 
people who work in the music industry, "especially the radio sta- 
tions, where people are warmer, fnendlier. where human rela 
tions can be developed better than for example. New York, 
where relationships seem to be colder Miami is less complex, 
even though it's a smaller market in size, but is bigger in its Latin 
proportion or representation " 

Full-TlM* Music Stations 

Four ol Miami's radio stations are lull-limp music stations 
Two FMs — WQBA FM (Super Q FM 108) and WCMQ FM 
(FM 92) And two AMs-WCMQ AM (Radio Alegre) and 
WSUA AM IRadio Suave) 

According to Enrique Reyes, president of Reyes Distnbutors 
(the largest distributors of Hispanic product, 20 years serving 
Miamil "Although the ballad has always had its place in our city. 
WQBA's Super Q has revived salsa Youths had forgotten and 



Mexico's Jose Jose 
with Super Q radio staff 



Johnny ol Menudo 
in action 



Mnnn CHttftU lint; 1.1 ft writer in Miami 




'The Latin influence in Miami has a 
major impact on the creative aspect of 
our job. Miami 'a proximity to Latin 
America and its accessibility to 
Europe are a plus: you can be 
anywhere within hours, and for an ar- 
tist's development it s of great impor- 
tance. Our artists look forward to 
coming to Miami; it's the beginning of 
success. A concert in Miami is a sold- 
out concert, the word gets around the 
U.S. and Latin America, and this is 
7 imrynrtant.' 

9 MANUEL SOSA. 



'La influencia Latina en Miami esdeun 
impacto mayor at aspecto creativo de 
nuestro trabajo. La proximidad de Miami 
a Latino America, y su accesibilidad a 
Europa es una gran ventaja; en questidn 
de horas lid. puede llegar a cuatquier 
parte, y eso. para el desarrollo de un ar- 
tista, es de suma importancia. Nuestros 
artista* ambicionan venir a Miami: es el 
comienzo del exito. Un concierto en 
Miami es un lleno seguro; se pazan la vos 
en Estados Unidos y en Latino America, 
y esto tambien es muy importante.' 

RCA International 



New York's Ray Barretto 
in Miami concert 



didn't want to deal with Spanish music until the day that Super 
Q aired its bilingual music format ( 1979Jisco & salsa) Super Q 
was one of the first radio stations in the U S to be bilingual in its 
programming (English & Spanish), where Spanish is the official 
language of the radio station, and all on air personalities are un 
der the age of 33. 

Salsa is one of Super Q's strongest assets, and the station 
bungs this type of music and entertainment to the city through 
dances with well known groups like El Gran Combo Of Puerto 
Rico. Fania All Stars. Wilfrido Vargas from Santo Domingo, the 
King of Mcrengue Johnny Ventura of Santo Domingo. Milty Y 
Los Vecinos. Cheo Feliciano. Hector Lavoe, Charanga 76. Han 
sel, Raul Y La Charanga, the Queen Of Salsa. Celia Cruz, and 
manv many others, are pari of the year round activities involving 
salsa in Miami, besides major concerts with Julio Iglesias. Ro 
berto Carlos. Jose Feliciano. Menudo and others Serving its 
"other side." the American part of its format, the station has ma 
lot promotions with well known acts on this industry, first as be 
ing the "ofhcial" Spanish radio station for the Michael Jackson 
Jacksonville concert, as well as with Rockers Revenge. Peaches 
Si Herb. France Joli. Madonna. Jenny Burton, K C . Viola Wills. 
Village People, the Pointer Sisters and many others 

WCMQ FM IFM92) gets the credit for being idenhhed largely 
with the ballads, and (Jag lor being responsible lor bringing this 
(Continued on page VL-ii) 
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Cross-Cultural Influences 
Create Fresh Demand 
for Modern Music 



by LARRY LAWRENCE and TOM WRIGHT 



m rom an overview perspective, the Texas Hispanic music pic 
ture includes four million people of "Spanish ongin" with an an 
nual expendable budget of 14 billion dollars, many of which are 
spent on music A closer look reveals segmented distinctions be 
".•.'•■■II the musical tables of the upwardly mobile Texas bom 
Mexican American, and the newVy arrived Mexican immigrant 
These differences and all "crossover" exceptions are reflected in 
the specific areas where the Hispanic music dollar is spent 

The bottom rung on the Texas Hispanic live music perfor 
mance ladder is the bar OC "rantina" circuit The pay per gig 
peaks around $300, and free beer if the performers are lucky 
The mus,ic favored on lhw> etiemt is the Mexican conjutrto It is 
possible for small groups or duos to come into Texas on tempo 
rary work permits and. once in this country spend two to three 
months on the cantma circuit . never speaking a word of English 
The cantma atmosphere is as close as one can get to Mexico 
without actually going there 

The next step up is the restaurant rent a musician, which is the 
least rewarding position artistically, but provides seemingly end 
less, steady cash flow In San Antonio, the mecca of Hispanic 
music in Texas, lawn parties for the elite abound and weather is 
seldom a negative factor There are numerous restaurant gigs, 
weddings, sweet- 16 parlies, qulncenieras. and debutante balls 

However, to the music archaeologist, the ballroom/hall circuit 
holds the most cultural information Generally, the Quonset hut 
genre hall that holds ] .000 to 4.000 people is the Hispanic " ball 
room" in most Texas cities, but tl is not to be confused aestheti 
cally or acoustically with the ballrooms of the North These have 
the appearance of a traditional American music hall mated with 
a supermarket, with lighting ranging from naked light bulbs to 
"Chnsrmas forever" motifs These "■ballrooms" house the Texas 
Hispanic weekend gatherings, and although attendance has 
been declining in the 1980s, one can still see reasonably "big 
name" Mexican bands like Ramon Ayala, Ruben Naranjo. and 
Los Aguilares. as well as native Texas talent like Little Joe y La 
Familia. Patsy Torres, and La Mafia Bookings are arranged so 
that one night will be "Chicano night," which includes rock'n'roll 
and country music in English as well as Spanish music, and an 
other night wiff be "conjunto night' featunng traditional main 
stream music from Mexico This booking separation establishes 
the make up of the crowd, as the newly arrived immigrants favor 
strictly Mexican fare, and Chicanos prefer more Americanized 
offerings 

The Mexican Amencan has developed an affection for both 
country and rock'n'roll, and likes them in English as well as 
Spanish Van Halen concerts and shopping malls compete with 
the ballroom for social rewards and the Texas Chicano. or "Te 
Kino." entertainment dollar ' When they're young we lose them. " 
says Lee Marttncv. vice president of Freddie Records m Corpus 
Chnsh "When they get to be 27 or 28 years old they gel mar 
ned. settle down, and they start going to Spanish dances again 
But before then they're watching MTV" 

Inside these Teia.no ballrooms one sees the special rhythm of 
a distinct people, not really Mexican, arid not really Texan It's a 
new synthesis, the world and culture of the Tefano, where every 
thing fits rock & roll up against polkas, blazing strafocasters 
alongside accordirias. hreakdaricing demons (rations from His 
panic crews dressed in matching outfits, and adolescent couples 
dancing on rhetr first date beside couples celebrating their c >()th 




Bealnz Adrtana 
Photo Daniel Schuefer 



wedding anniversary Tejano life is rellecled in the counterclock 
wise movement of the dance flow, maintaining the same, consis 
lent motion, no matter what style ol music is betng played 
The Texas Hispanic radio dial is a microcosm of this social 



backdrop The crossover characterizing Hispanic radio formats 
parallels the crossover movement in the Texas music retail in 
dustry Convenience stores large discount outlets, department 
(Continued on page VL-40) 



'As we grow older. Mexican- 
American youth go more into rock n' 
roll and Top 40, and they 're forgetting 
Mexican-American music as we knew 
it' 



'La joventud Mexico-Americana es- 
cucha mas rock n ' roll o los exitos popu- 
lares riorteamericanos (Top 40), y se 
esta olividando de la music j Mexico- 
Americana que nosotros concocemos.' 

MIKE CHAVEZ, promoter 
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Rackjobbers Squeeze Mom & Pops 
As Discount Stores, Malls Take Over 



Larry Lairrenre and Ton, W'nght are frvvtonct frit 
rn in .Autitin, Tesa.t 



£ p s Julio and Willie harmoniously dnft out of the |uke 
box together, the West Texas sun is setting on the Mom & Pop 
Hispanic record store, once the mainstay of the Texas Hispanic 
music trade The Texas rack jobber is streamlining and comput 
err/wig his rfperafmri. and delivering thousands of records to 
chairtstore warehouses while Mom & Pop's are reading liner 
notes to some customers who not only can t speak English, but 
can'l read Spanish K marts and the like are convenient for buy 
mg tennis shoes, lunch, and records in one liKation. but they're 
not the greatest place lo lake tapes thai no lunger work Small, 
pnvalelv owned, and designed lo serve a local neighborhood or 




small town, the Mom & Pop store is relying on personal service *" 
to maintain its seriously reduced share of the retail market 

Ruben Lozano. the Texas division head of Spanish language 
record distribution for Western Merchandisers, predicts that the 
situation is going to get worse. Along with Handfeman. a nation 
al distnbution company based in Michigan, and Range! Distrib 
ullng. a San Antonio based independent distnbution company. 
Western Merchandisers provides rack jobbing distnbuhon of 
Spanish language product in Texas Although these three com- 
panies also perform one stop and other general distribution ser- 
vices, their fastest growing function is to service the rack jobbing 
needs of numerous convenience stores, grocery stores, large dis 
count outlets, and department stores These stores are thnving 
as record and tape outlets Conversely. Mom & Pop stores are 
finding their market share slowly dwindling, as many fight sim 
ply to survive, and others overhaul their operation and concen 
bate their efforts on providing services that institutional outlets 
can't provide I started seeing the movement around 1980-81. * 
It just started happening.'* explains Lozano "Before 1980 the 
biggest sales were done out ol Mom & Pop stores Not any 
more " 

The first of several reasons for the decfine is the changing 
stnittuie ol the general retail industry In this country Due to al 
tered urban population distnbution and driving habits, the 

(Continued on ptigt' VLS2) 
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Industry Determined To Over 
come Problems With Hard 
Work, Tight Planning, New 
Artists In New Markets 

BY MICK ROBERTSHAW 



■» ike many others worldwide, the Spanish record industry is 
going through an exceptionally dilficult period Domestic sales 
have been hard hit by recession and home taping, and in the 
vitally important Spanish speaking markets of Latin America the 
collapse of local currencies has turned overseas business for 
many companies into a nutter ol volume without profits sue 
cess without tewatd 

Industry leaders could be forgiven a negative and pessimistic 
outlook, but in fad the problems they face are seen rather as a 
challenge and an opportunity II sales are in bad shape, then we 
shall have to be more cntical about what we release and more 
determined in our marketing If profits from the Latin markets 
are down, that is no excuse to pull out we simply have to work 
harder 

Anola chief Jose Maria Camara typifies this mood of gntty 
realism "We are suffering like everyone else, in fact our particu 
lar case is harder than other countnes' perhaps We can't influ 
ence the externals so we've got to be very active, try harder Sure 
there has been a ma(or charge over the last 18 months in Latin 
Amenca with the devaluations and related problems, but our at 
titude is that we have to live with it We have to be in those mar 
kets The demand is strong and there is certainly no intention in 
this company to cut back On the contrary we are always look 
ing for artists able to be developed there 

"The industry is facing a very hard year, no question But we 
can survive, why not 7 We have to re organize our structures to 
meet the new market conditions, we have to try to establish new 
markets abroad Why should Spain be a second class producer-* 
There is a new generation grown up here in the rock culture we 
should be able to sell in continental markets " 

Because there are no ollicial industry statistics published in 
Spain, the exact extent ol the decline in sales is hard to quantify 
According to Anola 's Camara. domestic LP sales were 12% 
down in 1983 compared with 1982. with singles 21% down and 
cassette volumes falling as much as 35% below the levels of the 
previous year In addition to home taping and other factors com 
men to all countries. Camara cites Spain's 22% unemployment 
rate, and the effects ol government efforts to curb inflation Peo 
pie have less money, and different pnonties 

Juan Santabaya. director general of independent company 
Fonomusic. estimates the annual fail over the last two years at 
around 20% overall Local companies have felt the effects differ 
entry than multi nationals, he says, because the promotional in 
vestment required to sell a given number of units is at its highest 
lor Spanish rather than international artists As for the remedies, 
a more favorable economic climate would naturally be hefpfuf. 
but pending that the industry has to increase its earnings from 
performing rights, and ensure it benefits from the saturation of 
music currently availabk* free to the public on radio, television 
(Continued on page VL-38) 
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'We are suffering like everyone else: 
in fact, our particular case is harder 
than other countries perhaps. We 
can't influence the externals so we've 
got to be very active, try harder. Sure, 
there has been a major change over 
the last 18 months in Latin America 
with the devaluations and related 
problems, but our attitude is that we 
have to live with it. We have to be in 
those markets. The demand is strong 
and there is certainly no intention in 
this company to cut back. On the con- 
trary, we are always looking for ar- 
tists able to be developed there.' 



JOSE MARIA CAMARA. 



Tlosotros estamos sufriendo como 
todos: de hecho. en nuestro caso es qui- 
zas mas dificil que en otros paises. No 
podemos influenciar el mercado extran- 
jero asique tenemos que mobilizamos y 
poner un gran esfuerzo de nuestra 
parte. Porsu puesto. ha habido un gran 
cambio en latino America con la devalu- 
acion y con probtemas relacionados a la 
economia. pero es nuestra actitud que 
deberiamos afrontarla. Tenemos que 
hacer incapie en la importancia de esos 
mercados. La demanda es tan fuerteque 
en definitiva no tenemos intencion de 
retroceder. Al contrario, siempre es- 
tamos buscando artistas que se puedan 
desenvolver en cuatquier parte.' 

director general. Ariola 
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International Acts Discover 
Favorable Concert Climate 
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iX solated bevond the Pyrenees. Spain has always been a coun 
try apart in Europe, and four decades under Franco did little to 
reduce its insularity Now however, with progressive government 

iiul i oriiiniin Market membership loumn >i il is ch itiging, and 
there is no douht that the local record market, whose stapk' diet 
is still the ronianlK pop Isil ... ( rather than the group based rock 
miiM. lit Ntirthcrn Lurope. is changing too 

It is a market that has no national charts, only the so called 
SuptvtnlM li- ts frequently based on returns from couple of oW 
en shops, and no oflicial sales Injures though AFYVE, whose 30 
m.-iiih.T leptesenl '«>% ,,r >'< ol total business says these will 
soon come It ts a market in which cassettes regularly outsell re 

■• anil mani le homes own lapc hardware than disk 

equipment I iomeslir ai ts sell partlculary heavily cm tape inter 
n. iti. iia] acts redress the balance a little The pace of success is 
• lovv.1 i. v » . ■ i ,m t.ik. rin nilhs to break hits stay on tin- charts 
as long again There are hundreds of commercial radio stations 
but practically no coverage ul pop music on the two national tv 
channels, and no cable networks. Discos are everywhere around 
7.000at the last count The number of retail nutlets is considera 
hly less 2.000 or so, with 30% ol retail business cone entrated in 



the Madrid area and a lurther 20% around Barcelona the mam 
population centers Discounting is widespread 

Department store chain El Corte Ingles is the most powerful 
retailing force, with its astute buying policy, its |oint promotions 
with record companies and its two big reba)as' a year At the 
other end ol the scale non traditional retailing is also significant, 
through ubiquitous cassette recks On average full pnee product 
costs $5$b. budget malenal around $250 and singles $150 
The singles market is in senous decline An industry wide effort 
to reduce the price to $1 two years back did not halt it Only 
mad singles, because less available for home taping perhaps, 
are increasing their sales 

Il is a maiket increasingly susceptible to international mflu 
••nee In late July one typical chart was showing only 13 out ol 
30 domestic singles, lb out ol 30 domestic LPs plus two local 
compilation albums Jorge Pino at RCA estimates 50% of indus 
try sales come from overseas productions We have had many 
heavy tours by international artists this summer," he goes on 
"Dylan. Stevic Wonder. Spandau Ballet. Ultravox. Lou Reed 
they are learning Spain is a very good record selling and tounng 
(Continued on page VL-iS) 
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FRONT VIEW OF THE INDUSTRIAL PLANT. GUATEMALA 



/iscos de Centroamerica, S. A. of Guatemala was in- 
itiated as a private company on September 3. 1964 by then 
owner Roberto Galvez Gutierrez. Since that date this com- 
pany started its administrative development with the inten- 
tion to cover the Central American and Panamanian mar- 
kets, dedicating itself to the production and sale of 
Guatemalan and Central American music, as well as music 
on an international scope. 

Ten years later it became incorporated, so that with the 
proper economic stimulus, it started projects towards cor- 
porate development, allowing the company to reach am- 
bitious goals 

As time passed, the company attained a prestigious in- 
ternational image, due in great part, to the obtainment of 
labels known throughout the world The purpose: To seize 
the Central American and Panamanian markets. Through 
its solid establishment over time. Discos de Centroamerica 
has placed itself as a leader in its own market Its continued 
success is also due to the company's constant concern with 
the acquisition of the most qualified personnel, as well as 
state-of-the-art equipment for the production of records of 



the highest quality possible, reflecting a true image of the 
company itself. 

The creation and development of a complete marketing 
and sales team at its home base (Guatemala) has contrib- 
uted in optimizing product distribution, utilizing as its main 
channels, its own exclusive distributors who form an inte- 
gral part of this company These are: Musicentro-EI Sal- 
vador. Audio Ritmo S de R. L -Honduras, Gramusic, 
S. A.-Costa Rica, Sonomundi. S. A.-Panama. 

In actuality, the company is associated with the following 
international labels: Philips-Holland: Polydor, Ariola- 
Germany: EMI, Odeon-England: Hispavox, Movieplay- 
Spain: Capitol. Motown, WEA, Liberty-United States: 
Melody, Gamma, Polygram-Mexico: Pyramid, Global-Puerto 
Rico and others. In addition. Discos de Centroamerica. 
S. A. owns its own label for national and Central American 
music, Dideca 

The attained success for this company in the market is 
attributable to the calibre of artists under their manage- 
ment and to the publicity and promotion departments re- 
sponsible for creating such hit sensations as: the Bee 



Gees-Saturday Night Fever, Enrique and Ana, Pequena 
Compartia, Ruben Blades. Los Chicos and others. 

They've also gained huge success with artists of interna- 
tional fame such as: Donna Summer. Rulli Rendo. Lionel 
Richie, Juan Alberto Mugravi, Joan Manuel Serrat, Rod 
Stewart, Frank Sinatra, Ruben Blades, Marlen, Rocio Dur- 
cal, Estela Nunez, Lucia Mendez, Camilio Sesto, Juan Gab- 
riel, Nelson Ned, Rafael. Jose Luis Perales, Jose Jose, 
Daniel Romo, Dulce. Amanda Miquel. Diego Verdaguer, 
Rigo Tovar, Luis Angel, Sheena Easton, Rita Lee and 
Roberto, Queen. Duran Duran, to name only a few. 

Under their Dideca label, they've also thrusted national 
and Central American artists towards great success, some 
of whom are now internationally renowned. 

For Discos de Centroamerica, S. A. it is with great satis- 
faction that they celebrate their 20th Anniversary, after 
overcoming a diversity of obstacles brought on by recent 
world-wide recession. In spite of this, with the efforts of 
those within the organization, and the acquired prestige it 
now enioys. Discos de Centroamerica, S. A. will continue its 
push toward even greater objectives. 





ROBERTO GALVEZ GUTIERREZ — Founder 
A.man of great knowledge and experi- 
ence in commercial matters, he de- 
signed the structural outline of the or- 
ganization, credited for the success of 
DISCOS DE CENTROAMERICA, S. A. 
throughout its development in the re- 
cording industry since 1964. 




BLANCA AVILA VALOEZ — Manager International Affairs 
With over 19 years in the company, she is considered one of 
its founders. Besides her role as Manager of International 
Affairs, she is the executive secretary of the Administrative 
Council. 



BYRON GALVEZ THOMPSON — President 
Started his administrative activities with 
the company in 1972. performing various 
important jobs. Presently, as president, 
his major responsibilities include all in- 
ternational business matters and direct- 
ing the organization. 




CESAR GARCIA HERRERA - 

Artistic Director 

In 1965 he joined the company. His 19 years 
of experience enables him to handle high 
quality artistic productions and the dis- 
covery of new talent. 




discos de 
centroamerica, s.a. 



Administracion: 3a. Avenida 10-44 7 
Mercadeo y Veritas: 12 ca'te 3-27 Z. 1 
Pidnid Industrial: la Av. j.b-t.2 2- 10 
Apartado Postal 1792, Guatemala 
Telex: 5413 DIDECA GU 
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Congratulations to 
Byron Gal vez Thompson 

and all at Dideca 
on your 20th anniversary. 
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Jermaine Jackson • Pia Zadora 

The Hottest Couple 
On The Street, w 

rid get 




Two of the hottest superstars in the world 
together on one sizzling new record. 

"Si Se Pone A Llover" 
(When The Rain Begins To Fall) 

Words and Music by: Michael Kradley. PefK) March, and Steve Wittmaek. 
Spanish Lyrics by: Ruddy Mary Mrfluskey. 

The sinale is no* available through \nsta Licensees in . South America, 
Central Amrrica and Mexico. Watch for it to he included on Jermaine Jackson's 

self- titled dehul Arista album. 
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Mexican president 
Miguel De La Ma 
dnd. right, present 
ing Jos* Jose with 
award as top artist 
of 1984. in Mexico 
and outside the 
country 



Easing Inflation Fuels 
Optimism For 
Solid Market Recovery 



c by JUDY HEVRDEJS 



If (though they've [ust weathered (wo of the worst years in 
the nation s economic history, Mexico's music industry execs 
predict a far brighter future 

Things are bound to get better." says Luis Moyano. director 
general at EMI Capitol de Mexico "We were at rock bottom, 
with unit sales even lower than those in early "82 But. now sales 
are improving, the country has stabilized and things seem to be 
picking up By 1986. we should recapture the solid sales we had 
before the economic crisis '' 

At Discos WEA. Director Genera! Rene Leon said. Things 
are very different here than they were three years ago We had a 
great boom in the 70s and 80s A little over two years ago. 
things charged greatly and sales dropped Now (he market 
seems to have checked its downward fall We're expecting an 8% 
sales increase this year and hoping for 10% in '85 " 

Added John Lear, managing director at PolyGram Discos. 
So far this year sales have remained low. but not gone 
down that's encouraging " 

Since 1982. peso devaluations, the nationalization of the 
banking industry, import restrictions and exchange controls 
have played havoc with a rrusic industry that had been basking 
in an economy heady with Mexico's oil profits 

Inflation, loo. has played a orfffcal role, eating away at con 
sumer purchasing power Inflation in 1982 was close to 100% 
In 1983. inflation dropped to 81% Album pnees currently hover 
around 90U to 1000 pesos in a country where the minimum 
wage is about 816 pesos per day An LP is now an investment 
rather than a spur of the moment purchase 

Industrywide, unit sales of records in '83 and much of 'H4 
were running 35 to 40% below 1982's top levels These figures, 
execs point out. should be considered against the backdrop of 
several peso devaluations — w-hich knocked the national cunren 
cy from about 23 pesos to the dollar to the current rate of close 
to 200 pesos with a conhnutng dai\^ drop oi 13 centavos. As a 
result industry sales figures are now calculated in units rather 
than dollars 

Say* Moyano. We were faced with peso devaluations and un 
employment The liquid assets of the people were low — they 
had to make a choice between buying milk or buying records 

In the meantime." Moyano adds, "pnnting and other costs 
have all gone up so that in 1983. we saw record pnees jump 
three times In 1984 our pnees will jump only twice— about 25 




'. . . Mexico will need to create her 
own sounds — maybe groups relying 
on vocal harmony. Just as urban 
blacks created their own sound, Mex- 
ico will need to create her own 
sound—it will be sounds that you are 
maybe hearing right now on the 
sidewalk in front of your house/ 



*. . . Mexico va a tener que crear sus 
propios sonidos — tat vez con grupos 
que dependan en harmonias vocales. 
Al igual que los tiegros de las ciudades 
crearon sus propios sonidos. Mexico 
tendra que crear el suyo—y seran 
sonidos que usted podria estar ya 
escuchando frente a su casa.' 



JAIME ALMEIDA, director general, Televisa Radio, Melody Records, "Studio 54' 



Judy Hcvrdejs is a write) 
Ctty News. 



ami reporter with the Mexico 



and 20%.'* 

While most major record producers have their own recording 
studios, eliminating the high cost of rented studio time, they du 
usually farm out the pnnting, pressing and cutting of records lo 
Mexican firms 

Sales, though, weren't the only aspect of the business affected 
by the economic ensis. says Rogeno A/canraga, president of Or 
(eon. SA "Our accounts receivable have increased It now takes 
us four to five months to collect, which completely washes out 
the profit in real money." 

Part of the music industry's current optimism, though, is being 
fueled by both government and private economists' predictions 




ieena Easton & Luis Miguel sang gold duet 



that inflation is expected lo hit only 50 to 55% for 1984 Execu 
lives concur that with the two year sales slump in the past and 
the economic ensis easing — at least in the record industry — ef 
forts are now being directed at careful expansion and heavy, 
more focused promotion to combat past problems 

At Discos Peerless, general manager Jurgen lilrich says. 
"We're reducing the number of tapings. increasing promotions, 
producing a more interesting product and putting more hit sin 
gles onto one album We are also making a larger investment in 
promotion, especially at (he point of purchase. Thai should 
bnng us good sales by the end ol the year " 

Peerless, says Ulhch. sells heaviest through the major record 
stores and deparment store cha.r s via wholesalers, a line of dis 
tnbution generally followed by the major producers 

Add* Marco Antonio Gome?, head of press relations at CBS, 
In some ways, the crisis worked lo our advantage It allowed us 
to be more selective in choosing artists And. it has helped us 
bring better quality to our catalog " 

At RCA de Mexico, press chief Carlos Carranco agrees "First, 
we are cutting back on the number of artists with respect to their 
contra*, is And second, we have contracted with about seven new 
artists They have records scheduled for release, with heavy pro 
motion, at the end of '84 and into the first part of '85 " 

PolyGram's Lear says. "We are busy developing a local artist 
roster for '85 We would also like to try a little regional stuff, but 
it is difficult We're going to have one artist in each field with a 
small but active rostei Right now the local music— ranchero. 
ballad, salsa and groups — make up about 25% of our sales 
Such a development is mine profitable for us because the royal 
ties are not as high and we're also more secure with the hits." 
Lear, who would like to sec his local roster grow to 50%. pointed 
out that "the bracket of people that purchase infernal inn ;if music 
ha& not lseen hit as hard bv the crt^x so sales ar? sUtt -ood ' 

kit'um with irw best of several 
different artists and greatest hits albums are being produced 
(Continued un page VL-J6) 
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Caetano Veloso 



Industry Struggles Uphill 
Against Four- Year Recession, 
Aided by Strong Musical Heritage 



by CHRIS McGOWAN 



W he record indiixirv m Bt.vil has always foil itself blessed 
by d populace thai seems lo live, breathe and steep music 
Whethei vou yruw up in Kiu de Janeiro hearing the thundering 
contrapuntal percussion in the streets during Carnival, or play in 
a Salvador afoxe group on weekends instead of joining the local 
equivalent of the Elks Club, or are an accountant with a guitar or 
cuica tucked away in the closet, music has more of a day to-day 
importance 



( 'hns McGounn a /.iw Anoelrsbuted unter iintl fitll 
board contributor on assignment in fiio de Janeiro. 



"It was a refreshing surprise for me to see how music is a part 
of everything here." says Guy Deluz. managing director of EMI- 
Odeon in Brazil "You can't do anything without it And when 
you go to a concert here it's an incredible expenence to see 
10.000 people singing along to every song, and knowing every 
word of the lyncs " 

Such an enthusiasm for song has led Brazil to assume a dis 
proportionately high position in the world record market With 
only the eighth largest economy in the world (excluding commu 
nisi countries). Brazil ranks seventh now among global music 
markets and reached as high as fifth in the heady days of the late 
1970s, according to Joao Carlos Muller Chaves, executive secre 
tary of ABPD, the Brazilian record manufacturer's association 

Brazilian product dominates the country's record business. 

(Continued on page VL-35) 



Roberto Carlos 



'If there will be a positive effect to 
come from all these problems, then it 
may be this — that by going through the 
crisis, through all the difficulties, we 
will find that the second copy of a style 
is no longer sellable and that we will 
have to come back to fundamentals, to 
real talent.' 



'Siesque va a haber un efecto positi- 
vo cofflo resultado de todo esto. enton- 
ces podria seresto — quepasandoa tra- 
ves de la crisis, y a traves de todas las 
dificultades. descubriremos que la se- 
gunda copia de un estilo no es ya ven- 
dible y que vamos a tener que volver a 
lo fundamental, at verdadero talento.' 



GUY DELUZ. EMI Odcon 
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'Rock In Rio' Super fest 



r rom January 11 to January 20. 1985. Brazilian 
impressario Roberto Medina will be staging "Rock In Rio." a 
1 0-day rock concert in Rio de Janeiro that he hopes will draw 
up to one million visitors, thus making it the biggest rock 
event in history. 

Billed as "90 Hours ot Music and Peace." "Rock In Rio" 
will take place on a specially-constructed 350.000 capacity 
concert site in Barra da Ti|uca on the outskirts of Rio. west 
of tamed Ipanema Beach 

Fourteen international and 14 Brazilian acts will perform, 
with each act scheduled to appear twice during the festival 
Conlirmed international artists are Queen, the Go-Go's, Yes. 
George Benson, Men At Work James Taylor. At Jarreau, the 
B-52's. Ozzy Osborne. Nina Hagen. Iron Maiden. AC/DC. Det 
Leppard and Scorpions. 

The confirmed Brazilian lineup for Rock In Rio" includes 
Barao Vermelho Blitz. Gilberto Gil. Elba Ramalho. Pepeu 
Gomes. Baby Consuelo. Frasmo Carlos. Lduardo Dusek. Al 
ceu Valenca. Lulu Santos, Ney Matogrosso. Paralamas de 
Sucesso. Moraes Moreira. Kid Abelha. 

"The total cost of the show will run around $ 1 0 million," 
says Medina "TV Globo has contracted lor the domestic 
television rights and each day during the festival they will air 
highlights of the previous day's concert So far, 'Rock In Rio' 
will be seen throughout all of Latin America, except lor Mem 
co We're now talking to Europe " CM. 



Talent Seeks To Expand 
Commercial Horizons 



In the A I odd years smct Stan Gctz. JoSo Gilberto and As 
trud Gilberto scored a hit with "The Giri From Ipanema." Brazil 
lan rhythms and melodies have sleadiry made inroads into the 
American musical consciousness, yet most listeners who have 
heard Airto Moreira playing the "cuica" on Paul Simon's "Me 
And Julio Down By The Schoolyard." or enjoyed dancing to the 
Kool & the Gang hits arranged by Deodalo. would probably 
have trouble naming any Brazilian artists beyond Sergio 

Mandtf. 

Yet the interchanges between Brazilian and Amencan musi 
cians dunng the last two decades have been plentiful and di 
verse Stanley Turrenttne. Sarah Vaughan and George Benson 
haw all recorded Brazilian tunes, and what >azz artist has not 
lent an attentive ear to the bossa nova compositions ol Antonio 
Carlos Jobim? Moreira and Flora Punm have played with Chick 
Corea. George Duke and Stanley Clarke, among others, and 
Wayne Snorter's classic Columbia LP ' Native Dancer" featured 
Milton Nascimento Brazilian percussion has influenced many 
groups Irom Weather Report lo Earth. Wind & Fire and grate 
lul are IIk' |a// and pop artists who have been able to utilize the 
rhythfnk magic of Moreira. Nana Vasconcelos and Paulinho da 
Costa on their LPs. 

Bui there are several Brazilian artists who now want to extend 
their Amencan commercial honzons beyond the boundaries of 
the jazz market Plans are in the works for English language LPs 
by Brazilian pop siars Diavan and Gal Costa, both of whose tal 
end ,ir»' mora appropriate to Top 4J) radio than to tazz airwaves 
(where it is easy lo lind Brazilians such as Tania Maria and Azy 
mulh) In addition, their eflorts may be imitated soon by a new 
wave of domestic rock groups, who have begun lo outsell inter 




national talent in Brazil and may take heart in the success of 
Germany s Nena's "99 Luft Balloons" 

Until now. New York City— which has a large Brazilian expa 
tnate community — has been the most receptive American city to 
visiting Brazilian artists Clubs such as SOB's. Sweet Basil. Jazz 
mania and Soundscape — and larger venues like Carnegie 
Hall — have all hosted successful U S appearances of Brazilians 
such as Milton Nascimento. Gilberto Gil Caetano Vcloso and 
Diavan 

(Continui-d on poge YL-Jit 



'I'm still trying to decide how to ap- 
proach the U.S. market . . . Quincy is 
interested and it'd be much easier for 
me to be successful there with his 
help. The great barrier is the language 
— but I want to sing for all the 
Americans, not just the Hispanic 
population.' 



'Todavia estoy tratando de decidir 
como asercarme al mercado riorte Ame- 
ricano . . . Quincy esta interesado y 
seria mucho mas facil para mi tener 
exito alii con suayuda . . . Elgranobsta 
cuto es el idioma-pero yo quiero cantar 
para todos los Americanos, no solo para 
la poblacion de habta tlispana.' 



DJAVAN 





TROPICAL BUDDA RECORDS 

BUDDA PRODUCTIONS, INC. 
1906 Third Avenue. New York City 10029 
Foreign licensing available in some markets 
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Talent Seeks 



(Continued from page VtrtS) 

When Diavan appeared last June al the Kool Jazz Festival and 
at SOB's. he received extensive coverage from The New York 
Times and great praise from critic Davitt Sigerson. who termed 
the singer's music "as brilliant and comprehensive in Brazilian 
terms as is Stevie Wonder'* in ours " Added Sigerson about the 
Brazilian pop scene today, of which Djavan is a part "Not since 
the United States of the 1930s has a nation's hit parade been so 
full of sophisticated work " 

Djavan's music is emhlernatK ol the sophisticated blend ol na 
live styles with foreign idioms arid technology coming from Bra 
zil .n the 1980s "Luz." his 1982 LP which sold 450.000 units ac 
cording to CBS Brazil, proved that the domestic market was 
receptive indeed to his efforts His 1984 album. Liias. has al- 
ready sold 170.tX.IO units in a depressed year anil finds Diavan 
taking another bold step forward in his fusion of Brazilian Aln 
can and American sound* 

Cut at the Light House Studio in Los Angeles with such Mi 
chael Jackson alumni as Greg Phillinganes. David Foster and 
Jerry Hey sitting in. 'Lilas" has a catchy, upbeat and very dance 



ibk sound It is e*isy to imagine both the infectious, exotic title 
cut and ' Miragem" going over well in American discos and on 
the radio, were they lo have English words 

i 1 ' i ■ 15 year old native of Alagoas. a slate in northeast 
en ■ y\. has the advantage ol friends in high places, should he 
move ahead with his plans lo try the American market next year. 
Stevie Wonder plaved harmonica on "Samurai" on the 'Luz" 
LP, and Uuincy Jones may produce Djavan's English language 
debut 

"Qumcy is interested and lt d be much easier for me to be sue 
lesslul there with his help says Diavan I rn Mill trying to de 
tide how lo approach tin.- U S market The great barrier is the 
language— but I want to sing lor all the Americans, not |ust the 
Hispanic population " 

Cull Costa is another Brazilian star who hopes to win over the 
American public She has been a success ever since the days of 
the Tropicalia movement in the 1970s, when she and three oth- 
ers from the state ol Bahia— Caetano Veloso, Maria Bethama 
and Gilberto Gil spearheaded what might be termed a back 
lo the roots" movement, in which they successfully reintegrated 
Brazilian rhythms and folklore into the pop music mainstream, 
which had become overly dominated by foreign styles Their ef 
(oris had a profound— and very beneficial— effect on both Bra 
zilian music and culture 

These days the singer who— recently switched from Poly 
Gr**m to RCA — is one of iVie most popular entertainers in Brazil 
and her 1962 LP Fantasia" sold over 5(H).(XX) copies It lea 
lured both beautifully sung, well crafted ballads written by the 
likes of Veloso and Diavan. as well as Moraes Moreira's wild up 
tempo "Festas do Interior." which was the most played song 
during Carnival that year 

"We intend to make an American work with Gal. with Um 




singing in English." says Manuel Camero. general manager for 
RCA Brazil There are other artists we might do it with too. but 
we're still studying the situation We don't want to do tl and have 
them sell only 10.000 units there, you understand " 

And if Djavan and Gal Cosla find success in the American 
market, a new wave of Brazilian musical talent may break close 
behind them In the last two years there have arisen several out 
standing domestic rock groups who have helped prop up a flag 
ging music industry and who have even begun to outsell interna- 
tional rock product The latter feat would have been unthinkable 
before 1982 

There used to be a strong prejudice here against Brazilian 
rock." comments Ney Matogrosso. a popular singer who has 
been cutting LPs lor over 10 years It was considered inferior 
But now it's accepted and is having its best moment " 

The most popular of the new groups— Blitz — sold over 
3(X).000 units of their first LP in 1982. according to EMI Odeon 
which surpasses the sales of any foreign artists in the last three 
years, save for Michael Jackson and Julio Iglesias In compart 
son, the top foreign rockers during that time were Pink Floyd 
( The Final Cut " 100.000 units). Supertramp ( Famous Last 
Words." 200.000 units), and Kiss ( Creatures Of The Night." 
120.000 units) 

Says Guy Deluz managing director of EMI. 'The new Blitz 
album |ust came out and we expect it lo do just as well They 
really were trendmakers. the precursors of the new Brazilian 
groups And their music isn't just rock— it's very specific, with a 
certain dimension of humor in each song " Some have likened 
them to a Rio de Janeiro version ol the B-52's 

There are many other outstanding new groups, including Ra 
dio Taxi (CBS), Magazine (WEAL T.tas (WEA). 14 Bis (EMI). 
Barao Vermelho (Som Livre). and Paralamas do Successo 
(EMI) But the two rock acts with the greatest domestic success 
after Blitz are also the ones with perhaps the most palatable 
sound for Amencan tastes Lulu Santos and Kid Abelha Their 
1984 LPs— Tudo Azof and "Seu Espiao — have already sold 
120.000 and 150,000 copies, respectively, according to WEA 
Brazil 

Kid Abelha's catchy rock is one of the few domestic sounds 
consistently mixed into the new wave playlists at top Rio and 
Sao Paulo dance clubs, and would probably translate well if 
sung in English Lulu Santos. 31. is a singer songwriter who 
fronts a very tight rock band and is known as the "godfather" of 
the new groups He spent part of his childhood in Illinois and 
says that when he was a teenager he was a citizen not of Amen ca 
or Brazil, but of "rock " Santos looks like he popped out of a 
1950s Frankie Avalon beach movie, commands the stage with a 
cool charisma, and has a flair for wnting both soft ballads and 
driving rockers 

Marina is a new PolyGram star and her recently released first 
album. "Fullgas." is being heard all over the radio She sings in a 
seductive, husky voice atop a solid, very danceable base of rock 
mixed with Brazilian rhythms Like Djavan and Gal Costa, she 
has a sound that could be both quite ongmal for the Amencan 
market and a hit with a dance crazy public 

If a new wave of Brazilian pop does break on the shores of an 
America hungry for the "next big movement," it may help to dis 
pell the common apprehension of the world's largest country as 
consisting only of "Carnival, soccer, samba, stnng bikinis and the 
Anwnn " And also, these days. Soma Braga 

When Ney Matogrosso wowed the crowds at the 1983 Mon 
treux Jazz Festival he found himself likened to both Carmen 
Miranda and Dawd Bowie And when jazzman Moacir Santos 
cut three Blue Note LPs in the 1970s, he was desenbed in the 
liner notes of one of the albums as having grown up in the "jun 
gles" of Pcmambuco state, through which "winds the mighty 
Amazon " The only problem is that the Amazon is hundreds of 
miles away from Pcmambuco which is in the semi and 
drought stricken Northeast of Brazil And just as the country it 
self is little understood, still lew can foreigners come to grips 
with its wide variety of music, let alone pronounce correctly its 
indigenous rhythms Irevo. baiao forro. xote 

But whether or not the music of Brazil come* once again un 
del the Amencan spolight. even becoming — as Sigerson wrote 
about Diavan— a possible "first glimpse of an international phe 
nomenon." "a new global pop ' Brazilian musicians will un 
doubtedly continue lo make their presence tell and to ennch in 
letnational music with their diverse cultural hentage and spinled 
creative energy 




Brazilian composer singer Gon/agu.nha receive* gold record on 
Cassino do Chacnnha." Brazil s popular Saturday TV variety show 
I rom Mt Goruaou.nha. host Chacnnha and EMI Brazil marwutiw 
director Guy Deluz 

i a hied 




Primer LP/MC, TODO MERECl JE RDA A TI 





I VIVA LATlHOl 



by MAMOLO BELLON 



/V 

i ■ 



meteen hundred and eighty (our has been a difficult year 
for Columbia The recession which has affected economies all 
over Ihe world, now affects Colombia in <» dr.nn.itic way The 
efforts of President Betancur s government to alleviate Ihe situa 
lion will take time to show positive results 

As frequently happens in these situations, the entertainment 
Industrie*. ,ire hard hit Radio, television and obviously the re 
cord industries have been suffenng the consequences of slow- 
down in industrial production As money gets tight, industry pro 
duces less and there are fewer advertising pesos to invest in (he 
media 

Television is going through its worst crisis since inception in 
1954 More than half ol the programmers wtth time on the two 
commercial channels are at the breakeven point or openly suf 
fering losses which oblige them to live off of reserves from the 
bonanza years 1982 1983 

Radio is not much better off. although Ihe situation is not 
quite as critical However many emplt>yee> have been laid off at 
several of the ma|oi networks in an attempt to cut operating 
cosls which may allow them to remain at least not in a more 
diflicult situation However, there are indications of a slow but 
noticeable comeback of the economy, which may lake as long as 
two years to bnng it up to the levels it achieved a few years back 
Slow decline, leads to a slow recovery. 

The record industry is experiencing difficulties, at least must 
companies are going through a drop in real sales of records esti 
mated anywhere between 20 anr* 't^'f, of units sold, in compan 



Stanolo Betlon is a Billboard Contributor ni Bogota. 



Slow Decline Leads To Stow Recovery 
For Hard-Hit Entertainment Industries 



son with last year The one big exception would seem to be Son 
I 'lux. a company i elebrahng its .'JTjth anniversary Since last year 
an aggressive policy of putting big names under contract is pay 
ing off Lizaridro Mesa had the big hll in December of 1983. 
which spilled into 1984 with "Estas Pillao" This song and this 
artist marked the return of Sonolux from six years of difficulties 
Other artists put under contract include the vallenato names ol 
Calixto OIiim Julio Ro|js and Kouidn MaeMre 

Carlos Alberto Hincapie, director ol the Bogota zone of Sono 
lux states Hut, We had not been into the vallenato very strongly 
until recently, but now we have hit the market with product 
which has sold " 

However. Ihe situation of the vallenato. typical music from Ihe 
northern coast of Colombia which has been Ihe biggest selling 
form of music in Ihe past 10 years is not as favorable any longer 
Alfonso Escolar, Discos Philips manager, states thai though Ihe 
vallenato continues to be the biggest selling form of music, "the 
supply is slowly becoming greater than Ihe demand" and that 
would make it appear to be slowing down Humberto Moreno of 
Discos FM mentions the fact thai there has been no real renewal 
in the past three or four years "We still have the same Zulela 
clan. Diomedes Diaz, Colacho Mendoza, and very few new 
names" These include artists like .Julio Hojas and Kicardo 
Maestrc The others, in Ihe opinion of Moreno, are not the sue 
cessors of the vallenato tradition brought about by the afore 
mentioned names 

Still the scene is not all that dark On the other hand, there has 
been a notable increase in the production and sales of the ro 
mantic ballad Artists that are doing especially well are Colom 
biana Isadora. Galy Galeano. Maria Cnstina among others Es 
colar states that Ihe upward swing of the vallenato is due to the 
high quality product coming from other Spanish speaking na 
tions especially Spain Jose Luis Perales. Raphael. Dy)ango. Ca 
milo Seslo and others have had massive hits in this country 



'The supply is slowly becoming 
greater than the demand.' 



'La produccion esta creciendo gra- 
dualmente para satisfacer la creciente 
demands.' 

ALFONSO ESCOLAR, general manager. Discos Philips Gerente General 



Latin America has also supplied numerous hits with Yun, and 
teen idols Chamos, and Menudo Humberto Moreno feels thai 
ballads are growing again as a successful format thanks lo Ihe 
fact that there has been a real renewal in voices, styles and com 
posers who "write songs that today's people can relate to." 

However, the industry is relying heavily on locally produced 
artists, as in recent months the super powers of export are not 
exporting product Argentina. Venezuela and lo lesser degree 
Mexico have not exported the same amount of artists as in the 
70s 

Now Spain, and even the Latin labels of the U 5 are becom 
ing major suppliers of ballads and romantic singers Obviously. 
Julio Iglesias and Jose Luis Rodriguez are players in a complete 
ly different league 

(Continued on page VL-60) 
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1VIVA LATIISOl 



by moira Mccormick 



r ith an estimated population of between 1 2 and 1 T» Hi-» 
panics, the Chicago area is home to a healthy CRM MCttOn oi 
Latinos Unlike other major U S altes whOM Hispanic popula 
tions are dominated by a particular nationality— Mexican in Los 
Angeles. Puerto Rican in New York, and Cuban in Miami— met 
ropoklM Chicago is represented by all of these (in varying pro 
portions), as well as a considerable influx invm *MAith AlTMflCfl 
As a result, the Latin music scene in Chicago draws from the 
same cross cultural Hispanu melting pot At the radio, retail and 
live concert levels, salsa sells alongside of ranchero. merengue 
with manachi— and the popularity of the international ballad 
continues to grow Many observers agree, in fact, that national 
boundaries pertaining to musical tastes are beginning to Cruin 
bW 

At WOJO-FM. the Chicago area's only 24 hour Spanish 
speaking station, a balance of music is the key to success That's 
the opinion of music director Carlos Nurto. a native of Guadab 
)ara. Mexico, who created and filled his position three years ago 
"Musical tastes are merging." says Nurto "Certain artists now 
haiv the same opportunity to succeed in Miami, L A , New York, 
and Chicago " 

WOJO. known as Radio Ambiente." serves as the Hispanic 
community's primary source of information, with a ftlfl menu of 
talk shows and public service programs in addition to news, 
weather and sports But it's WOJO's all age. all nationality Mu 



.\foira MeCormick is Hill hoard's Contributing Editor 
in Chicago. 



Midwest Melting Potl3ut>bles 
With Cross-Cultural Growth 



sic Radio Ambierrte Style. " desenbed as "a Wend o( music from 
Mexico, South Amenca. Puerto Rico. Cuba. ai»d Spam." that 
makes the station successful, according to Nurto 

Hie progr.inirntng is interesting you never know what's 
coming next." he says "You might hear a song from Mexico in 
the '40s. followed by a contemporary Spanish rock'n'roll cut " 

There's method, however, in the apparent randomness. Nurto 
stresses "I'll start a music segment with a rhythmic song by a 
male singer, and follow il with something that relates." he de 
scribes 'If the first song is ranchero, the second is ranchero. If 
the first r» contemporary, so is the second " From there, he says, 
the hour branches out "One lemale lead song, one group bal 
lad. one rock/salsa, then something by a tno " Those loose 
categories, Nurto adds, can encompass anything from the classic 
styiinqs (if '4fH crooners Pedro Infante and Agustin l^ara to the 
contemporary pop sounds of Napoleon and Roberto Carlos 

Nurto has been coupling a regular Chicago Top Ten" for 
UPl over the last six months, basing his selections on listener 
call m requests during the three hour "Exitometro" segment 
heard weekdays at 5 00 p m 

A sample Top 10 from the first week of October shows the 
diversity of popular l-atin music m the Chicago area The inter 
national ballad is represented by Julio Iglesias' "Me Va Me Va" 
and Juan Gabriel s Quenda" (number one ior 14 weeks, ac 
cording to NuftoV. nwrengue from the Dominican Republic in 
the form nf July Mateo's "Oyv." Argentinian pop/rock by Aman 
da Miguel ("El Gato Y Yo") and husband Diego Verdager 
("Nena"), Mexican dance music by Los Yontcs ( Medley Adios 
Canrto Mio '), and Puerto Rican teen pop from Menudo ("Sabcs 
A Chocolate ") 

Perennial favorites among Chicago listeners include ballad 
eers Jose Jose. Camilo Sesto. and Jose Luis "El Puma" Rodn 
guez, says Nurto adding that Argentine musir and the tropica) 



'Musical tastes are merging. Certain 
artists now have the same opportuni- 
ty to succeed in Miami, L.A., New York 
and Chicago.' 



'Gustos musicates son mas simitares 
hoy. Ciertos artistas ahora tienen la 
misma oportunidad de tener exito en 
Miami. riueua York, L.A.. y Chicago/ 

CARLOS NUNO. music director. WOJO-FfM 



strains of cumbia from Venezuela. Colombia and Ecuador con 
tinue to rise in popularity 

One of WOJO's most listened to programs is the 90 minutes 
of romantic music known as 'Operacion Cupido." heard week 
nights at 1000 p m ' It's the on>y segment where we don't get a 
single complaint.'' Nurto smiles detailing, "Sometimes certain 
age groups say they don't hear enough of their kind of music, 
but you never get that dunng "Operacion Cupido-' " 

Nurto says his sole music industry experience prior to apply 
ing to WOJO was running a record booth in a Chicago flea mar 

ket At the time WOJO's jocks were prn^" "to lh*lr own 

music, and Nurto considered the result distinctly substandard 
"They weren't playing any new music." he recalls "And on the 
older records, the production isn't good " 

Nufio began submitting his own cassette compilations of new- 
Latin M music to WOJO program director Jorge Infante, 'until 1 
finally got the job " Now Nuno programs, song by song, the en 
lire broadcast day 

As much as WOJO's music programming has improved. 
Nurto says WOJO needs competition from another 24 hour 
Spanish outlet to stay sharp ' It's a big city, there's room for two 
oi us " he says. 

According to president Miguel Remon of the 14-year old Lat 
in record wholesaler Multinational Distributors In- radio pro- 
gramming in Mexico is more progressive than it is here Hence, 
he says, the recent upswing in new release sales and the slacking 
off of classics "We're now selling 80% new releases to 20% cata 
log." says the Cuban bom Remon. attributing the phenomenon 
to 'the electrification of the Mexican countryside over the \ast 
five years " 

With many rural Mexican households now possessing tv and 
radio, Remon theorizes, a greater segment of the population is 
exposed to contemporary music "And when they come to 
Amenca." he concludes, "their tastes have already changed" 

New release sales may be up but business is down by as much 
as 30% from three years ago. agree Remon and fellow wholesal- 
er J-rank Cruz of La Voz Hispana Remon blames the decline of 
television, specifically cable programs which onginate in Mexico. 
Cruz says video's made a significant dent in record sales "We 
may eventually have to find another form of merchandise." Re 
nion admits Steps have already been taken, he says, to reduce 
(Continued on page l'L-W 
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Popular TV Specials 
Project U.S. -Latino 
Bicultural Identity 



Bravisimo " TV 
series crealor 
Sarnm Pena. left. 

presents 
cumedian Paul 
Rodnquez 



by HECTOR KESEHDEZ 



• he American television industry and mainstream audi 
ences in over 30 markets learned another new word in Spanish 
last year 'Bravisimo." the very best Their teacher, a young East 
Houston Texan named Samm Pena 

With 10 one-hour music entertainment specials already aired 
last year. Pena's Oro Productions, an independent Hollywood 
based tv production company, has realized the pnmany goal for 
having given life to the "Bravisimo" sene*» tn the first place that 
Latins can be and are accepted hy mainstream tv audiences 
Only a madman or a mavenck could have envisioned a combi 
nation of international Spanish language artists with the English 
speaking Hispanic talent found in abundance here in Amenca 
Pcna attests to having been branded as both 

"It's the social significance of Bravisimo' which runs deeper. ' 
says Pena "Bravisimo" is symbolic, he says, of Ihe bicultural 
identity Lantinos in the US have "The impact of Ihe show is 
geared to a concept that allows for the inclusion and effect thai 
Latinos have and will make in reaching the Anglo community, 
u-e will also reach the Latin community thai has lacked belief in 
their collective talents Projects like Bravisimo' can hefp mam 
lest these talents simply due to the lad that l_atins have never 
had successful experiences of this nature and purpose in the 
past. Television has become Ihe window to Ihe world in our soci 
ety Bravisimo' has affowed for some of fhose windows of op- 
portunity to open 10 that Latinos can see themselves, for the first 
lime, as part of Ihe overall picture.'* says Pena 

ll took tremendous perseverance, guts and an innovative ap 
proach to " Bravisimo s" mustcaJ specials in order to convince its 
current sponsors, the Miller Brewing Company. Coca Cola 
USA, and the U S Army, for corporate Amenca has generally 



accepted the ncdon. espoused by Hispanic ad agencies, thai (he 
only means to effectively penetrate Ihe U S Hispanic market is 
through Spanish language media alone Ironically, not one His 
panic ad agency has bothered to return Pena's telephone calls 
He believes that "Bravisimo's" conceptual nature of being bilm 
gual/bicultural goes against the school of thought that these 
agencies have perpetuated about Hispanics It's part of the myth 
of speak to them in their own language The Latino youth of 
today are the Hispanics ol the '90s says Pena. and those who 
will retain their cultural henlage and language as well 

Amenca's business community has taken a second look lately 
al the estimated 20 miffion Hispanics living in the States For 
example, Miller is not the only brewer targeting in on Hispanics 
Frank Solis, national program manager of community relations 
for Coors. slates that the company intends on being as aggres 
sive. if not more so. as the other breweries Coors has signed 
several Hispanic musical groups lor product endorsement and 



benefits in Hispanic communities nationwide Fran Brock, in 
AdweekOct 15. cites that Anheuser Busch Inc initiated a recent 
campaign of spots aired over local Hispanic radio stations and 
on the Hispanic cable network SIN geared directly at Cubans. 
Puerto Ricans. Mexicans and Latin Amencans Stroh also com 
mitted more ad dollars and will perhaps extend to tv spots as 
part of their eventual Hispanic marketing strategy, says Stroh's 
Hector Eli/alde Yet. Miller should be congratulated for having 
shifted its marketing philosophy more than two years ago with 
the "Bravisimo" series Spearheaded by Miller's senior vice pres 
ident ol marketing. Bob Toledo, the show will go into 1985 as 
hour long specials "Its evolution.'' says Pena. "will be as rnnova 
five to the needs of the marketplace as was its inception We've 
always been ahead of the times and we intend to stay that way " 
(Continued on page VL-tft 



'Television has become the window 
to the world in our society. Bravisimo 
has allowed for some of those win- 
dows of opportunity to open so that 
Latinos can see themselves, for the 
first time, as part of the overall pic- 
ture.' 



'En nuestra sociedad la television es 
considerada como una ventana al 
mundo. Bravisimo ha dado var'tas 
oportunidades para que los latinos se 
puedan observar asi mismos. por pri- 
mera vez. como un segmento impor- 
tante de la pobtacion mundiat.' 



SAMM PENA, Oro Productions 
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ALEJANORA Y GUILLERMO: RCA 
Argentina 

Isle duo melodico comemo su carrera 
artistica en 1981, habiendo actuado — 
antes solo en la universidad de derecho 
donde se conocieron Ahora, graban 

su primer album con lemas de 

, conocidos autores y obtienen 

repercusion mternacional 



CAl COSTA: RCA Brasil 

Gal Costa es considerada, la cant ante 
Brasilera de vol mis atmada yla 

pnmera dama del Iropicalismo." 

Durante subien sucedida carrera, Gal 
Costa grabo 16 albums Como resultado 

de su creciente suceso, recibto 7 

discos de oro y dos de plata 



RUDY: RCA International 

Talento espectacular como 
compositor, productor y 
persona se reunen en su 
primer I Pgue va a de/ar 
buella en la histona del 
disco Hispano Americano 




LOS ANGELES': RCA Brasil 

Para el trio Los Angeles, lapalabra 
de or den es alegna [I ntmo. un — 
cocktail de mambo, salsa, rumba, _ 
samba, twist, y rock Tienen todo 
" para ser un gran suceso El trio es 
- sensual, yel buen humor es una de 
las caracterislicas lundamentales 
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JUAN SANTANA: RCA Mexico 

Una nueva propuesla del 
concepto rock en Espahol 
Santana proyecla lo gue bien 
podriamos llamar "Neol 
Romanticismo" Que habla con el 
lengua/e y el ntmo 
caractensticos de la/uventud 






BOSARIO. RCA Espaha 

Is luventud. amor y ntmo, 
sus ongenes y personalidad 
la avalan olreciendo una 
proyeccion mlernacional 



JOSE A L ERE DO EUEN TES: RCA Chile 
Su Itnea musical como baladista, le ha 
brmdado ixitos mternacionales Ahora 
■ nos mueslra la total vigencia con 
canciones de compositores nacionales 
y extran/eros 



LA TORRE: RCA Argentina 

La Torre es una de las mis importanles bandas de rock n'roll 

Su musica y canciones los ban llevado a losprimeros puestos de 
venta de ese repertotio 



MARCELO SAN JUAN: RCA Argentina 

_ Es en nuevo artista gue se 

enrola en el genero de la 
" balada y la musica moderna 

- contemporanea En su 
trayectoria artistica ha 
colocado varios discos en 

.losprimeros puestos En 
1983 gano elpremm al 
me/or interprete en el 

- festival de Iquiios en Peru 





CRISTOBAL : RCA Chile 

- El meiot baladista national — 
Interprete y composilot de sus 
exiles en diver sas competencias 
mternacionales En enero de 

- 1984 lue ganadur del festival _ 
mlernacional de la cancion 

de villa del mar 



LOS KRISTOS RCA Mexico 

Un con/unto musical gue no liene limites, sus canciones y 
personalidad los ban llevado a cruzar Ironteras obtemendo una 
popularidad singular 



MARCELO MOLINA: RCA International 

Todauna explosion musical que 
envuelve al amor de manera actual 
Personalidad vol, musica yritmo 
destacan enesteLP llevando el 
sentimiento a abrn corazones y no 
tener Ironteras 






ALMA VAZQUEZ: RCA Mexico 

Esun nuevo estilo dentro de 
la cancion Mexicans Una 
combmacion de sabor norteho 

con tmentes de manachi 

proyeclando nuestra musica 



OESENO: RCA Espaha 

Inquietudes musicales, mensa/es 
luvemles. talento y dedication al 
arte, son los prmcipales elementos 
de este formidable grupo 



GLORIA SIMONETTI. RCA Chile 

Comemo su carrera ganando en 
1968 el festival de la cancion 
de vina del mar Desde enlonces 
v hasta boy solamente ha 

i ./;. . • ' ' .In estilo 
incursions apaiie de Oaladas el 
ruck melodico. 



LOS TE BREST RES RCA Mexico 

Un surgimiento musical que lletja a 
lodos los cocaiones, su lemalica. su 
ntmo ban hecho de ellos un estandarle 
en la musica regional Pop " 



NICOLAS. RCA International 

Ritmo. sentillez y alegna 
han sido los mgredientes de 
este luveoil compositor en 
su primer LP gue liene un 
"look " y proyeccion de exito 
international 
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Industry Struggles 

(Continued /row page \'L JJ) 

with roughly .1 60. 40 proportional advantage in sates over inter 
national product Local artists are aided by a strong 11at10n.1l mu 
sical heritage value added lax deductions for domestic royalties 
and — perhaps— an unenforced hui influential law datm 1 horn 
the presidency of Janio Quadros that lequires radio stations to 
airplav at least 50% domestic music 

The Brazilian love of music has unfortunately not been power 
ful enough to counteract a national recession that has lasted for 
four vears and cut per capita income bv 20% in that lime I lit 
hard by the drop in consumer buying power, a 220% inflation 
rale, oveisaturation of new product on FM radio and the twin 
hornets of home taping and piracy, the Brazilian record industry 
suffered a 23% drop in units sold for the lirst six months of 1984 
as opposed to the same 1983 period And last year— which ac 
cording to Chaves saw a wholesale market volume of approxi 
mately $160 million (trot counting direct mail)— was the fourth 
straight year ol financial decline lor the industry 

' Many record dealers are selling now not at retail prices, but 
wholesale." bemoans Chaves "They're not making any mon 
ey — a lot are just tryt n 3 fo get nri of (heir inventory" 

Comments Jose Roberto, a retailer whose Motodiscos chain 
has 1 1 stores in Rio de Janeiro. "Business is worse than lasl year 
and getting worse and worse In 1983 we used to order 3.000 
disks from a top artist and now we only buy 500 The customers 
)ust aren't buying, so we're ordering less records and lowering 
the pnee " Though many stores cite a price of $5,/-* to $0 (in 
crvzeiros) for top line albums, hit IPs can be found on sale in al 
most every outlet for the equivalent of $4 or less The wholesale 
pnee is roughly $3 50 for non budget albums Budget LPs sell 
for much less And though these pnees are low in companson to 
American record prcies, they are quite expensive for the Brazil 
tan consumer A first run movie, for example, costs $1 50 to 
attend 

Still, the Brazilians remain optimistic — as they always do dur 
ing difficult times — and are coping with these dark hours ol the 
natonal economy by tnmming rosters and releases, and tightly 
managing promotion and merchandising FM radio stations are 
being asked to cut back on excessive airplay of hit product and 
not to encourage the home taping of albums The industry 
would also like to see a blank cassette tax put into effect 

There have been some bnght moments in the last two years 
the new rock groups such as Bill/. I 1 1 In Santos anil Kid Abelha 
have bolstered the purses of EMI Odeon and WEA, and CBS 
has discovered a newcomer who may challenge its platinum In 
umvirate of Roberto Carlos. Julio Iglesias and Michael Jackson 
Ritchie, an expatnate Englishman living in Brazil who sold an 
outstanding 700.000 copies of his first LP. "Voo de Coracao." in 
1983 In Brazil, a gold record is given lur sales of 100.000 units, 
a platinum disk for 25O\O00 

Late year releases by Ritchie and Carlos will be counted on to 
bnng customers back in the stores Chaves would also like to see 
a Chnstmas campaign staged by the ABPD like ihe one I' Re 
cords, the best present "I that helped boost sales at the end of 
1982 The significant selling season in Brazil is generally seen as 
beginning only in March or Apnl, due to a summer lull starting 
in January and a national 'shutting down'' during Carnival, 
which is celebrated dunng late February or early March 

The states of Rio de Janeiro and Sao Paulo — which possess 
the bulk of Brazil s wealth and induslry — continue to dominate 
the market, accounting between them for a 50 lo 55% share of 
the record business Rio remains the music capital — the home ol 
the seven biggest companies and most of the successful 
musicians 

The small domestic firms continue lo decline in importance, 
as the economic climate has been favoring large companies with 
multinational backing Some 90% of the business is carried on 
by six firms CBS RCA. PolyCiram (which now owns Anola Bra 
zil). EMI Odeon, WEA and SIGLA The latter -owned by Ihe 
Rede Gbbo corporation — is Ihe only Brazilian firm among the 
group and accounts for approximately 15% of the market 

Video clips have begun to play an increasingly prominent role 
in Ihe selling of international pruduct Three Brazilian IV net 
works — Glubo, Manchele and Record— already feature either 
daily or weekend clip shows And. many high end dance clubs in 
Rio. Sao Paulo and other major cities are equipped with large 
screens and a vaned supply of video music Clips of domestic 
talent are now being produced as well — TV Gkibo began Ihe 
trend in 1983 by making videos lor Som Livre (SIGLA) artist 
Rita Lee. 

The videocassette market remains primarily unregulated and 
pirated, but efforts are now being made to establish domestic 
regulations on sales and rentals Once enforced laws come into 
being Brazil should prove lo be a lucrative market Sony. Philco 
and Sharp together sold arnund 80,000 VCRs in both 1982 and 
1983. according to Manoel F Ahves. the Sony Brazil regional 
sales manager lor Rio Computer software should soon face a 
sales boom as well nearly $1 1 ' t billion worth of data processing 
equipment was sold in 1983 in Ihe rapidly growing Brazilian 1111 
crocomputer market 

For Peter Klam. general manager of Anola Brazil the 30% 



devaluation of Ihe rriiAiro 111 >in<» 1 l'0» ... , , •,. ,i, 
troubles lo come "ll aflected everybody 111 tin* musfc u.ilu tr- 
he recalls, "because one day you woke up ,111. 1 ion- ill ih.it ■ ..I 
endai leaf and itiddenJy .ill the n !j you owed abroad fol 

outstanding invoices on lapes. film royalties, what have you— 
had suddenlv leapt up by 30% 

Arlola came lo Brazil in 1**7'' when its patent . mnpany— Ihe 
Bertelsmann group of West Germany— looked over the boom 
ing musir market and tie. ided lo make a substantial investment 
At the time, things tonkin | have looked inure pioniisiug the re 
...nl Ihimih-ss I), id been singing liofn |U't .iiul highet .inniial 
growth liguies and the last veai ol ihe de. ade saw i>vet IS mil 
lion LPs and 8 million cassettes vended, according to ABPD 
figures 

Anola started things off with a bang .1 huge party for Ihe press 
and industry was thrown atop the Mono de Urea la huge hill 
overlooking K10 that is the tamed aerial 1i iinwav lnsl ship on 
the way to Sugerloal Peak) with Bob Mar lev providing Ihe en 
tertainmenl Next, in the days to come Anola wenl about signing 
as many of Brazil's most prestgious acts as possible Milton 
Nascimento. Toquinho. Vintcius de Moraes and Chico Buaigue 
wvre all luied away from other labels with large olfers Buar 
que — a popular singer songwriter - was offered an unprece 
dented $ 1 million bonus lo leave PolyGram "Nobody could be 
Revert" recalls Klam They said MvGod. what are you doing' 
ll was simply outrageous " 

Alas, the Brazilian economic "miracle" began lo stall because 
of skyrocketing oil prices and a collapse in world commodity 
pnees Brazil s GNP wenl Irom a 79H> defease 111 198(1 to a 
1 9 1. i/e< r.a.ve in 1981 Similarly the 197 1 ' boom year in musit 
flattened out in 1980. with LP sales dropping to M l million 
units, and then plummeted in 1981. with a mere 28 million al 
bums vended 1982 saw a rise in LPs sold to almost 4(1 million 



(partly due to the ABPD's Chnstmas promotion) bid ■( was a 
\.t\- recovery ..- i. . ord price increases had lagged for behind 
lit. i.ilional inflation rate Actually, in adjusted cruzeiros Ihe re 
cord business was down by 25f. in 1982." says Chaves 1983 
saw a simtlai monetary decline 

Bui Anola had lieen left at the starting gate m the early part of 
the crash — by the fall of 1981 Ihey were bankrupt and then were 

>]<! -) 1. .Hi' id. i. at t. 1 I.., IVrtel-ananil !• . |'< ih,<.jram lodav I hey 

lei.un a separate organisation, but have merged pressing and 
distribution with their new owners The Anola name will proba 
bly ihange soon— possibly to Barclay — to avoid confusion 

Business has been aided of late by platinum artists Millori Nasci 
1 1 let 1 to Akeu ValeiKa. Ney Matogrosso and Elba Ramalho 

Along with the periodic devaluation* hitting Ihe Brazilian cm 
/eiro, Klam sees inflation as particularly bedeviling The roughly 
2.500 outlets buying directly Irorn the record companies 
(Chaves' estimate) can benefit by stretching out their payments 
" Ihey don't want discuunts." suys Klam. They wanl lo gain on 
Two to three months of inflation " 

And meanwhile lued costs continue to rise as Ihe buying 
power ol ihe cruzeiro steadily diminishes If it carries on like 
this. I don't know how people are going lo do it You need to 
have a Julio Iglesias and a Michael Jackson every year Only 
thou companies that can aford to lake long financial breaths 
and wail it out can survive " 

"You have to be very creative now." says Renato Costa. Poly- 
Gram international manager "It's not easy You must do every 
Ihing more carefully and with more imagination You must be 
more selective with new releases and work harder to get better 
results " 

Pok/Gram has done well in Brazil with its soundtrack LPs 
"Flashdance" sold 240,000 units in 1983, according to Costa 
(Continued on page VL-52) 



Leonard Davila & Street People 
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" Davila is a leader both for his music and 
philanthropic work He's been a ma|or lorce 
in Ihe development of Chicano music, and at 
the same time, he s a good ambassador lor 
the Chicano talent ol our city' 

Davila's band has become such a pillar of 
the Austin Mexican-American community that 
they're being honored twice Mayor Ron 
Mullen has proclaimed Leonard Davila & 
Street People Day and Davila is being given 
the second annual recognition award by the 
Committee lor Hispanic Art and Research 

The band has a ralher unusual history 
Because it has been pressured by audiences 
to play both traditional and contemporary 
music, it is developing ! a new breed of 
Chicano music' " 

AUSTIN AMERICAN-STATESMAN 






SUNBELT LEGEND RECORDS • 611 Oakland • Ausiin, Texas 78703 
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Easing Inflation 



(Continued from page VL-Ml) 

When people are short on cash, they buy th«M because they gel 
more for iheir money " 

At Orfeon. Azcarraga's learn produced a three album set 
"Joyas Musicales" (Musical Jewels) which has proven especially 
successful A catalog company. A/caraga says Orfeon makes 
"80% of its sales through from the catalog of 6U0 artists " Or 
feon. (hough, continues to nng up profits with such late, peren 
tally popular artists as Jorge Negrete and Pedro Infante 

"Mexico is a country of memories.'' emphasizes A/carraga 
When a new collection album by the late Infante is released, we 
can expect to sell about 200.000 annually. " said Azcarraga 

In general, Spanish language music— both modem ballads 
and folklonc (ranchero. norlena. etc ) and salsa — contnue to out 
sell (about 65%) most other types English language music is in 
an easy second place i ASST. of international sales) with pop rock, 
heavy metal and dance music topping the favorites 

"Foreign artists like Sheena Easton, Culture Club, the Euryth 
mtcs. Michael Jackson, Quiet Riot and Prince are currently pop 
ular." says Jaime Alemeida. director general of Televisa Radio 
(six stations, three AM. three PM). director general of Melody 
Records, and director of Studio 54. a three hour musical analy 
sis program He says musical selections al his stations are made 
first by the popularity of an artist, then by phone calls ("Radio 
XEX gels 500 request calls an hour"), then by store sales 

One change brought about by the crisis that may soon be end 
ing is the dearth off tours by foreign artists Except for the occa 
sional promotional tour, such visits became almost impossible 
because of the poor peso dollar panty 

Yet according to entertainment columnist Bob Logar who 
writes for Esto, the nation's largest circulation daily, because of 
the industrywide improvement, more performances by interna 
tional artists are expected in 1985 "The national artists as well 
as performers from Spain and South Amenca, have continued 
to appear in Mexico throughout the crisis but not with the fre 
quencv or to the large crowds we knew belore 1MS2." he says 

Says Lear. "Eventually, we'll get the international artists back 
Costs are getting the same so that we expect to bnng in some 
artists in '85 " 

National artists, who make occasional tours to the U S . con 



tfniM to work the republic, playing dances, clubs and palenques 
(vtritty tent shows) to good sized crowds 

Promotion — because of its bite into budgets and increasing 
nft ttsity— la carefully dispensed among the companies' artists. 
fa <_>ne exec pointed out. "Unless we know we have a significant 
hit. we won't go all out on promotion It's a question of survival. " 

Sfiys Moyano, "The biggest problem here is that the business 
requires creativity and that to invest in creativity, you need 
money " 

Ulrich added that 'Just the taping alone runs to $33 to 
135.000 The complete promotion package on top of that can 
be another 10 to 20 million " 

To launch an artist 7 Just a tour of the country runs $20,000." 
says Lear 

Complicating all of the economic problems are the unions An 
eight month stnke by the 7.000 member musicians union, Sindi 
caio Unico de Trabajadores de la Muslca (SUTM) dgainst 18 re 
cording companies, ended earlier this year, with most observers 
calling it a draw At stake was the question of sound track con 
trol and numbered recordings, a television displacement fee and 
salary increase were part of (he contract 

Now. its the composers and writers who arc in the midst of 
negotiations seeking complete rights and control over their 
music 

Says Moyano. Maybe a bigger problem is that the laws gov 
eming several areas of the music industry in Mexico are not clear 
and therefore are open to all sorts of interpretations " 

One area under scrutiny from the industry is piracy Arcording 
to PolyGram's Lear, "piracy cuts into industry sales by about 
30% and videos by about 90% It's a fnghtening situation, but 
difficult Pirates are harming both the industry and the artists 
We are using all existing legislation, but it s all so unclear — even 
to the judges " 

Jose R Bustitlos C . VP at CBS and chief advisor to the 15 
member producers organization. Asoctacion Mexicana de Pro 
ductores de Fonogramas (Amprofon), says. "We are definitely 
lobbying for legislation and more severe laws to combat the 
crime of piracy and are confident more stringent laws will be 
passed when legislators meet this fall We want Mexico to adopt 
a law along the lines of those from the Geneva Convention 
which would impose severe punishment on pirates in relation to 
their enme " 

Of course most in the industry contend the problems are be- 
hind and future success is where they have set their sights 

Most record companies, besides beefing up promotional cam 
paigns directed al radio and television, are looking into videos 

"Videos are playing a stronger role in Mexico, so we arc tak 
ing a closer look at its promotional capabilities." says CBS' Go 
mez. where videos by international artists are now used and vid- 
eos for national artists are in the works 

Videochps, organized by Arturo Velasco and Alejandro Garza 
in late '83. works with independent producers, record compa- 



nies and the individual artists to create videos lor the Mexican 
market With four videos so far this year — Manuella Torres, Nel 
son Ned. Arluro Vasquez and Fernando Riba— there arc plans 
for a major investment in the industry for 1985 and expansion 
into the international market, according to Luis Garcia, one of 
the firm's producers Mexico now has their own version of MTV. 
"Con M de Musica" and "Video Rock." a daily half hour show 
on regular commercial tv 

As to what makes a star in Mexico. Raul Velasco. host of the 
almost day long variety show. "Stempre en Domingo." says. 
"For a star to have staying power in Mexico, they have to have a 
lot of talent or they will lose their place in a field in which the 
public is very demanding N 

The man whom many consider the kingmaker of stars on a 
national level. Velasco says, "The future of the music industry is 
vast, open (or development and always interested in helping 
those with talent " 

Radio's Almeida says, ' You need talent, voice, dedication and 
parents that won't interfere 75% of Mexico's population is un 
der 30 and artists will have to be geared to that audience 

"But I don't think all of Mexico's problems are with the art 
ists. — we don't have any really great producers and composers A 
lot of our writers come from Spain and Italy And. the records 
the kids are buying are from foreign artists We've got to develop 
the talent in this area that is here by depending on it." 

As tor the future, says Almeida. "In 16 years the population 
will double That's not going to be a more sophisticated audi- 
ence — the growth will be in the lower and middle classes Mexi 
co will need to create her own new sounds — maybe groups rely 
ing on vocal harmony Just as urban blacks created their own 
sound, Mexico will need to create her own sound — it will be the 
sounds you are heanng on the sidewalk in front of your house " 

Promotional campaigns slated include 

EMI-Capltol: Luis Miguel is launching his new album "Pala- 
bra de Honor' in October Moyano says Luis Miguel has made 
the move from kiddie rock to pop and ballads and "is a phenom 
enon and an international star that will grow " Other top sellers 
include Dyango, Julian. Sheena Easton (in both English and 
Spanish). Rocio Jurado. Ananna. Paul McCartney. Duran 
Duran, Queen, and the Beatles 

Ariola: Jose Jose. Juan Gabnel. Rocio Durcal and Lucia 
Mendez are the top four sellers with Jose Jose's "Secretos" with 
Manuel Alejandro topping the million mark said Luis Miguel 
Cobo. press chief Juan Gabnel's "Recuerdos II" is a top seller 
with the single. "Quenda" in number one position on the charts 
here and in Central and South Amenca. New artists to their ros- 
ter will be Lucha Villa and Augustin Lara, son of the famous 
composer and pianist 

VVEA: Leon says they arc working on an ennrely different 
market for '85 by developing a catalog stronger in national stars 
and some from Latin and South Amenca At WEA. top-sellers 
(Continued on page VL-54) 





MANAGEMENT. S. A 



ROCIO JURADO 



MARIA JIMENEZ 



LA UNION 



LOS ELEGANTES 



G/1/anue f oZonc/tcx 

BRETON DE LOS HERREROS. 3t 
ENTREPLANTA 

TELS 441 60 11-441 61 54-441 06 78 

TELEX 45337 OLIM E MADRID-2B003 ESPANA 



ROCIO DURCAL 



ANGELA CARRASCO 



JEANETTE 




„ MANiHEfvlEMT 

Yelazqu./. I 11. H" HIJ 
Trl-.: 41 I 69 II til 69 04 
M IDRID-2 




EMMANUEL 
DYANGO 
EL FARY 
CACO SENANTE 
CASAL 
CADILLAC 
PISTONES 
ARIEL ROT 



LINA GRAN ORGANIZACION AL SERVICIO DEL ARTISTA. 



opyrighted material 



LATIN 
MUSIC 
IS OUR 

BEAT 



Chucby Acosta 
Titc Curet Alonso 
Zulma Angelica 
Roberto Anglero 
Jorge Ayala 
Justi Barreto 
Jose Bello 
Ruben Blades 
Angel Canales 
Nydia Caro 
Jorge Char 
David Dali 
Edgardo Diaz 
Cheo Feliciano 



Jose Feliciano 
Felito Felix 
Henry Fiol 
Charytin Goyco 
Larry Harlow 
Julio Iglesias* 
Raphy Leavitt 
Lissette 

Jose Mangual, Jr. 
Hansel Martinez 
Glenn Monroig 
Jose Nogueras 
Johnny Ortiz 
Lou Perez 
Pijuan 



Tito Puente 
Danny Rivera 
Ray Rivera 
Lalo Rodriguez 
Ramon Rodriguez 
Willie Rosario 
Ralphy San ti 
Esteban Taronji 
Nestor Torres 
Concha Miranda Valdes 
Bobby Valentin 
Johnny Ventura 
Wilbins 
Cheo Zorrilla 




We've always had the greats. 
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Industry Determined 

(Continued from paffi VL-16) 
J and elsewhere 

S2 Fonogram director general Mariana De Zuniga echoes this 
£ feeling "More people are listening to music in this country than 
jj ever before, but they are doing it in lifts, in pools, on the radio 
a arul so OR Hie traditional method ol playing a record is part of 
$ the market, but other ways have grown up beside it. including 
§ home taping of course We are talking of a compensatory levy 
d but that will not solve the problem on its own because the 
m amount of money will be so small It has to be complemented by 
increased compensation for mechanical rights and for the use of 
recorded music by the broadcast medta etc The fin>l task is lo 
win the legal acceptance lor that concept, and that I think we 
have achieved." 

( Jntier the present system, radio stations and television chan 
nels pay 2% of total advertising revenue to the industry's collect 
Ing society tor music use. and discos and olher public sites pay 
30% of author?' nghts But at APrVE. the national IFPI group 
that Zuniga heads, general manager Carlos Grande notes "We 
need lo enforce our agreements with radio/tv and discos it's an 
area that has been neglected here In general we ae trying to 
strengthen the market for rights, because though record sales 
are going down people hear more and more music " 

The group is active In other areas too Zuniga is hopeful that 
the government can be persuaded to re think the luxury tax. to 
tailing 24%. that it imposes on disk and tape sales ' It's ridicu 
lous that you buy a book about Beetltoven and there's no luxury 
tax. but then you want to play a record of his music and there's a 
luxury tax We have been fighting this lax for the last four or five 
years and people are beginning to accept the idea " 

Discussions are also under way on a new law of intellectual 
property, the existing legislation haeing been laid down in 1879 
"The preliminary work is almost finished and the bill may go to 
Parliament in the present session."' says Carlos Grande "We 
hope it will provide some system to remunerate us against home 
taping A levy ts never going to be popular, but we hope the gov 
emment will see it as a question of justice not of populanty " 

A levy of 5% of retail pnee applying to both software and 
hardware is reportedly under consideration within the Ministry 



• >i ( urture Although no studies have been conducted on the 
cost of home taping, the Ministry has first hand knowledge of its 

• Kb I i. in | | nrl financed, along with AFYVE and the com 
posers' society, o 1982 Gallup survey which found that more 
than f-iuble the amount ol music bough) was copied and that 
blank tape sales were around the 45 million mark. This year they 
are estimated .il to 70 million units By companion, the total 
value of pre recorded music sales is in the region of $1(X) mil 
lion "Even if we don't know how much, it's clear the industry 
does k^se much money." concludes Grande with justification 

Grande rales home taping a worse problem than piracy, but 
piracy itself is a cause of concern, up from 2% two or three years 
ago to more than 10% today A successful push against a spate 
of misleading cover versions of the Best of Julio Iglesias" type 
may have turned those responsible towards piracy as an altema 
live. Grande speculates AFYVE is spending all the money nec 
essary to combat the threat, and is planning to incrase its small, 
one investigator, one lawyer team Police cooperation is good, 
but legal preceedings are painlully slow and criminal penalties 
light three months in jail perhaps, and a small fine Video 
cassettes are in theory better protected, but in practise video pi 
racy is rife In July this year AFYVE launched a video section, 
with PolyGram Video as its first, and so far its only, member, 
though CIC, Warners. Thorn FMI. MGM/UA and Metromedia 
are all active and CBS/Fox is due to join them in the market this 
fall Up lo 7(1*1. of video product may be pirated, it is said, and 
counterfeits are pounng in from Portugal Half the country's vid 
eo clubs wi/l be closed by the end of the year, it's predtcted At 
ready a fierce rental price war is raging prices going as low as 
$1 50 for 48 hours Government attempts to collect luxury lax 
arrears totalling many millions could bring about the collapse of 
a fast expanding market in which VCR penetration is hitting one 
million units and soltware sales are running at four million annu 
ally, unless a compromise is reached 

International 

(Continuvd from paqe VL-16) 

market for international acts Spandau Ballet came first three or 
four years ago. now they regularly sell platinum Police. Elton 
John, Michael Jackson. Lionel Richie nearly all the big names 
have been or are planning to come " While Spanish artists play 
the discos and outdoor arenas, the international stars perform at 
the major venues, the tickets pneed up to $12 50 The multi na 
tionals reap the sales benefit, but as Virgin chief Carlos Casado 
points out "All the Amencar. and Bntish acts come over, and 
the people spend their money on going to concerts, not on 
records " 

The local independent companies lake some share of the in 
temational action £afiro for instance represents PRT. Sugarhill. 



Streetwave and some other foreign labels for Spain. Fonomu 
sic's vast catalog includes classic material by everyone from Jimi 
Hendnx and the Beatles to John Colrrane But basically they are 
dependent on finding and developing domestic talent, and here 
too the multi nationals have an advantage. "It is very difficult for 
us." says Zafiro's international manager Edgar Pladellorens. "be 
cause Ihe multi nationals are tike octopuses ff you are a produc 
er or manager the first thing you do is go to them, not so much 
because of the money but because of the distribution they can 
offer you worldwide " 

Key &ifiro ads include female performers Luz and Maria Do- 
lores Pradera, formerly an award winning actress, and Chique- 
tete. a one time jonda' singer who turned to romantic ballads 
with an Andalucian feel and now sells 300.000 copies an album 
The company has also been successful with generic promotions 
Four years ago it put together a tv special and rv advertising for 
the light operatic 'zarzuela' style and subsequently sold five mil- 
lion units of the 100 or so low-price zarzuela albums in its cata- 
log An earlier promotion for classical repertoire, only 2% of 
overall national sales, achieved similar results 

Fonomusic's pnonty acts include children s singer Teresa Ra- 
bat, with six figure album sales this year, folk onented Rosa 
Leon, former Eurovision Song Contest entrant Lucia, and the 
senuous Maria Jimenez At Hispavox the 40 strong roster in 
eludes some ol Spam s longest established stars Juan Pardo. 
Man Trim. Alberto Cortez. all loyal to the company for 15 years 
or more, plus promising newcomer Berlin Osborne, widely 
frpped as the next Iglesias 

Of Ihe leading Spanish names signed to mufti nationals. Igle 
sias himself is obviously out in front Still the biggest selling 
Spanish artist according to CBS's Augusto Sama. averaging a 
million units a year over the last three years. Iglesias also fills 
concert sites In 1983 100.000 turned out at Madnd's Bemabeu 
Stadium. 80.000 in Barcelona, to catch his show. Other major 
names at CBS are Ana Belen. Victor Manuel. Mocedades. Los 
Pecos. Maniamta. orchestral director Luis Cobos and techno 
rock group Mecano. WEA. set up only two years ago. is develop 
ing a roster of ten new pop singings, some of whom have yet to 
release their first albums Among the most successful is La 
Union, with a recent Number One single Anola. now operating 
out of both Barcelona and Madnd, earns 35% of its turnover 
from local artists, and has specialized in Catalan product Top 
names on its roster of 20 include Camilo Sesto. El Fary. La 
Tnnca, Luis Eduardo Aute and rock group Radio Future, newly 
picked up from Hispavox Leading names on the Fonogram and 
Polydor labels are Azul Y Negro and Miguel Rios. while EMI's 
dozen local acts include Dyango. Orquesta Mondragon Casal. 
La Pequena Compania. Romancin and gypsy group Azucar Mo- 
reno RCA. which claims the youngest and most progressive 
team of any record company, is pushing pop duo DLzeno. heart 
throb Miguel Gallardo. girl singer Rosano and rock quartet Ti 
gres among others 



MUCHISIMAS GRACIAS A: 



Charytin, Los Chikles, Willie Colon, Celia Cruz, Antonio de Jesus, Fresitas, 
Lani Hall, Jose Jose, Angelica Maria, Lucia Mendez, Orvil Miller, Napoleon, 
Olguita, Pimpinela, Tito Puente, Raphael, Oaniella Romo, Paloma San Basilio, 
Lucha Villa. 

SUS TALENTOS NOS HAN INSPIRADO, Y SE HAN AGIGANTADO CADA DIA. 
LES FELICITAMOS Y LES DESEAMOS UN CONTINUO EXITO! 

Special thanks to: Manuel Norena. Jose and Anel Sosa, Fernando Albares. John 
Sepulveda, Hector Ontiveros. Angelo Medina and staff. Ron Stone, Noberta de la Rosa, 
Adnana Gombos, Jose Behar, Mario de la Hlguera, Bernardo Garza. Larry Vallan, Mark 
Felton, Scott Sanders, Rob Light. Joaquin and Lucia Galan. Tina Galina. Paco Gordillo, 
Pedro Markowicz, Felipe Rodriguez. Nano Romirez, Roll and Huicho Garcia, Memo 
Villarreal. Bill Silva, Marquee, John Scher, Peter Lopez, Miguel Sabido, Leandro Blanco. 
Elias Dlshi, Tropicana Hotel and Casino, Fernando Campos. Ralph Mercado, Hugo 
Cadelago and KXYZ, Raoul Allarcomb, Enrique Fernandez. Molly Ahern. Jam Productions. 
The Nederlander Org , and staffs and friends far too numerous to mention. 
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Fernando Gallardo 
President 

First Class Concerts. Lid 
PO Box 5t82 

San Juan. Puerto Rico 00906 

Tel (809) 728-4515 

New York-contact Ron Zeelens 

Tel (212) 724-6970 

Telex 294772 RAZ UR 




Jim, Steve, Christine. Dania, and Betty at: 



Orvil Miller 



ADAMS & LEVINE, INC. 

51 Upper Montclair Plaza • Suite 29 

Upper Montclair, N.J. 07043 • (201) 744-4888 

Telex 855642 ADLEV UM 
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WILLIE COLON 




New York Times: 

"Many rock and pop stars whose names are known in eVery 
household would be delighted with record sales of suaymagnitude" 



Casbbox: 

"Sweet-voiced Colon" ... "Subtle, rythmic and as purjf as honey". 

Boston Phoenix: 

"CRIOLLO" ... "Suitable for adventurous pop radiojirograms' 

People Magazine: 

"Feisty, appealing singer, bright and penetratin 




New York Post: 

"Colon's musical trademark 



. The revolution; 



r 

aW spirit". 



Village Voice: 

"Willie is a gifted producer ... is a talent on the orde r of 
Quincy Jones, Marvin Gaye and Stevie Wonder".. 



(bis music) ... "Moves with Ellingtonian swing and grace". 

& Latin N.Y. Magazine: 

| 'Willie Colon is THE major influence in Latin Music today". 
"He's still the "Kid" and he's still "El Malo". 

El Mundo Telerevista: 

"Algo mas que un espectaculo musical". 

El Impulso de Venezuela: 

'Willie Colon, de los artistas extranjeros, el mas escuchado". 

El Reportero de Puerto Rico: - 

"Con Julio Iglesias y Menudo, Willie Colon se est a convirtiendo en 
el mas famoso cantante salsero de fama internacional". 

Representation 
FOR 1985 WORLD TOUR 

david 

maldonado 
\h management 

(212) 884-8252 
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261 Wykagyl Station 
New RocheUe, N.Y. 10804 

(914) 576-2835 
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HOME ENTE R TAINMENT 



Bienvenido a un Mundo de Cambios. 

Somos Video Latino. Nuestro nombre v 
nuestra vision son nuevos. Somos Li 
marca de fabrica de una linea nuevj de 
cassettes en espahol. 

Y estamos cambiando su mundo con 
nuestra filosoffa de progreso que estab- 
lecera nuevas normas en nuestra indus- 
tria y ofrecera por primera vez una linea 
completa de excelentes video cassettes 
en espanol. 

Welcome to a World of Changes. We're 
Video Latino Our name and our vision 
are new. We're the brand name tor a 
new line of Spanish language cassettes. 

And we're changing your world with our 
breakthrough philosophy that will set 
new standards in our industry and otter 
for the first time a full line of superb 
Spanish language video cassettes. 
DRAMATICAS 

CEBO PARA UNA ADOLESCENTE 

HEMBRA 

LA ORILLA 

COMEDIAS 

EL INSOLITO EMBARAZO DE LOS MARTINEZ 

LIGARMENTE VIUDAS 

VIDA INTIMA DE UN SEDUCTOR 

TERROR Y SUSPENSE 

LA SEMANA DE ASESINO 

HUMORISTICAS 

LA GRADUADA 

LA DESCARRIADA 

SENORA DOCTOR 

FANTAST1CAS 

LA ORGIA DE LOS MUERTOS 
EROTICAS 

LA ORGIAS INCONFESABLES DE EMMANUELLE 
ORGASMO CALIENTE 
CONSULTORIO SEXOLOGICO 
AL SUR DEL EDEN 

Promocionados con las malprias mas 
nuevas del punto de tompra y el mejof 
embalaje posible — estamos aspirando al 
mismo If mite de lo imposible. 

Le invitamos a usted que venga con nosot- 
ros. 

Promoted with the latest point ot purchase 
materials and state of the art packaging — 
we're reaching for the very edge of the 
impossible 

We invite you to come along. 




HOME ENTERTA INMENT 



Para mas detalles, contact a: 
Karl Shapiro 

3305 W. Spring Mountain Road, Suite 60 
Las Vegas. Nevada 89102 

(702)367-1714 
Or Corporate Offices 

(800; 243-8704 



Cross-Cultural 

(Continued from page VL-J4) 

store*. and even grocery stores flourish as record and tape retail 
outlets Htspanic Mom & Pop stores are slowly fading out of the 
market, offering neither the combination ol household and en 
tertainment products, nor the important combination of English 
and Spanish recordings Only this combination stacks local 
product alongside mainstream hit artists, elevating the stature of 
homegrown latent. The Mom & Pop stores will continue lo 
dwindle and condense in the face of new economic and cultural 
realities The burgeoning cross-cultural influences of Texas His 
panic society are creating a demand for higher quality, conve 
til. til .ii id m. m Irnn/.'i I .uteri, mini* rit tin I 

This contemporary consumer demand is affecting the husi 
ness strategy of Texas Hispanic record companies We're gear 
Ing our business around the major distributors — what they want, 
what they nftd for their stoies, which is not only sound, but 
packaging and advertising." says Bob Grever, president of Cara 
Records in San Antonio Grever says that their product's graph 
ics and sound are now patterned after contemporary Anglo mu 
sic product Cara recently upgraded the equipment in their in 
house recording studio, and is pursuing album jacket graphic 
styles that emulate popular English language hit recordings 
Then artist roster includes Joe Posada, David Lee Garza. Bobby 
Naranjo. Mazz. and La Mafia Grever feels thai Mazz and La Ma 
fia are responsible for changes that are modernizing the Tejano 
music industry "Mazz has changed the whole sound in the in 
dustry. and La Mafia has changed the whole perfomance quality 
in the industry." claims Grever "Mazz literally changed the 
sound from a con|unto to a keyboard sound, and then La Mafia 
changed the live performance scene from musicians just stand 
ing around on stage lo a complete stage show ' - Although 
Grever feels positive about the current Texas Hispanic music in 
dustry. he sees some problems "One of the major problems that 
we have is that some of the people coming into the market lack 
expenence in the business They bum a lot of people in the busi 
ness and then fold up and go away There's a lack of profession 
alism in the market, and tt hurts us in the long run '' Cara re 
mains optimistic, however Luis Silva handles promotion for 
Cara and is a leading Tejano songwriter Silva states that they're 
aggressively eyeing the future "Our goal is lo get our music 
across world wide." says Silva 'If Texas Chicanos are going lo 
take a step, we've got lo take a giant step We're going for the 
jugular, or we don't go al all " 

The music industry's video revolution has filtered into Hispan 
ic Texas affecting the plans of local artists and record compa 
nies "Video is the wave of the future." says an excited Pedro 
DeLandero. general sales manager ol KWEX. the San Antonio 
SIN television affiliate "We'll be getting through to more youth 
onented audience' KWEX broadcasts Furhv" a weekly show 
that features videos of international Latin hit artists They also 
produce and broadcast a weekly regional music show, "Esrrellas 
de Tejas." which will eventually feature videos produced by area 
record companies, alongside videos produced by local artists 
Lee Martinez of Freddie Records agrees that video's presence is 
In Texas lo stay ' M TVs influence 15 going to spread I've got 
three sons and that's what Ihey watch at home When someone 
•if - (Michael Jackson's) Thriller', which cost a million dollars to 
produce, and then goes to see a local band. well, that's quite a 
drop in production values " 

Sophisticated productions on MTV are affecting the local live 
performance scene "Bands don't show up and just play music 
anymore.'' says Armando San RtMnan, the music director of 
KIWW FM in Harligen "Now they try to put on a show " Mike 
Chavez, a promoter from the Corpus Christi area, claims live 
performances still don't draw people as successfully as Ihey have 
done in the past "Dances aren't what they used to be." he says 
"Ten to 15 years back. 2,500 to 3.000 people were at my Super 
Dances Today, if I get 500 lo 700 people I did well " Chavez 
proposes one reason lor the decline "As we grow older. Mexi 
i an American youth go mc*re into rock n' roll and Top 40, and 
lliev re foigettiiig Mevit.ni Atuencan music .is we knew it " 

As young Chicano bands attempt lo emulate their video role 
models on stage, they gradually de emphasize the dance orient,* 
tion ol their performances Lee Martinez of Freddie Records 
claims the Tejano music is generally meant for a dance crowd 
I ejano music has liailitionallvbeen dance music, but llie infiltr.i 
(ion of English music and contemporary international hits has 
motivated Tejano artists to broaden their musical direction 
Johnny Herii.itkv. who recently broke away from his brother's 
group, Little Joe y La Famitta, to pursue the Top 40 club circuit 
and help develop his onginal English material, agrees thai a 
modenii/ed sound is the new trend "I'm thinking of using elec 
Ironies lo reproduce everything, like the horns and strings We've 
U 1 11 using (elei Ironies) with Little Joe in the past, but l m going 
tu pul mote emphasis on it " 

Little Joe Hcmadez. the most consistent and successful Te 
jano artist over the last two decades, is also modemi/ing his 
sound and eyeing international markets Hispanic music's al 
ways been imported." Joe says "Now it's being produced, devel 
oped (in Texas), and exported " For his new album, to be re 
leased on WEA International, Joe says he was careful lo select 



matenal that could be translated He is recording English. Span 
ish. and bilingual versions of the album He welcomes radio pro 
gramming changes that are allowing Latin music to cross over 
into the English mainstream, and allowing English music to 
cross over into Latin music. As an example, he cites a recent air- 
ing of the new Julio Iglesias/ Diana Ross single on an all Mexi- 
can station in Houston 'That's certainly an indication that the 
crossover is both ways." 

Noticing an increased demand for a modernized sound, radio 
programmers are playing more international Latin hits "Every 
body's inclining more to the international hits The new pop mu 
sic is catching on. " says Jose Luis Garcia, the program director 
at KAMA in El Paso At the same time he's featuring contempo 
rary Tejano Artists "We've been doing pretty well with Patsy 
Torres. La Mafia. Mazz. Little Joe. and Johnny Hernandez." 

Some Tejano radio stations are trying to become more bilin 
gual Says Armando San Roman of KIWW. "We're trying to talk 
as the Chicano people talk We mix the language with both En 
glish and Spanish We're communicating a lot more with the 
people " Others aren't as optimistic about bilingual radio 
"We're smelly Spanish. " says Tony Solis. the vice president of 
KGBT in Harlingen 'There are some stations that call them- 
selves bilingual, but some people don't like it. It's very confusing 
for them Nol in the sense that ihey don't understand, but that 
it's aggravating " 

Bilingual radio is gaming a foothold in Texas, with the 
changeover in station ownership contributing to its momentum 
In the past, most DJs have been from Mexico, and due to their 
resentment and envy of American bom Hispanics. radio pro 
gramming was not adequately reflecting Tejano culture Cur 
rently, an increasing number of Tejanos are purchasing radio 
stations, and they are getting bilingual managers involved in sta- 
tion operations 

Traditional Mexican music, including rancheras and the ever 
popular norteno sound, is flourishing, at a consistent level Ra- 
mon Ayala, Freddie Record's largest selling recording artist, 
draws consistently large crowds at his performances and stays 
visible on the Texas charts By its basic, unpretentious sound and 
a continually large influx of illegal aliens, traditional Mexican 
music is maintaining its feel, and its audience However, because 
of recent peso devaluations, cheap imports from Mexico are 
flooding the market and hurting the sales of Tejano and Mexi- 
can music in Texas The illegal importation of records, licensed 
by Texas record companies for manufactunng and distribution 
in Mexico, is a senous problem that Emilio Garza, (he president 
of Ramex Records in Houston, is deeply concerned about "The 
problem is that the (importers) have so many sponsors." says 
Garza "Some record shop owners buy it, knowing that it's not 
legal product, but they can buy it cheaper " Garza hopes that the 
problem can be solved, and is appealing to the rest of the indus- 
try to make an organized effort to rectify the current situation 

Pnor to the recent U S economic recession, and the peso's 
devaluation. Roland Garcia, the head of Hacienda Records in 
Corpus M i ii claims that Hacienda's largest market was the 
U S /Mexico border area Mexican People on the border would 
go across the nver and buy our product on the American side 
and lake it back across." Garcia explains "The illegal alien com 
ing into this country wants to hear progressive music, not Vin 
cente Femadez He wants to hear Chicano music, he wants lo 
hear rock, he wants to hear pop First, he wants to go into (he 
progressive area " Although the illegal alien demand for Tejano 
music remains strong the recession and peso devaluation have 
significantly reduced its over the border traffic Our sales have 
gone down 50%." Garcia says Though still hampered. Garcia 
has noticed signs ol the recovery "When groups are willing to 
invest money in themselves, it's encouraging It means that mnn 
ey is circulating out there " Current artists on (he Hacienda label 
include Michcle. Majk. Romance. Los Dos Gilbertos (norteno). 
and Renee Omelas 

Along with Ramon Ayala. Freddie Record's artist roster in 
eludes La Sombra, The Force, and Johnny Hernandez Lee Mar 
ttnez displays optimism about (he future, but tempers it with cau 
tion "Texas has a backward image." says Martinez "Once we 
gel past that it will be a lot easier " Another problem is the lower 
quality of studio production in Texas "We can't compete with 
the productions coming out of Nashville and Los Angeles, 
where they have large studios with exceptionally well trained en 
gineers and producers." 

Most of the larger Hispanic Texas record companies such as 
Cara Records. Hacienda Records, and Freddie Records have 
their own in house recording studios These studios use modem 
mulli track equipment, but they are not designed, equipped, and 
capitalized to the extent of studios in a major recording area like 
Los Angeles 

To meet the buying public's demand for quality production, 
the Hispanic music industry will need to invest in itself As Te 
jano entertainment audiences search for a reflection of their own 
t ultural success, they are demanding a new music thai reflects 
and appeals to their changing, modernized values As San Anto- 
nio Mayor Henry Cisneros repeatedly states "The values ot His- 
panic society are strong family unity, warmth, respect lor tradi- 
tion, and a lite style that keeps human relationships alive." As 
the hlispanic Texan continues his advance into the mainstream 
American middle class, the increased capilalization of the Texas 
Hispanic music and home entertainment industry should paral 
M the , . . un .niK- expansion ol Tejano society in general Compe 
tition doesn't Just bnng out the best in any industry, il eventually 
validates the losing ticket of those who don't excel "I think 
there's a bright future (or Spanish radio and a bright future for 
Tex Mex music." says Manuel Davila Jr.. vice president and gen 
eral manager of KCCT in Corpus Christi. whose family owns 
<wid operates the Jalaperio Radio Network. "I think that for the 
(Continued on page VL-63) 
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International Sound 

(Continued from page VlrlS) 

music from Spain lo the Miami Sound long before anyone else 
did in the city, featuring artists like Julio Igleslas. Dyango, EmlKc 
Jose. Rocio jurado and many others From Mexico. Emmanuel 
Jose Jose, and others arc part of the stations 'international 
sound " According to program director of both WCMQ AM & 
FM. Betty Pirn* The international sound is because you can hear 
everylhmy mainly on Ihe ballad side, which is more sophistical 
ed. paying close attention to the salsa beat while programming 
WCMQ AM (Radio Alegre). now playing a little more ol this 
type of music than its FM sister station, along with ballads and 
pop ballads " 

Concerts are a maior part ol WCMQ FM's activities present 
it kj artists ranging from Rafael. LupHa De Alessio. Jose Luis Her 
ales. Jose Luis Rodngue/ Jose Jose, and many others 

WSUA AM (Radio Sum), targeted towards reaching women, 
is musically formatted like a Spanish easy listening station, 
heavily competing with WCMQ's AM s new upbeat formal 

Miami radio is also influential in the development of artists, 
according to Manuel Sosa, RCA "In no other part of the U S 
Hispanic market do you find the support that an artist receives 
through Ihe channels ol communication Miami's radio didisioii 
is the most diverse " 



Concert Scene 

The concert scene in Miami. R« A s Manuel Sosa and Discos 
CBS' Ron Chaimowil/ agree, "is of most value to an artist Con 
certs run full houses, theie are ijoi«f la< ilities Usually a tour be 
gins in Miami because (or the artist it is the place" to play lirst. 
it's wry important for the image " Artists like Julio Iglesias. Ro 
bcrto Carlos. Jose Jose. Jose Feliciano. Dyango. Rafael. Lupila 

I, Alessu. R luradii Menudo Lissettc, los« Lult Roarl 

guiv Cimilo Seslu and others are in the concert scene Con 
certs run year round, and when there's not a concert scheduled, 
there may be a dance 

A dance in Miami is a different breed altogether It's a combl 
naliiin of a concert and dancing, where you will find generations 
ol a family, and where Irom 500 to b.0011 people can attend 
Due to the city's proximity with Latin America. Miami's Latins 
are composed ol not only Cubans (Ihe majority), but also a large 
Puerto Rican community. Dominicans. Venezuelans. Nicara 
guans. and making their presence known in growing numbers. 
Colombians So dances are very popular 

From Ihe Gran Combo ol Puerto Rico, Johnny Ventura (San 
to Domingo), Willndo Vargas ISanla Domingo). Milly Y Los Ve 
cinos ISanto Domingo). Fernandilo Villalona (Santa Domingo). 
I I. , I, .[ I .,,,„• I .una All Stars Willie Colon Roberto Torres. 

Johnny Pacheco, Cheo Fein i.ino, I I Miranda and "the 

Queen Ol Salsa. Celia Cruz." to the local dance scene with 
names like Miami Sound Machine. Hansel Y Raul Willie Chir 
fno, La Charanga Tipfca Tropical. Conjunto Crista). Clouds, Los 
^obrinos del Juez. Nico Rojas. Inmensidad and many others 
Also, mention must be made of the ever growing Colombian 
market, with Colombian dances featuring groups like Sonora 
Dinamita. Gabriel Romero. Vicente Villa Combo Las Americas. 
Juan Puia, Ftuko and may others 

Concerts and dances both enioy solid support in the city be 
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cause of Ihe socio economical standard of the Hispanics in Mi 
ann. where people do spend money as compared to some U.S. 
Hispanic markets Miami's I -at ins median family income of 
$24,000 (Cubans) is Ihe highest in the country, according to 
Strategy Research Corp Also, both concerts and dances are 
heavily sponsored by ma)or beer companies 

Record Companies 

Every major record label has either an office or a representa 
live in Miami, with the two biggest having offices in Ihe aty. 

Discos CBS International, the first, multinational company to 
move to Miami seven years ago. five years ago officially eslab 
lished its office lo reach Ihe U S Hispanic Market including 
Puerto Rico According to vice president and general manager 
Ron Chaimowitz "CBS made the right decision in doing so. 
since now others are following the same example " CBS helped 
in the music's expansion by introducing Hispanic products into 
American chains (Specs recognized the latin market early) and 
those chains now coming into the picture, like Record Bar. Cam 
t'loi Musicland and others CBS spread this success story into 
their markets across the country, thus helping to get the "Latin 
product! Irom the back of the record store to the front of the 
stores " CBS also lakes credit for Ihe introduction of U S prod 
ucl into Latin chain stores Among CBS artists represented in 
Miami are Julio Iglesias. Roberto Carlos, Jose Luis Rodriguez, 
Jose Luis Perales. Miami Sound Machine and Lissette. the latter 
two produced locally by the label, and of course many others 
CBS alvi dislnbutes Mexico's Prolono label, with artists such as 
Amanda Miguel. Diego Verdager. Mansela. Chantyn and others. 

RCA International recently established a U S and Latin Amer 
it a Division in Miami because, according lo Manuel Sosa. vice 
president for USA and Latin Amain, "The Latin influence in 
Miami has a major impact on Ihe creative aspect of our jobs 
Miami's proximity to Ljrttrt America and its accessibility to Eu 
rope are a plus, you can be anywhere within hours, and for an 
artist's development il's of great importance Our artists look for 
ward to coming to Miami, it s Ihe beginning of success A con 
cert in Miami is a sold out concert, the word gets around the 
U.S.. Latin Amenca, and this is also very important " RCA artists 
in Miami include Menudo, Jose Feliciano. Willie Colon. Perla. 
Elio Roca. Miguel Gallardo Rudy. Jairo and others RCA also 
holds distribution of Ariola with artists like Camilo Sesto. Jose 
Jose. Juan Gabriel and others, and ol A y M Discos (branch ol A 
Hi M Records U S 1 out of LA with artists like Mana Conchita 
Alonso. Antonio de Jesus. Lam Hall. Lara Y Monarrez and oth 
ers. 

T H Records and Tapes, serving U S and Puerto Rico, focus 
es major concentration on salsa music, and also has its home in 
Hialeah. with artists representation like Andy Monianez. Los 
Kenton and olhers T H also holds the distribution of the EMI 
Odeon label with artisls like Dyango. Nelson Ned. Rono Jur- 
ado. Luis Miguel and others 

Alhambra Records. Sar. Bonnquen, Combo. Orfeon. Velvet. 
Atlas. Mercury and many other labels also serve Miami 

On the question of piracy, all labels agreed that this is not a 
major problem in Ihe city, yet But great concern is expressed by 
all on the matter of imports (especially from Mexico) and recent 
ly found imports from Italy coming into the Miami market, both 
in violation of U S copyright laws All urge each other to join 
forces in fighting for legislation to battle this problem 

Want to make a record 7 Recording studios like Crossover Re 
cording Miami Sound and Climax are all Latin owned Cntena 
and New Rivers out of Ft Lauderdale are also respected lor their 
work in the production of Hispanic product in the Miami area 

Miami Sound 

When asked about who can best be desenbed as a group with 
a "Miami Sound." and who has helped to earn this sound world 
recognition. Miami Sound Machine was the unanimous answer 
among all interviewed "They are the flag of Miami, something 
we are all proud of," FM°2"s Betty Pino comments Their music 
is composed of "Latin, some reggae, some black." according to 
CBS' Ron Chaimowitz when describing Miami Sound Machine 
He also mentions Iheir currc-nl hit. "Dr Beat." classified in the 
U S market as r&O In Europe (on the Epic label), it enlered the 
market as an import and rose in the dance charts in England to 
number one Of course, it received airplay in Miami first on both 
Spanish and English radio stations 

Resides Miami Sound Machine Miami holds a special place 
for Julio Iglesias Julio's firsi home is in Miami (yes. he's from 
Spain I but Miami claims lies theirs Julio is to Miami what Ihe 
Redskins are to Washington There are no words thai have not 
been said aboul this great perlormer who so many uthei Latin 
artists look up to as "Ihe one who is opening Ihe doors" lor them 
to reach the U S market, or al least making it a bit easier for 
others io do so Julio talks of Miami as home, a place very dear 
to him. where his family also lives (his children go to school 
hen ), and Miami shares m this prick- thai Julio calls home' 

Miami is also ihe home ol some of the biggest in Ihe Hispanic 
IIHttk Industry, such as: Jose Luis Rodnguez. Rotio Jurado, Ra 
f.u-l. EBo Rota and. regarded as ihe genius ol composition. Ma 
nud Ak jandro 

Mention should also he made lo Spanish tv s Rolando Barral 
loi Ins coniribution in || H - music world by having all artists that 
pass through Miami on this show, thus exposing the Miami mu 
sical image across ihe U S through the SIN network 

For m«, Miami ft the Latin Hispanic music industry " says 
RCA s Manuel Sosa. and soon to be the Hispanic music capital 
of the world 
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TITO PUENTE & MIS LATIN ENSEMBLE 
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Las Companias que giran al rededor 
de Discos Peerless en Mexico 

y pone a sus ordenes... 



ELENCO ARTISTICO 

PRISMA 
MARIO PINTOR 
JULIA PALMA 
GRUPO LATINO 
CARMEN CARDENAL 
VERONICA CASTRO 
MARIACHI VARGAS 
ETC 



FABRICA 



En Mexico 



memcA DE DISCOS PEERLESS S« OE c « 
LACUNA OE MIYRAK No 232 
11320 MEXICO. Of. MEXICO 
TELEX 01777606 EOPME 
TELS 531 33 20 » 545 72 15 




ESTUDIOS DE GRABACION 
GALBANO, PRENSAS, 
ARTE, SKANNER, 
FOTOGRAFIA 
Y TODO LO NECESARIO 
PARA LA ELABORACION 
Y DISTRIBUCION DEL 
DISCO Y CASSETTE 



En U.S.A. 



SlUEBONNU RECORDS AND IOOLS. INC. 
16770 HEOGECRDff. SUITE 710 
HOUSTON, U 77060 
TELEX 293119 »BRI 
TELS I713, 591 7222 1713) 591 7304 
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FOR T/-//ET /VOW LATINO GENERATION 
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Melting Pot 

(Continued from page VL-28) 

Multinational's inventory, currently around 500000 units "In 
two more years it will be cut 50% from what it was two years 
ago. to around 300.000 pieces." Remon predicts 

Multinational and La Voz Hispana along with Panamencan 
Music (the latter two are 25 year old firms), each consist of three 
retail outlets, with a warehouse connected to one of the three 

Multinational services some 400 accounts over a six stale 
Midwestern area La Voz Hispana handles 300 accounts in 1 11 > 
nois as well as Texas. California. Wisconsin and Indiana Neither 
wholesaler conies video, though both muse about the possibility 
at some point in the future Multinational does not stock Amen 
can pop product, save for the stray blockbuster such as "Thnll 
erf La Voz Hispana. with a heavier Puerto Rican clientele car- 
ries "20-25f. American pop according to vice president Cruz 
"We also do a lot of 12 inch import business." he adds 

Multinational s Remon reports Mexican dance stars Los Bukis 
as top sellers, along with Julio Iglesias Both of their catalogs sell 
heavily." he notes Cruz lists both those artists along with Gran 
Combo, Camilo Sesto. Jose Jose, and Carlos Y Jose as hot art 
ists. 

Business isn't as good as we'd like," Cruz sums up. "but 
we're hanging in there" 

Chicago's premier Latin promoter Willy Miranda owner of 
the 5.000-capacity Aragon Ballroom and other smaller venues 
around town, finds thai while the number of dance concerts per 
year has been going down, the number of major tounng Latin 
stars is rising 

Miranda and partner Carlos Palomar produce about a dozen 
concerts per year under the Val Mar Azleca Productions banner 
with dance groups primarily from Mexico and Central Amenca 
He frequently rents h s facility out to other Latin promoters, as 
well as Chicago's premier rock impressanos Amy Granat and 
Jerry Mickelson of Jam Productions 

"Los Bukis is still our number one group." he says "They al 
ways sell out " Other reliable Mexican attractions include Los 
Yonks. Los Freddys, Los Felinos, and Los Humiides as well as 
Puerto Rican artists such as Willie Rosano and Celia Cruz 

Yet the dance business is down from several years ago, says 
Miranda, who's been promoting Latin shows in Chicago for over 
15 years What has increased markedly since the introduction of 
Julio Iglesias to America, is the amount of major Latin concerts 
In the last year. Miranda in conjunction with Jam Productions 
and IVOJO has presented Jose Jose and Camilo Sesto at the 
UIC Pavilion (cap 10.000). and Julio Iglesias with Jam for two 
nights al the Rosemont Honzon leap 18.000) Jose and Sesto 
drew 8.000 and 6.000 respectively. Iglesias attracted 23.000. 
says Miranda 

"More big Latin stars are touring these days." he remarks 
"They're all following Julio's lead " Superstars with tentative 
Chicago dales for next spnng says Miranda, include Roberto 
Carlos Jose Luis "El Puma" Rodnguez. and Jose Jose, as well 
as Iglesias 

Miranda leels that some Latin stars need to be packaged with 
strong opening acts in order to drav. the largest potential audi 
ences "But it's an ego thing — ever since Julio, they only want to 
come over by themselves," he laments 

Miranda says he utilizes local groups whenever possible as 
opening acts for his dance concerts. Local talent is given further 
exposure via WOJO's weekly talent show La Escala de la 
Fama." broadcast live from Miranda's Mexico Theater on the 
Northwest side- 
Nevertheless, it's tough for a local Latin band to attract signifi 
cant attention ' No Latin groups here have been signed to major 
labels— nobody seems to take an interest in Chicago bands." 
sighs Mike Rivera bassist and music director" of local salsa/ 
Latin jazz ensemble Chicago's Tipica '78 

Area Latin bands are numerous, he says, but stuck in a vi- 
cious circle club grind not unlike their rock'n'roll counterparts 
Independent singles are released from lime to time, and some 
find their nay onto WOJO's airwaves, but for the most part. Chi 
cage's Latin artists labor in obscurity 

Tipica 78 is one of the most successful local acts on the cir 
cuit They appeared at Chicago's Kool Jazz Festival this past 
summer and are currently putting together an eight to 10-cut 
LP which they hope will intrigue a major label They're even 
earning up to $750 a night now though it doesn't go very far 
among 12 hand members Rivera continues to work days as a 
runner at the Chicago Mercantile Exchange "I can get out at 
2.00 and get some rehearsal in." he reasons. 

Tipica 78 performs mostly Spanish language onginals with a 
lew American covers (Slevie Wonder Chick Cored I thrown in 
"Our ongmal music is beginning to deal more with issues than 
just dancing," Rivera observes, and we're writing more instru 
mental jazz stuff " 

Though Tipica '78 has received some radio exposure from 
WOJO ("while we were helping them with their Christmas food 
drive," Rivera notes wryly I. there's no question they've got a 
rather daunting uphill climb ahead of them On the other hand. 
Rivera is becoming more confident of the overall viability of Lat 
in music 
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(Continued front page VL-JOt 

A number of artists who have appeared on Bravisimo'' have 
gone on to achieve other successes For example. Paul Rodn 
guez' tv sit com. 'Aka Pablo.'" is credited solely by Rodriguez to 
Pena who first encountered the macho muchacho" at a local 
nightclub on Sunset Strip "I was ready to call it quits.'* says Rod 
nguez. "Then this guy comes up to me and tells me that he's 
some Hollywood producer He looked more like a muppet." It 
was Pena's gut feel (or the comedian s talent thai prompted him 
to take a nsk wilh Rodriguez who has now begun shooting his 
third feature film "Quicksilver.' with costar Kevin Bacon of 
'Footloose" fame (The first two films were "DC Cab" and 
" Miracles" with Tem Garr and Tim Conte ) 

Other success stones include Los Lobos, whose Grammy 
award winning song. Anselma." has catapulted them onto MTV 
with their video by Warner Bros . Will the Wolf Survive." the 
first video ever to feature Latino actors extensively Trie 14 year 
old guitar playing prodigy. Belo Lovato. plays the role of a 
young Van Halen in their recent video for MTV, Hot For 
Teacher' And three young Cubans from Miami, the music 
group Havana, are in the midst of closing a record deal with one 
of several major record labels who took interest in the group af 
ter their "Bravisimo" exposure 

"Corporate America and the system works," says Pena 
There can be more of an impact by utilizing their particular 
needs in marketing by funding projects like Bravisimo' which 
has more of a social impact and significant influence on the pro 
gross of the whole Hispanic community." 

Pena proposes that the "Bravisimo'' concept represents a re 
tention and expansion of a positive Latin identity, of Latins who 
not only retain their cultural roots, but embrace the America they 
love and respect with the power and beauty of having the best of 
both worlds 

This type of philosophy, asserts Pena. will be earned over into 
educational areas that will expand the Bravisimo" concept into 
vanous applications This includes computer software that will 
feature his bicullural theme into the next decade The percent 
age of Latinos under 25 years of age will dominate the Amencan 
marketplace," predicts Pena. 

He will be creating other senes with the intention of reaching 
out to more conventional tv honzons They will have a broad 
enough appeal to reach all of Amenca, says Pena. through a 
new format unlike any other in the music video field This will be 
in conjunction with a major tv concern who Pena will be assist 
ing as Ihey enter into the Spanish language market The same 
concern will enable Pena to create several properties including 
Pena's eventual goal of producing major motion pictures. 

" 'Bravisimo' was my act of love and social consciousness." 
says Pena "But it is only the beginning path that I desire to 
make as real as the project who all said was impossible That 
protect was Bravisimo.' of course " 

One true believer of Pena's is Don Wilson of Bitoxi. Miss . the 
senes' technical producer and editor Being named by Fortune 
as top editor in the music video industry today. Wilson has edit 
ed videos for the Jacksons. Cars. Hall & Oales. Jefferson Star- 
ship and others With over 80 music videos to his credit. Wilson 
takes great pnde in the artistic success of Bravisimo " Says Wil 
son. "Anglo people are astounded by what they see Being host 
ed in English gives it just enough of an introduction, then the 
universal language of music takes over" 

HECTOR RESENDEZ 

Argentina 
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Dreakdance music has taken over the market in Argentina 
This trend has been strongly promoted by Channel Nine, the 
only pnvate network in Buenos Aires Their program ' Bailando 
Con Los Amigos," has promoted a lot of entertainers in the 
field, especially Michael Jackson who has been top of the charts 
for some lime 

'Break Machine" has been successfully touring the country 
Sandra Mihanovich is the best selling songstress in the middle 
of the road market Other middle of the road international artists 
selling well m Argentina are Roberto Carlos. Julio Iglesias and 
l< ..in Manuel Senat. who has tust arrived to play some venues 
M.ik .ilio has a new LP titled Topless" receiving a lot of air play 
Alan Si Roy also have a new LP on the market, and Spanish 
singer Dyango will be touring throughout the country in Decem- 
ber. January and Februaiy Local rock'n'roll is attracting a lot of 
people to concerts Urlo Nebbia. Alejandro Lemer and Leon 
Giecco are top at the box office. 
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Salsa Losing 



(Continued from page VL-1J) 
elude Latin music nor its artists" 

Sergio Bofill. partner. A&G Records, a Cuban in the USA 
since 1%7, who with Andnano Garcia and vocalist Roberto Tor- 
res, founded the SAR" (Sergio Andnano Roberto) label in 
1979. has seen his gamble pay off in high dividends Acting on 
information by Tones (who overwhelmed Africans and Black 
Frenchpersons of Martinque, Guadelupe and Port Au Prince 
while a vocalist with the exciting Orquesta Broadway), who as 
sured them he had an untapped market for the Cuban rhythms 
of Guaiira and Son Montuno they recorded the popular Son 
Montuno "Cienfuegos." which Torres emotes for nine minutes 
accompanied by a stirring piano solo by the tune's arranger 
Mariolo Abo During a three month period. 30.000 albums 
were sold in Africa The tremendous sales enabled the creation 
of Guafiro Records plus two other labels. Caney and Taboga 
and the financing for future projects which included widely 
known Cuban artists In 19KJ SAR disorved, Garcia and Bofill 
founded the Caiman label in January 1984, and its cash register 
hasn't stopped nnging with the sales of recording* made by Al 
(redo "Chocolate'' Armenteros. Louie Ramirez. Ray De La Pa/, 
and Bobby Rodnguez. formerly of Fania Records fame "This 
year our distnbuting business has fallen off about 40*1. I blame 
the economy, high Latino unemployment, and the strong Amen 
can dollar Our Canbbean wholesalers pay us in francs which 
last year was four to one dollar Now its nine francs to the dollar 
We distribute the Fania line Fania had licensees in a few South 
Amencan countnes Albums which were manufactured in those 
counlires al low labor costs found their way back to the U S via 
a few unscrupulous hustlers and sold for $3 less than ours 
When Fania was told about this, they immediately ended its 
deals with other countnes A Fania record which retails at $7 00 
here was being bought in Mexico for $1 50 Our most senous 
problem is the very little air play we get All four radio stations 
play mostly ballads, rock, American pop tunes and one in five 
may be a Salsa recording.'' 

Kim Records, established 1980. had recorded Charanga 76, 
Ray Ramos. Charanga Casino. Ballad singers Andy Russell 
("Besame Mucho" fame of the "40s) Knstian. Luis Oscar. Grupo 
Oro (Latin rock), and is licensed to distribute Luisito Marti (mer 
engue) Says Felipe Martinez, spokesman Business is off 30% 
The radio stations are not helping us anymore A few years ago 



jII but WXDO supported the local artists. Now they are burying 
Sahowlth little air play We have 40 LPs in our catalog which in 
I! the popular rhythms. I've noticed that most of the Latin 
i' It and hallads played on WKAQ are by RCA and CBS artists 
from foreign countnes." 

Aiitilla Records distnbutors for more than 10 labels, began in 
197 1 as distnbutor for Gema and RCA records Says Jose Her 
nande/ manager "Busniess has fallen off arid the imports from 
Venezuela* Santo Domingo, Equador, and Mexico are the rea 
son Our records retail for $7.98 and a few for $H 98 We cannot 
co mp e te with the Imports at $299 The majority of New York 
Latinos have been economically wounded by the elimination of 
social programs and high unemployment What little money is 
left is used for survival I gel my fair share of air play I just wish 
someone would curb the imports " 

Audiorama Record Co .distributors of the labels Bronco 
iBobby Valentin & Willie Rosario. top selling Salsa stars). Velvet 
(Sophy, top selling ballad singer). Sonomax (Jose Alberto & 
Luis Ovalles, merengues). Odeon (Dyango & Luis Miguel Santi 
ago) Says Hilda Diaz Guftirrez, partner with husband Business 
was off, but it always is dunng the summer It bagan picking up 
in September because of the new Salsa releases of Valentin. Ro 
sano. DeLeon and Olivencia These musicians sell thousands of 
albums I have no < oinpljints All the stations give me a fair 
share of air play WADO is stnetly South American and folklonc 
music only " 

Met Richmond Records which is owned by the Seeco Record 
Co.. was established by Sidney Siegel in 1943 while he operated 
Siegel's Jewelry store at 1 15th St and 5th Ave Comments Bea 
Laft My husband and 1 took over Seeco Records when Mr Sie 
gel died in 1969 We have not recorded anyone since the '60s 
We manufacture and release the oldies of La Sonora Matancera. 
Celia Cruz, Machito. Joe Cuba and the many others who record 
ed for our label There is a good market for the oldies because 
they are heritage, nostalgia, a memory of the past perpetuated 
by a legendary musician We've been hurting for the last lew 
years, and it's becuase of the poor economy, unemployment, 
and the rise of Menudo and Julio Iglesias Our LPs retail for 
$3 98 and $4 98. tower than competitors' new releases Yet we 
are not selling like we used to We recieve little air play Old tim 
ers. record collectors and devotees of the music who are familiar 
with the artists buy Seeco LPs Seeco is now being distnbuted by 
West Side Records " 

Telestar Records is a New Jersey record store and sole distnb 
utor for the Mexican GAS label in the U S Its artists are Lola 
Beltran. Alberto Vasquez Manolo Munoz and Amaha Mendosa. 
(all vocalists of rancheras and ballads) La Justicia (a popular 
Salsa band in Mexico), and Los Nietos Del Rey and Conjunto 
Quisqueva (two popular merengue groups) Says George Marti- 
nez, sales representative for owner Conrado Gonzalez "Sales 
were off this summer Our product is mostly Mexican It is selling 
poorly here now. but it does well on the West Coast We retail at 
$6.89 and other labels at $5 (X) CBS and RCA retail at the same 
pnees Their albums, not ours, have been getting the air play 



Perhap*s it is because their artists are promoted on tv and gel to 
tour with concerts Sales are starting to pick up for the Chnstmas 
season Our merengue artists are keeping us in business " 

Orfeon Records, based in Mexico City, is run in New York by 
branch manager Irene Rosenblatt "Our product is recorded and 
manufactured in Mexico, then shipped to us Sales dunng Ihe 
last year have been stable. New York City is a big market for us 
Our top selling artists are Lupila D'Alessio. Lila Deneken and 
Germain, all three tremendous records sellers Lupita D'Alessio 
is always in demand Twice a year she performs to sold out con 
certs al Madison Square Garden Weh have no problems or 
complaints We get our fair share of air play " 

Combo & Rico Records* Ralfi Cartagena, record producrer 
and concert promoter is also manager of El Gran Combo and 
Johnny Ventura, two very hot attractions in the Latin music 
world In addition, he has on contract Che Che Abreu. Mario 
Ortiz. Grupo Fascinacion and Chequi Y La Fuerza Latina. all 
popular Salsa and merengue artists "Last year. El Gran Combo 
earned well over $500,000 from concerts, record sales and 
dances Johnny Ventura earned over $250,000 El Gran Combo 
is Latin music's number one orchestra because of Rafael llhier's 
(pianist & music director) arrangements and the bands execu 
tion of what he writes Ventura's group is the number one mere 
gue band in the world I've had no trouble getting $8 98 and 
$998 for their albums. This year was the first ttme my sales fell 
off, and by 10% My groups are getting some play on three sta 
lions, but not what we were once getting Now nost of the air 
play is given to ballad singers and Latin rock groups who record 
Amencan pop tunes. One station plays Johnny Mathis. Diana 
Ross, and Willie Nelson Have you ever heard Latin music on 
any English speaking pop musk: stations** If the air play situation 
continues it will be a matter of time many local record compa 
nies will go out of business " 

Spokespersons for Ihe four radio stations offered rebuttals 
Says WJITs Edgard Baerza. "This city has representatives of ev- 
ery Spanish speaking nation in the world and the masonry prefer 
ballads We know this becuase our listeners tell us. and Billboard 
magazine lists the pop recordings in different countries Our lis 
teners prefer Julio Iglesias. Jose Feliciano. Camilo Seslo. Jose 
Jose, Juan Gabriel. Nydia Caro. Yolandita Monge and Mana 
Conch ita We also air Ihe recordings of Johnny Mathis. Pnnce. 
Irene Cara and disco because they were requested In one hour 
we have been ainng five ballads two Salsa, two merengues and 
a few Amencan pop tunes We play what our audience wants to 
hear " 

WKDM's Ifonmeriy WBNX until Sept 1. 1984) Jimmy Jim 
menez program director, says 'We stopped selling time to inde- 
pendent producers (Polito Vega was one whose program Sal 
sarengue' had over a half million listeners) so we could change 
our format to CHR (Contemporary Hit Radio), a Top 40 pro 
gram whose listeners range between 25-34 We play what is pop 
ular with the public We make an analysis of information we gel 
about sales from record stores and distributors, hit charts, disco 
(Continued on page VL-5?) 
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ROCIO DURCAL 
■ NUEVO ASTRO 



YOLANDA LUJAN JIM EVANS 
JORGE PINOS RENE SOSAS 

MEMO VARIEL 
POR TODA AYUDA YSOPORTE 

ESPECIAL APRECIO TO 
BERNHARD-BROWN 
INTERNATIONAL POR 

CUALIDAD SOUND & LIGHTING 
ON TOUR 



jPARA UN FANTASTICO NUEVO 
ANO 1985! 

C. FOX PRODUCTIONS 

1 1343 INDIAN TRAIL 
DALLAS. TEXAS 75229 
(2 14) 241-4334 & 351-6687 
CONTACT: ROBERTO DELGADO 



RUBEN BLADES • BUSCANDO AMERICA 




"...If there is abetter album I his war in any language, its imparl will have 
to he measured oft the charts. ( m the Bichter scale, maybe." 

JAY COCKS, TIME MACA21NE 



"...some ol I he freshest, most impressive playing heard on a pop album 
this year." 

ROBERT PALMER, the new YORK tim es 

"The album (lies, as uplift ing as it is ambit ious." 
ERIC LEVIN, PEOPLE MAGAZINE 



"Buscando America heralds the arrival of an important new voice." 

KEN TUCKER, PHILADELPHIA INQUIRER 

"stunning new album" 
MARK MEHLER, THE RECORD 

"The Hispanic ( lounterpart to Hob I )\ Ian..." 

STEVEN CORBIN, THE MUSIC CONNE CTION (LOS ANGELES) 



"...oneoi the biggest stars in Latin American music... Bruce Springsteen, 
Pete Townshend, Jackson Browne come In st lo mind, and it that is heavy, 
heady company, then all right, just keep the jostling to a minimum and 
make a little room." 

JAY COCKS, TIME MAGAZINE 



". . . Ruben Blades is a stone cold genius." 

DAVE MARSH & LEE BALLINGER, ROCK & ROLL CONFIDENTIAL 
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Julio Iglesias, 
Te vi y oi cantar anoche, 

y despues anduve las calks de la cuidad; 

hasta cjue el cancancio nego mi soledad y regrese al Hotel 

c Sabes? 

Que tus brazos son mi universo. 
Adios Amor. . . elfin, ino mas! 
Mi Padre te cuide y acompafte, ...ya clue yo no puedo. 
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Talent Crosses 

• (GmUnutdJrtm fMtyp \'L-€) 

i "Four or five years ago." recalls Anola's Maximo Agume. 
> 'Latin artisN would com*? to tht U S and form traveling iara 
' WW paknqut$ touring together throughout the country *Eu 
t ropean artists, such as Julio Iglesias of Spain, helped to open the 
3 doors to more prestigous locales like the Universal Aniphith 
S eatre. the Greek Theatre, the James Knight Convention Center, 
d the Lincoln Center. Carnegie Hall. Chicago's P.ivillion, and so 

* on Camilo Sesto and Iglesias. for example, have performed to 
SRO audiences holh times each in Los Angeles " 

Another Spaniard. Barcelona bom Dyango, has achieved in 
temalional stilus He signed with EMI in 1974. the same year 
that his first endeavor on that label hit high on the rharts in Mex 
tco. Venezuela. Brazil Chile and Peru His latest album. "Al fin 
solo," is expected to sell about 500.000 units It went gold in 
Chile, platinum m Argentina and is progressing well in Mexico. 
Colombia and other markets 

Lani Hall s latest release, "Corazon Encadenado Chained 
Heart. " finds hei acconvpained by the international star. Camilo 
Sesto who also produced the LP for A&M Hall's first interpre 
tation of songs in Spanish brought her initial effort. "Lani." side 
by side with the likes of Jose Luis Rodngue*. Placido Domingo. 
Jose Feliciano. and the youth group Menudo at the Grammy 
Awards that particular year 

Other HrSpank artists on the A&M label include Antonio de 
Jesus, a Herb Alpert discovery who served as the Latin division's 
first major artist, says promotion director. Jose Behar "Si 
gueme Follow Me" is singer/composer Jesus' second album 
Maria Conchita is better known fur her ftlrn and Iv contribution-, 
although she recorded '"Su Sueno, Your Dream" prior to her de 
but in the feature film "Moscow on the Hudson" with Robin Wtl 
liams She was born in Cuba and raised in Caracas, Venezuela 
Conchita has previously recorded songs only in English A Si- 
mon & Garfunkle type can best describe A&M's latest artistic ac- 
quisition. Carlos Lara and Jesus Monarrez Using only their last 
names, the duo haw branded their musical style as an urban 
musical concept ' thai even Air Supply wouldn't mind consider 
mg 

Mexico's Jose Jose represents one of the few established art 
ists of today who excels internationally, album after album His 



. .»•...-■ began mi I*** with the RCA label Since that 
time, Jose has enioued both success and fame with his romantic 
inU-rpietaliou of songs His latest. 'Secretos/Secrets." an album 
letaisvd bit lasl vrar WIS used in the production of a special tv 
pri Kjmm t-l lit*- sami name Sales figures for the album (up to 
DffCambai of 1903] had leached approxirnalely one million 

I In the U S alone 80.1M) units sold within three weeks 
Reports from Spain, Panama Honduras. Guatamala and other 
south Amencan countries had ye! lo be counted Jose is an ex 
elusive artist of Anola America Records 

Juan 1 mbrn-1 heads his own orchestra and mariachi This fa 
i iktafn the artist s « realive range from ballads, to kive songs, to 

r.irn hera* .ind even to nortertas [from the bonks ntfl I 

Mniui and the U S ) He has recorded 20 albums, filmed three 
feature dims, and toured throughout North. Central and South 
America A prolific composer. Gabriel's latest production is enti 
lied, Recuerdos II Memones' containing romantic ballads 
Having sold seven million records up to date. Anola believes 
that his current LP will pull in another two million units. 

Since initiating his solo career over 10 years ago, Camilo 
Sesto has sold over 10 million records His international fame 
has taken him from his native Spain across the Atlantic innumer 
able times Sesto has composed and produced triumphant mate 
rial for well over a dozen artists while capturing gold, platinum, 
and professional awards many times over "Amanecer K4" is 
Sesto's cunenl release for Anola Amenca Records 

A WH4 ballad entitled. Con las alas rotas/With torn wings." 
placed the singer Prisma in the limelight of Bluebonnet. Peerless 
Records Musically inclined since childhood, a follow up record 
ing. "Hijo de la mala vida, " helped qualify Pnsma for compcti 
tion in this year's OTI Festival Another artist on ihe same label. 
Mario Pintor, also has competed in OTI 

Mexican born Daniela Romo has been known throughout 
Latin America and Europe with the success of her two albums. 
Daniela Rorno," for which she was awarded a gold and plati 
num record, and Amor Prohibido Forbidden Love ' on Discos 
CBS Her first song to hit number one in Mexico was "Mentiras/ 
Lies" and stayed in this spot for 28 weeks Her second song. 
"Celos/ Jealousy," remained a leader of the charts for 32 weeks 
both singles went gold 

Romo began her career bv. singing chorus, breaking into dim 
and finally television She has appeared in seven movies, six tv 
episodes, and six plays 

Other artists on the Discos CBS label are Julio Iglesias 
(Spain), .lose Luis Rodriguez (Venezuela). Raphael. Mocedades 
and Placido Domingo (all from Spain). "El Rev King." Vicente 
Fernandez of Mexico, and Ihe Spanish brother and sister duo. 
Pimpinela. currently living in Argentina 

Having celebrity parents like singer Alberto Vazquez and film 
slar Isela Vega certainly can't hurt one's career opportunities 
The 20-year-old son recently launched his singing profession 
and is doing well with his rock oriented style of music Not hav- 



ing famous parents can still tum out alnght too At least Marisela 
Esqueda. a native of Los Angeles, would agree It was Marco 
Antonio Solis. composer and singer for Ihe group Los Bukis, 
and the president of Profono. Guillermo Santiso. who discov 
ered this 18 year old's talent Her riebul recording, "Sin El/With 
out Him." ranked high on the charts and in album sales its first 
weeks 

Duke is a ballad singer from Mexico whose most recent al 
bum features ihe music of Spanish composer, Rafael Perez Bo- 
tija Other Profono artists include Los Bondadosos. Patagonian- 
born vocalist Amanda Miguel, and Argentine Diego Verdaguer 
who is a ballad-rock singer His latest release is entitled. "Simple 
menle Amor/Simply Love " 

The number ol Latin record labels is quite extensive ll ranges 
from ihe international variety to your local home grown ele 
ment For example. Dominion Music Corporation's K lei latino 
offers six salsa albums (Noche Caltente/Hot Night's being the 
■■. -.'i pop ballads d Lou Bnel mariachi and ranchera soundsoil 
Pedro Rey. and a children s senes in Spanish 

Alhambra Records' stable ranges from the Panamanian salsa 
singer Azuquita. who resides in Pans. France, to pop and ballad 
artists such as Julia Palma. Jose Vefez. Spanish popular singer 
Emilio Jose, and fellow countryman Francisco, a 1981 OTI Fes- 
tival winner for his interpretation of "Latino " 

Mexican talent is primarily Ihe forte of Discos Gas whose 
product is distributed by Taurus Sound Artists tike Ruben Ro 
driguez. one of the top ranchera singers around, bandleader 
Cuco del Valle. romanticist Carlos Lico, the all time star of Mexi 
co. Lola Bettran. La Yaqui, (name of Indian tnbe in Mexico). 
Lupe Mejia, and musician/composer /vocalist Manolo Munoz 
who has A2 albums lo his credit 

Orfeon Records is currently promoting the artistic talent of 
Luptta D' Alessio. who started her singing career with her family 
of musicians in Tijuana. Baja California Her rendition of the 
melody. "Como Tu/Like You." secured her first place at the OTI 
Festival in 1978. D' Alessio continues to this day to deliver hit 
songs. 

The last label. Radio Hits, is distnbuted here in Los Angeles by 
Amba Emphasis is placed on groups rather than soloists Some 
ol them are Los Acuano Ide Mexico). Anhelo. Mexican Lover. 
Vennus de Aguililla. Michoacan 

The preceding listing serves as a limited sampling of the di 
verse pool of Latin American talent Many important artists, 
groups, record companies, alternative entertainment sources 
and all of the respective Hispanic «overeignties that have and 
continue to enntnbute to the world of Latin entertainment were 
not mentioned here Their role is nevertheless vital to the further 
development, progression and exposure of Latin talent around 
Ihe world 
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Industry Struggles 

tContiumti from pOfft VL 35) 

Of Us iiiUTiialion.il .ids Kiss has had the most rcent success, 
which Costa attributes to its touring Brazil In 1983 "They 
played to over 100,000 people in Mararana stadium mi Km afTd 
because of coming to Bra/il multiplied iIh-it nla by 10 Interna 
Mortal acts benefit greatly by coming here " 

EMI Odeon's Queen can vouch lor that alter touring Brail in 
1980. they sold 130.1XX) units of "The Game" that year and 
1 10.1)1 K) units of "Greatest Hits" the next, according to Deluz 

But many foreign acts are unwilling to accept the reduced 
grosses in a depressed year Comments promoter Manuel Pnla 
dian. When people don I have enough money to buy bread, 
you have to do the performances cheaper The most you can 
really charge for a ticket is $10. and at a stadium show the maxi 
mum is $3 " 

Poladtan who has promoted Ray Comff. Dionne Warwick. 
Johnny Mathis and Dav** Brulnvk in Brazil — recently staged a 
highly successful Rio show with singer Ney Matogrosso The 
venue — Circo Cosmico — had a capacity ol 4,200 and the show 
ran from mid July to late September Holadian banked on low 
ticket prices ($2 to $5) to generate high volume attendance and 
was rewarded with sellouts for most nights of the long run 

RCA lias met the uisis with drastic repertoire cuts, it has re 
duced its number of artists from 145 to 45 in one year and plans 
to go down to a roster of 30. according to general manager Ma 
nuel Camero "We believe that by doing this and reducing our 
number of releases we will be [>ro(itable for 1°X4 despite the 
ensis " 

RCA recently scored a coup by lunng Gal Costa away from 
PolyGram The platinum selling singer now joins such strong 
artists as Beth Carvalho. Joanna. Sergio Reis. Luis. Gonzaga. 
Lionel Richie and Alcione. all of whom have hit gold with LPs in 
the last two year; A children's record — "Clube Da CnarKa" — 
tied to a TV show of the same name has been a l l JS4 boon, 
selling 250.(XX> units 

CBS remains the giant of the market, with a larger than 25% 
share For them. Roberto Carlos hit 1 8 million units for his 
1983 CBS LP. according to national vice president Claudio 
Conde, while Iglesias moved over 900j000 copies of "Momen 
tos" and 500.000 of "Julio." according to international manager 
Marco Btssi Iglesias made his breakout in a Brazilian market 
stilt resistant to Spanish language material by stonng a (I K hit 
with "Begin The Beguine" (which affected Bia/ilian program 
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ifho B(« highly influenced by U K and U S chart move 
i lira/il m l'*K2 and tutting Portuguese tracks on 
.11 " l • ii titanic in 1982 when "Dc Nina A 
Mujtt (with thm PoftUffdCH Mngles) sold over \ x / t million 
• manorial act to reach such a high 
volume.' Siyi Bi^i And aflei him came Michael Jackson— 
wtv h H lOld nearly ona million copies of Thriller' here " Other 
CBS platinum act* include the aforementioned Ritchie and Su 
perlramp. Richard Clayderman, Fagner, Djavan and the chil- 
dren's group Tnrma do Ralan Magico 

WEA managing dtrw tor Andre Muluni credits progressive 
Sjo Paulo radio for breaking new wave in Uracil, where it is now 
being played heavily in high end dance clubs "My people had 
been working on Dew and the B52 s and the Pretenders for a 
year and a half, but they couldn't get one airplay — not one — till 
about six month* ago in Sao Paulo And then- WHAMMMMM 
And now in Rio they're starting let play it because of Sao Paulo " 
Heavy metal is gaining m popularity as well, but still has very low 
sales 

"Rio was always the radio leader until about two years ago." 
Midam continues, "but now the Sao Paulo stations are more 
modem and aggressive and have skyrocketed in terms of taste 
Today we break the record first in Sao Paulo, especially with 
rock Radio play is absolutely top in importance here for selling 
.tlburns and the hum important stations are Jovem Pan. Km 
detranle. Cidade. Manchete and Antenna in Sao Paulo, and Ci 
dade. 98. Manchete. Mundial and Fluminense in Rio" Midam 
notes that TV is heavily used to sell compilation LPs 

"And Canecao in Rio. which seats about 2.IXXI is the most 
important place in Brazil to begin a tour or launch an LP It's rtol 
a big concert hall, but it's a showcase where all the media people 
go. as well as promoters People in the interior hear about the 
concerts there " 

Som Livre, the main label of the SIGLA company, contin 
ues to profit both from its popular artists Jorge Ren and Rita 
Lee flhe latter hit 500000 units lor her 1963 "Bom Bom" LP), 
as well as its compilation albums, advertised heavily on the TV 
Globo network, owned by the same parent Rede Globo 
corporation 

'We make compilation LP* with the agreements of the other 
labels, then use the whole Globo system— TV. radio, newspa 
pers— to sell them." says Som Livre media director Luiz Felipe 
Aguiar "Last year, for example we put out "The Best Of Cree- 
dence Clearwater Revival ' It sold more than UKMXX) But if 
someone else had put it out without IV support it wouldn't have 
sold 10.000 ' 

Som Lrvre also releases soundtracks for the evening TV 
Globo novellas jpnmetime soap operas that air daily and run for 
six months if successful) "Generally, the international sound 
track for an H pm novella will sell an average of 600.000 
copies,'' says Aguiar "And the national soundtrack will sell 
about 100.000" Both are comprised of current pop hits, with 
the national LP released concurrently with the debut ol the show 
and the international LP bowed three months later "Our biggest 



success ever was one million in sales for the international sound 
track to "Dancing Days" in 1978 That novella also aired in Italy, 
and will soon go to France and the rest of Latin America." 

Som Livre also sells samba compilation albums ("We are basi 
cally a marketing company." says Aguiar) He notes. "Samba is 
down nghl now— it's about 20% of the business in Brazil— but 
it's a funny thing It never dies, it just has a lot of ups and 
downs " 

RCA has the most samba sales of any company and also dis 
tributes both SIGLA's labels and Top Tape, an independent firm 
that annually releases and LP with the themes of the best Cami 
val samba groups It usually sells about 500.000 units 

As I9W4 draws to a close there are optimistic reports by Bra 
Lilian planning minister Antonio Delhm Neto that the economy 
could actually register as much as a 2*f. increase lor the year. But 
much of its steam continues to be diverted to servicing the (100 
billion external debt Brazil looks to have a nearly $12 billion 
trade surplus for 1984, but as much as $1 1 billion will probably 
go towards debt servicing and be of no help whatsoever to the 
domestic economy. Debt problems could also worsen with nsmg 
protectionism abroad and jumps in the U S pnme rate Record 
sales — as with the retail situation as a whole — do not look to 
improve significantly until the debt can be substantially reduced 
or else renegotiated in Brazil's favor so that a higher percentage 
of export earnings are kept at home 

Concludes EMI Odeon's Deluz: "If there will be a positive ef 
feet i ■ come from all these problems, then it may be this — that 
by going through the crisis, through all the difficulties, we will 
find that the second copy of a style is no longer sellable and that 
we will have to come back to fundamentals, to real talent " 
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undergoing a t . . ■ ■ ■ K e period, to which an end is not foreseen in 
the MSI future " 

Gil coordinates EMI's operations throughout the US . Latin 
Amenca, Spain and Portugal from his Los Angeles based office 
established less than three years ago The latter two countries, as 
well as Argentina, Bra/il. Chile, and Mexico, constitute the chief 
operating .ireds In the rest of these important markets and 
countries, we work with licensees.' says Gil "Where there are 
open roads, we will be there Another market where wv have 
placed our best foot forward is the U S where we don't have a 
formal division TH Records is presently our licensee We chose 
TH because they don't have an international repertoire as RCA 
01 CBS does who are oui direct competitors ' 

EMI plans to continue its relationship with TH Reflects Gil, 
"Thev have a deep understanding of what Wi are striving to ac 
compli5h " 

Certainly the most immediate task faring the Latin record in 
duslry involves overcoming the recent, extremely depressed 
market of the past few years Although aggregate record sales 
indicate an upward trend, inflationary or recessionary penods. 
especially that of the latter type in 1%2. haw historically proven 
doubly difficult for Latins in general The major labels are equal 
ly concerned about the substantial revenue loss attributed to 
cheaper priced product being imported (primarily from the Mex 
ican border) to Texas and California {The Fast Coast and Puer 
lo Rico markets says Tony Moreno of TH Records, has seen Its 
best selling product, (topical or salsa music, hit the hardest by 
imports from Venezuela and the Dominican Republic, it is only 
now beginning to rcsurge) Piracy, no lessor of the two evils, con- 
sistently serves as an irritant to the industry 

Latinos readily acknowledge thai the North American influ 
ence on musical trends throughout the world also affects the 
Latin record industry here in the States With the obvious excep 
tion of the global conquistador. Spain's Julio Iglesias. other sig 
nificant Hispanic conquests of the Amencan scenario of music 
are woefully lacking Hispanic consumership of product by 
Amencan artists continues to skyrocket each year in comparison 
to iltdi of Latin talent Is the industry in need of "revitalization'" 

"Latino artists and their records have been around for a long, 
long time." cites Jose Behar. Latin division director of promo 
tion at A&M Records in Hollywood "Their full market potential 
has never been until now. maximized Things were done wrong, 
half way lo some degree We're spending money on our acts be 
cause we believe what we're doing People (m the industry) say. 
well, the big companies come along and they l*ave the dollars 
The small companies have the dollars too. bul they do nut invest 
it into acts, whereas, we're making money hen?, but we're invest- 
ing it " 

This philosophy has laid the foundation for aggressive and in 
novative promotional efforts by Behar 's department His belief is 
that Latinos should be given what Americans have always had. 
and that is quality 

"We've done a stand up with a Latin artist (Antonio de Jesus) 
That has never been done by any record company We believed 
in him, we look the risk, and it has paid off If you listen to our 
product, and A&M is known for its sound, we want to give La 
tinos tfie same thing Why give them records that crackle and 
wear out after five plays^ That is what a lot of companies have 
given Latinos " 

According to Behar the A&M tradition ol talent recruitment 
has been adopted by its Latin Division "We want to be a label 
(that avoids I signing 96 different acts, even though they may be 
little nortenos thai can sell you a bunch of records here We want 
to do something that is international, prestigious, something lhat 
gives the Latin artist calidad y cache' (quality and class) Thai's 
what we're aiming for Juan Carlos Calderon. Spanish compos 
er/mu sic i an/arranger (considered within the industry as the 
Quincy Jones of Latin America), will be having an album coming 
out soon And we're constantly searching for talent (hat can ful 
fill what we are looking for " 

A&M has set Its sights on accumulating a small stable of art 
ists that possess not only an international appeal, but cross over 
potential as well Jose Quinlana. himself a musk tan of 12 years, 
was recruited for his present position of direr tor of the I Attn dl 
vision by Herb Alpert As a&r lu-.id Oiimi.itM has packaged and 
produced about eight albums so far "Other companies follow 
what we do. waiting lor us, at firsl. to be successful or not " Previ 
ously, asserts Quinlana. most of the major labels (RCA CBS 
and Ariola Amenca) were recording in Spain "We n -.j><»r.si 
ble for bnnging them back to Los Angeles " 

The slate of I he art technology at A&M certainly fkis been lak 
en advantage of by ils Latin branch Their tapes are chrome, 
their LPs a special paste, and sound englneenng quality that eas 
ily equals or surpasses Anient an industry standards 

"For years," siiys Quintana, 'many professional Latin tsludlo) 
I ind music here to be unsophisticated, of poor qua! 
ily, and not creative Many of them now work (or A&M such as 
Juan Carlos Co I de ion. Afex Acuta, flnd Carlos Rins formerly 



with Lionel Richie " 

Hi A Int^maimnal is the distributing arm of A&M. which is an 
associate label of RCA Records. Both are In the process of 

in ing old habits by winch dtstnbution of product, radio ad- 
vertising, and promotions are handled in the Latino market, says 
Behar "I advocate the use ol measures that have always existed 
There should be more deployment of these American practices 
They are necessary and cost effective in the long run " Quintana 
agrees 'Other Latin record companies have taken note of 
A&M's progress and efforts " Undoubtedly so The other major 
laU'h ih v. Hess I" s.iv I ave irnpn ssn »ns ill then own 

"We are maintaining ourselves well with sales having im 
proved greatly over the last year." says Juan Vila, Discos CBS 
International's manager of sales and prornolion for the Patific 
region He was the key person identified by CBS Inc to establish 
tlie Discos drvisinn over seven years ago Vila states that there is 
much demand for the roster of established artists handled by 
them "Perhaps dillerenl international styles may arise," says 
Vila, 'but it's (he traditional styles— ballads, nortenas. and Mexi 
can folkloric music — thai will be hard pressed to change for 
many years to come *' 

The label's line up of lop draw artists ts nothing to sneeze at— 
Julio Iglesias, Vicente Fernandez. Raphael. Jose Luis Rodriguez, 
and Daniela Romo — to mention a few ol (he more notables In 
addition, highly qualified professional personnel says Vila will 
enable Discos CBS lo continue lo do even better Supportive 
ness and flexibility has fostered very favorable working condi 
tions Promotional campaigns in the West are handled by Vila's 
office here in Los Angeles National coordination comes from 
main headquarters in Miami and New York Ron Chaimowitz Is 
vice president and general manager, Juan A Estevez. Jr., is na 
tional director of sales and promotions. Sergio Rozenblal is a&r 
and promotions, and Felix Benuneli is director of operations 

Although imports from Mexico caused a 25% loss in record 
sales so far this year, along with an additional 10 20% due to 
piracy, Vila remains confident "We will continue growing at a 
satisfactory rate " 

Part of this growth involves the union of Discos CBS with 
Profono Inlernaciunal Inc , ihis past April CBS deals with the 
manufactunng and. to a degree, the promotional end of Pro- 
f ono's interests 

"The midwest and western U S markets have developed." 
says Guillermo Santiso. Prolono's director, pointing out that 
both coasts are segmented culturally In the last five years. 
Santiso states Profono has evolved into a major element in the 
Latin record industry "We hope to continue growing, but we 
have been pleased with our progress " 

The most successful year in aggregate sales for Profono to 
date was 1981 Since that time. Santiso believes, the industry 
has been slowly recovenng from the depressing economic blows 
of recent years A refreshing increase in record sales is predicted 

for 1"*4 

Piracy represents a grave problem for the label along with im- 
ported product from Mexico's border towns More attention and 
better service to retailers is fell to be one way lo combat the im 
portal ion dilemma The depressed state of the industry also 
complicates matters, says Santiso 

Radio continues as the label's pnmary vehicle of promotion 
The use of other measures lo exploit talent, such as television 
appvaiaiues and \idvos. elicit little enthusiasm from Profono 
Having artists and groups that draw 20 OCX) or more concert go 
ers each engagement at the L A Convention Center, says 
Santiso, certainly serves lo lustify the lack of video interest by the 
company What remains important is the appeal and identifica- 
tion of an artist s or group's performance with their public Pro- 
motion only provides the masses with the opportunity to be 
come familiar with the product The label prides itself, says 
Santiso. "in identifying with the average Mexican individual — 
the blue collar worker — stnving to survive in this land " 

Whether tlie less economically endowed Hispanic serves as 
the mainstay ol the Latin record industry is another separate is- 
sue A grass roots mentality has certainly motivated both major 
and independent labels to sprout a Latino ear for the music, so 
to speak 

K tel International recently revived its dormant K lei Latino 
department Since July of this year, the label has staffed offices 
in New York. Chicago. Miami and Puerto Rico Arizona, Colora- 
do. Texas and California are represented by the Los Angeles ol 
(ire headquartered in Hollywood Solomon Gil is the national 
promotional director. Joe Silva is franchise director, and Hilda 
Garcia is district sales and promotion manager 

"We are constanlrv seeking new tak-nt and artists who have 
material lhat can be re released on a 'greatest hits' album." says 
Ms Garcia "K tel is conducive to our opinions suggestions 
Ihev allow us much heedom and that's o! tremendous benefit " 
Garcia has the responsibility of choosing which alburns are to be 
launched on the market "Of our six salsa albums, only one was 
well acccplcd out here In the west." remarks Ms Garcia "The 
fust Notfie Cahenle/Hol Night' did very well, bul subsequent 
sales were Ian " A children'-, series in Spanish is also available 
with favonles like leresita I tescil.i'Stimvherry Terry. "Marina 
duke (the dog! y sus cuenlos< and his stones," "Barbie" and olh 
ers 

The talent spectrum veers over lo the right wtlh balladeis like 
Lou Brie) who represented Puerto Rico at the OTI Festival m 
"-.Uili. Domingo this year Man at hi and ranchero lovers aren't 
disappointed in either this stale or Texas where Pedro Rey and 
hi* M.iiiixhi Los Galkleros are top sellers 

'There lies ahead a great deal of work and challenges." says 
Ms Garcia assuredly 'We believe that we will be successful " 

Having started seven years ago in the San Jose area in North 
em California and in Los Angeles for four. Luna Records has 
(Continued on page VL-56) 
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include Cesar Costa. Abraham Mendez. Heman Vissetl. Donna 
Summer, Pnnce. Rod Stewart. Chicago and " at this moment. 
Van Halen is hot and Pnnce is really climbing the charts — but 
things change every month." says Leon 

Gamma: Oscar Mendoza. marketing manager, is confident 
sales are on the upswing especially with Daniela Romo. Rafael. 
Los Tigres del Norte. Yun and Carballo "Our heaviest promo- 
tion will begin the end of '84 and is scheduled into '85." 

CBS: Stars al CBS include Julio Iglesias (with 700.000 in LP 
sales annually I, followed closely in sales figures by Jose Luis Ro 
dnguez n"he Puma) and Roberto Carlos Also hot at CBS are 
Miguel Bose. Pnnce Michael Jackson (Thnller was the best sell 
ing album in CBS Mexico's history). Journey, the Go-Go's, and 
Men At Work 

Vicente Fernandez with 200,000 million in sales annually, 
tops the national artists list at CBS Fernandez, who released 
several albums in '84. is scheduled to release "three to four re 
cords in 1985 " That list also includes Manoella Torres and Vikki 
Can 

RCA: Lionel Richie. Huey Lewis & the News Pat Benarar 
and the Lurythmics top the list of international artists as well as 
Hall & Oates. the Pointer Sisters and Juice Newton Spanish 
language artists Mara del Sol. Menudo, Jannette. and Miguel 
Gallardo are big sellers, though no one comes close to Emman- 
uel "Emmanuel just signed — about four months ago— an inter 
national contract He is our biggest seller." says Carranco. "regu 
larly topping the million mark — "En la Sotedad" sold one mil- 
lion and "Intimamente" sold over 2\ ; million." An album 
planned for October release called "Emmanuel." on which he 
worked with Spanish artist Manuel Alejandro, is expected to 
break the three million mark in sales, according to Carranco 

Melody: Laura Elena Robles. marketing manager, said top 
sellers. Amanda Miguel 1500.000 of Sonido Volumen II) and 
Diego Verdaguer (Coco Loco sold 250.000) are painng up for 
"an English recording to be backed by heavy promotion " Other 
top sellers at Melody include Dulce. Grupo Timbinche, Rigo To 
var. Los Bookies and Beatrix Adnana Says Robles. "Adriana, 
traditionally a ranchero singer will be doing some ballads and 
look for Sergio Facheli. a composer and singer who has worked 
with Camilo Sesto. and Launano Bnzuela— the Angel of 
Rock" 

Orfeon: A^carraga says kiddie rock is on the way out so they 
are banking on Lupita D'Alessio and such salsa groups as Gatos 
Negros and Terncolas Lupita's ' Sentimental Desnudo" has 
sold 300 000 so far this year "We have a roster of eight to 10 
artists young people in the 18 to 20s in different areas— ballads, 
salsa that we are launching this year." including Capetillo. Di 
ana Vanoni. and Gerardo, of telenovela fame 

Peerless: Mexican singer Pnsma got a promotional push 
when her sales in early '84 lopped 100.000 Because of her 
good showing in such U S markets as LA. Chicago and Hous 
ton. they are continuing the promotion to areas such as Miami 
Big sellers also include Mario Pintor. Julio Palma and the group 
Latino 

PolyGram: Stars include the Oscar Chavez. Parchis, Victor 
Yrurbe. Patncio. Fernando Riba, Alberto Angel ("El Cuervo") re- 
leases his latest this month {"Homenaje a Mana Grever"), Yn- 
dto ("They're our bestseller in the U S with 40,000 a year) and 
Tngo Limpio "We're stilt more powerful in the international 
market." says Lear, noting thai Flashdance soundtrack sold 
close to a half million International big sellers include Scorpi 
ons. Golden Earring. Elton John and Genesis 

Record promotion via television in Mexico often comes under 
the auspices of the Promocion Industrial Para el Foment© de la 
lnduslna Musical y Fonografica (Industry Promotion for the Mu- 
sic and Radio Industry}, a program established by Televisa. SA 

Under this program, when promotional spots for records and 
albums are provided by record companies. Televisa slots them in 
on one of their television stations Record companies then pay a 
percentage on the record's sales 

"It's our way of supporting the music industry II is a program 
that benefits the national artists." says Alejandro Qutntero. vice 
president of planning and development at Televisa According 
to Quintero. the percentage depends on both the artist. Televi 
sa's estimation ol a record's success and the time the ad is slot 
ted in. 

According to John Lear, the director general at PolyGram. 
"We pay a percentage or royalties on the sales of a record But. 
before Televisa accepts a record for this program, they have lo 
be convinced it will be a good seller 

Lear adds. "The program is more of a business for Televisa 
than altruistic " 

Televisa S A . the telecommunications conglomerate begun in 
1973. owns (our of the six television stations, not including ca 
ble. in Mexico City. They own some 176 stations and relaying 
stations around the country, according to Jaime Cnsto A/car 
raga. administrative director for publicity and prornohon They 
also own several radio stations, both AM and FM 
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Labels Upgrade 

(Continued from page VL-Sj) 

been enjoying the sweet went of success even more in the last 
two years There are two product lines, Discos Luna and Discos 
Rocio. both in the Mexican RepubliL and the U S 'Signing new 
talent, along with a few already established artists. " says Direc 
tor Abel Luna, "with our other division, Luna Productions, has 
aided greatly in promoting the mother company's artists and 
outside talent as well." 

The label's most popular talent both in the US and Mexico 
has been a group first signed by Luna, Los Caminantes Their 
debut album of several year* ago has placed them consistently 
high on the charts Other groups such as Los Muecas, axe exclu 
Hive recording artists with CBS. but are promoted by Luna Pro 
due lions. 

Luna has more than doubled its staff, albeit with a good de 
grec o! difficulty in finding qualified people Te*as had been a 
sore area until a young, but industrious woman straightened 
things up after being placed in charge. 

"Service to oui distributors and retailers has been of the ut 
most importance to us," says Luna "That is no small wonder 
considering that the label has realized a 135% gain in sales so far 
this year We're at our best ever, right now " 

As with K tel. OHeon Records' ma|or sales stem from their 
compilation of hits catalog The LA office liouses general man 
ager Tony C Cortes, who reveals that Orleon proudly excels in 
its specilized marketing of Latin artist s top hits material whether 
they be exclusive artists of the label or not 

Jose Garcia of Musica Latina Records. Jorge Banrego of Gui 
ro Records, and Suzy Records are the pnme distnbulor\ of Or 
feon product Dallas, Fort Worth. San Antonio. Denver and Kan 
sas City are some of the other cities covered promotional!^ by 
Cortes. Central offices are located in Miami. New York and Los 
Angeles with the Angeleno district alone yielding over $700,000 
in annual sales 

Discos Gas manager. Pedro Mares, says that until recently 
there had been a decline in sales due to the pirating of cassette 
tapes and the importation of product from Mexico. 

"Our Central American artists, such as Los Diablos and Los 
Terrestes, are doing well here and in Houston where that seg 
ment has swelled m numbers,' - cites Mares "Other groups like 
Fiebre Amarilla/Yellow Fever, Hielo Ardiente Burning Ice. and 
Los Hemianos Flores are all extremely popular in Central Ainti 
ica " Also represented from Mexico are Manolo Muno/, Lola 
Beltran. Amalia Mendoza and El Piporo 

A cautious approach is being taken by the label and its asso 
elates, artists will continue to be signed and recorded The west 
coast sector covers this state. Arizona, Chicago. New Mexico 
and Texas wilh offices in Los Angeles and New York New re 
cording studio facilities were recently inaugurated by Discos Gas 
in Mexico City. 

Being a sole owner in the business can certainly give one a 
different perspective on llie industry Issac Baly is such an indi- 
vidual and he lias experienced a great many changes in the busi 
ness. Previously an all round distributor of vanous labels, a re 
tailor and a manufacturer. Baly now continues in the retail trade 
and limits himself to four labels — Amba Radio Hits. Sound 
mex, and Bonnquen — plus a potpourri of other products Even 
then, says Baly. "Business is terrible and it s not all due to the 
economy " He refers to what Jose Behar ol A&M calls the can 
cers of the business piracy and foreign imports. 

Another chief a implaint is not receiving lower rates from pub 
lishers and royalty companies who have been asked to offer bet 
ler discounts "At the present moment, we can't raise our pnees 
because we don't sell." says Bary "If we continue to lower our 
prices, we can't gain It's a vicious circle " In spite of it all. he likes 
this business I'd like to stay in it. " says Baly 

Tony Fernandez, manager at Alhambra Records hm in L A . 
believes that the market has begun to stabilize itself in light of the 
array of problems plaguing (lie industry Piracy and those "coy 
otes del disco/of records" (importers of product from Mexico) 
have had an immense ill effect on record sales Rumor has it, 
says Fernandez, that product in Mexico will be rising 2b% in 
cost The peso's constant devaluation, however, circumvents any 
viable solution to the import problem, reasons Fernandez 
"Within three or six months, we'll have the same conditions that 
exist today." 

As licensees of Columbia Espunriola, Alharnhra diMrihuu-s al 
bums by reputable artists such as Isabel Pantoja and Mocedades, 
for example They are also licenses of PolyGram Records with 
west coast sales going well lor imiiVi labels Other artists include 
Panamanian salsa singer. Azuquifa Fiaitcrsto. a | l ISl OTI win 
ner. fotklonc singer. Julia Palma, and the theme song of the 
Spanish language soap. "Leonela " 

Alhambra Records' central office is in Miami Pie west coast 
markets are in Anzona, Colorado. Chicago, New Mexico. San 
Antonio and California 

Whether stabilized or not. the Latin market in the US has 
been fully developed "What has happened here is that Mexican 
i iiftl two or three years ago. did not have a better market 
other than Mexico it'-'lf lo work and sell records Even today, 
Mexico continues to be the only Spanish speaking country In the 



world that sells Ipei artist) one million LPs. There is not one 
country that sells as much or comes even close."says Maximo 
Aguirre. general manager of Anola Amenca Records in Beverly 

H.lls- 

Before the peso devalued in Mexico, states Aguirre, no one 
profited as much from working there as when the dollar ex 
change was at 22 pesos As a result. Mexico and Venezuela be 
came the two most important markets for Latin Amencan art 
ists When Mexico's economy hit a low ebb first. Venezuela soon 
followed Artists then turned to the U S as an important, viable 
market to work in Ih j < ause of the dollar's value The ensuing in 
vasioii of Lain hi artists, previously preferred only by salsa and 
merengue artists on the east coast and a few international artists 
in New York and Miami exclusively, came to the U S with the 
full intention of conquering the Latin market here in Amenca 
Today," comments Aguirre. "not only do Latin artists and rec 
ord companies want to reach the \ I ispamc market, but soft dnnk 
companies, brewenes. blue jeans outfits, and the whole world 
too" 

Seeing that the wave of Latin artists rolling into the Slates was 
not easing up. explains Aguirre. Anola decided to establish of 
(ices here in order to protect their promotional interests so that 
their artists would feel supported as well Since October of last 
year and up to now,' - says Aguirre. "we have had great success 
Jose Jose. Juan Gabriel. Rocio Durcal. and Camilo Sesto have 
all gone on tour this past year throughout all the most impor 
rant I atin areas and cities Mexico's Napoleon will be going on 
lour soon," say?. Aguirre 

"Theie has been a mistaken l>elief thai two or three genera 
lion Latins will assimilate into American mainstream society and 
listen lo contemporary American music such as a Michael Jack 
son. Lionel Richie, or whatever good artist for there are many 
who are difficult to compete with However, now we are noticing 
2nd and 3rd generation Latinos who do feel latin and have not 
abandoned Latino music It's incredible to see how many of 
litem go to see Latin artists at concerts They are some of the 
best fans around' says Aguirre 

The label has identified the need of creating product lor the 
Latin market here in the U S with the same quality standards of 
the Anieriiari industry but lor I^itin artists in Spanish "Many 
companies are pursuing this route with their arttsts who are re 
cording more and more in the US" says Aguirre "Yet. even so, 
the Latin concept remains intact for these recordings are sent 
not only to MexKO. Spain, and all of Latin Amenca. but promot 
ed here in the U S for Latinos as well That means recording 
with American standards in mind for those Latins who live here 
because we have to compete with the American record industry 
With 23 million Hispanics (in the U S 1. Anola. as its other coun 
terparts, will strive to capture a greater share o( those Hisparucs 
who not only buy Latin product, but in all actuality, are far great 
er consumers ol American music " 

Ariola's best selling markets are Puerto Rico. New York and 
Los Angeles Chicago and Texas have experienced a dramatic 
drup in sales (for example. Texas accounts for 6% of the label's 
total record sales) 

Aguirre believes that the importation of product from Mexico 
will probably turnaround within a two year penod "As the Mexi 
can economy betters and LP costs in Mexico rise, there will be 
less motivation to import product As the profit margin drops, 
each of the at least three parties involved with the importing will 
cease this activity " 

Anola has a strong desire to Inumph in the U S ." says 
Aguirre The label began its Amencan operations by initiating its 
direct presence here last year "We have a strong footing in the 
Latin market with outreach to every possible media outlet From 
an obscure, one hour radio show in Carolina, Wyoming or 
North Dakota, promotional matenals are sent as well as to the 
major market stations " Aguirre cited a letter sent to him by a 
radio program director in Kansas that saying " in the melon 
capital of the world there exists a large, rural Hispanic labor 
force, yet no other record company has ever sent us anything " 
Aguirre claims that there are over 300 Spanish language radio 
stations within the continental U S And he had a dot pinned 
map to prove his point. 

Last, but not least, of the record companies surveyed is a label 
that is celebrating its 51 year anniversary. Bluebonnet, Peerless 
Their longevity is not all that makes them unique The label's 
number one selling artist, Mexico's Pedro Infante, has been dead 
for more than 27 years now His illustrious motion pictures still 
remain legendary favorites in the hearts of Mexicans and Latins 
everywhere 

The company possesses one of the most important catalogs in 
Mexico, says Efren Besamlla, its west coast manager "Other 
prominent superstars. Lola Beltran and Bienventdo Grande, lo 
mention just two. rank high among the artistic folk brie institu 
tions of Mexico." says Besamlla "Modem groups also headline 
Peerless' vast showcase of entertainers Los Babys. Los Freddy 
(no longer exclusive artists), and Los Solilarios are pnme exam 
pins Nortenu groups aie represented by Los Potros (no longer 
exclusive artists) Bealnce Adriana illustrates the ranchera spec 
tnim although she. too. is not an exclusive artist In addition, 
th. i. is < litidia ( cirdetial, Salvador Huerta and Lindo Lujan 
Balladeers like Mario Pintor, Ernesto Guerra and a recently 
signed artist, Prisma, have been successes internationally." Prts 
ma's, I li)o de la mala vida." and Pinlor's. "Se me canso el cora 
zon," rendered them as finalists in the Ol I I estival this year 

To work industriously is their goal, says I ■ ■ ■ endeavor 
ing to maintain the Libel's n.ime high within the industry Efforts 
fiave been initialed lo penetrate further into the Hispanic market 
liere in America Peerless does not believe in limiting its, market 
ing strategies solely to predominately Hispanic retail outlets, but 
to mainstream department stores and chains also "The tactic 
(Continued on page VL-58) 
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f a Spanish artist has any international potential at all. then it 
is in Latin America that he has the best chance to realize it By 
history, language and culture the temtory is the natural outlet for 
the Spanish record industry, the one part of the world where it 
can count on ready acceptance 

The musical trade route between the Old World and the New 
is well established It is indicative that EMI. RCA and CBS in 
Spain all have Soulh Amencan managing directors Says EMI's 
Luis Aguado "The companies are aware of the potential and 
have developed their repertoire supply to the Latin markets, 
which become more important as domestic sales decline Where 
Spain has under 40 million people. Latin Amenca has 300 mil 
lion, a hit here may sell 100.000 but there it will sell one million 
Also the Latin market is growing it's the only market that is still 
doing so '* 

"You have to think internationally " says Hispavox's Luis 
Calvo. because you can't recover your costs in one country any 
more.'' A&r policies reflect this reality acts of purely local ap- 
peal still get signed, but no company gives, them top pnonty 
Regular tours are required Hispavox acts made 42 Latin tours 
last year, according to Calvo Coordination is achieved in a van- 
ety of ways EMI does it through the Latin office headed up in 
Los Angeles by Rafael Gil; RCA has a similar regional center in 
New York, run by Manuel Sosa Ariola's Ramon Segura works 
out of Barcelona, overseeing Latin marketing. Fonogram oper 
ates a Madnd department devoted exclusively to Latin interests 
Domestic companies rely on licensees almost everywhere There 
are benefits, according to Luis Calvo 'There are always rival nes 
and jealousies between sister companies of a multi-national, but 
a licensee will listen lo you as an ally and if he does not do his 
job then you can change to someone else The big companies 
don't always have good control ol the product in different 
markets " 

Julio Iglesias must take pnde ol place among Spanish artists 
successful in Latin Amenca, even selling well in the normally in- 
sular Brazilian market with its different language and culture. 
Other companies than CBS are quick to acknowledge his role in 
establishing Spain as a supplier of repertoire "He has broken 
down barriers and made things easier for all of us," says RCA 
chief Jorge Pino, whose own Miguel Gallardo has achieved a 
wide following, particularly in the important U S market with its 
25 million Hispanir population Another major name is Anola's 
Camik) Sesto. one of the first Spanish artists to be developed in 
Latin America and still one of the most successful of all, with 
ambitions to extend his international appeal to the point where 
he can challenge Julio Iglesias's supremacy 

Hispavox batladeer Jose Luis Perales has sold over one mil 
lion albums in Latin markets, where stablemate Rafael is also 
well-established EMI has MOR group La Pequena Compama 
whose Mexican album sales have topped one million, and solo 
singer Dyango, whose sales have earned him gold and platinum 
almost throughout Latin Amenca Romantic material still domi 
nates, but some company heads delect growing receptivity to 
newer styles "The rock market is only just starting in Latin coun- 
tries." says Fonogram boss Manano De Zuniga The label s Mi- 
guel Rios and techno pop group Azul Y Negro are both now 
breaking there, he adds EMI is working to establish its own 
groups Casal and Orquesta Mondragon. and Luis Aguado re 
ports promising reaction to the release of heavy metal act EVO 
in Argentina. Mexico and Venezuela The genre could be catch 
ing on he believes Zafiro's Baron Rojo has made similar 
progress 

The balance of trade is firmly in Spain's favor "Latin Amenca 
should be a great repertoire source." opines Anola's Jose Mana 
Camara. "but unfortunately the flow is mostly one way, mainly 
for histoncal reasons " There is a great deal of talent there.'' 
agrees EMI s Aguado. "it is |ust that they do not have the facili 
lies to develop it " Some companies have signed Latin acts 
themselves Hispavox for instance has Mexican singer Dan tela 
Romo. whose 1483 debut album sold 300.000 copies in her 
own country and widely elsewhere Chilean group Quilapayun is 
based in Paris and contracted to Fonomusic Argentinian Roque 
Narvaja lives in Spain and records loi EMI Leading Latin artists 
frequently come to Spain to record, where first class studios and 
talented wnlers, musicians, arrangers and producers can confer 
a strong international sound 

Trade with Latin Amenca is not the enticing proposition it 
once was "Bctuven 1968 and 1978 say. we always had two or 
three records in the Latin charts and it was a wonderful business 
The profits were fine and if you earned $10,000 that was what 
you received All that is finished now In Mexico in 1982 we sold 
as many records but earned only \2% of the royalties, compared 
with the year before, in Argentina we can get now perhaps 5% of 
what we did five years ago ." Thus Esteban Garcia Morencos. 
head ol the Zafiro group There is no way round the currency 
problems The only solution would be for the poor countnes in 
Soulh America to be suddenly enriched " Thus Fonomusic head 
Juan Sanlabaya 

The multi nationals seem less affected, confident they can get 
the money back "Unless you get caught by a devaluation in the 
middle of an accounting penod you should be able to protect 
your money." says Luis Aguado "You pay royalties as soon as 
possible, you transfer the local currency to a strong currency * 
Piracy creates further problems, but Spanish record companies 
take a generally positive vie w of the Latin market despite every- 
thing /~ V 
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Salsa Losing 

(Continued from page YL-W 

teques and radio stations in Latin American countries Tins is 
why WH. of our air time is allocated to ballads. 20% to salsa and 
20% to merengues Top selling records indicate who is popular, 
and mosi popular are Julio Iglesias. Jose Jose. Lupita D'Alessio. 
Cm iil u Sesto. El Gran Combo. Johnny Ventura. Los Nietos Del 
Rey and a few other ballad singers " 

WKAQ's Josephina Then adds Basicallv our format is con 
temporary music Salsa In ballads, with an emphasis on ballads 
We try to please the listeners We ask them to call us and their re 
quests dictate our format For many years New York Hispanics 
have been indoctrinated to listen only to vilsa, dancing music, 
old music We play what is contemporary in all l-atm Amenra. 
not only ballads, but also what is new in merengues. Salsa and 
rock Ballads take up to 60% of our lime The remainder is for 
news and the vanety of popular and folklom rhythms Our day 
is planned in three phases 1) Super Musica 8 a.m.-7 p.m., the 
popular music of all Latin Amenca mostly ballads 2) Super Fi 
esla H p iti la m for our young listeners, ,S(r% ballads, the re 
mamder for Salsa, rock and merengues 3) Super Soft Sounds 2 
a.m 7 a in . mood music by Latin ajttttl We are doing very well 
with this format." 

Says WADOs president. Nelson LaVeme I refuse to discuss 
why I do not play salsa years ago I was quoted out of context 
Salsa is Neuwrican music . a regional music a noise that 
does not appeal to my listening audience whose heritage is /ram 
all Latin Amenca I was bom in Puerto Rico, but I play the good 
music that New York Hispanics want to hear Music is a second 
any consideration to my programming most of my air time is 
divided by talk shows, news I must be doing something nght as 
commercials on my station keep increasing I have a large listen 
ing audience Dunng special programs we signed up over 
150,000 new voters Most businessmen want their commercials 
aired on Friday because of our popular program Viemes Para 
Recordar' (Friday. The Day To Reminisce), a nostalgia music 
program In which you will never hear a recording made after 
1950 because nothing worth while listening lo has been made 
after that year Of the 8.600 radio stations in this country, we 
were rated 23rd highest listener audience I do very well with my 
format and selection of music I do not need Salsa." 

If what the radio people say is true, then It is news to all the 
non Hispanic countnes in the world whose favonte Latin sounds 
are Safsa and Latin jazz After their 19o2 tnps to the Far East, 
Machito and Tito Puente recordings are the best sellers in Japan 
In 1979 the salsa and Latin jazz of the Machito orchestra 
changed the lives of people in Helsinki. Finland Tito Puente. 
Mongo Santamana and Ray Barrerto followed, and the Finns 
were left in a state of euphona This year there are Finnish Salsa 
bands that play salsa with unbelieveable quality (I have the cas 
settes). Finnish salsa aficionados have formed a Salsa club in 
which members cany a "Clave Club" membership card which 
has the names of popular Latin New York and Cuban must 
cians Salsa documentanes (filmed m NY and Havana) have 
been seen on Finnish TV There is a monthly Salsa radio show 
hosted by Pere Luhtala, Finland's number one authonty on 
Salsa and Afro Cuban music of many past and contemporary 
Salsa stars Dunng the last four years up lo the lime of his death 
on Apnl 15th in Great Bnlain Machito's music conquered Euro 
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pean country aher country The door is now opened for Salsa 
and Latin Jazz Thanks to Machito and Pere Luhtala. Finland 
has another industry — Salsa and Latin Jazz 

It is no secret thai many newly arrived Latin recording artists 
to the U S and those who gained employment in the Lahn mu 
■fc industry on the radto or on the producing, promoting and 
managing end fumed in anger dunng the last 10 years whenev 
er they saw Puerto Kican Salsa stars on TV getting publicity and 
money for promoting products like Tito Puente brushing his 
teeth with Crest or drinking Pico coffee. Lou Peie/ eating a Mc 
Donald's hamburgei . Kay Barrerto munching on Kentucky Fried 
Chicken. Eddie Palmien savoring a cognac. Cheo Relicianu last 
ing a Sthaefei beer, or the Cuban Celia Cm. slating how much 
she enjoys flying Eastern Airlines 

Beginning in 1976 when Latin music became part of the 
Grammy Awards (Latin music's highest award). Salsa, ballads 
and every other type ol Latin music was lumped together in one 
category Every year suite then a salsa artist has won the award 
and. il elicited the vociferous complaints that Salsa, ballads, mer- 
.■ngu. v Mi viiviii ram heras and oilier folkloni mu*n are dittei 
tnl in rhythm and Mil all latinos are Salsa bufls In 1982 the 
Machito orchestra won the Grammy, beating out two top selling 
balladeepi. Julio Iglesias and .lose FHinano "A blasphemy a 
disgrace" were words uttered by employees of CBS and RCA 
International divisions How could Machito win'' and before 
him Cal T|ader Clare Fischer Grupo Irakere from Cuba' 
Many SaUeros are letl wondering, Will CBS and KCA continue 
to spend millions on promotions without some kind of guaran 
tee that their artists can lop Ihe popularity contest?" The answer 
has become crystal clear It was Tito Puente who won this year's 
Grammy, but il is Julio Iglesias who is seen swallowing Coke 
Cola on TV Latin radio in heavily populated Hispanic cities 
made this possible 

Ralph Mercado, manager, promoter and agent of well known 
salsa artists, is lost for words as to why radio stations have de 
creased Salsa air play "New York is the capitol of Salsa Be 
Iween 1972 to 1982 I use to hold four Salsa concerts a year at 
Madison Square Garden, always attracting over 18.000 Now we 
are down to two a year, because the Latin radio stations no long 
er support us The decline in Salsa s popularity began when 
Roger Dawson's Sunday Salsa' was taken off the air about two 
years ago With very little salsa on the radio, young Latinos 
turned to disco ll will be difficult to win them back, we have no 
Salsa videos to compete with disco and rock Dunng the last 
year I've sold more Latin |azz music than salsa Not only is it 
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heard every Monday at tlte Village Gate when Salsa Meets Jazz.' 
but in many U S cities and all over Europe I would like lo see 
Salsa become bi lingual, you know English lyrics never losing its 
rhythm character, so it would appeal lo people who do not un 
derstand Spanish." 

David Maldonado. club owner, manager and agent, who han 
dies some business affairs of Super salsa stars Willie Colon and 
Ruben Blades, believes Salsa must mix with other rhythms. 
"Salsa is an infectious music - you know it is because 25% of 
the dancers at the clubs are anglos In 1977 when Willie and Ru 
ben sold over 600j000 units of their I ania LP Siembra'. most of 
the sales were in South and Central America They do not only 
record Salsa, they do ballads and the native rhythms of several 
South American countries with a tinge of New York salsa This is 
the seaet of their success and why they fill up stadiums all over 
Latin America Sure the little air play they now get hurts, but 
they do not work often in New York." 

Latin music s unsung heroes are the music an-angers. the mu 
sic makers whose imagination creates hits from simple melodic 
phrases and make vocalists, bandleaders, and record company 
owners very wealthy Latin music has a number of capable ar 
rangers, but the superlative ones, the ones in a class by them 
selves, who have made salsa top selling records are Chico 
OTamll. Israel "Cachao" Lopez. Rene Hernandez. Hector Rive 
ra. Marty Shelter. Louie Ramirez (four awards). Tito Puente. Ra 
fael Itheir. Joe Loco. Charlie Palmien. Bobby Valentin. Lilli Mar 
tinez Gnnan. Luis Penco Ortiz. Alfredtto Valdes. Luis Cniz Jr.. 
Paquito Pastor, Jose Madera Jr . Sonny Bravo. Dave Valentin 
and Papo Lucca. Salsa's hottest attractions are El Gran Combo. 
Oscar D'Leon. Celia Cruz. Tito Puente, Eddie Palmien, La So 
nora Poncena. Willie Colon, Ruben Blades. Ray Barrerto, Cheo 
Feltciano. Mongo Santamana. Hector LaVoe. Johnny Ventura 
and the Fania All Stars The top record sellers and who pack 
dance halls are all of the aforementioned including Orquesta 
Broadway. Louie Ramirez with Ray DeLa Paz. Willie Rosano. 
Conjunto Classrco. Luis Penco Ortiz, lany Harlow. Charanga 
Amenca Roberto Torres. Chocolate Amenteros. Manny Oquen 
do's Libre, and the merengue bands of Los Nietos. Del Rey. Wil 
fredo Bargas. Luisito martt. Che Che Abreu. Cuco Valloy y Los 
Virtuosos. Milly Y Los Vecinos and Conjunto Quisqueya The 
Ansta label recordings of "Land of the Third Eye" and "Dan 
sette" have made Latin jazz flutist Dave Valentine the fastest ris- 
ing star in Latin music Valentin's great following and drawing 
power places him among the industry's lop five attractions 

Whatever Salsa air play has been lost on Spanish radio is not 
entirely made up on Ihe 10 non commercial stations One is 
WKCR 899FM. based al Columbia University, whose Latin mu 
sic programs "Alma Latina." hosted by Tito Phillips. Monday 10 
P.M 1 A M . "Rincon Caltente." hosted by Nelson Falcon. Fnday 
10 30 P.M 1 A M . "The Latin Musicians Show " Saturday 2 4 
P M . have large listening audiences 

It s true, Salsa is in trouble Jealousy, little air play are not the 
only reasons Record sales began lo decline in the '70s when in 
expensive cassette recorders made home laping off the radio a 
popular pasttime DJs now talk over recordings Bootleg record 
mgs whidi sold for leal than ihe marital value hurt also Twenty 
yean* ago il was an accepted practice when independanl Latin 
music broadcasters would only play the recordings of orchestras 
they managed, contracted for dances al helow union scales rales, 
or were paid to promote Is its absence a contnbuling (actor 7 

Tito Puente. who works every day of the week, has and is still 
tounng foreign countnes with his big band and six piece ensem 
ble said "Sure little air play has to hurt The Latin radio stations 
outside of Pokto Vega never played my recordings (TP has over 
120 LPs) dunng the last few years Not one station has ever 
played mv Latin |aaE ordings If tl weren't for Felipe Luciano. 
Chicri Mendosa. and the college statmm wry few would hev 
■ 

Neiv V>H • .. .h lorwaid to weekend* when they can escape 
lor a few hours from the everyday prnnkrm of life They wanl to ^ 
hear a lively music an infectious rhythm they want to <J» 
(fanes Air play or not. ihey'N go wherever the »alsa is 
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Labels Upgrade 

(Continued from page VL-56) 

works in certain locales, vet not all. of course For example Tow 
er. Warehouse and Licorice have proven (o be viable outlets 
. while smaller Latin chain stores have been experiencing low 
J turnover ol Latin product " Besanilla maintains that American 
3 retailers stand to gain substantially if they were to carry more 
© Latin product in their stores A campaign by Peerless to encour 
*" age the acceptance of its concept, particularly by major chain 
§ outfits, is underway "In conjunction." says Besanilla. "providing 
0 good service and churning out quality records is vitally unpor 
2 lant in light ol the heavy competition that exists today in the re 
at cording industry Hard work helps loo." says Besanilla with a 
< smile 

The label has no fears about the future of the bustrwss They 
an? confident of their music carafog and truly believe thar safes 
can only nse from this point onward It predicts that videos will 
play an important part in increasing record and cassette sales 



They may eventually take the plunge Other labels, with isolated 
exceptions of a few ol the majors, will more than likely ln>ld out 
until absolutely convinced of video's value 

Despite progress, mixed emotions surround the Latin record 
industry The economic sting of a depressed market, the choke 
hold on sales due to imported product and piracy, the urgency 
to upgrade product quality and the caliber of professionalism 
within its ranks, the constant threat of political and economic in 
stability in Latin Amenca. the growing race between Latin and 
Amencan labels lo capture the consumer dollar of Hispanics in 
the U S . and other numerous, yet significant factors enter into 
the ever folding scenario 

The long term outcome ultimately rests upon the shoulders of 
each individual in the Latin record industry It Mm that they 
have definitely and confidently set their sights on a lion's share 
of the potential $90 biffion U S Hispanic market 

As Efren Besanilla so succinctly puts it, "In a time of happt 
ness or ensis. we listen lo music to make tis h.ippy or to rejoice " 




From lefr Orestes Vilalo. Dave Valentin. Call AJeman. Ismael Mir 
anda. Adalberto Santiago. Junno Fara and Yomo Toro on floor 




KALI program director Pep* Barreto left, welcomes Raphael (or a 
live interview on the Spanish contemproarv AM station in San Ga 
brief. Calif 
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Slow Decline 

(Continued from pagr YL J6) 

Youlh music has found a large expectant market which is a 
_ heavy consumer Luis Miguel. Yun. the Chamos and Meriudo 
5 are just some of the names thai haw made successful inroads in 
^ airplay, concerts and sales 

£ Another music form that seems to be on Ihe nse is folk music. 
w especially that coming Irom the Andean area Exponents of thrs 
£* genre include Chimizapagua and Los Viajeros de la Mus>ca who 
O have traveled extensively in South America and have made in 
-J roads in Europe Via|eros de la Musica also made a very success 
5 ful short tour in the Stales in New York last year, including a 
< presentation at the UN 

A strong nationalistic feeling, which has grown in the country, 
has allowed these artists and others like Jorge \Je\oz& to emerge 
from what was practically underground music for a cult follow 
»ng The successful exploitation of the Andean rhymes and senli 
ments have brought this music to the foreground, though the 
road to becoming a major music force is long 

Tropical dance music based on Colombian rhymes is. as at 
ways, very strong The different orchestras and bands that play 
this form of music seem to be successful inspite of themselves 
Being a solid selling format, it neither grows nor slides back 

The interesting point is that for many years the Venezuelan 
orchestras and composers had an edge on the market, while 
now, more and more Colombian orchestras (Canoes. Nada Que 
Ver. Tupamaros) are not only eclipsing artists like Pastor Lopez 
and Billo's Caracas Boys in Colombia, but are finding markers 
open to them in Venezuela and Mexico, as well as Ihe Canbbe 
an. 

Export of the musical forms would seem to be epitomized by 
"La Colegiala." and "La Subienda," written by Senen Palacio, 
which internationally has sold over 700.000 copies, many of 
them in Europe Humberto Moreno feels that there is a potential 
and "very real market open to our music" 

The major problem facing the industry is still piracy, to which 
there seems to be no end Campaigns and legal actions have a 
limited effect, as Carlos Alberto Hincapie states. "When we hold 
campaigns there is a notable decrease in Ihe sale of counterfeit 
product, but after these efforts it seems like everything goes back 
to normal" The video industry in Colombia is nonexistent 
Humberto Moreno states, ' we can't produce promochps. they 
are too expensive considenng that we can air them maybe four 
times on our television, as there are not enough musical pro- 
grams or a musical channel that would justify them The produc- 
tion costs are |ust too high " Musi Latin American countries are 
not wealthy enough to produce these promotional instruments. 



concludes Escolar 

However, video rentals are very popular In the major cities 
.On it flu-re .ire literally hundreds of rental shops Most of these 
videos do not enter the country legally and are recorded from 
television in other countries and then rented out Also, most of 
the Beta hardware is brought Into the country illegally One in 
teresting situation which appeared in recent weeks has pro 
dined an apparently serious division among the members of 
ASINCOL PROFON. Ihe record companies association Three 
of the major companies have broken Ihe long standing policy of 
12% discount on records shipped to distributors and 5% for one 
stops These major companies have reduced the discount per 
centage to 5% for distributors as well, and are now selling more 
to one slops and smaller retailers Although there was no conflr 
mat ion, a spokesman from one company stales, "we will contin 
ue with our normal discount policies, regardless of what the olh 
er three majors have decided on their own " 



Latin TV: 

Innovations For Growth 



By HECTOR RESENDEZ 



O ince lis beginning almosl 22 years ago. KMEX TV has be 
come one ol Ihe most dynamic broadcasting stones in the na 
lion The station currently ranks as the 1 1th independent in the 
country, with an audience larger than a host of major market 
affiliates 

Despite the growth of ihe past Two decades, says general man- 
ager Danny Villanueva KMEX has continued to be acutely 
aware of its responsibility as a leader in Ihe Southern California 
Hispanic community 

Villanueva's role as the only Olympic commissioner this past 
summer allowed the station the unique opportunity to present a 
Hispanic perspective on the Olympics, and that was broadcasted 
throughout the country and Latin Amenca. KMEX will also be 
featunng the World Cup event in the U S as they have for the 
past three years. 

"We've got the eye of the broadcasting world." says Villan 
ueva "That's good because it serves to recognize what we are 
doing and the growing importance of the Hispanic market too." 

KMEX will be broadcasting in stereo shortly "People will be 
able to gel lite I - perspective in their own language They will 
be better for it because they will see how we have improved 
things." says Villanueva. 

"We have come a k»ng way and it's been a very expensive step 
that we have taken Bui it's a necessary one and part of our final 
phase of reinvestment." comments Villanueva 

Other plans include an increase ol local and onginal program 
production 



KSC1 Channel 18 is an independenl commercial tv station 
broadcasting since 1977 It offers quality Spanish programs ere 
ated, produced and syndicated for the rapidly growing Latin 
market in both the Los Angeles and San Bemandino counties 

Programs of particular interest are "Mundo Music." airing 
Mondays at 430. and "En Vivo." showing Tuesdays and Fridays 
at the same hour. Roland Hilda is the host. Veteran producer 
and dim personality from Mexico. Juan Lopez Moctezuma hosts 
two shows. "Enlre Amlgos." weekdays at 4:00 except Fndays. 
and "Desde Hollywood." ainng Sundays at 5:30. KSCI is an af 
filiate of Ihe NelSpan network of Spanish language stations 

CBS Extravision. Ihe broadcast teletext service of the CBS 
Television Network, was introduced to Southern California in 
July ol this year 

Extravision provides 100 "pages" — five of which are geared 
towards Ihe Hispanic market — of electronically generated infor 
mation available to viewers through the use of a decoding device 
and free over the air. There is only a one time investment of the 
device, says Diane Foglesong Bos. Spanish and finance editor 

David Foreman, of the Sounds and Visions Record Co in Re 
dondo Beach, has a great desire to be a part of the Latin com- 
munity That is why his company is introducing an innovative 
concept encoding vision into Ihe groove of a record. 

Thai is. Foreman's other company. Qasica Modema. will be 
initiating this ambitious project Through computer technology 
and an interphase box. vision images, implanted onto the 
groove of a record, can be carried from the stereo set nghl onto 
the tv screen Foreman says that a few major corporations are 
interested 

As far as either company is concerned. Foreman maintains 
that he is committed to the Hispanic community, to creating 
new job opportunities, lo lending his support and assistance, 
and to have fun at it. too 

Sounds and Visions will be debuting their first group. Xenmar, 
with a chant like, party atmosphere rune called. "Ritmo Peli 
groso/Dangerous Rhythm ' The group. Foreman says, has a 
Genesis-type sound 

Video Latino is a manufacturer and distributor of video- 
cassettes in Wilmington Its sister company. Metro magnetics, 
manufactures blank tapes The company's partners are Russ 
Green, operations and marketing, and Irving Katzes. product de 
velopment They have secured the nghts to dismbute in the U S , 
Canada. Ihe Caribbean. Mexico. Central and South Amenca. 

Video Latino pnmanly deals with Mexican product in the 
Southwest and Spanish/Castiltian in New York "It's a viable 
pocket market." says Green While product like "Romancing 
The Stone" is more readily recognized here foreign product like 
the type thai Green handles definitely has its appeal and market- 
ability 



San Juan, Puerto Rico 
"The Capital of Latin 
American Music" 




May 1982 UNA SOLA CASA. 
RUBEN BLADES - WILLIE COLON 

70i piece phiiarmooic orchestra 
Broadcast live vio-satellite to 
Dominican Republic, Venezuela. 
New York, Panama - Centra de 
Bellas Aries. San Juan 
April 1983 GLENN AND GILBERTO 
MONROIG. Cenlro de Bellas Artes 
San Juan 

May 1983 RUBEN BLADES AND 
LUCECITA BENITEZ, Centra de 
Bellas Artes. San Juan 
May 198-1. 25 ANOS DE 
SENTIMIENTO. CHEO FELICIANO 
Centra de Bellas Artes. San Juan 
June 1984 TITO PUENTE AND 
LUIS PERICO ORTIZ. 
Candeiiaht Theater Son Juan 

• Aug & Sept 1984. RUBEN BLADES, 
Centra de Bellas Artes. Coliseo 
Roberto Clemente. Polocio 
Deportes. MoyogtJez. P R 

• Oct 1984. WILLIE COLON. 
Bellas Artes. San Juan 

All OUR SHOWS ARE TAPED AND A#\ILABIE FOR BROADCAST 
Promolores latinos, Inc. 
Box 3549. Hato Roy 
Puerto Rico. 00919 
Tel. (809) 763-1470/758-4055 
telex - Prolot 



RUBEN BLADES 
WILLIE COLON 
CHEO FELICIANO 
SOLEDAD BRAVO 
EDNITA NAZARIO 



COMING IN 1985: 

Ednita Nazario Concert 
Soledad Bravo Concert 
Ruben Blades Concert 
Cheo Feiiciano Concert 




la musica diferente 

«•» _ Frank Li 
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Salsa From The North 

VICTOR M. VALENS ST. PAUL, MN 
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Mom & Pops 

(Continued from page YL-H) 

American retail industry has developed into a homogenized, 
centralized institution Hispanic consumer, as well as other 
Americans, delighl in the convenience of one slop and discount 
shopping, frequenting large stores which offer a Combination o) 
personal, household, and home entertainment products "We 
sell more In a grocery store than we sell in a Mom & Pop store 
because of the traffic.' says Lo2ano "The traffic that you Iwve in 
a combo store is entirely different than that of any other retail 
store specializing in music only " Lee MvtlnCK, the vice presi 
dent of Freddie Records in Corpus Chnsti. agrees "For John Q 
Public to gel out of his house on Saturday morning to buy a 
record of a particular artist, well, it's very hard He has to really 
want that record to get out of the house on his day off to get that 
record But if he happens to be going to K Mart or Wat- Marl, or 
some other department store to buy some things for his wife, 
and he sees an album that he's been looking lor, he's going to 
buy it." And when a home-grown Tejano record appears near 
Julio Iglesias. Michael Jackson, or Duran Duran in an institu 
tional outlet like K Mart, or a retail chain record store, it vali 
dates and immediately elevates the status of the Tejano record 
This newly created status increases the sales potential of a re- 
cord, but when found in a Mom & Pop store, it appears similar 
to the myriad of other average local product. 

Although the trend toward shopping malls and combination 
stores started in the early 1970s, why didn't this retailing trend 
significantly affect the Hispanic home entertainment market un- 
til the 1980s*-' In part, the answer ties in the influence ol English 
popular music on Texas Hispanic music, especially the English 
influence on Tejano youth. "It didn't happen sooner because the 
English influence wasn't as strong several years ago." answers 
Martinez "The English influence has affected it drastically. Since 
the shopping mall has become the new gathenng place for all 
youth in the 1980s. Tejano youth are now frequenting mall re- 
cord shops The young Tejano is attracted to the popular music 
of his Anglo and Black peers, and concentrates his buying efforts 
in stores offering popular English product, outwardly demon 
strating his obvious inclusion into the Amencan mainstream A 
trip to the mall becomes more socially gratifying than a (np to 
the local Mom & Pop store 

Hispanic community leaders are encouraging their culture's 
emergence and assimilation into the American middle class San 



AntoniO M.iycu Henry Gsneros states, "I am going to draw the 
Hispanic community into the (low of economic opportunity " As 
r hspanics increase their purchasing power, they are drawn to 
higher quality goods, which in turn raise their expectations and 

I '.i.i'.i .1 (rending artist on thoAlM 

tin based Sunbelt Legend label, illustrates the point. "In the old 
days we would |ust rush into whatever recording studio we could 
find and crank out an album, rush back out and start playing 
gigs it's not that simple anymore For one thing, rny audience 
is for the most part mainstream All lhat means is that they have 
gtMtd sound systems now and expect quality recordings" Texas 
has many capable studios, though it rarely produces a recording 
that can match the quality of many contemporary international 
Latin hits A Mom & Pop store with neither an abundance of 
high quality recordings, nor a good selection of popular English 
hits cannot satisfy the demands of the buying public it once sue 
cessfully served 

Henry Maldonado. who owns Maldonado's Record Shop in 
Austin, is a good example of a Mom Si Pop store surviving and 
finding its niche in the record retail business Maldonado has put 
his marketing emphasis on customer service and personal rela 
lions. ' We gel a lot of people in here that don't know how to 
read in Spanish." says Maldotiado "If you go to K Mart, or one 
ot the other chain stores, they're not going to read the albums to 
you Someone will come in here and say I'm looking for a cer 
tain record, and they'll hum it lo you or whistle it to you. and 
we'll help them find it I'm not gong to lose a sale, because I 
know all of the music and all of the records that come in here 
That's the difference, it's the personal touch We'll read seven or 
eight cassettes to them in Spanish to sell one cassette. They 
won't do that at a K Mart That's how I think we fight off the big 
companies " Maldonado also carries items that large chain 
stores won't stock "We still sell 45s A lot of companies don't 
want to mess with them, but we still do because we handle a lot 
of jukebox operators They'll come in and we'll play 30 or 40 
records for them," he says Because he can't buy records in large 
quantities. Maldonado admits to having a small profit margin. 
He doesn't think lhat selling English product would help. "I 
couldn't compete in the English market They'd eat me alive " 
Beyond his small profits. Maldonado is motivated by psychic in 
come as well He's proud of his personal service and customer 
relations He feels lhat his store's reputation of service bnngs 
customers back "I'm just about the only one in the whole city 
that repairs tapes I'll even repair old eight tracks. We're going to 
keep serving our customers and continue selling Spanish music 
as long as there's a need for it. and there's a definite need for it, I 
guarantee you " 

A lot can be said for convenience (in both languages), as big 
discount stores and malls are doing for the neighborhood record 
store what the supermarket did for the neighborhood vegetable 
carts 35 years ago The 1980s have been labeled the "Decade of 
the Hispanic." and Texas, the "The Seed Bed of the Future " 
Perhaps this setting will provide firsthand evidence of the impact 



of not only the Hispanic dollar, but of the impact of a value sys- 
tem in which human touch is as important as the bottom line 
LARRY LAWRENCE & TOM WRIGHT 

Cross-Cultural 

(Continued from page VL 40) 

innovators, the people that want to grab the brass ring, it's going 
to be there. It's just a matter of somebody going out after it." 

Americano: anyone bom north of Mexico. 

Hispanic a person of "Spanish Origin" 

Chicano an Amencan bom person of Mexican descent — A 

disturbing word for some since it has suspected political ties 

Tejano a Texas Chicano 

Ranchera Mexican country 8c western music 

Conjunto:Mexican folk music performed on bajo and 

accord ian 

Norterio Conjunto with bass and drums 
Latin music a catch all term for music originating from vari 
ous "Spanish Ongin" areas of the world including North 
America. Central America. South Amenca. and Spain 



Joe Lopez of Mdii 




Vou've known these lour talented brothers 
from Paraguay lor many years as one ol 
Latin America's top musical groups . . . 
Now . . . 

Here Come Los Gomez . . . 
with their 

□ 60 mm Concert Video, recorded live in Santa 
Borbaro. Co 

LOSGOMtZ FABULOSOSI ttMU 729 

□ lofeif I p , lecturing their new uptown Latin sound 
- IOS GOMEZ AHORAt »MLK 108.1 

□ Ffrsf ChiHimai single, in Spanish & English 

CHRISTMAS POPURRI CHRISTMAS 
WITHOUT YOU HMLK 1284 

Context Marian L Kit kbnde, producer 
CONCfl Bros DEL SOL 

P O Box 60334. Santo Barbara. CA°3I60. 
805/687 5072 
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LA PRIMERA compaSia LATIN A 

de Jingles en Sacramento 

Servicios de Produccion y Grabacion Israfel. 

— 5772 Broadway — 
Sacramento California 95820 

para servirles 
Frank Umrraga v Pedro Rftnoso 
1916)455 5278 




Walks with the Hits 
Runs to the Bank 



Arturo Caminante 

producer ol the smash Los rigres Del None <S Los 
Humildes. etc etc — /Vow presents to the world 

•GRUPOLACRUZ • TAXI BANDA 
• CHAGO CORONADO • LOS GENERALES 
• AMOR Y RITMO • MARTIN 8ELTRAN 
• PEDRO MIGUEL • GRUPO 101 

CAMINANTE 

Music Publishing Co • Editora & Musical 
1020 So Second Si , San Jose. CA 951 10 
(408) 289-1220 




"THANKS - 

Napoleon 
Juan Gabriel 
Gilberto Valenzuela 
Aidia Cuevas 
Cornelio Reyna 
Rocio Durcal 

24TRK (818)508*5216 





Album Release February '85 
Spring Tour to Follow 



WILLIAM MORRIS AGENCY .« 



LOR! MAR 



Personal Management: 
Robvn Knapton 213-276-1211 




^PELICJANO 




THE 1983 
GRAMMY WINNER 
"BEST LATIN-POP ALBUM" 
PROUDLY ANNOUNCES HIS 
"HOTTEST" ALBUM YET! 

GOMO TU QUIERES 

...ON RCA 
RECORDS AND TAPES. 

NOMINATED FOR BEST 
LATIN-POP ALBUM 
1984 



PERSONAL MANAI.hMKM 



RJCK HANSEN 

6525 SUNSET BLVD. 
HOLLYWOOD, CA 90028 
(21.1) 464 1800 



AGENCY REPRESENTATION 

8899 BEVERLY BLVD. 
LOS ANGELES, CA 90048 
(213)550-4000 ( 212)556-5600 



8961 SUNSET BLVD. 
LOS ANGELES, CA 90069 
(213)859-0833 





ountry 

NASHVILLE CD SALES: LABELS HOPEFUL 

Configuration 's Small Market Share Seen Growing 



BY KIP KIRBY 



Alabama Announces. Paul Jackson, left, executive director ot NARAS in 
Nashville, watches as members ot Alabama read the nominees lor the 27th 
annual Grammy Awards Present were Mark Herndon. Randy Owen and Jed 
Cook. Alabama bassist Teddy Gentry was ill 



NASHVILLE Country Compact 
I liso salt's mi iiiunt fur :i mere '.<"'„ .i| 
major labe Is' total ft) volume. But 
both recurtl companies and dealers 
are expressing optimism about their 
success thus far. 

RCA leads the puck in country 
CDs, with 30 titles now available. 
These include six by Ronnie Milsap, 
five by Alabama, four each by Way- 
Ion Jennings and Dolly Parton, 
three apiece by Kenny Rogers anil 
Sylvia, and one each by Charley 
Pride, Louise Mamirell and Juice 
Newton. Latest additions to KCA's 



^MSHVILLE SCENE R 

by Kip Kirby ^ 



631 Kip Kirby 

¥eTERAN MANAGEMENT and concert promotion 
firm Feyline Presents is journeying out of its long- 
time Denver headquarters to open a Nashville branch 
office under the direction of vice president Chuck 
Morris. 

Morris already manages the Nitty Gritty Dirt 
Band: he's the one responsible for orchestrating the 
rejuvenation of tile group's career since its members 
made a full time commitment to country Morris is an 
interesting addition to the local Nashville scene, with 
a distinctively colorful style — as anyone who's ever 
spent 10 minutes on the phone with him will certify. 
(Morris hails from, uh, Brooklyn, and he can read the 
entire Manhattan phone directory in half the time it 
takes most of us to order a Coke and a club sandwich. ) 

The new Feyline office is located just off Music Row 
at 6 Music Circle North (phone number: 255-10331. 
Morris has brought in Gene Hughes as management 
consultant for Feyline projects. Until recently, 
Hughes served as MCA Records' Nashville vice presi- 
dent of promotion. He will continue to run Gene 
Hughes Promotions on an independent basis from the 
Feyline Building. 

The first project for Feyline Nashville will he the 
completion of the Nitty Gritty Dirt Band's 18th album, 
scheduled for late spring on Warner Bros, and tenta- 
tively titled "Brothers, Partners And Friends 



New Feyline branch gets 
down to the Nitty Gritty 



S 



OME CONFUSION exists in the wording of 
NARAS' Grammy nominations press release from 
Nashville The release claimed that the Judds were 
the first country act since Jeannie C. Riley in 1968 to 
be nominated in the category of best new artist. 

This isn't quite accurate. In 1970. Anne Murray was 
a finalist in this category, based on the strength of 
"Snowbird,'' which was a top 10 country hit In 197.1, 
the Amazing Rhythm Aces were Grammy nominees 
for best new artist after "Third Rate Romance" won 
the Memphis act widespread notice "Third Rate Ro- 
mance" did better on the country charts than on pop. 
falling just shy of the top 10 at number 11. 

So technically, the Judds become the first Nash- 
ville-based act since Jeannie C. Riley to be nominated 
in the overall best new artist category — not the first 
country act. 

SpEAKING OF NEW VENTURES from Colorado, 
as we were just an item ago, Gary Morris' manager 
Art Stone is moving his Charon Enterprises from 
Denver to Los Angeles, where he'll form a new ven- 
ture with partners Terry Rassctt and Hoh Gaddes. 
Bassett is the former head of Concerts West and Man 
agement III; Geddes used to be a vice president of 
Feyline and now is president of both Facilities Man 
agement Inc. (FM1) and Irvine Meadows Amphith- 
eatre in California. 



Stone says that Morris' success in the past year has 
enabled him to make the move instead of commuting 
hark and forth from Denver to I. A . ami to consider 
diversifying as well through the new partnership. 

WhKN AND IF HOLLYWOOD ever remakes "Mr 
Smith Goes To Washington," Lee Greenwood might 
consider the title role. Greenwood has apparently be- 
come a Presidential favorite since "God Bless The 
U.S.A." He's performed the song on more than one oc- 
casion for Republican rallies, and will duplicate his 
partisan support Feb. 24 when he performs at the Rea- 
gans' black-tie banquet in the White House honoring 
the GO U.S. governors. 

Reagan had asked Greenwood to perform at his re- 
inauguration ceremonies this month, hut the singer 
was already booked. At the Governors' banquet, 
Greenwood and wife Melanie will dine with the Rea- 
gans at their table before the CMA male vocalist deliv- 
ers his half-hour closing show. 

Ho ONE COULD accuse the American Music 
Awards of not giving country performers equal expo- 
sure as presenters during the Jan 28 prime-time tele- 
cast on ABC. Among those inked to appear on the 
Dick Clark special are Deborah Allen. Janie Fricke. 
Gus Hardin. Exile. Ed Bruce, the Judds ami Charlv 
McClain. 

Deborah Allen, by the way. gets a full-page spread 
in the January issue of Andy Warhol's Interview mag- 
azine. If you don't think it looks like her, get the RCA 
singer to tell you all the details of how, when and 
where that particular shot was taken — and what the 
temperature was when she did the layout! 

It's official: Earl Thomas Conley and manager 
Georgeunn Galnnte have gone their separate ways 
The grapevine has Galante now managing the Bella- 
my Brothers, although there's been no confirmation 
yet. 

WeI.K MUSIC GROUP is patting Itself on the back 
after scoring seven songs in this week's country top 
20. Among Welk's hottest are Rickv Scaggs' "Some- 
thing In My Heart." "You Turn Me On (Like A Ra- 
dio)" by Ed Brure. Conway Twilty's "Ain't She 
Something Else" and Gus Hardin's "All Tangled Up 
In Love." Gene Watson recently slid into the top eight 
with "Got No Reason Now For Goin' Home," yet an- 
other Welk-penned original. 

Kathy Mattea's upcoming album will be the work of 
producer Allen Reynolds. Reynolds, who's been con- 
spicuously absent from the Nashville studio scene for 
too long, is one of this town's finest producers: His 
early hits with Crystal Gayle include "Don't It Make 
My Brown Eyes Blue" and "Talking In Your Sleep." 
He also produced several of Don Williams' early al- 
bums, which spawned a string of classics — such as 
"Amanda" — on the JMI and Dot labels. 

SlGMNGS: Palomino, a Nashville-based group, to 
New Frontier Records, and to Joe Taylor Agency for 
booking . . The Calvary Music Croup to Thi Hyiand 
Co. in Nashville for public relations. 



Nashville CD catalog are the Judds 
"Why Not Me" and Deborah Allen's 
"l/et Me Be The First." 

CHS claims five Willie Nelson CD 
titles, two by Merle Haggard, one 
li> Nelson and Haggard as a duet, 
two by Ricky Skaggs. and one each 
by Rosanne Cash and George Jones. 

Other labels have been slower to 
issue country CD packages Warner 
Bros currently offers a greatest 
hits CD on Hank Williams Jr., two 
Emmylou Harris titles and one by 
Eddie Rahbitt The label's first 
country CD in 1985 is Emmylou 
Harris' concept album, "The Ballad 
Of Sally Rose," although senior vice 
president of marketing Vic Faraci 
estimates that there will be as many 
as eight more titles by year's end 

PolyGram lists two Tom Jones 
CDs, three by the Statler Brothers 
and one by Jerry Lee Lewis in its 
catalog. MCA has only two avail- 
able CD titles at the moment in 
country: Lee Greenwood's "Some- 
body's Gonna love You" and the 
Oak Ridge Boys' "Greatest Hits, 
Vol. II." Both were released in De- 
cember. Capitnl/KMl lias one title: 
"Kenny Rogers' Greatest Hits." 



Nashville-based Compleat Re- 
cords, which is distributed by Poly- 
Gram, plans three separate CD ti- 
tles from its British-rock anthology 
series to he released later this 
spring. 

All labels surveyed say they plan 
to increase the list price of CD titles 
from Nashville in coming months. 
Bob Heatherly, RCA's director of 
special sales in New York, projects 
another 20 possible titles for coun- 
try by next December, possibly in- 
cluding a country CD sampler. The 
label is currently working on a pop 
CD sampler that will contain a cut 
apiece by Alabama ("Fire In The 
Night"), the Judds C'Why Not 
Me") and Ronnie Milsap ("Still Los- 
ing You"). 

"Nineteen eighty-four was the 
year that we got our foot in the door 
with CDs," says Warner Bros ' Far- 
aci. "It's early yet We're still fight- 
ing to keep our regular configura- 
tions in country at retail." 

Faraci says his laliel will consider 
releasing CDs this year on acts who 
are selling more than 150,000 units 
per album — or who have hot cata- 
(Conlimud oh page 55) 



New Voting Rules 

Changes in CMA Awards 



NASHVILLE Next year's Country 
Music Assn. Awards voting will 
look slightly different as a result of 
changes initiated at the Jan. 8-10 
CMA board meeting, held in Palm 
Springs, Calif. 

It will now require 10 first-ballot 
nominations for eligibility rather 
than five on the second round of bal- 
loting. 

Only members of the artist/musi- 
cian category will now be allowed to 
nominate and vote for finalists in 
the instrumentalist of the year cate- 
gory. This action is intended to al- 
low musicians to be honored by 
those with whom they work and 
who can most accurately evaluate 
their contributions. 

And for the first time, there is a 
set eligibility period for the catego- 
ry of duo of the year The CMA will 
continue to define duo as an act 
composed of two people w ho per- 
form together, either or both of 
whom are known primarily as indi- 



vidual artists. However, now the 
duo must either have had a record 
released during the eligibility peri- 
od of July 1-June 30, or have per- 
formed together publicly as a duo 
three or more times during the 
same time iienod. 

All of these changes were pro- 
posed by the awards criteria com- 
mittee under the chairmanship of 
Bill Denny and approved by the 
board The board also approved rec- 
ommendations by Roy Wunsch, 
chairman of the record retailers/ 
merchandisers committee, to contin- 
ue with the "Country's Brightest 
Stars" campaign. Plans are being 
made to increase its visibility 
through kickoffs in Chicago, Dallas. 
Los Angeles and Atlanta. CMA. ma- 
jor record companies, national mer- 
chandisers and the National Assn 
of Recording Merchandisers 
(NARMl accomplished the first 
September/October effort in 1983. 

continued on page 52 




Regaling Reba. Following a performance in Paducah, Ky . MCA artist Reba 
McEnlire received several Nashville visitors backstage Pictured Irom left are 
Harlan Howard, co writer ol McEntire's single Somebody Should Leave ' Bob 
Doyle ol ASCAP. McEnlire Meriin Littieheld ol ASCAP. and Tony Brown. MCAs 
vice president ol a4r 
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Compiled from national retail store .mri one 
stop sales reports, and radio airplay report! 



TITLE 

■woojcrn L*eu t numkr o^tpibjiinc, i«nt 



CD 


3 


6 


12 


(THERE'S A) FIRE IN THE NIGHT u *i No Do 1 OALABA'AA 

M»«0O ALABAMA, RCA 11926 


CD 


2 


3 


15 


YEARS AFTER YOU 


JOHN CONLEE 


CD 


5 


5 


14 


A PLACE TO FALL APART 

MmAGGARO RBAAFP 1 PiC 14 0446 4 


MERLE HAGGARD 


Y 


4 


4 


14 


ME AGAINST THE NIGHT 

lb AIN 76IAI 


CRYSTAL GAYLE 


(D 


> 


9 


13 


SOMETHING IN MY HEART 


RICKY SKAC.GS 


CD 


9 


10 


12 


AIN'T SHE SOMETHING ELSE 


CONWAY TWITTY 


CD 


10 


U 


12 


MAKE MY LIFE VYIIH YOU 


OAK RIDGE BOYS 


CD 


11 


13 


12 


ONE OWNER HEART 

, ' ■. , '.•-■< ***** R < tine 7 2*167 


T G SHEPPARD 




9 


1 


2 


16 


HOW BLUE 


REBA MCENTIRE 


CD 


14 


11 


12 


BABY'S GOT HER BLUE JEANS ON 


MEL MCDANIEL 


® 


12 


14 


13 


YOU TURN ME ON (LIKE A RADIO) 

RMfvYl RCA13937 


EO BRUCE 


© 


13 


IS 


12 


SHE'S GONNA WIN YOUR HEART 

c bavin pwofuy HUinn 


♦ EDDY RAVEN 


13 


It 


21 


10 


R AH Y RYr BYE. 

ii v,i'um <: Mo«4^ aahniwhia.i ' ,'6| ji 


GARY MORRIS 


® 


17 


22 


10 


MY BABY'S GOT GOOD TIMING 

Ht^lW. IMI AMI 6* l *7*a 


DAN SEALS 


® 


18 


23 


12 


All TANGLED UP IN LOVE 

WAO*>il HC*I 


GUS HARDIN 


le 


1 


8 


16 




GOT NO REASON NOW FOR COIN HOME 

4CUL4." L.AAIV* MCA CU«SS;*S; 
aaaa^ u 


GENE WATSON 


© 


22 


26 


9 


A LADY LIKE YOU 

h shf DO AILANtll AAATPICA > 4*661 AtLANTK 4A4(H>CA 


GLEN CAMPBELL 


Hi 


24 


29 


8 


MY ONLY LOVE 


THE STATLER BROTHERS 


•Hi 


X 


24 


11 


LET ME DOWN EASY 

01O.lt NCH9LIVISAW 10' 


JIM GLASER 


'20' 


25 


31 


1 


CRAZY FOR YOUR LOVE 

B A'LlfN t«M 04772 


EXILE 


'21 


28 


28 


9 


SLOW BURNING MEMORY 


VERN GOSDIN 


22 


S 


1 


17 


THE BEST YEAR OF MY LIFE 

1 RAavp" | sYf rfV, iBOATN AARNTP BROS 1 76184 


EOOtE RABBITT 


(D 


30 


33 


9 


WHAT SHE WANTS^ 


MICHAEL MARTIN MURPHEY 


,24, 


31 


36 


8 


THE MISSISSIPPI SQUIRREL REVIVAL 


RAY STEVENS 


(D 


29 


32 


12 


RUNNING DOWN MEMORY LANE 

AD MAUI NO MOON 'AAA*. JJJ4 


REX ALLEN JR 


28 


21 


30 


10 


SOMEONE LIKE YOU 

II Am, WN A/AI*N|l'U"1r . ,|| ,,, 


EMMYLOU HARRIS 


© 


32 


IS 


10 


IF THAT AIN'T LOVE 

M AAlACAH P mMil > CULL7MUI4 16 0*66*i 


LACY J D ALTON 


'I 


36 


39 


7 


WHAT 1 DIDNT fJO 


STEVE WARINFR 


?9 


34 


41 


i 


YOU VE GOT A GOOD LOVE COMIN' 


LEE GREENWOOD 


© 


35 


38 


8 


EYE OF A HURRICANE 

J AhOCBSOh I BRADlf T hARhlRRROS 7 2*127 


JOHN ANDERSON 


31 


21 


16 


17 


If ON A 

ft SCRUGGS C ATM OA CLMS SAOl 


SAWYER BROWN 


© 


40 


43 


8 


SHE USED TO LOVE ME ALOT 

BWPPAI CUUMB1A 11 04611 


DAVID ALLAN COE 


© 


41 


46 


7 


SEVEN SPANISH ANGELS 

BSmFBRBL COIUMSM 3*047|S 


RAY CHARIES (WITH WK.LIE NELSONI 


| 34 


39 


40 


9 


1 NEVER GOT OVER YOU 

T *hh*NT.S M SJLl IS AAA 1 132 


JOHNNY PAYCHECK 


@ 


45 


49 


6 


CRAZY 

nr/WTrn rcaiius 


KENNY ROGERS 


3* 


19 


12 


17 


WHY NOT ME 

fl MAABP RCA ClAm 1 1671 


THE JUDOS 


37 


23 


17 


IS 


THE GIRL MOST LIKELY TO 

OAA-AdViMlP* 'iF.flAliOMlL JB04SOB COLUMBIA 


BJ THOMAS 


'"38.' 


47 


96 


t 


HALLELUJAH. 1 LOVE YOU SO 


GEORGE JONES WITH BRENOAIEE 


39 


15 


7 


18 


DOES FORT WORTH EVER CROSS YOUR MIND 


GEORGE STRAIT 


® 


SI 


57 


4 


COUNTRYGIRLS 


JOHN SCHNEIDER 


© 


S3 


62 


4 


WALKING A BROKEN HEART 


DON WILLIAMS 




27 


20 


11 


I'D DANCE EVERY DANCE WITH YOU 

H Mi AT Ml « UP> AAO WA 


THE KENDALLS 


® 


99 


61 


4 


THE FIRST WORD IN MEMORY IS ME 


JAMEFRtCKE 


44 


St 


66 


4 


HONOR BOUND 

111 ARAB* 1 1 ' HPAI • W A RCA 13444} 


EARL TF40MASCONLEY 


® 


57 


63 


4 


ROLLINlONElY 

III, AM'. Mil M'« A. ' 


JOHNNY LEE 


® 


62 


78 


3 


HIGH HORSE 

MAA-^AI. |'AI« i • A.-A4l'UM"'. ' .' • 


NITTY GRITTY DIRT BAND 


© 


63 




2 


1 NEED MORE Of YOU 

LUAABlLLAAfl 1 Ail AN MCA S2SI1 


THE BELLAMY BROTHERS 


41 


43 


44 


8 


TOUCHY SITUATION 

1 AAOy.fl j RUM 71 MCA 62600 


RA22Y BAPLEv 


49 


44 


45 


10 


I'M GONNA LOVE YOU RIGHT OUT OF THE BLUES LLOYD DAVID FOSTER 

A661NTC.<1M|R| < lAIAUHlA 1A 04A7O 


i'SOi 


64 




2 


TIME DON'T RUN OUT ON ME 

il aaJPMAN CAPllCB S4K, 


ANNE MURRAY 




TITLE 



51 


37 


25 


16 


AMERICA 

JBPJDGLS G SCRUGGS. KA 1 i»OB 


♦ WAYLON JENNINGS 


52 


49 


50 


9 


NO WAY JOSE 

SCCHO VlVAl 2SISB 


DAVID FRIZZEU 


S3 


52 


94 


8 


THIS BED S NOT BIG ENOUGH 

f AilROl RCA119S4 


LOUISE MANORELL 


54 


65 




2 


tVAL T2 m TO HFAVTH 

1 BPOGCS 0 SCRUGGS RCA 1 1684 


v.avlO-i JENNINGS 


© 


69 




2 


MAJOR MOVES 

1 80<Mh HWAUAMSJR AMFBtaR ClABJ 7 2WVS AiAAWIBaOS 


HANK WILLIAMS. JR 


96 


54 


55 


9 


HEY 

t SttllNS RCA 1 IBIS 


HILLARY KANTER 


57 


59 


60 


7 


ALL AMERICAN COUNTRY BOY 

AKMfAHG LAP to. s a; s 


CON HUNLEY 


58 


67 


71 


4 


THE FIRST IN LINE 

DfQM pa M BJ HI BH - i ' 


THE EVERlY BROTHERS 


99 


33 


19 


19 


SUES MY ROCK 

ftSMTRRAl IPC 0404606 


GEORGE JONES 


to 


31 


27 


19 


' i ovf ONi y you 

6"AUA",,AN PWOPU. AA14NIR6ROS 7 7*201 


NITTY GRITTY DWT BAND 


® 


70 




2 


NOW THERE'S YOU 

BBK>fT7 ltf*Cl**AAN .'7A 7 2*106 


SHELLY WEST 


e 


58 


38 


8 


BIGGER THAN BOTH OF US 

iPJ AAri M - | . 'BRIAAAA A*" A 6.416 


JIMMY BUFEETT 


63 


66 


70 


4 


A SIMPLE 1 LOVE YOU 


KAREN BROOKS 


64 


42 


34 


IS 


DIAMOND IN THE OUSI 

BAAOnlUOAAAJAy SBUCAABL44AMCCAU6ABA1B046I0 


MARK GRAY 


65 


so 


47 


17 


JAGGED EDGE OF A BROKEN HEART 

GOAVTaS L SALAB RL A UAH 


GAIL DAVIES 


66 


71 


75 


4 


HEY LAOY 

J MORRrS 1037 


NAAVEL FELTS 


© 


NEV»> 


OONT CALL IT LOVE 

OMAilOl RCAI3BR7 


DOLLY PART ON 


68 


48 


42 




WORLD'S GREATEST LOVER 

nAfilAMt "6 iiU. CAifRAMi-A -iaP9A:a46 


THE BELLAMY BROTHERS 


® 


NEWp 


LET THE HEARTACHE RIDE 

1 DUBOIS S KHOA6CAS RCA 1 1666 


RESTLESS HEART 


70 


60 


52 


21 


NOBODY LOVES ME LIKE YOU DO 

1 £ NORMAN CAPltOC S40I 


A- MURRAY & D LOGONS 


® 


79 




2 


1 FOUGOT 1 DON T LIVE HERE ANYMORE 

TAriAARD AARNfRRAm 7 26IAS 


DARELL CLANTON 


72 


46 


37 


17 


CROSSWORD PUZZLE 


BARBARA MANORELL 


73 


61 


48 


17 


ALL MY ROWOY FRIENDS ARE COMING OVER TONIGHT ♦ HANK WILLIAMS JR 

IBOHBTN NBAHMAAS A* AABhfR CuAaB 7 2B1B4 


74 


18 


51 


IS 


HEARTACHE AND A HALF 


DEBORAH ALLEN 


® 


NEWS- 


DAODY S HONKY TONK 


MOE BANDY 8. JOE STAMPLEY 


® 


NEWS' 


(THAT'S WHAT YOU DO) WHEN YOU RE IN LOVE 

il AAllACI 1 1AJIRBB rAARNYRBMOS 7 2*1 14 


THE FORESTER SISTERS 


77 


10 


83 


3 


UNTIL THE MUSIC IS GONE 

IN*. .Pi A , i IV' - N .Pi*r MT47S7 t C 7 


BECKY CHASE 


71 


72 


59 


13 


MISSIN MISSISSIPPI 

•16 lOAi RCA 1 1*61 


CHARLEY PRIDE 


79 


74 


64 


21 


CHANCE OF LOVIN'YOU 

NiARraN F t -iN6i(> RCA (1*77 


EARL THOMAS CONLEY 


» 


77 


69 


7 


SWEET LOVE. OONT CRY CHARLESTON EXPRESS (WITH JESSE W ALES) 

IGAVTJAN 7PA.IA1 SOUNCfyArt .4 741 NSO 


® 


NEWS- 


WHY WOULD 1 WANT TO FORGET 


JOE SUN 


8.' 


82 


82 


3 


GREEN EYES 

JOCM7CLL MDANATi PflAVAN A20C 6 AV.A 


KATHY TWITTY 


83 


81 


81 


3 


HURRY ON HOME 

nCAFNN ISIPOCU 9UCA&DARO 1 IS 


BROOKS BROTHERS BAND 


84 


76 


68 


s 


I'M AN OLO ROCK N ROLLER 


TOM JONES 


IS 


84 


67 


22 


rOUR HEART SNU1 in IT 


JANIE FRICKE 


16 


7S 


66 


19 


WHATEVER TURNS YOU ON 


KEITH STE GALL 


87 


85 


73 


27 


I'VE BEEN AROUND ENOUGH TO KNOW 

1 WA6I N AA AS 7 AO 7 


JOHN SCHNEIDER 


88 


73 


S3 


7 


THE GREATEST GtfT OF ALL 


KENNY ROGERS 81 DOLLY PARTON 














89 


It 


77 


20 


rrS/UK TOGETHER NIGHT 


DFRI2ZELL & S.WEST 


90 


19 


74 


22 


TOO GOOD TO STOP NOW 


MICKEY GILLEY 


91 


17 


76 


13 


SHE'S GONE GONE GONE 


CARL JACKSON 


92 


91 




2 


FHE WAV SHE MAKES LOVE 

MtWAFAI. PARAASI 430 


BILLY CHINNOCK 


93 


12 


89 


25 


GIVF Mr ONE MORE CHANCE 


♦ EXILE 


94 


94 


91 


24 


CITY OF NEW ORLEANS 

" AAJAAAN I (\UMBM 0*17| 


WILLIE NELSON 


95 


95 


87 


14 


FOOL S GOLD 


LEE GREENWOOD 


96 


13 


79 


20 


GOD WON T GET YOU 

, Ab -. A, 11 A I, - 1 


DOLLY PARTON 


97 


78 


72 


23 


YOU COULD VF HEARD A HEART BREAK 

IBOA1N A4AMRBArflS 1 ^*20l> 


JOHNNY LEE 


98 


97 




2 


YOU LL Nf VI R FIND A GOOD MAN (PLAYIN IN ACOUNTRY BANDI AUCHE HENRY 


91 


99 


99 


21 


P S 1 LOVE YOU 

1-IN7RI11 Ml I* mi 4*02161 


TOM T HALL 


100 


96 


96 


24 


SHE SURE GOT AWAY WITH MY HEART 

iANOfltSOAi l ARlOli AARntRSRCIS 7 .'420' 


JOHN ANDERSON 
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A 


/ 


/ / 

'0/ SALES 

/ TITLE 


ARTIST 


V 

S _ 

is 

if 
r 




2 


YEARS AFTER YOU 


JOHN CONLEE 


2 




3 


(THERE'S A) FIRE IN THE NIGHT 


ALABAMA 


1 




C 


A PLACE 10 FALL APART 


MERLE HAGGARO 


3 




4 


ME AGAINST THE NIGHT 


' RYSTAI GAY LI 


4 


■ 


7 


SOMUHINL, IN MY HEART 


RICKY SKAGGS 


5 




9 


AIN T SHI SOMETHING E I SI 


CONWAY TWITTY 


i 




10 


MUM Ml LIFT WITH YOU 


OAK RIDGE BOYS 


7 


• 


1 


ONE OWNER HEART 


T G SHFPPARD 


> 


9 


1 


HOW BLUE 


REBA MCENTIRE 


9 


10 


11 


BABY'S GOT HER BLUE JEANS ON 


MEL MC DANIEL 


10 


II 


13 


YOU TURN Mf ON ll IM A RADIO] 


ED BRUCE 


11 


1? 


IS 


SHE'S GONNA WIN YOUR HEART 


EDDY RAVEN 


12 


13 


It 


SAP, BYI BYE 


GARY MORRIS 


13 


14 


12 


GOT NO REASON NOW FOR COIN' HOME 


GENE WATSON 


II 


IS 


21 


ALL TANGLED UP IN LOVE 


GUS HARDIN 


15 


If 


22 


MY BABY'S GOT LiOUU 1IMINI, 


□AN SEALS 


14 


1? 


II 


THE MISSISSIPPI SQUIRREL REVIVAL 


RAY STEVENS 


24 


11 


23 


CRAZY (OR YOUR LOVE 


EXILE 


20 


11 


20 


Lit ME DOWN L ASY 


JIM GLASER 


19 


20 


5 


THE BEST YEAR OF MY LIFE 


EDDIE RABBITT 


22 


21 




MY ONLY LOVE THE STATLER BROTHERS 


18 


22 


24 


RUNNING DOWN MEMORY LANE 


REX ALLEN JR 


25 


23 




A LADY LIKE YOU 


GLEN CAMPBELL 


17 


21 


29 


SLOW BURNING MEMORY 


.'i --■ t. 


21 


:s 




SHE USED TO LOVE ME ALOT 


DAVID ALLAN COE 


32 


•6 


IE 


LEONA 


SAWYER BROWN 


31 


27 


19 


WHY NOT ME 


THE JUDDS 


X 


21 




IF THAT AIN'T LOVE 


LACY J DALTON 


27 


S 




WHAT SHE WANTS MICHAEL MARTIN MURPHEY 


23 


| 




1 NEVER GOT OVER YOU 


JOHNNY PAYCHECK 


34 
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5 


(THERE'S A) FIRE IN THE NIGHT 


Al ABAMA 


1 


2 


4 


YEARS AFTER YOU 


JOHN ' ONI 1 1 


2 


3 


? 


MF AGAINST THE NIGHT 


CRYSTAL GAYLE 


4 


i 


3 


A PLACE TO FALL APART 


MERLE HAGGARD 


3 


5 


s 


MAM MY lift WITH YOII 


OAK RIDGE BOYS 


7 


6 


r 


AIN'T SHE SOMETHING ELSE 


CONWAY TWITTY 


6 


7 


i 


SOMETHING IN MY HEART 


RICKY SKAGGS 


5 


I 


ii 


ONE OWNER HEART 


T G SHr-PPARO 


a 


9 


12 


YOU TURN ME ON (LIKE A RADIO) 


ED BRUCE 


ii 


10 


14 


BABY S GOT HER BL III JEANS ON 


t.'l M lANlll 


10 


11 


13 


SHE'S GONNA WIN YOUR HEART 


EDDY RAVEN 


\1 


12 


IS 


BABY BYE BYE 


GARY MORRIS 


IJ 


13 


1 


HOW BLUE 


REBA MCENTIRE 


9 


14 


16 


MY BABY'S GOT GOOD TIMING 


DAN SEALS 


14 


IS 


19 


A 1 ADr 1 IKE YOU 


GLEN CAMPBELL 


17 


16 


18 


ALL TANGLED UP IN I.JVI 


GUS HARDIN 


15 


17 


21 


MY ON4.V LOVE THE STATLER BROTHERS 


18 


18 


24 


SLOW BURNING MEMORY 


VERN GOSOIN 


21 


19 


6 


GUI NO CLASON NUW 1 OF< GOIN HOMI 


GtNl rVAISON 


It 


20 


26 


CRAZY FOR YOUR LOVE 


EXILE 


20 


21 


23 


LET ME DOWN EASY 


JIM GLASER 


19 


22 


27 


WHAT SHE WANTS MICHAEL MARTIN MURPHEY 


.'3 


23 


25 


SOMEONE LIKE YOU 


EMMYLOU HARRIS 


26 


24 




IF THAT AIN'T LOVE 


A • r A 'ON 


27 


25 




WHAT 1 DION T riu 


STEVE WARINER 


21 


26 


10 


RUNNING DOWN MEMORY LANE 


REX ALLEN JR 


25 


27 




YOU Y F GOT A GOOD 1 OVI COM IN 


LEE GREENWOOD 


29 


28 




EYE OF A HURRICANE 


JOHN ANDERSON 


38 


29 




THE MISSISSIPPI SQUIRREL REVIVAL 


RAY STEVENS 


24 


30 


10 


THE BEST YEAR OF MY LIFE 


EDDIE RABBITT 


22 


»ny . m or t in r- .M. - m jny form or by any mum, f/hrclronic. mechanical. 



COUNTRY SINGLES 
DV 1 A DTI 


A ranking of labels by their 


number of 


titles on the Mot Country Singles chart. 




OF TITLES 




ON CHART 


RCA 


18 


MCA 


15 


WARNER BROS 


13 


COLUMBIA 


10 


EPIC 


8 


MERCURY 


5 


CAPITOL 


4 


VIVA 


3 


WARNE/CUR8 


3 


AMI 


2 


EMI AMERICA 


2 


MCA/CURB 


2 


ATLANTIC AMERICA 




BUCKBOARD 




CANNON CREEK 




CAPITOL/CURB 




CLEVELAND INT'L 




COMPLEAT 




EVERGREEN 




FULL MOON 




MOON SHINE 




NOBLE VISION 




PARADISE 




PERMIAN 




RCA/CURB 




SOUNOWAVES 




SPIRIT HORSE 





COUNTRY SINGLES A-Z — songwriters publishers performance rights affiliates 

M (UST10 BY TTTU) 



TTTU -Wtnm'X 
NMM - Uommi Org , 
Snarl t»isc Oof 

li» IB* ASCAf) 
S7 AU AMERICAN COUNT1Y BOY - ASMgal C C'Hf 
BUckvorjf Mine. BMl Sooen C*rw-CMi. SMI) 

n Mi trt bowdt rntnos un comae over 



U Ail TAAKLID IIP IM LOVt B HtM I WeewMrlr 
'WaV O ewam. BMl.'bVfM ASCAP . Duo* Mom 
ASCAfj 

si Aiittia - 

iMvy. BMl laitOut BMl Cam** Cryttil BMh CPP 
U MI'BUBfl tMorrnjBt.rtJr, 

*8 K*AF >Un Mvm ASCAP) 
II RAITS GOT *t BLUE -LANS ON B<* McO* 



B T>< ICJT TtAjt Of MTUfl - 

Mt Om. eMi/B»4fwt£t BMi CP* 
O IKCO THAN BOTH Of US - A CWM 

'Corel Reefer. 8*1.1,1*. BMl 
ft CnAHCE Of LDVWr TOU - LT Gorier R-S<r*tn 
- ■ ** ■ ' ASCAf /April ASCAP ,'Lefcer oflaw 
BMi/Biectweod Mute. BMH 

m cmormouMs-icajYaM 

BMHWRA ASCAP itfipM Tern ASCAf i tPf 

•* couixmciiu-rsaBjiUiajw 

IWirwJinwtant. ASC*P/>TB Mine ASCAP.T-O 
Saas.ASCAP| 

(Uriwnitt, ASCAP/Sacufti rtogg. ASCAFt 

■ CaATT f Qg TOW LOW - ) P f w W< >j i % UMm 
I^Kif* lllms, BH ,Trt» BMl 1 

H twssMowpwna-s^rjiaim 

T«« Cofem BMl >talhm Court. asCA*l 
- WtTOMi-OltaMtJhar. 
. BMi.T«t Latft BMIJ 
W TNC WIST - MbFiy SOaMaat 
TiffwrtMt BMr/Oiticabc BMl) MM 

■ MO FBti »tin rvu caoss tout mihd - 

UJhjraarOJMtr 

•Tcatl-Bov BMi j 

■ IWrTCAUfT LOVE ■ UMMTaMMl 
(fna. MU/Saof. Mil) 

■ ^ Of A HUaAXJMK - Ifalar 

_ t* n /,|Mi/1ft« l ii B .B4i| ) 



Ml 



nM nasi *oto m mchory is m< 

MAIMfPjMcA 

ilfv-H, BMIAm WW BMl) 



PBaw 



» FOOL'S 60L0 - T Taapu 0 *«* 

(OaUlooro »v:*f »^,*.iv 8MU 
j; Dft Kill MOST LlBf Ll TO - S Ptepin W NnrlMi 

(Waraar Taint 'Una H« ^ ■ Houia. BMh * •> 
U 6IHt Mt OHl MOK CHANCl - J P Ptrn».iifTo« 

SUMairt 

<Pwl« iiu-") BMl Am BMt i HL/CPP 
m coo Man CCT YOU - D PWWW 

(Vabat ApaM. BMl) CPP 
It COT NO RtASON hQH (QH &OIN HOME - I Battel 

iVagwa. BMI/SualW Count,. SMii 
U TMt CA1ATESI ClTT Of ALL IJanm 

• " BMl) 
IZ GtTiEN ETES - AMomiaa M fakkr 

rTapatfaro, BMlj 
M HAUILUJAH. I LOVE T«J SO - « Chirttt 

- r "i BMh 
74 HEAVTACHE ANO A HAJJ - DAHm I Van N*r 

L Strand 

(Pmtt. MJCBjyMaj Bjaj ASCAP/Umcaapaal. 
BMI'Strutx* MuliC*. ASCAP/J»UBpr ASCAP/ 
CMA/Hl 

Si H[Y - I ifteun C BatfMrt H BaMucu ItArcuu 

April xy.kv 
M MET LAOT - T Slurp L Bivtan J Sharp 

IipaiVD BMI/Ltna SAtYrt. BMh 
«4 HICM HOUSE I label van 

lUaana ASCAPi 
44 MBMJ 80UH0 C Blatk I Raua A Rabtrti 
■ .. .- ASCAP/Biaa. ASCAP/MCA. 
» " ' if ' ASCAf mi Sound. *■'»'- 

9 HOW Bl Uf - I.Maffat 

F'M . ' . 1 NT 

U H UMTT Oft HOMI C Witan K Stafall 

(BUOMad. BMi i 
M I (0»COT I DONT L/VE HEM ANYMORE - C Watan 

M Oar*w I SapWB 
Ti»» BMi 0 I BMi) 
M) I UM OMIT YOU - 0 ugtm D SaMi 

(MCA. ASCAf /Dan StAMj AS^AP Lm4i 

ASCAf /TitdtwarA. ASCAf) 
4T I NEED MO** Of YOU - DMIvn 

(BKKan BreOian, ASCAf /Famous, ASCAf) 
M INEVlf UTOVtBTOU - TjijYaiwfft 

fTamtiai. BMI) 
*: tO DAHCI EV1 IT OAMCt Mt IK YOU - M PaaAa 

UMBt 

(Tree. flMI/Cratt Han, ASCAf | 
27 If THAT AMTT LOVC - J. 
(FWrmi Stone. ASCAf i 

H rM an oco aou h aouia 

(Candy. Pto/Traikw, BMI) 



49 I'M GONNA LOVE YOU RIGHT OUT Of THE BLUES - 

WA»o>^ rsmnaM 

fPxfc Hill. ASCAf 1 
Bt ITS A BE TOGETHER NtGKT • T Rotca J Sctnmni 

UMjb) 

(BdM. ASCAf .itch A BM. ASCAf /Jahn Sttitmti 
ASCAP/Ckaaari. ASCAf ;HL/CMA 
•7 IVE BEEN AROUND ENOUGH 10 KNOW - 0 Lao 
BJMH 

(Hal CMrnoat, BMI) HI 
AS MCGE0 EDCE OE A BROHEN HEART - tt Ifttnurt 
MJoyco 

>B>atA Natl - - ■■■ ■ ■ BMl/ 
17 A LA0> LIKE i0U - I Wwlhef+r R Slrtill 

(6n|M SAf. ASCAf /Charfc* Monk. ASCAP/Staga". 

BMI'Blac*«ood » BMh 
Jl LEONA - B Sfcaro D WUhv 

r* y ' BMI /fed ASCAf) CPP 

11 LET ME DOWN EASY - I Michael LtUWtrff 

dMkwoa hM . i. ■ BMh 
SB LET THC HEAITTACHE RIDE - I DvBort D RtMMn 



(W8. ASCAP/Bot) Moo(|w> ASCAP/Wnntt 
BNI/Vfi'ten Houu. BMh 
U MAJOR MOVES - m WMiaan, Jr. 

iBacapnai. BMh 
7 MAKE MY U f t WITH T0U - CBon 

iCanta. ASCAP/Swott ■ ■ ■ ASCAf) 
4 ME AGAINST THE NkSNt - P Now M Rtnaaff P Buno> 

ilrwig BMI, Low Wheel. BMh 
71 MISSMT MISSISSIPPI - B tMWaort B Mam B SNore 

- m ASCAP'Deiainui, ASCAPi 
14 THE MI»rSSIPPI SOUIMIfl IEVIVAL - C tf.KaM. 
Ir CKaM 

(Bar SKvam. BMh 
14 MT BABY'S SOT GOOD TIMING - 0 Sean B McO* 

(Pa* fig BMI/Hall Ckvrawl BMi.'BabMcOdl. MM) 
II MT ONI t LOVt j ffftane 

(SUtfor eVMhari. BMI) 
V NO MAT JOSE I C CttnaMftiam S StOft* 

(WMaatt. ASCAP/UcAhM-SMmi. ASCAPi 
70 AKWODY LOVES ME LIKE YOU 00 - J Oimo P rMtei 

■ r BMI/ CPP 
(I (WW THEWS TOU - LCAart t PaopAn B Momeaa 

(SoaMMra Nigati. ASCAf .M«« On ASCAP) 
I ONE OWNER HEART - WAJMVajt T flriiiwUl 



, R Hall ASCAP/AjVrml. ASCAf Tom BraiAaM, ASCAf i 
) A PLACE TO FALL APART - M Haajan) W Natarin 
FPawan 

m .., ■ 9iiiU, I'M 
f) PS I LOVE TOU GJaiUuM i.Marur 
(MCA, ASCAP/Wfi. ASCAPi WBM 



4S ROUIN LONELY - t 0 Hartm G Harmon 

iMCA/Oh* Jaam/BMI) 
7S RUNNING DOWN MEMORY LANE - ERaMd 

i Rirenung ASCAP/ Mictiaal H CwUian ASCAPi 
AJ SEVEN SPANISH ANGELS - T Saab LSatiat 
r*. .ji-f iv BMl WB. ASCAf Two Sam 

ASCAPi 

100 SHE SURE GOT AWAY WITH MY HEART - WAMndfv 
TBraifteM 

■» • Hal ASCAf) CPP 

53 SMI USID TO LOVE ME ALOT A flomnf 0 Morf in 
CDuMan 

iHilCaMntat BMi/jach i 64. ASCAf) 
91 SHE'S GONE GONE GONE - H HaMn) 

(Trat. ■<' ■ HONKd. BMh 
17 SHE'S GONNA WIN YOUR HEART - M W«ii<m 

MWJMKM) 

iWelbocA. ASCAf 'Darwf. ASCAP.'Ca«otton ASCAPi 
SB SHE'S My BOCA - SilDeMjWM 

ifarnihii, ASCAP ChlpOCA ASCAP) HUCHA/CPP 
U A SIMPLE I L0.t !0U - « SAjt A Brno. i 

iWiraarTaawtana. BMl th^tM Sut. BMi Bititu^f 
BiooAv BMI i 

71 SLOW BURNING MEMORT - V Govjin M 0 Banun 

1 • • BMI/Blue UAe. BMh 
71 SOMEONE DM YOU BMcOdID Lot 

(MMXIMI) 
S SOMETHING IN MT HEART W PaTtan 

(lack g M. ASCAf /Afluod*- LA ASCAPi 
M SWEET 10VL OONT CRY - J FuAai 

(Pram. SESAC) 
Jb (THATS WHAT YOU DO) WHEN YOUTtt IN LOVE - 

T Ski«me< A Bel 1 1 Waflact 

(HiH-Ctament BMh 
I (THCRFS A) rilE IN THE MIGHT B Caram 

(Satai. ASCAf) 
U THIS BID S MOT BIG ENOUGH - C Maak J lacandt 

(Chirbe Monk. ASCAf /Afnl. ASCAf) 
SO TIME OON'T RUN OUT ON Mf - C KMnf G Golnn 

(Scraan Gam tMi. BMI/FJoik. ASCAf) 
90 TOO GOOD TO STOP NOW - B McO* R Baafte 
BMI/Oiappol. ASCAf) HL'CHA 
44 TOUCHY SITUATION . C LatMf 

(Wiraer Tametiana. BMhWnTati Houia. BMI) 
77 UNTIL TM| MUSIC IS COME - MJanan 

iSoaan Gam. BMl/SlU'fh' Haww BMl) 
41 WALRINC A BROKEN HEAVI A Iwfc 0 LaMo 

iCoiiVMna, BMI, i 

54 WALT7 ME TO HCAtftN 0 PtrWa 
iVelril AjjppM, BMH 

97 THE WAT SNf MARES LOVE - B 
iVounf Caraai. ASCAP) 



71 WHAT I OIDNTM-W Newton H ItotAe 

(Wtnw Houia ol Muuc. BMI we GoM ASCAf) 
73 WHAT SHE WANTS - A Outer RJVmjnd 

• . f IMhPaort. BMI ) 
K WHATTVLR TUfthS TOU ON R Slegall 0 Inwy 
fl M..i : ffM' i Ir (<■'■' BMl. SnaAfMwM 

ASCAP) Cff 

14 WHT NOT M( - H Howard B Man* S TIracAnMrtOO 

(Cro« A*r. ASCAP/WeaJart. ASCAP.-BMe Owl. 
ASCAf /Traa. BMl) NX 
II WHY WOULD I WANT TO f ORG! 1 - P Saiorl 

Boqurflji BMI An.iv BMI) 

tl WORLD'S CBCATEST LOVER - 0 a^aariPi 

(BftUniy Brorhan. ASCAf) CPP 
7 rfAAS AfTlP TOO - T SchvyHr 

DabdM. BMl'lriarpatch, BMl) CfP 
97 TOU COULDVE MtABO A HEART BREAK - M Boo 

m ( ■<!■• ASCAf) 
II YOU TURN HE ON (IHU A RADIO) BMdM 
tffjHjfjBRa] 

BMl 'Bright Skf. ASCAf) 
SB YOU Lt NEVER FIND A GOOD MAN (PLAYW IN A 
COUNTRY BAND} - Nat Littad 
iMultvnuw ASCaP/CigMi Next. ASCAf) 

15 YOUR HEARTS NOT IN IT - M Gj-vw B Jaaei 
MajWJlJB 

(Traa. BMi OXr* BMI 'Crass Kan. ASCAPi HL 
71 YOUTfE GOT A GOOD LOVt COMlW - 0 Morrraan 



iWernar Houia M Miiwc. BMI WB Gohl ASCAP) 
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BMI Symposium 
In Austin Studies 
Music Business 

AUSTIN Nearly 500 Texas song- 
writers, publishers, musicians, man 
agers, pnirtuoers, agents and record 
company executives attended a 
symposium on the music industry, 
held by BMI at the Austin Opry 
House on Jan. 5. 

Panelists included BMI vice presi 
dent Frances Preston and execu- 
tives Del Bryant, Phil Graham. Pat- 
sy Bradley and Nancy Franklin 
from the performing rights organi- 
zation's Nashville office Additional 
panelists were Rick Blackburn, se- 
nior vice president/general manag- 
er, CBS Records Nashville; Roger 
Sovine, vice president. Tree Interna- 
tional: Epic Records executive and 
producer John Boylan: and song- 
writer Roger CiHik of Piralic Musii- 

The BMI staff presented a panel 
discussion relating to aspects of 
performing rights, followed by an 
industry panel discussion, question- 
and-answer session and reception 



CMA AWARDS 

(Continued from page i9) 
The campaign was expanded last 
year, as it will be again this year. 

Ralph Peer and Greg Rogers, 
chairmen of the CMA's internation- 
al committee, reported that a ('MA- 
organized U.K. country album chart 
will be operative within the next 
few months. Proposals are being 
considered from Gallup, which cur- 
rently compiles the British pop 
charts, and independent chart ser- 
vice Ml: 1 1 (Media Research Infor- 
mation Bureau). 

The U.K. chart will probably list 
30 albums per month It is viewed as 
a means of persuading British re- 
tailers to stock more country prod- 
uct, encourage more aggressive 
marketing efforts by labels, boost 
awareness of country music, and 
provide information to radio pro- 
grammers. It would be printed in 
major trade and consumer publica- 
tions, and would be available in 
tear-out form for retailers' use. 

Wunsch, in his capacity as chair- 
man of the CMA's meetings and ar- 
rangements committee, announced 
that 1986 board meetings are sched- 
uled for London in January; Kansas 
City. Mo. in April; and San Francis 
co in July The next CMA board of 
directors meeting will be held April 
13-15 in New Zealand and Australia, 
with a third-quarter meeting set for 
Charlotte, NC, Julv 16-18. 



Billboard HOT COUNTRY SINGLES RETAIL ACTION 



* wecMy compilation ol tirealtOul ' i i* vngl» with 

initial movement indicative ot ugnilx an' future : il.-, 

potential but not yfl on Ihe lop 30 lists ot tne retatkf. 

and one-slops Currently importing to the Hot Country Singles trurt 



REGION 1 

CTMA.ME.NY Staie.Rl.VT 

REGION 2 

Ot OC ,Mt>,NJ,NY Metro PA. WV 



RAY CHARLES WITH WILLIE NELSON 

SEVEN SPANISH ANGELS 



DAVID ALLAN COE 

SHE USED TO LOVE ME ALOT 



LACY J UAL ION 

IF THAT AIN'T LOVE 



Peter's One Stop Norwood, MA 
Record Town Latham, NY 



A*C Records Pittsburgh. PA 

EMM One Stop Charleston. WV 

J.E.K Enterprises Baltimore MD 

Kemp Mill Beltsvtlie. MD 

Mobile Record Sen Pittsburgh. PA 

Musical Sales Baltimore. MD 

Record Wagon Linden, NJ 

Universal Record One Stop Philadelphia PA 



REGION 3 

FLGA NC.SC.CSM IN.VA 



RAY CHARLES WITH WILLIE NELSON 

SEVEN SPANISH ANGELS 



REX ALLEN JR, 

RUNNING DOWN MEMORY LANE 



EMMYLOU HARRIS 

SOMEONE LIKE YOU 



S.bb Distributors Charlotte, NC 

Dean's Record One Stop Richmond. VA 

Franklin Music Augusta, GA 

Lieberman Norcross. GA 

One Stop Records Atlanta. GA 

Peaches Records & Tapes Clearwater, FL 

Peaches Records & Tapes West Palm Beach, FL 

Record Bar Savannah, GA 

Record Bar Atlanta. GA 

Record Bar Chattanooga. TN 

Record Bar # 74 Columbus. GA 

Record Bar Durham. NC 

Ripete Records rayetteville, NC 

Sounds Familiar Columbia, SC 

Southern Music Ortando, FL 

Tracks Records Norfolk. VA 

Tuckers Record Shop Knonville, TN 



NATIONAL 

«M RfPOftlTRS 



MICHAEL MARTIN MURPHEY 

WHAT SHE WANTS im uoica 



STEVE WARINER 

WHAT I DIDN'T 00 uc« 



EMMYLOU HARRIS 

SOMEONE LIKE YOU 



LACY J. DALTON 

IF THAT AIN'T LOVE rtxuMm* 



VERN GOSDIN 

SLOW BURNING MEMORY cwipum 



NUMBIR 

REPORTING 
25 



18 
17 
IS 
IS 



REGION 4 

)} WHr MI.OHVM 



MICHAEL MARTIN MURPHEY 

WHAT SHE WANTS 



EMMYLOU HARRIS 

SOMEONE LIKE YOU 



EXILE 

CRAZY FOR YOUR LOVE 



Am-Bat Records Cincinnati. OH 

Arc Distributing Cincinnati . OH 

Arrow Out Beachwood, OH 

Gemini Records Cleveland. OH 

Martin & Snyder Dearborn, Ml 

Music Peddlers Troy Ml 

National Record Mart * 74 St Clairsville. OH 

National Records Akron. OH 

Northern Records Cleveland, OH 

Radio Doctors Milwaukee. Wl 

Scott's 1 Stop Irdianapoiis. IN 

Singer One Stop Chicago. IL 

Sounds Unlimited Niles, IL 

Vine Records Lou-sville. KY 

Wan Works Owen$boro. KY 



REGION 5 

IA HSMN MO Nf NO Ok SD 



STEVE WARINER 

WHAT I DIDN'T DO 



RAY CHARLES WITH WILLIE NELSON 

SEVEN SPANISH ANGELS 



REX ALLEN JR 

KUNMING DOWN MEMORY L ANE 



Lee's Records & Tapes Tulsa. OK 
Lieberman St Lours. MO 
Lieberman Minneapolis. MN 
Music City Bismarck ND 
Musical Sales Minneapolis. MN 
Phil's One Stop Oklahoma City. OK 
Records 8. Tapes Omaha. NE 
Uptown Records St I ouis, MO 
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REGION 6 

ALAR LA MS. W«H TN.TX 



MICHAEL MARTIN MURPHEY 

WHAT SHE WANTS 



VERN GOSOIN 

SLOW BURNING MEMORY 



LEE GREENWOOD 

YOU'VE GOT A GOOD LOVE COMIN 



ABC One Stop San Antonio, TX 
Big State Dallas. TX 
Camelot Music Amarillo. TX 
Camelot Music Austin. TX 
Central South Dist Nashville, TN 
E&R One Stop San Antonio. TX 
Floyd's Wholsler Dist Vilte Platte LA 
H W Daily Houston. TX 
Handleman Co. Little Rock. AR 
Hastings Records Abilene. TX 
Lieberman Dallas, TX 
Music City Nashville. TN 
Poplar Tunei Memphis . TN 
Record Bar New Orleans, LA 
Record Bar Baton Rouge. LA 
Record Bar Mobile AL 
Record Bar s 66 Odessa, TX 
Record Service Houston. TX 
Record Shop Montgomery. AL 
Sound Shop Natcher MS 
Sound Shop Mendan MS 
Sound Shop s 940 Bossier City. LA 
Sound Warehouse Metane. LA 
Southwest Wholesalers Houston. TX 
Target/ Jet Co. Maumelle. AR 
The Record Shop Huntsvitie. AL 
Top Ten Records Dallas . TX 
Western Merch. Dallas, TX 
Western Merchandisers Houston. TX 



REGION 7 

hi Southern CA CO.Hl.Southem NV.NM.UT 

REGION 8 

AK Northern CA.ID.M7 Northern NV OR WA.flfY 



STEVE WARINER 

WHAT I DIDN'T DO 



MICHAEL MARTIN MURPHEY 

WHAT SHE WANTS 



LACY J. DALTON 

IF THAT AIN'T LOVE 



Charts Records And Tapes Phoenu AR 

KSG Layton. UT 

Mountain Coin Denver, CO 

Music Operators Ful'erton. CA 

Pro One Stop Tempe, A2 

Smash Record Dist Phoenix. AZ 

Tower El C -non CA 

Tower El Toro.CA 

Tower Records Las Vegas. NV 

American Stereo Spnngtield, OR 
Major Dist. Seattle. WA 
Sea Port Records Portland, OR 
Tower San Francisco. CA 
Tower Sacramento, CA 
Tower Stockton Fresno. CA 



BILLBOARD S COUNTRY CHART RESEARCH PACKAGES 



THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR 

• Number One Count r v Singles, 1948-1983 • Number One Country Albums. 1964-1983 

• Top Ten Country Singles. 1948-1983 • Top Ten Country Albums, 1964-1983 



FOR INFORMATION, WRITE: 
Billboard Chart Research 
Attn: Deb ra Todd 

• Top Country Singles Of The Year, 1946-1983 • Top Country Albums Of The Year, 1965-1983 Ne^ Yori?Nv7oo36 
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Billboard HOT COUNTRY SINGLES RADIO ACTION 




REGION 1 

C I MA ME NV Suie.Rl.VT 

REGION 2 

Ot.OC MO HJ NY Mflro PA.WV 



THE BELLAMY BROTHERS 

I NEED MORE OF YOU 



EARL THOMAS CONLEY 

HONOR BOUND 



ANNE MURRAY 

TIME DON T RUN OUT ON ME 



WPTR Albany. NY 
WBOS Boston MA 
WYRK Buffalo. NY 
TVOKQ Dow. NH 
WPOR FM Portland ME 
WHIM Providence. Rl 

WSEN-FM Syracuse NY 

WCAO Baltimore. MO 
WRKZ Harshey. PA 
MHN New York City. NY 
WKTU Philadelphia. PA 
WM2Q Washington, DC 
WPM Washington. OC 
WWVA Wheeling. WV 



REGION 3 

rLGANCSCEiM IN VA 



ANNE MURRAY 

TIME DON T RUN OUT ON ME 



HANK WILLIAMS. JR 

MAJOR MOVES 



THE BELLAMY BROTHERS 

I NEED MORE OF YOU 



WJAZ Albany. GA 
WWNC Aaheville.NC 
WPLO Atlanta. GA 
WCUS Augusta. GA 
WXBQ Bristol. VA 
WEZL Charleslon.se 
WSOC-FM Charlotte. NC 
WDOO Chattanooga TN 
WUSY Chattanooga. TN 
WCOS Columbia SC 
WGTO Cybress Springs. FL 
WFNC Fayettville. NC 
WESC Greenville. SC 
WCRJ Jacksonville. FL 
WIVK Knoiville. TN 
WWOD Lynchburg VA 
"HQS Miami, FL 
l»CMS NortolrJ. VA 
WHOO Orlando . FL 
WWKA Orlando. FL 
WRAP Panama City. FL 
*KIX Raleigh. NC 
WRNL Richmond. VA 
WSLC Roanoke. VA 
WOYK SI Petersburg. FL 
WIRK West Palm Beach, FL 
WTQR Winston-Salem, NC 



NATIONAL 

128 BtPORTtRS 



DOLLY PARTON 

DON T CALL IT LOVE »c. 



THE BELLAMY BROTHERS 

I NEED MORE OF YOU MCA 



HANK WILLIAMS. JR. 

MAJOR MOVES Kumm tune 



WAYLON JENNINGS 

WALT; ME TO HEAVEN rc« 



NITTY GRITTY DIRT BAND 

HIGH HORSE ««•»•>•<» 



HI* TOTAL 

AOOS ON 

48 48 

46 89 

38 75 

36 7? 

41 96 



REGION 4 

ILINKr.MI.OHWI 



HANK WILLIAMS, JR 

MAJOR MOVES 



ANNE MURRAY 

TIME DON'T RUN OUT ON ME 



THE BELLAMY BROTHERS 

I NEED MORE OF YOU 



WSLR Akron, OH 
WYNE Appleton. Wl 
WUSN Chicago IL 
WUBE Cincinnati. OH 
WGAR FM Cleveland. OH 
WMNI Columbus OH 
WONE Oayton. OH 
WCXI-AM/FM Detroit. Ml 
WWWW Detroit. MI 
WAXX-FM Eau Claire Wl 
WROZ Evansville. IN 
WGEE Green Bay. Wl 
WFMS Indianapolis. IN 
WIRE Indianapolis. IN 
WITL Lansing. Ml 



WAM2 
WTSO 
WMIL 
WXCL 
WKKN 
WKLR 
WTOD 



Louisville. KV 
Madison. Wl 
Milwaukee, Wl 
Peoria. IL 
Rocklord. II 
Toledo. OH 
Toledo. OH 



REGION 5 

IA KS MN MO.NE.NO OK SO 



THE BELLAMY BROTHERS 

I NEED MORE OF YOU 



DOLLY PARTON 

OON'T CALL IT LOVE 



MOE BANDY «. JOE STAMPLEY 

DADDY'S HONKY TONK 



KHAK Cedar Rapids. IA 
KSO Otis Moines. IA 
KFGO Fargo. NO 
KWMT Fort Dodge. IA 
KFKF Kansas City. MO 
WDAF Kansas City. MO 
KEBC Oklahoma City. OK 
WOW Omaha. NE 
KITS Springfield MO 
KUSA St Louis. MO 
WIL-FM St Louis. MO 
KTPK Topeka. KS 
KVOO Tulsa. OK 
KFDI Wilchita. KS 
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REGION 6 

AL Alt I A.MS West TN IK 



DOLLY PARTON 

DON'T CALL IT LOVE 



HANK WILLIAMS, JR 

MAJOR MOVES 



NITTY GRITTY DIRT BAND 

HIGH HORSE 



KEAN-AM/FM Abilene. TX 
KMML 
KASE 
WYNK 
WZZK 
KOUL 
KHEY 
KPLX 



Amanita. TX 
Austin. TX 
Baton Rouge. LA 
Birmingham, AL 
Corpus Christ). TX 
El Paso. TX 
Fort Worth. TX 
KIKK-FM Houston. TX 
KILT Houston. TX 
KSSN Little Rock. AR 
KLLL Lubbock. TX 
WMC AM Memphis. TN 
WOKK Meridian. MS 
KNOE Monroe. LA 
WLWI Montgomery. AL 
WSM-AM Nashville. TN 
WNOE Now Orleans, LA 
KYXX Odessa, TX 
WPMO Pascagoula. MS 
KBUC San Antonio. TX 
San Antonio. TX 
Shreveport. LA 
Shreveport. LA 
Waco. TX 



KKYX 
KRMD 
KWKH 
WACO 



KLUR FM Wichita Falls. TX 



REGION 7 

Ai.Southern CA.C O.HI. Southern NV NM UT 

REGION 8 

AK Northern CA. ID MT Northern NV OH.WA.WY 



DOLLY PARTON 

OON'T CALL IT LOVE 



NITTY GRITTY DIRT BANO 

HIGH HORSE 



THE BELLAMY BROTHERS 

I NEED MORE OF YOU 



RRST Albuquerque. NM 
KUZZ Bakersheld. CA 
KSSS Colorado Spring. CO 
KBRQ AM/FM Denver. CO 
KLZ Denver. CO 
KYGO Denver. CO 
K.VF.G Las Vegas. NV 
KIKF Orange. CA 
KNIX FM Phoenix. AZ 
KSOP Salt Lake City, UT 
K SON AM San Diego. CA 
KCUB Tucson. AZ 



KGHL 
KGEM 
KHSL 
KLHjN 
KMAK 
KMIX 
KNEW 
KWJJ 
KRAK 
KGAY 
KMPS 
KGA 



Billings MT 
Boise. ID 
Chreo . CA 
Eugene. OR 
Fresno. CA 
Modesto. CA 
Oakland , CA 
Portland, OR 
Sacramento, CA 
Salem, OR 
Seattle. WA 
Spokane, WA 



KRPM Tacoma, WA 
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Court Dismisses 
Sugar Plum Suit 

NASHVILLE The Chancery Court 
here has dismissed a complaint by 
Palsy Bruce's Sugar Plan Music 
asserting its right to half the pub- 
lishing income of songs Ronnie Rog- 
ers wrote for Sister John Music 
(Billboard, May 28. 1983). 

Bruce had contended that her 
company had an oral agreement to 
the division of income based on her 
and her husband Ed Bruce's contri- 
butions to the development of Rog- 
ers' writing and perforating career. 

The court found that "the parties 
simply overlooked coming to a firm 
agreement on their participation in 
Ronnie Rogers' career after August 
1981," the time at which Rogers' 
contract with Sister .John com- 
menced. 



Foundation Plans 
Celebrity Cookbook 

NASHVILLE The Country Music 
Foundation, working with Marmac 
Publishing Co., Atlanta, will publish 
a country music celebrity cookbook 
in August. Promotion for the pro- 
ject is set to begin in October, dur- 
ing Country Music Month 

According to Kyle Young, deputy 
director of the Foundation, the book 
will consist of 35 two- to eight-page 
chapters. Each participating artist 
will be shown in a full color photo 
and will have an accompanying bio- 
graphical sketch. Artists will re- 
ceive a share of the royalties. 

The cookbook, Young says, will 
have a flexible cover and be priced 
at $9.95 retail. Distribution agree- 
ments are being negotiated to get 
the volume into bookstores, super- 
markets, gourmet food stores and 
record outlets. It will also be avail- 
able through corporate-sponsored 
sales and selected Christmas cata 
logs. 

Mickey Hiter Heads 
New Publishing Firm 

NASHVILLE The Crand Music 
Group, a new publishing company, 
has opened here under the presiden- 
cy of songwriter Mickey Hiter. The 
company liegins with six exclusive 
writers, including Hiter, and a co- 
publishing arrangement with pro- 
ducer and writer Jim Dowell. 

Grand's other exclusive writers 
are Pat Patrick. Joe Allen, Kent 
Blazy, Deoin Lay and Buddy Black- 
mon. Hiter will act as professional 
manager. 

Owners of the Grand Music 
Group are Hiter. Patrick, Larry Wil- 
liams, Walter Thrailkill. Alex 
Steele, Eddie Redmon, Mike Krusc 
and Bruce Ford. 



TOUCH That DIAL! 

Get fast results with ACTION- 
MART, the Billboard Classi- 
fied 




Call our Hotline ai 1800) 223-7524. 
and tell Jell you want to see some 
Action' 



Billboard January 26, t98s 
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Hook Review 



A Truly Thorough 'Buyers-Sellers Reference' 



Country Music Buyers-Sellers 

Referrnir Rimk & Prii-a- Guide by 
Jerry Osborne, Osborne Enter- 
prises. Tempe. Ariz... paperback. 
S20 pares. $14.95. 

The rearh of this volume is astound 
ing In its listing of an estimated 
15,001) albums and 4,500 acts are re- 
cords that were obscure the day af- 
ter pressing and performers whose 
artistic potential their mothers 
must have scoffed at 

With a grand indifference to criti- 
cal worth and historic importance. 
Jerry Osborne has simply crammed 
into this catalog information on ev- 
ery single country LP he could 
track down While most students of 
country music may be able to cite an 
artist or an album omitted, even the 
most critical must concede that Os- 



borne has created an accessible, en- 
joyable work of enormous scholarly 
importance and considerable com- 
mercial usefulness. 

Basically. Osborne lists under the 
name of each act the titles of its al- 
bums in alphabetical urder. Accom- 
panying each title is the record label 
it appears on, whether it is in stereo 
or mono or both, its catalog number, 
year of release and its estimated 
worth to collectors when it is in 
"good* or "near mint" condition 

But this is just for starters. The 
collection is also enlivened by rare 
pictures, essential or amusing facts 
about many of the artists, and a 
thorough set of cross-references to 
acts who have been involved in re- 
cording with the original entrant 

Additional segments of the book 
give mini-histories of the mayor la- 



bels and cite names and addresses 
of those having buying and selling 
specialties. 

The few defects the book has are 
mostly typographical — Criaty 
(Lane) is misspelled as "Christy" 
la habit as widespread as the lan- 
guage, apparently); Liz Lyndell (a 
one-time singing partner of Del 
Reeves) is identified as "Lydell" in 
the original citation, but is correctly 
listed in the cross-reference, and 
Gamble Rogers becomes "Gram- 
bl< ' 

A few errors are more serious: 
There is no indication, for instance, 
that Margo Smith and Rex Allen Jr. 
recorded together, even though Os- 
borne is so meticulous as to note 
that Karen Taylor-Good sang back- 
up for Merle Haggard, George 
Jones. Barbara Mandrel!, Conway 



Twitty and T.G. Sheppard There is 
no listing for Barry Sadler, whose 
"The Ballad Of The Green Berets" 
hit led to at least two RCA albums, 
but talent contest winner Norris 
Treat's sole album on Plantation 
Records is listed. 

While one wishes these omissions 
hadn't occurred, one also realizes 
that if the magnitude of error is no 
greater than this there is still a 
world of reliable information to re- 
joice over. KlaWAKIl MORRIS 



A< IIOYAUIM 

The results are (asi The 
reach is vast And the call is 
tree 1 To place a Billboard 
Classilied ad. call Jell Serette 
al 18001 223-7524 



Making Music. Epic artist Ronnie 
McDowell and his producer. Buddy 
Killen. work on a forthcoming album i 
Nashville's Soundshop Studio. 



FOR WEEK ENDING JANUARY 26. 1985 
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TEN YEARS OF HITS 
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WILLIE NELSON A MERLE HAGGARD A lar rt J795B PANCHO A LEFTY 
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Nashville Tunes March to New Beat 

Arrangers' Publishing Seeking Material for Bands 




Raines at Bogay'a. Atlantic/America artist Loon Raines altet a recent 
showcase set at Bogey's in Nashville Pictured are. Irom lett, Milton Brown. 
Raines' producer. Keith Stegall. co wnter ol Raine s 'Biloxi lady". Raines, and 
Stewart Hams, co-wnter ot "Bilo*' Lady " 



CD SALES 

(Continued from page iS) 
log. 

To nobody's surprise, crossover 
acts sell strongest on CD Dealers 
say their best selling country CD ti- 
tles belong to Alabama Others do- 
ing well for retail include Hank Wil- 
liams Jr., various titles by Willie 
Nelson (notably "Stardust"!, the 
Oaks and Greenwood. 

CBS Records will make CD histo- 
ry with the first Nashville album 
specifically created for and targeted 
to the Compact Disc market. The al- 
bum, titled "Please Stay Tuned," 
features Chet Atkins with George 
Benson, Earl Klugh. Mark 
Knopfler. Steve Lukather. Larry 
Carlton and David H ungate. The al- 
bum will be released at the end of 
February, with the laser version 
due out in April. 

Pressing problems and back or- 
ders continue to plague retail buy- 



ers. Most dealers agree that WEA is 
consistently the best in short turn- 
around time and pressing fulfill- 
ment RCA and CBS stock, in many 
cases, stays back ordered for 
weeks, they say. 

"We've had outstanding back or- 
ders for up to six weeks," com- 
ments Mike Wise, vice president of 
sales for Nashville's Music City Dis- 
tributors. "Once we went without 
the majority of RCA CD stock for a 
month." 

Jim Thompson, senior product 
manager for the Record Bar chain, 
estimates that country sales cur- 
rently account for 3?; of Bar's CD 
volume. Rock eats up a hefty 66%, 
classical checks in with another 
22%. and the remainder is done in 
jazz, he says. 



BY EDWARD MORHIS 

NASHVILLE W.C. Gore is looking 
for a few good copyrights — specifi- 
cally country music copyrights thai 
can be turned into isipular arrange 
nients for competitive marching 
bands. Gore, who heads Arrangers' 
Publishing Co. here, says the firm 
was showing a profit within three 
months of its founding last June, 
but so far has been depending on 
original compositions and arrange 
ments of public domain songs to 
crack the lucrative educational mar 
ket. 

Arrangers' is a division of the 
Wayne Oldham Music Corp. Now a 
Middle Tennessee restaurant-chain 
owner, Oldham is also a composer 
and a former band director and mu- 
sic store proprietor. Among his own 
marching band compositions are 
"650 East" and "Freedom Plus." He 
serves as chief executive officer of 
the new company. 

I.ast year, Arrangers' sent demo 
tapes of its catalog to 15,000 high 
schools and colleges. Gore reports 
In March, there will be a second 
demo mailing — this time a record 
with 20 copyrights — to between 
15,000 and 18,000 potential clients. 
Gore says his company deals direct- 
ly through band directors and retail 
music stores because wholesalers 
want too great a discount. 

"We're not greedy," Gore says, 
"Hut we pay our arrangers a royalty 
instead of a Hat fee, and it's based 
on our retail price." The firm's ar- 
rangements are tagged at $75 each 



Most high school band arrange- 
ments sell for between $2(1 and $t;o 
each, according to Gore. 

Currently, Gore reports, Arrang- 
ers' is negotiating to sell through 
members of the Retail Sheet Music 
Dealers Assn., but not exclusively. 

Top selling titles are "God Save 
The Queen," arranged by Chris Mc- 
Donald, and "Bellfnint Blues" and 
"Samba Nova," written anil ar- 
ranged by Jay Dawson Dawson is 
the company's prime arranger and 
also does similar work fur Hal Leon- 
ard. 

Gore says Nashville's music pub- 
lishers have by and large been indif- 
ferent to the educational print mar- 
ket. "I've recently asked for 40 li- 
censes," he notes, "and if I get five 
of them I'll lie happy ." He says he is 
not seeking exclusive print right* 

Two country-related attempts 
have reached a dead end for lack of 
licenses, he says: a medley com- 
prised of "Your Cheatin' Heart." 
"Wabash Cannon Ball" and "Walk- 
in' The Floor Over You" and a ver- 
sion of "Wind Beneath My Wings " 

Competitive marching bands use 
four kinds of music in their demon- 
strations, Gore says: an "energetic 
opener", a ballad: a big production 
number; and a closing ballad with a 
"big ending." He says the country' 
medley would fit perfectly as a pro- 
duction piece and "Wind" would 
work as a closing ballad. Other 
country material, he adds, could be 
tailored to these formats. 

It is not uncommon, he says, for 
high school bands to have $40,000 to 



1100,000 annual budgets to work 
with. 

Although Gore declines to give 
specific sales figures for his compa- 
ny, he says bin ma/louts have been 
reaping a 10% return in orders. Ad- 
ditionally, he will tie visiting state 
and regional conferences to pitch 
his music directly to band directors. 

All the engraving and printing of 
Arrangers' music is done in Nash- 
ville "We're looking for a computer 
music-typesetting system," Gore 
adds If the company buys such a 
system, he continues, it will do work 
for other print publishers. 

To make it more difficult for buy- 
ers to make photocopies of the ar- 
rangements. Gore explains, they 
are printed in an 11- by IB 1/2-inch 
format. 



In Concert Agents 
Cover the Conventions 

NASHVILLE Agents for In Con- 
cert International here are attend- 
ing fair and rodeo conventions in 
January in Colorado. Michigan. Min- 
nesota, Wisconsin, Indiana, Illinois, 
Texas, California and Tennessee. 

Ronnie McDowell will showcase 
at conventions in Illinois and Wis- 
consin. Gene Watson will perform 
at the meet in Michigan. 



"Now There's You"- the first single 

from Shelly West's new solo album, Don't Make Me Wait On The Moon w-kwi. 
You wont need a compass to find her- 
on any record chart, West is always straight up. 



Produced by Barry Beckett for Beckett Productions, Inc. 
jnd Jim Ed Norman for JEN Productions. Inc. 

An Eastuoud-Carrett Music Production • On Viva Records and Cassettes 
Marketed by Warner Bros. Records 
c |°85 The Ranch Company 
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by Bob Darden 




WHEN IS RELIGIOUS MUSIC not gospel music? 
That's the question posed by Kathv Sullivan, public 
relations director for Epoch Universal Publications 
Inr , the umbrella corporation for Ntirth American 
Liturgy Resources (NALRl, Livinj{a»nj( Records 
and Epoch Music Corp. 

NALR gives the world 
music with Mass appeal 

Although N ALK is a growing company with sales in 
the $5 million range, Sullivan says that a lot of publi- 
cations overlook their releases — and impact. "I wish 
there was a separate category for our music other 
than 'gospel'." she said in a recent letter. "Our music 
is liiurgieal; that is, music to be sung by a congrega- 
tion at Mass or at other liturgical celebrations by 
prayer group participants, by religious education 
classes, or by individuals at home. 

"Our music is primarily sung from the 'Glory And 
Praise' hymnal in Volumes I. 11 and 111. The hymnal 
can be found in more than 30.000 Catholic parishes in 
the English-speaking world. That means more than 50 
million Catholics sing our songs each week at Mass." 

Interestingly enough, the roots of today's contem- 
porary Christian music can be found in the "folk 
masses" of the Catholic Church more than 20 years 
ago — by many of the same artists who are still record- 
ing today. 

Word, Benson, Sparrow and Light have all begun 
to branch out into the Catholic market, and some art- 
ists, among them John Michael Talbot. Teri OeSario 
and Dion, have already begun to make an impact The 



difference is thBt their music is designed to supple- 
ment the celebration of the Mass in areas outside of 
the church. According to some observers, NALR has 
all but cornered the market in providing worship aids 

for Catholics. 

What's the music like? It's often mostly acoustic 
guitar and piano, although some of the artists employ 
full orchestrations. On "The God Who Cares," the sec- 
ond album by Canadian composers Paul Coates & 
Timothy Crowley, the mood is soft and prayerful. 
Each of the 10 songs has a direct tie to a scriptural 
passage. 

The music of Robert Fabinr. a Jesuit priest, is 
aimed at a variety of liturgical settings throughout 
the year and can be adapted for solo, choir or congre- 
gational performance. On Fabings's latest album, 
"Winter Risen." the majority of the songs are again 
inspired by specific passages of Scriptures and in 
some way support the central idea of the Paschal Mys- 
tery 

Other NALR artists include Bob Smith. Jim Miller 
& Tim Valentine, the Dameans. Donna Foster-Men- 
dicino, the Monks of Weston Priory. Rory Cooney. 
Tim M ink hi. the St. Louis Jesuits. Jack Miffleton, 
the Rev. Cary Landry. Michael Joncas. Tom Kend- 
zia. Daniel Consiglio and Lucien Deiss C'.S.Sp. 

Is this music just for Catholics? "NALR is dedicat- 
ed to serving the needs of worshiping Catholics 
through the world." Sullivan says. "But if we can help 
the other denominations through our worship aids, we 
are indeed grateful and blessed that we are able to 
serve their needs as well " 

For more information, write NALR. 10802 N. 23rd 
Ave.. Phoenix, Ariz. 85029. or call (6021 864-1980. 
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LUE NOTES 



by Sam Sutherland 
& Peter Keepnews 




Anthony braxton. Richie 

Beirach ami Mitchell Forman will 
comprise the maiden album release 
of Magenta Records, the new label 
being launched by Steve Backer 
under the Windham Hill aegis. 
April 22 has been set as the launch 
date for the veteran jazz execu- 
tive's new venture, first an- 
nounced some months back. 

"It'll be structured with the 
same sort of wide spectrum attack 
I tried to take at Impulse and Aris- 
ta." Hacker told us recently from 
his New Hampshire home, "utiliz- 
ing different artists, some well- 
know r n. who between them repre- 
sent different subgenres." 

Each of the initial Magenta proj- 
ects will mark something of a de- 
parture for the respective stylists. 
Braxton's sessions will cast the 
avant-garde composer and reed 
player in a bebop light, a tack he 
explored briefly several years ago. 
Forman, now with the revamped 
Miihiivtshnu. has shelved the 
acoustic piano solo context of his 
recent studio dates to flex his fu 
sioii-inflected multiple keyboard 
skills with an ensemble. And pia- 
nist Beirach, according to Backer, 
will be caught "at his most expres- 
sionistic. where he's best known 
for his impressionistic work." Bei- 



rach's album, recorded in Germany 
last year, is the lone master pickup 
in the first Magenta release. 

The label marks a welcome re- 
turn to active production work for 
Backer, following several years as 
Windham Hill's East Coast repre- 
sentative. As architect of the first 
"Evening With Windham Hill" 
concert packages in that region, 
and a prime mover behind the 



ALSO NOTED Cadence Jazz 

Records has slated a March re- 
lease date for a unique package by 
Bill Dixon, the trumpeter and 
composer who was a leading figure 
in the jazz avant-garde of the early 
'60s. The two-LP set. "Collection." 
will have original cover art by Dix- 
on and come with a booklet con- 
taining Dixon's writings and draw- 



Backer says his new Magenta label 
will have a 'wide spectrum attack' 



acoustic music label's switch from 
independent distribution to its cur- 
rt-ni A&M pact. Backer confirms 
that he'll continue to serve that ex- 
ecutive function. 

Still, he's clearly excited by the 
chance to bring a new jazz label 
into the ranks of the branch-dis- 
tributed majors. He also echoes the 
sentiments of Windham Hill 
four li t Will Ackermnn in saying 
the decision to offer uncut jazz is 
"a bit of reciprocity— Windham 
Hill has benefitted from jazz, in 
terms of getting store space and 
airplay Even though Will hasn't 
categorized that music as jazz, cer- 
tainly Billboard's jazz chart points 
up that relationship." 



ings. Only 500 copies of the pack- 
age will be pressed: it will list for 
$40 . . . Dixon will also be among 
the participants in "Music Is An 
Open Sky." a festival of oul-of- 
the-mainstream music being pre- 
sented Jan. 2S-Feb. 11 at Sweet Ba- 
sil, one of New York's most cre- 
ative jazz clubs. The club's Horst 
l.iepolt has been presenting per- 
formances under that banner, here 
and in Australia, since 1975. Other 
musicians on the "Open Sky" bill 
include Anthony Braxton. Lester 
Hcmie. Olu Darn. Gunter Hampel 
and the World Saxophone (}uar- 
lel 
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Spotlight on the 




Record Companies Turn Profit Again 
TANTALIZING TALENT CHASES 
GLOOM AS INDUSTRY TACKLES 
TASK OF RECOVERY 



By PETER JONES 



1 here's an overall feeling of optimism m the British 
record industry today, a general aura of upbeat in all the al- 
filiated areas of music as a creative selling point, that the tid- 
al wave of economic recession and doomy bottom line fig- 
ures has at last turned 

Some hey executives see perhaps a magnified picture of 
emergent prosperity; some still peer through a clouded pro- 
jection But the British Phonographic Industry itself watch- 
dog/guardian of the record business, claims: "Though there 
are no audited figures to prove the point, it's likely that fol- 
lowing several lean years, the record companies are becom- 
ing profitable again 

In the event. CBS has been having a great run in Britain as 
top singles and albums company CBS U K. managing direc- 
tor Paul Russell asserts: There's no dearth of talent More 
and more U K. artists are making it big in worldwide charts 
Sure, we need more dialog with the retailers, not least over 
how best do you sell cassettes 1 The prerecorded tape is cer- 
tainly 40% of the market, could be 20% higher in certain 
kinds of music, but the trade still grapples with how best to 
show off the software 

"The retailers still have their gripes about the manufactur- 
ers But the plain truth is that today Britain happens to be the 
center of the musical universe These things can be encylical. 
but that's how it stands right now And what always amazes 
me is the sheer depth of musical knowledge among the peo- 
ple who run the major retail chains People tend to think that 
only the record companies know about music, but when you 

Peter Jones is Billboard's International Editor in London. As- 
sistance on this story provided by Mike Hennessey, Nick Ro 
bertshan and Patricia Eliades 



come to the big chains you realize those running the music 
sections are real music freaks ." 

Talent is the key to the current revival situation, admits 
Russell He's sure the U S will fight back against the way 
British acts, even Italian, or Australian, or German, take up 
market share He accepts it is easier tor a new U.S. act to 
gain experience as a performing group, whereas in Britain 
anything to do with the arts, certainly in the university/col- 
lege scene, tends to be the first to suffer from financial cut- 
backs 

"But in Britain now people will still spend their money and 
turn up lor the top talent Neil Diamond, Stevie Wonder. Dyl- 
an. Elton John, the big names We had Paul Young come 
through to join them Years ago you could build an act 
through the university scene which wasn't so hit-orientated 
but more music-orientated." 

In promotional terms, Russell sees problems over televi- 
sion merchandizing "Costs have escalated We have a gen 
erally static market, and in the near luture, with slightly in- 
creased monetary unit value, but a dramatic upturn in televi- 
sion costs. We just can't keep on doing it. 

"The profit margin iust keeps shrinking and shrinking 
When you get the good campaign, it has to be that much big- 
ger to pay for the ones that aren't doing it We'll be more so 
phisticated about tv campaigns, but we'll carry on because 
it's an effective way to sell 

"Despite all the doom and gloom, if record companies 
watch costs and check out talent, there's still profit and ex- 
citement in our business. Apart from countering the blank 
tape machine, which is a matter of trying to climb Mount Ev 
erest without oxygen, then everything else really is okay The 
problems we face are those of the excitement of new equip- 
ment and so on, rather than problems of oh, hell, how are we 
going to make any money 

"As long as the British industry, and CBS is front running 
now, finds its artists of importance on an international basis, 
then we'll have more to invest in local talent. The language of 
music is either English or Spanish, so we re in good shape 
there, too." 

Phill Cooper, managing director of Island Records Inter- 



national, justifiably proud that the label has been enioymg 
the most successful year in its 23-year history, is another 
top executive convinced Britain's reserves of musical talent 
will produce international hits right through the foreseeable 
future 

Island, which recently acquired 50% of Stiff Records, has 
had maior chart success this year with Bob Marley. U2 and 
Frankie Goes To Hollywood But Cooper acknowledges that 
there'll be no return to full prosperity for the U.K. record in- 
dustry until unemployment is cut back and the value of the 
pound sterling in the currency exchange markets. 

Says Cooper: The record-buying public gets younger and 
most buy music out of pocket money. If their parents are out 
of work, there's not much pocket money. And if the kids 
leave school and can t find work either, then records become 
luxury commodities." 

Economic reasons are cited by Cooper as reasons why the 
Compact Disc "has not made the predicted market impact 
But it'll be a different story three years from now if CD can 
stand up to competition from VHS stereo. This battle will be 
between the quality of digitally transferred sound and vision 
and the increasing flexibility of Compact Disc with the future 
advent of the in-car and Walkman-type players." 

One development in the U K market is the multimedia 
package which Island has successfully introduced in the case 
of Bob Marley 

Says Cooper: "We advertised the album, the cassette and 
the video and we found that people were buying the LP. using 
the cassette for the car and also buying a video. So it be- 
comes a kind ol collector's item and people want the whole 

set." 

As for radio. tv matters. Cooper is convinced the BBC is 
the outstanding medium for creating hits. He claims: "If you 
have Radio One and also 'Top Of The Pops,' then you're cov- 
ered But he also hands out praise to Channel 4's "The 
Tube." on the commercial end of British television, and says: 
"People said it would never survive when it started But it's 
built and never dropped below a certain standard That stan- 
dard reflects the energy and excitement of the British record 
(Continued on page l'K-8) 





The Great British 
Promotion Company! 

We are a fresh Innovative company who In a short period of time have 
established ourselves as one of the leading companies In the United Kingdom. 

In national dealer record promotion. 
Frontiers have been conquered with Spandau Ballet. Ultravox. 

A Flock of Seagulls. Robert Palmer, Kid Creole. 
Boomtown Rats. Nik Kershaw to name but a few. 
With a very experienced, professional and highly motivated strike force, 
telephone sales team, regional radloTV coverage and progress 
report system we believe that we offer a complete service. 




jfPRimE TIITIE Contact Steve Jenkins and Peter Todd 

^ ' KmB Impulie/Prlme-Tlme. 10-12 Chaplin Road. 

r Wlllesden, London NW2. England 

'" W Telephone: 01-459 8866 ( 1 2 lines) Telex 9 1 9884 
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Records 



Combining Creative & Business Excellence. 

JIVE 

A Rock of Seagulls, Leslie Ash, Jonathan Butler, The Comsat Angels, 
Katie Kissoon, Mama's Boys, Warren Mills, Billy Ocean, 
Roman Holliday, Richard Jon Smith, Whodini, 



Jive Afrika 

Miriam Makeba, Hugh Masekela, 
Sonny Okosuns, Sakhile, Caiphus Semenya, The Soul Brothers 





Music 
Publish ing 



^ Jive Electro 

Michel Huygen, Neuronium, Mark Shreeve, Tangerine Dream, The Willesden Dodgers 

?f7 Lifestyle 

Annabel Etkind, The Shape Up & Dance Series, Bryn Yemm 

2@A Zomba Music Publishers 

A Flock of Seagulls, Camel, Richard Clayderman, The Comsat Angels, Def Leppard, 
Keith Diamond, Brian Fairweather, Tim Friese-Greene, Hanoi Rocks, 
Iron Maiden, JoBoxers, Joy Division, Mutt Lange, Lotus Eaters, Mama's Boys, Simon May, 
Michael J. Mullins (Modern Romance), Billy Ocean, Orange Juice, Martin Page, 
Roman Holliday, Scorpions, Richard Jon Smith, Bruce Springsteen, 
Stray Cats, Tangerine Dream, Twisted Sister, 
Uriah Heep, W.ASP, Whodini 

Zdmba zomba Management 



Zomba Management 



Pr oducer LOMBA MANAGEMENT 

Manag ement Martin Birch, Tim Friese-Greene, Nigel Green, Pete Q. Harris, Peter Henderson 

Mike Howlett Mutt Lange, Tony Piatt Nick Tauber, Chris Tsangarides 



Recordin g 
Studios 



CBmBttsniiB" 



Four of the busiest recording studios in London featuring state-of-the-art 
equipment and a highly motivated team 
of innovative engineers 
PLUS The only 24 track mobile recording studio in Africa - presently on location in Botswana 



Battery Studios 



B ook Pu blishing 



Z Zomba Books 



Forthcoming1985 titles include: "Ozzy!" - the authorised autobiography of Ozzy Osbourne. 
The Fashion Yearbook - 1985 edition. Iron Maiden - The authorised biography. 
Def Leppard - The authorised biography of America's rock superstars. 
"Echoes" - The epic family saga. 



Video /Film 
Production 



EJ Zomba Video 

Several interesting film & video projects in production. 

The Zomba Comj^hi&ft&KBt&^lttR 

i LONDON OFFICE: Zomba House, 165/167 High Road. London NW10 2SG Is? (01 1 459 8899 Telex: 919884 Zomba " 
NEW YORK OFFICE Zomba House. 1348 Lexington Avenue, New York. NY 10028. USA IE" 1212)4104774 Tele. 237316Zomba 

Other of Reel In Holland. Switzerland & Africa 
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By JOHN DEACON 
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"espite the damage caused by home taping, 
commercial piracy and other infringements of our rights. 
U K turnover in 1983 increased in real terms tor the first 
time in five years. 

The value of trade deliveries last year was 1287 1 million 
(roughly J385 million), up 5% on 1982 This steady sales 
progress continued into the tirsl quarter of 1984. with sales 
up 9 5% as compared with the first three months of 1983. 
well ahead of the 5.2% rate of inflation 

But the real rewards of British creativity came with foreign 
sales, particularly in the U.S.. where m 1983 British music 
and British artists occupied a solid 35% of Billboard's top 
100 singles and album charts. 

The prerecorded cassette continued its upward trend ac 
counting for around 40% ol the total album market The LP 
disk, though registering a 6% drop in sales in 1 983, held up 
well in the first quarter ol 1984. 3% up on the comparable 
period last year 

The singles market continued to decline gently with unit 
deliveries down by 6% last year, although the influence of 
the 12-inch single (now accounting for 28% of the singles 
market) ensured an increase in value of 4%. 

The Compact Disc, since its U K. launch in March. 1983. 
has made a steady entry into the market with deliveries to 
the trade running at 30,000-40.000 units a month. It is 
hoped that the introduction of domestic production will stim- 
ulate further penetration of this medium 

The encouraging, though modest, upturn in sales in 1 983 
masks the fact that when actual consumer demand for music 
is considered, the British record industry should be enioymg 
exceptional years of profitability 
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Regrettably some 1 8 million adults are getting their mu- 
sic for nothing, or at least |ust lor the price of enough blank 
tape on which to copy it. 

The cancerous effect that home recording is having on the 
music industry was revealed in the latest detailed survey 
commissioned from the British Market Research Bureau- 
Some 77% of adults now live in a household which has tape 
playing equipment, some 80% of tape recorder owners in 
the 15-19 year age group use their machines for copying 
music. 

In total, some 673 million recordings ol music were esti 
mated to have been made in 1983. an increase of 30% 
since 1 98 1 when the survey was last undertaken. If it were 
not for the fact that the vast maiority of the 80 million blank 
tapes imported into Britain in 1 983 were used to infringe 
copyright music, the blank tape industry would be considera- 
bly smaller and tapes more expensive. What use is blank 
tape without the material to be recorded on it? 

The British music industry is actively pursuing its case for 
a blank tape and hardware royalty. After years of apparent 
lack of progress, there are signs that the new government, 
now into its second year of office, is being persuaded to- 
wards the principle of a royally Such has been the great level 
of interest since the government's last disappointing Green 
Paper, published in 1981 (which came down against a home 
taping royalty) that it intends to issue a further consultative 
document later this year This is likely to coincide with the 
European Common Market Green Paper on copyright. 

One important comment made by the minister during his 
statement on the film industry is that a home taping video 
and audio royalty would be "to protect copyright owners — 
not to recycle funds." 

There has. in fact, already been some activity on the copy- 
right legislative front this year The Cable and Broadcasting 
Bill has recently become law The Bill provides full legal pro- 
tection to copyright owners of sound recordings in cable 
broadcasting and a measure of protection in satellite ser- 
vices 

Some anomalies remain and the government has indicated 
that these will be cleared up in the general copyright reform 
bill which now seems likely to become law during the 1985- 
86 parliamentary session. 

In February this year, the BPI took a very substantial and 
significant step forward in its well-publicized campaign to re- 
strict the availability to the public of cassette machines offer- 
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ALISON MOYET 

ing a double-headed dubbing facility often at less than real 
time. 

An agreement was reached with the Aiwa company where- 
by Aiwa withdrew from the U.K. market machines with a 
quarter time dubbing facility Discussions are currently tak- 
ing place with the hardware manufacturers' and importers' 
trade bodies to extend the ban further. 

Commercial piracy at 4% of the U.K. market may not 
seem large in comparison to the Far East, but there is cer- 
tainly no cause for complacency. As one counterfeit ring is 
put out of business by the BPI antipiracy unit, another inev- 
itably takes its place. Antipiracy measures cost the record 
producers and publishers over £500.000 (around 
£650.000) a year It is money well spent. Piracy will only be 
kept under control by constant vigilance and a continued in- 
vestment of funds. 

The industry has shown that when it is provided with the 
legal armoury, as with antipiracy laws, it can take care of it- 
self. Copyright is fundamental to the commercial viability of 
any legitimate industry All the British record industry now 
needs is the will on the part of the government to provide 
some assistance in obtaining fair remuneration for the use of 
its copyright material by home tapers. 

Recognition of the importance of the British record indus- 
try to the commercial vitality of the UK. both in terms of 
exports and invisible earnings, came at the third British Re- 
cord Industry Awards Dinner when the minister for corporate 
and consumer affairs attended, along with a number of other 
leading politicians. 

Hosted by Tim Rice, awards were presented to George 
Martin for his outstanding contribution to British music, to 
Culture Club as the best British group and for Karma Cha- 
meleon" as the best selling single of 1983, to Annie Lennox 
as best female singer and to Paul Young as best British new- 
comer Michael Jackson was voted best international artist 
and "Thriller" the best selling album of the year 

Now it seems probable that the 1985 British Record In- 
dustry Awards event will be nationally televised. 

This year finds the British record industry, after five years 
of factory closures and |Ob redundancies, in a surprisingly 
lean and tit state of health And. creatively, we are witnessing 
a resurgence of the Beatles era of 20 years ago. 
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Never out of the British Charts during l*»4, with i staggering 
2 platinum albums and 5 hit singles to his credit, Nik Karshaw'i 
stunning new album 'THE RIDDLE' is just released in the U.S. 



MCA's platinum-plus trallblazers in America. 



A new signing to MCA, Kim Wilde is breaking big the world 
over: Her debut album 'TEASES ft DARES' and single 
'GO FOR IT' are already taking America by storm. 
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(Continutd on payc UK'S) 
industry today " 

Yet offsetting his general air of optimism for the future of 
the U.K. industry is Cooper's deep concern for the problems 
of piracy "Tougher legal deterrents are essential to combal 
this problem and protect the industry from these parasites." 

The consistent growth of the cassette market is going to 
remain an inhibiting factor where Compact Disc U.K. market 
place impact is concerned, avers Chris Wright, co founder of 
Chrysalis Records. 

He goes on: "For the enthusiast with an interest in in- 
creased sound quality. CD is not expensive when compared 
with a good 1 2-inch deck but. as a universal soundcarrier it 
is expensive in relation to the cassette player, especially 
when you consider that taped music can be played right now 
at home or in the subway or at all points in between Person- 
ally, I'd like to see even more retail outlets for cassettes to 
promote sales." 

Wright also feels that until there is simultaneous release of 
CD. cassette and LP there will be market resistance to the 
former "No one is going to wait around for an exciting group 
to become available on CD when he can immediately buy an 
LP or cassette 

"But videos are really helping to sell music to the young 
people. The good video is creating a music market with the 
under-1 2s, which is good for the industry right now and is its 
longterm strength They watch the video, then buy the record 
or cassette " 

Wright says significant bands have developed from the 
new talent crop of the past few years and he predicts the ar- 
rival of a lot more through this winter "The public is looking 
for new acts, new names." he says 

* * * 

Pricing is the biggest problem the U.K. faces, according to 
Gereth Harris, divisional marketing manager of RCA Rec- 
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ords, lining up his opinion line with that of U K chief Don 
Burkhimer, from the U.S. and therefore comparatively new to 
the marketplace. 

Says Harris: "Prices have simply not kept pace with infla- 
tion. There's a need to stimulate extra business to maintain 
the artificially low cost at retail level British Phonographic 
Industry pricing for 1978 shows the retail costs of an album 
at i'3.99 (that's roughly $5. 19) and a single at 80 pence (or 
$1.04)." The equivalent U.S prices are taken on an ex- 
change rate of $1 30 to the pound sterling 

For 1983. the BPI listing shows a £4 99 (around $6 48) 
price tag for an LP and some £1.35 (roughly $1 75) for a 
single. Yet. says Harris, in 1 984 there is still consumer resis 
tance to paying over £5 (or $6.50) for an album. Though ac- 
knowledging that inflation linking is a complex issue. Harris 
says album prices could have risen by now to between £6 
($7 80) and £7 ($9 1 0) "Discounting the complicating fac- 
tors, an LP's true value today must be at least 30% higher 
than the current average retail price." 

Retailers are playing their part in attempting to increase 
sales, in his view. "The larger multiples are prepared to 
price-promote on top-line products, leaving the rest at usual 
mark-up. And it's good to see the aggressive attempts by the 
independent retailer to get the public back into the record 
stores A relaxation of Britain's Sunday trading laws might 
help the situation but apart from physically dragging people 
in off the streets it is difficult to say precisely what more they 
can do." 

Harris says a maior factor militating against industry al 
tempts to increase prices is the fear that parallel imports, al- 
ready such a problem, would escalate substantially Even 
with prices held down, parallel imports into the U K last year 
were up 10% at 30 million units on the previous year. 

Because of the squeezing of profit margins, Harris be 
lieves more labels will amalgamate into larger conglomerates 
and thai there will be a continuing reduction in the number of 
independent retailers 

He also sees the Compact Disc as a survivor, a configura 
tion sure not to meet the same fate as did the ill fated 
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quadrophonic sound format "While CD is still in its infancy, 
it has ultimate potential. And remember that after many 
years, the Cassette still has only around a third of the U.K. 
market and certainly has not yet replaced the black disk In 
five years, with the development of the CD in-car machine 
and the Walkman attributes, the CD story could well be very 
different." 

#** 

It's going to be very much a static year for the U.K. record 
industry, reckons Rob Dickins. chairman of music divisions 
U.K., WEA Records and Warner Brothers Music. 

And the introduction of Compact Disc technology into the 
marketplace isn't going to speed things up over much, he 
adds, mainly because of the hardware prices still hovering in 
the marketplace But he says, optimistically but fervently 
"When hardware prices come down, there will be a speedy 
pick up. Eventually, taking a longterm viewpoint. CD should 
take over " 

As for music videos. Dickins accepts that they have be 
come a very expensive item for virtually all record compa- 
nies However, he goes on "They are now demanded by just 
about every act with a single release in the offing When a 
video works it is invaluable. Most times they are certainly 
workmanlike, often very good indeed, but they are of little 
use in the U K. There's no doubting however that they pro- 
vide international promotion with a very useful tool." 

Dickins is another British record company chief who feels 
that the growth of independent broadcasting is not really 
producing an effective alternative to the long-established 
state corporation BBC. not in terms of recorded material ex- 
posure "But I have to add that the pirate stations, and that 
particularly involved Laser 558, which is U S -geared and or- 
ganized, are certainly beginning to This could well add up to 
a worthwhile new arm of promotion." 

And Dickins remains in tune with the general feeling that 
British retailers are not just maintaining the pressure to sell 
product but also stepping up their operational standards 
"Many really are becoming lhat much better to deal with to- 
day's demands. The shops themselves are being made that 
much more attractive." 

#+* 

The advent of the 1 2-inch single has done a great deal of 
harm to the record industry because it has aggravated the 
decline of album sales, according to Virgin group chief Rich 
ard Branson. 

"Previously the public had to buy an LP In order to own the 
two or three tracks they really liked by a particular artist. 
Now they can get them on a maxi-single more economically," 
says Branson. 

The other major factor in the LP sales slump is the high 
level of home taping "But," Branson maintains. "I believe 
that the spoiler signal solution of this problem is more feasi- 
ble than a blank tape levy 

"Certainly a tape levy would be nice, and the blank tape 
manufacturers can certainly afford it, but the perfect answer 
is the spoiler signal which, following certain information that 
I have had in recent weeks, now seems a much more practi- 
cal proposition than it did earlier 

"Meanwhile I believe record companies can help reduce 
the incidence of home taping by making sure they use the 
best possible quality tape for prerecorded cassettes." 

As might be expected of a man whose group has almost 
doubted its profits every year in the last five years. Branson 
is optimistic about the future of the U K. music and home en- 
tertainment industry "But it s important to have the flexibili- 
ty in your operation to change emphasis as the market situa- 
tion changes For example, if the general market declines 
and unit sales are down, you have to explore every way of 
making money out of records That's why we have record 
shops, export operations, recording studios, clubs and so on 

"Also we try to pick up income in other areas when one 
particular field of activity is going through a slack period At 
present, though, we only have one division in the group which 
is not profitable and that's the new satellite Music Channel. 
But we don't expect to make a profit on this for two or three 
years." 

Branson is happy about the marriage of visuals and music. 
"All industries have to move on and the video market is 
growing and is profitable We're specially interested in the 
development of cable and direct broadcast satellite (DBS) 
transmission, which have the same kind ol excitement as 
television did in its infancy." 

He certainly sees the strong possibility of music videos be- 
coming a major market in themselves, instead of primarily an 
aid to sell audio "A bigger band can make hundreds of thou- 
sands of dollars from video sales worldwide Very respect- 
able money You're not getting back all that you spend as yet, 
but that time will come." 

And he believes in the future of Compact Disc, even 
though the format hasn t as yet been "marketed that well" in 
the U K "It's wonderful to be able to have a whole new mar- 
ket for all those people who bought 'Tubular Bells' 10 years 
ago." 

Virgin future plans also take in the development ol elec 
tronic instrument lines, the Synthax, and constant updating 
of its studio facilities. 

As for the trend to bigger groups and companies. Branson 
says: "The more the bigger companies get broken up into 
smaller units, the better for industry. They're hopeless on a 



creative level That's why we set up new companies like Ten 
Records Mergers make big clumsy outfits clumsier. I can't 
see why anybody objects. Merging doesn't make them more 
efficient It might help profits in the short term by cutting 
down on stall, but mergers make it easier for the competi- 
tion." 

*** 

Peter Jamieson. managing director of EMI U.K., believes 
there will be an improvement in sales over the year ahead but 
emphasizes: "It won't be an amazing, unbelievable, sensa- 
tion, shock-horror turnaround, and anyway it'll be achieved 
as every-growing expense on everything from tv time to free 
records, so profitability itself won't increase But we hope the 
overall business will be more evenly distributed." 

There will, he expects, be a steady growth in Compact Disc 
impact but insists: "It'll never be a truly universal soundcarn- 
er The cassette will take over as the prime soundcarrier. and 
it's nearly taking 50% of sales right now. and will always be 
more important than CD." 

Music video' Says Jamieson: "This is a huge growth area 
in our expenses column It does help sell records and does 
make it more difficult to sell music without that visual back- 
up Without music video. U.K. sales in recent years would 
have been much worse even than they were. But we record 
companies can't sustain for much longer the cost of financ- 
ing music vidclips. We've got to pursue areas of financial re- 
turn for them. And we must pursue them urgently." 

The main changes at music retail level is the progressive 
demise of the independent, says Jamieson. "It's hard to be a 
loner in record retailing. Discounting now is pretty static at a 
high level, but there are more giveaways and so on. Basically, 
retailers and record companies are both doing pretty well all 
they can in the face of very difficult odds." 

*** 

The British industry needs to adopt a more realistic ap- 
proach to be cost effective in a contracting market. That's 
the view of A.J. Morris, managing director of Polydor Rec- 
ords, who sees the trading pattern of the last few years per- 
sisting through to the end of 1 984. 

"We'll end on a strong note with many maior releases But 
the market will still be polarized, with only the top five singles 
and albums doing any real business." 

Morris regards the current "preoccupation" of record 
companies with the promo video as the industry's "biggest 
single curse." He stresses: "There are simply not enough 
outlets for exposure to justify the production investment" 

But he does see a profit to be made from the promo video 
by an artist of stature in the retail music video marketplace. 
"For instance, Paul Weller of Style Council is a viable product 
on video who definitely promotes record sales and attracts 
the video buyer." 

Major growth areas, says Morris, are the prerecorded cas- 
sette and Compact Disc sectors. "The former has buoyant 
sales now and the real impact of CD will be felt at the end of 
this year and even more strongly in 1985." With a large per- 
centage of Deutsche Grammophon classical sales already in 
CD format. Morris sees the CD as having stand-out potential 
and. with the cassette, an eventual replacement for the con- 
ventional LP 

The Polydor chief sees the easy duplication of musicas- 
settes as a major economic force against the survival of the 
black disc. "We've got to rationalize the number of factories 
used tor the manufacture of records because there just isn't 
the workload to cover rising overheads." 

*** 

Don Ellis, managing director of MCA U.K., sees promotion 
and retailing as the two main problem areas tor the British 
record industry. "London will never be less than an equal 
partner with Los Angeles. New York and Nashville as a major 
creativity center Britain has always been the key to develop- 
ing talent for the English speaking market worldwide and will 
continue to be so. 

"But. alas, getting the product to the public is a different 
story altogether." 

He sees the U K industry as being ahead of its American 
counterpart in outlets lor tv exposure of chart material 
"Apart from MTV, American networks still ignore pop music 
and, if they do it all. they do it badly There's nothing in the 
U S like the BBC's Top Of The Pops.' But when it comes to 
radio, there's only Radio One for breaking records in the 
U.K., whereas in the U.S. there can be around 50 stations in 
one metropolitan area." 

Ellis says that U.K. independent radio doesn't yet otter ei- 
ther broadcasting opportunities to record companies or an 
effective alternative to the BBC in terms of product expo- 
sure 

"In a market which doesn't /ustify its own investment in 
U K. sales, the promotion video has proved a positive bonus 
for overseas business. That's not to say that video hasn't 
been a terrible burden in terms of increased costs this past 
years, but there's still the unexplored potential of the music 
video sales maket where we could recoup." 

As with other technological advances, video is seen as both 
help and hindrance by Ellis. "It can sell records and. at the 
same time, compete with those sales " 
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In 12 short months the new management 
of WE A U.K. have turned base vinyl into precious metals 
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HOWARD JONES 

Album 

Humans Lib* Pkiiinuin 

THE PRETENDERS 

Album 

Learning To Crawl"^ Silver 

NEIL 

Smgk 

Hole In My Shoe* Silve r 

AZTEC CAMERA 

Album 
Knifed Silver 

EVERYTHING BUT THE GIRL 

Album 
Eden Silver 

ECHO AND THE BUNNY MEN 

Albums 
Crocodiles* Gold 
Heaven Up Here* Gold 
Porcupine* Gold 
Ocean Rain* Gold 

ELAINE PAGE 

Albums 
Stages* Double Platinum 
Cinema*Gold 

In the coming months 
watch out for these names 

STRAWBERRY SWITCHBLADE 
ELLERY BOP 
THE SISTERS OF MERCY 
THE ASSOCIATES 
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HENRY ALLEN: THREE EVENTFUL DECADES 

Retiring Cotillion Chief Reflects on a Productive Career 



BY NELSON GEORGE 

NEW YORK In retiring after 31 
years. Henry Allen, president of Co 
tillion Records and vice president of 
black music at Atlantic Records, is 
ending a career that spawned four 
generations of recording artists 
from the Drifters to Aretha Frank- 
lin, from Chic to Stacy Laltisaw 

"I was one of the first blacks in 
our industry to cross the litte to the 
executive level, moving up the cor- 
porate structure and setting an ex- 
ample as I did.'' says Allen, 62, who 
officially leaves in March. Despite 
all his years in the business, he 
says, "In the morning I still get the 
alarm clock on the first ring" — and 
he still enjoys a job that Atlantic's 
Ahmet Krtegun almost didn't give 
him. 

Allen had been a jukebox repair- 
man based in Springfield, Ohio be- 
fore coming to New York seeking a 
job in the record business. For a 
time, he worked at Tops, an opera- 
tion that sold singles in packets of 
five in the early TiOs. 

Looking at the music Tops distrib- 
uted, he noticed that the most con- 
sistent seller of r&b music was At- 
lantic Records He went over to its 
then modest midtown Manhattan 
office and was interne wed by Krte- 
gun, who liked his enthusiasm but 
had no positions available. 

Yet when Allen arrived home 
there was a message from the At- 
lantic president offering him a spot 
in the company's disorganized 
stockroom. It was all Ertegun had, 
and Allen took it, seeing it as an op- 
portunity to learn. 

Since that day in 1954, Allen has 
held numerous jobs at Atlantic, 
from local promotion man handling 
New York and New Jersey, to East- 



ern promotion representative cover- 
ing New York to New England, to 
heading the revitalised black-orient- 
ed Cotillion label, which he has done 
since L97& 

Of his days as a promotion staff- 
er, Allen proudly notes, "I wurked 
everything we had: the Bee Gees. 
Vanilla Fudge, the Young Ras- 
cals — as well as our strong roster of 

black acta: Wilson Pickett, Aretha, 
Sam & Dave and the many others." 
He recalls fondly that he was in 
volved in breaking Atlantic's first 
white pop act, Bobby Darin, in 1959. 

One of Allen's more interesting 
accomplishments was his role in 
getting record stores to place speak- 
ers on the sidewalk. "Before the 
ghetto got really bad, every other 
store was a record store," be re- 
calls. "We always had a host of 
good black acts We, in fact, had so 
many we couldn't always gel them 
on the radio at once. 

"So I encouraged the stores to 
play our music. I'd get a hot Wilson 
Pickett record and bring it up to 
125th St They'd play the record, 
and the street would light up. The 
store personnel would monitor the 
record for me, and I'd compensate 
them with records. It was a person- 
al thing in those days." 

Allen maintains that much of his 
success in the industry can be 
traced back to the civil rights move- 
ment "Dr. King and the black up- 
rising helped create a posit u>- Bnvi 
ronment in which the country was 
ready to work for the upgrading of 
blacks." he says. "I was a low-key 
guy because I thought that was bet- 
ter for what I wanted to do in work- 
ing within the system." Allen notes 
with pride that over the years he 
has given many people in the record 
industry their start, including many 



Programmers 9 Coalition 

Drive for U.S. Blues Week 



BY HARRY WEINGER 

NEW YORK Efforts are under- 
way nationwide to promote Nation- 
al Blues Music Week in conjunction 
with the upcoming Black History 
Month The event, which began in 
1982 an an offshoot of the Delta 
Blues Festival, is set for Feb. 17 23. 

The Dallas-based Young Black 
Programmers' Coalition (YBPC) is 
expanding its focus this year, and is 
enlisting the Blues Foundation of 
Memphis, Living Blues magazine 
and the Black Music Assn., as well 
as the Delta Blues Festival, to "get 
support from the industry to pay 
homage tn blues music," according 
to YBPC spokesman Robert Rosen 
thai. 

Rosenthal says mailings have 
gone out to hundreds of radio sta- 
tions, encouraging them to bring at- 
tention to blues artists via increased 
airplay and/or special features He 
says the greatest response has 
come from public and college radio, 
although, he adds, "There is inter- 
est from stations that don't normal- 
ly program a lot of blues, including 
WYLD in New Orleans." 

In addition, three record labels 
with special interest in the blues 
have made available public service 
announcements from their artists 
A.i., i r M 1 "•" rind MCA are pro- 



viding the YBPC with 30-second 
messages for distribution from 
blues stars, including B B. King. 
Koko Taylor. Denise LaSalle and 
Johnnie Taylor. 

Local blues societies are said to 
be stepping up their efforts. Blues 
Foundation chapters in Arkansas. 
Texas and Washington are produc- 
ing local events to coincide with the 
declaration In Dallas, blues artist 
Joe Blue will be performing at the 
Townhouse Hotel for the entire 
week, while Buddy King, longtime 
blues supporter and host of radio 
show "Rlues Alley," is spotlighting 
the blues on 'iVl/kin-walt radio sta- 
tion XEKB 

King recently moved to Texas af- 
ter a long stint at blues haven 
KAAY in Little Rock, Ark. His 
weekly program was reportedly 
heard in 22 stales and 13 countries 

Rosenthal says the organizations 
an- planning to produce a major 
concert event for 1980 as the focus 

for National Blues Music Week He 
adds that each of these activities is 
designed to bring attention in L ets 
lation currently before the U.S. Sen- 
ate that would nfliriall) declare the 
second week of Februarv as Nation- 
al Blues Music Week The lull Is 

sponsored bv Senator Thad Cochran 
IR Miss.). 



blacks in the unglamorous but es- 
sential areas of auditing and book- 
keeping at Atlantic. 

Though he'll be retiring. Allen 
still plans to remain involved in the 
careers of proteges Stacy LattiMW 
and Johnny Gill. About 001, who 
just turned 18. he notes. "I have an 
unwritten commitment to his par 
ent* that I'd remain involved with 
him until he began to fulfill his 
great potential." 

Contemplating the numlier of ma- 
jor black crossover records in the 
last year. Allen says, "Blacks in the 
record industry are in a good posi- 
tion. We're needed more than ever." 



Love Finders. Laughing at a recording session ol the theme to the ABC senes 
"Finder Of Lost Loves" are. Irom lefl, Burt Bacharach. Dionne Warwick. Glen 
Jones and Carole Bayer Sager Bacharach and Sager wrote the song and 
Warwick and Jones recorded it Finder Of Lost Loves' is the tills ol Warwick's 
next Ansta album, while me duet also appears on Jones' RCA album "Finesse " 



RHYTHNfSSLUESjp 



by Nelson George 



A MANHATTAN revival house recently screened 
that early 70s blaxploitation standard "Super Fly" as 
part of a black film series Though the print was 
rough in spots, the vitality of the film brought to mind 
some observations about the nature of film image and 
music as a creative and sales tool. 

Music industry historians tend to cite "Saturday 
Night Fever" as establishing the precedent that pop 
music helps sell films and vice-versa. Yet a look back 
to the early 70s shows that the black film boom of 
that period actually played an important part in estab- 
lishing that connection. 

Isaac Hayes' Oscar-winning "Shaft" score in 1971 is 
the must obvious example, but there are many others: 
Mavfield's "Claudine" and "Sparkle" scores; Willie 
Hutch's "Brother's Gonna Work It Out" for "The 
Mack"; the eerie vocal lextures of Marvin Gaye's 
"Trouble Man" title theme, Herbie Hancock's work on 
thai precursor to blaxploitation films. "Watermelon 
Man," and on "Daatil Wish," a blaxploitation film in 
whiteface, Taj Mahal's sensitive "Sounder"; and the 
two films by black director Michael Shultz that used 
black music superbly, be it Motown classics ("Cooley 
High ") or Norman Whitfield extravaganzas ("Car 
Wash"). 

"Car Wash," in fact, was a tour de force by produc- 
er Whitfield, who used the film to create and break a 
new group, Rose Royce. In retrospect, we can see that 
"Car Wash" was nothing but a long music video, as 
were parts of "Cooley High" — and that in ambiance 
and editing, they were superior to many contempo- 
rary music videos. (Ironically, Shultz's foray into mu- 
sic video with Earth, Wind & Fire seemed stilted.) 

But the classic score and, probably because of it, the 
best film of the blaxploitation genre was "Super Fly." 
Even on small revival house speakers, the brilliance of 
Mayfield'.x score was overwhelming The words and 
melodies of Mayfield. the rhythms of the Curtis May 
field Experience, and the horn and string arrange 
ments of Johnny Pate have somehow gained in reso- 
nance and power over the years Though the Gordon 
Parks ,lr film was widely criticized at the time for glo- 
rifying a coke dealer (making it a kissing cousin to 
Brian IlcPalma's recent "Scarface"), Mavfield's lyr- 
ics are clearly anti drug. 

The "Super Fly" soundtrack is so good (an argu- 
ment can be made that it was as significant a work as 
Marvin Gaye's "What's Going On") that it would be 
inc. if it were reissued as a midline album. 



Wl Mil in McDOUGAL III has been around the mu- 

lic industry for more than a decade, working as a pro- 

I man for Motown. Philadelphia International 

and ..llier companies It was while McDougal was 
working with the Jackson Five that Michael Jackson 



asked him if he would use his camera to photograph 
the group performing the National Anthem at a ball 
game in Cincinnati. The picture was purchased by a 
local newspaper, suprising McDougal and infecting 
him with the photography bug. 

Today that interest has resulted in the most histori- 
cally interesting Michael Jackson fan book to date. 
"The Michael Jackson Scrapbook: The Early Days 
Of The Jackson 5" (Avon. 128 pages. $10.95) features 
more than 100 mostly color photographs of the J5 dur- 
ing the days of Jacksnnmania The pictures are a mix 

'Super Fly' holds up as 
both movie and music 

of informal poses, onstage shots and the group inter- 
acting with fans, other performers and each other. 
There are some excellent portraits of young Michael 
as well as Berry Gordy. Motown's Suzanne dePasse 
and the author himself taken by the Jacksons. The 
text, compiled with the aid of Billboard's own Brian 
Chin, is slanted to a young audience, but because of 
McDougal's behind-the-scenes role in the Jackson 
Five's career, it contains many insights into the mar- 
keting of that teen phenomenon. 

SHORT STUFF: "Coast To Coast Top 20." a three- 
year-old syndicated radio show that was the indus- 
try's first black countdown program, will now be 
based on Billboard's black singles chart. The two-hour 
show is hosted by 18-year radio veteran Doug Steele, 
with the aid of David Houston and Brenda Starr. 
Features on the show are "The Coast To Coast Dedi- 
cation." "SunSigns" and "Musical Profiles." The show 
is owned by American Media For more info, call (404) 
349-2200 h ow I.,ve 85" is an album by Redd Fnxx 
on his own Reddy Freddy Records that features not 
just the usual "adult" comedy routines, but also Foxx 
crooning the '40s tune "Knock Me A Kiss" recorded 
by many, including Louis Jordan. Foxx has also is- 
sued the song as a single. For more info, contact 
Foxx's label at 933 North LaBrea Ave., Hollywood, 
Calif 90038 . . . Jeffrey Peisch's book on Stevii Won- 
der (Ballantine. 147 pages, $2.95) contains a very sol- 
id chapter on the musician's successful efforts to get 
Dr. Martin Luther King Jr. 's birthday made a nation- 
al holiday, including bits of his testimony before Con- 
gress Rufus & Chaka Khan are back together 
again, cutting a studio album together for the first 
time in three years. That's welcome news to anyone 
who has lamented the on-again, off again mutu al 
marriage of this great singer and superb band. David 
"Hawk" Wolinski. a Rufus memlier who has made a 
name for himself as a writer/producer, will handle 
some cuts . 
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all of 
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#1 RECORD 

"GOTTA GET YOU HOME TONIGHT" 

by 

Eugene Wilde 

|~ on 1 

PHILLY WORLD RECORDS & TAPES 



Following up this huge success, 
his new single "RAINBOW 
ships January 21, 1985 
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19 


tt 


EASY LOVER 


PHILIP BAILEY 


15 


20 


22 


MECHANICAL EMOTION 


VANITY 


23 


21 


25 


REQUEST LINE ROI.K MASTER SLOTT AND THE DYNAMIC THREE 


25 


22 


11 


LOVER GIRL 


TEENA MARIE 


II 


23 


20 


DO WHAT YOU OO 


JERMAINE JACKSON 


19 


24 


23 


1 OVI R Rll» 


BILLY OCEAN 


20 


25 


28 


NFIITRON DANCF 


THE POINTER SISTERS 


31 


.'. 


30 


FAST GIR1 S 


JANET JACKSON 


If 


27 




TO! 1 


READY FOR THE WORLD 


29 


21 




LOVERIDE NUANCE FEATURING VIKKI LOVE 


it 






CITY GIRL 


RONNIE LAWS 


35 


30 




THIS TIM! 


CHAMPAIGN 


16 
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BLACK SINGLES A-Z — songwriters publishers performance rights affiliates 

A-Z (USTHO BY TTTLf) 



n mm- 

<A*nt. aSCtfjtantorn New fcSUP^teonen 
*. K«aar. ASCATi 

« ux of m-lMmm Lu-«n 

(Bat* Bnm'. ASCAP/N«w ahtc. ASCAP -1R.B-: 

Can> at Aawtu. Ml) 
II AMNESIA . UWi HMmti 

ft* Tno BUI Oakni. BHi,«TOinM. ASCAPi 
71 »t LAST rOU BE MINE -HfiohDn OJuwi 

uNartt. ASCAP/h Hat. UW/mtom. ASCAPi 
W BASKETBALL - V Wafwk] 1 Blow A f<*€ It J Moa 

I Iratae-ja f «• fam 

'■Mrai Grey BM'TRof BMi ,T><fitiei JB. 
BBI/aMMiMirt)!, ASCAP, 
I BUF « flEAl R Ta|te I Umm C W*uw 

aeeyjCe. BMh 
B BQJNOA - t Harm f Wcslny 

■ i . . " - ' ■ lean. A5CAP) 
SI 'HEB'tD-MDe. 

(T«mu ASCAPi 
V nt BOtQEjruhfi RJonai 
(Wfl. aOAP/lAadari, ASCAP 
SI CAN I - N.Herten HEart* OAwaatM 
^.ir. *omi BMi <PanemWe. A5CAP) 
II Can TOU FEEL fT - H Btafi U Moratn D Rotwitan 
D ajiMTftBTf 0 Of nr 

lAattar Pan. ASCAP/Airwa ASCA IV Green 0|re 

ASCAP faoh *ri« Bait) 
57 CAJttlLSS WHISPfd t MfAjal A RhJ|«V> 

lapp. ASCAPi 
n CENTTPtJX - HJacAjKW 

N ik. B«|/Watw<Taiwi»M BMi «BH 
U CHAK£ rOUA KICKED «AfS - 0 Statt P/onJ 

dX ASCAP/Tona. BMI) 
K Cm OH - HLjen 

CoHwn-tm. ASCAP/SwcetDut. ASCAPj 
M COO iru 0CUVU) - JJttuoN TMiIha 

{Mfeaaa, BMI/Do Orap SMI) 
9 CONTACtOVS B .Watafla ■ CaBowy M 6af«t 

BbMua 

Tno. : - v SWi 

u cool rr now - Bnwtw r«ias 

{•an Ganaraban, ASCAPi 
■ COOl OUT - R Sinner* * Sueflwrr 
(S»«ita, BMI/T«o Sun BMd 

<i car uu a wolf - ma «»«n» 

(Amrat, BMt/Alira, BMI) 
« MUCIN' TO BC DMCIN * 
i Om Ta Ona ASCAP) 



19 00 WHAT YOU DO B Dim L0 Teauw 

(Uamry.aSCAP.ljBa »SCAP/Aafcrt« ASCAP 
100 DO NT STOP ■ 0 Sam6alo 0 Battuw 

iho Paw He Ga* ASCAP/Umoty ASCAP/Damt 

llVJBB ASCAPi 
V CtOMTT STOP UNTIL TOU Ctl IM0UCH 

f Jairan|B B Bnttao 

illland GV1 BMl.tJAaymai. BMli 
H OTHAMIC TOTAL COffTRtX M SktAMf f Maytn 

M B Caaiac I Craftafi III 

Wrdud Stetmetaer. ASCAP WmW ASCAPi 
15 EAST LOVDt - P Bailey P Catmi N Eati 

(3e A Tnm ASCAP/Pliil Co**y ASCAP/Pw. 

ASCAP rHaW (ail ASXAPi 
17 tDC[ Of i*Ht T umm H »re»Und 

'Screea CemvtMi. BMI/S»m BMi | 
« lUCTJlC B0OGAL0 - 0 Brown A tan R Regan 

lOfte Biovn. ASCAP/Su|ar. ASCAP/Go C* ASCAPi 
as fASICata -IJeamaa 

(Abm. ASCAP/Cranr Ptap*. ASCAP) 
Jl FOKIVE M[ ClftL - ferct MO'i | Halain 

1 Boy ASCAP) 
» FREAKS COME OUT AT NIGHT ) Match-M L StwOi 

llaaaaa (UK). 1 -■ ■" ■ H ' 1. RSCAPj 
U ntlMOS.TTVE MIHUTIS Of FUHB I Matthan 

LJmJBj 

UttWM, ASCAPi 
77 GET Mt HOT - Kawaa 

nuwoN. BMI/CraeA Mirafl. BMli 
IS CiRLCUT IT OUT - Line* 

iTioui<nw> v BMI i 
1 GOTTA GCT TOU HOME tOHICHI 



iPtwtli mv4. BMI flMJI Aifjn. BMli 
MALI CAA/T t treatf LJantaa 
iDeCraai. » i ■*■* - ■ tm, ASCAPi 
HANG ON TO TOUR LOW - 
(Ml N»llti«w*nj)A MCPSl 
HARD TIMES - LNM 

HilKH1u<iit 8Ml/Vm*ni. 8M>i 
Nt S » COBRA - C ANetan P RatVhan 

<"•> ASCAP) 
I f Ell TOR TOO - Pnnte 

' ■ > ASCAP) CPP 

I WOULD DIE I L - Prwca 
ASCAP) 

IN THE 0ARK - A/yen DSpr*i«y I Badtord 

I ■ ■ i >< .. . ASCAP/Ctirriar ASCAP/ATl, 
ASCAP/WB Carp ASCAP) 
97 lICttsrOME iCattot 
(SalvMl hWvc PuMiASCAP:) 



J? JAILHOUSt RAP A Btaw I Sta* D 
M Monlei D Roomimmt SAoeatieAo 

lAnttar Pau. ASCAP/Too-Much. BMLKu»i 

ASCAP.Toeh Praytr BMi WBM 
II JAMIE - RPirter. Ji 

• Rayacaa. ASCAP) 
71 KISS AMD Till - f Iticy C Jnaer M l|lcy 

lApril, ASCAP.' HI, ASCAP) 
74 LAOT MT WHOLE WORLD IS TOO - P KeRy 

iMatate. BMJ) 
I) LfT IT ALL BLOW - K Hainan I Harm 

i TaawtA ASCAP/Dauterrylam ASCAP Slaa* 

OeNnono BMl/BeAanied. BMli 
I LIRE A VIRGIN - B ' - " i T Hat) 

lB«y Slnni>i|. RSCAP/Daaiw Bairy. ASCAP) 
U LOOM TM 0TWB NAT LHaay 

iRpnl, ASCAP/tlt. ASCAP) 
U LOOK WHRTCHA DONE NOW R Sasjt^barry Par 

iPeter Brown ASCAP | Bod Sauiwncv ASCAPi 
21 LOVE IN MODERATION - tLBamei I Bamei 

i Re in/a. BMI i 
I lOVt IKHT IN IlKHT - SWanOci 

i Jobtte, ASCAP/BtoU Be> ASCAP) 
» LOVER BOT - k Ottmoiw B Ocean RJ Lanta 

ilwmb*. im martin BMn 
IB lOVIRGltt tMarw 

i v ■■ , i v , , - - ASCAP) 
M LOVtRIOf ROM«m 
: ■• ■■ • I'm . ASCAP) 
U LOVIN' - MJwLnin 

(Batten lnTtrnatwi#. ASCAP/T Boy ASCAP 
13 MECHANICAL EMOTION - Vintty 6 WoKti 

(jWmIc * - i- * ASCAP) 

II THE MEN ILL PAUSE - B Cooper j Swrnoni 



M NO ONE'S GONNA LOVE TOU - T Lam J.Hjrns, Hi 

iFtytr . r ASCAP/ A* aM Game. ASCAPi 
II OHHH LOVt •>■' • 

llaPM. BMIiTluruc Unp rt America. BMh 
) OPERATOR B Wihan R Liltown B lipvonwj 

iHn> Tno. SMi -NUfj-.iM . BM(> 
7S OOTOTCONTtOL J Doaflau E latiian 

iMCA. ASCAPi 
Si OUTTR THE WORLD - NAsafwtl V Sanpion 

iNxa-aVai. ASCAP ) 
» THE PApn HAS BEGUN - T ■ ,i ■ ■ 

i Not LntaBj 
O PRIVAH DANCER M Kaneflrr 

iSliMii "- ASCAP/Aano, ASCAPi 
6 RAINFOREST PHareu-.tia 

1 0*11. PBS) 

29 BEQUEST UNE - :-<'■..: . r, . . . ■ 



'...■. '-)■ i-, ■. • ■ ASCAPi 
R0XANNL. ROAANNE - UTFO Fet Earca 
{AORA BMI K| KM MotLOfumti- BMh 
SAT THAT TOO WILL RBSam 
(Amerrcan Lratua BMi'tiiarty pratfixtxnn BMh 
SHOW ME UUGJenn 
:New Mum Gum*, cm M a BMh 
SNEAKING 0UI CUeatt 

AM label BMh 
SOLID - NAlMore V Swrtpsari 

Nxk-0 V»i ASCAP; 
SPREA0 LOVE - C Thomas LHtanw 

CM* ■■ v I- 01 The Tims. ASCAP) 
STEP Off . K taineJa I Nvff AJ K Ltan M ftavar 
E Moms, A Wan) 



I "I r 



CM 



91 



' Suae t rum VII. ASCAP] 
SI METHOD Of MODERN lOVt 0 Hill I Alton 

(Met-cAi. BMl/UrKhappaR BMli 
i MISLED - I B»n J Tayta* Raet A TV Gang 

<0e»|HttM. BMI) 
10 MISSING TOU - L Richie 

(BrocAman. ASCAPi 
S7 MIST ARE NO 1 - Cuftura Clvb 

I Virgin. ASCAPi 
7 MR TELEPHONE MAN - R Parte* A 

ibrMi. ASCAP) 
39 NEUTRON DANCE ■ AWtM* 0 SembaBo 

'lllrH'..' V II'.V'-I' .».;., ASCAPi 
&J HKHT'.Hin WiunjiUiin.Mlr.J*. 

iWaltei Oranae ASCAP) 
AS (NO MATTER HOW HtGH I GET) I'LL STILL BE 
LOOM* UP TO TOU 8 WBHiecl P Khch 
(Aehco. BMI/Ashti er BMI i 



tS STRQNCLR THAN Btf ONt C B Safti B Bactijracti 
BRobem 

I fedora BMl • Urwhapprii «MI/fO|T>nia Ik'cdtn. 

BMi Hen. HidrJan ASCAPi 
C SUGAR WALLS - A Na w r tw na 

I'ur- . ASCAP. 
II TEARS - ferct MD i A >■ ><!■• 

(T Boy ASCAP) 
U THIN WALLS - T McClary S Shifnn S Pomcrjnti 

(Macawnta. * ...... . > v ■ „■ i . i 

»■* !■ .-■ ■ . BMli 
SB THIS IS MT NIGHT M Murvfiy 0 I rink 

(CBS. ASCAP/ScBMCt Lab, ASCAPi 
SB fhTS IS OUR NIGHT G GoeUman M PiccmRo 

' ■", n ^ - BMh 
IC THIS TIME rr.jnv.aip 

WiRain. BMI i 

7B THIS USED TO Bf TOUR HOUSE H fij - • ■ C BrooAx 

Bachiof. BMI) 



BLACK SINGLES 

BY LABEL 

A rjnhm^ »l ubelt by lh#«f nunbrr ul 
lillct on Ibt Hoi BUjch Stngtot chart 

LABEL NO OF TITLES 

ON CHART 

MCA 6 
MOTOWN 6 
WARNER BROS 6 
CAPITOL 5 
COLUMBIA S 
AIM 4 
ARISTA 4 
RCA 4 
JIVE/ARIST 3 
PRIVATE I 3 
SOLAR 3 
TOMMY BOT 3 
CBS ASSOCIATED 2 
CONSTELLATION/MCA 2 
EPIC 2 
PANORAMIC 2 
PHIL LY WORLD 2 
SUTRA 2 
TOTAL EXPERIENCE 2 
4TH AND BROADWAY 
ALLEGIANCE 
ASYLUM 
CASABLANCA 

CATAWBA.'CBS ASSOCIATED 
COTILLION 
DE-LITE 
DREAM 
EMI AMERICA 
GOLDEN BOT 
0OROY 
ISLAND 
MALACO 
MERCURY 
MIRAGE 

MUSIC SPECIALISTS 
PAULA 
PERSONAL 
PLANET 
POLYDOR 
PORTRAIT 
PROFILE 
REALITY 
RED LABEL 
SALSOUL 
SELECT 
SIRE 

SOUNDTOWN 
SPRING 
SUGAR HILL 
SUNNYVIEW 
TABU 

URBAN SOUNO 
VIRGIN EPIC 



* Tomun aunt Vwm 

lltutfv Fw Tin World. SMI. 
I) TOUCH Ul |>|l »ir.»T I0«C. - [CiiMK 



IFVummI *SCAP 'M«rnaf> Unt. kSCAP) 
J THAT HtR LIKI A UL0Y . 0 M.lur 

lleMc. ASCAT'Tjl !n*«ijliorn. » *- 
).- <IUI1M Y0UW - 0 B.,ir .~ ( H«,,,M 
lBuch«aorl Mriuc I M w . . ,. . v , 
INI) 

K WHO'S COFtFU MAKE THE FIRST M0VT 

iGrwor. BMI/TMrh Cloud FHMIt 
» TBI WOW IS OUT I Slnnn J LMu* LCrU| 

1 10. BW TtrirV BMi TWitnn BiOl . BAH) 
Jt YO LITTLI BFWTWFR - CJntpFo Afodwn 

I ICM(. ASCAf 'Not ftfjjgff, BMI i 
D YOU Mt MY LOVtl - D Bin 

iChrntjl tYK. ASCAP 4J]Hbl Hjrt ASCAPi 
It YOU UStO !0 HOLD Ml SO TICK- . I Ijn, lit 

1 LMi 

iFFrt* Irm. ASCAP I 
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Billboard 



CHART 
RESEARCH 
PACKAGES 

The delinitive hsls of (he 
best-selling albums year 
by year, ihrough the entire 
history of the Top LPs 
charts. 

Based on the authoritative 
statistical research of the 
music industry's foremost 
trade publication 

THREE TITLES 
AVAILABLE: 

Sumber One Pop Al- 
bum*, 1947 through 
1984. Lists Billboard 
issue date, title, artist and 
label of the number one 
album of each week $50 00 

Top Ten Pop .Albums. 
1949 through 1984. 

Lists title, artist and label 
of every album which 
reached number 10 or 
higher on Billboard's Top 
LPs chart. Listed alpha 
betically within each >ear 
»1 albums are indicated. 
$50.00 

Top Pop Albums Of The 
Year, 1956 Ihrough 
1984. The annual listings 
of the top albums of the 
year in rank order, as pub 
fished in Billboard's year- 
end special issues Includes 
title, artist and label for 
each entry $50.00. 

Individual yearly lists may 
also be purchased sepa- 
rately: see coupon below 
$5 00 per list. 

Billboard Chan Research 
Attn: Debra Todd 
1515 Broadway 
New York. NY 10036 

Please send me the follow- 
ing Billboard Chart 
Research Packages 

B-l □ Number One Pop 

Albums <&> $50 00 
B-2 □ Top Ten Pop 

Albums <S> $50 00 
B-3 O Top Pop Albums 

Of The Year 

<a> $5000 

□ Individual yearly 
lists from . 



(please list book 
code number) for 

(please list yearfs) 
desired > 

Check or money order is 
enclosed in the amount of 



(Sorrv noCOD .» Mhm I 



Name 



Companv 



Addr«i 



ICkr, suit. Zip 

Overseas air mail rain available 
upon requsl 



Billboard HOT BLACK SINGLES RETAIL ACTION 



* wwhlf compilation o' brtMtMlT*, lM Mngkn with 

imliAl movement md'cat-M? o* sigwt»tj«i future vile 

potmlMi bul not ytrl on the top 30 lists of the retailers 

and one slop* ru'f'Mi, repoMinf to in. Hot BIjO S"tcl<><, chen 



REGION 1 

CT.MA ME.NV 5tate.fll.VT 

REGION 2 

D6.0 C MO NJ.NV Metro PA.WV 



TINA TURNER 

PRIVATE DANCER 



OARYL HALL I JOHN OATES 

METHOD OF MODERN LOVE 



KURTISBLOW 

BASKETBALL 



Cambridge One Stop Boston. MA 
Cavages Cneekto»aha. NY 
Easy One Slop N.Quincy. MA 
Mats One Stop Boston. MA 
Skippy White's Stoughton, MA 



Al One Slop New York. NY 

Al Wicke Records Elizabeth. NJ 

Broadway Record Museum Camden. NJ 

C1M Distributors Hyattsville. MO 

Disc O-Mat New York. NY 

Harmony Music Broni. NY 

JM Music World New York. NY 

Kemp Mill Beltsville MD 

King James Records Philadelphia, PA 

P&L Records Philadelphia. PA 

Record 4 Tape Ltd. Washington, DC 

Record And Tape Collector Baltimore . MD 

Record Outlet Pittsburgh PA 

Richman Brothers Pennsauken. N ' 

Sabins Records Washington. DC 

Sam K Records Washington. DC 

Serenade Records Washington. DC 

Sound Ol Market Philadelphia. PA 

Stratford Garden City, NY 

The Wiz Washington. OC 

The Wiz Brooklyn. NY 

Tower New York. NY 

Universal One Slop Philadelphia. PA 

Vogels Elizabeth. NJ 

WaiyMaiy Washington. DC 

Webb's Depl Store Philadelhia. PA 

Wins Records Long Island City. NY 

Your Record Shop Baltimore. MD 



REGION 3 

FLGA.NC.SC .East TN.VA 



TINA TURNER 

PRIVATE DANCER 



THE TIME 

THE BIRD 



CHAKA KHAN 

THIS IS MY NIGHT 



Album Den Richmond, VA 
Bibb Distributors Charlotte NC 
Cats Records Jacksonville, ft 
D .X Records Jack son ville, FL 
Frankie's Got It Norfolk, VA 
Franklin Atlanta. GA 
Goldmine Records Atlanta, GA 
Nova Dist. fnc. Noreross. GA 
One Stop Records Atlanta. GA 
Peaches N Miami FL 
Peppermint Records Atlanta, GA 
PntchctU SI Petersburg, FL 
Record Boutique Winston- Salem. NC 
Rudy's Records 4 Tapes Miami, FL 
Second Act Atlanta. GA 
Southern Music Orlando. FL 
Specs Music FL 
Tara Records Atlanta, GA 
Tidewater One Stop Norfolk. VA 
Tropical Records Miami, FL 
Tucker's Record Shop Kno»ville. TN 



NATIONAL 

1 M REPORTERS 



TINA TURNER 

PRIVATE DANCER cspnoi 



COMMODORES 

NIGHTSHIFT Motown 



SHEENA EASTON 

SUGAR WALLS f»i*wmc< 



CHAKA KHAN 

THIS IS MY NIGHT »urw< <m. 



ASHFORO ft SIMPSON 

OUTTA THE WORLD Mmu, 



REGION 4 

ILJN KV.Ml.OH.WI 



COMMODORES 

NIGHTSHIFT 



CASHMERE 

CAN I 



READY FOR THE WORLD 

TONIGHT 



Angott Detroit, Ml 

Barneys Chicago. IL 

Central One Stop Columbus. OH 

Cteveland One-Stop Cleveland. OH 

Color Rife Records Chicago. IL 

Damon's Detroit Ml 

Detroit Audio Oak Park. Ml 

Eklund Enterprises Kansas City, MO 

Filmore Records Cleveland, OH 

Fletcher's One Slop Chicago. IL 

Gemini One-Stop Cleveland OH 

Greater Detroit Detroit. Ml 

Hendricks Records Detroit. Ml 

Mainstream Records Milwaukee, Wl 

Metro Music Chicago. IL 

Musk Master Chicago. IL 

Mustcland Southfield Ml 

Northern Records Cleveland. OH 

Old Town Record Shop Hamtramck, Ml 

Professionals Detroit. Ml 

Radio Doctors Milwaukee. Wl 

Record Center Cleveland, OH 

Record Den Cleveland , OH 

Record Rendezvous Cleveland. OH 

Singer One Stop Chicago. IL 

Sound Asylum Toledo. OH 

Sounds Good Chicago. IL 



NUMBER 
REPORTING 
15 



id 
10 
9 



REGION 5 

lA.kS.MN MO NE.ND.OK SD 



TINA TURNER 

PRIVATE DANCER 



FORCE MD'S 

FORGIVE ME GIRL 



COMMODORES 

NIGHTSHIFT 



CML One Stop St.Louis, MO 
Hudson's Embassy St Louis. MO 
Mustcland Minneapolis. MN 
Mu&icland St Louis. MO 
Musicvlsion Jennings, MO 
Sound Town St Louis, MO 
Uptown Records St Louis MO 



i Copyright 1985, B\Uboa«l Publication,*,, tnc 
No part of this publication may be 
reproduced, stored m any retrieval ,y.tim. or 

transmitted, m arty form or by any means, 
electronic, mechanical, photocopying, 
recording, or otherwise, without the prior 
written permission at Ihe publisher 



REGION 6 

AL.AR LA MS West TN.TX 



TINA TURNER 

PRIVATE DANCER 



COMMODORES 

NIGHTSHIFT 



CHAMPAIGN 

THIS TIME 



All South Distributors New Orleans. LA 

Big Slate Distributors Dallas. TX 

Bowie's Records Baton Rouge, LA 

Brown Sugar New Orleans. LA 

Curly Dallas, TX 

Discount Records Nashville, TN 

H.W Records Dallas . TX 

Hastings Houston. TX 

Kings Record Mart Dallas, TX 

Mushroom New Orleans. LA 

Music Center. One Stop Birmingham. AL 

Peaches Memphis, TN 

Peaches New Orleans, LA 

Pop Tunes Memphis. TN 

Poplar Tunts Memphis , TN 

Reese* Records Dallas, TX 

Sam's Records Dallas, TX 

Select-Q-Hrt* Memphis, TN 

Sound Warehouse Metane. LA 

Southern Records New Orleans. LA 

Stans Record Service Shreveporr. LA 

Sun Belt Musk Dallas. TX 

Tape City U.S.A. Metaire, LA 

United Records Houston. TX 

Warehouse Metane, LA 



REGION 7 

AZ Southern CA.CO Hi. Southern NV.NM IfT 

REGION 8 

AK Norttwrn CA ID M7 Northern NV.Ofl WA.WY 



SHEENA EASTON 

SUGAR WALLS 



COMMODORES 

NIGHTSHIFT 



ASHFORD1 SIMPSON 

OUTTA THE WORLD 



Circles Phoenix. AZ 

City One Slop Los Angeles, CA 

Flipside Records Los Angeles, CA 

Integrity Gardena. CA 

Jazz City Los Angeles, CA 

Matt Shop Denver. CO 

Music Brokers Los Angeles, CA 

On Target San Diego CA 

Rivennood Music Ingiewood.CA 

Sun Stale Los Angeles. CA 

Tower San Diego, CA 

Uncle Jam's Los Angeles. CA 

World Of Records Los Angeles. CA 

Evans House Of Music San Francisco. CA 

Leopold Berkley. CA 

Leopold Records San Jose. CA 

Music Menu Seattle . WA 

Music People Oakland, CA 

Record Factory Oakland. CA 

Tower San Francisco, CA 

Wauxi Records San Francisco. CA 
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Billboard HOT BLACK SINGLES RADIO ACTION 



A *rrM» njtK>r»»l »nd (•gton*i compilation ol thr mosl vhM •< . o 
Ihf >»d<0 iHtwni curnnlly frporting 1o lf*» Hot HtjjHk Satt|le\ chsM 



REGION 1 

CT.MA.Mt NV SIMv.RI Vt 

REGION 2 

Dt OL" .MO NJ.NY Matro.PA WV 



WILTON I ELDER FEATURING BOBBY WOMACK 

(NO MATTER HOW HIGH I GET) I'LL STILL BE LOOKIN' 
UP TO YOU 

JOHNNY GILL 

HALF CRAZY 

CHAKA KHAN 

THIS IS MY NIGHT 



WILD Boston MA 
WKND M.rtlord. CT 
WNHC New Haven. CT 
WOU FM Rochester. NY 

w WIN I M Baltimore. MO 
WXYV Baltimore. MO 
WRAS Ne* York. NY 
WNJR Newark. NJ 
WDAS-FM Philadelphia PA 
WUSL Philadelphia. PA 
WAMO Pittsburgh PA 
WOJY Washington, DC 
WHUR Washington. DC 



REGION 3 

FLGA.NC SC.East Th.VA 



WILTON I ELDER FEATURING BOBBY WOMACK 

(NO MATTER HOW HIGH I GET) I'LL STILL BE LOOKIN' 
UP TO YOU 

JOHNNY GILL 

HALF CRAZY 

ASHFORD & SIMPSON 

OUTTA THE WORLD 



WAOK Atlanta. GA 
WIGO Atlanta. GA 
WVEE Atlanta. GA 
WPAl Charleston. SC 
WWW2 Charleston. SC 
WGIV Charlotte. NC 
WPEG Charlotte. NC 
WRBD Fl Lauderdale. FL 
WJAX AM Jacksonville. FL 
WJAX FM Jacksonville. FL 
WPDO Jacksonville. FL 
WEDR Miami. FL 
WOWI Nortolk. VA 
WRAP Nortolk. VA 
WORL Orlando. FL 
WPU Petersburg. VA 
WANT Richmond. VA 
WEAS Savannah. GA 
WRXB St Petersburg. FL 
WWDM Sumter. SC 
WANM Tallahawe, FL 
WOKS Williamsburgh VA 
WWIL FM Wilmington. NC 
WAAA Winston Salem. NC 



NATIONAL 

SO R[ [WHIRS 



WILTON FELDER FEATURING BOBBY 
WOMACK 

(NO MAI1ER HOW HIGH I GET) I'LL 
STILL BE LOOKIN UP 10 YOU k> 

JOHHNY GUI. 

HALF CRAZY cotuON 

FATBOVS 

CAN YOU FEEL IT suliu 
CHAKA KHAN 

THIS IS MY NIGHT w»nfim Bros 

ASHFORD 1 SIMPSON 

OUTTA THE WORLD cuvoi 



NEW IOIAI 

ADOS OH 

44 44 

33 13 

26 31 

28 S4 

25 60 



REGION 4 

IL.IN.KV MI.OH.WI 



CHAKA KHAN 

THIS IS MY NIGHT 

WILTON FELDER FEATURING BOBBY WOMACK 

(NO MATTER HOW HIGH I GET) I'LL STILL BE LOOKIN 
UP TO YOU 

JOHNNY GILL 

HALF CRAZY 



WBMX 


Chicago. IL 


WGCI FM Chicago. IL 


WJPC 


Chicago. IL 


WBLZ 


Cincinnati OH 


WCIN 


Cincinnati. OH 


WOMT 


Cleveland. OH 


WJMO 


Cleveland OH 


WZAK 


Cleveland. OH 


WOAO 


Dayton. OH 


WORQ 


Detroit Ml 


WGPR 


Detroit Ml 


WJLB 


Detroit, Ml 


WKWM 


Grand Rapids Ml 


WTLC 


Indianapolis. IN 


WLOU 


Louisville. KY 


WLUM 


Milwaukee. Wl 


WNOV 


Milwaukee. Wl 
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FATBOYS 

CAN YOU FEEL IT 

WILTON FELDER FEATURING BOBBY WOMACK 

(NO MATTER HOW HIGH I GET) I LL STILL BE LOOKIN 
UP TO YOU 

JOHNNY GILL 

HALF CRAZY 



KPRS Kansas City. MO 
KAEZ Oklahoma City . OK 
KMJM SI Louis. MO 
WESL St Louis. MO 
WZEN SI Louis. MO 
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JOHNNY GILL 

HALF CRAZY 

WILTON FELDER FEATURING BOBBY WOMACK 

(NO MATTER HOW HIGH I GET) I'LL STILL BE LOOKIN' 
UP TO YOU 

ASHFORD & SIMPSON 

OUTTA THE WORLD 



WKOK Baton Rouge. LA 
WATV Birmingham. AL 
WENN FM Birmingham, AL 
KNOK Fl Worth. TX 
KCOH Houston. TX 
KMJQ Houston. TX 
WJMI Jackson. MS 
WKXI Jackson . MS 
KLAZ Little Rock. AR 
KRNB Memphis. TN 
WDIA Memphis. TN 
WHRK Memphis. TN 
WLOK Memphis. TN 
WBLX Mobile. AL 
WQQK Nashville . TN 
WVOL Nashville, TN 
WYLO AM New Orleans. LA 
WVLOFM New Orleans. LA 
KHYS Port Arthur. TX 
RAPE San Antonio, TX 
KOKA Shreveport. LA 
KZEY Tylet. TX 
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CHERYL LYNN 

AT LAST YOU'RE MINE 



COMMODORES 

NIGHTSHIFT 



THE TIME 

THE BIRD 



KDKO 
RACE 
KDAY 
RGFJ 
KJLH 
KUKQ 



Denver. CO 
Los Angeles. CA 
Los Angeles, CA 
Los Angeles, CA 
Los Angeles. CA 
Phoenn. AZ 



XHRM San Diego. CA 



KSOL San F rancisco. CA 



Motown Veteran 
Turns Pittsburgh 
Into Hitsburgh 

PITTSBURGH Al Cleveland, an in- 
tegral member of Motown's in- 
houHf writing learn during iu gold- 
en years, has started a record com- 
pany in thin city, his hometown. 

Cleveland, who co-write the Mo- 
town classics *'I Second That Emo- 
tion*' mill "Baby. Baby Don't Cry" 
for the Miracles and "What's Going 
On" and "Save The Children" for 
Marvin Gaye. has started Hits- 
burgh Records along with his son 
Daryl and local video producer 
Thorn Ross. The label's first release 
is "Funtime" by the revived Mir- 
acles, featuring original member 
Bobby Rogers and two younger 
singers. Carl Cotton and Dave Find- 
ley. 

When Cleveland's mother suf- 
fered a heart attack last year, he 
moved back to Pittsburgh from Las 
Vegas, where he had been running 
his own music company. Cleveland. 
Cleveland, Mills Enterprises. "I 
hadn't lived in Pittsburgh in a long 
time." he says, "and I found that it 
was a different city. It had once 
been a steel town, but now it was a 
tech town. Today it is the third larg 
est corporate city in the country. 
There was a lot of talent and energy 
here, and so about tive months ago 1 
started organizing this operation." 

His first move was to try to reor- 
ganize the Miracles. While Bobby 
Rogers was enthusiastic, his fellow 
original members Pete Moore and 
Ronnie White declined the offer. 
The new single, "Funtime," was 
written by Cleveland, his son. and 
Philadelphia music veterans Nor- 
man Harris and Eugene Curry. 
Though based in Pittsburgh, Cleve- 
land's Detroit ties are strong, and 
he hopes to sign the Mary Wilson- 
led Supremes and David Kuffin 

For the time being, Cleveland 
says, he expects to record most of 
Hitsburgh's music outside the city 
until he finds some local engineers 
with more professional experience. 
Ross, a video producer at TPC Com- 
munications Inc.. is acting as vice 
president and general manager, 
while Daryl Cleveland will be in 
charge of contracting and other mu- 
sic-related duties. 

Over the next year. Cleveland 
says, he plans to sign four to five 
Beta. All Hitsburgh product is being 
distributed via National Distribu- 
tion Network. 34-12 38th St.. As- 
toria. N Y. 11106. Hitsburgh can be 
contacted directlv at P.O. Box 
77012. Pittsburgh. Pa 15216; (412) 
7X2-6236. 



Computer Software 
Chart 
Every Week 
In Billboard 



BILLBOARD'S BLACK CHART RESEARCH PACKAGES 

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK SINGLES AND ALBUMS. YEAR BY YEAR 

• Number One Black Singles. 1948-1983 • Number One Black Albums, 1965-1983 

• Top Ten Black Singles. 1948-1983 • Top Ten Black Albums. 1965-1983 

• Top Black Singles Of The Year. 1946-1983 • Tup Black Albums Of The Year, 1966-1983 
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• Number One Black Singles, 
1948-1983 

• Top Ten Black Singles, 
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1965- 1983 

• Top Black Albums Of The Year. 

1966- 1983 
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Troublesome Duo. Rock singer turned baliadeer Joyce Kennedy compares 
teeth with rock n'rotler turned preacher Little Richard during promotional visits 
by both to Chicago Kennedy was pushing her AAM album 'Looking For 
Trouble.' while Richard was talking about his steamy autobiography 
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ALL OF YOU 
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MUSIC LIBRARY 



NEW RECORDS ON CATALOGUE: 



CML 190 SWEETNESS N.2 
CML 191 RHYTHMICAL MOVEMENTS N3 
CML 192 CLASSICAL AGE 

CML 194 RHYTHM AND MELODY by Manuel De Sica 
CML 197 ABSURD by Carlo M Cordio 
CML 199 MYSTERY TOUR by Manuel De Stea 
CML 200 ROMANTIC THEMES by Ettore Stratta 



CML 201 LOVE SCARLATTI by Ettore Stratta 
CML 202 VIVA VIVALDI by Ettore Stratta 
CML 203 FAMOUS ADAGIOS by Ettore Stratta 
CML 204 ENTERTAINMENT SHOW by Aldo Tamborrelli 
CML 205 DANCE VOYAGE SKETCHES by Vidulesku 
CML 206 PIERRE PORTE AU CINEMA by Pierre Porte 
CML 207 SONORA by Paolo Emilio Marrocco 



CML 208 INCANTATION by Alessandro Sbordoni 
CML 209 ALBATROS by Luciano Michelmi 
CML 210 BITTER SWEET by Luigi Ceccarelli 
CML 21 1 GROOVES by Carlo Siliotto 
CML 212 SWEET AND SAUVAGE THEMES 
by Daniele Patucchi 



To serve the entertainment and advertising industries for television, films, audiovisuals, documentaries 
and commercials music sound-tracks, also available on computerized 

Printed catalogue and access programs soon available as software for pc-at ibm computers. 

CAM Sp A IIAly Via V.ro'1" 0O1B3 Home T.I eummi JwW - Tlx 621 195 CAMHOM I 
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ORGANIZER BERNARD CHEVRY: DIVERSIFICATION IS THE KEY 



BY DERRY HALL 



PARIS With If idem very much an 
established part of the international 
music industry in its l'Jth edition, 
founder Bernard Chevry looks back 
lo its creation "I realized at that 
time." Chevry recalls, "that the ex 
isting music festivals offered no 
proper structure for conducting 
business negotiations. 

"Company representatives met in 
restaurants, hotels or bars, and we 
set up Midem to overcome this lack 
of organized facilities. Initially, the 
majority of participants were pub- 
lishers and the major record compa 
nies. But, starting around we 
welcomed the growing number of 



iml<pi-ndcnl producers." 

Chevry continues: "The success 
Of Mi'lein arises from the basic pre- 
mise that the entire profession can 
have the opportunity lo get togeth- 
er once a year in a single place. It is 
hard, yet easy, to suggest reasons 
why we get a turnout each year of 
around 7.000 participants People 
come to make deals, of course, to 
prepare for the future, tit pick up on 
forthcoming trends in music, to lis- 
ten to what's going on in other coun- 
tries. Artists, naturally enough, are 
there for the promotion value." 

French participation this year will 
be roughly the same as it was last 
year. "French companies will come 
in third behind the U S and the 



U.K.," Chevry says, "not necessar- 
ily in that order. Among French 
companies taking part will be CBS, 
PolyGram, Carrere. Pathe-Mareoni 
and EMI. to name just a few." 

Chevry this year draws particular 
attention to the way that recent Mi 
derof have diversified. "Last year 
we created a marketplace for radio 
programs, as Midem seemed 1 1n- 
ideal showcase for anything so 
closely associated with the music 
business Around 200 stands at Mi- 
dem 1986 will be devoted to radio 
programming. 

"And the same basic principle ap- 
plies to the video clip market Pro- 
fessionals from all over the world 
gather in Cannes to promote artists 



and catalogs As a result of that 
buildup of interest, we're supplying 
tri-standard equipment to all the 
stands requesting it and, on Jan. 'AO, 
we'll award seven prizes for clips, 
chosen from both Anglo-American 
and European productions." 

Chevry stresses that Midem's 
overall diversification goes well out- 
side the areas of publishing and re- 
cord production aimed specifically 
at the pop market. "This year," he 
notes, "Midem will feature classical 
music, ballet, gospel and jazz. There 
will be three classical concert* daily, 
including one of contemporary mu- 
sic at 6:30 p.m., and we'll give 'new 
faces" awards to promising young 
performers. 



"We have a broad range of pub- 
lishing firms, including France's 
Durand and Salabert, plus an in- 
creased representation of those 
dealing with musical instruction. 
Classical video clips are not neglect- 
ed, ami one of the leaders in film. 
1MZ (International Musik Zentrum 
of Vienna) will be showing iLs latest 
productions. On Friday, Feb. 1, 
there will be a gala performance by 
the Ballets de France." 

A major development for this 
year's Midem is the arrival of spon- 
sorship. Total, a French oil compa- 
ny, has created a musical founda- 
tion that will underwrite the Midem 
concerts, in addition to generally en 
(Continued on page 6?) 



U.K. Government Investment Pays Off 

BPI Official Sees 'Phenomenal 9 Results from Subsidy 



LONDON Each year the British 
government spends more than 
$100,000 lo subsidize the attendance 
of U.K. companies at Midem. Seem- 
ingly a generous sum, the invest 
ment in fact produces a higher re- 
turn in terms of business written 
than any other support given to 
comparable trade shows. 

Fred Kent. British Phonographic 
Industry financial controller re- 
sponsible for reporting Midem re- 
sults to the British Overseas Trade 
Board, while not revealing exact 
figures, describes profits as "phe- 
nomenal " And be warns that if gov- 
ernment spending restraints force 
cuts in the level of BOTB support. 



British participation at Midem may 
be badly hit. 

"The BOTB has had a directive to 
cut, and if the Midem subsidy were 
affected I think it would make a big 
difference," he says. "It's an expen- 
sive pastime going to Cannes, prob- 
ably a minimum of $H,0(>0, and it 
might well be that smaller compa- 
nies would not be able to afford at- 
tendance without support." 

This year some 57 U.K. record 
companies will benehl from govern- 
ment support administered through 
the BPI, of whom 29 will be receiv- 
ing it for the first time The figure is 
six below last year's level, but the 
Music Publishers' Assn. says its to- 
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tal of 29 subsidized Midem attend- 
ees is six up on the I9S-I number, so 
that the overall total remains con- 
stant at Hfi companies. 

Biggest of the British stands in 
the Palais des Festivals will again 
belong to Lamborghini, the lavishly 
funded independent which has so 
far failed to achieve significant 
chart impact in the U.K. The compa- 
nv has three new priority signings 
for 1985: Duo 22. Scared Of Heights 
and 11-year-old Jonas, son of man- 
aging director Mike Hurst Jonas' 
single "Bang On The Drum All 
Day" will bo released this month, 
and Lamborghini boss Patrick Mim 
ran says he is prepared to spend 
$;t00,000 to break the youngster 
worldwide. The label's established 
acts include Patrick Mora/., Steve 
Hackett and Irishman Francie Con- 
way, and while in Cannes Hurst and 
his team will he looking to finalize 
license deals for Japan and Austra- 
lia. 

CBS is alone among U.K. majors 
m taking a stand, and Midem orga- 
nizers claim it is no coincidence that 
the company is also Britain's most 
successful. Several mini-majors will 
attend, however, including Chrysa 
lis, back on the exhibition floor after 
several years' absence, and PRT. 
which will unveil a new roster of 
acts designed to boost the compa- 
ny's U K market share 

Robin Rlanchflower. PRT's direc- 
tor of a&r and marketing, hopes to 
secure license deals for these acts, 
which include Willy Finlayson, Je- 
rome. Vision. Rokoco and the Tech- 
nics, and will also announce PRT's 
first CD releases, three pop and 
three classical, set for February. 

"Although we'll be using Midem 
mainly to promote our own product 
in overseas markets," he says, "we 
will also be looking for qualit) 
American dunce/ (top labels to rep- 
resonl m the U.K., our success with 
Sugarhill having proved our 
strength in these repertoire areas " 

Cherry Red, the indie label whose 
satirical stunts have enlivened re- 
cent M Kleins, promises similar over 
the top exploits this time, including 
a bad-taste dig at the Baud Aid 
charily -inirle Managing director 
Ian Mi Na\ i\ laU-l is free for 
1'rain e [teucliix, Italy and Austra- 
lia, and publishing is free for Scan- 
dinavia. Newly launched New York- 
b.ised publishing companies Com- 
plete Music and Incomplete Music 
will be represented by Julie Lipsms. 

(Cottltnuvd on page SS) 



Australia Represented by 
Biggest Contingent to Date 



BY GLENN A BAKER 

SYDNEY Australia's representa- 
tion at Midem this year will be its 
largest to date, with a record 31 
companies forming a formidable 
contingent at the joint Australian 
stand. 

The most active |»articipants this 
year are music publishers. Virtually 
every significant company is repre- 
sented, including Rondor, Festival. 
Mushroom, Warner Bros , Chappell, 
Boosey & Hawkes and CBS Songs. 
Record company representation is 
somewhat less comprehensive, with 
only two majors (Festival and 



RCA 1 and a number of major indies, 
such as Wizard, Big Time, Mush- 
room, Telmak and Powderworks 
Other participants include the Aus- 
tralasian Performing Rights Assn. 
and MMA Management 

"We're going to Midem after one 
of the very best years our industry' 
has ever had," claims Peter Hebbes. 
spokesman for the Midem Organi- 
zation Committee of Australia 
(MOCA). 

Hebbes. general manager of Fes- 
tival Music, claims that the entire 
festival organization is approaching 
this year's more seriously than in 
(Continued on page 68) 
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RECORD 

Italy's young agressive Record 
Company. In our short life our 
catalogue already includes such 
artists as JIMI HENDRIX, MAX 
ROACH & ARCHIE SHEEP, The entire 
ESP catalogue, as well as the cream 
of "new wave": 

JOY DIVISION and The FACTORY 
RECORDS catalogue, ROUGH TRADE 
RECORDS production, POPOL VUH 
MATERIAL. KLAUS SCHULZE, and the 
best of heavy- metal sound with 
JUDAS PRIEST, RAVEN, VENOM, and 
FIST. 

Help us to grow as we help you to 

grow!!!! 
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Government Boost Leads to Record-High Dutch Attendance 



BY WILLEM HOOS 



AMSTERDAM Dutch music busi- 
ness representation at this year's 
Midem will be the biggest to date, 
thanks to financial su|i|K>rt from the 
Netherlands foreign trade agency 
Economische Voolichtings Dienst 
(EVDI. It's the first time that such 
financial sponsorship has been 
available. 

This government support will 
lead to a Dutch "island" in the Pa- 
lais des Festivals of 72 units involv- 
ing the participation of more than 
20 companies Coordinator and host 



is John de Mol. managing director 
of the Conamus Foundation, which 
promotes Dutrh popular music in 
the Netherlands and abroad. 

As further backup to the growing 
conviction that Dutch music now 
has very real international poten 
tial. there will be non-stop hospital- 
ity in the Dutch center, with such 
national fan' as Edam cheese, Bols 
gin and Heineken beer. 

For the 15th consecutive Midem. 
Conamus has compiled a compli- 
mentary double album containing 
repertoire of 2X leading Dutch pop 
acts Two thousand albums and cas- 
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settes, tilled "Music From Holland 
With Love," will be handed out free. 
Also available, a five-day Midem di- 
ary, with a "visa" to visit the Dutch 
music center, and 5.000 copies of an 
English language Conamus Midem 
magazine. 

For the first time, all Dutch 
broadcasting organizations are rep- 
resented at Cannes The state- 
owned NOS network, with its own 
stand, aims to build worldwide in- 
terest in some 50 radio programs 
taking in virtually all kinds of mu- 
sic. And national network TROS is 
promoting its "Europarade" chart 
system, set up nine years ago. com- 
piled from a series of Kuropean ter- 
ritorial charts and already aired to 
more than 10 million listeners. This 
year the Europarade has gained ex- 
posure on 200 Latin American radio 
stations. 

Also prominent in the Dutch sec- 
tor, with its own stand for the first 
time, is Radio Netherlands, which 
ships more than 150,000 mother- 
tape programs to 2.700 radio sta- 
tions in 100 countries worldwide 
Nearly 7U°» of the product is music, 
an example being the seven-LP se- 
ries "Jazz From The Low Coun- 
tries." 

Dutch authors' rights organiza- 
tion BUMA/STEMRA is also pre- 
senting a high profile ai Midem this 
year The BUMA Fund sub-organi- 
zation is there, too, with its manag- 
er .lan-Willem ten Broeke serving as 
one of the organizers of Midem 
Classii|Ue. The Rotterdam Philhar- 
monic, conducted by James Conlon. 
gives a Palais concert on Jan. 29. 



Dutch music publishers are, as 
'usual, strongly represented. Willem 
van Kooten. leading the Nada Music 
delegation (and also director of Red 
Bullet and chairman of the CNR in- 
dependent record company), claims 
to be the only Dutchman to have at- 
tended every Midem. His summa- 
tion: "Midem has been some deval- 
ued in recent years, mainly because 
of the economic recession. The prob- 
lem is that everyone wants to sell 
and hardly anybody wants to buy." 

Van Kooten this year is "selling" 
top Dutch acts Golden Earring and 
the Star Sisters, plus two new 
"high-tech pop" acts, Skeletronics 
and Rite de Passage Roba Music 
Benelux interests include flautist 
Berdien Stenberg, singer Anita 
Meyer, girl group Babe, rock band 
Vitesse and highly touted black dis- 
co group Curti & the Boom Box. 

Peter Schoonhoven and Pieter 
van Bodegraven, managing direc- 
tors of The Company of the Two 
Plileters, are looking to build fur- 
ther international interest in Band 
Of Gold, formed by Americans liv- 
ing in Holland, and gain deals for 
such acts as the Limit, Lian Day 
Jackson and What Fun. 

Also in the Dutch delegation are 
I with sample talent interests I: Tur- 
bo Music (Coco York. Mirol: Uni- 
versal Songs (MDMC, or More 
Danceable Music Co I; Holland Mu- 
sic Dutch branch of Peer Southern 
iBrenda Jackson, Lori Speed, the 
Prima Volta group). Ariola Benelux 
(Dolly Dots. Centerfold. Spend. Ce 
Soir); EMI Music (Tent, Fox The 
{Continued on page 68) 



\n ternational 

Italian Labels 
Hope To Attract 
Gov't Support 



BY V I TTORIO CASTELLI 

MILAN The Italian music business 
has long taken a favorable view of 
Midem, and has also long sought a 
financial subsidy from the govern- 
ment to help its participation in the 
event, according to Ernesto Mag- 
nani, secretary of AFI (Associa- 
zione dei fonografici Italiani), the 
national 1FP1 group. 

With the growing importance of 
the annual industry meeting in 
Cannes. Magnani says he hopes the 
results of the 1985 Italian "inva- 
sion" will prod the government into 
sponsorship support. 

Davide Matalon, president of Du- 
cale, says Midem is particularly im- 
portant for Italy's independent com- 
panies. "The multinationals have a 
natural tendency to exchange cre- 
ative ideas and product between 
their own national divisions." he 
says. "But for a company like Du- 
cale. the importance of Midem is as 
meeting place where we can extend 
our chain of international licensees. 

"But we're also looking to com- 
plete our own European licensing 
map for licensed catalogs," he adds. 
"A fully rounded European net- 
work is vital for us because it means 
that minority appeal product, such 
as jazz and folk, pressed centrally 
by us in Italy, thus becomes com- 
mercially feasible." 

(Continued on opposite page. 



Publishers, Indies Register in Force 

German Participation on the Increase 



B Y WOL FGANG SPAHR 

HAMBURG After several years 
when interest in Midem within the 
West German music business has 
clearly been on the wane, registra- 
tions this year appear to have gone 
up substantially, according to an 
early head count, especially among 
music publishers and independent 
record producers. 

There are are also definite signs 
of greater investment in attendance 
at the event by smaller record com- 
|ianies, who have stepped up repre- 
sentation in an attempt to build in- 
ternational deals. As noted in the 
past two or three years, though, 
there's a marked reluctance by Ger- 
man companies to book stand space 
within the Palais des Festivals, with 
a great majority opting to rent 
apartments or hotel suites and meet 
associates and potential licensees 
there. 

Michael Karnsledt. managing di- 
rector of Peer Southern in Germa- 
ny, says "Midem remains the most 
Important platform for making con- 
tacts, and that's true whether the 
overall music business is going well 
or not This is particularly true of 
music publishers looking for the 
widest foreign representation for 
i heir contract writers." 

Adds Hans Sikorski of the Sikor- 
ski group* "Fostering and consoli 
dating contacts is the name of the 
Midem game. You don't look for 
sensational news developments 
there. But it's good thai there are 
now video clip and radio program 
sectors within the structure of Mi 
dem li s right that we can deal 



there with everything linked with 
music, especially matters linked to 
the new technological trends." 

Hans Blume, managing director 
of Berlin-based Hansa, is using Mi- 
dem to seek worldwide master deals 
for such artists as the Twins, Mod- 
ern Talking. Cartoon. G.G. Ander 
son, Ryan Simmons, Koola News, 
Van Banque. Howard Grace and 
Slip, who have all made initial in- 
roads into a few territories. And 
he's using Cannes as the stage for 
publicizing Hansa's new catalog 
deal with JVC/Victor for the Japa- 
nese markel 

According to Tommy Richter of 
Hamburg-based Rondor. his firm 



will formally announce the opening 
of new Rondor Benelux offices in 
Amsterdam at a corporate meeting 
at Midem with key executives from 
all over the world. 

Intercord is strongly represented 
in Cannes thus year. Herbert Kol- 
lisch, managing director, says: 
"Though building links with exist- 
ing contacts is a main reason for at- 
tendance, there's no point hiding the 
fact that we'%'e never yet scored a 
big hit at Midem. We're fielding a 
big team this time to put that mat- 
ter right" 

Another key German executive 
pleased with the widening scope of 
(Conlinurd on pagr 68) 
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BERNARD CHEVRY 

(Continued front poge 64) 

eouraging contemporary music. 
"This has to be seen as something 
of a rarity for a Kuropean oil coin pa 
ny," says Oievrv "And the compa- 
ny is also sponsoring a music schol- 
arship." 

This year's Midem, Chevry says, 
shows a heightened interest in gos 
pel music. Three groups front the 
U.S. are featured in a Jan. 31 con- 
cert: the Charles May Workshop 
Uioir, the Fourth Of May ami the 
Wesley Boyd Workshop Choir. 

The role of cattle and satellite 
transmission in the development of 
the music industry is also part of 
this year's Midem program and will 
be discussed in a Billboard spun 
sored seminar. .Ian. 29. Other topics 
include the acquisition and use of 
video music rights, discussed by the 
International Lawyers' Assn. (28), 
advertising agencies and local radio 
services, international sates of radio 
programs, organized by Broadcast 

magazine and .i discussio 

the production and distribution of 
new international radio programs 
(31). 

General media coverage of Mi- 
dem this year will be even more ex- 
tensive than it has been in the past 
Radio France. France Inter and 
France Musique are heavily in- 
volved, and TF-1 and other televi- 
sion networks will be reporting to 
the French public on a daily basis, 
with the closing gala broadcast live 
through France. 



ITALIAN LABELS 

(Continued from opposite ptigrl 

Cam Records is another Italian in- 
dependent pinning strong hopes on 
this year's Midem. The company has 
a catalog of some 300 movie sound- 
track albums and seeks to widen the 
areas of appeal of this kind of prod- 
uct. 

Says Mimma Addari, Cam's man- 
ager of international operations: 
"You can talk to likely licensees on 
the phone right through the year, 
but problems and talking-points still 
arise, and face-to-face meetings do 
pay off." 

One of the key selling points of 
Italian product internationally is the 
territory's distinctive disco music. 
Many of the newer companies in 
this field are attending Midem this 
year. 

Says Giuliano Saglia, Discotto 
a&r international licensing chief: 
"Italian disco sounds are saleable 
mostly in European territories. 
We're changing our line of ap- 
proach. In previous years, we've 
worked abroad, mainly on the basis 
of singles master license deals. But 
now we're principally seeking out 
good label deals." 

The more determined the push to 
get Italian music, especially in the 
disco area, accepted abroad, the 
more likely the success of the indus- 
try-wide AFI appeal to the govern- 
ment, beleaguered though it is by 
economic ills, for financial support 
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international 

Radio, TV Channels Spearhead Move Promoter Gets Involved 

New Try for Official French Sales Chart German Show for Ethiopia 



BY PERRY HALL 

PARIS A new attempt to establish 
an official record sales chart in 
France is being made by Canal Plus 
and Europe I Statistics are being 
gathered by Nielsen and the 1PSOS 
research group, and the ratings 
serve as a basis for both a two-hour 
daily radio show on Europe I and a 
"Top 50" on Canal Plus, the pay-tv 
channel which began operations 
three months ago. 

One controversial aspect that has 
already emerged is that despite the 



U.K. GOVERNMENT SUPPORT 

(Continued from page 6i) 

Among the first-timers will be 
FM Music, the production/publish- 
ing company established late last 
year by songwriter Frank Musker 
and Evros Stakis. based in London 
and Los Angeles and described as a 
"creative network" bringing to- 
gether writers, artists, producers 
and musicians. A 24-track studio in 
Los Angeles has been readied, and 
projects to date include the sound- 
track for the movie "The King Of 
The City." 

With interest in music video 
growing steadily. Embassy Home 
Entertainment's head of acquisition 



GERMAN PARTICIPATION 

(Continued from page 64) 

Midem this year is Jochen Kraus, 
deputy managing director of Ariola 
and former international repertoire 
director of EMI-Electrola in Co- 
logne, who is making his first visit 
to the event "We've got to accept 



AUSSIE CONTINGENT 

(Continued from page 64) 

previous years. "We're sending five 
people, including Jim White, the 
managing director of our record 
company, the general manager of 
our New Zealand company, our a&r 
manager, marketing/promotions 
manager and myself," he notes 

MOCA's streamlined and consis- 
tently effective flotilla operation at 
tracts full government support, al 
lowing general export development 
rebates. It's the only music trade 
fair so supported, Musexpo having 
long fallen from government favor. 

Big Time Records excecutive Mi- 
chael McMurtin rates Midem as "es- 
sential, at least every second year." 
This is his fifth visit and, he says, 
his most important: "The first four 
trips paid off so incredibly wrll with 
contacts which are vital for an inde- 
pendent label in this country. This 
year 1 have two really hot alliums, 
by the Hood on Gurus and the Flam 
ing Hands, sn those contacts are 
about to bear fruit. " 

Phil Israel is another Australian 
who considers himself an old Midem 
hand In the past he has represented 
EMI, Powderworks and K-tel Re- 
cords, but this year he is going un- 
der the auspices of his own Possum 
Music, which represents Mute Re- 
cords (Yazoo. Depeche Mode) in 
Australia. 



preponderance of French national 
pop product featured on radio and 
television, and thus* reflected in the 
radio-play ratings charts, the sales 
lists show that an overwhelming 
majority of records actually bought 
arc of Anglo-American origin. Marr 
Toesca. who presents the "Top ."iO" 
show, estimates that the U.S./U.K. 
chart share is "working out at 70% 
at least" 

Toesca's show programs six 
songs daily, drawn both from the 
chart front-runners and from the 20 
"bubbling under" titles. He uses 



Robert Blay will be among many 
video executives in Cannes. He 
plans to announce the purchase of a 
major new package of music video 
titles, meet with partners to the 
JVC/Trans 25/Kyodo Tokyo co-pro- 
duction agreement signed last year, 
and hopefully negotiate worldwide 
video distribution rights to produc- 
tions either already completed or in 
production. Co-production deals 
with major acts are also sought, 
particularly in the U.S., U.K., West 
Germany and Japan, where Embas- 
sy has its own distribution opera- 
tions. 



that video clips and radio program- 
ming techniques are as much a part 
of today's music business as, say, 
classical sound carriers," he says. 

"It's probably true that the big 
spectacular deals are no longer con- 
cluded at Midem But it's important 
to be there to build contact with 
smaller record companies, produc- 
ers and publishers and that way 
keep up with the start of newly 
emergent trends from just about ev- 
ery part of the world." 

Peter Ende of Francis, Day & 
Hunter underlines the importance 
of Midem in providing an "early- 
warning" sight and sound of new in- 
dustry ideas and trends. "The days 
when activities connected with mu- 
sic publishing rights concentrated 
only on the record industry are well 
and truly over." Ende says 

Hille Hillekampf. international 
manager of Intersong, who is at- 
tending Midem with managing di- 
rector Goetz Kiso, now also in 
charge of Chappel), says; "Whatev- 
er the defects listed by some people, 
Midem has always been worth our 
while." 

Phonogram Germany's managing 
director Louis Spillmann says the 
company's Dutch team will provide 
corporate representation in Cannes. 
German representation this year is 
wide-ranging and generally optimis- 
tic; also attending are Jochen Neu- 
bauer, head of Siegel publishing, 
and DGG product chiefs Ruiner 
Schmidt-Walk and Chris Georgi. 

Media changes in West Germany 
are clearly responsible for the in- 
crease in attendees from this terri- 
tory. Video producers are anxious 
to have foreign music producers use 
German facilities for software or- 
ders More than 80 German video 
production companies are register- 
ing. 



video clips when available but per- 
sonally prefers live performances 

Says Toesca: "We feel there is 
some rejection by the public of lav- 
ishly produced clips. But despite 
limited facilities, we give a good 
representation of the chart action, 
anil we have the advantage of being 
able to interview artists in the stu- 
dio." 

In the 'fiOs, an organization called 
the Centre d'Information et de Doc- 
umentation du Disque produced an 
official chart based on statistics 
supplied by record companies. But 
since that organization's demise. 
France has been awash with charts 
of all kinds, none of them based on 
accurate sales figures. 

In the shadow of the Canal Plu- 
s/Europe I chart is Top-Disc, a rat- 
ings service initially undertaken as 
a thesis by a group of students of 
the ISG. one of France's most re- 
spected schools of business adminis- 
tration. Top-Disc produces a bi- 
monthly chart of 20 singles and 
LPs, based on computerized infor- 
mation received from 25 Parisian re- 
cord stores. 

Funding for Top-Disc has come 
from Sunkist as part of a campaign 
to gain a foothold in the French food 
and drink market, and four FM sta- 
tions in the Paris area are giving ex- 
tensive air time to these listings. 
Says Eric Mathez of Top-Disc: "We 



THORN EMI LOSSES 

(Continued from page 9) 

of the troubled subsidiary 

Profits for the Screen Entertain- 
ment arm, which includes video, 
television and theatrical software 
interests, were also down in the 
most recent results, from $10.6 mil- 
lion in the 1983-84 financial year to 



DUTCH ATTENDANCE 

(Continued from page 66) 

Fox. Sammy America's Mam, En 
glish covers of the butch-language 
Frank Boeyen Group I ; Dutchy Pub- 
lishing (Jerney Kaagman. Debbie, 
Illusion); Intersong Rasart anil 
Chappell I Mai Tai. Blanch KM 
Martine Stellaard, and Sam & Dave, 
who have recorded a live hits compi 
lation for Dutch indie CNR). 

The list goes with corporate and 
talent representation for Warner 
Bros Holland I One Two. G'race. 
and the Thought, signed worldwide 
by MCA in the U.S. I and CBS Songs 
(The Art Company) . 

Dutch independent record compa- 
nies anil prnduetiun units are also 
strongly represented, among them 
CNR. FFR/Le Disque (Bolland. 
signed tn A&M in the U.S.), Munich 
Records, Bnni/ Break Records (pro- 
moting a children's novelty album. 
"The Invasion Of The Space 
peckers," with video backup). Me- 
gudisr and Knadrunner (on a joint 
stand), Durecn, Keytone, Soundpro- 
ducLs (with classical CD product 
added to the MOR catalog base), In- 
line jnd Turning Point. 

However, Telslar wilt miss Mi 
dem this time around I.ast year, 17 
of the company's 46 staffers were 
let go, mainly because leading act 
Doe Maar, with a Beatles-style fan 
following, suddenly broke up. 



MUNICH Leading German promo- 
tion company Mama Concerts is 
building "A Concert For Ethiopia," 
a package intended for worldwide 
small-screen usage, to help raise 
funds for the famine victims in Ethi- 
opia. 

As the single "Do They Know It's 
Christmas" continues to raise chari- 
ly funds. Mama's Hassel Avram 
says: "In the light of the continuing 
desperate plight and incredible mis- 
ery of so many people in that part of 
the world, we're looking for a way 
of focusing attention everywhere " 

Mama Concerts started negotia- 
tions weeks ago with ZDF, the sec- 
ond German television network, 
over two separate shows Says Av- 
ram "We aim to make 'Concert For 
Ethiopia' the biggest money-raising 
project since Concert For Bangla- 
desh' some 10 years ago, something 
that in a television sense will make 
pop music history." 

As a result of the planning, there 
will be two separate programs fea- 
turing international names, both un- 
der the "Concert For Ethiopia" ban- 
ner. The first, in the pop/rock field, 
will go out on ZDF Feb. 22. The sec- 
ond, two days later, will feature 
MOR artists Both will get pritne- 
time viewing spots in Germany and 
will be piped through to some 30 dif- 
ferent countries via both Eurovision 
and. for East European countries. 



SU'lOOO in the six months to Sep- 
tember. 1984. Video software re- 
sults in North America had been 
"particularly encouraging," accord- 
ing to Laister, but overall perfor- 
mance was affected by a strike at 
Thames Television last August. In- 
terests in cable and satellite tv pro- 
jects are to be maintained, but "op- 
portunities for early investment are 
becoming less attractive." in Lais- 
ter's words. 

Thorn EMI's other main divisions, 
electronics, information technology 
and engineering, domestic appli- 
ances and lighting, all made steady- 
progress, and micro-chip firm IN 
MOS, acquired last July at a cost of 
around $140 million, contributed a 
modest $3 million to the half-year 
results. Sales have held up well, ac- 
cording tn leister. 



TELDEC CHIEFS 

(Continued from page 9) 

Another key move has lieen Tel- 
dec's separation from its 100°»- 
owned pressing subsidiary Teldee 
Press GmbH, now operating as a 
wholly autonomous unit with some 
500 employees. The company's Di- 
rect Metal Mastering system has 
now been licensed in more than 20 
countries, with further licensees 
aw aiting contracts, and is described 
by Stein as "a spectacular improve- 
ment nf tin- analog album, enabling 
the black disk In maintain its posi- 
tion against the Compact Disc." 

Ironically, CD sales have been an- 
other plus factor for Teldec. gener- 
ating substantial additional reve- 
nue The company possesses strong 
classical repertoire, and growth 
rates, particularly for export CDs. 
are said to he extremely high. 



Intervision 

Each show will feature around 20 
artists, and both programs will be 
recorded in the Dortmunder West- 
falenhalle. in New Cologne. Hassel 
Avram says the ABC television net- 
work appears likely to air the shows 
in the U.S. "We also plan to push 
the package through satellite to Ja- 
pan and Australia, with broadcasts 
later for around 70 other countries 
worldwide." he adds. Transmission 
is expected to be under the formal 
auspices of Richard von Weiz- 
saecker, federal president of West 
Germany. 

Mama plans fund-raising albums 
and. possibly, videos from both con- 
certs. Says Avram: "At the same 
time, the record industry and vari- 
ous affiliated groups will be moti- 
vated to make special donations 
which will be publicly acknowl- 
edged during the transmission of 
the shows. Net proceeds will be put 
at the disposal of UNICEF. on the 
understanding that the monies will 
be. used primarily for the relief of 
suffering in Ethiopia " 



Irrlernatiorul Correspondents 

Austria — MANFRED SCHREIBER. 1110 Maw, 

XVII. Krearresse 27 0222 4X7II2 
Australia — GLENN BAKER. P0 801 261 Saulk- 

ham Hills. 2153 He" Soutn Wales 
Barium - IUUL ANTH0NI5SEN. 27A our* God- 

strait. 3100 Host 00 den Bej CIS.24I953 
Canada KIRK LaPOINTE. 7 Glen Arras A.e . 

Toronto. Ontario M4E 1M3 416-364JJ321 
Ciethoskyyaku -CP LUB0MIR D0UR2KA. II 

>'-v Pruh 147 00 Praha 4 Bran* 26-16-01 
Denmark— Knud Orsttd. 22 Tiotrrwrtl. DK-3070 

Snekkersten 02-22-26-72 
r.nljnd XARI HE10PALTI0, SF-OIKO PerTtula 

MM 

Greece JOHN CARR. Kaisanas 2621. Athens 
610 

Holland WltliM H00S. Bilderrjnhlian 21. H.U 

yersum 03543137 
Hon| Kon| HANS EBERT. THS. 17/F. Kill 

Knonj Ek)f . 4162 Hennessey Rd.. Ttt (5) 

276021 

Huneary- PAUL GrONGr, Orloulca 11 1026 

Budapest U let 167 456 
Ireland — KEN STEWART. 56 Rattiix Roar:. Duo- 

lin 6, Ireland 97. 14.72 
Israel— BENFIT DUOKEVITCH P0 B01 7750. 

92 429 Jerusalem 
Italy— VITTORIO CASTELU. Via Rjmanotti 20, 

21047 Saronruj -M. an 02-9(0 1274 
lapan SHIG FUJITA. Utsunorruya Bull . 1SM6 

linfumae f>-Chome Shibura-kii Tokyo ISO 83 

4914641 

Kenya — RON AH DREWS. P 0 B01 41 1ST Nairo- 
bi 2472S 

New Zealand—Anil LOUISE MARTIN. 239 
Hurstmere Road. Takapuna. Auckland 9 496 

062 

lm.lipt.nei— CES RODRIGUEZ 11 Tomas Beru- 

Iw. Queron City 3001 
Poland — ROMAN WASCHK0. Ma|iera 9m 37, 

01473 Wirviawa 34 3604 
Portuial FERNANDO TENENTE. R Sla Helena 

122 R/c. Oporto 
Romania— OCTAVIAN URSULESCU Sir Radii 

de la la Atonal, nr. 578 Sector 2. 8uclurtst 

OP 9 13-46-10 162040 
Smiapore— ANITA EVANS. 164 Mount Pleasant 

Rd. 1129 2960951 
South AJnca — JOHN MILIER. c 0 The Rand Oat 

ly Mail. 171 Main SI . Jonannetburi, 710- 

9111 

South Korea — BYUNG H00 SUH. loone. Anf 

Weely. SI 9 Sosomun Done, Seoul 2S-t219 
Spa* E0 OWEN. Planla 6-30 Espronceda 32. 

Madrid 3 14; 9446 
Sweden LEIF SCHULMAN. Brantintsietan 49. 

Ik 115 35 Slockholm 08-629473 
Switrerlarai— PIERRE HAESICR. Hasenwetd I. 

CH 4600 Dlten. 062 215909 
U S.S.R -VADIM 0 yURCHENIOV. 6 Aprtl- 

skaya St' 9 2, Apt 16. 145261 lennv 

|rad. K 261 22S-3S4I 
Weil Germany WOLFGANG SPAHR iChrtl Cor 

respondent 1. 236 Bad Segetiert la dtr Travt 

67 b. Postlach 1150 0455141121 

IIM SAMPSON 1 News Editor lufbhemtr 19. 

1000 Muncrwn 22 CI9 227746 
Yugoslavia — MIT1A V0LCIC. Dreiomer. Roma 

6. 61 351. Brtimca. L|utjl|ana 73-522 
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eivsmakers 



Great Wall o( Gold. Getter act Berlin poses with RIAA gold plaques lor their lirst alburn "Pleasure Victim" while basking m 
the success ol their current album "Love Lite " Standing Irom tell are 8erlm's Malt Raid, Rob Brill. David Diamond. John 
Crawford and Ric Olsen. the group's producer Dan Van Patten. Berlin's vocalist Tern Nunn and Ihe act s manager Perry 
Watts Russell 




Little Steven Does Big Benefit. EMI America guitarist 
Little Steven, lelt. takes the stage during La Bamba's 
second annual Christmas Show at the Monmouth Arts 
Center in Redbank. N J . to help raise S10.000 lor the 
Foundation To Find And Protect Amenca's Children 
He's pictured here wilh La Bamba himself 



Public Offering. "American Bandstand" host Dick Clark struts his stuff lor IRS act General Public, a creation ol English 
Beat founders David Wakeltng and Ranking Roger, now making strides with their current single Tenderness " Seen 
Irom left are Clark and band members Wakeling. Stoker. Roger. Horace Panler, Micky Billingham and Kevin While. 





The Way the Ball Bounces. John Farnham. left, ot Australia's 
newly-aligned Little River Band, takes a basketball break with 
producer Spencer Profler alter laying final tracks lor the group's 
10th Capitol album, which ships this month 



Jet Setters. Madam X members gel down to the bare essentials while recording their Jet debut 
at Cherokee Studios m Los Angeles. Standing Irom lelt are bassist Chris Doliber. Jet chiet Don 
Arden. drummer Rom/ Petrucci. Epic/Portrait/CBS Associated labels senior vice president/ 
general manager Don Dempsey. guitarist Maxme Petrucci. CBS Associated Labels vice 
president/general manager Tony Martell and vocalist Bret Kaiser. 




News Hounds. Martin Bnley and his band crew scour the dailies for song subiecls while 
recording Bnley's latest record at the Hit Factory in Los Angeles Standing from lelt are 
Carmine Roias. Bnley. Peter Wood. Anton Fig. G E Smith and producer Phil Ramone 
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20 


NEUTRON DANCE 


THE POINTER SISTERS 


13 


14 


II 


BORN IN THE USA 


BRUCE SPRINGSTEEN 


11 


15 


7 


WE BFIONG 


PAT BENATAR 


16 


It 


21 


FOOLISH HEAR! 


iTEVi •'! RR ■ 


25 


17 


22 


LOVE LIGHT IN FLIGHT 


STEVIE WONDER 


20 


11 


15 


DO WHA! YOU OO 


JERMAINE IAI-KSON 


19 


19 


25 


OPERAIOR 


MIDNIGHT STAR 


23 


20 


27 


MISLED 


KOOL 8. THE GANG 


27 


21 


10 


THE WILD BOYS 


DURAN DURAN 


15 


22 


26 


JUNGLE LOVE 


THE TIME 


26 


23 




THE HEAT IS ON 


GLENN FREY 


29 


24 


29 


SOI in 


ASHFORD 8. SIMPSON 


21 


25 




SUGAR WALLS 


SHEENA EASTON 


31 


26 




THE OLD MAN DOWN THE ROAD 


JOHN FOGERTY 


30 


27 




MONEY CHANGES EVERYIHING 


YNUI AUI'-.H 


32 


21 


30 


CALL TO THE HEART 


GUIFFRIA 


22 


29 




CALIFORNIA GIRLS 


DAVIO LEE ROTH 


33 


30 




CAN'T FIGHT THIS FEELING 


REO SPEEDWAGON 


31 
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HOT 100 SINGLES 

BY LABEL 

A ranking ol labels by their number 
ot titles on Ihe Hoi 1 00 chart. 



LABEL 



COLUMBIA 
WARNER BROS 
CAPITOL 
EMI AMERICA 
MCA 

ATLANTIC 

RCA 

A&M 

GEfFEN 

MOTOWN 

ARISTA 

CHRYSALIS 

MERCURY 

SCOTTI BROS 

ELEKTRA 

EPIC 

ES PARANA 
JIVE/ARISTA 
PORTRAIT 
ZTT/ ISLAND 
CAMEL /MCA 
DE-UTE 

FULL MOON WARNER BROS 

GORDY 

I.R.S. 

ISLAND 

MIRAGE 

PHILLY WORLD 

PIANET 

PRIVATE I 

PROFILE 

QWEST 

SIRE 

SOLAR 

VIRGIN/EPIC 



NO OF TITLES 
ON CHART 
12 



HOT 100 A-Z— SONGWRITERS/PUBLISHERS/PERFORMANCE RIGHTS AFFILIATES 

►VZ (LISTED BY TITLE) 



TTTU - ■r«*r(i) 
Pj>V»r - I rtfllM| 0>| i 

{•art >ii>w hotm ASCAPStepnen 
A K«ftcr ASCAPi CPP'ABP 

I AU I NEED - CMifneu G.Batard DPeet 

■ ■ - Bnrii ASCAP/MCA, - - ■■ Street ■ '' 

cpp 

71 AU. TMOUCH THE MCMT - J Saur 

- v -m HL 

» BEAT V A HEART - I Swlti P SarySi K Mat* 
(MmI, e« ■ French BNI'tVh Smoe* 
Bail Tpv-imacTi ■ v 
TJ THi 8EUI 0/ ST HAJtR - Saaee t 
Lrhor, j- ASCAP 

II BETTER BE COOO TO WE - Kaiftil Cm Chaoaun 
Anm UCAPt CPP 

V IK IN JAPAN - CaH LJeyd Harlan Sanaa 

QM Mk smi-obH emi/Wuvk bmi*g 

BMl,Wiree» Tiraartanf Btti WBM 

a mc Miwurrts **** 

- u ; a , ascap; 

U lOtNMmuSA-BSaniiptaM 

(Bruce v t iter* i; . ;■ CPP 

I TM BOYS Of SUM HCR - 0 HeaJfy M CawpWI 
(Can County ASrn « j t^xw. ' WBH 

U BIUCE - tSonnrfwtf 

rvofM. bmii cm 
a CAjpowtiA tutu . e wi-*- 

'tfwi( BMIi 
B CAU TO THE H-LUn - G C»rf»rv» 0 t Inkj 

(Hon at B*th ASCAf/i>eu ^lifui ASCAMuj 

H" 1 Wl. TroTfn ii,-,, cm 
M CATT F*HT THIS FEEUM - ■ Cnw.ri 

(Fatt. ASCAPj 
i CAWLf ss WXiSPfJf CUcr^l ixejriiatrv 

'ChHOafl. ASCAf )CHA,HL 
B CAII6IEAJI0UEW-ILDi«iwdBOc*a-i 

'**eiflifl, BMl /^ti ntPf 
T? CENTIPtOE - H J jciiaa 

<Haac BMl .Warier Tamerlinr BMi. WDM 

II COM 11 NOW V B/^lky ■ t.n.i 
'Ha* Generitan. ASCAPi CPP 

» CiW ■ K Roftri H Mri 

'Unvrjtr ASCAP.-Saeafity Huej] ASCAF i 
• DESMI MOON - 0 Otfawni 

'Craad Muson, ASCAP/Alnw. ASCAP) CPP/AW 
« 00 IT AfiAJN - R Djjvwi 

IDlvrty, Ml) 
1' DO MET KNOW IT'S CHBiSTMAS (XlW Ufi 
1 ■ wi ASCAP: ■>'«-. 



19 00 WHAT YOU 00 - It Dm LDiTonuso 

(LlMOty. ASCAP.'U Ra. ASCAP/AMeatr. ASCAPl 
* CAST LOVER - P Bailey P Coram N Eatl 

(SiitTrirv. ASCAP /Ph. I Ctfiwn. ASCAP/Pan 

ASCAP/Ttaa. East. AS CAP i WIH 
H CTE ON VOU B Sqaw 

iSaraji Ot Tr» . r ■ iw ,v 
25 E00USH HEART - s Perry ACaadntm 

fStrari TaN. ASCAP/Aprd ASCAP/RaMora Nates. 

ASCAPj CPf/ABP 
n C0I0R II - IMttr 

iRcken, BHl) 
M G0n» GET (DU MOM! TONIGHT U Morton 



I'fMy Worttf B*t(/Gr<4r 4*i MNi 
S THE HEAT is ON - A/oner H FaHanaeyt' 

•->■->'. 'J-- ASCAP) CPP 
- 0 HELLO AGAIN - R Ocavet 

i-Rrc OcavtA. ASCAP/Uoo. ASCAP) W«H 
U HIGH ON TOO ' SaNnjan I Pttenk 

iRudt. BMI/Vre. ASCAP/Uti Action ASCAP) 
(I I CANT HOLD BACK f Sudrvan I PMenk 

(Raft BMI/Eaxy Aclnn ASCAP WB ASCRRi W6V 
» I rtU TOR TOO - Prwce 

iCantfovttT, ASCAPi *B<« 
17 I JUST CALU0 TO SAT I LOVE T0U - S Honarr 

4M>t*tt, ASCAP/BUcA BuR. ASCAP) CPP 
S3 I WANNA HEAR IT FROU 10UR LIPS ( Urrnea 

OPMtMord 

(ICS, BJ*t/Sa<rypace BHI^mom liiafUne 

>-.M ■ •■ 'i ' ' ,i ' HM 

} I WANT 10 KNOW WHAT LOVE IS - H.J Mat 

(Soawtiat. * ' »• > . .v..".- ASCAPi 
IB I WOULD Oil I U Ptinu 
ASCAPi WBH 
34 IN NEON - [ iahn B T**p.n 

(Intariotii. ASCAP) 

INVITATION TO DANCE - A Canrn H Pj|t 
B Fj>rweather D Cilinfwn 

V - ,i- . * . f if : ■- . i .■ , 1 ASCAPi 
IT hint enough -C Hart 
iCrewnt. ASCAP-Harco, ASCAPi CPP 
IAHIE R Parte*, k 

H .i.i ASCAP) 
IUNCU LOVt - t iwino* 

1 1 V ASCAP) 
REEPlN THF »AlTH - B Jad 
(Joei Soup. BHl | 

KNOCKING AT (OUR BACA DOOR - BiVhiMn Glow 



n 



lOiippdl, ASCAP MfM ASCAP 'Puliy 

ASCAP/Nachnnnt. ASCAPj 

LIRE A VIRGIN 6 Sleinoerf T ReRy 

3 . ,i- .1- ASCAP/Omiu Bury, ASCAP. 
lOHClT SCHOOL - T.Sajw 
(Tranquility Six ASCAP/Altno. ASCAPj CPP.'AJJJ 
LOVE UGHT IN FUGHT - SWoaaW 
Uobcte. ASCAP.Ikatk Bull. ASCAPi CPf 
1 OVER 801 ■ OumamJ B Otcan R I Lanft 

.' I.. - w rt . • . i" M\> CPP 
LOVER GIRL - T Hint 

V ■■ .-' Mifntt. ASCAp, CPP ABP 
HAKE NO HlSTAKE HE'S HINE - K Car m 
i «---„■•- ASCAP) CPP 
HETH00 OF HO0ERN LOVE D HjU lADen 
iHol cna i- vi i - ,| iv CHA/HL 
HISIEO R Be H I Ttytar Kool I The Canf 
lOchgnltLA 1 . BHl) CPP 
HrSSiNG 10U I Rich.* 

t" ■ .t. ASCAPi 
HlSTAKE NO 3 - Culture Clufi 
< Vir|m, ASCAPI CPP 

HONCY CHANGES EVERYTHING I CRAY 

iGjit Ntjltet BMIi 
MR TELEPHONE HAN R Ptrtar. Ir 
(■ ■. I" - ASCAPi 
NAUGHTY NAUGHTY I Part 

'Carted, BMh HI 

NEUTRON DANCE AWWil OSemtMrto 

Oil BacliUrtwl ASCAP /Streamline Madeira). 
ASCAP/Urutity ASCAPi 
NICNTSHin . W Orinft 0 Lambert | Golde 

Wih.< Oranft. ASCAP) 
NO MORE LONEll NIGHTS - P HtCirlney 

V- i, ,'..-!. r ASCAP iHPL.Hl 
OBSESSION - H KnlfM H DnBarm 

I 1 1 Itlarad. BMl/Careert BRH/Caraerv 
BMI/Hiluki. ASCAP- Ami*. ASCAPi 
THI 0L0 HAN DOWN THE ROAD I C Foferty 
iWeaaJij. ASCAPi 

ONLY THi T04«C - S Perry N Stkon ) Cain 
(Taint and Shavt. ASCAP/Wertragh N'cntmare. 
v 1 , , . ., (HI, ASCAP) 
00H 00H SONG - N Gwtito P GeriHJo 

Hie Tooth ASCAP/Neil Gf'»*. ASCAP /Rare »ic, 
ASCAP) 

OPI RATOR - B Welvm R CaHoaay B L vuoarii 

iHaj Tim;, BMI/Mal-.lar BHl (CPP 



SI OUT Of TOUCH 0 Hall J Oatn 

HOI (ha BMI UrxchipwHl BHl (CHA/Hl 
BO PENNY LOVER - LRicM B H»mey Rifw 
ASCAP rCLM 

II PLAYING TO WIN - Fimham Got* um> Bnr< BaraJ 

lAaitujkta 'umbk-ixefwa* HMi 
AJ [PRtDCi IN THE NAHE Of LOVE - U? 

Ivljnd BHh WBH 
40 PRIVATE DANCER H Knoefltr 

■ i •■! ASXAP/Akno ASCAP* 
lb RAIN FOREST - P Htracaslle 

(Oval. PIS) 
4S R! LAI - JahrtvMi OTonk GxU 

rPprtart Seat i. BHI. JUiotJ BMU 
U RESTLESS HEART I Waitt 

'ivi - BMI 

M ROC AIR) AT MIDNIGHT - Roy Bream 
'Fert " ■ BMIl RL 
' RUN TO YOU - BAaarm I VjRim 

- 1, ■ BRH'Ca>n»a i ■ ■' BMI/iniAt 8MI - 
CPP/AIM 
- l SEA Of LOVE Ahaury Baatna 

(Fort Naoi. BMI) Cfk 
Yi SMALL TOWN BOY - SoRKrvtlle Staroachek Bronski 

H ,i .- A if A F .* . 

71 SOLID N ks<w. V Sunawn 

I Nick 0 Vi', ASCAPi 
%i STRANGEJI IN TOWN - D Puch I Parearo 
■« ■ i ■ * >WBM 

STRUT - C Den I UttaiM 

lAtfcee. ASCAPi WBM 
31 SUGAR WALLS ANrrermind 

iTioim, ASCAP) 
•* TENDER YEARS ICaHtrty 

(Joha CalJt'ty hvi WBM 
3) TENDERNESS - Canerii Pablit 

ilai Genetil, -Mi- BMh 
U> THIS *S Mf NIGHT • H Herpriy 0 Erin* 

rCBS, ASCAP/Scwace Lib. ASCAPi 
* TONIGHT D Bow I Pep 

i Jafflts Oitetberi. ASCAP,Bu| 

BMI/Joan. ASCAPi 

V TOO LATE TOR GOOOStES - J liaaon 
(Chjrami, » . f ASCAPi 

V TRAGEDY - I Huatif 

'Poet< LxeflK BHI'Ajmeficin Lej|ue. BMIi 
SI TREAT HER LIKE A LAOY - 0 Wflunn A 0 * . -!■., 
i JoMe. ASCAP /Tell Te^aUlionv RSCAPi CPP 



SI TURN UP THE RA0I0 - Plentrft Rand t-Jur* lyncti 



BMI) 

99 TWO TRIBES GiR Jefknua OTaar* 

iPerlKt Sonfv - v BHD WBH 

II UNDERSTANDING - B Seftr 

,Gear. ASCAP' WBH 
It VALOTTE - J Lnran j CUytofi C Horaea 

'mi -,i ASCAP /Chappefl. ASCAP iCHP.'Hl 
69 WAKE HE UP BIJOR1 YOU GO GO G-MkJucI 

ASCAP ;CHA/Hl 
97 WALKING ON A THIN LINE - A.Pes» » Ntfli 
(EaONttl frail ASCAP Bug BHl St>mey Lrmay. 
SMi.'McHooiJJe BMI i CLM 
JOO WI APE THE YOUNG D MJeMRBH C MHnyjM 

(EJItckaoed Mine, BMI/Hulti Lewi, BHI/Uraccp 
BMJ| CPP/ABP 
16 WE BELONG 0 1 Laaea 0 Na>ino 

(Suean >t v BMI WBH 
V) WHY CANT I NAVE YOU - R OcimIi 
(IhrJi OcauK-ASCAP/lKJo. ASCAP) 
THE WILD BOYS - De'lft Oenvi 
llrNer, ASCAP} 

YO LITHE BROTHER C JawpA A godmn 

'■ » ' ■ ASCAP/Noi Frifae BMl> CPP 
YOU'RE THE INSPIRATION P Cetera DFottar 

(Doable Va|a. ASCAP Fottei free*. BHl rCPP 
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ALBUMS 



SPOTLIGHT Prrdteted to hit top 10 
on Biltb i Top J00 Alburns <im<t 
or to ram platinum certification 

NEW & NOTEWORTHY highlights 
new and developing acts worthy of 
attention 

PICKS new releases predicted to 
hit the tap half of the rhurt in tht 
format listed 

RECOMMENDED Other releases 
predicted to chart in the respeetire 
format, also, other alburns oj 
superior quality 

All albums commercially a callable 

in the US arc eligible for renew 

Rrnrirs are coordinated by 

Sam Sutherland at Billboard 

9107 UiUhire Bled 

Bri er ly Hilts, Calif iMK'W 

(telephone JU-J'tmOl, 

and by Fred Goodman. Billbtrard 

1515 Broadway 

Ntv York. N Y 1O0JS 

{telephone. JU:6i-7iJ7> 
Country albums should be sent to- 
Ktp fiirbu. Billboard 
li Musie'Circlc East 
Xashcitle. Tenn. J.'JOJ 
(telephone: 615-7*8-9100) 



POP 



MARTIN BR1LEY 
Dasftrom Moments 

PPOOWCER *M Ramot* 

Hard rocking, hard writing guitarist, 
vocalist and bandleader who scored 
success last time out with "The Salt 
In My Tear*" returns with a crack 
band and 10 new tunes Standouts 
here include the title truck, "Ghosts" 
and "It Shouldn't Have To Hurt That 
Much" 

ORIGIN AL SOUNDTRACK 
The flamm|o Kid 

PRODUCERS. Vanoui 
Motown«l)lUL 

The early 'fiOs setting for this sleeper 
film provides a nch vein of period 
music into which the executive 
producers. Michael Arciaga and 
Michael Phillips, have dipped deeply 
Tracks include the Chiffons' "One 
Fine Day," Dion's R in around Sue." 
the Silhouettes' "Get A Job" and 
more. Two new cut* as well from 
Maureen Steele and Jesse Frederick 
If it worked for "The Big Chill" 



JOHN MARTVN 

PRODUCER . - 
UlaoO 90*41 

Versatile singer and guitarist return* 
to Island with a set heavily influenced 
by its Nassau studio setting With his 
guitar down m the mm. the bet filter* 
in funk, electronic drum* and 
synthesisers Title cut's beat. 

JOE "KING' CARRASCO a THE CROWNS 
Bwdertown 

PRODUCE Ri Vanoul 

Quartet'-4 feisty Tex Mex attack is 
intact, but a more contemporary 
synthesizer and percusawn vein in 
mined effectively a* well Contact. 
<512> 47^108 

VARIOUS ARTISTS 

roo Fovwt Tat Vocal Giwp :«-»4 Voh 1-3 

PBOOUCttr, Nothllarf 

SqImJ Vnak. M31, 1032, B033 

Three separate albums, one focusing 
on L A. -baaed harmony groups, the 
others samplers Includes Home of the 
biggest records by I he Edsels, Capris. 
Silhouettes, Dion & the Relmonts, 
Turbans. Five Satins and Dells 
Distributed through Khino 



THE M00DT BLUES 
fjrty Btutl 

PHOOUCEHS MMM'ae 

I-itest double anthology in label's 
retro n»rk line captures the band 
when Denny laine was still aboard 
and blues, not moods, wen* the point 
Solid blue-eyed r&b, with nary a 
cosmic connection at hand 

VARIOUS ARTISTS 

it - i ,r, , ;o • 10 

PWXXJ^IHb Mot httad 
Comatfaal fc/2007 

Late '60s British label, definitely 
ahead of its time, is memorialized in a 
duuble set offering Rod Stewart, 
Fleetwood Mac. Chns Farlowe, Small 
Faces, the Nice. Nico, Amen Corner 
and others 

THE CLANCY BROTHERS I TOMMY MAKEM 
Reunion 

PRODUCE*) Brmn Maiir-vw 

Ogham fttcordi I1B S009 (SSa-wch..) 

Bent-known Irish folk popularizers 
from the early '60s dust off their 
rable-knit xweatent and tall tales Tor 
this live set, cut last May at Avery 
Fisher Hall Reprises most of their 
biggest Columbia hits. 

CHRISTINE LAVIN 
Firtife Ftuiii 

PRODUCER ChfiilmLm* 

iPAl 10% 



Those needing a humor fix should 
definitely investigate this wry 
soprano, whose strung voice and solid 
acoustic guitar anchor meditations un 
marital aids, reverse sexism and other 
foibles, along with more serious 
ballads. Contact (212) 734-9645 

THE. STRANGLERS 
Skin Oeep 

PRODUCE R5 LawfMt 
Eptc (CI*) 

"Skin Deep" from their "Aural 
Sculpture" album. "Here And There" 
and political rap "Vladimir And The 
Beast" offer softer sonics from the 
polished punk pioneers, lacking the 
usual knockout punch. 

BILLY BRAGG 
Brewing Up With 



Followup to the Spy Vs. Spy" EP is 
aptly subtitled "A Puckish Satire On 
Contemporary Mores " British singer/ 
guitarist maintains both his humor 
and his raw sound, suggesting a 
younger, punkier Richard Thompson 



BLACK 



CASHMERE 

PPOOUCIR5 Vinom 
Pfeltr WorW 'Mi i 

Strong vocal trio, led by Dwight 
Dukes, benefits here from strong 
production work by Bunny Sigler. 
Bobby Fit and others Good tunes are 
offered throughout, with plenty of 
singles candidates to help launch the 
act 



JENNY BURTON 

PRODUCERS Venowi 

mi*** ami 

Vocalist's second outing for the label 
is punctuated by dance and street 
pulses, with contributions from John 
Robie and Maunce Starr heading the 
output of five different production 
teams involved Best track: the 
George Clinton like "Bad Habits " 



RECOMMENDED 



CRADT HARM 1 1 
MwiRJ 



Harnell's uplifting Afro soul vocals 
bristle with vitality on "Belinda" and 
the rhartwiirthy 'I Can't Gel Over 
You" 



NEW AND 
NOTEWORTHY 



on'. PR1NE 
Aimleu Love 

PRODUCERS JW P»"»t. Mr> floor*? 
Ohio* R •<»«*• OUR 002 

Prine ends a long hiatus from 
recording with this new studio set. 
assembled from various Nashville 
sessions since the early 'KOs and 
released via his own label Deft but 
low-keyed ensemble arrangements 
and his salty vocal style fit this solid 
set of wry parables, bittersweet 
ballads and evocative vignettes well 
Direct mail sates are already leading 
to selected retail exposure Contact: 
P O. Box 67W0-S.*un. Los Angeles. 
Calif 90067 



COUNTRY 



EMMU0U HARRIS 
tht Ballad Of Sally ft«t 

PROOUCERS ■_<"■•-'. u "J' ■ ''jv, • ■. ■■• ft, 
Wariwf (hot. 2S20S 

Concept albums are old hat to 
Kennerley, but Hams takes a 
commercial nsk with this extended 
story of a performer who never 
outgrows the influence of her lover/' 
mentor Happily, it is a story 
gracefully and lucidly told through a 
series of full and fragmentary songs 
The best singles prospects (because 
of their stand-alone virtues) are 

Women Walk The Line." Heart To 
Heart" and "White Line " 

RAZIY BAILEY 

Cut fnm A Oitfetent Stoiw 

PRODUCE RS >OM| B'omi Jtfnn>r Bower. 
MCA MCA SS44 

This isn't the album that will 
eradicate Bailey 's identity problem 
(evident by throwaway cuts like "Dr. 
Love"), but it s an improvement 
Bailey's instincts are right: His own 
"If Loving You Is Against The Rules" 
b. the best thing here There art 
several Bailey/Steve Cropper tunes 
which showcase the singer's natural 
rib roots 

SHELLY WEST 

Den t MAf Me wait On The Moon 

PRODUCERS Batr, By-cup tT >m Ed Noman 

NMiMtM 

I'nder the tutelage of new producers. 
West respond* with a number of 
stylistic triumphs, notably "Why Must 
The Ending Always Be So Sad" and 
Do I Have To Say Goodbye." Less 
HaUsfying are her renderings of the 
formulaic T il Dance The Two Step" 
ami "Dance Me Into Falling Into 
Love." 

GUS HAROIN 
Wall 01 Tears 



Always wounded, always striving, 
Hardin sounds just as lachrymose 
throughout this album as its title 
suggests she will But the songs are 
so uniformly strong and her sense of 
appropriateness so keen that she 
never approaches the maudlin or self- 
pitying Bob McDill's two 
contributions, "All Tangled Up In 
Love" and ' I'm Dancing As Fast As I 
Can." are particularly vivid and 
literate 



VARIOUS ARTISTS 

19 Hot Counlry RrqvetH 

l»« II 19*97 

Another vault compilation of t, < 
recent one*, from a mix of CBS acts 
legitimate collection offers best- 
sellers by Ricky Skaggs. George 
Jones Merle Haggard. Mickey Gilley, 
Janie Fncke and more 

OLD AND IN THE WAV 

PRODUCER Ojvw) C'iim«n 

Bsasi i- sh • ' *• 



A surefire collector's item, this 
reissue of the 1973 bluegrass summit 
between Gruman, Peter Rowan. 
Vassar Clements, John Kahn and 
Jerry Garcia offers "high lonesome" 
bluegrass at its best. 

DOC & MERLE WATSON 
Down Sowlh 

PRODUCER Ucrt« Wmon 
H.H SH3T42 

W'aLton a genius at fusing the 

simple and the majestic via his 
mastery of the acoustic guitar, 
achieved here by reviving and 
burnishing a set of traditional country 
songs 



JAZZ-FUSION 



0AVI0 SANBORN 
Straight To The Heart 

PRODUCER m. , !.<-.■ 
Wamw H<o* 2b ISO 

Not quite a hits package, not quite a 
live set but bound to satisfy the alto 
stylist's fans, this set offers a live-in- 
the-studio approach and a repertoire 
that includes several prior studio 
chestnuts as well as new material A 
crack band meshes well on this set of 
lissome rAb instrumentals 



RECOMMENDED 



oick un 

In High RrsMt 

PRODUCER Bob Porter 
SmH.i« BM 7014 

Underexposed pianist scores on a 
strong ensemble date featuring Frank 
Wess on reeds, Jimmy Knepper on 
trombone. Marc Johnson on bass and 
Al Harewood on drums Vivid acoustic 
jazz, well played and recorded 

ASPARAS 

PRODUCER MotOyoVi. Uurou 
CBSTM BL 995S9 

Japanese fusion hand in the 
increasingly popular ambient/ 
meditative vein Played well, recorded 
well 

SKVWALK 
S4enl Wrtneu 

PRODUCER'S bra»tn» Cotenw. & Shfw^k 
it*** 01 S004 

Solid debut for this Vancouver-based 
fusion sextet, which melds stately 
anthems with breezy, if less 
distinctive, rib powered vamps from 
a lineup including keyboards, sax and 
guitar in the front line. 



GOSPEL 



US M00RI 
Roll. River Roll 

PRODUCER Hot i.*tad 

AttsnU InlrriUliOnjr AIR 10094 

Moore came to fame as "Little Bobby 
Purify" but has now purified his soul 
without losing his r&b roots The 
message is gospel, but he can still 
make you shake a tailfeather 

CARMAN 

Comm On Slroiif 

PROOUCER *>n» Thomil 
Mrrrn SPCH T0I4IS704-I 

There are two Carmans: the witty, 
wise-cracking songster and the 
deeper, senuus singer There's an 
attempt to present both here, and it 
works as well as those two itpposites 



MIC HE l f Pit I AH 

Look Who Lomi rou Now 

PRODUCER latry Cm Hon 

Sp*'io- sen loss 

Sounding a little like Linda Ronstadt 
and a little like Anne Murray, Pillar 
proves she can sing great. Guitarist 
Larry Carlton adds the L A. pop touch 
with the spire of jazz 



SINGLES 

PICKS new releases uith the 
greatest chart potential 
KECOMMENDKD records with 
potential for Bigmfieant chart 

action 

NEW & NOTEWORTHY highlights 
nrw and developing acts worthy of 
attention 



fte cords equally appropriate for 
more than one format are minted 
tn the category with the broadest 

audience 

All singles commercially arailahte 
tn the C S are eligible foe review 
Renew* are coordinated by 
Xanry Erltch at Billboard 
1515 Brood May 
Sew York, X. Y. 100J6 
(telephone: J1J-764-7JW 
Country singles should be sent to- 
Kip Kirby. Billboard 
14 Music Circle East 
Xashnlle. Tenn JZNtf 
(telephone 61$-74>t-f>100) 



POP 



JOURNEY 

Only The Young (Ml) 

PRODUCER'S Mtft* Stono M«r Caen 

WRITERS Mr* P»ny '"j jonMVtan Car. 

PUBL'SHCR r. u md Ssout. ASCAP 

0*ntn 7 29090 

Uplifting power-pop anthem from the 
soundtrack of "Vision Quest", jumps 
onto the Hot 100 this week at number 

43. 

BULT JOEL 

KMpn* Thf r aire (4:44) 
PRODUCER c*y Ramon* 
WRITER B«v MS* 
PUBLISHER Jon SMI 
Co'unNi 3S-046I1 

AKA "BQly And The Hand Jive", an 
ambivalent look at his rock'n'roll 
roots; the "Innocent Man" LP is still 
going strong on its fifth release 

SURVIVOR 

Hifti On Too [i 04 . 

PROOUCER RonNrvMOn 

WRITERS t Suawan J R aSSSl 

PUNL'SmERS Pud> BW WB ItAf fcctnn ASCAP 

Scorn ln» ISA oasis (c/o CIS) 

Melodic hard rock in the same vein as 
their top 20 comeback single "I Can't 
Hold Back." 

JtRMAINC JAUS0N PtA ZAOOftA 
When Ttn Run Btfim To ral (449) 

PROOUCER- Jack fffwn 

WRITERS M ■■ v- P Marcft S a ■•- > ■ 
PUlaiSHLRS ll.v> SuAnu ia t<r Sunaat 8M 
ASCAP 

MCA'C-rt 

Catchy Eurodisco-style duet from the 
film "Voyage Of The Rock Aliens " 

BRYAN ADAMS 
Sowt>oo> (159) 
PRODUCERS Bow A 
WRITERS tVw * - 
PUR* 'V*E«5 Ittssm CxwiM^catwnv Caffpao 
lowu. PftOC knmm, MM 
AIM AH 2701 

More of the rough hewn rock sound 
of "Run To You", plus a stadium- 
chant interlude on the chorus. 

CARS 

Why Cm 1 1 Km You 

PRODUCERS Pooawl JoHn MuO l *<■(* Can 

WRITER R« - ■ 

PUBliSKR R< Ocaaak. ASCAP 

CkMira 7494*7 

Fifth single from their platinum 
"Heartbeat City"; in the familiar 
Oeasek manner of angular phrasing 
and precarious balance 

0URAN DURAN 
Sam A Frsvw ( 3 59 i 

PROOUCER Cofcn TSunton 
WR.TER Ouran Duw 
PueiiS#«N TnMC 
CapNol 

The "Arena" album has revived 
interest in this cut from the two-year- 
old "Rio" LP; the new live version is 
on the R side 
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evieivs 



0 

Pbyini To Win (2.51) 

PRODUCER Sperve' Prottei 
MVICItl Fa'tham. Gobte LRB, Protta* 
PUBLISHER AirtWir* TumbWrt DMi 
Cao<toiB54il 

Newly abbreviated Little River Band 
shift* gears und earns AOR 
credibility with a high-dec ibcl art -ruck 
■tamper 

SCANDAL FEATURING PATTY SMYTH 
Bm1 01 A Hurl (443) 

PROOl ■ t ■■ M.fce ' v • > 
*MTEK^ I Smith P Smyth K Meek 
PUBLISHERS Blackwood Joil «nendi Prnh Smoke 
*,.thme<. SMI 

■ 39-047*0 



IOHN HAITI 
IKtku *eJrt <1H> 

PRODUCERS tohnWeite D*. Gary 
Garth 

WRITER J«hn 

PUBLISHERS ••■ ' Bay BWi 
CM America 6 8 2S7 

MARTIN BRILETf 
Qantefous Moment* iJ 30) 

pajOouCE R PM Rwom 
lyplTER v dntty 

PUBLISHERS MMTlUl Mevw-e» Rare Blue A5CAP 
7 110 24W 



KISS 

molls In TV NigM (357) 
PPOOOCIR Paul STWMty 
HWUHS P Stanley. J B*aun>' 
PjBLiSHtq k*i ASCAP 
Mercury BSO S3S-7 

FEE WAYBILL 

I Oonl Ewn Knota iW Nww (Passion Play) 

PRODUCE* David l o*-'e' 
arthTCRS Weybnl *mter Lunette* 

Wayt»« Ink. Fnic Free Rehtahul 
rata BUi ASCAP 
CeartolB-5441 

EJffOCL OERS 

Anotfkw Day In TTm Big World (3.-02) 

PROOUCER rfcgei Gr» T 
ajRiTER B Lr<Kft 
PUBLtSHtR Vrtiata 
■ 18 0474' 



BLACK 



REBBIEJACKSOM 

A Fort in TW Road (125) 

PRODUCER Wayne Henderson 

WRITERS * Rcytnnwn Jr W Moore R Wn-te 

PUBLISHER Jobetr ASCAP 

Cahirntu 38 0476S 

The classic 60s Motown ballad sound; 
Smokey's influence is as strong here 
as brother Michael's was on 

"Centipede." 

DAZ2 BAND 
Heartbeat (1:14) 

PRODUCERS Rajfjatj laajnaaaj EtobbyHern* 
WISTIRS B Andrew* 8 Harni 
PUBlrSMLRS Jobetr. Dw/brfty jam j Bee- 
ASCAP 

Motown I77SMF 

Whispery ballad with slipper) string 
u a turnabout from the high-Lech 
energy of their recent hita 

RUN-D M C 

Ami 04 Rock (4 3X) 

RROOUCtRS Rutted Simmoni Larry Smiin 
•R Tlft L Smith J Srnmoni 0 McDanwIS 
PUtklS>rfR5 Protocol Rgth Groove ASCAP 
Profile PRO- SWA 

like Rock Box", a fusion of their 
furious verbal excitement with heavy 
metal guitar backing, previews an LP 
of the same name. 

FAT BOTS 

Can Too Fed II (E 38) 

"ROOUCER Surtn BkM 

n*lTt&$ N - M Morale* D Rotonton. 0 

**«Wey D Ofnn D Harm 

°VBUSMfRS Amber Pi« <li«a. Green Ogre 

M| ASCAP'FoohPray*' BMI 

Svtr* SUD 029 ( 1 2encti una» 

No complex storyline here like in 
"Jailhuuse Rap", but lots of the trio's 
unique feature: preposterous 
percussion by the Human Beat Box 
Contact. 1212) 767-050. 



Uli.0 THOMAS 
Setlte D» n (4 12) 

"CUb-en Pauiiturtnce 

"Jja* 1 Aliw p Laurence 

^JeLfSHfRS Bus* 9umt 'Johnn* MM ASCAP,' 

c *ftm B-S440 



IENNY BURTON 
Bad Habits 1 3 S3 1 

PRODUCERS ARen Geo'** Fred Mclariene 
WRITERS Allen Georg.. I ie«l Mi I ail.tmi 
PUBLISHLRS Pull Caplam keyboard. BMl 
AttMtlk 7-89583 ( I 2 «k* wtMcn arw avaoabfer 
AilanlK <*:>>> 

D\fM\mK performunn- on a dUMN tuni- 
that's built along tin* Imes »>f 
"SomeUidy Rise's Guy." 

NEW EXPERIENCE 
Prove || Ta Ma (fill) 

PHODUTfRS flurr rtWoW. AKftavl f tfrfa 
WKlH KS M Morion M Forfa 
PUBllSMEKS PttillrW^M BMI Paoambfa ASCAP 
PtiHiy W«>M O 96903 {c o AllanK. 1 2-inch wrtgla) 

Eiutygoing rAib from eight -member 
funnlv unit. 



KING 

He Say SrV Say (i Ml 

PRODUCERS R>charrj Coob. RooWy Brown 
WHirCRS R.cf>ardCo66 Rodnay 8iO*n 
PUOliSMERS Map«*a O'amond In If* Hftufh HMi 
CoOHiort 7 99t72 

Medium-hard funk 



COUNTRY 



ALABAMA 

There's No Way (4:11) 
PROOUCERS naroid Shcdd Alabama 
WRITERS LrM Pab». * ■'(■■< John , . i 
PUBLISHER AlaDama Band ASCAP 
RCAPQ-13992 

Alabama digs into its own publishing 
catalog for a tender tribute to love's 
reinforcement, strong ballad is the 
first track from the group's new 
album "40 Hour Week." 

NICOLETTE LARSON 

Only Love Will Make II Right (253) 

PROOUCERS Emory Go*o> it . Tor, Brown 

WRiTER SobMcD'H 

PUBliSnCR HH -Clamant BMr 

MCA S2S2B 

Forget the pop background Larson 
sound* alluringly and absolutely 
country in this essay on mending 
emotional fences; pervasive steel and 
intense harmonies add to the 
authenticity 

MARIE OSMOND 

Until I Fall In lo'.e Again (3:12] 

PRODUCE R Paul Worlay 

WRITERS 0 G*nm. L Boon* 

PUHllSMtRS Srircrlina'Sunprirtt BMI < ASCAP 

CapiltM/Ctirb B-S44S 

Thanks to Worley's traditional 
country production. Osmond sheds 
her earlier pop patina; delivery is 
gently yet suitably importuning 







SIMON & VERITY 

We've Still Got Love (3:48) 

PRODUCERS trrry Cnoata Oenn.i W."wn 
WRITERS JP PanrMngton. S LaMaara 
PUBLISHERS Patidc HJand 'Tree 8M) 
EMI America B»82S7 

AC ballad with refreshingly down-to- 
earth lyncs 

OANNV DAVIS With ARUNE BAIRD 
I Dropped Your Name (259) 
PRODUCERS 0a«O Cant V<anncau 
WRITERS Han Ban Ta"> Stttnnar 
PUBLISHER rMCMaiMN EIMI 
Warlraca 730 



Ijbel based in Nashville 



AC 



JUDY COUINS 
Only Yon (322) 

PRODUCERS Dare Gruim Larry Rom n 
WRITER Witt CUrt 
PUBLISHER Sonet BMI 
Elahlra 7«9662 

Latest version of a much^overed Yar 
song stays faithful to the tone and 
texture of the original 

DIANE SCHUUR 

New York Slate 01 Mnd ■ j -/j , 

PRODUCERS Dana Gruvn. Larry Rotan 

WRITER • -i , Joel 

PUBLISHER BuKfc*ood BMI 

GRP SP 3007 

Thoughtful interpretation by the 
critically-acclaimed jazz stylist Isabel 
based in New York. 



DANCE/DISCO 

i i 

PATT1 LaBELLE 
New Attitude (t 14) 

PROOUCERS Hoana R«e, P*t.<i Bunatu 
HMh Cnudacod 

WRUERS S Rofrrvton J Crfulm El Hu« 

PUBLISHERS i. i i , •-.treat' 

i ASE.AP BMl 

MCA 23534 1 1 nih urajM/ 

Yet another "Beverly Hills Cop" 
release LuhYlle is wry and 
overpowering on the A •ode, the 
syiith-iii^trumenlal "Axel V Theme" 
plunks prettily on (he (lip. 

Mod STREET 
Can't AHord (6 46) 

PROOUCER BeMotK 

WRiTCR T Henry 

PUBLISHER Copyright Control 

Black Su*/Pn>Me PRO-7062 ( I 2 inch vngte) 

More of Ihe label's high-energy 
specialty girl group ensemble vocals 
und busy electronic rhythms. 



BARBARA FOWLER 

Knockm' On My Door (63S) 

PROOUCER Eric Maltha* 

WRITERS € Matlnav. B 

PUBLISHERS Protoohi.ErK Mattne* ASCAP 

Proli'r PRO 70S J I I 2 -men. single! 

Clean, spare techno-r&b 

OAVIO SIMMONS 
Love Tonight (551) 

PRODUCERS George Gueiv I amtxhoo* 
WRITERS Eugene Curry George Gueu 
PUBLISHERS Mary H.II ShHtori AiMcialei T*u). 



KOFFIE 

Total Ectrpse Of The Neirt (3:45) 

PROOUCERS Mitch Ferbcr. Warren Sehatr 
WRITER JimSlewiman 

PUBt'SHCR not I 

Pandit POS10 

Contact: (3U5) 687-3761 



OTHER 
RELEASES 



pop 

AGENTS Oonl Heed low Lfrrw 

AuUown 851 

P0 Bor 12 39ft Au^lm I n 7871 I 

KEStllWECnol* .'Put fr Ml <ht Of) Uoiba 

('<■ ,r'r ■ r re OOOI Conlarl |7l6)36S 23ftT 

KELU Dance Baby Oanct 

LeCamtC 1225 

Contact PO Boi ill. Fort Worth Toi 76110 

BLACK 

C0L«S LOS (lew Oa Vglrt) 

Power lajM PL 900 Contact <7lE«> 7*2 3772 

REV SMITH I THE SOnWIHOS Coednew Of Jewt 

H> .■..<■ 1 HI 6 78 ( 1 2 inch Mngta) 
Contact (201IS67 S9S1 



AOULT CONTEMPORARY 

■'•<." ■■■■<■- » : - ■ H i ■ « t , Lave 

PfjfAV f *» Muur PCM 923 
Comae I |)05) 456 5492 

i ii. ALAMO Qurrl ■fM Of 0a<*1 Stau 

Mamo 333 Conlatt 4800) 643 2546 

DANCE 

flAfOBt rttaw Ooat Ca 

fever ST 802 (1 2^nch NHg) 
Contact (312) 757 0521 

COSMETIC WITH lAMAALADLEN TACUMA 
Sa lunqyAi/Ni 

it ■ . 18 I2I&1 
4c/oPohrGram l2«KhMngw) 



JASMIN Slap i6r(er* Tav Cftn My Htirt) 

TVI rvi 201 8 ( 1 2 inch vrajia) 
LabM beted .n New York 



TOHl PARIS llactnc A 

. i , . . ■ | . ■ I tIT Mrtl imejai 

'.IIPHANH WIllS IWaiwateye Too 

Mart KR I0O < 1 2 inch yme>) 
Contact 1718) 729 5800 

C I AM A «I0 MM CAgOMal Km* 

Baft B S7 ( I ? WM-h wngte) 
Conlact (213)666 0970 



COUNTRY 



JOHN K05S Bad Maon B^.i, 

Motion 1013 Cnmacl (615) 327 3213 



TERRY STAFfORO Deuj Vu 

Playe< •■->*■■ • ■ 1 1 3 Contact (MS) 266 3616 



TRAVIS REED M Another Rn Room 

Ryder 101 label based m F»rtai Va 



JIMMY DAWSOFi OeiB|ul*l.(Hi Bluet 

Monogram 81 2 Label bated in Naiiwie 



Dill BOrlANNON firebomMan 

Bowcajat 30) labH lia-.ed m Shre*epori La 



COLT DANIELS Lonely Woman 
Muvtang 1031 

JOE BHANflr ^amrttiiht It Mium( 

Ned-WKk 1000 

Contact P O Boa 6 1 9 Nem Ca-.tte Del 19720 

BOBBY C RICt Stat. 01 ll» Un«n 

Ooor Knob 65 228 Label bawd m Naihvrile 

UCHARY HAfYO ftfiraerf t il to «*«re I Wen* 

(When I Stayed Ni|hl Hart] 

Dara 105B Label bawd g| WoodUnd HJM, Calil 

MICHAEL RICHARDS I « tot A Woman 

Sharper MR 7701 

ARN010 SANFORD If II Am I Ltwt 

SanUR4078 

JULIE RICHMOND WITH CHARLIE MCCOY 

MjrmOMCJ Man 



Billboard 



SINGLES 



CHART 
RESEARCH 
PACKAGES 



The definitive lists of the top hits year by year, 
through the entire history of the Adult Contemporary 
Singles charts. 

Based on the authoritative statistical research of the 
music industry's foremost trade publication. 

THREE TITLES AVAILABLE: 

,V«m6rj- One Adult Contemporary Singles, 1961 
through 1984. Lists Billboard issue date, title, 
artist and label of the number one record of each 
week $30.00. 

Top Ten Adult Contemporary Singles, 1961 
through 1984. Lists title, artist and label of every 
record which reached number 10 or higher on 
Billboard's Adult Contemporary Singles chart. Listed 
alphabetically within each year #1 records are 
indicated. $30.00. 

Top Adult Contemporary Singles Of The Year. 
1966 through 1984. The annual listings of the top 
hits of the year in rank order, as published in 
Billboard's year-end special issues. Includes title, 
artist and label for each entry. $30.00. 

Individual yearly lists mav also be purchased sepa- 
rately; see coupon below $5 00 per list. 

Billboard Chart Research 
Attn: Debra Todd 
1515 Broadwav 
New York, NY 10036 

Please send me the following Billboard Chart 

Research: Packages: 

G l D Number One Adult Contemporary Singles 

@ $30.00 

G-2 □ Top Ten Adult Contemporary Singles 
<a> $30 00 

G-3 O Top Adult Contemporary Singles Of The 
Year @ $30.00 
□ Individual yearly lists from 



(please list book code number) for 

(please list years) desired. 

Check or money order is enclosed in the amount of: 

$ 



Namr 

Ctimpanv . 

Address . 



Cil>. Slate. Zip 

Overseas air mail rates available upon request 
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...newsline... 

STEVIE WONDER WILL STAR .it the NAHM Scholarship Foundation dinner 
at the annual convention of the trade association, March 29-April 1. 
The dinner takes place Saturday (30) at the Diplomat Hotel in Miami 
NARM says there is still time for donors to recognize a company, or 
honor or memoralize a company executive, recording artist, fellow in- 
dustry member, relative or friend For more information, contact 
N ARM's Pat Daly at (609) 424-7404. 

MORNINGS WITH THE JACKSONS: The Jacksons are now appearing on more 
than 60 million boxes of Kellogg's Corn Flakes. Froot Loops, Apple 
Jacks. Corn Tops and Honey Smacks cereals Each specially marked 
package contains four free stickers, with the hack of each box telling a 
different segment of the group's story. Also, with two proof-of-pur- 
chase seals, along with $3.95. fans can get a collector album with the 
entire story and complete set of 24 stickers. 

THE NEW YORK CHAPTER OF NARAS. the recording academy, hosts an open 
house for members of the British recording industry Feb. 4 at the No- 
mis Complex in London. With proper qualifications, members of the 
industry in England and the Continent can join the New York chapter 
David Panton, at the Nomis Complex (telephone: 01-602-63511. serves 
as London contact for the New York chapter. For those attending Mi 
dem, Jeff Graubarl will be on hand for NARAS applications and infor- 
mation 

"HA RAINET'S BLACK BOTTOM," the well-received Broadway play, is get- 
ting a cast album via Manhattan Records, the Capitol/EMI label re- 
cently established by Bruce Lundvall Mike Bernikcr is producing the 
date in New York Sunday 1 27) His recent credits include "My One & 
Only" I Atlantic) ami Tom Stoppanl's 'The Real Thing" (Nonesuch) 



Lifelines 



J\ew (Jompanies 



Private Music, a new record compa- 
ny, formed by Peter Baumann. 
First sipnin^s include Patrick 
O'Hearn. Joachim Kuhn, Jerry 
Goodman and Sanford Ponder. 2*20 
E. £lrd St, 10th Floor, New York, 
N.Y. 10010; <212) G84-253a. 

Studio By The Sea. formed by 
Dowlin Mayfield and Tom Ciarom 
boh. Plans include recording and 
producing talent in Malibu P.O. 
Box 6203, Malibu, Calif. 90264; 
(2131 

Big Apple Studios Inc., formed by 
Bernard Fox. Studio has 32 track 
analog or digital recording capacity 
featuring Neve. Studer and Mitsu- 
bishi equipment. 353 W. 48th St, 
Sixth Floor. New York. N.Y. 10036; 
(212) 974-1755. 

Texas ("rude Publishing Inc.. 

formed by Bobby Lockhart, Ste- 
phen Mendell and Tommy J. Hill 
Company is currently screening all 
types of music 8404 Old Bee Cave 
lid.. Austin. Tex. 78735; (512) 288- 



46*0. 

Signature Galleries Inc.. formed 
by Kali Lyn A publishing company 
with a catalog consisting of pop, 
country and crossover material. 
Company currently serves the U.S. 
market and is establishing overseas 
territories 293K Sunset Rd . Fl My- 
ers. Fla. 33901; <H13 ) 332 0997. 

Money Talks Productions Inc., 

formed by Paul Klein and Anand 
Maharajh. An umbrella company 
over Street-Level Records, AM-FM 
Records and Musicworks Records, 
as well as the Fudge Music, Music- 
works and Urban Contempo pub- 
lishing companies P.O. Box 88. Sta- 
tion "H." Montreal. Quebec. H3G 
2k5; (514) 489-2705. 

Ileie Engineering Inc.. formal by 
Tom Hay, William Shute and Chris 
Shute. Company diws research, de- 
velopment and manufacturing of 
audio processing equipment. P.O. 
Box f.Mis, <>,-ala Ha W< <904l 
629-7000. 



BIRTHS 

Bov Truman Paul, U> Greg and Ter- 
ry Benedetti. Dec. 24 in Philadel- 
phia. He heads up the video division 
of Fred (MSipio Associates 

Girl, Torrey Ann, bo Karen and Al- 
lan Rider, Dec 26 in Los Angeles. 
He is manager of Almo/ Irving Mu- 
sic Publishing. 

Girl. Danielle Cailin, to Maureen 
O'Connor-Priest and Stephen 
Priest, .fan. 11 in New York She is 
director of East Coast pres.- and art- 
ist development for Capitol Re 
cords 

MARRIAGES 

Clark F. Smidt to Maura A Mul- 
care. Dec. 24 in Winchester, Mass. 
He is a Boston-based broadcast con- 
sultant She is public relations' 
broadcast director for A L A Auto 
& Travel Club of New England. 

Vicki Greenleaf to Julien Bohbot. 

Dec. 26 in a dual ceremony in Lan- 
caster. Pa. and Paris, France She is 



director of publicity for Media 
Home Entertainment. 

DEATHS 

Grady Humphrey 59, Jan. 12 in 
Nashville. He was father and man 
aijer of Country International Re- 
cords artist Joy Ford. 

Robert F. McGarvey, of a heart at- 
tack Jan 9 in Ballinger, Tex. 
McGarvey formerly owned and 
managed KRUN Ballinger, served 
on the board of directors of the Tex- 
as Assn of Broadcasters, and was 
active in numerous civic and indus- 
try organizations. He was also 
broadcast consultant for SESAC 
Inc. McGarvey is survived by his 
wife, Mabel, a daughter and three 
grandchildren. 

Katie "Mom" Wilburn, 80, of pneu- 
monia Jan 14 in Franklin, Tenn 
Mother of Grand Ole Opry stars 
Teddy and Doyle Wilburn, she is 
survived by a daughter, three sons, 
a brother and eight grandchildren. 




EXECUTIVE TURNTABLE 

(Continued from page 41 

from sales manager to director of special projects and Steve Arron from 
salesman to sales manager Eddie Fritz joins as director of dance from 
Tower Records, where he was assistant manager. 

Susan Fichtelherg joins Win Records & Video Inc. in New York as na 
tional sales coordinator. 

HOME NOLO. Embassy Home Entertainment tips Louise Alaimo from man- 
ager of advertising and publicity to director of that area in Los Angeles 
Joining her is Fred Chang, who is named to the newly created position of 
copywriter. He was at Embassy Pictures, where he worked in cooperative 
advertising. 

Alan L. Yollin joins RCA/Columbia Pictures Home Video as production 
manager in Rtirhank He was print production manager at Max Factor & 

Co. 

Vestron Video International appoints two new marketing managers: 
Thomas .Muhr at its Stockholm operation and Gerd Koechlin at its wesl 
German operation Muhr joins from Muhr Trading. Koechlin was at CBS/ 
Fox-West Germany, where he served in a similar capacity. 

PUBLISHING. Linda Ilium is named director of professional activities, West 
Coast, for the Chappell/lntersong Music Group. U S A., Los Angeles. She 
joins from Arista Music, where she served in a similar capacity. 

Stan Winsten becomes director of legal affairs at Screen Gems-Colgems- 
EMI Music. Los Angeles He has lieen the firm's in house attorney since 
1981. 



Bubbling \jnder 



THE TOP 200 ALBUMS 



ROY AVERS IN THE DARK CO) .imc, n imi 

DURANDURAN OURAN DURAN ciMOH'ian 

EVELYN "CHAMPAGNE" KING SO ROMANTIC «<:» m i 5301 

JULIE BROWN GODDESS IN PROGRESS muo 

SPVRO GVRA ACCESS ALL AREAS miuu 

VARIOUS ARTISTS 8REAKDANCING roiuWM <r i»«o, 

SHEENA EASTON BEST KEPT SECRET UMMKASMTIU 

KlYMAXX MFC TING IN THE LACHES ROOM '.metiu«no»M?»i%«:.. 

RONNIE LAWS CI ASSIC MASTERS cwnxi' m?% 

FOREIGNER 4 .nuiw nw 



E HE HOT 100 SINGLES 



BABY COME BACK TOME MANHATTAN TRANSFER MUWTIC7.MMa 
HOXANNE. ROXANNE LJTFO r\Xl FONCCjKUXT U2M 

REQUEST LINE ROCK MASTER SCOTT AND THE DYNAMIC THREE kuiit, . » 



BMI's Babies. Members of Kool & The Gang visit HMI presktenf Ed Crams, in 
New York lo pick up Commendation ol Excellence awards lollowing two benofit 
shows at Avery Fisher Hall Standing from left are drummer George Brown. 
Cramer, trombonist Clifford Adams, keyboardist Curtis Williams and bassisl 

Robert "Kool" Bell 



HANG ON TO YOUR LOVE SAOE rwminiwHiiKi 

THE BIRD THt TIME .«•■».. 

SKYLARK f INDA RONSTADT MYLUMT4MTI UDOmi 

MFC.HANICAl EMOTION VANITY wiDMnir 

HEARTS ON FIRE SAM HARRIS wimiiii 

FREAKS COME OUT AT NIGHT WIIOOINI MamiMj 

ONE FOOT BACK IN YOUR DOOR ROMAN HOLIDAY u 



Calendar 



Weekly calendar of trade shows, 
convention*, award shows, semi- 
nars and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N. Y. 100:16. 

JANUARY 

Jan 21-23, Seeburg Phonograph 
Corp. Factory Service School. 

Holiday Inn O'Hare Kennedy, Chi- 
cago. (3121 543-1270. 

Jan 26-29, sixth annual KAB 
Salex Seminar. Amfac Hotel, Dal- 
las. (2121 599-6666. 

Jan. 28, 12th annual American 
Musk Awards. Shrine Auditorium, 
I/js Angeles. (213) 655-5960. 

Jan. 28-Feb. 1. Midem. Palais des 
Festivals, Cannes, France. (516) 
364 3686. 

Jan. 29-Feb. 1. sixth annual Box 
Office Management International 
Conference & Exhibition, Royal 
York. Hotel. Toronto. 12121 570- 
1099. 

FEBRUARY 

Feb. 1-3. National Assn. of Mu- 
sic Merchants Winter Market. An- 
aheim Convention Center. Ana- 
heim, Calif. (6191 4.3*8001. 

Feb. 8 -6. 42nd annual National 
Religious Broadcasters Conven- 
tion. Sheraton Washington Hotel. 
Washington. D C. 12011 428-5400. 

Feb. 16. Christian Songwriters' 
Conference — West Coast. Proud 
Bird Restaurant. Los Angeles. 
(213 ) 463-7178. 

Feb. 19-24. NACA National Con- 
vention. Hvatt Regencv. Chicago 
(803 ) 782-7121. 

Feb. 20- 23, Computer Business 
Graphics. Bonaventure Interconti- 
nental Hotel. Ft Lauderdale. Fla 
(212) 233-1080 

Fell 2d 27th annual Gramm* 
Awards. Shrine Auditorium, Los 
Angeles. (818) 843-8233. 

MARCH 

March 7-8, International Sports 
& Entertainment I*aw Confer- 
ence. I'niv. of Miami Conference 
Center. Miami. (305 ) 372-0140. 

March 7-9. Country Radio Semi- 
nar. Oprvland Hotel. Nashville. 
(615 ) 327-4487. 

March 13. 10th annual Big Apple 
Radio Awards Ceremony. New 
York Market Radio Broadcasters 
Assn., Sheraton Centre Imperial 
Rallroom. (212) 9354477. 

March 18, Songwrilers Hall of 
Fame Dinner & Induction Cere- 
monv. Waldorf Astoria Hotel. New- 
York (2121 944-1858. 

Much 29-April I, l»H5 NARM 
Convention, Diplomat Hotel, Hol- 
lywood. Fla. (6091 424-7404. 

March 31-April 3, Northeast Ex 
hibitions, Softcon '85. Georgia 
World Congress Center. Atlanta. 
(617) 739-2000. 

APRIL 

April 1-9, World Youth Festival 
of Arts. Kingston, Jamaica. (212) 
593-6337. 

April 14 1s. Computer Graphics 
'85. Dallas Convention Center. 
(7031 698-9600. 

April 22-25, Audio-Visual Exhi- 
bition. Wembley Conference Cen- 
tre. London. (21*2 ) 593-2258 or 
( 212 ) 752-8400. 

MAT 

May 24-25. Jimmie Rodgers Me- 
morial Festival. Meridian, Miss 

1615) 528-3066. 
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I WANT TO KNOW WHAT LOVE iS FOREIGNER AUjlrtc 
DO THEY KNOW ITS CHRISTMAS BAND AID MERCURY 
LAST CHRISTMAS WHAM" IPK 
LIKE A VIRGIN MADONNA SM 
SHOUT TEARS FOR FEARS MtR ■> — 

• KNOW HIM SO WELL ELAINE PAIGE BARBARA DC K SON 
GHOSTBUSTERS RAY PARKER JR arista 
STEP OFF GRANDMASTER MELLE MEL ft THE FURIOUS FIVE 
BUftWJMU 

EVERYTHING MUST CHANGE PAUL YOUNG CSS 
SINCE YESTERDAY STRAWBERRY SWITCHBLADE KOROVA 
WE ALL STAND TOGETHER PAUL McCARTNEY & FROG CHORUS 
PWlUPMM 

POLICE OFFICER SMILEY CwM*( 'aswon 
1999/ LITTLE RED CORVETTE PRINCE WarmRSROS 
NELLIE THE ELEPHANT TOY DOLLS vOLUME 
SAN DAMtANO SAL S4XOMCA 

IT AJNT NECESSARILY SO BRONSKI BEAT FORB-COf N FRuiT 
FRIENDS AMM STEWART rca 
ATMOSPHCRERUSS ABBOT VHRiT 
SAY YEAH THE LIMIT PORtRAit 

THE POWER OF LOVE FRANHlE GOFS TO HOLl YWOOO ZTT 

LOVE ft PRIDE KING CSS 

SHARP DRESSED MAN ?! TOP WWRRRRROS 

LAY YOUR HANDS ON ME THOMPSON TWINS AfltSTA 

FRESH KOOL & GANG Of. LITE 

INVISIBLE ALISON MO YET CM 

THANK YOU MY LOVE IMAGINATION US 

SOUO ASHfORO & SIMPSON CAPITOL 

THIS IS MY NIGHT CHAKA KHAN WARMRRROS 

YAH MO 0 THERE JAMES INGRAM ft MICHAEL McOONALO QwtST 

ONE NIGHT IN BANGKOK MURRAY HEAD RCA 

NEUTRON OANCE POINTER SISTERS PiANCl 

THE RIDDLE NIK KERSHAW MCA 

ROUND ft ROUND SPA NO A U BAULT AtroRMATiON 

I HEAR TALK BuCKSFlZZ KA 

JUST A SHADOW BIG COUNTRY MRCURT 

DANCING IN THE OARK BRUCE SPRINGSTEEN CSS 

LOVER BOY BILLY OCEAN JVC 

CLOSE ART Of NOISE m 

THE WILD BOYS DURAN DURAN pamopww* 

CAN I CASMMfRf FOURTH * BROADWAr 



ALISON MO YET ALF CSS 

ULTRAVOI THE COLLECTION CwRrVILiS 
WHAM' MAKE IT BlG f etc 

VARIOUS THE HITS ALBUM 32 ORIGINAL HITS CSS -WCA 
FOREIGNER AGENT PROVOCATEUR ATLANTIC 
VARIOUS NOW THAT S WHAT I CAl 1 MUSC 4 virgin 
ZZ TOP EUMINATOR WARMRFJROS 

FRANHlE GOES TOHOLl YWOOD WELCOME TO THE PLEASUREOOME 
ITT 

BRONSKI BEAT THE AGE OF CONSENT 'ORSiDOffiFRuiT 

saoe diamond life epk 

DURAN DURAN ARENA parvOPhOM 
TINA TURNER PRIVATE DANCER CAPiTOt 
MADONNA LIKE A VIRGIN Siflt 
SPANDAU BALLET PARADE R( FORMATION 
BRUCE SPRINGSTEEN BORN IN THE USA CSS 
BLACK LACE PARTY PARTY TtlSTAR 
HOWARD JONES TM£ 1 2' ALBUM Wf_A 
BARBARA DlCKSON SONGBOOK • 'Fi 
U2 THE UNFORGETTABLE FIRE iSlano 
THE VERY BEST Of CHRIS DE BURGH 
NIK KERSHAW THE RIDOLE MCA 
EVERLY BROTHERS LOVE HURTS I 
LIONEL RICHIE CAN'T SLOW DOWN motown 
SHAKIN STEVENS GREATEST HITS IRK. 
EURYTHMICS 19B4 viRGm 
VARIOUS GHOSTBUSTERS ar*TA 
U2 LIVE UNDER A BLOOO RED SKY rstANO 
STATUS QUO I? GOLD BARS VfRNQO 
CARPENTERS YESTERDAY ONCE MORE (AS 
SMITHS HATFUL OF HOLLOW ROUG* tRAOt 
ftlCCOUNTRTY STEELTOWN MCRORYv 
VARIOUS 16 CLASSIC LOVE SONGS iilSTar 
PAUL YOUNG NO PARLE Z CBS 
VARIOUS BRf AKDANCE 2 ROKDOP 
ELKIE BROOKS SCREEN GEMS IMi 
ELAINE PAIGE C INF MA « rn 

PAUL MCCARTNEY GIVE M* REGARDS TO BROAD STREET 

fWAUPHOM 
THE ART GARFUNKEL ALBUM CM 
THE VERY BEST OF FOSTER 4 ALLEN Ri'i 
BOB MARLEY 4 THE WAILERS LEGEND OLANO 



CANADA (Courtesy Tho Record) As ol 1/28/B5 
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LIKE A VIRGIN MAIM >NNA mix MM 

WAKE MC UP 01 1 ORE YOU GO-GO WMAM1 COtUARM/CSS 
I JUST CALLED TO SAY I LOVE TOU SIIYH WONDER MniOWnV 
QUALITY 

WE BELONG PA1 BENATAR CMRtSAi iv m. * 

DO THEY KNOW IT'S CHRISTMAS HAND AID fOtUMIUATM 

CARELESS WHISPER WHAM* COLUMBUUCM 

SEA OF LOVE MONEYDHIPPERS aiiami «fl 

EASY LOVER PHILIP BAlLE Y with PHIL COlllNS CCK1MW4.-CM 

WILD BOYS [XJRAN 1XJWAN CAPttOL 

OUT Of TOUCH OARVL HALL ft JOHN OAK S RCA 

I WANT TO KNOW WHAT LOVE IS FOREIGNER aiiamicweA 

RUN TO YOU BR TAN ADAMS A4M 

ALL I NEED JACK WAGNER OUfST-WEA 

I FEEL FOR YOU CHAKA KHAN ftAMNiKBRiri wt.a 

LOVER BOV BILLY OCEAN RVl Qimuhv 

NEUTRON DANCE POINTER SISTERS MLAMI/RCA 

SMALLTOWN BOV BRONSKI BEAT LONDON IXX V GRAM 

BORN IN THE U SA. BRUCE SPRINGSTEEN columwa.-cbs 

Tl AMO LAURA BRANtGAN AILANTK/WEA 

YOU'RE THE INSPIRATION CHICAGO Fun MOON. WtA 



CYNDI LAUPER SHE S SO UNUSUAL COLUMBIA CSS 
BRYAN ADAMS RECKLESS aim 

BRUCE SPRINGSTEEN BORN IN THE USA CCAUMWA,cnS 
HONEVDRIPPERS VOLUME I ATLAHTIC'WCA 
PRINCE I THE REVOLUTION PURPLE RAIN Wawni m BROS WtA 
WHAM I MAKE IT BIG COLUMRiACSS 
TINA TURNER PRIVATE DANCER CAPITOL 
TWISTED SISTER STAT HUNGRY ATiANItC WtA 
MADONNA LIKE A VIRGIN Sftt *CA 
DURAN DURAN ARENA CAPITOL 
FOREIGNER AGENT PROVOCATEUR ATlANTK 
PARACHUTE CLUB AT THE FEET OF THE MOON RCA 
DARYL HALL ft JOHN OATES BKj BAM BOOM RCA 
PAT BENATAR TROPrCO CHRYSALIS/MCA 
THE CARS HEARTBEAT CITY m»tRA-wt» 
U2 THE UNFORGETTABLE FIRE 'SLANOvMCA 
STEVIE WONDER THE WOMAN IN RED SOUNDTRACK MOTOWN 
QUALITY 

LIONEL RICHIE CAN'T SLOW DOWN MO 'OWN QUALITY 
COREY HART FIRST OFFENSE AQUARIUS CAPITOL 
POINTER SISTERS BREAKOUT Pi ANCt .RCA 



(Courtesy Der MusihmArM) As of 1 / 1 9/86 



ONE NIGHT IN BANGKOK MURRAY HEAO RCA 

DO THEY KNOW IT'S CHRISTMAS? BAND AID MCRCUMt PHONOGRAM 
THE WILD BOYS DURAN DURAN RARlOP»OM t Mi 
SHOUT HARS FOR FEARS MtRCUflv PHONOGRAM 
SEJtCRlME EURTTHMlCS viftCiM 

THE POWER OF LOVE FRANKlE GOES TO HOLL YWOOO 

•SLAND ARKXA 
THE NIGHT VALERIE OORE /" MMUlSKJ 
HAPPY SPRING SONG BONEV M manva aRiola 
LIKE A VIRGIN MADONNA Srftf WE A 
THE RIDDLE NIK KERSHAW wt* «* 
LAST CHRISTMAS WHAM' f pic CSS 
EUROPEAN QUEEN BILLY OCEAN jrvt <LLDCC 
I WANT 10 KNOW WHAT LOVE IT FOREIGNER ATUHTC WCA 
STOPBAJON TULIODEPlSCOPO mi IMI IB! I 
SEHNSUCHT PURPLE SCHUL7 UNO DIE NEUE Hf (MAT CM) 
FLESH FOR FANTASY BILLY IDOL CHR*SAiiS awOla 
WE BELONG PAT BfNATAR ORtSAus arioi A 
OUT OF TOUCH OARVL HALL ft JOHN OATES RCA 
I SHOULD HAVE KNOWN BETTER JIM DIAMOND aam CM 
BOO V ROCK MARIA VI DAL iM< 



OUR AN OURAN ARENA PablOPWONF t Ml 
HERBERT GROENEMEYER 4630 BOCHUM im. 
SADE DIAMOND HFE ^ CM 

FRANK IE GOES TO HOLLYWOOD WELCOME 10 THE 

PLEASURE DOME iVAno asiola 
WHAM' MAKE IT BIG IPK CM 
ALPHAVIUF FOREVER VOUNG wi A 
FOREIGNER AGENT PROVOCATEUR aTlantcwCA 
VARIOUS CHESS RCA 

BILLY IDOL REBEL YELL CHR*SAUS.ARa9lA 
WEIHNACHTEN MIT ROGER WHITTAKER AVON eWRCORO 
TINA TURNER PRIVATE DANCER CapiTOl LMi 
NIK KERSHAW THE RIDDLE MCA WtA 
SCORPIONS LOvE AT FIRST STING HARVEST CMI 
ALISON MOTET ALF CBS 
CHRIS OE BURGH MAN ON THE LINE a«,m CBS 
OEPECHE MOOE SOME GRf AT REWARD MUH MTERCORO 
TALK TALK IT'S MY LIFE LMt 

DEEP PURPLE PERFECT STRANGERS RWtOOR DGG 

CARS HEARTBEAT CITY muTRA wtA 

ROGER HODGSON IN THE EVE Of THE STORM alm CBS 



NETHERLANDS 



(C 
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SANGLXS 

DO THEY KNOW IT'S CHRISTMAS BAND AID MIRCURT 
I SHOULD HAVE KNOWN BE T TER JIM D'AMONO AAM 
1 AST CHRISTMAS IftiAN 

IWOULOOIE4U PRINCE & REVOLUTION MM 

LIKE A VIRGIN MADONNA SSTi 

EASY LOVER HHILIP BAILEY & PHIL COLLINS CM 

WHIN THE RAIN BEGINS TO FALL JERMAINE JACKSON & 

PIAZAOORA ARISTA 
THE WU.D ftOYS DURAN DURAN iwtKTAWA 
THE POWER Of LOVE FRANKlC GOES TOHOLLYWOOO arkxa 
SEXCRIME EURYTHMICS VIRCM 



WHAM 1 MAKE IT BIG CM 
SADE DIAMOND lilt iPK 
K005 ALBERTS CNN 

PRINCE (REVOLUTION PURPLE HAIN **irNCRBPOS 
FRANK IE GOES TO HOLLYWOOD WELCOME TO THE 

PLEASURE DOME arkxa 
DURAN DURAN ARENA imisOvema 
BRONSKI BEAT THE AGE Of CONSENT lONODN 
LEE TOWERS GAl A OF THF Yr AR ariola 
rOREIGNER AGENT PROVOCATEUR ATlANTK. 
■ZN REFLECTIONS MiRTURt 



AUSTRALIA 1 ' Report ia» of l/l 9/86 
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MMMiul 

DO THEY KNOW IT'S CHRISTMAS BAND AID MEPCuRv 
LIKE A VIRGIN MAOONNA BRE 

I WANT TO KNOW WHAT LOVE IS FOREIGNER ATLANTIC 
LAST CHRISTMAS WHAM* IPC 

TOGF THER IN ELECTRIC OREAMS GlORGlO MORQOEH ft PHILLIP 

OAKEY VWGIN 

IHI POVflROFLOVF IMANKIE GOES TOHOLLYWOOO 1 SI AMO 

GHOSTBUSTER5 R*Y PARKER JR ARISTA 

SEA OF LOVE H ONE "DRIPPERS fsparan;a 

WE BELONG PAT BENATAR CHRTSAUS 

I FEEL FOR YOU CHAKA KHAN WARNFRBROS 

SHOUT TO THE TOP STYLE COUNCIL PO\*OOR 

SEXCRIME EURYTHMICS RCA 

I AM ONLY SHOOTING LOVE TIME BANDITS CSS 

I JUST CALLED TO SAY I LOVE YOU STEVIE WONDER MOTOWN 

CARIBBEAN QUEEN BILLY OCEAN jivC 

OUT OF TOUCH DARYL HALL ft JOHN OATES RCA 

ALL THROUGH THE NIGHT CvNDIlAUPEfl PORTRAIT 

FREEDOM WHAM IFtC 

THE WILD BOYS DURAN DURAN IW 

OR BEAT MIAMI SOUND MACHINE LPK 



VARIOUS CHOOSE 198S FfSToAi 

MADONNA L'KE A VIRGIN SJRt 

WHAM' MAKE IT BtG IK 

VARIOUS HITS HOT B4/BS POitGRAM 

AUSTRALIAN CRAWL CRAWL FILE BW 

JULIO IGLESlAS 1 100 BEL AIR PLACE CM 

TINA TURNER PRIVATE DANCER INTERFUSION 

BRUCE SPRINGSTEEN BORN IN THE USA CM 

SADE DIAMOND LIFE tPK 

SILLY JOEL AN INNOCENT MAN CSS 

MIDNIGHT OIL RED SAILS IN THE SUNSET CBS 

FRANKIE GOES TO HOLLYWOOD WELCOME TO THE PLEASURE 

DOME Si AND 
CYNDI LAUPER SHE S SO UNUSUAL fwtraii 
COLD CHISEL THE BARKING SPIDERS I IVE 1 983 Wf A 
SOUNDTRACK GHOSTBUSTERS ARISTA 
FOREIGNER AGENT PROVOCATEUR ATLANTIC 
RtCHARO CLAYOERMAN MEMORIES WEA 
ALISON MOTET ALF CM 
PAT BENATAR TRQPlCO CHRTSALfS 
HONEVDRIPPERS VOLUME ONE IS 
PAR AN Z A 



JAPAN 
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HEW YOU GOTTA CHANCE KOJI KIKKAWA ■-■ WAT a*» AST 
THE STAROUST MEMORY KVOKO KOIZUMI vciOR SuPNiNG 
JULIA Nl HEARTBREAK CHECKERS canton vamamapmp 
KAZARI JAN Al NOVO NAMIDAWA AKINA NAHAMORl 

WARNER DtONELR MC CASM-NTV M 
NEWOTOKOIKKI SHlBUGAHiTAI rmsONV / jOhnntH 
MEOTOZAKA HAHUMI MIYAKO COLUMBIA SUNCOLUM8U 
KOINO YOKANAMZENCHITAI riTTt.' kitty MUSK 
TSUGUNAI TERESA TENG tauruvjcm 
ISSO SERENADE YOSUtlNOUE fOfliiFt t*i 
LONELY CANARY YOSHlE KASHlWAflARA PHONOGRAM tamama 
NAGARAGAWA ENKA HIROSHI ITSUKI ijc TV A&Ani nf MP SOUND 
OVER NIGHT SUCCESS TER' OESARtO fP*C SONY TAIYO 
TOKEIOTOMETE WARABE FORuGC RvaSAmim 
VUKINIKAITA LOVE LETTER MOMOKO KKUCHI 

VAP XMGfiCI4CnMU0A 
MUSUMEYO GANNOSUKE Ahita ILiCHKU, jvk 
NEW SOSHITEBOKUWA TOHONIKURERU TOSHIYUKI OSAWA 

TJNC SON* WAIANAei. 
FUTARINO LOVE SONG HARUMl MIYAKO V HIROSHI ITSUKI 

COlL'MB-AUN COLUMBIA NtwrRtfN 

TAKE A CHANCE NEW NAMIDANO smingo haZAMi *ori ft Burning 
NANIWABUSHIDAYO JINSEI WA TOMOE HtMURA VICTOR BURMNG 
NEW HERO MiKI ASAKURA KING MCmiON 



YOSUI INDUE 9 5 CARAT FORiRT 
WHAM* MAKE IT BIG EP'C SONt 
ANZENCHITAI DAKiSHIMETAI Rim 
CHECKERS MOTTO CHECKERS canton 
YUMING MAT5UTOYA NO SIDE lOVt'ftAtM. 
MAOONNA LIKE A VIRGIN WARNCR PiONEER 
SEIKO MATSUOA WINDY SHADOW CBS-SOm 
AKINA NAKAMORI SILENT LOVE ft ARM R PUNIER 
KVOKO KOIZUMI CELEBRATION VICTOR 

KIYOTAKA SUGIYAMAV OMEGATRIBE NEVER ENDING SUMMER 

TER1 DESARK) OvFRNlGHT SUCCESS OF BROADWAY Ip»c SON* 

SOUNDTRACK GHOSTHUSTERS arista PHONOGRAM 

ISSEIFUBISEPIA MICHINIOCHITEITAOTOKO TCMuMA JAPAN 

TOSHIYUKI OSAWA CONFUSION CP< SORT 

AKINA NAKAMORI POSSIBILITY warmRFNOMER 

DURAN OURAN ARENA TOShiBA-CM' 

MASASHI SADA GLASS AGE FWtFLiQHT 

TOTO ISOLATION csvsoNr 

MARIKO TAKAHASHI TRIAD VICTOR 

ANZENCHITAI 2 KiTTY 
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SWSGLES 

CARELESS WHISPER GEORGE MICHAEL CM 

I JUST CALLEO TO SAY STEVIE WONOER motown RicORO- 

THE NEVER ENDING STORY I IMAHL CM 

ROCKFELLER LUiS MORENO Ra9M0J 

THE WILDE BOY DURAN DURAN can 

CRILU HEATHER PARiSl poltgRAM 

MIRAGGI MIGUEL BOSE CM 

FOREVER YOUNG A l PHAVULE wi.a 

GHOSTBUSTERS RAY PARKER JNR CGOMM 

ALL OF YOU DIANA ROSS ft JULIO IGLESlAS CM 

I SHOULD HAVE KNOWN BETTER JIM DlAMONO CM 

FREEDOM WHAM' tPtC CBS 

GEORGIE CHRlSTINAO AVENA <rvf RtcoRO*. 

WHY? BRONSKI BEAT POLTGRAM 

COMANCHE RO RAGGrODtLUNA CHSCOTTO 

VOUR LOVE IS KING SADE CM 

IMAGE BOLL AND °ANARf CORO 

DOLCE FAR NIENTE RAFFAf t LA CARRA CGOMM 

SMALL TOWN BOY BRONSKI BEAT POLTGRAM 

MAO DESIRE DAN HARROW CGOMM 
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CHARTBUSTERS 


6." 


i 


10 


10 


BRYAN ADAMS AaM APACII 3 ifl BAi 


RECKLESS 




61 


61 


63 


45 


R ATT A m 1^1 


OUT OF THE CELLAR 


7 


7 


8 


14 


DARYL HALL ft. JOHN OATES A DM an i > 


BIG RAM BOOM 




62 


59 


54 




ROGER HODGSON ^iMiPbotMca 98) 


IN THE EYE Of THE STORM 


1 


6 


5 


33 


TINA TURNER A CM ■ 


PRIVATE DANCER 




1 M 


65 


71 


7 


THE KINKS - 


WORD OF MOUTH 


1 


14 


23 


4 


FOREIGNER * 1 an'il a i ^biybsi 


AGENT PROVOCATEUR 




64 


58 


67 


67 


SOUNDTRACK A moicpmn M*}2faL is 98) 


THE BtG CHILL 


10 


13 


17 


12 


WHAM A Columbia rc3.w<3A. 


MAKE IT BIG 




fcS 


$3 


5] 


61 


BILLY IDOL A 1 mb«SaIlisfv 414SO 


REBEL YELL 


il 


11 


15 


16 


NEW EDITION • mcamcassisibbbi 


NEW EDITION 




1 f,& 1 

bb 1 


73 


108 


4 




FAT BOYS 


12 


10 


9 


58 


CYNDI LAUPER A portrait Bf r 38930 (PC 


SHE'S SO UNUSUAL 




» b/ » 


77 




2 


GAP BAND " '- pi "- ■■ : '* r t ^ELB 5705 PC' f 5 58) 


GAP BAND VI 


13 


9 


6 


15 


THE HONEYDRIPPERS A '.: nwUNO BO! K - 


VOLUME ONE 




fid 
bo 


69 


79 


10 


SOUNDTRACK f ;i|'i(i /i*M 1791 1 ?t CSi (|9 98) 


A MADE US 


14 


12 


H 


69 


HUEY LEWIS AND THE NEWS A ri,«.sAi«.r» ...i j 


SPORTS 




69 


75 


73 


18 


UIHnh nU W a- . A WL1 JvU u IB *B1 


SWEPT AWAY 


• 15 


17 


70 


23 


BILLY OCEAN A Ml amna ji aajijiiwi 


SUOOENLY 




70 


63 




10 




ISOLATION 


16 


16 


12 


64 


LIONEL RICHIE A Motown tciv> ml ii -te. 


CANT SLOW DOWN 




71 


74 


76 


18 


IKUH WlHIUtn W -API 1 LA 1 a J a 1 (H •}!!) 




17 


19 


19 


19 


STEVIE WONDER A Motown 6 lOMKMB THE WOMAN IN RED- SOUNDTRACK 




77 








4jL\Jfr4_j4_ nliiji Un ATT'l-HAW mill L "AV (9 797 


DECEMBER 


18 


21 


22 


62 


THE POINTER SISTERS A iiani. »■. «w ocaibbB) 


BREAK OUT 




GD 


67 


151 




SOUNDTRACK PCl tOOA 1 J *'C)V»'GRa*J 49 981 


BREAKIN' 2 ELECTRIC BOOGALOO 


19 


18 


14 


10 


PAT BENATAR A "^Tf5*i(5FV4l47i 


TROPICO 




74 


1? 


87 


T 






20 


23 


24 


15 


SHEENA EASTON • tMiaaHRiCASi i/i32tB9ei 


A PRIVATE HEAVEN 






80 


88 




CTIWI PFQRV A . . , 1 -a. a ,,< 


STREET TALK 


21 


15 


13 


8 


LINDA RONSTADT i. hum 6038* tie"TRA<B8Bi 


LUSH LIFE 




76 








PRINC £ 48* aV*^WF i* BftCft 1 737*0 (?i PSl 1 1 0 9fl 1 


1999 


22 


20 


18 


12 


JULIAN LENNON • auanth. aoiaa I ism, 


VALOTTE 




77 


70 


74 


30 


SHEILA E. ^ iS4*vtB8pt5S 1 iHQf (8 981 


ThF AMD* iROl iC I IFF 

inc \J L**" •'A.i^yrT L/u ^ Lift 




27 


29 


I 


DON HENLEY chain t>« ntut aapkhbpos ibsb. 


BUILDING THE PERFECT BEAST 




71 


78 


80 




RlC-A** SPR^NGFIELO MtiAiCB.iiTi t.P0'^*cfiCLi/iifc'ii> J > 


RFAllTIFlll f F F I iHGF. 




26 


26 


9 


DEEP PURPLE MtPCUPnr 8240OJ 1 POL.CRA44(B98l 


PERFECT STRANGER 




79 


64 


61 


29 


IflUPU WaiTF A ,B8B 1UIOBT a Ct l)l9a,BI38., 


falO - - .' - a- - 
TT\> DrlKF\t3 


25 


24 


21 


15 


CHAKAKHAN AABPNfPBfHM nifa llBaBl 


1 FEEL FOR YOU 




80 


95 


96 


11 




A fXDl Ptf M Cfl F RRATlTlN 

F* Vj'w'L i— "v. 1 " LlLl DfaTH 1 I'.J ■ 


26 


25 


25 


43 


THE CARS A ■ I L>'«» 60296(8 981 


HEARTBEAT CITY 




11 


83 


91 


68 


MUILC" l^ntjc am tuKTMA 80289 ( 8 96 1 




27 


22 


16 


15 


U2 • 'Sl "toon; 3; tTro.B 98, 


THE UNFORGETTABLE FIRE 


02 

. -1 


84 


84 


110 


MIVrlMLL. JrlLKOlin am f Ljt Jell la? 


thriller 


< 28 ) 


33 


33 


7 


BARRY MANILOW • arista al i«h IB Ml 


2 00 A M PARADISE CAFE 




03 


79 


72 


19 


K FMNY RflRFRt 83.ru> rs UBi 
ncrtrti nVJUCnj a ^ ■•'LI aU4 J !8 9m) 


WHAT ARaOilT MF 
a r n *a\ I HDi^JU i nnt 


(29.) 


32 


34 


27 


THE TIME A .VAOrrfBBflOS ?3lf)9 1 (B4BI 


ICE CREAM CASTLE 




® 


91 


105 


) 


THE JUDOS A Q| T?fi Am' [ f 1 | ^ * *i 98 1 


WHY NOT ME 




28 


27 




KISS A MCRCUP3 B2;49VI POITCPAMIB 98. 


ANIMALIZE 




05 


67 


58 


17 


F)F NralK flF YOl INT. a aim '.mtM. im aa-i 

L/CT^'^lJ UL 1 UVJUU *\a i* i'II'L 'r aa 




, Ti" , 

QD 








GENERAL PUBLIC in bp ?D04> aamisbbi 


ALL THE RAGE 




U 


66 


65 


29 


COREY HART J Mi aWf 81CA I7l17<fl9fll 




32 


37 


49 


12 


PHILIP BAILEY . : • umsa wr 39B4; 


CHINESE WALL 




® 


92 


92 


11 


THE TEMPTATIONS cjoro^ bi i 9 gi i^wiown i9 98) 


TCJl II V FfVC YDi l 

inULT ' Lata TL/\J 


33 


30 


30 




TWISTED SISTER A Atlantic eoi» i« 94i 


STAY HUNGRY 




M 


88 


8S 


76 


R 1 1 1 V 1 OF 1 A , i ■.•-ii. , - ~ , ■ 
DILL T JVtL afA . - 


AN iMMDrFNT MAN 

**M * 1 ' L 1*1 1 Ilrija3al3| 




29 


■je. 


22 


JUUO IGLESIAS A a iM«i» ... a. 


1 100 BEL AIR PLACE 




81 


146 




2 


BRONSKI BEAT mt» soaia ihi 


THF AflF nr rrVNVNT 

I nc HOC L_7 r Va«/T3lDClA 1 


35 


31 


it 


38 


J0HN ( CAFFERTV1THeBEA> ' ER8R0 " ,NB * ret ir 4 THE CRUISERS-SOUNDTRACK 




90 


90 


90 


a 




■ . ^ . i - -' . Ah 


36 


38 


42 


8 


MIDNIGHT STAR rJUWR) ISA I i.tpaibbbi 


PLANETARY INVASION 




91 


81 


81 


9 


THE WHO MC« J-8C1 8 1? IPS) ( ] 0 98i 


WHO S LAST 


37 


41 


48 


10 


WHODINI M 1 1 i WfSTA (1 HI 


E 5.1- APT 




92 


NEW|> 


GEORGE BENSON ,,j.--^f arc* i f A q«< 


20 20 


38 


72 


177 


3 


SOUNDTRACK Met IHI ib bbi 


BEVERLY HILLS COP 




93 


93 


94 


9 


THE WHISPERS LN i kt«a(898i 


SO GOOD 




35 


35 


74 


MAOONNA A i.i ... AAPNIB BROS 18981 


MADONNA 




94 


71 


59 


18 


SAM HARRIS • mo t own g iojmi i8 w > 


SAM HARRIS 


41) 


42 


52 


1 


GlUf FRIA tf-i •- . . i .. .. .. 


GIUFFRIA 




95 


125 


127 


7 


JOHN PARR at>*.Tic 801BOI8 98I 


JOHN PARR 




44 


47 


8 


TRIUMPH MCA «3l,8 98| 


THUNDER SEVEN 




96 


96 


83 


15 


TOMMY SHAW BP ^:ot*9$t 


GIRLS WITH GUNS 


42 


36 


37 


53 


VAN HALEN A AAPMFRBROS 1 239FA.- - 


; '•- i 




® 


112 


115 


16 


DOKKEN OIKfMl M378 (S 98) 


TOOTH & NAIL 


43 


34 


31 


10 


CULTURE CLUB A «..,n ^phoimbbi WAKING UP WITH THE HOUSE ON EIRE 




90 


98 


104 


16 


WYNTON MARSALIS ihumbu»C3^io 


HOT HOUSE FLOWERS 


® 


52 


*5 


10 


REO SPEEEDWAGON i . .», .v-,, 


WHFEI S ARE TURNING 




99 


85 


69 


13 


DAN HARTMAN H » ••• *-^»M» 


1 CAN DRf AM ABOUT HXJ 




46 


46 


19 


JACK WAGNER owls, i ji.-ia warkpawiob ibbbi 


ALL 1 NEED 




100 


141 


183 


4 


AUTOGRAPH hcawi i 80*n .nn 


SIGN IN PLEASE 


46 


39 


40 


10 


1 HANKIE GOES TO HOLLYWOOD WELCOME TO THE PLEASURE DOME 




101 


94 


95 


12 


UB 40 **MVM)3J(8 98i 


GEFFREY MORGAN 


47 


51 


53 


12 


ASHFORD & SIMPSON .pit™ si ijimibbs: 


SOLID 




10Z 


106 


140 


4 


EURYTHMICS a . m i j<9 is 98) 


EURYTHMJCS(1984) 


41 


48 


43 


93 


Z Z TOP A AA^Nfptwos i ;)7M|8 98> 


ELIMINATOR 




103 


108 


159 


1 


LOS LOBOS rtA*M ■ bpos m r7 i is 98) 


HOW WILL THE WOLF SURVIVE 


,9 


NEVt> 


JOHN FOGERTV aapmhbpos i »aoitt98i 


CENTERFIELD 




104 


97 


97 


;o 


LINDA RONSTADT A WUMMHI1 •ilA.nft.89S) 


WHAT'S NEW 


50 


57 


6? 


1 


KOOl & THE GANG 14 un 8/7943 1 pta ttjiam .a bbi 


EMERGENCY 




105 


103 


86 


26 


SCANDAL FEATURING PATTY SMYTH • (.olums./. rc ifl t j WARRIOR 


51 


43 


41 


IS 


DAVID BOWIE A • Ml AMI UN AM 1 M IBI8 9BI 


rot* IHI 




11* 


107 


111 


21 


KROKUS • aWrifft ftlH B.'»J|«98I 


THE BLITZ 


52 


50 


50 


IS 


JEFFREY OSBORNE • lUMtriHTmn 


DON'T STOP 




107 


105 


101 


50 


BRUCE SPRINGSTEEN • oaumbia jc utn 


BORN TO RUN 


© 


55 


75 


19 


TALKING Ht ADt 


STOP MAKING SENSE 




101 


99 


89 


21 


THE FIXX • »««CAS1W>7,8 9S| 


PHANTOMS 


54 


54 


60 


10 


AL JARRCAU ..i. ■. 


HtGH LRIMf 




1*9 


86 


61 


14 


SOUNDTRACK « ^nxiv .ii?. ,9<.8i 


TEACHERS 


' 55 ■ 


56 


66 


37 


JERMAINE JACKSON • awsia ai b b.-uj 18 an 


JtRMAINf JACKSON 




110 


110 


114 


'K 


DKJ • AaWtaJlWMROLS I 18 98) 


THE LAST IN LINE 



( ) Producis aatti ma graatasi uiaa fains ifw% H a«a • Raxardaaf indualry Aaw 01 AmeiK* (RlAAi aaal to. \aat% ol boo 000 urala A RIAA aaal lor latin ejf on* iraaaon umH -CSS RaAords dooa nol naua a auooeatect KM pnta lor .11 proctuci 
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FOR WEEK ENDING JANUARY 26. 1985 



raira TOP POP ALBUMS 



continued 




ARTIST 

W" " CAVRBJliTINl. I AMI IMTO viii PIBCl I* 



III 


111 


93 


16 


RICKIE LEE JONES •aamamot, niiniiag 


THE MAGAZINE 




151 


153 


158 


71 


JEFFREY OSBORNE 4) ii. »">i.», 


STAY WITH MF TONIGHT 


112 


101 


103 


S3 


NIGHT RANGER A 1 »*•) i MTaMCA9486iB96i 


MIDNIGHT MADNESS 




157 


156 


126 


21 


JACKSONS A enc or 38940 


VICTORY 


113 


109 


113 


12 


GROVE R WASHINGTON JR. i . , ami b ,■ w 


INSIDE MOVES 




151 


163 


161 


I 


THE JUDDS ' * (HR8MMII 8919(9 98) 


THE JUDOS 


U< 


113 


100 


46 


SCORPIONS AmikclPTT 914491 1 PCX (CRAM 1 8 98. 


LOVE AT FKST STING 




159 


150 


152 


26 


QUIET RIOT A pa-jma ji n 


COMOITION CRITICAL 


115 


115 


lit 


4 


SOB DYLAN v.., ...mi 


REAL LIVE 




(160! 


179 


184 


t 


EUROGLIOERS Colombia 39988 


THIS ISLAND 


IIS 


102 


77 


10 


BIG COUNTRY MIRCl*. 877911 1 POlYGRAM(89B) 


STEELtOWN 




161 


ISO 


137 


16 


THE EVERLYBROTHERSuii..i.ii...... ii , poi tgpamib 9b, EB B4 


irr 


122 


131 


^i 


RUN-D M.C. • PWKl PRO 1701 IS 9B| 


RUNOMC 




16? 


135 


128 


25 


PETER WOLF I mi amlbtcasj l 7 in (9 981 


LIGHTS OUT 


.118 


123 


132 


79 


MIDNIGHT STAR imuiwi itiwmiaMi NO PARKING ON THE DANCE FLOOR 




163 


167 


169 


66 


BRUCE SPRINGSTEEN A Colombia pc 2 18894 


THE RIVER 


119 


lli 


107 


40 


LAURA BRANIGAN • ailanhc 90I4MB9SI 


SELF CONTROL 




164 


165 


154 


1 


ELVIS PRESLEY kaa.mi ms7I8 98i 


ROCKER 


m 


124 


117 


24 


BOB MARLEV AND THE WAILERS island90i69,aico 


• Mi LEGEND 




its 


164 


134 


14 


APOLLONIA 6 AAnNTfteAOS 75108 i .■.-)«. 


APOLLONIA 6 


121 


100 


99 


3' 


ROD STEWART • «a«ne»»>i» now 1 (8981 


CAMOUFLAGE 




166 


169 


153 


26 


BANGLES CO DMBIA BfC 19720 


ALL OVER THE PLACE 


122 


111 


116 


14 


iP*» } l ™ 4 BL * CKMEARTS GLORIOUS RESULTS OF A MISSPENT YOUTH 




167 


166 


161 


10 


MOLLY HATCHET Wt TUMXl 


THE DEED IS DONE 


12) 


101 


71 


14 


REB8IE JACKSON Columbia Bfc 19718 


CENTIPEDE 




® 


174 


179 


6 


SOUNDTRACK (MiroOBS/lTTOl POLltJ»AM(9 9Bl 


DUNE 


121 


120 


1» 


9 


SOUNDTRACK winlalam mill *nio19 abm(9 98| 


COUNTRY 




169 


12t 


no 


s 


MANNHEIM STEAMROLLER 

4 LAI DA" AN ijPAMAPMOW AG 1 9B4 1 1 1 OOl 


MANNHEIM STEAMROLLER CHRISTMAS 


125 


130 


130 


9 


PLANET P PROJECT KAMCAt mi aPsnoMi 


PINK WORLD 




170 


172 


141 


11 


SHADOWFAX WINDHAM HILL WH 1038. ABM ID 991 


THE DREAMS Of CHILDREN 


IX 


III 


91 


» 


BILLY SQUIER A CAPITOL SJ 17361 (B 98) 


SIGNS OF LIFE 




171 


89 


38 


8 


KENNY ROGERS AND DOLLY PARTON A rca i 9307 19 9s> ONCE UPON A CHRISTMAS 


127 


12) 


125 


119 


LIONEL RICHIE A motown boot ml ib 98) 


LIONEL RICHIE 




172 


171 


164 


7 


ANDREAS VOLLENWEIDERrs^tM no;) 


CAVERNA MAGICA 


& 


lit 


- 


2 


SOUNOTRACK Hn • .i . imrnirbwos I99SI 


COTTON CLUB 




173 


151 


149 


39 


R.E.M.IP9 IP 70044 ABM (9 98) 


RECKONING 


129 


134 


136 


It 


QUEENSRYCHElmiamihicast iMMiasBi 


THE WARNING 




174 


159 


145 


35 


BANANARAMA LONDON B2003& 1 POL TC4TAM 18 981 


BANANARAMA 


130 


a 


131 


21 


NEWCLEUSSAMNTVtr«l5UN«B0llB4Bl 


JAM ON REVENGE 




175 


138 


102 


to 


m*?.'. 1 * ?* N ,% „ YOU'RE GETTIN' EVEN WHILE I'M GETTIN ODD 


131 


133 


135 


19 


VANITY MOTO«NSIO?ML (8 96| 


WILD ANIMAl 




176 


170 


157 


16 


KURTIS BLOW MIR: LBTT 827470 1 <PGt>GRAM(B98| 


EGO TRIP 


132 


119 


119 


15 


VARIOUS ARTISTS **OMAM MIL WW* 1039 ABM 19 98) 


SAMPLER 84 




<m> 


182 


186 


6 


ARMORED SAINT CMBYSALSIV 4147» 


MARCH Of THE SAINT 


133 


129 


121 


32 


STEVIE RAY VAUGHAN A DOUBLE TROUBLE 

tPt IL J9J04 


COULDN 1 STAND THE WEATHER 




171 


175 


175 


46 


THOMPSON TWINS A ainsta al 8 87001a 981 


INTO THE GAP 


IX 


121 


121 


9 


ANDREAS VOLLENVVEIDIR 

rniMi '">i BEHIND THf CARD! W, nrilINO THE VIAL1 UNDFRTHf TRFE 




179 


181 




24 


US ISLAND 90O40 ATCO (8 98) 


BOY 


139 


117 


109 


30 


SOUNOTRACK A arista aibb?4bi8 9b> 


GHOSTBUSTERS 




180 


if 


148 


24 


NEIL DIAMOND • Columbia oc 19199 


PRIMITIVE 


© 


161 


165 


II 


BRUCE COCKBURNCOlDMCNAVTAiNCM8001?.ABM<B98 


STEALING FIRE 




Ml 


186 


188 


26 


BRUCE SPRINGSTEEN • i.olcbabta oc 18198 


NEBRASKA 


© 


155 


156 


66 


PHIL COLLINS • ATLANTIC 97)1807918 981 


FACE VALUE 




112 


183 


191 


75 


BRUCE SPRINGSTEEN A Columbia jcmiii 


DARKNESS AT THE EDGE OF TOWN 


131 


.42 


147 


33 


VARIOUS ARTISTS motown bom tax (9 981 


MORE SONGS FROM THE BIG CHILL 




113 


187 


190 


82 


U2 • iMANO90067iA!CO(B98) 


WAR 


19 


ia 


1 


'! 


ELTON JOHN • OCT ten gits 7AC3I watinirp.009 (S98| 


BREAKING HEARTS 




III 


184 


185 


21 


THE OAK RIDGE BOYS 4> M-AMCA5.96 is 981 


GREATEST HITS. VOL 2 


I4YJ 


147 


133 


16 


PAT METHENY GROUP ccm tboob i wattncrspjos (998 


1 FIRST CIRCLE 




(® 


191 




2 


RAY STEVENS mcassitib 9bi 


HE THINKS HE S RAY STEVENS 


Ml 


136 


139 


51 


ALABAMA A PCA AHU 4939 IB 981 


ROLL ON 




186 


190 


192 


12 


GEORGE STRAIT mca mcasbib (8 98) DOES FORT WORTH EVER CROSS YOUR MFNO 


142 


137 


141 


556 


PINK FLOYD • KADVtST SMASI 1 16 J CAPITOL 18981 


DARK SIDE OF THE MOON 




as; 


192 




2 


OEPECHE MODE 3JK 75194 1 warnlrbros IB98) 


SOME GREAT FRIEND 


113 


140 


112 


15 


THE DAZZ BAND motown bi i tml (B 99) 


JUKEBOX 




-188 


1 


sCW|> 


EUGENE WILDE PHllLT WORLD 90739 ATCO (8 98) 


EUGENE WILDE 


1U 


145 


150 


55 


PRINCE A WWINLRBA05 85* 3601 (6 94) 


CONTROVERSY 




lit 


173 


170 


7 


CAT STEVENS abm sp 3(39 (8 98) 


FOOTSTEPS IN THE DARK 


ie 


143 


129 


22 


THE SOS. BAND tabu ("7 39»7 ipc 


JUST THE WAY YOU LIKE IT 




ilM 


K -ENTRY 


DURAN DURAN A capiiol ST 12211 (9 98) 


RIO 


its 


151 


146 


50 


SOUNDTRACK A COLLMABAA JS 89742 


FOOTLOOSE 




191 


193 


197 


68 


OAVID BOWIE A (MIAMLRICASY 1 7093 (S 98) 


LET'S DANCE 


W 


1W 


167 


4 


MANHATTAN TRANSFER Atlantic 81233(8 981 


BOP DOO WOP 




192 


195 


173 


14 


EARL KLUGH CAPITOL ST 12372(8 981 


NIGHTSONGS 


14! 


141 


144 


10 


STONE FURY MCA MCA5S27I8 981 


BURNS LIKE A STAR 




193 


194 


182 


8 


JEAN-LUC PONTY «IlAN|IC 8 JIBS (8 981 


OPEN MIND 


145 


139 


123 


14 


ANNE MURRAY CAPITOL ST 12363(8 98) 


HEART OVER MIND 




191 


199 


195 


12 


LETS ACTIVE LR 9* IMBI MM i«9ai 


CYPHFS5 


m 


152 


160 


II 


METALLICA lustra bo J96 ib 9bi 


RIDE THE LIGHTNING 




195 


NEWi> 


LAURIE ANDERSON warntrbbos i IM92 (29981 


UNITED STATES LIVE 


1ST 


157 


166 


17 


W AS.P.CAPTTOLST 17143(8 981 


WASP 




196 


119 


193 


47 


PRINCE • iLARNSRSROi USB IBL 19 991 


DIRTY MIND 


152 


131 


122 


11 


AC/DC AT) ANTC 801 78 IB 981 


'74 JAI1 BREAK 




197 


188 


162 


26 


WILLIE NELSON • cuumblaic 19141 


CITY OF NEW ORLEANS 


153 


119 


155 


to 


DURAN DURAN A Capitol ST. 12310 is 98) 


SEVEN AND THE RAGGED TIGER 




191 


200 


180 


6 


ALPHAVILLE AIULNTIC 80166 (8 98| 


FOREVER YOUNG 


I5t 


lSt 


172 


to 


U2 • SLAN0 9017T ATCOIS98) 


UNDER A BLOOD RED SKY 




199 


178 


178 


23 


GRIM REAPER rca ntl i sola (6 9S) 


SEE YOU IN HELL 


155 


1(2 


142 


37 


WHITESNAKE i,iiiinchsao]b «a»ni»o«k I8 9S) 


SLIDE IT IN 




200 


177 


163 


It 


JOHN SCHNEIDER./. .Mr AS4 9SHWI 


TOO GOOD TO STOP NOW 



ARTIST 

I 4NUMWM OlSIRiBLUlNGIABIl (V*. LlSTPIBClr 



TITLE 



TOP 200 ALBUMS 



195 



M/DC 152 

hjm Mani > 

*m»r<m 141 
•■pha, « idf, 
Uurtf «r.3er v.n 

*.ji..'., .. m 

*T^**3 Wil 177 
AlMorrJ I. S-npior. 47 

100 

9umm ii nj 174 



19 
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27th Annual Grammy Awards Final Nominations 



RECORD OF THE YEAR 
(Graronrys lo Ihe MM * producer) 

Oantmg In The Dark Bruce Springsteen Coin*** Prorfuc 
ers Bruce Springsteen. Jon Landau, Chock Ptolkm. Steve Vm 
fandl. Girls lust Want To Hare Fun— Cynd> Uupei. Portrait 
Producer Rich ChertoH. Hard Habit To Break-Chicago, Ftil 
Moon/Warnet Bros Producer David Foiltr. The Heart Ot Nock 
And Rob" — Huey Lewis & Ihe News. Chrysalis Producers Huey 
Lewis ft the News. What's Low Cot To Do With It — Tina Turner 
Cap>toi Producer !<■■ . Britten 
ALBUM OF THE YEAR 
(Grammys to the artist A produce*) 

Bom in The USA — Bruce Springsteen Columbia Productn 
Bruce Springsteen, ton landau. Chuck Ptotkm Steve Van UnOl 
Can't Slew Down— Lionel Rich>e. Motown Producers Lionel Ri 
chie. lames Anthony Carrmchaei. Prrvate Oanctr— Tina Turner 
Capitol Producers Rupert Hine, Terry Britten Martyn Ware. 
Greg Wilsh & Carter Purple Ran— Musk from The Motion Pic- 
ture- Pnnce ft the Revolution Warner Bros Producers: Prince ft 
the Revolution, She's So Unusual— CvnA Laupe*. Portrait Pro- 
dicer Ftxfc Chertott 
SONG OF THE YEAR 
{A songwriter's award) 

Against All Odds (Take A Look At Me Now}— Phil Collms 
(Golden Torch Mus* Corp/ASCAP. Hit ft Run Music Publishing 
Ltd . PRS.Pun Music Ik ,'ASCAPi. Hello— uonel Richie (Brock 
man Music, ASCAPi. I lust Called To Say I Lowe You Stem* 
Wonder Uobete Musk Co . - i • Bull MuscASCAP), Time After 
Tine — Cyndt Lauper ft Rob Hyman < RHI« Mus>c Co BMl, Dub 
Notes/ASCAP). What's Love Get To Do With tt— Graham Lyte. 
Terry Britten i Nyake Music Ltd administered by Chapped ft Co / 
ASCAP. Good Single Ltd. administered try iryrng Music BMl) 
BEST NEW ARTIST 

Sheha F_, Warner Bros , Frankie Goes To Hollywood, ZTT. Is- 
land. Corey Hart, EMI America, the Judds, RCA. Cyndi Lauper. 
Portrait 

PRODUCER OF THE YEAR 

David Foster, Robert John "Molt" Lange ft the Can, Michael 
Omartun, Pnnce ft the Revolution. Lionel Richie ft lames Antho- 
rry Carrtitchael 

POP FIELD 

BEST POP VOCAL PERFORMANCE. FEMALE 

Girts lust Want To Have Tun— Cyndi Lauper, Portrait The 
Glamorous Ule— Sheila E. Warner Bros . Let's Hear II For The 
Boy Deniece Williams. Columbia; Strut— Sheena taston, tMt 
America What's Love Got lo Oo Wrth It— Tina Turner. Capitol 
BEST POP VOCAL PERFORMANCE, MALE 

Against All Odds (Take A Look At Me Now)— Phil Collins. At- 
lantic, Footloose — Kenny Loggm. Colombia. Hello— Lionel Ri 
cue. Motown, I lust Called To Say l Love uu Wonder 
Motown Missing Yon — John Wa>te, EMI America 
BEST POP VOCAL PERFORMANCE, DUO OR GROUP 

Drive— Ihe Cars. Elektra Hard Habit Te Break— Chicago. Full 
Moon. Warner Bros , lump (For My Low)— Pomlet Sisters. Plan 
el. Owner Ot A Lonely Heart res. Alee Wake Me Up Before 
Yot; Go-Go— Wmjt Columbia 
BEST POP INSTRUMENTAL PERFORMANCE 

Ghestbusters— Ray Parker Jr . Amta I Just Called to Say I 
Love Too— Stevie Wander Mel own Jump (For My Love)— Steve 
Mitchell Richard peiry ft Howie Rice Planet. The Natural—Ran- 
dy Newman Warner Bros , khghtsongs— Earl Khjgh, Capitol 

ROCK FIELD 

BEST ROCK VOCAL PERFORMANCE. FEMALE 

Better Be Good To Me- Tina Turner, Capital Dancm On The 
Edge — Uta Ford, Mercury Here She Comet— Bonnie Tyler, Co- 
lumbia. Rock It Out • .. /adora MCA/Curb WOW— Wendy 0 
WiRians, Passport/Jem 

BEST ROCK VOCAL PERFORMANCE. MALE 

Blue lean— Oavid Bowie, EMI America Dancing In The 
Dark— Bruce Springsteen Colombia Pink Houses— John Cougar 
MMiencamp, Ri*a Rebel rel Bitty Idol. Chrysalis Restless 
Eltcn John. Gellen 

BEST ROCK PERFORMANCE. DUO OR GROUP 

Genesis— Genesis. Atlantic Heartbeat City — the Cars, Elek- 
tra Jump - Van Helen. Warner Bros , MIZS res, Atco. Purple 
Ram— Prince ft Ihe RevcWion Warner Bros 
BEST ROCK INSTRUMENTAL PERFORMANCE 

Cinema res. Atco Donut City Edward Van Halen. MCA 
Second Home By The Sea— gnosis Atlantic VtfaramatJc— Lio- 
nel Hampton. Glad Hamp. Voodoo Chile (Slight Relurn) Stevie 
Ray Vaughan ft Double Trouble. Eptc 

RHYTHM & BLUES FIELD 

VEST R&B VOCAL PERFORMANCE. FEMALE 

1 Feel For row— Chak* Khan Warner Bros let The Music 
Play— Shannon. Mirage let's Hear It For The Boy Deniece 
Will<ams. Columbia, let's Stay Together— Tra Turner. Capitol, 
Patti Austin— Patti Austin Qwesl 

BEST R&B VOCAL PERFORMANCE, MALE 

Caribbean Queen (No More Love On The Run) BiHy Ocean. 
Jnre/Arista. Don't Stop— Jeffrey Osborne, AAM in The Name Of 
Lowe— Bill Withers, Polydcr lis four Night- lames Ingiam 
Qwest. The Woman In Red — Slevie Wonder, Motown 
BEST R&B PERFORMANCE. DUO OR GROUP 

Dancing In The Sheets— Shalamar, Columbia. Edgartown 
firoovt— Kashil ft Al Jarreau. Ansta. The Lai I Time I Made 
love — Joyce Kennedy ft Jeffrey Osborne, AAM Tell Me I'm Not 
Dreamm (Too Good To Be Trwe)— Jermame Jackson with Mi 
Clad Jackson, Ansta. rah Mo Be There - lames Ingiam and Mi 
cruel McDonald. Qwest 

BEST R&B INSTRUMENTAL PERFORMANCE 

Ghetto Blaster -Crusaders. MCA, Inside Moves Grover 
Washington Jr., Elektra, Shortberry Strawcake Sheila E 



Warner Bros . Sound System— Herbie Hancock. Columbia. Time 
Eiposure — Stanley Clark, LpK 
BEST RHYTHM & BLUES SONG 
{A Songwriter's Award) 

Caribbean Queen (No More Love On The Run)— Keith Dia- 
mond ft Billy Ocean [Willesden Music 'BMl. tomb* Int ,'ASCAPi. 
Dancing In The Sheets— II Woller. Dean Pitchlord (Famous 
Music Corp /ASCAP. Ensign Music Corp .'BMI ). The Glamorous 
life- Sheila E (Girl's Song Music,' ASCAP). I Feel For Yw- 
Prmce (Controversy MusK/ASCAPl. Y*h Mo Be Thero-lames 
Ingram. Michael McDonald, (ftxf T efnperto/r ft Oumey Jowes (t r- 
soman Music Co /Hen-AI Pub/Kmgs Road Music/BMI Genevieve 
Music /Rod songs PRS. Teilowbrich Road Musk/ASCAPi 

COUNTRY FIELD 

BEST COUNTRY VOCAL PERFORMANCE. FEMALE 

Heart Over Mind Anne Murray. Cap>tol, In My Dreams — Err 
mylou Hams, Warner Bros The Sound Ot Goodbye Crystal 
GayJe. Warner Bros Tennessee Homesick Blues Doity f , 
RCA rour Heart's Not In II- lame Fricke, Columbia 
BEST COUNTRY VOCAL PERFORMANCE. MALE 

All My Rowdy Fnends Are Coming Over Tonight Hank Wii 
harm Jr , Warner/Curb, Crty Of New Orleans— Will*. Nelson. Co- 
lumbia. Country Boy— Ricky Skaggs. Epic. God Bless The 
USA —Lee Greenwood. MCA That's The Way love Goes- 
Merle Haggard, Epic 

BEST COUNTRY PERFORMANCE. DUO OR GROUP 

As Time Goes By— Willie Nelson ft Julio Igknies, Columbia, II 
You're Gonna Play In Teias (You Gotta Have A Fiddle In The 
Band)— Alabama. RCA. Mama He's Craiy— the Judds. RCA, No- 
body Loves Me Like You Do — Anne Murray ft Dave Loggms. Cap- 
itol. To Me — Barbara Mandrell ft Lee Greenwood 
BEST COUNTRY INSTRUMENTAL PERFORMANCE 

Cotton-Eyed Jot— Carilon Moody ft the Moody Brothers, La 
mon. East Tennessee Chnstmas Chet Atkins, Columbia Move 
It On Over— the Whiles. MCA. Twin Snttrs— Doc ft Merle Wat- 
son. Sugar HiU Wheel Hess Ricky Skaggs. Columbia 
BEST COUNTRY SONG 
(A Songwriter's Award) 

All My Rowdy Fnends Are Corning Over Tonight —Hank Wii 
iiams Jr iBxephus Music-BMi , Crty Of New Orleans Steve 
Goodman fBuddah M r T . ■■,■<■ r Tom MusicASCAPi Faith- 
less Love — John David Souther i Wjrntr Bros Muse Corp ,'Gotd- 
en Spread Mus •'• '• God Bless The USA -lee Green 
wood (Music Corp ol America /Sycamore Valley Music/BMI i. 
Mama He's Craav— Kenny O'OeH i Kenny O'Dell MusK'BMh 

JAZZ FIELD 

BEST JAZZ VOCAL PERFORMANCE 

An Evening At Charlies Mel Torme. Concord h:i Harlem 
Butterfly Lore: Aleiandna, Discovery. Nothin Bui The 
Blues— Joe WiiMams, Dclos. RwJm High— Sue Raney Drscovery. 
You re Lookin' Al Me Carmen McRae. Concord Jarz 
BEST JAZZ INSTRUMENTAL PERFORMANCE, 
SOLOIST 

Hot House Flowers— Wynton Marsabs, Columbia, Ira Sullivan 
Dots H AN— Ira Sulhvan. Muse Uee At Fat Tuesday's Pep 
per Adams ft Kenny Wheeler, uptown. Ouietty There— loot Sims, 
Pabto. rhevevMU— Tommy f) a iag.ni Efftf 

BEST JAZZ INSTRUMENTAL PERFORMANCE, 
GROUP 

Oameronia. Look Stop Lrsten— Ph lly Joe Jones. Uptown. New 
York Scene — Art BiaKey ft the Ja/J Messengers. Concord Jair. 
Piper Al The Gates Ot Dawn— Phil Woods A Chris Swansen, Sea 
Brec;e. Two For The Blues— Frank Foster ft Frank West Pablo; 
*hove Woods Are These 7 Claire Fischer, Discovery 
BEST JAZZ INSTRUMENTAL PERFORMANCE. BIG 
BAND 

18 Basie Street— Count Baste ft Hts Orchestra. PatMo, Magic 
Time — Bob Florence I it ten Edibon, Trend, Mislenoso I r > 
Bley Band. A&M Ten Gallon ShuHte— Toshiko Akiyoshi Jaii Or- 
chestra. Ascent. World Class Woody Herman Big Band. Con- 
cord tan 

BEST JAZZ FUSION PERFORMANCE 

Access All Areas— Spyro Gyra, MCA, BKkstreet David San 
born. Warner Bros. Decoy— Mries Davis, Columbia, First Cir- 
cle—Pat Metheny Group. ECM. Wishful Thinking— Eart Kiugh, 
Capitol 

GOSPEL & 
INSPIRATIONAL FIELD 

BEST GOSPEL PERFORMANCE. FEMALE 
Angels— Amy Grant, Myrrh -Word. Heart ft Soul Kathy Troc- 

c«li, Reumon/Word. look Who Loves rou Now— M«heie Pillar, 

Sparrow Sengs From The Heart Swl' Paid. Impxt/Benson 

Surrender Dehby Boone, lamb A lion Sp.wow 

BEST GOSPEL PERFORMANCE. MALE 
Celebrate f reedom Pfiil Dnscoil. Sparrow I'm Walbn' Bob 

Raikv hghMeiKon, JESUS leon Palillo. Myrrh/Word. 

Meltdown Steve Taylor. Sparrow Michael W Smith / Mi 

chael W Smith Reunion. Word 

BEST GOSPEL PERFORMANCE, DUO OR GROUP 

Keep The Flame Burning - Debbv Boone A Phil Dnscoil, Lamb 
A lion/Sparrow, Uvt Forever v. - lefevre A Broken Heart 
Myrrh/Word, Love's Not A reehng Steve ramp A MKhek* Pil- 
lar, Sparrow, New Point Of View ttr New (jsilhei Vocal Band 
Day spring/Word Not Of This World Petra StarSong/Word 
BEST SOUL GOSPEL PERFORMANCE. FEMALE 

The Impossible Dream Albertiria Walker. Savoy lesus. Come 
Lay Tour Head On Me— Hustle tdwaids Light Oh. It Is Jesos 
Tata Vega. Light Sailin -Shirley Caesar. Myrrh, Unniislokjbly 
Danniebelle DanmebeHe Hall. Onvi InlernitHHial 



BEST SOUL GOSPEL PERFORMANCE. MALE 

Always Remember Aid-je Crouch. Light, Lencon Sanctv 
ary Jessy Dtion, Power Disc/Benson The Prayer Rev James 
Cleveland. Savoy. Tnrsl In Geat--AI Green, Myrrh/Word Witt 
ing Mel Carter, Onyi lnternai<onai''Benson 
BEST SOUL GOSPEL PERFORMANCE BY A DUO OR 
GROUP 

Angels Will Be Singing Edwin Hawkins Birthrtght/Word, 
Reieice Shirley Caesar A Anne Caesar Price. Myrrh/Word Urd 
Ufl Us Up— BeBe A CeCe Winans, PTL, Psarinu— RKhard Small 
wood Sogers. Onyi mrernafionai''BensQn. Sa*n On The Sea OY 
rour love— Shirley Caesar A AJ Green. Myrrh/Word 
BEST INSPIRATIONAL PERFORMANCE 

ah Because Of Y» Irn Whektwi. NISSI. Forgive Me— Don 
na Summer. GeMen What I Believe — Pat Boone Lamb A Lor/ 
Sparrow Whiter Than Snow Oemece Williams. Columbia, The 
Wonders Of H.s Love Phihp Ea le,, Myrrh/Word 

LATIN FIELD 

BEST LATIN POP PERFORMANCE 

Always In My Heart (Siempre En Mi Coro/on)- Placido Do- 
mmgo. CBS Masterworks. Como Tu Quieres- Jose Fehciano 
RCA, Evolution Menudo. RCA, Irrvrtame— Johnny, RCA Mana 
Conchita—Mana Conchita, A&M Secretes— Jose* Josf Anola' 
America 

BEST TROPICAL LATIN PERFORMANCE 

Bien Sabroso— Poncho Sanchei, Concord liti, Breaking The 
let— El Gran Combo. - - t ■ Buscando Amenta— Ruben 
Blades. Elektra. Cnotte— Wniie Colon. RCA. Pato Pi *irnb*— Ed 
die Parrmen. Musca Latina. 1 Ahora' "Connirf ' -Los Socios Del 
Ritmo, Anola 

BEST MEXICAN/AMERICAN PERFORMANCE 

Concave T Conveao— Roberto Carlos, CBS International Ettr- 
namente Tuyo — Raphael. CBS International Me Gustes Ta< 
Corno Em— Sheena Easton A Lms Miguel. Top Hits. RecuerrJos 
II — Juan Gabriel, Anoia'Amenca, Un Amor Especial— Yolanda 

Dei R'O. RCA 

MISCELLANEOUS FIELDS 

BEST REGGAE RECORDING 

Athem— Black Uhuru. island. Captured live— Peter Tosh. 
EMI America, King Yetlnwmart— Vellowman Columbia, Reggae 
Night — Jimmy Clitl, Columbia. Steppm' Out— Steel Pulse tie* 
tra 

BEST ETHNIC OR TRADITIONAL FOLK RECORDING 
Eh/abelh Cotton Live' Einabeth Cotton Arhoolie. Good 
Rockm'— Rocking Oopsie, GNP-Oescendo. On A Saturday 
Night— Queen Ida. GNP-Ciesccndo. I00S Fortified 2ydeco— 
Suckweat Zydeco. Black Top/RounrJer open Road Boys of the 
Lough. Flying Fish 

BEST TRADITIONAL BLUES RECORDING 

Blues Eiplosnn— lohn Hammond. Stevie Ray Vaughan A 
Double Trouble. Sugar Blue. Koko Taylor A the Blues Machme. 
Luther ' Gu'tar Junior' Johnson J B Hutto A Ihe New Hawks. 
Atlantic Guitar S linger— Johnny Winter. Alligator, I'm in A 
Phone Booth. Baby— Albert King, Fantasy. Kansas City Here I 
Ceme — Joe Turner PaMo, You've Got Me Lenng You— Bobby 
Biand. MCA. 

BEST RECORDING FOR CHILDREN 

Agaotland At Ptay Wrth Holly Heart— Holly Heart Producers 
Billy Ray Hearn ft Ken Pennelt. Birdwmg/Sparrow, Flashbea- 
gMr— Snoopy, Charke Brown ft Ibe Whole Peanuts Gang Produc- 
ers Lee Mmdelson, Desiree Govette. Ed Bogas. Jymn Magon. 
Charlie Brown Records. Jim Henson's Muppets Present Fraggle 
Rock— Jim Henson s Muppets Producers Philip Balsam ft Don 
GiU'S. Muppet Musk Kids Praise 4 Smgsafionai Servants Pro 
duceis Lrme Reltino ft Debby Kerner. Maranlha'/Word. The 
Muppets Take Manhattan— The Original Soundtrack — The Mup 
pet Performers Producer Jeft Moss, Warner Bros , Where The 
Sidewalk Ends -Shei Suverstem Producer Ron Hatfkine, Co- 
lumbia 

BEST COMEDY RECORDING 

Eat It "Wend Al Yank we. Rock n'Roli/Scom Bios . Here 
And Now— Richard Pryor. Warner Bros , Hurt Me Baby— Make 
Me Write Bad Checks.*— Rick Decs. No-o-o Budget. Rappin Rod- 
ney Rodney Dangerfield RCA, The 3 Fxes of AJ {Niek Oan 
ger) — Firesign Theatre, Rhino 

BEST SPOKEN WORD OR NON-MUSICAL RECORD- 
ING 

Hurt Play (Unfinished Dialogue) - John Lennon A Yoho Ono, 
PoJydor. Our Time Has Core* Rev Jesse Jackson. MCA The 
Real Thing (Onginal Cast Recording) Jeremy irons A Glenn 
Close. Nonesuch, The Story 0' Indiana Jones And The Temple 01 
Doom Buena Vista. The Words Of Ghandi Ben Kmgsley. 
Caedmon 

BEST VIOEO. SHORT FORM 

Ashford A Simpson A'J-lnnt A Simpson. Sony Picture Ml 
%k David Bowie -David Bowie Sony/Picture Music, Phti Col- 
lins Phil Collins. Sony/Phihp Collins, Rubber Rodeo Scemc 
Views— Rubber Rodeo Sony-PolyGram Thomas Dolby — Tfiom- 
.», (kihy, "Miny P'C'ai" Mi'.':. Twist Of Fate Oliyi.1 Newton 
John. MCA Home Video 
BEST VIOEO ALBUM 

Bdfy Joel live From Long Island— Billy loel, CBS/Foi Video. 
EurythmKs Sweet Dreams Eurylhmics, RCA /Video Zeotrope. 
Heartbeat City ihe Cars, Wsinei Home Video Making Michael 
Jackson's Thnller— Michael Jackson Vestron Musk Video. Serv 
ou% Moonlight David Bowie. Musk Medii We're All Dtvo— 
Devo. Pioneer Artists 

COMPOSING AWARDS 

BEST INSTRUMENTAL COMPOSITION 

The A-Toam Mike Posl A Peter Carpenter, Darla/S l.C/ 
Apnl/Marbo/ASCAP Gheslbusters (Main Title Theme > 
Bernstem Golden Torch Music Corp . Hot House Flowers Wyn 



ton Marsahs, The Natural — Randy Newman, TSP Music/ASCAP. 
Olympic Fanfare And Theme John Williams, Warner Bros /SMI 
BEST ALBUM OF ORIGINAL SCORE WRITTEN FOR A 
MOTION PICTURE OR A TELEVISION SPECIAL 

Against AH Odds Priii Collins. Stevie Nicks. Peter Gab"* 
Stuart Adamson. Mike Rutherford, August Darnell Michel Co- 
lomrjier, Larry Car ton Footloose- - B»r Woller Dean Prtchford. 
Kenny Logg ni Tom Snow. Sammy Hagar. Michael Gore, Enc 
Carmen. Jim Slemman, Chostbe stars — Ray Parker Jr Kevin 
O'Neal. Brian O'Neal. Bobby Alessi. David Immtr. Tom Bailey. 
Graham Russell, Oav.rJ Foster. Jay GrayrJon, Dune Warrert ft the 
Doctor Mick Smiley. Elmer Bernstem Purple Raws Pnnce ft the 
Revolution, John L Nelson. Usa A Wendy; Yewtt— Michel Le 
grand. Alan Bergman. Marilyn Bergman 

BEST CAST SHOW ALBUM 

Doonesbury— composer FJirabtth Swados, lyncrst Garry Tru- 
deau, producer Robert Uttm. MCA, My One And Oney produc 
ers Ahmet Ertegun & Wa'iy Harper, Atlantic; A Stephen Sond- 
heim Evening producer- Thomas ! Shepard. RCA. Sugar Ba- 
bies — music A lyr.es Jimmy McHugh. Arthu' Marvin. Dorothy 
Fields George Oppenhe<m A Harold Adamsoo, producer Robert 
Sher, B way Enterta nment Sunday In The Park Wrth George 
composer ft tyncnt Stephen Sondhem producer Thomas I 
Shepard RCA 

ARRANGING AWARDS 

BEST ARRANGEMENT ON AN INSTRUMENTAL 

Brothers On Wheels — Stewart Copclandi. arranger Stewart 
Copetand A&M. Cameo For Fit tt For Jaenes— ( lames Garwty 
ft Henry Mancmn. arranger Htnry v RCA. Grace (Cynv 
nastics Theme) — (Quincy Jones), arrangers Quincy Jones and 
Jeremy Lubbock. Columbia. Slartwsl— fWynton Manabs,<. ar- 
ranger Robert Freed man Columbia. Waltz For Oebbve— <D« Se- 
beskyi, arranger Don Sebesky. Crescendo 
BEST INSTRUMENTAL ARRANGEMENT 

ACCOMPANYING VOCAL(S) 

Gravity's Angel - Laune Anderson i. arranger Laurie Ander- 
son. Warner Bras Hard Habit To Break- Ougo anangtrs 
David Foster. Jeremy Lubbock. Full Moon/Warner Bros . I few) 
for You— (Cnaka Khani, arrangers- Reggie GnHm, An) Manba. 
Warner Bros . Mull The Ram Forest— iThomas DoJbyi. arrange' 
Thomas Dolby. Caprtol. Papa. Can You Hear Me?— <Barbra Slrv> 
santf), arranger Michel Legrand. Columbia 
BEST VOCAL ARRANGEMENT FOR TWO OR MORE 
VOICES 

Automata— (pointer Sisters), arrangers Pointer Sisters. 
Planet, Hard Habit To Break — Chicago), arrangers Dawd Fos- 
ter. Peter Cetera Full Moon/Warner Bros . Heller Skelter— i"The 
Bobs), arrangers. Richard Greene. Gunner Madsen. lUtodescope 
Leave II— (Yes), arrangers Trevor Ravm. Chns Squire Atco/At- 
tantic. Whit Jtbout Met— (Kenny Rogers, Kim Carries, James In- 
gram), arranger Oavid Foster, RCA 

MISCELLANEOUS CRAFTS 

8EST ALBUM PACKAGE 
(An Art Director s Award) 

Bewrtched 'Andy Summers ft Robert Fnppi — Andy Summers 
Michael Ross. A&M Every Man Has A Woman John Lennon 
Harry 'i Eddie Money, Rosannt Cash and others) — BW 
Levy, Polydor, No Brakes Jon Waite — Henry Marque;. EMI 
America. She s So Unusual iCytWi lauper »— Janet Pen. Portrait 
Willie Nelson W<H>e Nelson — Bill Johnson Virginia Team, k" 
Moms. Columbia 
BEST ALBUM NOTES 
(An Annolatars Award) 

Axnadeus ihevtHe Mamner Conducting Academy of St Mar 
'■■'.<■■ Grover Saws Fantasy. An Antfcoiofy Of Sacred 
Carols For ClassKaf Guitar i James Sundquisti — James Sund 
qmst. Eagie Big Band iiu • Paul Whiteman. Fletcher Henderson. 
Chick Webb, Tommy Dorsey. Count Basic, Benny Goodman ft 
Othersi— Gunther Schulter ft Martm Williams. Smithsonian: 
Golden Celebration (Elvis FKtor. Lorete Lortie, 

RCA. Virginia Traditions Work Songs I Field Recordings 19K- 
1940 Various Art- sis i Glenn Hmson, Blue Ridge 
BEST HISTORICAL ALBUM 

Big Band Jau Paul Whiteman. Fletcher Henderson Chick 
Webb, Tommy Dorsey. Count Basic, Benny Goodman etc | — pro- 
ducer J R TayW. Smithsonian Cotton Club Stars (Varvousi— 
producer Bernard Brigntman, Stash. A Golden Celebration | Ehns 
Presley ^— producers. Gregg Gtller. Joan Deary, RCA. Htxtory 
Speaks Fianklm Delano Roosevelt iFrjnklm Delano Roosevelt 
Introduction by Ctitton Fadimani — producer George Spitier 
Book-Ol The Monlh. Worlds Firsl Entertainmcnl Recordings 
1U9- 1IM (Various ) —producer George Garabedian. Manx 56 
BEST ENGINEERED RECORDING 

Aenal Boundaries Michael Hedgesv-Steven Miller. fYmd 
ham Hill, Can't Skew Dovm t Uonel Richie^ — Catvm Hams, Mo- 
tOMn Heartbeat Crty iThe Carsi— Higel Green, Hefct-a Into The 
Gap > Thompson T«in>.. Ptiii ThomaUey, Ar-sta ITiChicagO' ■ 
Humberto Gatica Full Moon'Wa'ner Bros. 

CLASSICAL FIELD 

BEST CLASSICAL ALBUM 

(Grammys lo the artist and producer) 

Amadous — Net lie Mariner conflicting Academy ot St Mar 
tin-in-the-FieWs Ambrosian Opera Chorus. Chonslers r/ Wesl 
mmsler Abbey- Sokusts Producer John Sttauss, Fantasy. 6r* 
thovtn The Five Puno Concertos Altred Brendel/James levme 
conducting Chicago Symphony Orchestra Producer Voiker 
Sttauss, Philips Brahms A German Requiem lames levine 
conducting Chicago Symphony Orcheslra ft Chorus^Kathken 
Battle. Hakan Hagegard Producer Thomas i Shepard. RCA, 
Prokofiev Symphony f«o 5 in 8 rial Op 100— Leonard SUHun 
conducting St Louts Symphony Producer Jay David Saks, RCA 
Wynton Marsarrt, Edit* Grubema • Handel. PurcHI. Tortlh. 

(Continued on page SO) 
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BY KIM FREEMAN 



A WttUg column focusing on the 
activities of independent labels 
and distributors. 

The NUMBER OF U.S. indepen- 
dent labels participating in this 
year's Midem, Jan 28-Feb. 1 in 
Cannes, is "up significantly" over 
last year, according to David Ja- 
cobs of National Video Clearing 
House, exclusive Stateside repre 
sentative of the France-based Mi 
dem organization. As was verified 
' by the enthusiasm and success of 
tile eight labels who ventured to Mi- 
dem 19H4 under the Independent 
Label Coalition banner, the inter- 
national event has become increas- 
ingly recognized as a potent breed 
* ing ground for international con- 
tacts and lucrative licensing deals. 

While multi-faceted indie outfits 
such IS Rounder. Important. 
Dutch Fast India and Jem return 
this year as Midem regulars. Jacobs 
says it's the entry of young label 
only operations who have forked 
over the approximately $2,500 to 
£4.000 exhibition fee that is an im 
pressive reflection of independents' 
rising interest in and committment 
to usurping the overseas market. 

A prime example in this category 
is Chicago's yearling Red Label, 
which leaves next week with a load 
of 12 titles ranging from albums by 
the Emotions, Linda Clifford and 
f rock act Silent Treatment, to sever- 
al dance records. The label's mar- 
keting vice president Mitch Berk 
says he and partners Richard Tufo 
and Richard Meyer have "resisted 



the tendency as a new label to rush 
into the international market," but 
recognize that Midem is the best 
place to develop what he calls an al- 
ready existent interest in their line 
Other Midem first-timers include 
Los Angeles-based gospel logo 
I'lumb Line, New York's Ascot. 
Philadelphia's Magnum Record 
(.roup (an administrator for a num- 
ber of small labels) and several pro- 
duction firms 

Despite a disappointing turnout 
of only four labels, the ILC is re- 
turning to Midem with New York 
ers Tommy Boy, Emergency and 
Ascot and Boston's Acc Of Hearts. 
While Jacobs says he created a 
great deal of interest while present- 
ing the reduced-rate ILC convention 
package, the Midem rep says that 
most labels "simply could not af- 
ford to go " 

Speaking as a relatively mid-sized 
independent. Ace Of Hearts' Mark 
Kates acknowledges that "things 
have gotten tougher for everyone, 
both here and overseas." Ace Of 
Hearts, however, is able to justify 
the trip's expense with its experi- 
ence at Midem 1984. 

"It did incredible things for our 
profile." says Kates of that jaunt, 
which initiated licensing deals on re- 
cords by three artists in most Euro- 
pean countries. Kates says he and 
label chief Rick Harte are now con- 
centrating on securing deals in Aus- 
tralia and Japan. In addition to for- 
eign distribution revenues, Ace Of 
Hearts roster leaders the Lyres 
have toured the U K twice since Mi- 
dem 1HH4 to what Kates calls "unlie- 
hevably strong response " 



Other labels returning as exhibi- 
tors include Florida's Pan Disc. Los 
Angeles OUtfita JIM'. Alshirc Inter 
national anil Everest Record 
(•roup, and New York's Kxporto- 
Disr. The list of Indies to be repre- 
sented at Mlilem as attendees is ex- 
tensive and includes every charting 
Gotham dance and/or rap lalrel, the 
newborn I'll only Ryko Disc, N.-w 
Jersey's heavy metal stronghold 
Megaforce. blues/gospel outfit Ma- 
luco. Savoy Jazz, progressive rock 
logo Enigma, classical firm Bain- 
bridge and many more. 

OEEDS & SPROUTS: A recurrent 
subject of the NARM indie conven- 
tion now crops up on the black al- 
bum chart, where Egyptian Lover's 
"On The Nile" enters at 56 for the 
Egyptian Empire (Macolo Re- 
cords!, (2131 409 5821 . On (he 
same genre's singles chart, three 
familiar indies and one newcomer 
show their colors. Tommv Boy. 
(2121 722 2211. leads the pack at 79 
with the Force MDs' "Forgive Me 
Girl," while Sutra. (212 ) 582-6900. 
follows at 80 with the Fat Boys' 
"Can You Feel It ." Paula Records, 
a division of Stan's Music Distribu- 
tors. (318) 425-1017, enters at 90 
with Magnum Force's "Cool Out," 
and Spring. (2121 581-5398, slips 
Fatback's "Spread Love" on at 1)4. 
Meanwhile, we can't help but 
comment on the proximity to the 
pop album chart of Rhino. (213) 
450-6323 Julie Browna "Goddess 
In Progress" is bubbling under at 
204. 



loo much about what happened lie- 
fore '16.' " 

Cetera says the change has been 
beneficial for the band "All of a 
sudden we don't have to worry 
about doing as many of the old hits 
We do six or seven songs from '17' 
in the show, which makes it a little 
more interesting for us. We had 
been doing 'Old Days' and 'Wishing 
You Were Here' for so many years. 
I think we got tired of doing them." 

The key to Chicago's comeback 
has been its alignment with top pro- 
ducer David Foster. Foster, who is 
nominated for a Grammy for pro 
ducer of the year in addition to his 
nomination for record of the year, 
admits that he's surprised by the 
magnitude of the comeback. 

"I was confident that we could 
have hits," he says. "They had just 
gotten off the track a little. But I 
really didn't think it would ever get 
this big." 

The outlook for Chicago wasn't 
always so bright A few years ago, 
they were dropped by Columbia 
when Cetera was in the middle of 
recording his first solo album. "I 
had to buy oul my album," Cetera 
remembers, "so here I was walking 
around with an album that was half- 
done looking for a record compa- 
ny." 

Cetera says the group also 
"shopped" portions of "Chicago 16" 
to various labels "Nobody wanted 
the album which was incredible 
Warner Bros was the only company 
that we filially talked into taking it. 
which made it all the more sweet 
when that single went to No. 1." 

Chicago signed to Warner Bros. 



through its Full Moon custom label, 
then owned by Irving Azoff The 
group had previously signed with 
AzofTs Front Line Management. 

Cetera says now that "trying to 
sell that album was one of the low 
points in the career It kind of broke 
our spirit. Front Line is what put us 
back, it gave us some self respect 
again Irving Azoff and Howard 
Kaufman made us believe in our- 
selves again." 

While "Hard Habit To Break" has 
earned Chicago its Grammy nomi- 
nations, the group chose a more 
rock-oriented cut, "Stay The 
Night," as the first single from the 
new album. Though that single only 
climbed to number 16 on the Hot 
100, Cetera still maintains it was the 
best first single. 

"Everybody expected Chicago to 
come oul with a ballad," he says, 
"so we thought. Let's come from 
left field with the first single.' 

"What 'Stay The Night' did was 
give us radio stations that hadn't 
played us in years. Sure, some of 
the stations that had been playing 
us didn't play that song, which is 
why it didn't climb as high as it 
might have, but a lot of the stations 
that hadn't been placing us finally 
did." 

Cetera suggests that the group's 
recent videos have also been a key 
to its turnaround. "We did videos 
for 'Hard To Say I'm Sorry' and 
'Love Me Tomorrow.' " he says, 
"but at that point videos were just 
starting to mean something. I re- 
member we shot them both in one 
day, which should give you an indi- 
cation of what they were all about." 



You are cordially invited to attend a 
testimonial dinner for our honored guests 
on February 2, 1985 •The Plaza Hotel 



RACIIELLE and |OE FRIEDMAN 
I k, R Musii World 





Recipients uf 

The American jewish Committee's Human Relations Award 



Please make 



reservation |s ] lor t Jit- lrsiniinui.il Dinner- 



Dance in honor of Rat hello .mil |oe Friedman ol | (4 K Musii Wbl Id. 
on behalf of The American |cwish Committee's Appeal lor Human 
Relations on Salurdav. February >. 1985. 7:00 P.M.. al lite Plaza 
Hotel. Fifth Avenue at 59th Street. New York City. 

DINNER SI INSCRIPTION: $;I50 lAdmits One] 
TABI.R SUBSCRIPTION: $3,500 (Admits Ten) 

NAME 



FIRM . 



ADDRESS . 



rin ink 



Please moke < fleck puiuble lo I he Amem no feu ish Cummillwi 

Ligl GumU on Reverie side 

Hour reservolioo. exr epilog dinner l ost ol SftTt.OO pel person, 
is o tox deductible contribution I 



I shall be pleased lo ullend The American Jewish Commitlee's 1985 
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BY SAM SUTHERLAND 



.4 urt'kfft column ftx-imitig on tie- 
eelopments in i 'ttntpotf Pise hard- 
ware and software. 

MaRM SENDOFF Buoyed by i»ra 

vur;i holiday sales and continued de- 
mand that'? straining worldwide ca- 
pacity, Compact Discs will enjoy a 
key role at the upcoming NAKM 
convention, slated for March 2!' 
April 1 at the Diplomat in Holly 
wood, Kla. 

Tin Compact DISC Croup is 
readying both an impressive in- 
store demonstration system, devel- 
oped with Technics, and an audio.' 
visual presentation scheduled as 

part of the opening day s morning 

business session During the Winter 
Consumer Electronics Show earlier 
thi- month. CIK» chairman Kmiel 
Perron* offered attendee.*; a 
glimpse of the cumpact floor stand- 
ing CD display piece, included as 
the centerpiece at the CTMj booth on 
the main floor 

Employing Technics' multiple- 
play CD changer, modified with a 
locking storage magazine to defeat 
theft, along with an amplifier and 
speakers supplied by that audio ven- 
dor, the unit offers face-out display 
for 50 titles via jewel boxes inte- 
grated into the front face of the dis- 
play. By changing the cover book- 
lets for the boxes, users can update 
the offerings in the player. Petmne 
reports that the units should he 
priced at below $1.~>00 for interested 
dealers — a substantial bargain, in 
light of the normal price point for 
the changer alone, which nears that 
mark. 

As for the planned a/v piece, a 
creative committee has been assem- 
bled from executives representing a 
number of majors. Included are 
Steve Zatuchni, NAHM's new exec- 
utive director; Bob Moering and 
Skid Weiss of WEA; PolyGram's 



"There's a rumor 
going around about 
a company that sets 
type, makes color 
separations, takes 
photographs plus 8 
other fascinating 
services. " 

"To find out more\ 
about this rumor call 
jMt /> AM- 



John Harper: Morris Bfttuniteln of 
CBS; GRP'a Hud katzel: Jack 
ChudnofTof RCA; and Van Web- 
ster of Digital Sound Recording 

Studio and Hope Street Studio 

According to Clnl executive dl 
rector Leslie Rosen, the N'AKM 
presentation will sidestep any major 
emp&asis on the nature of the con- 
figuration itself "I don't think we 
have a job to do in telling people 
that CD is here at this point." she 
comments "Anyone who didn't get 
into the product by Christmas al- 
ready knows that they lost out In- 
stead, we'll try to focus on those 
ideas and issues that can help deal- 
ers maximize their CD business " 

LASER PRINT: Thanks to BiU 
board's intrepid Washington ace. 
Hill Holland, we've seen the second 

issue of CD Data Report, a monthly 
newsletter now being published by 
Langley Publications in McLean, 

Va Clearly targeted to manage 
ment and technical personnel, the 
sheet's focus is on cutting edge de- 
velopments for optical storage tech- 
nology, from the first CD-ROM end 
user applications to questions of 
technical standardization for such 
new usages For the communica- 
tions and high technology sectors, 
at least, the sheet seems off to an 
auspicious start 

nANDOM BITS: Late bloomers of- 
ten make up for lost time, anil such 
appears to he the rase with MCA 
Records, whose recent CD releases 
attest to a building interest in the 
new market Initial emphasis on hits 
anthologies, a task compatible with 
the Motown strategy, has already 
yielded a number of representative 
sampler packages We're also im- 
pressed by several double sets al- 
ready at hand, headed by the re- 
lease of the Who's "Tommy" and 
Elton John's "Goodbye Yellow 
Brick Road." Meanwhile, distribu- 
tion client Motown demonstrates 
the virtues of the new configuration 
with the release of Stevie Wonder's 
Sprawling "Songs In The Key Of 
Life." Apart from an excellent 
transfer, the package is a godsend 
for fans who've tried to wrestle 
with that set and its bonus EP. pre- 
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cariously nested inside the gatefold 
LP package Now the entire set has 
been sifted onto two CDs , A&M 
liet ttrds is I he latest major ti< t-egm 
licensing analog master- to Mobile 

Fidelity Sound Lab f oi Indusiofl En 
that company's line of premium 
Original Master CDs . With CD- 
ROM ofl and running, and the need- 
ed drive hardware now in develop- 
ment at a rapidly growing number 
of computer hardware suppliers, 
can entertainment products employ- 
ing a computer orientation be far 
off Apparently not, based on re- 
ports from one well-connected 
source, which promises news of au- 
dio,' visual interactive game pro- 
grams now in development within 
the computer/games software 
camp We'll keep labs on this sector 
as it develops. 




Norma News. Dame Joan Sutherland and Richard Bonynge. right, recede a 
Philips CD player after completing the Norma' sessions at Waithamstow Town 
Hall Making the presentation is David Rickerby. marketing manager lor the 
project's label. Decca International 



LABELS' CLIP PAYMENT PLANS 

ti'onlinitvd from pilar It 



vice president Gerry Durkin. 

CBS is key to the payment ques- 
tion, according to a number of exec- 
utives. As in the MTV exclusivity 
situation, most lahels are seen as 
playing a wait-and-see name, letting 
the industry's largwt player make 
the first move. 

Word is that the WEA labels have 
all been discussing specific payment 
plans for some time, and are ready- 
to enact one of them as soon as (!BS 
makes a public decision. There are 
tSgna that the label is close to one 

"This will be the year of the video 
washout," says Harvey Leeds, Ep- 
ic's national director of video pro- 



motion. "It will separate the ama- 
teurs from the professionals. When 
these Mickey Mouse programs have 
to pay for their videos, many of 
them will disappear." 

But other video promotion execu- 
tives don't regard the jiossihle dis- 
appearance of a large portion of the 
jioputation of video shows as a good 
thing. "We're going to see the de- 
mise of a lot of shows that are im 
portant to us if the labels start 
charging." says one video execu- 
tive, who suggests that the busi- 
ness affairs executives who have 
poshed to the point of charging are 
concentrating on getting dollars di- 
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FEDERATED GROUPS 

(Continued from ptiut It 

ed's existing computer software 
mix on a chamwide basis by this 
summer. 

In-store presentation of the new 
video wing will employ special, 
back-lit point of- pure base displays 
developed by the chain along with 
popcorn machines in line with a 
thrust that chain founder and chair- 
man Wilfred Schwartz, says "will be 
increasingly viewed as theatre." 

Schwartz has already established 
a penchant for dramatic merchan- 
dising, exemplified by the chain's 
aggressive television spots, which 
soften their otherwise hard sell 
through the comic pitchpersons 
Fred and Freda Rated. That ap- 
proach and the chain's superstore 
scale have invited frequent compari- 
son between Schwartz and Tower 
Records founder Rose Solomon. 

"We're supposed to have gotten 
together 27 times," says Schwartz 
of Solomon. "I look forward to 
meeting Russ." 

In readying il< software thrust. 
Federated is apparently reviewing 
how several other Southern Call for 
iua record tape video retail opera 
tinns have evolved Explains Keith 
Powell, president and chief Derat- 
ing officer "We know the combo 
store generates a lot of traffic. 
We've been watching what the 
Win rehouse and Music Plus have 

been doing" in video expansion 

Video product strategy will em- 
ph; iz.i broad title selection, with 
huung to lie handled internally, in 
contrast to an earlier video soft- 
ware test employing a racked sup- 
plier. "I'm a renter myself." notes 
Powell "When I go into these 



places and can't find anything, I fig- 
ure my time is wasted." 

Format market share will begin 
with a stock ratio of 3.5 to 1, VHS to 
Beta, along with laser videodisks. 
Rental pricing offers one title at $3 
nightly, two for $2 each and three at 
$1 each. 

The store computer system w ill 
l>e "geared for sales as well as rent- 
al," according to Gilula, who says 
the system is already in operation at 
seven stores among the first group 
of outlet* designated for software 
departments. 

Computer software, now sold 
alongside hardware in Federated'! 
computer departments, will eventu- 
ally be channeled into the software 
store concept 

While price competition will re- 
main an aspect of Federated's soft 
wan i venture. Schwartz previously 
told analysts at a Morgan Stanley 
forum that the chain hasn't needed 
to offer the lowest ticket on every 
item With home video, CDs and 
computer programs, the chain will 
still aim first at generating a viable 
profit margin for that merchandise. 

Overall. Federated's performance 
has been upbeat during the past 
year, its first as a publicly held com- 
pany For the nine -month fiscal |kti 
nd ended Nov. 3(1. the chain saw'a 
52% increase in net income on gross 
sules of $134.3 million, the latter a 
48% increase in revenues. For the 
five weeks ended Dec. 30, new 
stores helped rocket sales by 108% 
to $51.51 million Comparable sales in 
stores operating a year earlier rose 
just 15%. 



rectly to such a degree that they 
seem "opposed to promotion." 

Video executives estimate that 
the national population of important 
video clip shows, currently stable at 
around 150, could drop by a least 
50%. Some say 70% is not an unre- 
alistic figure. 

According to one promotion staff- 
er, finance-oriented executives have 
ignored the basic record promotion 
equation that "if you don't have the 
outlets, you're not going to get the 
exposure." 

"I could see a charge by the end 
of the year," says another execu- 
tive, who adds that "at least dupli- 
cation costs, because it's enormous 
ly expensive.*' will probably be 
made up by then 

"I don't want to charge," the ex- 
ecutive says, noting that, at most, 
duplication costs add $2,000 to 
$3,000 to the price of a $70,000 vid- 
eo And the duplication fees alone 
would almost definitely heavily 
damage the video show- population, 
he adds, so that the $70,000 clip 
would never be able to fully achieve 
its purpose: promoting the song and 
album behind it 

At the same time that record la- 
bels are instituting fees, the eco- 
nomics of the video broadcasting 
marketplace seem to be backing up 
programmers' contention that their 
unwillingness to pay is not based on 
greed but on basic finances. 

Advertising dollars are not pre- 
sent in enough quantity in the video 
music marketplace to support all 
but relatively basic clip shows, even 
on a national basis, programmers 
say. 

One major syndicated music video 
effort. "This Week's Music." has 
just been pulled from the market- 
place and put on hiatus Producer 
Marcus Peterzel says the program 
may yet tie revived, but he says it 
appears that such shows will have 
to be "relatively cheap" to survive. 

A&M is currently the only label to 
charge broadcast and cable outlets, 
and its clips lose significant 
amounts of exposure due to the 
fees, according to several video pro- 
motion executives and program- 
mers. 

fONI BKIDBMAN 



H 1 1 HOAR) .'ANIfAHl ?6. 198S 



ELECTRONICS STORES INTO CD 



(Continued from page I) 

CDs from Big Slate Distributing in 

Dallas. 

All 4,r>UO company owned Radio 
Shacks in the U.S. are stocking four 
recently introduced private label 
CDs and $399,115 player, while more 
than half the remaining 2,51X1 inde- 
pendently owned stores carry both 
hardware and software, says mer 
chandising vice president Bob 
Miller He sees two more Cl> play 
ers coming around August, and esti- 
mates four additional private-label 
CD lines in the near future. 

Bob Lydecker of the three Tweet 
ers Etc Rhode Island stores has 
sold software from the Telare ami 
Sheffield catalog for more than six 
months. He recently added other la 
bels, such as Windham Hill. (iKP 
and DMP. His 100 titles are mostly- 
classical and jazz, and he tries to 
stock five different players regular- 
ly. His best sellers are $500 and $«00 
Yamaha units. 

Top hardware movers at the Fret- 
ter Appliance stores in Detroit are a 
Sony at $377 and a Toshiba at $266. 



according to Fred Friedman "Our 
CD hardware business has picked 
up pretty good through late 19H4," 
he states. 

The recent S ■;, to 10":. wholesale 
price dip from Sony will generate 
even lower tickets ami more busi- 
ness, Friedman predicts He points 
up "rack systems," a home enter- 
tainment center concept, as aiding 
CD popularity. "We'll be selling a 
$799 audio-only unit from both Fish- 
er and Toshiba," he says, "and we 
expect good results from the $3,300 
Fisher tv and audio rack system." 

The 32 Highland Appliance stores 
in four states sold CD hardware "in- 
credibly well" over the holidays, 
comments senior buyer Chuck Bale. 
He is stocking seven different CD 
players, and the selection will con- 
tinue to grow, he promises. Right 
now. Technics SLP-1 at $299 and 
SI.P-2 at $399 are his leading sell- 
ers. 

"I'd like to see stronger quality 
control on the part of CD software 
makers," Bale says. "We ran a pro- 
motion with Jeff Boyd of Vinvl Ven- 



dors in Kalamazoo. We offered a 
package .it" CDs along with :> player 
before Christmas. We moved lots of 
CDs, but I was frustrated by the de- 
fective rale." Bale predict* CD will 
broaden its appeal when software 
retails for less than $10. a sentiment 
shared by many of his peers. 

The 30 Wall To Wall Sound stores 
ran Vi"'„ ahead of cxjiectations far 
the final quarter of 19X4, buyer 
Steve Bell says. Technics and Fisher 
models at $299 to $399 moved out 
most quickly. Based u|ion his early 
movement of Sony CD-5 portable 
players, Bell is optimistic about the 
field of portables. He calls for cau- 
tion over the first generation porta- 
bles and in dash CD players, recall- 
ing, as did several others, the high 
reject rate on some first generation 
CD players. 

Russ Hackley of the 50 giant Fed- 
erated Croup stores here sees the 
$599 and $699 remote control Yama- 
has taking a lead spot soon. Feder- 
ated, which introduces software 
soon in 10 to 15 outlets (separate 



story, page 1 ) , expects more stable 
pricing and less dumping of low 
cost first generation units now that 
overstocks are sold off. Hackley ex- 
pects to stock 12 to 15 different CD 
players in 1985 from up to eight dif- 
ferent manufacturers. 

Another local chain, five-unit Ro- 
gerSound, is mulling CD software 
sales as soon as store computeriza- 
tion is attained sometime this sum- 
mer Chain founder Howard Rogers 
laments the demise of low-price 
leaders. He says he can't get 
enough of the Sony CD-fa, which he 
sold at $299. 

"I'm going to get rid of my cas 
sette deck in my car when in-dash 
CDs are available," Rogers says. "I 
think many audiophiles will follow 
suit It will help CD software and 
hardware sales." 

CD hardware sales were 20% bet- 
ter than anticipated toward the end 
of 1984, says Mike Carlson of the 
Good Buys chain in the Bay Area. 
He has noted good sales from a 
number of units ranging from $298 



to $548 in price The full-feature, re- 
mote models at $500 and above, will 
also spark 1985 volume, he sug- 
gests. He is looking for car stereo to 
come in around $298 from Sony, 
Mitsubishi and Pioneer. 

The two Buffalo Audio Center 
stores are cautious, handling only 
Marantz hardware, which proved 
less prone to defectives in the first 
generation go-around, Harvey Kar- 
deman states. He, too, fears the 
longterm psychological effect of de- 
fective players indicated by others. 
He is holding <>t! on heavy stocking 
of CD portables, maintaining that 
the price is still too high for "kids," 
who will be the chief customers. He 
plans to add some Magnavox units 
soon. 

The spring/summer Sears cata- 
log, delivered last week, shows a 
new fuller-featured CD plaver, list- 
ing for $499, than the $399" private 
label model in the winter edition. 
Montgomery Ward was contacted 
for this survey, but would not pro- 
vide any CD player information. 
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flirt, Moftir— Wynton Marsahs/RaymoPd Leopard 
conducting insist) Chamber Orchestra/tdrta Gruber 
ova Producer Steven Epstein, CBS Masterworks 
BEST CLASSICAL ORCHESTRAL RECORD- 
ING 

iCfimnro to the cortficlor & producer) 

Anadevs heville Marrmer conducting Academy 
of St Martin <n-rhe Feith Producer John Slrauss, 
[ jn:j?i Berticr. Symphonie Fanlastique OP. 14 — 
OUjCq Abbado conducting Chicago Symphony Or 
trtestri Producer Rauwr BrocV DC. Gould Burch 
held Gallery 1 Apple Waltzes— Morton Gould con 
duct'ig Amer>can Symphony Orchestra Producer 
Thomas Frost RCA. Mahler Symphony No 4 In G 
Mapy- Sir Georg Solti conducting Chicago Sympho 
ny Orchestra Producer iimcs Mallmson. London. 
Pnjkrfitc Symphony No 5 In B Hat. Op 100— Leon 
lid SUDun conducting St Loun Symphony Piodut 
er lay David Saks, RCA. Schubert Symphony No 9 
■ C Mayor ("The Great") — limes Levine conducting 
Ctuuto Srrnpnotry 0<thr>tii Piodutr 0) Steven 

Rtfttt 

BEST OPERA RECORDING 

(Grammys to the conductor and producer) 

Butt: Carmen — Lorn Maajel conducting Or- 
chestre National d> Eiance/Choeuis e' Mjitnse de 
Had* Frince/Pnnopa! Soloist: Julia Migwes John 
son. Faith Fiham. Placdo Domingo Ruggero Ratmon 
* Producer Michel Clot/. Erato Britten: The Turn 01 
The Screw— Sir Colin Dam conducting Member:, of 
Royal Opera House Orchestra. Covent Carden/Prmci 
Ml SMwstsr Helen Donath. Heather Harper. Robert 
Tear Producer Erik Smith, Philips. Janaceh Jen 
•fa S'i Charles Maefcerras conducting Vienna Phit- 
rujrmoex/Prixipal Solonts Elisabeth Soderstrom, 
Peter Dvorksy, An. . ,, Ochman, Eva Randova Pro- 
ducer James Mailman London, Mourt Don G.o 
wm»— Bernard Hartink condxt.ng London Ph.lhar 
monic Orcheba/Glyndebournc Chorus/PrutcipM Solo- 



ists Thomas Alien, Carole Vaness Richard Van Allan. 
Maria Ewing. Elmbeth Gale. Keith Lewis, John 
Rawnsley. Oimitn ham-ados Producer John Eraser, 
AngeJ, Verdi tnunt— Riccardo Mud conducting Coro 
e Orchestra del Teatro alia Scala/Princval Soloists 
Plaudo Domingo. Mneila Freni, Renato Bruson V > 
>ai Ghiaurov Prodocet John MordJer. Angel 
BEST CHORAL PERFORMANCE 
(OTHER THAN OPERA) 

Brahms A German Requiem — Choral Conductor 
Margaret Hiilis, Chicago Symphony Orchestra 
Chorus/conductor lames Levine. Chicago Symphony 
Orchestra. RCA. Britten War Requiem— Simon Rat 
tie conducing City ot Birmingham Symphony Or- 
chestra Chorus " i Boys ol Chrrsl Chuich Cathedral. 
Odord/City o< Birmingham Symphony Orchestra. An- 
gt\ Mozart Requiem — Christopher Hogwood con- 
ducting Westminster Cathedral Boys Choir, 'Choi us A 
Orchestra o' the Academy ol Ancient Music. I0i 
seau Lyre, Orff Carmiru Buraru Riccardo Charily 
conducting; RSO Btihn Chwus/RSO Berim OtxhesliI, 
London, Prokofiev Aluander Newfcy, Op 79— Ric- 
cardo Cha'Hy conducting Cleveland Orchestra 
Chorus/Cleveland Orchestra. London 

BEST CHAMBER MUSIC PERFORMANCE 

Beethoven The Late String Quintets— JuilliJfd 
Stcng Quartet. CBS Maslerwks, Brahms Piano 
Quintet in F Minor, Op 34 The Cleveland Quartet 
with Emanuel At. RCA. Brahm; The String Quintets 
m F t G — Guarnen Quartet with Pmchas Zuherman, 
RCA, Corea Lyric Suite For Seitet Ch.ch Corea. 
Gary Burton. Ikwhan Bae, Carol Stave. Karen Drey- 
fus. Fred Sherry. ECM, Mozart Violm Sonatas. K 
301. 3*2. 303. 304— Itfhak Perlman £ DaniH Baren 
boim, 0G 

BEST CLASSICAL PERFORMANCE, IN- 
STRUMENTAL SOLOIST OR SOLOISTS 
(WITH ORCHESTRA) 
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The New York office of Billboard will soon have an 
opening for a self starting professional with a minimum 
of 2 years' experience in sales, music and/or video. 
This person must have a record of success and stabil- 
ity. We are looking for a highly creative and motivated 
person eager to work hard and get results for great re- 
wards. Send resume, letter, and salary requirements to 
(no phone calls, please): 

Miles T. Killoch 

Billboard Magazine 151 5 Broadway New York. N.Y. 10036 



Beethoven The Five Piano Concertos Allrert 
BrernJel (James Levine conducting Clucago Sympho- 
ny Orchestral, Philips, Brahms Piano Concerto No I 
in 0 Minor Emanuel Ai (James Levine conducting 
Chicago Symphony Orchestra), RCA, Rodngs Con 
cierto De Aranjuu/lnvocation & Dance, Three Span- 
ish Paces (Music ot Spam. Vol 6)— Julian Bream 
iJohn Elwt Gardiner conducting the Chamber Orches 
tra of Europe), RCA. Wieniawski, Violin Concerto No 

2 in D Minoi. Op 22. Samt-Saens Vrelm Concerto No. 

3 in B Minor, Op 61- Itzhjh Perlman (Daniel Baren- 
bonn conducting Orchestre de Pami, OG, Wynton 
Marsahs. Edita Grubcrova — Handel. Pureed, ToreRt, 
Fasch. Molter -Wynton Marsalts iRaymond Leppatd 
conducting English Chamber OrchesUa/Edita Gruber 
ovai. CBS Masterworhs 

BEST CLASSICAL PERFORMANCE, IN- 
STRUMENTAL SOLOIST OR SOLOISTS 
(WITHOUT ORCHESTRA) 
Bach The Unaccompanied Cello Suite-. Yo-Vo 



KEEPING SCORE 

(Continued from page iS) 
hymns. 

But somewhere alonp the line 
gremlins may have entered — or 
could it have been an editorial opin- 
ion? The guidance phrase reads. 
"SCHKMKLLI LIEDERBUCH — 
Smel ly lea-ther boots," 

TrlE MESSIAH, in a new version 
by Sir (ieorg Solti and the Chicago 
Orchestra with Kiri Te Kanawa 
among the soloists, is being rush- 
processed by London Records to 
meet a March release date — in time 
for Easter. Also due in March under 
the London imprint are three An- 
dras Schiff albums, one devoted to 
Bach Partitas, another to a continu- 
ation of his Mozart sonata cycle, 
and the third to the "Trout" Quintet 
as co-artist with the Hagan Quar- 
tet. Upcoming later by Schiff are an 
album of Bach Inventions, and a 
coupling of concertos by Schumann 
and Chopin, with Antal Dorati and 
the Concertgebouw. 
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The results are last The 
reach is vast And the call is 
tree' To place a Billboard 
Classified ad call Jetf Seretie 
at (800) 223-7524 



Ma Columbia. Beethoven Puno Sonata No 29 m B 
rial Maior Op 106 "Hammertlamr"— Emil &l«ls. 
DU Music ol Spam. Vol. J. "A Celebration ot Andres 
Segowa" MMM Bream. RCA. Schubert- Puno So- 
nata In B Flat Ma|or. 0 9S0— Alicia de tarrocha, 
Undon. R, Strauss Glen GouM Plays Strauss i Sona 
ta. F.« Pieces, Op J)— Glenn Gould. CBS Master- 
works. 

BEST CLASSICAL VOCAL SOLO PERFOR- 
MANCE 

Brahms; Songs at Brahms— Hakan Hagegard & 
Kathleen Battle (James Levine, auompamst). RCA. 
Mahler Symphony No 2 m C Minor ("Resurrec 
lion ') — Jessye Norman (Lorm Maazei condxtmg Vi- 
enna Philharmonic). CBS Masterworhs, Mahler Sym- 
phony 4 in G Major - 4th Movement— Kin Te Kanawa 
(Sir Georg Sold conducting Chicago Symphony Or 
chesttai. London, Mahler's Songs of Youth Dame 
Janet Baker [Geoltrey Parsons, accompanist), Hype- 
rion, Ravel: Songs ol Maunce Ravel— Jessye Norman. 
Jose Van Dam, Heathen Harpei 'Pierre Boute; con 
ducting Members ot Ensemble Iniercontemporam & 
BBC Symphony Orchestral. CBS Maslerworks 
BEST NEW CLASSICAL COMPOSITION 

Antony And Cleopatra — Samuel Barber, composer, 
Apple WalUes— Morton Gould, composer, Maga- 



bunda (Four Poems ol Agueda Pi«aro)— Joseph 
Schwantner, composer, The Perfect Stranger -Frank 
lappa, composer. Winter Cantata Vincent Persi- 
chetti. composer 

BEST ENGINEEREO RECOROING, CLASSI- 
CAL 

Brahms A German Requiem— Paul Goodman 
(James Levine conducting Chicago Symphony Or- 
chestra & Chorus /Kathleen Battle. Hakan Hagegard). 
RCA. Brahms Piano Concerto No I In 0 Minor 
Paul Goodman Emanuel Ai/James Levine conduct- 
ing Chicago Symphony Orchestral, RCA, Mahler 
Symphony No 4 In G Major James Lock & John 
Dunkerley (Srlr Georg Sort) conducting Chicago Sym- 
phony Orchestra, Kin Te Kanawa), London, pTokahw 
Symphony No S in B flat, Op 100 — Paul Goodman 
(Leonard Slatkin conducting Si Lours Symphony), 
RCA Wynlon Marsalis. f rJ t.i Gabem.* Handel. 
Pureeil, Torelli. Fasch, Morter— Tony Faulkner. Ray 
Moore (Wynton Mar saliv Raymond Leopard conduct- 
ing English Chamber Orcheslra/Edita Gmberovaj. 
CBS Masterworhs 

CLASSICAL PRODUCER OF THE YEAR 

Steven Epstein, Mart Aubort & loanna Nitkren;, 
Jay Dam) Saks, Robert E Woods. Thomas Z Shepard 
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1985: YEAR OF STUDIO DIGITAL 

(Continued from page I) 



more, the demand is keeping steady 
pace with the supply." 

Nordahl says that, for Mitsubishi, 
the geographical pattern of digital 
sales has followed what he sees as 
an established chronological Irian 
gle: Los Angeles first, followed by 
New York and then Nashville. 

"When Neve first brought their 
recording consoles to the American 
market around 1970, the first stu- 
dios to buy them were on the West 
Coast," he points out. "After that, 
New York studios bought some, 
then Nashville. The same thing oc- 
curred when Neve introduced the 
NECAM automation system The 
hig L A studios bought about half a 
dozen of the computer consoles be- 
fore New York and Nashville got 
into the act. It seems to be that way 
with every major development." 

According to Nordahl. Mitsubi- 
shi's marketing strategy for the .'12- 
track machine remains unchanged 
for 1985. He claims his digital multi- 
track is for "studios that stand out 
at the top of the studio community." 
while competing 24-track digital ma- 
chines will become "the standard 
for the masses." 

Nordahl says he remains skepti- 
cal of the Digital Audio Stationary 
Head (DASH) format, the digital 
standard developed by Sony, Studer 
and Matsushita which is non-com- 
patible with Mitsubishi's format. 
"The DASH standard is really a 
marketing and promotional ploy," 
he charges. "They [Sony, Studer 
and Matsushita] still have no 24- 
track products in the field that are 
compatible, and neither Studer nor 
Sony have actually delivered any of 



the two-track DASH -compatible 
machines they showed at Novem- 
ber's Audio Engineering Society 
convention." 

Sony Fro Audio's national sales 
manager for digital audio, Rick 
Plushner, acknowledges that his 
firm is the only DASH proponent so 
far to market a 24 track digital re- 
corder. But he asserts that the oth- 
er members of the DASH group are 
"working on their DASH mullitrack 
machines," and that introduction of 
those recorders will occur shortly. 
As far as the open-reel two-track 
Sony PCM-3102and Studer D820 re- 
corders shown at the AFS conven- 
tion, Sony's Curtis Chan notes that 
"both Sony and Studer will deliver 
two-track DASH recorders around 
June." 

As far as the business outlook for 
Sony's multitrack PCM-3324. 
Plushner says that there are cur- 
rently 36 PCM-3324 recorders in the 
U.S. He adds that, in the last four 
months alone, that figure has dou- 
bled from approximately 18 ma- 
chines. 

"We are selling and delivering 
about four 24-track machines per 
month," be says. "We realize that 
it's not so much the orders taken, 
but the deliveries made that are 
most important." Plushner sees 
that figure increasing to five ma- 
chines per month "within about a 
month," and predicts that Sony will 
deliver about another 50 PCM-3324s 
into the field this year The machine 
sells for $133,600. 

"This year will definitely be the 
best year ever for Sony digital," 
Plushner continues "We foresee 



growth in all areas uf the industry, 
not only recording," he adds, refer- 
ring to the increasing use of digital 
equipment by video and film post- 
production companies. The list of 
studios using the PCM 3324 for au 
dio, video and film applications 
ranges from New York's Power 
Station and Hit Factory, which both 
own two of the machines, to Glen 
Glenn Sound in Los Angeles, as well 
as CBS. RCA and Atlantic Studios 
in New York 

"There hasn't really been any 
geographical distinction as far as 
how the multitracks are doing." 
notes Plushner "We have had a lot 
of movement in the New York area, 
but we now have an equal amount 
on the West Coast." 

Plushner says that word of 
mouth has been the best selling 
force for the 3324: "We demo the 
machine for prospective clients, and 
then put them in touch with other 
people that own them. That seems 
to help " 

Sony has been selling its PCM- 
1810 videocassette- based digital au- 
dio two track mastering recorder 
for about five years, and with the 
strong momentum of Compact Disc, 
Plushner sees sales of that unit in- 
creasing heavily in 1985. The 1610 is 
the most popularly accepted format 
for CD mastering, and now "with 
the popularization of CD, there's a 
tremendous need to convert old re- 
cordings to digital and also digitally 
master new recordings," he says. 

Plushner notes that the most 
marked trend he's seen over the 
past year is the gradual acceptance 
of digital technology by studio own- 
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ers and engineers, to the point 
where "it's become a much less ex 
traordinary thing to them. A lot of 
multitracks are available from rent- 
al companies, and are used by medi- 
um-size and smaller studios, as well 
as the major studios. So the smaller 
studios have become familiar with 
the technology, and it has become 
much more commonplace to them." 

What of Sony's DASH compatri 
<>(.«, Studer and Matsushita? Asked 
when his company foresees placing 
a digital multitrack DASH recorder 
in the marketplace, Matsushita's Al- 
mon Clegg replies, "I don't see us 
entering the marketplace at this 
time. We are, of course, very inter- 
ested and highly supportive of the 
DASH standard, as the format uses 
the thin-film recording heads we 
manufacture. We will be a supplier 
of the thin-film heads and other 
electronics for DASH machines If 
the market grows quickly enough, 
we may indeed come in with a full 
machine, but we don't really see 
that happening this year." 

According to Studer Revox of 
America's vice president and gener- 
al manager Thomas E Mintner, 
Studer will show the final version of 
its DASH two-track recorder at the 
Anaheim AES in May. with limited 



numbers of the machines available 
"shortly thereafter." 

"Our concern at this point is not 
so much the initial delivery date," 
says Minlner. "We are more con- 
cerned with our ability to fill the or- 
ders currently on hand and those 
that continue to come in. It's obvi- 
ous to us that many buyers are 
waiting for the DASH two-track 
machines, rather than investing in 
earlier technologies that may soon 
be obsolete " 

Mintner adds that Studer's ability 
to fill all the orders it has already 
received will depend on the rate of 
production later this year, as well as 
the number of orders coming in lat 
er, both of which "are difficult to 
forecast at this Ume." 

As far as digital multitrack re- 
corders, Studer expects to market 
its debut in that arena sometime 
around the middle of 1986. "As we 
announced at the Pans AES, the 
multitrack Studer machines will be 
double-density DASH format, using 
32 cross-protected audio channels 
and a total of 48-tracks," says 
Mintner "They will be totally com- 
patible with the other DASH ma- 
chines." 



LOW VIDEO PRICES 

(Continued from page I) 

outlets it is going into, but word is 
that the video titles will be show- 
cased at some of the nation's top 
mass merchandisers and children's 
retailers, including K-Mart, Child- 
World, Toys 'R' Us, Sears Roebuck, 
J.C. Penney and Montgomery 
Ward 

The company has created a "Gold- 
en Book Video" line to market its 
product. Among the characters in- 
cluded in the first release are Don- 
ald Duck, Mickey Mouse, the char- 
acters from "He-Man & the Masters 
of The Universe" and "Sesame 
Street," and Tweety Bird, Sylvester 
and Bugs Bunny. 

Western was able to acquire such 
hard-to-get characters by using a 
limited-animation technique it calls 
"bringing storybooks to life." Rath- 
er than using full character motion, 
camera motion and animation of 
certain portions of the screen at cer- 
tain times are used to bring the 
print characters to video. All of the 
product will be video versions of 
Western's Golden Etook print series. 

As a children's publisher and 
marketer. Western reportedly takes 
in about $300 million a year. The 
company will be spending approxi- 
mately $1 million on a campaign to 
launch its video product, buying 
double-page spreads in such publi- 
cations as Ladies' Home Journal, 
Redbook. McCall's, TV Guide and 
Parents magazine 

Uuinrh date for the titles is Aug, 
IS. Duplication wilt be handled by 
one of home video's leading houses. 
Bell & Howell Columbia Pictures 
Video Services. 

"We're talking millions and not 
thousands," says Western vice pres- 
ident of sales Jim O'Dminell of the 
numbers his company expecLs to do. 
Each title will run between 25 and 
.'ill minutes long :tnd contain several 
stories. 

Besides the mass-market outlets, 
the Golden Video titles will also be 
sold in a number of top bookstore 



chains that have already scored 
strong successes with public do- 
main video product, such as Wal- 
denbooks and B. Dalton 

"We are not kidding around," 
ODonnell says of the coming ef- 
fort Western Publishing vice presi- 
dent George Oeff comments that 
his company was able to utilize rela- 
tionships that in some cases have 
lasted 50 years or more. 

Such top retailers as Sears and 
Penney have been almost desperate 
to get into the video business, ac- 
cording to distributors and manu- 
facturers, and if they do invest 
heavily in the Golden product, it will 
be their first deep commitment to 
prerecorded video. 

At the same time that Western 
was moving to establish the $9.95 
price point, another home video 
company was revealing plans to 
market its titles for only $5.95 — but 
with a hitch: Consumers will have to 
bring their own videocassettes. 

According to Dennis Hedlund, 
president of Costal Video Service, 
his company is joining with manu- 
facturer VCL to offer an initial 
serving of 10 titles for $5.95 each. 1 
Consumers using the service will 
send in blank tapes and pay for the 
movies that are dubbed onto them. 

Among the titles to be offered are 
"UFO Top Secret," "Attack From 
Outer Space." "Dick Tracy Meets 
Gruesome," "Drugs In The Deep 
South," "The Road To Nashville" 
and "The Proud And The Damned." 

VCL has a library of 400 titles 
which may eventually be used for 
its $5.95 program, says Hedlund. 
who views the system as a "per- 
fect" way of putting product on the 
market for which the demand may 
be too low to support inventory 
costs. 

The VCL service will go on line in 
April, with an advertising campaign 
featuring placements in such film- 
buff publications as American Film 
and Film Comment. 
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The New and the Old. The first Compact Disc ot Kathleen Ferner's historic recording or Mahler's 
bed von der Erde" (with tenor Julius Patzak and Bruno Walter conducting) is presented to Ihe lale 
contralto's sister. Winifred Femer. by Remhard Klassen, president ol Decca International 



Strutting San Antonio Style. EMI America artist Sheena Easton pays a visit to the 
KITY San Antionio staff atler a concert appearance m the city Shown from left are 
KlTY programming secretary Rhonda Bollenberg and air talent Rick Upton. Chns Kelly 
of KITY sister station KONY, Easton. and KITY promotion director Chansse Pappas 




Practice Makes Perfect MCA artist Alicia Myers leads friends through an impromptu rendition of her laslest single. 
'Appreciation.' after her show at the Universal Amphitheatre m Los Angeles Standing Irom left are MCA's West Coast 
rib promotion manager Louil Silas and product development vice president Kent Crawford, Myers and Ihe label s 
national r&b promotion director Emie Singleton 



Fitness Parade. Jazzerose proponent Judy 
Sheppard Missett poses with executives of 
Peter Pan subsidiary label Parade, after 
signing a worldwide recording contract with the 
company Shown with the excercise star are 
product development vice president Joey 
Porrello. left, and sales v»ce president Jim 
Monaghan. 




The Royal Army Wants Youl Question Mark, left, of ? & the 
Mystenans of "96 Tears" fame, poses with Joe "King" Carrasco 
after their sold-out show at Houston's Fitzgerald club. 





Where's the Butter? CBS 

Songs executives propose a 
healthy toast to Andy Go kJ mark 
and his Nonpareil Music, which 
just recruited CBS Songs to 
represent its catalog outside 
the U S and Canada Seated 
Irom left are CBS Songs 
International vice president/ 
gonorai managor Tim Bowen, 
Goldmark and CBS director of 
creative operations Nancy 
Brennan 




Right On Key. Fort Worth Mayor Bob Bolen, center, presents Le Bill 

Music and Le Cam Records principal Maror Bill Smith with a key to the 
City m recognition of Smith's contributions to both the music industry 
and the local community Le Cam recording star Kelli looks on 





Lovely Linda. Smger/songwriler Linda Thompson beams al a reception lot her 
first solo album during a recent meeting with Warner Bros president Lonny 
Waronker Her label debut ships later this month 



Indie Profile 

Flying Fish Flies Folk Flag 

ml organizations as fundraisers," 
Kaplan remarks, "and sold over 
1,000 in that manner alone." 

Like most specialty labels. Plying 
Fish's catalog sates account for a 
major portion of total voluim*. in 
their case some 50% -70%, accord- 
ing to Kaplan. "Most of the 250 ti- 
tles are available," he says, adding 
that "a few have run oul of stock, 
and wv haven't pressed them 
again. " fish's mail order business is 
increasing. Kaplan notes, and while 
it still accounts for less than 1% of 
the label's volume, it is picking up to 
the extent that "we're thinking of 
taking credit cards " 

Kaplan says Flying Fish's turn- 
over is close to $1 million per year, 
and 1984 was the label's "best yet." 
He largely attributes Fish's success 
to the improved state of the record 
industry at large. 

"It's not so much that there's 
been increased demand for our rec- 
ords per se." he explains, "as that, 
when record retailers are doing 
more business, they stock more of 
our records, and therefore more of 
them sell." 

Kaplan does see a renewed inter- 
est in acoustic music, commensu- 
rate with the aging of the baby 
boomers. "Five years ago. at the 
Univ. of Chicago Folk Festival, 
there was a shortage of students 
willing to work on it, which is cer- 
tainly not the case now," notes Kap- 
lan, who credits the first II of C folk 
fest 25 years ago with initially get 
ting him interested in the genre. 
"Thi* decline has ended, at least " 

But Kaplan receives what he 
terms an unfair shortage of mass 
media coverage for an increasingly 
popular form of music. "Of approxi 
mately mm hours a day of radio time 
in the Chicago area, fiOO is music," 
he says. "If 1% of the population 
likes folk, that means there should 
be six hours a day of programmed 
folk music, which I really don't 
think there is Between 'A Prairie 
Home Companion,' WFMT's 'Mid- 
night Special' |aud a few other spe- 
cialt) -hou*.|, there are maybe \\\ 
14 hours a week of folk music on 
Chicago radio." 



by MOiRA Mccormick 

CHICAGO Flying Fish Records, 
which recently celebrated its 10th 
anniversary, is probably Chicago's 
most prolific independent label 
Founder Bruce Kaplan says the 
folk/ethnic label sees some 30 re- 
leases per year, at the rate of two to 
three per month The label's catalog 
now encompasses more than 250 ti- 
tles, he notes, most of which are still 
active. 

Flying Fish's mostly non-exclu- 
sive roster is lengthy and broad. 
Practitioners of ethnic musics, in- 
cluding African. Jamaican, Celtic, 
Latin American. Hebrew. Balkan, 
Indonesian and Russian, all see re- 
lease on Fish vinyl, in addition to the 
more traditional American folk, 
bluegrass and country that gave the 
label its start. 

John Hartford. Vassar Clements. 
Doc & Merle Watson. Tom Paxton. 
Robin Williamson. Boys of the 
Lough, Blue Ft id dim Rand and the 
New Grass Revival are among Fly- 
ing Fish's better-known acts Hart- 
ford's 1976 album "Mark Twang" 
won a Grammy in the best folk/eth- 
nic category, and along with Clem- 
ents' "Hillbilly Jazz" remains the la 
bel's biggest seller to date, accord- 
ing to Kaplan, who adds that Flying 
Fish has received 15 Grammy nomi- 
nations so far 

Kaplan says his madim operandi 
regarding new releases relies to a 
great extent on subjective judg- 
ment. "Occasionally," he says, 
"we'll release something we're pret 
ty sure won't do better than break 
even, if we feel that strongly about 
the music, such as with Poland's Or- 
chestra of the 8th Day." 

Kaplan says a particularly good 
seller for Flying Fish is in the 
15,000- to 25,000-unit range Cur 
rently selling in the area of 20,000 
copies, he reports, are albums by 
John Hartford, Doc Watson, a rn- 
ptllu black female group Sweet 
Honey In The Rock, Hebrew folk 
act Klezmonm. Celtic duo Magical 
Strings, autoharpist Bryan Bowers 
and singer/guitarist Claudia 
Schmidt 

Since airplay is limited for esoter- 
ic music, Kaplan centers Flying 
Fish's promotional activities pn 
marily on "working with the print 
and alternative print media." Some- 
times, he adds, the label will embark 
on a specialized promotion. 

"We offered the album by Kl Sal- 
vador group Volocarnba Ita In politi- 
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The results are last The 
reach is vast And Ihe call is 
free 1 To place a Billboard 
Classified ad. call Jell Serette 
at (8001 223-7524 



N< ITU SES AI 'VISING customers of the MCA. Capitol. 
CHS. WKA. KCA. 1'nited Arlists and ABC labels be- 
tween l'.ITO and 19HH that they ran join the Chicago 
Federal District consolidated class action suit charging 
the above labels with antitrust violations will probably 
go out this week (Billboard, Jan 5). Jamei Sloan and 
Granville Specks, representing present plaintiffs, told 
Judge Nicholas Ruu on Jan 11 that they had turned 
down the settlement offer of the defendant labels, 
terming it "totally inadequate." The judge has set June 
17 as a trial date. 

JoSE JOSE'S Endorsement pad with Coors brew is 
due to lie firmed early next month, with the arrange- 
ment involving sponsorship of the Mexican singer's 
U.S. tour this spring ■ . . Another Mexican, Juan Gabri- 
el, is also set for a July-August U S. itinerary in con- 
junction with our south-uf-the-border neighbor's 175th 
anniversary year of independence from Spain . . . Wil- 
Ham Morris Hjepanfc specialist Jorge Pinoa checks out 
Lissette's new cabaret act this week at the Puerto Ri- 
can Canbe Hilton, after which he accompanies Yes on a 
Uruguayan and Brazilian junket Yes just did the 10- 
day "Rock In Rio" fest, which attracted an average of 
250,000 daily . . . Watch for former Velvet and Poly- 
Gram International exec Stanley Steinhaus to surface 
in February' in Miami, working for a yet-to-be-identified 
label Popular Texas orchestra leader Leonard Da- 
vila is back on the stand Saturday (26) after a six -week 
recuperation from surgery. 

TkACK HEARS that the Fairfield Municipal Court 
judge hearing the Ohio home video obscenity case (Bill- 
board, Dec. 151 has ruled against the request by Citi- 
zens For Decency Through Ijtw And Order to join the 
prosecution First X-Raled Mini-Convention act 
for VSDA's National Capitol chapter May 21 on two 
cruises aboard MV Port Welcome out of Baltimore's in- 
ner. Harbor. Sponsored by Caballero Home Video. Cal 
Vista. \CA Pictures, Essex Video. Video-X-Pix and 
others, the noon and G p.m. cruises will feature porn pix 
exhibits and seminars. The open bar/buffet cruises are 
limited to 150 dealers per outing 

The FIRST Auiiie Blumc "California Music Directo- 
ry" covers Northern California (Billboard, Jan. 191. 
with a Southern California edition coming in early sum- 
mer ... A summit of EMI and Capitol brass at press- 
time was deliberating revisions of the firms' global or- 
ganizational charts . . Track's former Billboard mate 
Bob Rolontz and financial writer Stanley Hrown are 
teaming to do a tome about Warner Communications, 
where Rolontz last toiled as an info officer 



I HE FAMILY OF the late Burt Schwartz of Schwartz 
Bros.. Lanham. Md , asks that donations in his memory 
be made to the T.J. Martell Foundation . The Capi- 
tol restocking plan through Thursday (24) offers 5" 
good sellers at 5% discount and 30 extra days billing for 
the albums The Beatles LPs are offered at 25% off for 
an indefinite period. Spines of albums have been slight- 
ly scarred. 

Rl '.Ink MILL MCA Records' salespersons broaden- 
ing their selection with music titles from Pacific Arts 
Video and more MCA Home Video titles. Until now, 
they had only 10 music-oriented titles. Question looming 
is, when will Capitol and PolyGram sales folk start 
peddling firms' home videocassettes? Nick Santrizos. 
president of Thorn EMI video, says there are no such 
plans for distribution in his division Gloria Loring 
donating all proceeds from her new album. "A Shot In 
The Dark," to the Juvenile Diabetes Foundation 
Licorice Pizza employee Wade Daughlry in Puente 
Hills, who doubles as drummer with the Enforcers, has 
his music featured in the movie "Lovelines." 

GRAPEVINE has Bill Hall, long a rack executive, 
leaving his post as VP of sales for Handleman. He could 
not be reached at presstime . . . Bobby Boyd has reju- 
venated his Boyd Records out of Oklahoma 
City . Roderick Falconer, whose fifth album and 
first on MCA, "Rules Of Attraction." was just issued, is 
also Rod Taylor, ex-Stanford Univ. poetry lecturer and 
poet published by Rolling Stone Press. Now the versa- 
tile one comes up as executive producer for CBS's hour- 
long prime time "Otherworld," teeing off Saturday 
(26). He also wrote "The Star Chamber." the recent 
Michael Douglas film . . Navy exchanges worldwide 
did about $21 million in prerecorded tapes and records 
in 1984, a Navy spokesman informs Track . . . You can 
dig Richard Pryor in person for the remainder of the 
month each eve at the Comedy Store. West Hollywood, 
where he is breaking in material for his next Warner 
Bros album. His next flick, "Jo Jo Dancer," is also a 
Warner release. 

CaRI. MADURI. Cleveland talent producer/manager, 
has put his First String Records with the New York 
Music folk, composed of Mel Fuhrman. John Cassetta 
and Sid Bernstein Rich Lionetti, former WEA Po- 
ly Gram/CBS exec who shifted to computer software 
two years ago, is out as prexy of Micro d. the big soft- 
ware distributor in L.A There will be no replacement 
EdiMd b. JOHN strrEL 



NAB Warns: Gear for Battle 



Report: Home Video Threat to B'casters 



BY BILL HOLLAND 



WASHINGTON Home video is be- 
ginning to be a threat to the nation's 
broadcasters, and as its growth con 
tinues through the end of the de- 
cade and beyond, they, like cable op- 
erators, theatre owners and the mo- 
tion picture studios, must develop 
strategies to guard against its 
threats. 

This is the conclusion of a recent 
rejrorl on home video and broadcast 
television published by the National 
Assn. of Broadcasters (NAB). The 
report, part of the NAB's COM/ 
I I !CH sei i< m t prepared by tin 
Butterfield Communications Group 

The 20 page report is the first of 
final warning whistle from the 
broadcast industry about the possi- 
ble effects of VCR usage. It says 
thai broadcasters should soon ex- 
pect VCR penetration to reach 20% 
in American households, a figure 
which could "continue to climb in 
the foreseeable future." It could hit 
as hi^h as 45% by 1990, the report 
states. 

It also says that "more anil more 
consumers have come to the conclu- 



sion that the addition of a VCR en- 
hances television ... in a way com- 
parable lo the introduction of color 
television." The differences be- 
tween the two are obvious and 
many, of course, but the main one is 
that videocassettes "offer viewers 
another source for programming 
which will compete with broadcast 
and cable telev ision programming," 
the report points out. 

Then there's the tube itself; The 
report states that 74% of all taped 
programming has network televi- 
sion as its predominant source. 

The report also points to the "dis- 
appointing launch and slow 
growth" of videodisks, but adds 
that the videodisk may have a fu- 
ture—unlikely to develop before 
1988 — of entenng homes "as a com- 
puter peripheral." 

It has also gathered data, some of 
it from the 1984 Nielsen study of 
VCR usage, indicating that prere- 
corded video programming account 
ed for 71% of 1983 sales, and that 
interest in X-rated product is on the 
wane, from 50% in 1980 to less than 
10% by the end of this year. 

"The most significant impacts of 



home video on broadcasting," the 
report underlines, "fall in the realm 
of home taping." It cites concerns 
over rating service policies not tak- 
ing some VCR use into account, 
while admitting that metering 
VCRs "can be technically difficult 

Also mentioned are advertiser 
concerns about the practice of fast- 
forwarding through commercials, 
or "zapping." The data on zapping, 
the report finds, "are inconclusive," 
but it mentions the Nielsen study, 
which found that more than half of 
all VCR users regularly fast-for- 
ward through commercials when 
playing back programs. 

It states that broadcasters may 
be able to capitalize on the VCR 
boom by programming late-night 
IH'nods especially for the most-stat- 
ed usage of VCRs, time shifting. 

It also points to Nielsen data find- 
ing thsl about 80% of home taping 
occurs in the daytime or prime time 
dayparts {little in fringe or at 
night), but that the bulk of play- 
back is distributed "fairly evenly" 
over the viewing day until after 
prime time. 
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YES, we all know every Alabama album released 

Is at least double platinum.... 
AMD, YES, everyone is aware that Alabama has 

had 15 consecutive #1 singles 
AND, YES, it Is a known lad that 3 million tans 

saw Alabama perform last year In 

major venues.... 
AMD ALSO, tiiat they've won Entertainer 01 The 

Year Award tor 3 consecutive years.... 



SO HOW DO YOU IMPROVE A GOOD WING?! 

■ 4 singles., maybe more 

■ a host of national TV shows and specials are 
confirmed thai will highlight "40 HOUR 
WEEK" with Alabama debuting their new sin- 
gle, "There's Ho Way", for 60 million fans on 
Monday, January 28th, on American Music 
Awards Show 

m "40 HOUR WEEK" video available immediately 

■ '85 will unveil a new 'state of the art' lour 
designed to enhance the excitement of Alabama live 
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